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ABSTRACT

NEW FAMILY IDENTITY FORMATION
PROCESS OF MIDDLE-CLASS FAMILIES IN TURKEY
IN THE CONTEXT OF
MODERNIZATION AND URBANIZATION

Oz Ari, Sinem
MBA, Department of Business Administration

Supervisor: Assoc. Prof. Dr. Eminegil Karababa

December 2019, 115 pages

The purpose of this study is to examine new family identity formation process by
using a framework of identity interplay in consumption practices through wedding
rituals and consumption. It is also aimed to observe how this framework is utilized in
this process. Another purpose is to find out the role of individual, relational and family
identity bundles in family decision-making process. Moreover, it is aimed to see
application of this framework in real-life cases. For this aim, in-depth interviews are
used as a qualitative research technique. A sample from Turkey is chosen, since
Turkey is a country going through modernization and urbanization processes resulting
in changes in society and family life. The sample consists of educated, middle-class
people living in urban areas of Turkey. The findings highlight utilization of the
framework in that specific sample, give insights about new family formation

processes and interpret family decision-making processes.

Keywords: New Family Formation, Family Identity, Wedding, Ritual, Family
Decision-Making Process



Oz

MODERNLESME VE SEHIRLESME CERCEVESINDE
TURKIYE’DE YASAYAN ORTA SINIF AILELERIN
YENI AILE KIMLIGI OLUSTURMASI

Oz Ari, Sinem
Master, sletme Boliimii

Tez Yoneticisi: Dog. Dr. Eminegul Karababa

Aralik 2019, 115 sayfa

Bu ¢alismanin amaci, tiikketim uygulamalarindaki kimlik etkilesimlerini inceleyen bir
cerceveyi, diiglin ritlielleri ve diigiin tiikketimi iizerinde uygulayarak yeni aile kimligi
olusum siirecini incelemektir. Ayrica, bu siiregte bu ¢er¢evenin nasil kullanildiginin
ve Ornek olaylarda nasil uygulandiginin goézlemlenmesi de amaglanmaktadir.
Bunlarin yani sira, bireysel ve iliskisel kimliklerle beraber aile kimliginin, aile karar
verme surecinde hangi rolleri istlendigi de arastirilmaktadir. Bu amagla, nitel bir
calisma gerceklestirmek i¢in derinlemesine roportajlar yapilmistir. Tirkiye,
modernlesme ve sehirlesme siirecinden gegmekte olan ve bu nedenle, toplum ve aile
yasaminda degisimler yasanan bir iilke oldugu i¢in bu iilkeden bir orneklem
secilmistir. Bu 6rneklem Tiirkiye'nin kentsel alanlarinda yasayan, egitimli, orta sinif
insanlardan olusmaktadir. Elde edilen sonuglar, bahsedilen ¢er¢cevenin bu 6rneklem
tarafindan nasil kullanildigini1 gostermektedir. Ayrica, yeni aile olusum siirecine 151k

tutmakta ve aile karar verme siirecini degerlendirmektedir.

Anahtar Kelimeler: Yeni Aile Olusumu, Aile Kimligi, Diigiin, Ritiiel, Aile Karar

Verme Sireci
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CHAPTER 1

INTRODUCTION

Family identity has been studied by several researchers in different fields such as
sociology, communication studies or marketing (Epp & Price, 2008). This study has
been carried out to contribute to the existing theory in the marketing literature

regarding the concept of family identity.

Family identity is a combination of characteristics and attributes building a family
and differentiating it from others (Falicov, 1991). It has a shared system of beliefs.
Also, the "family theme" constructs the family's view of reality (Handel, 1968), and
the themes are embedded in the questions of families as "who they are" and "what
they do about it". Moreover, there are mandatory family rules regarding how the
members relate to each other and outside (Ford & Herrick, 1974) and family myth
which constitutes of an amount of well-systemized beliefs (Ferreira, 1966). In
addition, there is "family construct™ term which is a system of shared assumptions
created by each family (Reiss, 1971). The components of the family identity are the
"certain beliefs about family membership” defining who belongs to the family,
"temperamental qualities of daily life" and "family beliefs and recollections about
past” (Falicov, 1991). Falicov states that the past stimulates families to preserve and
transfer its identity from generation to generation (1991). Falicov also defines three
phases of family identity regarding its development and argues that there are two
family identities for most people. The first one belongs to the family in which they
were grown up. The second one belongs to the family they form with marriage and
having children. This second identity is defined as "new family”, and it takes
"attitudes, values, patterns of behavior" from the original families to an extent
(Falicov, 1991). It also means that when two people get married, they possess two

established family identities and benefit from them to create their own identity.



Moreover, this new identity carries traces of the past of those two families. Berger
and Kellner define this process as two individual people building their current reality
and rebuilding the past reality by constituting a mutual memory which combines
memories of two pasts (1974). Falicov also states that it is an essential goal for newly-
wed couples to create a family identity, and if they fail in this process, it would cause
setbacks later. This phase is defined as the early phase. According to Falicov, after
early phase, middle phase comes in which child-rearing activities take place. While
the identity was formed by "decision making of the first phase"”, it matures in this
middle phase. Also, in this phase, families call upon the past to determine their
behavior. The last phase is the transition and loss period, as stated by Falicov. In this
phase, the identity is unstable, and boundaries of the family alter, because children
form their own families, elderly members get ill or die. The roles of the members are

revised. Also, heritage and inheritance get more applicable as the members get older.

Family identity has been studied by several researchers. Shared family identity was
used to develop a conceptual model for mother-in-law/daughter relationships
(Rittenour & Soliz, 2009). Family identity in multiracial/ethnic families in terms of
communicative correlates (Soliz, Thorson & Rittenour, 2009), construction of family
identity by young refugees in exile (Bek-Pedersen & Montgomery, 2006) and lesbian
family identity via symbols and rituals (Suter, Daas & Bergen, 2008) were also
studied. Moreover, it was analyzed in terms of how family identity is constructed and
managed in rural working-class communities, focusing on working-class women
(Kiter Edwards, 2004). How homemade food plays a role in building a family identity
(Moisio, Arnould & Price, 2004) and routine and ritual elements in family mealtimes
in context for family identity were also studied (Fiese & Foley, 2006). Furthermore,
jointly told family stories as a way to communicate identity (Kellas, 2005) and
intergenerational storytelling to construct the family identity were also examined
(Thompson, Kellas, Soliz, Thompson, Epp & Schrodt, 2009).

Epp and Price offer a framework of identity interplays in consumption practices
(2008). It is stated that there are limitations in the existing theory. The existing theory
focuses on the individual members of the family to understand their influence on the
family decision-making process. However, Epp and Price suggest that the firms

should not only focus on the individual members. There are relational units in the



family, and they should consider these identity bundles, as well. In the framework,
they define three identity bundles, which are individual, relational and family. Then,
in this framework, there are marketplace resources which are brands, objects,
activities and services. There are also two categories in the framework, which are
communication forms and moderators. Communication forms consist of narratives,
rituals, social dramas, everyday interactions and intergenerational transfers, whereas
the moderators are adaptability of communication forms, member agreement,
member commitment, synergy (discord) among identity bundles, disruptions &
transitions, barriers to enactment and contextual identity needs. Communication
forms build, manage and transfer collective identity. Moreover, in this framework, it
is investigated whether there are any consumption symbols embedded in
communication forms and identity enactments and how they are embedded. This
framework has been cited in the literature; however, it has not been studied as a base

for a qualitative research.

Rituals are a way to accomplish family identity, providing meaning and satisfaction
to participants (Falicov, 1991). Falicov defines three types of rituals, which are
celebrations, traditions and patterned routines. Rites of passage such as weddings or
funerals are given as examples for family celebrations. These rites of passage help
definition of membership and indicate developmental milestones. They also provide
that ethnic identity is transferred from generation to generation (Falicov, 1991).
According to Falivoc, family traditions are specific for each family, and families
define their own traditions. Examples for the patterned routines are given as bedtime
routines or leisure-time activities on weekends. Rook analyzes rituals to interpret
consumer behavior (1985). He identifies three features of rituals, which are "an
episodic string of events", "linkage of the episodic event strings in and exact, fixed
sequence” and "repetition of the event sequence over time". He also defines four
components for rituals. These components are ritual artifacts, a ritual script, ritual
performance role(s) and a ritual audience. Ritual artifacts are consumer products such
as food, jewelry or candles used during the ritual. They are assigned symbolic
meanings. Also, some artifacts are given as gifts to ritual participants (Belk 1979).
Ritual scripts define the behavioral order of the artifacts and people who will use
them. In terms of ritual performance, it may be notably scripted beforehand in rituals

such as weddings.



When two people have a wedding ceremony, they want to carry out several ancient
rituals as a way to validate their transfer from one status to another (Chesser, 1980).
As Falicov states, weddings belong to the "family celebration™ type of rituals as a rite
of passage (1991). As a ritual, it consists of four components as defined by Rook,
which are ritual artifacts, an explicit ritual script, ritual performance role(s) and a
ritual audience (1985). Wedding rituals have been studied in different contexts. In
some of these studies, the focus is on a certain country or demography. In a study,
Japanese weddings are analyzed in order to understand the basic values of the society
and how new events created by the commercial industry express values (Edwards,
1987). In another study, wedding ritual values, consumer needs and expenditures in
the Korean wedding rituals were examined suggesting that these rituals influence
conspicuous and female-focused consumption (Park, 1997). Moreover, wedding
celebrations were studied as conspicuous consumption to signal social status in rural
India (Bloch, Rao & Desai, 2004). The wedding concept has been also studied in
terms of attributes of wedding banquet venues in Hong Kong (Lau & Hui, 2010) and
the selection and meaning of artifacts in the American weddings (Lowrey & Otnes,
1993).

One purpose of this study is to observe the use and applicability of the framework
offered by Epp and Price (2008) in a specific context. Therefore, a specific sample in
Turkey is used for a qualitative research in this study. Turkey is a country standing
between East and West with a social and cultural mosaic, and it has gone through
several social and economic reforms resulting in radical changes in society (Ataca,
Kagitcibasi & Diri, 2005). Large amount of population in rural has migrated to urban
areas (Sunar & Fisek, 2005). This situation has had influence on family structure with
changes in the family life in terms of urbanization while keeping links to the origin
(Adams & Trost, 2004). Families go through a conflict trying to adapt to a new
context (Sunar & Fisek, 2005). Turkish families have a hierarchical organization with
patriarchy (Fisek, 1991). Moreover, in terms of family decision-making, there is male
dominance with limited role-sharing (Kagitcibasi, 1982). However, with increasing
education, there are more equality among the partners (Ataca & Sunar, 1999). Also,
children do not interrupt the decision-making process until they are adult and married

(Olson, 1982). Considering these aspects, it can be said that families have been going



through an adaptation process due to modernization and urbanization. Therefore,

Turkey provides an efficient environment to study family identity.

To summarize, the framework offered by Epp and Price (2008) is given in a general
context. There are not any specific contents such as culture or societies with different
demographic features. Also, the framework has not been used to study an explicit
context by other researchers. Turkey is a country going through modernization
processes resulting in changes in society and family structures. Therefore, it can be
studied to see if this framework is applicable in such an environment. Moreover, in
this framework, mainly, established family identities are analyzed. It has not been
used to examine new family identity formation process. This process starts with
wedding processes, which consist of wedding rituals. Considering all these aspects,

this study aims to:

e understand the use and applicability of a framework of interplays in
consumption practices to manage the new family formation processes of
middle-class, educated population in urban areas of Turkey through analyzing

wedding rituals and consumption practices

e understand the role of individual, relational and family identity bundles in
family decision-making process of middle-class, educated population in

urban areas of Turkey through wedding rituals and consumption practices

This study is carried out through qualitative research. For this research, in-depth
interviews were made. The sample consists of educated, middle-class people who
live in the capital city of Turkey, and who have their own careers. The in-depth
interview consisted of 25 questions, mainly. However, there were open-ended
questions, which provided the participants to lead the process. These questions were

mainly prepared based on the framework offered by Epp and Price.

This chapter is followed by literature review, methodology, findings, discussion and
further research chapters. In the literature review, firstly socio-cultural background
and modernization process of Turkey are analyzed. Then, family structures, marriage
and wedding traditions in Turkey are examined. After information about Turkey,
there is literature review of family identity concept. In the methodology chapter, how

this study was carried out and information about the sample are given. The findings
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chapter is divided into subsections based on the different activities carried out in the
wedding process. In these subsections, responses of participants are given. In the
discussion chapter, the findings are interpreted in order to give answers to the
research questions. In the further research section, limitations of this study are

mentioned, and ideas for further research are given.



CHAPTER 2

LITERATURE REVIEW

2.1 Turkish Background
2.1.1 Socio-cultural Background & Modernization Process

Turkey is a country which has traditional values and desire for modernization at the
same time and can be illustrated as a bridge between East and West (Marcus, Ceylan
& Ergin, 2017). The population is heterogeneous, there are continuous
transformations in social and economic terms, and after the foundation of the
Republic of Turkey, several social and economic reforms were made causing radical

changes in society (Ataca, Kagitcibasi & Diri, 2005).

Turkey is going through a change in terms of social life, and it is becoming more
modern, urban and industrial rather than traditional, rural and agricultural (Sunar &
Fisek, 2005). Sunar and Fisek states that this situation also shows that a large amount
of the population is migrants from rural areas (2005). She also points a demographic
shift, and says that some reasons are industrialization, mechanization in agriculture
or developments in the transportation and telecommunication systems. Also, with the
economic developments, there has been migration from rural areas to urban areas,
mostly from east to the west (Adams & Trost, 2004). This continuous migration
caused that the half of the population in urban area is immigrants from rural areas
(Kagitcibasi & Sunar, 1997).

With the political change, transforming from monarchy to democracy, modernization
has increased, but when it is generalized, Turkey is traditional, authoritarian and

patriarchal, although it changes from region to region (Sunar & Fisek, 2005).



2.1.2 Collectivism

Culture forms “personal meaning systems, values and attitudes” of individuals, and
individualism and collectivism are seen as the major factors which divide cultures
into categories (Cirhinlioglu, Ozdikmenli Demir, Tepe & Cirhinlioglu, 2019).
Individualism is characterized with autonomy, discreteness and agency concepts,
while collectivism is identified with “relatedness, interdependence, and social
hierarchy” concepts (Cirhinlioglu et al., 2019). Moreover, Schwartz depicts
collectivism with concepts such as tradition, social harmony and confining

consonance (1990).

Collectivistic people perceive family as one of the most important factors of their
lives (Cirhinlioglu et al., 2019). They identify themselves and their worth and
assurance with their relationships with other members of their families, and they feel
liability towards their family resulting in giving importance to their families more
than their own needs. Cirhinlioglu et al. also state that more collectivistic people
perform more supportive actions in the relationships with attitudes such as

faithfulness, cooperation or solidarity (2019).

Culture also influences how people perceive their marital relationships and what they
expect. According to a research carried out by Dion and Dion, individualism and
collectivism concepts have influence on perception of romantic love and marriage,
stating that more individualistic cultures promote more significance on these
concepts (1996). Another influence of collectivism is on perception of how parents
influence (Bejanyan, Marshall & Ferenczi, 2015). It is stated that effect of parents on
more collectivistic people is more, and because of that, degree of commitment and
affection is less in romantic relationships. Also, in selection process of spouse, they
give more importance to parent's decisions. Culture also has influence on how people

perceive gender roles (Cirhinlioglu et al., 2019).

Fisek and Sunar (2015) describe Turkey as a collectivistic country, giving reference
to the study of Hofstede in 1980. They also state that urban population in Turkey is
less collectivistic. A study was carried out using a sample consisting of students from
state universities in Ankara, Turkey, and it was found out that collectivists in Turkey

give importance to traditions and search for safety and certainty (Cukur, De Guzman



& Carlo, 2004). They are also in line with group norms. They are less open to change,

and they are less willing to fulfill their own needs.

Another study compared data collected in 1998 and 2009 from a sample constituting
of urban highly educated labor in Turkey (Marcus, Ceylan & Ergin, 2017). For this
study, they used classification system of Strauss and Howe (1991, 1997) to define
generational cohorts. In this classification system, Boomers, Gen Xers and
Millennials represent people born in 1943-1960, 1961-1981 and 1982-2004,
respectively. This study found out that there has a been a change in personal values
related to culture among generations. It is stated that Turkish Millennials are "more
self-enhancing, less self-transcending, less collectivistic and less conservative"
compared to older Generation X and Boomer counterparts. This situation is also
linked with globalization (Marcus, Ceylan & Ergin, 2017). Although there is a
change in terms of conservatism, values which are related to openness to change did
not alter. Marcus et al. explains this with cultural-tightness giving the fact that Turkey
is one of the tightest cultures in the world which is explained by Uz in 2015.

2.1.3 Internal Migration

Internal migration is movement of a population from one location to another in a
country. Industrialization has caused internal migration in modern era (Kaya, 2015).
Another explanation of internal migration is movement of people from one location

to another to live for a limited time or permanently (Sertkaya Dogan, 2015).

Turkey has gone through important changes in political, economic and social terms,
and these changes are in interaction with development, urbanization and
modernization concepts (Coban, 2013). In terms of economic changes, there has been
a shift from traditional agricultural production in rural regions (Coban, 2013). It is
stated that in Turkey, several people migrate to major cities from rural areas (Yuksel,
Eroglu & Ozsari, 2016). After 1950s, migration has increased due to increasing
urbanization (Sertkaya Dogan, 2015). Sertkaya Dogan also states that in Turkey,
migration is usually from rural to urban or urban to urban regions. This internal
migration resulted in the fact that 25% of population was living in the biggest three
cities of Turkey in 2016 (Yuksel et al., 2016).



There are several reasons for internal migration. According to the study conducted
by Yuksel et al. (2016), there are three independent factors which has effect on
internal migration. These factors are high divorce rate, rate of illiteracy and suicide
rate. Coban argues some different concepts as main reasons or internal migration
which are education, healthcare and environmental factors along with economic
concerns (2013). In terms of education, Coban states that Istanbul, Ankara and I1zmir
cities are common cities for education migration due to higher possibilities for higher
degrees of education. Another explanation for why there is internal migration is
increasing amount of people in rural areas, financial problems, job possibilities,
different lifestyles and education and healthcare opportunities (Sertkaya Dogan,
2015).

There have been some consequences of internal migration such as lack of homogenic
distribution of investment in rural-urban regions, unplanned settlement or worsening
infrastructure (Sertkaya Dogan, 2015). Yuksel et al. also states that there are some
negative aspects caused by internal migration in Turkey which are imbalanced
distribution of population and increasing unemployment in urban regions. Kaya also
mentions unemployment as a new problem people encounter when they migrate to
another city (2015).

2.1.4 Family Structure

The origin of the family in Turkey has three important factors which are the
agricultural farmer population, the religion, Islam, and the establishment of the
Turkish Republic (Adams & Trost, 2004). Adam and Trost states that the agricultural
population has had huge influence until modern times, and it has included several
minorities (2004). They also say that while different religions had their own family
regulations before the foundation of Turkish Republic, after the foundation of the
Turkish Republic, the Swiss legal system was adapted with regulated marriage family
concepts. With this Swiss legal system, age of married was changed to 18 for men
and 17 for women, but later this was changed to 17 years old for both men and women
(Y1lmaz, 2017). In the present, the only legal way of marriage is civil marriages, but
after the marriage is registered officially, couple can perform religious marriage
(Y1lmaz, 2017). The country has had the peasant culture for so long; therefore, it has

had influence on the family structure, and while the rural migrants continue having
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link to their origins, there has been changes in the family life in terms of urbanization
(Adams & Trost, 2004).

In terms of ways of living and cultures of family, Turkey is notably heterogeneous
especially regarding socioeconomic and urban-rural position (Kagitcibasi, Ataca &
Diri, 2010). Due to the heterogeneity in Turkey, there are several different family
types (Ataca, Kagitcibasi & Diri, 2005). It is known that most of the population lives
in cities, but the influence of rural continues, because a large amount of this
population living in cities is either migrants from rural areas or children of these
migrants (Ataca, Kagitcibasi & Diri, 2005). Although there are several social
transformations, the culture is still traditional (Sunar & Fisek, 2005). There are still
close ties to rural and traditional values (Kagitcibasi & Sunar, 1992; Sunar, 2002).
Therefore, it can be said that there is complexity and diversity combining traditional
values with modern/Western concepts (Ataca, Kagitcibasi & Diri, 2005). Moreover,
young people in Turkey are categorized as "urban and educated, rural and traditional,
and those with a rural background residing in big cities". Urban and educated group
is more similar with Western societies (TDHS-2008, 2009), and they are more
individualistic (Kagitcibasi, 2003). Rural and traditional group gives more
importance to traditions and expectations of parents and society. Urban group with
rural background has a combination of individualistic and communal living
(Kagitcibasi, 2003).

Turkey is a country in which both nuclear (Western) and extended (Middle Eastern)
family types have existed together (Senturk, Abas, Berksun & Stewart, 2011).
Senturk et al. describes a nuclear family as constituting of a wife, husband
with/without their children, whereas they illustrate an extended family as a household
in which another adult lives together with the wife and husband. It is also stated in
Turkey, mostly, that adult is mother and/or father of husband, since it is a traditional
practice that wife lives together with family of her husband. In general, families are
nuclear including parents and children in Turkey (Sunar & Fisek, 2005), but in many
parts of the country, extended family is a "cultural ideal™ (Bastug, 2002). In general,
Turkish family is defined as "functionally extended" (Kagitcibasi, 1982; Kandiyoti,
1974). Being functionally extended means that close relatives live close and there are

"social support and interaction” (Kagitcibasi, 1982; Kandiyoti, 1974). The families
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are nuclear in terms of structure, but in terms of functioning they are extended (Ataca,
Kagitcibasi & Diri, 2005), members of the family have concerns for not only close
family members but also distant kin. There are close relationships between parents
and children, siblings or cousins. As children have close relationships with their
parents (Ataca, Kagitcibasi & Diri, 2005), they (whether male or female) live with
their families until marriage and this closeness continues after the marriage (Bastug,
2002; Hortacsu, 1995). Although there are increasing urbanization and
industrialization practices (Duben, 1982), people live among "a wide network of
relatives, including grandparents, aunts, uncles, and cousins with several
interactions” (Bastug, 2002). Kagitcibasi mentions this concept as the "culture of
relatedness™ (1985, 1986).

In terms of intergenerational interdependencies, there are two types. The first one is
based on material (Kagitcibasi, 1990, 1996), and in this case, children depend on their
parents until their adulthood, but, when the parents get old, they become dependent
on their children. According to a study, it was found that education level of mother
is an important factor anticipating what mother expect from their children, especially
in Turkey, in which education level of mother varies a lot (Kagitcibasi et al., 2010).
In this study, it is stated that if mothers have less education, they are more dependent
on their children for an “old-age security”. In another study, it was found out that in
Turkey, perception of rural students of economic expectations of their parents was
higher than perception of urban students (Kagitcibasi & Ataca, 2015). Moreover, in
this study, it is said that Old-age security diversifies among different cultures giving
the example that while Ilow socioeconomic Turkish family expects
economic/utilitarian help mostly from their sons, in America, a middle-class family
expects care and support mostly from their daughters. The second type is based on
emotions (Kagitcibasi, 1990, 1996), and in this case, although, there is no need for
material benefits, the closeness continues all along the family life cycle. Kagitcibasi
and Ataca (2015) also states that daughters are expected to meet need of emotional
closeness between generations, Furthermore, they argue that living close and giving
emotional support, which are defined as “non-material expectations” are expected
from daughters rather than sons. The first type of interdependency is usually seen in
rural population, while the second type is observed among urban middle class
(Kagitcibasi, 1990, 1996).
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In terms of status of women in the family, employment plays a role (Sunar & Fisek,
2005). Sunar and Fisek also state that educated working women have higher status in
the family and society. They also mention that although educated women gain higher
status when they work, they are still expected to carry the traditional domestic
responsibilities. Women in Turkey perceive themselves as less valuable than their
husbands (Cirhinlioglu et al., 2019). It is also stated that in Turkey, it is generally
believed that the duty of the husband is earning money, whereas the wife is
responsible for domestic chores. Cirhinlioglu et al. argues that this situation is also
observed in relatively modern families in urban regions. Husbands still expect their
wives to carry out traditional responsibilities. Stating all these characteristics, it is
argued that there is male-dominance in Turkey (Cirhinlioglu et al., 2019). Another
study carried out by Gazioglu (2006), searched a sample consisting of Turkish
college asking their attitudes in terms of marriage and family. The findings show that
men perceive themselves as the master of the family more than women, whereas
women have more positive opinions in terms of sharing housework and having equal

power.

According to Fisek and Sunar, Turkey is a collectivistic country, and there is an honor
system and in that there is male dominance (2005). They also state that tThe family
is close traditionally and this makes that each member’s status depends on the
behavior of other members of the family. They are not individual, they are a member
of the family resulting in interdependence within the family, and in this context of
the family, the interests of the group prevail individual interests (Sunar and Fisek,
2005). The honor concept encourages people to develop closer relationships with
family (Ataca, Kagitcibasi & Diri, 2005). Cirhinlioglu et al. also states that
collectivistic people identify themselves and their worth and assurance with their
relationships with other members of their families, and they feel liability towards
their family resulting in giving importance to their families more than their own needs
(2019). Similar to other aspects, there is difference between rural and urban areas.
Urban population is less collectivistic (Sunar & Fisek, 2005). Kagitcibasi says that
Turkish family is emotionally (but not economically) interdependent, and new style
of growing a child will result in a “autonomous-relational” child (1990, 1996). Also,
with the urbanization, the honor concept is less important among the educated middle

class. Individuals have control over their lives (Ataca, Kagitcibasi & Diri, 2005).
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The dominance of men can also be seen through the hierarchy of the family. Turkish
family has a hierarchical organization. Fisek identifies the basic structure of the
Turkish family with “generational hierarchy, patriarchy or gender hierarchy” (1991,
1993, 1995). In Turkey, there is hierarch and patriarch in the family structure due to
patrilineality. This situation influences the decision-making process. Therefore,
elderly members and male descendant have priority in terms of status (Adams &
Trost, 2004). With increasing education, there are more equality among the partners
(Ataca & Sunar, 1999; Fisek, 1993, 1995; Kagitcibasi, 1986). The modern and
educated Turkish couples are defined as having more equitable and affable
relationships compared to the more traditional ones (Canakci, 1992; Fisek, 1993,
1995; Kagitcibasi, 1986). However, a recent study shows that there is increase in
terms of patriarchy. According to this study, patriarchal values have been increasing
in Turkey. In this study it is argued that most Turkish individuals agree with
statements referring to economic, political, educational and familial patriarchy
(Engin & Pals, 2018). It is also stated that this increase is uppermost in the latest
years of their analysis which is between 2007 and 2011. However, it is also given
that there has not been a significant change in terms of familial patriarchy since

1990s, associating familial patriarchy with power structure inside the family.

Fisek also found that control and nurturance of the parents exist without dependence
on education, clinical status of the family, maternal employment or family size
(1991). While modern couples have an understanding of more equality, and they
desire intimacy and companionship, modern parents have less hierarchical
relationship with their children. The hierarchy is less but closeness and
interconnectedness are not. When the families who have migrated to urban cities in
Turkey are considered, they go through a conflict. They try to adapt to new context
(Sunar & Fisek, 2005). It is also stated that there is an increase in independent
orientation in urban areas in Turkey, specifically among adolescents, and mothers
show more interdependence compared to adolescents in terms of family model
(Mayer & Trommsdorff, 2012). Moreover, independent family model is preference
of people living in more economically developed regions rather than people living in
less economically developed regions (Mayer & Trommsdorff, 2012).
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In a study, it is stated that although parents are described by using coparenting idea
in Western societies, in Turkey, it is not feasible since being father and being mother
are different concepts in Turkish society (Celik & Bulut, 2019). This study shows
that “emotional, cognitive, and behavioral aspects of father presence” is related to
marriage of parents and how support from mother is perceived. It is also stated that
physical contact with father is less for boys compared to girls. In this study, it is also
clarified that traditional way of parenting actions established on gender and
generational hierarchies is not advantageous for children or family. In another study
which examines Turkish youth, it is reported that both males and females tend to
have perception of their mother and father as entirely accepting (Borkan, Erkman &
Keskiner, 2014). However, females show more maternal acceptance than males. It is
also stated that when they interact with their children, mothers adopt more “direct
affection and behavioral control” compared to fathers. Fathers interact with their
children indirectly through mothers. This situation results in perception of children
associating their fathers with interpersonal power and prestige. Fathers show their
love when their children are young, but when they grow up, authority and respect
concepts take place in the relationship, and the communication becomes distant
(Ataca, Kagitcibasi & Diri, 2005). Moreover, according to the researches, youth and
adolescents in urban feel closer to their mother than their father emotionally (Sever,
1985; Sunar, 2002).

2.1.5 Marriage

In Turkey, marriage is seen as an economic transaction between two families,
traditionally; therefore, it is stated that marriage decision does not belong to the
individuals, families take role in this decision-making process resulting in arranged
marriages or marrying relatives (Sunar & Fisek, 2005). Sunar and Fisek also state
that economically, tradition requires a price to be paid to the bride’s family and
purchase of the necessary items for the marrying couple by the groom’s family.
However, these economical traditions differ from region to region. Sunar and Fisek
point out that in urban areas, there are more romantic marriages, where individuals
decide. Although, in the urban areas, educated people tend to have romantic

marriages with individual decisions, families have effect on marriage decisions and
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it is common that marriages are made within the same social class (Sunar & Fisek,
2005).

More recent studies also focus on how decision of getting married is made in Turkey.
When marriage is analyzed as how Westerners perceive, the focus is on voluntary
involvement of spouses in selection of partner (Imamoglu & Selcuk, 2017). They are
thought to be disconnected from their kins, but not all cultures follow these features
of Western marriages, and the marriage may be considered as advancing ties with
kins of one or both of partners rather than forming a separate family. Imamoglu and
Selcuk also states that marriages are influenced with cultures. They give an example
arguing that initiation of relationships may differ from culture to culture. They
explain that the relationship may be self-initiated based on love, but in more
collectivistic environments, these situation changes. In these environments,
marriages are arranged, or they are started by the older members of families or
external families. Moreover, another study argues a main difference between
marriages which is similarly whether the decision was made by partners or family
elders (Imamoglu, Ads & Weisfeld, 2019). A similar explanation is made which is
that the marriage initiated by the partners are called as self-choice, free-choice or
love-based (Imamoglu, Ads & Weisfeld, 2019).

Beside arranged marriages, there are also marriages with long period of dating
beforehand (Cok & Atak, 2015). Some of them marry only after they complete the
necessary preparations for home and provide affordability for wedding party.
Preparation for home is usually financed with aid of parents. Atak and Cok also state
that dowry preparation is one of Turkish traditions, but there are different
interpretations of dowry in urban environment among educated young people. They
interpret the fact that partners/their parents want to furnish their homes before

marriage is interpreted as an extension of dowry tradition.

As explained, there are two types of marriage in Turkey resulting in different ways
of family construction process (Adams & Trost, 2004). The first type of marriage is
defined as the "affinal marriage”. In the affinal marriage, the individuals are free to
choose partner to marry to (Ataca, Kagitcibasi & Diri, 2005). The consequence of
this type of marriage is the separation between the family of propagation and the

family of the origin. Similarly, for the legacy rules, the surviving spouse has the
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priority (Adams & Trost, 2004). This type of marriage is formulated as follows;
firstly, there is love, secondly economic security is provided, then marriage with
consensus and children come. The second type of marriage is the "descent marriage".
In this type, there is "exchange of good and human capital within or between kinship
systems". The family of genesis influences the selection of the spouse. Like the
affinal marriage, descent marriage is also formulated. Firstly, there is an arranged
marriage, then comes the children, and love between the spouses forms in time and
lastly the children provides economic security. Marriage is not an individual
selection. "Intergeneration solidarity and benefits" are important in this way of
marriage (Adams & Trost, 2004). In order to keep property within the family, there
are marriages made within close relatives (Ataca, Kagitcibasi & Diri, 2005). In terms
of the legacy, children have priority over the spouse. It is stated that there are still
arranged marriages but there is a transfer from arranged to love marriages (Adams &
Trost, 2004). While the descent marriage is more common in the rural areas and also,
in the cities, among undereducated migrants (Ataca, Kagitcibasi & Diri, 2005), the
affinal marriage is common in the urban areas with better educated young population
(Adams & Trost, 2004). In the descent marriage, the woman leaves their own
descents and transfers to the descent community of her husband (Adams & Trost,
2004). Whether it is descent or affinal, families have influence on marriage decision
making processes (Hortacsu, 1995). For affinal marriages, families may think some
young people would have harmony as spouses; therefore, they may create

opportunities, so that they can meet (Ataca, Kagitcibasi & Diri, 2005).
2.1.6 Turkish Wedding Traditions

In terms of weddings, there is a hybrid family system (Kavas & Thornton, 2013). In
terms of ceremonies, the official way of getting married is regulated with Swiss code,
adopted in 1926; however, there are still people getting married through religious
ceremonies especially in the east part of Turkey (Kavas & Thornton, 2013). Also, for
some people, there is combination of these two ways of ceremonies; they carry out

both regulated and religious wedding ceremonies (Smith, 2010).

As Kavas and Thornton has explained, there are many expenses throughout the
marriage process because it consists of many practices and organizations in which

traditional and modern is combined (2013). Examples for these practices and
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organizations are a visit by the groom’s family to bride’s family to ask for the bride’s
hand, and engagement ceremony, shopping for the bride and groom (gelin garsisi),
henna night and wedding ceremony. There is also exchange of gifts (bohca) and
fetching the bride rituals (The Ministry of Culture and Tourism of the Republic of
Turkey, n.d). As mentioned above, wedding ceremonies can be defined as hybrid,
combining both traditional and modern practices. Especially, in the urban areas, there
are influences of the West, while maintaining traditions. Cutting a wedding cake or
having a white wedding dress are some of these Western influences (Kavas &
Thornton, 2013). Another study desribes the order of the getting married process as
introduction, asking for girl's hand, bethrothal, engagement, henna night, official
ceremony and wedding ceremony (Duruturk, 2008).

Regardless of the method of selection of spouses, whether they are selected by
families or they meet by themselves, the first step in the marriage process is asking
for bride’s hand (The Ministry of Culture and Tourism of the Republic of Turkey,
n.d). In this activity, groom’s family visits the bride’s family with their close
relatives. They also bring respectful people to visit so that the bride’s family would
not refuse to give bride’s hand. Sometimes, this visit may be repeated several times
until the bride’s family accept to give bride’s hand. After asking for bride’s hand,
“agreement to marry” ceremony takes place. In this ceremony, rings are attached to
the bride and the groom. Also, sweet dessert is brought by the groom’s family to be
eaten after the rings are attached. Moreover, in this ceremony, the monetary issues
are discussed. Jewelry to buy for the bride and the amount of the bride’s price is are
decided. However, bride’s price has not been used in many areas. Also, some money
is given to the bride’s mother. Asking for the girl's hand is a continuing tradition, and
coffee is a tool in this ritual, and coffee is served by the bride to the groom and his
side (Argan, Akyildiz, Ozdemir, Bas & Akkus, 2015).

After the “agreement to marry” ceremony, engagement ceremony takes place in
bride’s home (The Ministry of Culture and Tourism of the Republic of Turkey, n.d).
The ceremony is carried out with a crowd and they are invited before the ceremony.
In some traditional areas, men and women do not sit together, they sit in different
parts of the home. Also, in some areas, the groom does not join the ceremony. In the

ceremony, the bride wears a special dress and the groom’s mother and relatives give
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jewelry to her. An elderly man puts rings on the bride’s and groom’s ring fingers. In
the engagement, the rings are worn on the right hand. In some areas, for the
engagement ceremony, a wedding hall is rented, and ceremony takes place there. In
the period of engagement, couples meet in urban areas, but in traditional areas,
permission of the family is necessary. Sometimes, a member of the family goes to

meetings with them.

Henna night is accepted as a "rite of passage™ (Smith, 2010). It is made one day before
the wedding day in the bride’s home (The Ministry of Culture and Tourism of the
Republic of Turkey, n.d). In this ceremony, groom's mother takes henna from henna
tray and puts henna in palm of bride. She also puts a piece of gold on the henna
(Smith, 2010). The henna night rituals have transformed in the modern times (Ger
and Holt, 2000). One example is that, it may not be made in bride’s home, instead in
another environment. Also, the invitation way of guests has been changed. Mothers
used invite people personally, but now, they also use invitation cards. Another
example is about the gender roles. In the past, there were no male participants in the
ceremony, but, in some ceremonies, there are some male guests and when the
ceremony is in a club, there may be male waitresses. Moreover, there is a change in
terms of how the brides are dressed throughout the ceremony. Beside wearing
traditional clothes during the rituals, they also wear modern dresses (Ger & Holt,
2000).

Fetching bride ritual is carried out in the wedding day (The Ministry of Culture and
Tourism of the Republic of Turkey, n.d). It is also called as carrying the bride. People
are invited to participate in this ritual. There is also wedding flag and playing drum-
pipe in the ceremony. In some areas, an old woman helps preparation of the bride,
but now, the bride is prepared in the hairdresser and someone related to groom takes
her. During fetching the bride ritual, “the maiden belt” is knot around the bride’s
waist and the person doing it must be her brother or any other close relative. Another
ritual in this ceremony is that the groom’s family pays money to get the door opened
and take the chest.

In the wedding ceremony, there are best man, bridesmaids and guests attending
(Smith, 2010). There is a designated person who is responsible for legal ceremony,

and after this legal ceremony, the wedding continues with eating, drinking, music
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and dancing (Smith, 2010). In the ceremony, the couple has “the first dance” and as
explained, wedding contract is made (Ertimur & Sandikg1, 2014). After these, “tak1”
ceremony takes place. “Taki” means jewelry and giving a gold coin or gold jewelry
to the newlyweds. There are different ways of the “taki” ceremony. The guests may
get in a queue and give the gifts to the couple or the bride and the groom goes to each
guest, greets and the guests put their gifts in a small bag carried by the bride (Ertimur
& Sandikei, 2014). Another research also studies pinning ceremonies in weddings in
Turkey (Faroe, 2012). In this study, it is stated that in Turkish, it is called "taki
toreni”, and it means that a gold item such as coin or bracelet or some money is given
to the bride or groom. This study also says that this ceremony takes place in the later
part of the wedding ceremony, after snacks, music, dance and wedding cake
ceremony, and the aim of this gift-giving ceremony is to help bride and groom,

financially.

For the weddings in Turkey, there are excessive expenses (Kavas & Thornton, 2013).
There is combination of traditional Western elements in the wedding ceremony. For
example, a wedding cake is cut during the ceremony. Another example is white
wedding dress of the bride. It was worn for the first time in 1898 at the Ottoman
palace (Kavas & Thornton, 2013). Some consumption practices for wedding are
given as wedding car, wedding cake, invitation card, wedding candy/qgift, clothes,
jewelry, gifts and treats to guests (Duruturk, 2008).

2.3 Family Identity

Family identity is described as reflection of shared important experiences inside a
family system (Ferring, 2017). Ferring also states that family identity constitutes a
group of signs to be utilized in social communication among families. The family
identity consists of how the family sees its continuity over time, how they are at
present and how their character is (Bennett, Wolin & McAvity, 1988). It is
constructed mutually. It is not built just inside the family, external perceptions also
influence (Reiss, 1981). It is the combination of qualities and attributes
differentiating the family from others (Bennett, Wolin & McAvity, 1988). Moreover,
Epp and Price defines three components for the family identity which are “structure,
generational orientation and character”. The structure component is about the

members who are present in the family and who were in the family (Bennett et al.
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1988). It defines the boundaries of the family, the hierarchy and the roles of the
members. The generational orientation is related to the ties to past and future
generations of the family and “the extent to which a family understands its present
condition as a part of a continuum over time,” and conserving the identity from
generation to generation (Bennett et al.1988). The character component is the “day-
to-day characteristics of family life” (Bolea 2000). Moreover, identity can be
individual, relational or collective. Individual identity is associated with “Who am
[?”” question (Kastarinen, 2017). While relational identity is about “Who do I identify
with”, collective identity is associated with “Who am I as a member of global

community?” (Kastarinen, 2017).

Family identity is combination of characteristics and attributes building a family and
differentiating it from others (Falicov, 1991). It has a shared system of beliefs. Also,
the "family theme" constructs the family's view of reality (Handel, 1967), and they
are embedded in the questions of families as "who they are" and "what they do about
it". Also, there are family rules which are mandatory rules regarding how the
members relate to each other and outside (Ford & Herrick, 1974) and family myth
which constitutes of an amount of well-systemized beliefs (Ferreira, 1966). There is
also "family construct term™ which is a system of shared assumptions created by each
family (Reiss, 1971). The components of the family identity are the "certain beliefs
about family membership™ defining who belong to the family, “temperamental
qualities of daily life" and "family beliefs and recollections about past” (Falicov,
1991). Falicov also states that the past stimulates families to conserve and transfer it
identity from generation to generation (1991). The family identity is divided in three
phases regarding its development. It is stated that there are two family identities for
most people. The first one belongs to the family in which they were grown up. The
second one belongs to the family they form with marriage and having children. This
second identity is defined as "new family", and it takes "attitudes, values, patterns of
behavior from the original families to an extent. This extent is changeable. It also
means that when two people get married, they possess two established family
identities and benefit from to create their own identity. Moreover, this new identity
carries trace of the past those two families. In a study, marriage of two people is
described as something new happening (Ferring, 2017). It is explained that these two

people have their own systems of distinct value and behavior, and they will unite
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these systems, reproducing segment of their family system. Berger and Kellner define
this process as the two individual people build their current reality, as well rebuild
the past reality by constituting a mutual memory which combine memories of two
pasts (1974). Falicov also states that it is an essential goal for newly-wed couples to
create a family identity, and if they fail in this process, it would cause setbacks later.
This phase is defined as the early phase. After, this middle phase comes in which,
child-rearing activities take place. While the identity was formed by "decision
making of the first phase"”, it matures in this middle phase. Also, in this phase,
families call upon the past to determine their behavior. The last phase is the transition
and loss period. In this phase, the identity is instable, and boundaries of the family
alter, because children form their own families, elderly members get ill or die. The
roles of the members are revised. Also, heritage and inheritance get more applicable

as the members get older.

Hoobler and Masterson (2015) takes family identity concept from a different
perspective. They focus on career-based family identities. They state that while
“breadwinner” is a traditionally and socially acknowledged family identity for men,
they emphasize that this type of family identity belongs to women, as well. Another
study examines gambling behavior from the lens of family identity (Westberg,
Beverland & Thomas, 2017). They examine how following family identity goals may
result in perception of gambling as normal. Moreover, they state that participants of
the study perceive gambling as a normal, essential family activity. Furthermore, they
argue that while some previous studies examine advantageous sides of consumption
in bringing family together or family formation, they give insight about
disadvantages of these consumption practices. Moreover, a research examines
experience of cross-border shopping and finds out that narratives, rituals and
intergenerational transfers related to this experience help construction of family ties

and family identity (Caldwell, Henry, Castafio, Perez & Quintanilla, 2010).
2.4 A Framework of Identity Interplay in Consumption Practices

Epp and Price (2008) argues who and what is a family and offer a model for the
identity interplays in the family. They say that there are three limitations of the
existing theory. As the first limitation, they say that the family consumer research

focuses on individuals in the family, such as how they affect family consumption or
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other family members, how they influence family decision making process. In sum,
they indicate that the firms should not only focus on preferences of individual family
members but instead they should take into account different identity bundles among
the family. They describe relational identity as a subgroup different from other
subgroups with its own characteristics and attributes. Also, the relational units have
three components of the family identity which are structure, generational orientation
and character, too.

Epp and Price (2008) build a framework for family identity consisting of identity
interplays. In this framework, three identity bundles are defined which are family,
relational and individual. Then communication forms and symbolic marketplace
resources are described, and they are in connection with the identity bundles defined
in this framework. The communication forms consist of narratives, rituals, social
dramas, everyday interactions and intergenerational transfers. The symbolic
marketplace resources are brands, objects, activities and services. The last segment
of the framework is moderators. Moderators are adaptability of communication
forms, member agreement, member commitment, synergy (discord) among identity
bundles, disruptions & transitions, barriers to enactment and contextual identity
needs. The framework suggests that communication forms and symbolic marketplace
resources influence collective identities in terms of form and limitations. Also, it is
discussed how the marketplace resources are used to manage identity performances.
Moreover, this framework investigates if there are any consumption symbols
embedded in communication forms and identity enactments and how they are
embedded.

Communication forms build, manage and transfer collective identity. It shows the
family identity to the family as well as to the outsiders (Norrick 1997).
Communication forms include rituals, narratives, social dramas, intergenerational

transfers and everyday interactions.
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Figure 2.1 Framework of Identity Interplay in Consumption Practices

Rituals depicts the borders of the family as being a part of the family rituals shows
that person is a member of that family (Otnes & Pleck 2003; Rook 1985). Another
aspect of the rituals is that, families provide the continuity of identity through time
using these rituals (Bolea 2000). It is also stated that studying the interplay of ritual
practices can give insight about the family consumption (Epp & Price, 2008). There
are several significant roles of family rituals such as celebration, a sense of
predictability, security, treatment adherence or hope (Santos, Crespo, Canavarro &
Kazak, 2018). In the study carried out by Santos et al. (2018), it is stated that family
rituals provide significant actions to families, specifically at times of change and

stress. They also report that “sense of security” and “treatment adherence” features
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of family rituals arise only when there is formation of new rituals or old ones are
restored. In the study, the authors also argue that there may be emergence of family
rituals in order to fulfil particular functions such as taking medication. In a study,
family rituals were examined comparing women and men regarding taking primary
responsibility (Friedman & Weissbrod, 2004). It is stated that fathers are less
responsible for future family rituals, and this situation influence children in a way
that daughters are more likely to take responsibility for future family rituals.

Narratives are used as a way to comprehend and constitute the individual, relational
and family identities (Bennett et al. 1988). Epp and Price claims that this framework
shows the interplay among individiual, relational and family identities in mutually
narrated consumption stories (2008). These stories are always modified. It is also
stated that researchers can study how the jointly narratives are constructed to analyze
interplays and influence on what objects related to the family identity mean and how
they function. According to a study, lives of people are storied, their identities are
narratively created (Kastarinen, 2017). In this study, it is stated that although
narrative is verbal, it can also consist of a film, play or a picture. It is also mentioned
that people can reinterpret the narratives. Another inference from this study is that
the narration is a resource in cultural collection of stories, and it can be used as a

resource for people’s own narratives and understanding of life.

Social dramas consist of processes, they are universal and happen at each level of
social structure (Turner, 1980). Human societies have various significant social
norms (Luo, Kong, Ke, Huang, Yu, Zhu & Xu, 2019). Social drama happens between
and individual or group and a larger network of social relations (Epp & Price, 2008).
There are several social dramas occurring in the consumption context with results
regarding identity bundles constituting the family. The social dramas can be between
generations about skirt length or musical tastes. Norms are formed and they define
boundaries for the family. A study associates behaviors and attitudes of parents with
how adolescents comprehend dominant family norms (Pedersen, Grgnhgj &
Thagersen, 2015). Another study examines influence of social norms on food diet of
youth, stating that social norm intervention may provide advancement in food intake
of young people (Stok, de Vet, de Ridder & de Wit, 2016).
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Intergenerational transfers are intergenerational influences and transfer of objects or
practices and they depicts the nature of some relationship in the family, the form of
the family and forms family and individiual identity (Bolea 2000). It has been studied
that memories of home or family, a shared identity and rituals reinforce the
intergenerational brand influence (Moore, William & Richard, 2002). Epp and Price
suggest that the intergenerational influence can be comprehended more if how some
brands are buried in family and relational identity performances (2008). A study was
carried out to examine family archive, identity and public/private heritage
(Woodham, King, Gloyn, Crewe & Blair, 2017). In this study, it is stated that families
perform as a “curator of their own personal possessions” and how these possessions

create and transfer a specific family identity across generations.

Regarding everyday interactions, each family has their own unique routines and
communicative acts (Whitchurch & Dickson 1999; Wood 2000). Everyday family
interaction is significant since it creates a base for relational identity (Baxter, 2004).
The everyday interactions may be cleaning home, watching movies or talking at the
dinner table (Epp & Price, 2008). There are consumption objects and activities
embedded in everyday interactions. Sometimes, these objects and activities have
huge part in the interaction process, but sometimes, they have little part. According
to a study, everyday performance of family meal is a way of constructing family
identity in China (Yu, Veeck & Yu, 2015). It is stated that when family activities are
converted from routines to rituals, a higher level of family identity is constructed.
Moreover, family dinners are described as a means of intergenerational transfer of

manners and life skills.

The communication forms are also analyzed regarding relationships between each
other. It is stated that it should be studied how they constitute the family identity
jointly. While everyday interactions delineate the appropriate behavior, the narratives

and rituals enable the identity to continue of the family life cycle.

In the framework, there are also moderators of family identity practices. There are
seven moderators, and they are adaptability of communication forms, member
agreement, member commitment, synergy (discord) among identity bundles,
disruptions & transitions, barriers to enactment and contextual identity needs.
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Adaptability of forms and symbols regards when families adapt communication
forms and consumption symbols over time. Families have different levels of practices
which constiture the identity and they are also different at which practices they adapt.
Adaptation of the practices is necessary in order to transfer rituals across generations,
but during these adaptations, the rituals must protect their symbolic meaning (Bennett
et al. 1988). Consumers merge existing and new ritual practices in scope of
inheritance in the adaptation process (Curasi, Price & Arnould, 2004).

The members of a family may have different opinions about the constitution of
family's collective identity and if and how this identity is connected to consumption
symbols and activities. This is one aspect of the member agreement. In terms of
member agreement, the questions of how each member illustrates its family to other
people and if these illustrations match can be asked. It is stated that the level of
agreement between the members influences the family identity enactment. On the
contrary, it is emphasized that there may be differences between families concerning
agreement between the members about the collective and relational identities.
Another perspective on the member agreement is about what a shared symbolic
object or activity mean. It is stated that this meaning should be relatively similar for
each member. However, the symbolic objects can refer to different meanings for each
member; there meanings exist at them same time (Belk & Costa 1998; Miller 1987).
Each member may see a particular object a symbol of their collective identity, but

each member may assign different meanings to that object.

There may be variation in terms of commitment of each member to keeping particular
enactments of family identity. There are two factors influencing the commitment to
family enactment which are personal meanings and scripted social behaviors (Bielby,
1992). This dependancay is explained as that members act scripted behaviors less
consciously, while for more elective family performances, they act more consciously
(Epp & Price, 2008). Researches show that in most families, there are kin-keeping
activities. Some member of the family has the kin-keeper role and provide the
connection of family members with each other (Resenthal, 1985). Family kin-keepers
have a significant function to provide for interaction and maintain family
relationships (Braithwaite, Marsh, Tschampl-Diesing & Leach, 2017). It is also

stated that communication technologies are available for this aim.
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In the family, there are different small collective identities with their own shared
experiences. There may be no balance between the family, relational or individual
identities, sometimes, there are tensions among them. This situation brings out the
"synergy and discord among individual, relational and familial identities™ moderator.
The synergy between the individual, relational and family identities result is
consequences regarding family identity enactment. In terms of discord, in some
cases, some relational and individual bundles may compromise to promote the
collective identity. If the synergy is low, there would be constraints in the family
enactments. A study reveals that after a short period of tension, satisfaction of family
starts (VIceka, 2015).

Another moderator is the disruption & transitions. Families go through different
transformations. These events result in identity disruption and examples for these
events are marriage, birth of a child or divorce. How families survive during the trials
and how they manage changes are an essential part of the family identity. (Bolea,
2000). Unexpected significant events may cause sudden changes in family identity.
Some researches show links between the identity challenge families go through
during transitions with consumption-related behavior. With some researches, it is
also stated that consumption is used as a coping mechanism during family disruption.
Family disruptions are described as internal to some extent and there is difference
between the families who disintegrate and undamaged families (ter Weel & Prevoo,
2014). Moreover, family structure transition is described as dynamic processes
(Schroeder, Osgood & Oghia, 2010).

Barriers to enactment is also a moderator in this framework. Families face several
barriers for identity enactment. Epp and Price defines three resource barriers for the
family identity enactment (2008). The first one is geographic distribution of the
family members. This situation may keep some family identity enactments form
happening. It may also necessitate modification of existing forms. One example of
this modification is using technology. Moreover, geographically distributed family
members can get together on holidays using increased mobility (Schénzel &
Yeoman, 2015). The second barrier defined by Epp & Price (2008) is the time
constraints. When families do not have too much time, it may be hard to meet the

demand of daily life. They may need to integrate some family identity enactments in
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other activities. Moreover, families may need to change the priorities of the activities.
The third barrier is the lack of monetary resources. The access to marketplace and
other resources may form the collective identity of the family.

The last moderator is the identity needs of the family. When there are changes in the
cultural conceptions or in the environment, there may be changes in the identity needs

of the family. The context may make families reconstruct their identity.

Family decision making is one of the applications suggested by Epp and Price using
their framework. It is suggested to use this framework to study interplay of reciprocal
identity bundles in the family. The family decisions may refer to individual or
relational identities, but particular decisions are based on family identity enactment;
it is not important who wins or loses. It is suggested that the synergy between
individual or relational identities and collective decisions should be analyzed.
Another suggestion to study family decision making is to examine the family beyond
the household boundaries. The families may be blended or divorced, or while for
some families, household may be essential, but for some, the collective enactments
may take place outside the household. Family decision making has been studied in
other researches, too. In a study, it was examined in terms of festival tourism (Kim,
Choi, Agrusa, Wang & Kim, 2010). In another research, couple dynamics in this
process was studied analyzing family holidays (Rojas-de-Gracia, Alarcon-
Urbistondo & Gonzalez Robles, 2018). Some of other studies using this concept are
related to household energy consumption (Permana, Aziz & Siong, 2015), planning
for outdoor play (Sterman, Naughton, Bundy, Froude & Villeneuve, 2019) and food
buying and consumption (Suwandinata, 2012).
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CHAPTER 3

METHODOLOGY

In this study, it is aimed to understand the use and applicability of a framework of
interplays in consumption practices offered by Epp & Price (2008) in managing the
new family formation processes and the role of individual, relational and family
identity bundles in family decision making-process of middle-class educated
population in urban areas of Turkey through analyzing wedding rituals and

consumption practices.

In order to carry out this research, qualitative methods are used. Qualitative research
tries to understand phenomena in context-specific environment, and it manufactures
findings which come from real-world setting (Patton, 2002). Also, qualitative
researches are carried out to find illumination, understanding and investigation
through findings (Hoepfl, 1997). Moreover, qualitative methods focus on
examination and delineation of qualities and meanings of articles and processes
(Denzin & Lincoln, 2003). Therefore, in order to gain comprehensive insights from
this study, it consists of qualitative research. As a qualitative research method, in-
depth interviews are used. In-depth interviews include intensive individual
interviews with a small number of participants, and the aim is to examine the
perspectives of the participant on a specific subject such as an idea or a situation
(Boyce & Neale, 2006). Boyce and Neale also state that these interviews can be
benefited from in the way that they provide detailed information about the opinions
and behaviors of a person, and issues can be examined, deeply. Moreover, in-depth
interviews offer advantages in the sense that they enable the researcher to obtain
much more detailed information compared other techniques such as surveys, and they
provide a relaxed environment for participants so that there is not any discomfort

during the conversation (Boyce & Neale, 2006).
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3.1. Context

The context of this study refers to the social life in Turkey. With the foundation of
Republic of Turkey, the country went through a shift from monarchy to democracy
(Sunar & Fisek, 2005). This foundation brought together several reforms (Ataca,
Kagitcibasi & Diri, 2005) which resulted in modernization and urbanization
processes (Sunar & Fisek, 2005). Large amount of population has migrated from rural
areas to urban areas which resulted in adaptation of traditions to integrate with
modernity (Sunar & Fisek, 2005). Together with modernization and urbanization
processes, increasing education levels in urban areas have caused changes in society
and family life, too (Fisek, 1993). These changes provide a dynamic environment to
study families going through the adaptation processes. Therefore, this study focuses

on people who live in urban areas with migration history in their families.

Since the study is carried out in the concept of new family formation, marriage and
wedding concepts are analyzed to give insights. The wedding process is accepted as
the initial activities to start a new family. Therefore, people, who got married one

year before the research, participated in the interviews.

The framework which is used as a basis for this study is offered by Epp and Price
(2008). It shows the dimensions constituting a family identity and identity interplays
in consumption practices. Therefore, this framework provides an efficient and
detailed outline to design this research.

3.2. Research Sample

This research uses Turkey as the main environment to study family identity. Turkey
is a country standing between East and West, and it has gone through several social
and economic reforms resulting in radical changes in society (Ataca, Kagitcibasi &
Diri, 2005). Large amount of population in rural has migrated to urban areas (Sunar
& Fisek, 2005). After 1950s, migration has increased due to increasing urbanization
(Sertkaya Dogan, 2015). This internal migration resulted in the fact that 25% of
population was living in the biggest three cities of Turkey in 2016 (Yuksel et al.,
2016). Due to this demographic change, urbanization and modernization concepts
provide fields to study. Beside increasing urbanization, increasing education level is
also intended to be studied. Therefore, the focus of this study is on educated people
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living in these three cities. Since another aspect of this study is examination of new
family formation process, the sample is narrowed to people who have been married
for one year at most. As specific features of the sample are identified with the scope

of the study, convenience sampling is used as the sampling technique.

Convenience sampling use a sample including people who are “readily available",
and it is easy to contact them (Higginbottom, 2004). One drawback of this technique
is that it is likely that the sample is highly familiar, and this situation may mislead
the researcher to generalize (Koerber & McMichael, 2008). On the other hand, an
advantage of this technique is that since the researcher is familiar with the sample,
the sample would provide a richness of data (Koerber & McMichael, 2008). Another
reason for selection of this technique is the familiarity of the researcher with this
specific segment. The researcher lives in the capital city of Turkey, Ankara.
Therefore, the participants were selected from Ankara. All participants, except one,
had at least university degree. Since the aim was to study newly-weds, range of age
was formed by itself.

In general, the sample consists of educated-middle class people living in the capital
city of Turkey, Ankara. The research was carried out between 2015 and 2016, and at
that time the participants were married for approximately 4-12 months. Six newly-
wed couples were interviewed resulting in twelve separate interviews. All
participants work with individual income. While parents of some participants live in
Ankara, parents of some live in different cities. Also, mostly, hometowns of

participants are different belonging to different regions of Turkey.

Detailed information about the research sample is given in table below. The ages
written in the table is the ages of participants when these interviews were made. The

participating families are given numbers in order to be used in the analysis.
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Who

Family 1
/Husband
Family 1
/Wife

Family 2
/Husband
Family 2
/Wife

Family 3
/Husband

Family 3
/Wife

Family 4
/Husband

Family 4
/Wife

Family 5
/Husband

Family 5
/Wife

Family 6
/Husband

Family 6
/Wife

Table 3.1 Participant Profiles

Age Occupation Education

27

32

29

30

30

31

30

27

27

27

Mechanical
Engineer

Industrial
Designer

Sales person
Lawyer

Electric-
Electronic
Engineer

Dentist

Hyperbaric
oxygen
therapy
specialist
Science
teacher

Electric-
Electronic
Engineer

Dentist

Electric-
Electronic
Engineer

Research
assistant in
METU

University

University

University
University
Graduate
Graduate
Associate’s

degree

University

University

University

University

Graduate

3.3. Data Collection Method

Father

Banker

Electric
Engineer

Retired
policeman

Administrator
at hospital

Deceased
Retired

Retired math
teacher

Retired state
official

Driver

Lawyer

Tradesman

Mother

Teacher

Economist

Teacher

Housewife

State official

Deceased

State official

Retired state
official
Housewife

Housewife

Housewife

Retired soldier Housewife

Where
does the
family
live?
Denizli

Ankara

Ankara
Erzincan

Ankara

Kastamonu

Ankara

Ankara

Ankara

Manisa

Denizli

Ankara

Hometown

Denizli /
Denizli

Bosnia-
Herzegovin
a

Ordu /
Konya

Erzincan

Denizli /
Kayseri

Kirikkale /
Eskisehir

Cankirt /
Ankara

Kirsehir /
Aksaray

Sivas /
Ankara

Manisa

Bartin /
Denizli

Mus / Mus

For the data collection, in depth interviews were used. The interviews consist of 25

questions. However, there are open-ended questions in order to enable the

interviewee to lead the conversation. Also, it was tried to eliminate “why” questions,

because it was thought that this type of questions could force the interviewee to try

to justify their actions, and they would be biased. The questions were prepared based

on the framework offered by Epp and Price (2008). In the framework, there are

certain categories providing an open and efficient outline to design the interview.

Since the research is carried out through wedding rituals, these rituals formed the
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sequence of the interview. The interview follows the order of rituals in the wedding
process. Ritual was one segment of the framework, but other segments were also
embedded in the questions. There are two main categories in the framework, which
are communication forms and moderators. Most of the communication forms were
asked directly to the interviewee. Some moderators were also emphasized directly,
whereas some of them were interpreted from the findings. There are also marketplace
resources in the framework, which are objects, brands, services and activities. These
marketplace resources were embedded in every segment of the interview. Moreover,
the framework suggests that there are different identity interplays in a family;
therefore, in each segment of the interview, it was tried to find out these interplays.
An implication offered by Epp & Price (2008) was the use of this framework to study
family decision-making processes. For this aim, it was questioned for each activity
or ritual who made the decisions. The interview starts with questions related to family
term in order to understand the family perceptions and structures of the participants.
Then, it continues with the questions based on the framework as explained.

The average duration of the interviews was ninety minutes. To enable the interviewer
to be involved in the conversation easily, the interview was recorded with a recorder
instead of note-taking. All questions were asked to the interviewees, but the
interviewer followed how the interview was directed by the interviewee, and adapted
the questions or added new questions, accordingly.

3.4. Data Analysis

After the interviews were complete, they were transcribed for an easier analysis. The
interview was designed in categories; therefore, the analysis started with these
categories. These categories were wedding rituals and family-related categories.

After the transcription, each participants’ responses were categorized in accordance.

The responses from the participants were in line with the categories defined at first.
Therefore, it was possible to make this categorization in findings. After searching for
commonalities between the participants, the categories constituted are family
perceptions and family structures, the process from meeting to deciding to get
married, the marriage proposal, diamond ring and wedding rings, asking for bride’s

hand and engagement rituals, shopping for the bride and “bohga”, preparations for
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the henna night, the henna night and the rituals, preparation and shopping for the
wedding, fetching the bride ritual and the wedding day. The participant responses are
divided in these categories to give insight and find common points. In the finding
section, these data are given under these categories. In the discussion section, the data
given in the findings section are interpreted in a search for answers to the research

questions.
3.5. Limitations

The major limitation of this study is lack of using triangulation techniques. For the
research method, only one technique, which is in-depth interview, was used. The

context of this study offers use of observation and visual material techniques, easily.

This research was carried out with in-depth interviews. However, there are some
limitations of in-depth interview techniques defined by Boyce and Neale (2006).
Firstly, they are open to any bias. Respondents may be biased to delineate the subjects
in their favor. Also, these interviews may be time intensive because beside making
the interviews, transcription and analysis also take time. Moreover, it is necessary
that the interviewer has sufficient training to obtain most detailed and rich data from
the respondent. Lastly, it may be difficult to generalize the results since samples may
be small and random sampling methods are not involved. Therefore, it would give
more insight if other qualitative research methods, such as observation were

involved, too.

Another limitation was the sample size. It could be larger to have more variety

between the participants. By this way, the data collected could be richer.
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CHAPTER 4

FINDINGS

In this study, new family formation process is examined. In this process, it is focused
on the family identity, and a framework of identity interplay in consumption
processes offered by Epp and Price (2008) is used. The research was carried out in
two main segments. Firstly, it was aimed to understand family structures and family
perceptions of the participants. Secondly, the wedding process starting from proposal
to the wedding day was examined in order to understand the utilization of the
framework in new family formation process and family decision-making practices in
this process. Therefore, in this section, firstly, the data collected from the participants
concerning the term “family” is given. Then, the process of wedding for each
participant is explained. Overall, this chapter illustrates results of the research
questions specific to the sample of this research, which consists of urban-educated

newly-weds.
4.1. The Family Structures and Perceptions

In order to understand the family perception of the sample, they were firstly asked
about who belongs to their families. There were different opinions, even between the
spouses. While family 1, 3 and 4 have member agreement in this context, family 2,
5 and 6 do not have member agreement. In the family 1, both husband and wife define
family members as mother, father, siblings and family-in-law. In this family, there is
one difference. The husband does not perceive his wife as another member of the
family, he believes that he and his wife constitute one member together, so they do
not form a nuclear family, rather they belong to one and only family consisting of
families of him and his wife. In the family 3, they see themselves and their spouse as
the nuclear family. After this nuclear family, their own family comes. For the

husband, after his own family, comes the family-in-law. For the family 4, the family
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perception is similar to family 1; it is their own families, their spouse and family-in-
law. In this family, the husband even adds grandparents, uncles and aunts to the
family. For the family 2, 5 and 6, who did not have member agreement, the difference
is mainly the family-in-law. In the family 2, while the wife defines the family as
herself and her husband only, the husband states that the family members were his
mother, father and sister until marriage, and after marriage, his wife and his family-
in-law were added. The husband of family 5, sees himself and his wife as the nuclear
family, and then comes his family and family-in-law. For the wife, there is not this
kind of distinction. For her, the family is herself, her father, mother, sister and
husband. In the family 6, for the wife, “family” term does not recall her husband. She
says that the family consists of her mother, father and sister, but for the husband, the
family is his father, mother, two brothers and his wife. Overall, it is possible to say
that there is not one rigid family perception in this transition process among middle-
class, educated, urban population. The main difference is that the term “family” is

not associated with family-in-law for some participants.

In terms of the factors that constitute a family, there are some mutual responses from
the participants. The most common factors are love and respect. Also, commitment,
trust and being with each other in good or bad times are some common factors
building a family for some participants. The factors mentioned only once were
getting along with each other, moving parallel, having mutual mindsets, believing in
each other, mutual understanding, tolerance, unity, integrity, solidarity, happiness,
sharing the same household and budget and accepting each other as they are. Since
“love” and “respect” were seen as factors for most of the participants, they also

provide member agreement among this specific sample group.

In order to have an overview of the families of the participants, their hometown and
current residence are asked. All of the participants live in Ankara, but their
hometowns are different, and families of some live in other cities. In the family 1,
the husband’s hometown is Denizli, and the wife is actually from Bosnia-
Herzegovina. In the family 2, while the husband’s hometowns are Ordu and Konya,
the wife is from Erzincan. In the family 3, the husband’s origin is a mixture of
Ankara, Denizli and Kayseri. The hometowns of the wife’s parents are Kirikkale and

Eskigehir, but the parents migrated to Kastamonu for work, and the children were
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born there. In the family 4, the husbands’s parents are from Cankir1 and Ankara,
while the wife’s parents are from Kirsehir and Aksaray. The wife of the family 5 is
from Manisa, and the husband is from Sivas. Lastly, in the family 6, the wife is from
Mus, whereas the husband’s parents are from Denizli and Bartin. These findings
suggest that the sample also complies with trend of internal migration to major cities
in Turkey (Yuksel et al., 2016).

Although each participant lives in the same city, Ankara, their hometowns are
different which may result in cultural differences between the spouses. Some
participants even have two hometowns of their mothers and fathers, separately.
Another point is that the cities some parents are living in the present are different
than their hometowns. The parents of the wife of family 1, husband of family 2, both
husband and wife of family 4, husband of family 5 and wife of family 6 live in
Ankara. Also, the father of husband of family 3 is deceased, and his mother lives in
Ankara. The other participants, whose parents live in another city, have come to
Ankara for university education and settled in for work. This situation suggests that
“urban” feature of the sample of this research is relatively new. Generally, they are

either migrants themselves or children of migrants.

In order to have more understanding of the families, the occupations of the parents
were asked. The father of husband of family 3 and mother of wife of family 3 are
deceased. The fathers of all participants have had active jobs, five of them are retired,
but the rest of them continues working. For the mothers of the participants, some of

them continue working, some of them are retired, and some of them are housewives.

In the family 1, when they define their own family and family-in-law, both husband
and wife state that the families are quite similar. There is harmony between them.
The husband defines his family as a sharing family with close bonds supporting each
other, whereas he defines his family-in-law as only saying that they are the same with
his own family. The wife describes his family as very close. They share most of the
things, and they are very tight-knit. The reason for this closeness is that they have
escaped from war in Bosnia and Herzegovina and come to another country, then they
have become the citizen of that country. Therefore, they are very close. Her family-
in-law wonders less. She describes her family-in-law as similar to her own family

and respectful.
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In the family 2, both the husband and wife describe the husband’s family similarly,
that they are well-educated, keen on their children and have good economic
conditions. The husband says that both families have similar structures. The
difference is that his family is an “investor family”, but his family-in-law lives in the
moment. Also, the husband states that his family-in-law is more traditional since they
live in a traditional region. Even though they are not as conservative as the society
there, there is peer pressure. The wife describes her current family as a very new,

small and middle-class in terms of economic conditions.

In the family 3, similarly, the husband describes his nuclear family and says that they
are comfortable, interdependent, enjoyable and patriarchal. Also, they appreciate the
parents. He defines his family-in-law as educated and literate. He also says that two
families are similar in terms of economic conditions; slightly above middle class and
states that it is very important that two families are similar, economically. The wife
defines his own family as prestigious in terms of culture where they live. She also
says that both families are similar in terms of child-rearing practices and being

prestigious.

In the family 4, the husband illustrates his family as a wide family with love and
respect. It belongs to the middle-class in terms economic conditions, but in terms of
happiness and peace they are at high level, and the family maintains its integrity. He
describes his family-in-law in the same way; a family with integrity, love and respect.
He says that in terms of love and respect they are superior to his own family and that
he finds different ways of happiness there. They also have moral. He also states that
two families are similar since their hometowns are in the same region of Turkey. The
wife uses similar adjectives to define her own family. Although they do not meet
every condition, they know religious orders. They are not unconstrained or strict
totally, they are in the middle. She delineates her family-in-law as calm, peaceful and

happy. They are in between conservatism and modernity, closer to modernity.

In the family 5, the husband defines his own family as committed. They have good
economic conditions, and they are in the good segment of the society in general. He
says that his family-in-law has good communication skills and they are in the good
segment of the society, too. The wife describes the family she forms with her husband
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as comfortable and natural. They respect and support each other. She states that her

family-in-law is a small family, and they are protective and supportive.

In the family 6, the husband defines his own family as a “classical family”. He
compares his family with family-in-law and states that they are very similar.
Especially, the fathers are very alike. Both of mothers have the same mindsets even
though they are from different regions of Turkey. The wife describes her family as
being connected to each other. Her father is dominant since he is a retired soldier.
Everything is talked and known by each member. She makes a comparison about this
between her family and family-in-law. She says that her father-in-law does not share
any problem with the children, so they do not know anything. While illustrating her
family-in-law, she talks about how good they are at child-rearing. The father has an
authority, but the children love him. Also, they give importance to the Kinship

network, and this situation has been hard for her to adapt.

Overall, although in Turkey, there have been both nuclear and extended family types
together (Senturk et al., 2011), it is seen that participants of this research have nuclear
families. Moreover, this sample is in line with the literature, which suggests that in
Turkey, there are close relationships between parents and children, siblings or
cousins (Ataca et al., 2005). It is also stated that children (whether male or female)
live together with their families until they are married (Bastug, 2002; Hortacsu,
1995). This sample also gives the same outcome. The participants whose parents also
live in Ankara have lived together with their families until marriage. The other

participants have left their parents” home to migrate to Ankara for education.
4.2. The Process from Meeting to Deciding to Get Married

The analysis of the marriage process starts from asking how the couples met each
other and how their relationships started. These steps are asked to have a better
understanding of the family formation process of middle-class, urban and educated
people. There is similarity between the participants in terms of how they meet. The
family 1 met at workplace, where the husband was an engineer, and the wife was an
intern. The husband initiated the process, and they both decided to start a relationship
together. Family 2 saw each other at a birthday event of a friend. In the initiation of
relationship, there were efforts of their friends. The family 3 also had mutual friends,
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they went to a restaurant and met there. After a month, the relationship started. For
the meeting of the family 4, there is an influence of families. Families of both had a
mutual friend who thought that they would have harmony. Since both trusted her,
they met and started the relationship. The last decision belonged to the couple. How
the family 5 and 6 met were similar to each other. The family 5 had mutual friends,
went to the same activity and met there. Similarly, the family 6 met ar a birthday
event of a friend. Both families started their relationships by themselves. Overall, it
is seen that except family 4, all participants met their spouses randomly, usually
through events of mutual friends. The decision to start the relationship was also all
participants’ own decisions. In a research, it is stated that in more collectivistic
environments, marriages are arranged, or they are started by the older members of
families or external families (Imamoglu & Selcuk, 2017). Turkey is also a
collectivistic country (Hoftsede, 1980). However, it is also stated that urban
population in Turkey is less collectivistic (Fisek & Sunar, 2015). Similarly, it is
argued that the affinal marriage is common in the urban areas with better educated
young population (Adams & Trost, 2004). In terms of affinal marriage, families may
have influence on introduction of couples (Ataca et al., 2005), which is observed in
family 4 of this study. The sample of this research shows the same features of this
population, and it is observed that they also had affinal marriages, which is also called
as self-choice (Imamoglu et al., 2019). Morover, there were influences of friends in

this decision-making process of the sample.

In the family 1, the husband drove the relationship towards marriage. After one year
of relationship, he proposed. The wife hesitated at first and were scared. She wanted
to get married, but she thought that it would be later. It was a surprise for her, but
when he proposed, she accepted. In the family 2, it was a mutual decision to get
married. The process until this decision moved slowly, it was not a sudden decision.
They thought it was the time to get married. One factor was that their families met
and after that, the families also pushed the process. Another factor was that people
around them who belonged to the same generation were getting married, so they were
also affected from that. In the family 3, the relationship was driven to marriage due
to time, age, conditions and observing the peers. The wife was expecting a propose.
People around them started to get married and this pushed the process. The husband

says that after a certain age, relationships turn into marriage. For the family 4, the
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process moved very quickly. Their families were aware of the relationship from the
beginning and approving it. The husband insisted a lot to get married, the wife was
thinking to do it later, but they decided to get married suddenly. The opinions of the
families were very important. After approximately five years of relationship, the
family 5 decided to get married. After they were both graduated, the wife wanted to
get married, but the husband did not. He was waiting to improve his economic
conditions. However, her family was living in another city, Manisa, and she was
going to have to go back to Manisa since she was graduated, and her father did not
know that she had a boyfriend. The only way she could stay in the same city with
him was to get married, so they decided to get married. During their relationship,
getting married was always in mind of the husband of family 6. After seeing all
positive aspects of his wife, he was in the mood of getting married. He expected
graduation and completing the military service. He had to complete the military
service, otherwise, his father-in-law would not have given permission for marriage.
The wife says that having a relationship for long provides that they know each other

well. Also, there was peer pressure asking when they would get married.

In general, in the relationships of middle-class, urban and educated people longer
than one-two years, the main factor was the time. After a long time together, they felt
that it was time to get married. Also, there was influence of people around them.
Especially, people in the same generation get married at the same time, so the others
start thinking they should also get married. In shorter relationships, the process was
driven by one of the couple, then the other accepted. Another factor influencing these
decisions was families. The factor of families show that although people of this
sample have urban and modernized features, there are still influence of families. This
situation can also be explained with the combination of traditional and modern values
in Turkey (Ataca et al., 2005).

4.3. The Marriage Proposal, Diamond Ring and Wedding Rings

In each participant family, there was a special marriage proposal. In some families,
it occurred after deciding to get married, in some, it was a way to decide to get
married. Two of the proposals were made in another cities, but others were made in
the same city they live.
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For the family 1, there was not any marriage decision made before the proposal. The
husband prepared a surprise organization, and the wife accepted to get married in that
organization. The organization was planned by the husband, and the twin sister of the
wife helped him. He also invited close friends to the organization. He prepared a
scene in the university where they were both graduated from. He placed torches and
balloons through a path and attached some photos representing some milestones for
the couple. There were also some writings behind the photos. He bought the diamond
ring before, and for this, his sister-in-law helped him by measuring the size of finger
of his wife. On the organization day, he tricked his wife saying another event was
going to happen in the university. When she came, she saw the surprise scene. He
played a music through his phone, she collected all the photos and in the last photo,
it said “Will you marry me?”. He proposed with a ring by kneeling. After she said
“yes”, their friends came from where they were hiding. They taped all the ceremony

with camera.

In the family 2, the propose came after they decided to get married. Therefore, it
would not have been a surprise. However, the husband thought that his wife would
expect a proposal, and he wanted it to be a surprise, so he pretended as if there was
going to be no proposal. By this way, it was a surprise for his wife. He planned an
organization and invited 30-49 friends. They prepared a scene outside with confetti,
Japanese lanterns and a background song. They also prepared two cameras to tape
the ceremony. They closed the road, he kneeled suddenly and proposed. She cried,

and then they celebrated together.

The wife of the family 3 was in expectation of a proposal. The husband prepared a
surprise organization. He brought her to a lake, they took a boat out, and after some
time, their friends came near them with five small boats. One of them was decorated
with balloons, in another one, there were roses. A music was playing in another one.

Then, he read a poem and proposed by kneeling. There was also champagne.

The husband of family 4, planned a trip to Istanbul with his wife. She guessed that
there would be a proposal in the trip. He bought a ring before, and he proposed the
day they arrived in Istanbul. However, there were some misfortunes. It was too hot,
he was tired and very excited, and sick. The place was Istanbul Modern. The first

plan was that the groom'’s sister was going to come with her friends in a boat and had
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a message board with "Say Yes" writing on it, but they couldn't do. As an alternative
plan, he put a writing "Will you marry me" on the menu. He says that it was plain but
beautiful. The place was near the sea with Topkap1 Palace view. It was an astonishing
place. It was very expensive, but he couldn't eat anything due to excitement. The wife

says that she keeps that writing.

In the case of family 5, they had to get married because if they did not, the wife of
the family would have to go back to her town. However, she had an important exam
which was going to influence her career. The husband of the family decided to
propose after the exam, but since they kept arguing about it, he could not wait. He
wanted to prepare a surprise. The wife had told him not to propose at home or in a
restaurant with candles which she defines as “classical”, but she says that he did
everything she had told him not to. He bought 25-26 roses, one for each of her age,
a huge bouquet of flower and prepared writings. He made a reservation in a romantic
restaurant they liked a lot. She was not expecting that proposal. When she opened the
door and understood, she said no and closed the door. They argued. Then, she

accepted, got prepared and they went to the restaurant. He proposed there.

In the family 6, the proposal came after they decided to get married and told families.
The husband wanted to prepare a surprise. He made plans three months ahead. His
wife was in love with Paris, they were going to go to Spain together. He planned a
one-day trip to Paris from Spain without telling his wife. This period of waiting was
disturbing for his wife, and she told him that she was expecting the proposal, and he
told her to wait. Although, the decision was made, a proposal in Paris was still a

surprise for her.

The common point of all proposals was the surprise effect. Even though the decision
to get married was made mutually, the husbands of the families tried to make it as
surprising as possible. Also, most of the wives were in expectation for a proposal,
they thought it would be a surprise organization. Moreover, in each proposal, detailed
organizations were planned by the husbands. In most cases, there were someone
helping, and they were friends of the couples. They both helped the organizations
and participated the ceremony. Furthermore, there were objects as central elements
of the organizations. The diamond ring was the mutual one. There were also other

objects such as flowers, balloons, special writings etc. As the sample represents
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middle-class, urban, educated people, it can be interpreted that proposal with a
diamond ring was a common expectation. Also, this ritual gives an example of
combination of traditional and modern/Western values (Ataca et al., 2005). When the
traditional way of getting married in Turkey is searched, proposal with a diamond
ring is not one of the rituals (Duruturk, 2008). Therefore, this ritual of proposal can
be considered as a way of implementation of modern values for middle-class, urban,

educated population.

The diamond ring was the main object of all proposal organizations. It was asked to
both husbands and wives in order to understand the selection process of the husbands
and expectations of the wives, as well as the assigned meanings. The husband of
family 1 bought the diamond ring with his family. They went to a place they had
acquaintance with in Denizli, where his family lived. They first made market research
because he says that it is a dangerous sector. Also, as it was a surprise, his sister-in-
law helped him to learn the size of the ring finger of his wife. The wife does not like
wearing the diamond ring, and it does not mean anything for her. The wife of family
2 said to her husband that she did not want any diamond rings. However, her husband
thought that it was an accessory and instrument of the proposal ceremony, and he had
to buy. He says that he did not put him in a difficult position financially, so he bought
a middle-level diamond ring. He also says that each jewelry’s shop sells the same
ring with different prices, so it is necessary to be careful. The husband of the family
3 made several researches through the Internet. He also asked his friends, as well as
jewelry’s shops and bought the ring from a place from where a friend of his had
bought a ring before. He went there with a friend, and they both bought a ring. The
diamond ring does not mean anything for him, but he thinks that it means a lot for
women. He took his wife to a jewelry’s shop in order to learn her ring size without
ruining the surprise. The wife was in expectation and likes her ring. She thinks the
financial value of the ring is important to a point, but the spiritual meaning is more
important. The wife of the family 4 thinks that the diamond had more meanings in
the period from the proposal to the engagement. After engagement, she has worn it
as an accessory. She does not wear it, regularly. In the family 5, the wife had selected
the type of diamond ring before the proposal and told her cousin. The husband
learned this from the cousin and bought according to it. The wife chose the structure

of the ring where the stone is mounted, and the husband decided on the size of the
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stone. He had made several researches online and learned about the diamond rings
not to be tricked. Then, he chose a ring which had the structure his wife wanted and
a big stone, and other features were at medium level. The husband of the family 6
asked a friend who knew the diamond rings well and learned from him. Then bought
the ring from the jewelry’s shop that is acquaintance with that friend of him. He went
there with a close friend of his wife, and they chose a ring within their budget based
on the information he got from his friend. The wife did not have any special
expectations or knowledge about the diamond rings. She perceives it only as a symbol
and does not give too much importance. She says that there should be a ring, but it

should be at minimum. The ring she got was bigger than she expected.

In general, the husbands of the families have made market research before they
bought the diamond ring. They also asked friends and looked online for information.
Also, they tried not to put themselves in a difficult position, financially, and bought
rings within their budgets. Moreover, for most of the wives, the diamond ring does
not mean a lot. They do not give too much importance to the financial value of the
rings, but there was a general expectation of a diamond ring regardless of its size or

financial value. Some participants have assigned meanings to their diamond rings.

Beside the diamond ring, there are also wedding rings which are bought later in the
process. The family 1 bought their wedding rings together from a jeweler’s shop in
Kizilay. They both wanted to buy a very thin and simple ring that is not too yellow.
She does not like wearing the wedding ring, too. She says that she would not wear it
if her husband lets her. However, the husband assigns meanings to the wedding ring.
He perceives it as a “protector” for women. Also, it allows him to be more
comfortable next to women at workplace knowing that they would not
misunderstand. The family 3 also bought their wedding rings together from a mall in
Ankara. The husband liked a ring he had seen in a movie and bought something
similar to it. He says that the wedding ring has a meaning representing what is
between him and his wife. The wife wears both her diamond ring and wedding ring,
and she thinks that her wedding ring is more meaningful than the other. Similarly,
the family 4 purchased their wedding rings together from the jewelry’s shop of
husband’s cousin. His father wanted them to buy from that place, but since they could

not go to any other place, and there were not too many alternatives in that shop, they
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had to buy rings that they did not like too much. They wanted simpler rings. He says
that it is something they will wear through a lifetime, because of that, they regret it.
The family 6 bought the wedding rings from the same place where the husband

bought the diamond ring from.

The wedding rings differ from the diamond rings in the sense that they are worn all
the time and will be worn through a lifetime. Another difference is that they are
selected by both spouses depending on their taste. Also, it is the representation of
traditional part of traditional-modern hybrid of values in Turkey, which all

participants performed (Ataca et al., 2005).
4.4. Asking for Bride’s Hand and Engagement Rituals

After the participants decided getting married, the process of marriage started. The
process starts with asking for bride’s hand, followed by engagement. After that henna
night and wedding ceremonies are carried out. Also, during the period, some
participants performed some gift exchange between the families called “bohga” and
“shopping for the bride” tradition. There are differences between the participants, but
most of these processes are common among them. Beside these traditions, some
participants added “bachelorette party” to this process which may be interpreted as a
result of Westernization. Also, some women participants went to Turkish baths with

their friends or close relatives, because it was also a tradition called “bridal bath”.

Each couple carried out “asking for bride’s hand” ceremony. In this ceremony, the
groom’s side visits family of the bride and asks bride’s father’s permission for
marriage. It takes place in the house of bride’s family, so the groom’s family has to
go wherever they are. The families of both husband and wife of the family 4 live in
Ankara, so they did not need to travel for this ceremony, whereas, it was different for
other families. Although there were geographic barriers, they did not skip this step.
However, there was a modification for most of the participants which integrated
“asking for bride’s hand” and engagement ceremonies. Family 1, 3, 4 and 6 went
through this modification by carrying out these two ceremonies together at the home
of bride’s family. “Asking for bride’s hand” and engagement ceremonies were in the
same day for the family 2, too, but the first one was in the day time at home, and the

engagement was in a place rented specially for this event. Only family 5 completed

47



these ceremonies in separate dates, and while “asking for bride’s hand” happened at
home of the bride’s family, similar to family 2, engagement ceremony was in another
place. In general, this step of marriage procedure shows that it is possible to make
modifications of traditions in accordance with needs and conditions among middle-
class, urban, educated population, even though they have migration history which

brings traditional values together (Adams & Trost, 2004).
4.5. Shopping for the Bride and “Bohc¢a” Rituals

After these ceremonies, participants performed some shopping rituals. One ritual is
shopping for the bride. The other one is preparing “bohga”. “Bohga” is prepared by
both families of the bride and groom, and it consists of gifts for the members of the
other family. Some participant made shopping for bride and “bohga” at the same
time. The “boh¢a” tradition was in use for family 1, 2, 4, 5 and 6. Only family 3 did
not prepare any “bohga”. “Shopping for the bride” ritual was also carried out by

family 1, 4, 5and 6.

In the family 1, while preparing gifts for the bride and the groom, the families asked
for their opinions or bought some items together. The families did not want to buy
anything that the bride and groom would not like. There was also shopping for the
bride ritual. This shopping was carried out by different subgroups at different times.
It was sometimes the husband and his mother, sometimes the wife and her mother-
in-law and sometimes the husband, the wife and her sister. Sometimes, the mother of
the husband bought something by herself, but always asked opinions of her son or
daughter-in-law. The things bought for the bride were cosmetics, underwear, lingerie,
pajamas, shoes, hairdryer, cloths etc. The wife enjoyed unpacking them and says that
it was like getting too many gifts. The shopping was done in the malls and Ulus, a
traditional place. These gifts, bohca, were put together and prepared with elaboration.
In the family 1, the husband says that he and his mother prepared them together, and
every detail was handmade. He defines this process as very enjoyable. He likes “do-
it-yourself” practices in general. The bride also says that the “bohga”s were very
sweet. In the case of this family, there is a modification, adapting a tradition. The
husband states that traditionally, these gifts would be given in a chest, but he thought

that chest would not be useful. Therefore, he bought a suitcase, they put the gifts in
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this suitcase. The bride’s family also prepared gifts for the groom consisting of shirt,

trousers, cardigan, underwear and slippers.

In the family 2, both families prepared gifts. There was not a shopping for the bride
ritual. The wife’s family prepared little souvenirs for the mother, father and sister of
the husband such as shirt, scarf, underwear, towel etc. There was a difference
between two families. The family of the wife prepared special “bohga” for the gifts,
but the family of the husband did not know this way of giving. They just gave what
they bought as normal gifts. The family of the wife is more traditional. Another thing
is that the family of the wife wanted to buy a watch for the husband, but he did not
want them to buy.

The family 3 did not carry out shopping for the bride as a special ritual. Instead, the
wife and the husband bought whatever they wanted by themselves. Also, there was

not any “bohga” ritual.

In the family 4, the shopping for the bride and “boh¢a” were made together. It was a
tradition of both families. The wife, her sister, mother and mother-in-law went
together. There was a place, Anafartalar Carsisi, and it was traditional to do this
shopping in that place. Sellers in the shops knew about the traditions and guided them
about where to buy which item. The family of the husband bought underwear, night
clothes, daily cloths, bag, shoes, makeup materials etc. for the bride. Similarly, the
family of the wife bought pajamas, socks etc. for the groom. One tradition the family
of the wife did not know before was that the family of the husband had to buy dress
for the wedding for the sister of the bride. Similar to family 1, they bought a suitcase
to put everything bought in it. Another adaptation was that the family of the husband
was supposed to bring these gifts to the bride later, but instead, they brought these
things directly to the new home of the couple. The wife enjoyed the process, while

the husband does not have much idea since he was not directly in the process.

The “bohga” ritual was a tradition for both families of wife and husband of the family
5. These families were in different cities. The mother of the wife came to Ankara
where the family of the husband lived. Since she did not know Ankara well, the
mother of the husband chose the place for shopping. Two mothers and the couple did
the shopping together. For the wife, dress for engagement, underwear, etc. and for
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the husband, suit for the engagement, pajamas, underwear etc. were bought. There
was a place, Soysal Pasaji, in Ankara in which items related to “bohga” were sold.
Similar to family 4, the sellers directed them to buy things. Also, the wife says that
she did not enjoy this shopping neither the mothers, because of the attitudes of the
seller while buying the underwear. She was so tensed. Also, she defines them as
spending money for nothing. Neither she nor her husband uses some items bought.
Beside this shopping together, the mothers also prepared gifts for the relatives. Beside
the wife and husband and their parents and siblings, gifts for grandparents were also
prepared. They were also influenced from people around them. For example, one
friend told the family of the husband that for the people of Aegean region, where the
other family lived, it was necessary to put bathrobe, towel, soap etc., so they bought
these items, too. The family of the husband brought the “bohga’s in two chests to the
home of family of the wife, who also prepared huge “bohg¢a”s for them. The family
of the husband also brought dessert and “borek” with them to “make people’s mouth
sweet”. It was one of their traditions. The father of the wife also gave dessert
(baklava) to the other family to distribute to people in where they lived. These

traditions were reciprocal.

There was also “bohga” tradition in the family 6. Both families prepared for each
other. At first, they agreed that they would not prepare too much “bohga”s, it was an
adaptation. However, still, there were many gifts. The family of the wife prepared
“bohga’s for the parents, siblings and grandparents. They elaborated a lot, prepared
with special care. Every ornament and lace were sewed, specially. The mother of
wife gave too much importance. She wanted everything to be in harmony. The family
of the husband also prepared with special care, and they also bought a chest. Since
the families were in different cities, they did not come together a lot. The couple took
care of bringing the “bohc¢a”s. For the shopping, the couple bought some items such
as makeup materials and gave the parents to put in the “bohga’s. Also, they went to
shopping with mother and aunt of the husband in Denizli, where they live. Unlike
family 5, the husband was not involved in the shopping of underwear. He waited
away from them. The family of the husband wanted to buy things that their daughter-
in-law would love, so they did shopping together with her. However, the wife did not
want to spend money for the things she would not wear only for it was tradition, so

tried to buy the cheap ones. In the preparation of the “boh¢a’’s the husband was doing
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his military service, so the wife was directly in the process. She says that too much
money was spent. Also, there was an adaptation of the “bohg¢a” tradition. It was
supposed to be given before the engagement, but since there was limited time before

the engagement, they did it later.

In general, “boh¢a” and “shopping for the bride” traditions were made by most
families. The parents wanted to carry out this tradition, but they gave importance to
the opinions of the couple. Therefore, they went to shopping with them or asked for
their opinions. Some participants think that this process is not worth spending money.
Also, the items bought in this process was similar in each family. The main idea was
to equip the couple with necessary items from underwear to shoes or makeup
materials. Another common point is the special elaboration. Beside the gifts, how
these “bohga”s were prepared was also very important. There was also adaptation of
the traditions such as using suitcase instead of a chest. Lastly, in the selection of the
places to buy things was influenced by the traditions in some families. These ways
of adaptation ca be interpreted as adaptation to new context of families who have
migrated to urban cities in Turkey (Sunar & Fisek, 2005). Also, it is said that there is
an increasing independent orientation in urban areas in Turkey, specifically among
adolescents (Mayer & Trommsdorff, 2012). The sensitivity of mothers about their
children’s opinions or the way the participants did shopping by themselves can be

example for this orientation.
4.6. Preparations for the Henna Night

The henna night is carried out in the home of bride’s family traditionally with only
women participants, one day before the wedding day (The Ministry of Culture and
Tourism of the Republic of Turkey, n.d). However, it was different for most
participants of this study. Firstly, the concept of the henna night was influenced and
adapted by the fact that families lived in different cities. Except the family 4, the
families of wife and husband live in different cities. In each case, the wedding was
done where the family of the husband lived, and the henna night was carried out
where the family of the wife lived. However, when the wedding was in another city,
it was hard for the family of the bride to invite people to a wedding in another city.
Therefore, some families integrated the henna night with wedding, so that their guests

could come to a wedding, easily. Family 2 and 6 carried out this integration process
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which resulted in having two weddings. The concept was that the ceremony started
as a wedding, except an official ceremony. The bride wore her wedding dress, and
the groom wore his wedding suit. After doing wedding activities for some time, the
bride changed her dress with the traditional henna night dress, called “bindall1”, and
henna night rituals took place. Although the families of wife and husband of family
1 lives in different cities, they did not prepare two weddings, only henna night was
carried out where the family of the wife lived. In case of family 5, they had two
weddings in two different cities, but they carried out the henna night separately. In
the family 3, the mother of the wife is deceased. Since the henna night is associated
with mother and daughter relationship, she did not want to have a henna night
knowing that it would be too dramatic. Instead, they had bachelorette parties.

The family 1 selected the place for the henna night based on affordability and
proximity to the family of the wife. Also, the couple did not want to rent a bad
wedding place. The sister of the wife was responsible for the organization of the
henna night. She found appropriate places, and the couple chose one. The families
did not have influence. Also, they took advice from people who got married before.
The place does not mean anything to husband and wife, but the wife says that after
them, her sister’s henna night was also in the same place. There is only that meaning
for her. In the family 2, there was integration of henna night and wedding. The wife
says that she wanted people in their hometown to see her with her wedding dress.
The place was the recreational facility for policemen. The reasons for selection was
affordability, proximity to the home of family of the bride and the fact that it was a
known place. The father of the husband is a retired policeman, so they recommended
that place to the family of the wife, and they accepted, since there was going to be
discount. This wedding-henna night was financed by the family of the bride. The
place does not mean anything to husband and wife. In the family 3, the mother of the
husband asked if they would do henna night. The wife did not want and explained to
her mother-in-law. Her mother had passed away, so she thought it would be too
emotional, traumatic and she couldn't bare it. She wanted to enjoy the process not
have trauma. The others accepted not to have henna night. She also thinks it is
meaninglessly tiring. In the case of family 4, both families and the couple live in the
same city. The family of the wife selected the place, since they paid for it. She defines

the place as an ordinary place. The selection was made by her and her parents. They
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knew the place before. The reasons for this place was its affordability and proximity
to the home of family of the wife. The place does not mean anything for the bride,
but it does mean something for the husband. He says that it is the place where they
had their henna night. He states that the henna night was religious in a way, and he
believes that nobody had bad intentions at that moment and that it would be beneficial
for the couple. The family 5 carried out two weddings in two cities; therefore, they
wanted to keep the henna night simpler. It was in the village home of the grandmother
of the wife. It had a garden, and the weather was cool there even though it was
summer. Since they had a busy schedule, the couple wanted to have in this way and
convinced the others. Also, the wife liked the place since it was a place where
normally, they gather together as a family. The family 6 integrated the henna night
and wedding similar to family 2. The mother of the wife had influence on this
decision. She said that she would like to organize a wedding for her daughter. Also,
they thought that it would be easier for their relatives to get together in Ankara,
because their relatives were dispersed in different cities. For the place selection, the
couple considered both wedding and henna night. They searched online, especially a
website “dugun.com”. The couple looked for the places. Since the family of the bride
paid for it, the couple did not want it to be too expensive. The selection was based on
the fact that the place had high ceiling, large dance-floor, no colons with a wide
seating arrangement. After they chose the place, they showed to the family. The

father of the wife wanted another place, but then he accepted.

There was also shopping made specially for the henna night. Some of the objects
bought for the henna night was common between the participants. The first one is the
traditional henna night dress which is called as “bindalli”. Each bride wore “bindall1”
in their henna nights. The wives of family 2, 4 and 6 bought a new “bindall1”. The
wife of family 2 did not give too much importance to this dress. Since her family
lived in another city, and the henna night was going be in that city, she let her mother
buy a “bindalli” for her. The wife of family 4 bought this dress from the same place
she bought her wedding dress. It does not have much meaning for her, she says that
it was a beautiful dress. The wife of family 6 did not want to have a henna night, but
she could not convince her family. Therefore, she did not want to wear a classical
“bindall1”. She had heard that there were garish models in Bursa, so she rented one

from an organization firm there which her aunt knew. She looked online and liked
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one model. She did not even try the dress before the henna night. She looked in other
places in Ankara and Denizli, too, but she found the dresses very traditional. Also,
the family wanted to buy, but she refused because she thought that it was
meaningless. After she wore, she loved the dress. It was also very comfortable. In the
case of family 1, the wife did not buy a new “bindall1”, instead, she used “bindall1”
of one of their acquaintance who had got married one year earlier. She did not want
to buy a new one. For the wife of family 5, the family of the husband brought a
“bindall1”. It belonged to one of their grand-grandmothers, and it was her wedding
dress. Therefore, it was very precious. The wife wore it very cautiously. She loved
that dress. Beside “bindall1”, some participants also wore a modern dress in the henna
night. This was the case in family 1 and 5. In the family 2 and 6, since they integrated
wedding and henna night, the wives wore both wedding dress and “bindalli”. The

family 2 also bought “bindalli” for the participants close to the family.

Another common item bought for the henna night was dried nuts. In the henna nights
of family 1, 2, 4 and 5, dried nuts were given to the guests. For the family 1, 2, 5 and
6, it was stated that the dried nuts were bought by the family of the husband.

There were also objects related to the henna ritual. The first one is henna. Each
participant who had henna night bought henna. Family 2 and 5 states that the henna
was bought by the family of the husband as a tradition. Another item was henna tray.
Henna was prepared in that tray, and it was used during the henna ritual. Family 1,
4, 5 and 6 states specifically that they used the henna tray during the ritual. There
were also some objects used to have fun. Family 2 and 4 bought handkerchiefs to use
during halay, a folk dance. Family 4 also bought handbells to use while dancing.
Family 2, 4 and 6 bought crowns to be worn by the women in the henna night.
Participants also bought candles to be used during the henna ritual. Families also
prepared gifts for their guests. Family 1 gave mirrors and nail polishes to the guests.
There were tags on them with the name of bride, and the tags were prepared by her.
Family 4, 5 and 6 gave henna in individual packages to their guests as a gift. As a
part of their tradition, the family 1 put money and rice in tulles to throw from the
heads of the bride and groom to bring wealth. Family 2 also used some writings

saying “We are getting married.”, frames and some other accessories for fun.
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There was another common item used during the henna ritual, which was a red veil
called “al”. The head of the bride was covered with that. Family 1, 4, 5 and 6
specifically states that they used this red veil during the ritual. In family 4, 5 and 6,
it was prepared with a traditional craft called “tel kirma”. In the family 4, the mother
of wife, in the family 5, mother of the husband and in the family 6, grandmother of
husband crafted the veils. It was a very special and precious craft. Moreover, in some
families a green veil was put on the shoulders of the groom during the henna ritual.

In terms of services, there were musicians, food and beverages were given to the
guests, and the brides went to hairdresser. Only in the family 5, one of their relatives

was responsible for music, they did not use an external service.

In the decision-making process, there were some conflicts. First of all, some of the
participants did not want to have a henna night, but they had to accept it. In the family
1, the wife did not want, but they carried out the ritual to make the families happy. In
the family 5, the wife of the family wanted a henna night at first, but then changed
her mind. Especially her sister wanted to prepare a henna night so much, so she had
to accept. In the family 6, the wife was against this tradition. She did not like the idea
that the henna night meant sacrifice of the bride to the groom. Also, since the concept
of henna night was very emotional, she did not want to see her mother cry. However,
her mother insisted a lot, so she had to accept. Since the wedding and henna night
was integrated, she kept the henna part as short as possible.

Regarding the place for the henna night, mostly, the couples made the decision. For
the place, food and beverages, the families of the brides paid for the expenses. In the
shopping process, there were different subgroups involved. In the family 1, the
mother of the husband took care of all shopping. The wife of the family only bought
necessary items for her look in the henna night. In the family 2, since the family of
the wife paid for expenses, they did the shopping. The wife of the family was in a
different city than her family, so her mother did all shopping including her traditional
henna night dress. Since the family of husband had a textile business, they also
brought something. In the family 4, the family of the husband financed most of the
items bought for the henna night. Beside paying for the place and food in henna night,
the family of the wife also bought the dried nuts. In the family 5, there were no special

place rented, and the relatives took care of the food. The other items necessary for
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the ritual was bought by the family of the husband. Lastly, in the family 6, since the
wife was against the henna concept, she was not involved in the shopping process.
Her mother and mother-in-law took care of everything. She only bought her henna

night dress.

In the decision-making and shopping process for the henna night, there was a female
dominance. The husbands of the families were not involved in the process a lot, and
in terms of parents, mothers took care of everything. One reason of this female
dominance was nature of the ritual. Henna night is a women-based ritual and

ceremony. Therefore, women take part in the process more than men.

In terms of the places for shopping, there were influence of traditions and experiences
of mothers. In Ankara, mostly Ulus and Kizilay were preferred. Also, in other cities,
mothers went to the places where the traditional items were sold, such as

Mahmutpasa in Istanbul.
4.7. The Henna Night and the Rituals

The rituals carried out during the henna night was similar between the participants,
but there were also differences. Family 2 and 6 integrated wedding with henna night,
but activities carried out for henna were similar. Firstly, the ceremony started as a
wedding and after some time, the brides changed their wedding dress with the
traditional henna night dress, “bindalli”. Then the henna rituals took place. The henna
rituals are similar in each participant. In general, the bride and the groom were sat in
the center. With a red veil, the head of the wife was covered, and a green veil was
put on the shoulders of the groom in some rituals. The women wore crowns and held
candles in their palms. They spun around the couple singing traditional henna songs,
mostly dramatic songs. The aim was to make the bride cry. One of them, mostly a
relative of the bride, carried the henna tray. Then, she came to put henna in the palms
of the bride. A tradition in this moment was that the bride did not open her hand. The
mother of the groom had to put a gold in her hand. After this, that relative applied the
henna to the hands of the bride. In the henna nights of some participants, henna was

applied to the groom, as well.

In the family 1, the henna night started with only women participants. The groom
was not there at first. There were dancing and having fun. After a while, the groom
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came with some of his friends. The bride wore a modern dress at first. After men
came, she wore the traditional henna night dress, “bindalli”, and henna ritual was
started. The groom did not want to have henna applied, but his mother talked to him
in advance not to cause any problem during the ceremony. Both the bride and the
groom did not want to have stain of henna in their hands, so after the ritual, they
cleaned their hands with wet wipes, immediately. The bride did not cry during the
ritual. Also, some tulles, containing money and rice, were thrown from the heads of
the groom and the bride as a sign of wealth. Another tradition was that the friends of
the bride built a tunnel by holding hands, and the bride walked under their hands.
Also, there was an adaptation regarding the gold given to the bride to open her hand.
Instead of putting a gold in her hand, her mother-in-law gave her gold necklace. Also,

the henna tray was not carried by only one woman, each woman carried it.

In the family 2, the ceremony started as a wedding. Especially the bride wanted to
wear her wedding dress, so that people who could not come to the wedding would
see her in that dress. After a while, she changed her dress, and the henna rituals took
place. The bride cried during the ceremony. Also, according to the traditions of the
family of wife, only bride would be in the ceremony, but they changed this tradition.
The groom was also in the ritual, henna was also applied to him, they told him
specifically not to open his hand to get a gold. The family of husband wanted to have
a second henna ritual in their home. The wife was strictly against it but could not

convinced them. She was not happy about it.

In the family 4, in the henna night, there were both male and female guests, there was
an adaptation of the ritual in that context. The bride only wore her traditional henna
night dress, “bindalli”. The ceremony started with the romantic dance of the couple
and continued with folk dancing. During the henna ritual, a green veil was put on the
shoulders of the groom. A negative event happened during the ritual. The aunt of the
groom song very dramatic songs, and people could not stop her. The bride and her
mother cried heavily. The groom was very afraid that the mother of the bride would
faint. They did not know this was going to happen before, and they were angry about
it. The bride could not pull herself together for some time. The place for henna night

was very close to the bride’s home, so she wanted to drive the car in her henna dress.
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She sees this as a modification of the traditions. However, her hushand states that he

was not very happy about this modification.

In the family 5, there were both male female guests, but men sat in a different place
for some time. The cousin of the wife played music through a laptop. The wife wore
a modern dress at first, and then changed to the traditional dress. Her mother-in-law
gave her a belt belonging to the grandmother of the groom. The mother had kept it to
give to her daughter-in-law. However, since it was broken, she could not wear it. In
the ritual, she did not want a dramatic song, a traditional henna song, to play saying
that she would cry and could not bear it. Therefore, they played a more joyful song.
The bride did not cry. Both mothers put a gold in the hands of the bride, and the
groom wanted to have henna, so henna was applied to his finger and a gold was also
given to him. In terms of henna, there was a ritual of the family of the wife. While
the groom was sitting in the middle, the bride turned around him carrying a pot and
dancing traditionally. After that she threw the pot to the ground, it broke and there
was money inside it. Mother of the bride and other took the money on the ground and
threw over the heads of the bride and the groom. Similar to family 1, the money

represented wealth.

In the family 6, the ceremony started as a wedding. After some time, the bride
changed her dress with the traditional dress. She tried to keep the henna period as
short as possible. After she changed her dress, she entered the saloon playing a drum.
Henna was applied to both the bride and the groom, but they did not put a gold in the
hand of the groom. The bride did not cry.

The husband of the family 1 defines himself as someone attached to the traditions, so
he liked seeing his wife in the traditional henna dress. It was not a must for him, but
he liked it. The most meaningful part of the henna for him was the folkloric dance
called halay. They had fun. There were not any objects or services the wife assigned
meanings to. At first, she did not want this ritual, but in the end, she had fun. The
most meaningful part of the henna night was the ritual of applying henna for the wife
of the family 2. She says that it was too emotional. The husband thinks that this
ceremony was a way to declare that they were getting married. It was good that
people who could not come to the wedding saw this ceremony. Similar to the wife,

the most meaningful part of the henna night for him was the henna ritual, when his

58



wife cried next to him. For the husband of the family 4, the importance of the henna
night is to make the families happy. Also, it was good in the sense that people prayed
for them with good wishes. Beside these, there is no meaning of the ceremonies for
him. The most meaningful object of the henna night for the wife of family 4 was her
head accessory, because she searched for it a lot. Also, she likes how her hair was
and the gifts they gave to the guests. There was photography service, but they were
not pleased with the quality, but she keeps the photos. The husband of the family 5
describes the henna night as a rehearsal for the wedding ceremony, as well as a way
to make the families happy. The wife of the family 5 liked the traditional henna dress
since it was an intergenerational transfer. For the husband of family 6, the most
meaningful moment of the henna night was when henna was applied to his wife, and
the most meaningful object was the henna tray. Also, the entrance of his wife playing
a drum was also nice. The wife of the family 6 was always against the henna night
ritual, but she had to accept it. The most meaningful object for her was her dress,

since it was fun and comfortable, and it was an interesting experience.

In the family 1, there was synergy. The henna ritual was not a tradition of the family
of the wife, but they conformed to this tradition of the other family. In the family 2,
there was synergy between the families, too. The families were in different cities and
could not get together a lot. The couple provided the communication, each of them
talked to his/her family. Although they had different cultures, everybody was
conformable. The family 3 did not have henna night, but decision was made with
mutual agreement. At first, families thought of doing this ritual, but when the bride
explained her reasons why she did not want, everybody accepted. In the family 4, the
families of husband and wife are from the same region of Turkey. Therefore, their
traditions are similar, so there was synergy and harmony between them. Also, to
decide what to do, mostly mothers communicated with each other. The families of
the wife and husband of the family 5 gave importance to what their children wanted.
There was synergy between the families. In the family 6, mostly mothers planned the

process, so there was synergy and harmony between them.
4.8. Preparation and Shopping for the Wedding

Before the wedding day, participants went through a preparation process consisting

of purchasing objects and services. The objects that were purchased were mainly
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wedding dress, bride accessories, wedding suit, invitation cards and wedding
candy/qgift. The services were hairdressers, photographers, preparation of the

wedding cars by a florist, musicians and organization firms.

Family 2 and 6 integrated wedding and henna night ceremonies; therefore, they had
two different weddings. The wedding with henna rituals was financed by the family
of wives. The main wedding for each participant was financed by the family of the
husband. It was a tradition that the family of the bride paid for the engagement and
henna night, whereas the family of the groom paid for the wedding. Also, it was
another tradition that the wedding ceremony was carried out where the family of the

groom lived, even though the groom lived in another city.

Some participants did not want to have a wedding ceremony, they wanted to keep it
simple. However, to make the families happy, they accepted to have the wedding
ceremony, and in the end, they enjoyed it. The wife of the family 1 and the wife and

husband of the family 4 were in that opinion.

In the family 1, since the family of the husband lived in a different city than the
couple, the wife of the family did not know much about the places in that city. The
parents of the husband visited the places and asked for the prices. Then, the couple
visited these places to have an opinion, then showed the ones they liked to the parents.
The husband had known about and liked the place they chose beforehand. Another
factor was that the family of the husband gave importance to the food to be served
during the ceremony. The couple also did, and this place had good service. They
tasted and chose the meals before the wedding. The final decision belonged to the

couple.

The family 2 had two weddings. The first one was integrated with the henna night,
so the family of the wife paid for it. Therefore, they chose the place. However, the
family of the husband recommended a facility of policemen, since they could provide
discount, and the other family accepted it. The main reasons for this place was its
affordability, proximity to the home of family of the wife and that they had known
about that place beforehand. The main wedding was in the city where the couple and
the family of the husband lived. They had very limited time to choose a place, and
because of that, they could not find an appropriate place to have wedding in the

60



evening. Therefore, the wedding was in the daytime. For the alternative places, they
took advice from their friends and searched online. The couple visited the places, and
the husband let his wife make the decision. He wanted a more glorious ceremony,
but his wife wanted to keep it simple, so they chose a place in accordance. The

families did not have any influence in the selection process.

In the family 3, the wife had a dream of getting married abroad and having a simple
ceremony in Turkey. However, her father wanted a good ceremony for her daughter,
so she had to gave up her dream, but in the end, she was very happy with this decision.
To choose a place, firstly, they took advice from their friends who had got married
before. Also, the wife bought each local and international wedding magazine, and
she was inspired from them. She made all the research. She found a similar concept,
she liked in the magazines, in a place, so the others also accepted to rent that place

although it was more expensive than the other alternatives.

The family 4 had a very large network; therefore, they had to narrow the alternatives
based on their capacity. Other criteria were affordability and the location. At first,
there was a conflict that each family wanted to rent a place near their homes.
However, the husband convinced his family that it was hard for the relatives of the
other family to come to a distant place. Therefore, the place was near the home of the
wife. Firstly, the couple and sister and mother of the wife visited places and found an
appropriate place. Then, the family of the husband also liked that place.

The family 5 also had two weddings, but none of them was integrated with a henna
night. They were separate wedding ceremonies. The first one was in the hometown
of the wife where her family lived. The hotel they rented was a special place for her
and her family. Her father was a partner of the hotel before, and she grew up in that
hotel, so they wanted to have the ceremony there. For the second wedding, the couple
selected the place. They had gone to another wedding in that place and liked it a lot.
Also, the father of the wife provided that the place gave discounts. The couple visited
other places, too and found these places based on recommendations from their friends

and a website named “dugun.com”.

Similarly, the family 6 also searched on the website, “dugun.com”, for alternative

places. There were also places they had known before or heard from their friends.
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They had two weddings, and the first one was integrated with the henna night. The
couple visited alternative places. Since the families was going to finance the wedding,
the couple did not want the ceremonies to be too expensive. After they chose, they
showed the place to the father of the wife, since he was going to pay for it. At first,
he wanted other places, because that place was far away from the central, but then he
accepted. The second wedding was in a different city than the couple lived. The
family of the husband knew a place and showed it to the wife. She liked the place,

and without searching for alternatives, they selected that place.

A wedding dress and a wedding suit were bought in the process. Purchase of wedding
dress took more time and effort than purchase of wedding suit. As a part of the
tradition, mostly, the family of the husband paid for the wedding dress, while the
family of the wife paid for the wedding suit. The main resources for search were the
Internet, recommendations from the friends and magazines. There were similar
brands among the participants for the wedding dress, because they bought it in the
same city. The common brands were Vakko, Pronovias, Oleg Cassini, Aysira and
different boutiques in the Tunali Hilmi Street. The wives of the families visited
several shops to find the most suitable one. In the family 1, they went to the shops in
three different times with different subgroups. The first search was done by the
husband, wife and her sister. In the second one, the friends also came, and in the last
one mothers joined them. She bought from a boutique in the Tunali Hilmi Street. She
also bought the veil from that place, but her mother-in-law had someone sew laces
on the veil. Moreover, she purchased a pink waistband. At first, she wanted a simple,
plain dress, but the families convinced her that it would be her only chance to wear a
ball gown. In the family 2, they bought the wedding dress from another boutique,
Aynur Modaevi, in the Tunali Hilmi Street. One friend of the wife had her wedding
dress sewn in that place and told that it was affordable, so she wanted to buy from
there. She also visited a few stores. The wife of the family 3 searched from the
wedding magazines and found top five stores to visit for the wedding dress. The first
place was Vakko, and she loved the first dress she wore. She went to other stores,
too, but she purchased that dress she tried first. She did not a specific model for the
wedding dress in her mind, but she had a dream of a very long veil. She purchased
the veil from the same store. In the family 4, the couple, both mothers and the sister

of the wife went to a place from where wedding dresses were purchased, traditionally.
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There were different stores in that place, Biiyiik Cars1, and they bought the wedding
dress from the first store they went. One friend of wife recommended that store,
Aysira, so they went to there, firstly. In the family 5, the wife always had a dream of
buying her wedding dress from Vakko. She visited other stores, too, but in the end,
she liked the model which she found at VVakko. She felt like her wedding dress should
be like a ball gown, and she says that it may be an influence of watching the Disney
princesses. She also bought the veil from the same store. In the family 6, while the
wife was searching for a wedding dress, the husband was in the military service;
therefore, he could not be a part of the process. At first, the wife liked a dress in
Pronovias, but it was a bit expensive. It was a problem for her, since the family of
the husband was going to pay for the wedding dress, but they accepted to pay for it.
However, she kept searching, and in the end, she bought from a store in Tunali Hilmi

Street where she went together with two mothers.

While the purchase of the wedding dress was long before the wedding day, it was not
the case to buy the wedding suit, because, it was easier to buy and have it modified.
They did not make a lot of research, there were some brands everybody knew, they
went to those stores. The husband of family 1, went to four stores, Kigili, Network,
Ramsey and Sarar, and he combined different parts of the suit from different stores.
In the family 2, the husband knew a brand, Damat Tween, that he had used before
and liked its fittings. They searched for alternatives, but they bought the suit from
that brand. The couple of family 3 went to the closest mall and looked for the suit in
the stores in that mall, such as Beymen, Sarar or Damat Tween, and bought from one
of them, Sarar. In the family 4, the mother of the wife wanted a specific store for the
wedding suit since she knew that their products were high-quality. The husband took
her advice and chose it from that store. In the family 5, they visited different stores
such as Sarar, Vakko, Ramsay or Beymen. Firstly, the couple did some research, then
they took their mothers with them. The husband was overweight, so he chose the
brand, Ramsay, that fitted him the best. The husband of family 6 bought two wedding
suits since they had two weddings. They went to a mall and visited different stores
such as Kigili, Sarar or Beymen. The couple did the shopping, but the father of the
wife was against a certain brand, so they did not visit it. They purchased it from
Beymen. For all the families, the brands that they searched and purchased was very

similar, although there was not any research beforehand. A feature of the wedding
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suits differentiating from the wedding dresses was it was possible to wear them after
the weddings. Each participant bought a normal suit that they could wear later. In
order to turn it into a wedding suit, the collars of the jacket were covered with sateen.
After the wedding, the stores removed the sateen, and it was again a normal suit. The
husband of the family 2 especially states that he saw his wedding suit as a good
investment and the wedding dress as a dead investment. Also, all participants wore
bowties and bought special shoes for the wedding.

Another object purchased and prepared for the wedding was the invitation cards.
Family 2, 4 and 5 did not give too much importance to the invitation cards, so they
did not want to spend too much money. The family 2 purchased from a place that the
father of the husband had known before and went there together. The family 4 took
advice from the father of the wife, and the family 5 took advice from a friend, and
they bought from the same area, Hacibayram. The wife of the family 1 is a designer,
therefore she wanted to design the invitation card. She designed the card, and they
had it printed in a copy center that one acquaintance of the husband knew. After
printing, two families and relatives were gathered in the home of the family of
husband and assembled them together as a family activity. The family 1 enjoyed do-
it-yourself practices. The family 3 worked with an organization firm for their
ceremony, and had that firm prepare the invitation cards for them. The wife of the
family did research from wedding magazines and wanted a design based on the
concept inspired from that magazines. The family 6 made photoshoot before the
wedding as a “save-the-date” activity. The photographer they hired for the wedding
offered to make this activity for free, so they decided to use these photos for their
invitation cards. They chose one photo and had it printed in the copy center that
worked with the company the husband was working in. The wife made a lot of
research from the Internet and bought some items such as balloons from AliExpress

to design a scene.

There was also wedding candy/gift given to the guests during the wedding ceremony.
Similar to the invitation card, the family 1 wanted to prepare it by themselves, as a
do-it-yourself practice. The couple had an idea for the concept. The mother of the
husband went to wholesalers in Eminénu, Istanbul and bought the necessary items

for that concept. Later, when two families and the relatives assembled the invitation
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cards, they also prepared wedding candies. The family 2 bought the wedding candies
from the same place they bought the invitation cards. In the family 3, similar to the
invitation cards, the wife made the decision about the wedding candies and gifts.
During the ceremony, the organization firm built a candy bar. Besides, they gave
miniature version of their invitation cards as magnets to the guests. It was also
prepared by the organization firm. In the family 4, they bought the wedding candy
while they were doing shopping for the bride, “boh¢a” and henna night. The wife of
the family, her sister and two mothers made the decision together. The wife did not
want to spend too much money. In the family 5, they purchased different wedding
candies/gifts for their two weddings. For the wedding in the hometown of the wife,
her mother selected, and the organization firm of the wedding prepared it. The wife
did not give any importance to it. For the second wedding, one friend recommended
a cheap organization firm for the wedding gift, so the couple made the decision, but
they also took advice from the mother of the husband. The family 6 elaborated on
their invitation cards a lot, so they did not want to prepare an extra wedding gift, they

thought the invitation card was also a gift as a memory for the guests.

Some wedding places required working with an organization firm. They only rent the
empty place. Every other detail had to be provided by the organization firm. While
family 5 had to work with two different organization firms for their two weddings,
family 6 needed an organization firm for only one wedding. Family 3 also used an
organization firm for their wedding. In cases of the other families, the wedding places
provided their own organization services. For the family 3, the wedding place
recommended some organization firms and they chose from one of those firms. The
wife made the decision, the husband did not want to be involved. The family 5 wanted
to work with the organization firm they had seen and liked in a wedding of an
acquaintance of the wife. This wedding was in the same city that the couple lived in.
The other wedding was in a smaller city; therefore, there were not many alternatives.
The organization in that city was very expensive, so they took advice from the
organization firms they visited for the other wedding and chose one firm in
accordance. The family 6 chose the organization firm for their second wedding based
on recommendation. For the first wedding, the wife wanted to prepare things by
herself as a do-it-yourself practice. She read several blogs, and she was inspired from

them. She prepared frames, speech bubbles, photo corner, memory journal etc. In the
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weddings organized by a firm, every item was an expense. Some participants gave
too much importance to the organization. For example, the wife of the family 3 tried
to make everything in harmony with the color palette and concept she identified,
while for her husband, none of them was important. The families who had to work
with an organization firm, had to find a music group for the wedding day. For the

others, the music group was provided by the place.

Beside the wedding dress, the bride had other items in the wedding day; the bouquet,
hair accessory and wedding shoes. There were two bouquets to be used in the
wedding day. The first one belonged to the bride, and it was paid attention more. The
second bouquet was to throw to the single women in the wedding as a part of wedding
ritual. Since the family 1 likes do-it-yourself practices, they prepared the bridal
bouquet by themselves, too. The wife told the color she wanted, and the mother of
the husband found appropriate flowers, then they arranged it. In the family 2, the
bride wanted to use fresh flowers as her bouquet. She chose its style one day before
the wedding, and it was bought on the wedding day since it was fresh. The wife of
family 3 ordered her bouquet online. She had a color palette in her mind and
personalized the bouquet by asking if they could put the flower she wanted. The wife
of family 4 bought her bouquet from the same shopping center she bought her
wedding dress. She personalized the bouquet by asking if they would do some
modifications. The wife of the family 5 did not give any importance to the bouquets.
She only told the organization firms the color of the flowers and ribbons she wanted,
then she let them make the bouquets. Since the wife of the family 6 also liked do-it-
yourself practices, she ordered the flowers from AliExpress, and one of her friends
made the arrangement. For her second wedding, she let the organization firm prepare

the bouquet. She saw it on the wedding day and loved it.

The wife of the family 1 could not wear high-heel shoes, although she had bought
one, because she twisted her wrist before the wedding. She wore thick soled sports
shoes. She wore the high-heels only during the entrance to the wedding. She had that
shoe made in a place based on recommendation. The wife of family 2 bought her
wedding shoes from a familiar place. The wife of family 3 made a lot of research and
took advice from her friends. Then, she bought two shoes, one of them was elegant

and used during the photoshoot. The other one was more comfortable, and she wore
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it all through the ceremony. The wives of family 4 and 6 purchased their shoes from
a similar place. It was an old shopping center with several stores related to wedding
shopping. The wife of family 5 had searched from the social media before, but then,
she had the model, she liked, made in an affordable place based on advice from her

friend.

The wife of family 1, 3 and 5 did not use any hair accessories, they only wore the
veil. In contrast, the wife of family 2 did not want to use veil since it would limit her
movements but used a hair accessory. The wife of family 4 gave importance to her
hair accessory and spent time to find the right one. She bought it during shopping for
the bride and henna night. The wife of family 6 did not use any accessory but her veil
in her first wedding. For the second wedding, she let the organization firm pick a
flower wreath as a hair accessory. She saw it on the wedding day and loved it. The
wife of family 3 also ordered a bathrobe with her name written on the back to wear

during the preparations in the hotel in the wedding day.

Beside purchase of several consumption objects, there were also services the
participants used in this process. They were mainly hairdressers, photography, video
service, preparation of the wedding car and dance lessons. Each bride went to
hairdressers for hair and makeup on their wedding days, and before the wedding days,
most of them had rehearsals. The selection was mostly based on recommendations,
research through Internet and social media and past experiences. The brides made the
last decisions. Each family, except family 2, had photoshoot outside in the wedding
day. The family 1 did not use an external service, instead, cousin of the husband and
friends shot the photos in a forest-like place. The family 2 could not do outdoor
photoshoot, since the wedding was in the daytime, and they did not have enough
time. The family 3 hired a service which their friends recommended, and photoshoot
took place in the garden of the wedding place. The family 3 also prepared a video
clip, and it was shot by the same firm in the same day. This video was one of few
things the husband of the family gave importance. He made preparations for it, he
chose the concept and they enjoyed it. The family 4 saw a photographer by
coincidence and liked that place. The photoshoot was in a valley with several green
areas. In the family 5, there was photoshoot only in their first wedding. The

photographer was a friend of the wife’s cousin. The wife of the family 6 found a
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photographer through the website, “dugun.com”. They had two photoshoots in two
weddings. The first one was shot in the campus of the university the couple was
graduated from. The second photoshoot was in touristic place, Pamukkale. Each
family decorated their wedding cars with flowers etc. Mostly, they used the cars of
relatives. Only family 6 hired a classical car for their first wedding. The family 1
prepared some decorations of the car themselves. The wife made the writing on the
back of the car, and they also attached cans to a rope and tied the rope to back of the
car. Lastly, family 3,4 and 6 had dancing lessons before the wedding. For the family
6, the lessons were a part of the package the wedding place offered. Family 3 went
to a dance studio which the wife had gone before. Family 5 found the studio from the
website, “dugun.com”. These families took slow dance lessons for their first dance.
Family 5 also took lessons from the sister of the wife for a folkloric dance of the
wife’s hometown, “harmandali”. Also, family 6 prepared a theatric dance for their
entrance. It was a known dance, and they were inspired from a movie. They also went
to a sound studio to prepare the song. They sang the song, recorded it and used that

record in the wedding.
4.9. Fetching the Bride Ritual

All participant families, except family 2, carried out “fetching the bride ritual”. It was
tradition of families of both husbands and wives. Traditionally, it is done on the
wedding day before going to the ceremony, and the bride was fetched from the home
of her family, and the bride would be wearing her wedding dress. In general, the
families of husband and friends went to the home of the family of the wife. They also
brought people playing drum and clarion. People played folkloric dances outside the
home. Then, they got inside. The father of the bride tied a red ribbon to the waist of
his daughter. This ritual was too dramatic, mostly people cried. After that, the groom
took the bride, and they went to the ceremony together. These were the most common
steps, but there were modifications. There were also a lot of conflicts because some
participants did not want to have this ritual.

In the family 1, the wedding was going to be in another city than the family of the
wife lived. Therefore, it was not possible to carry out this ritual on the wedding day.
They did this ritual one day before the henna night. The wife wore a pink modern

dress she bought for the henna night, and they prepared a pink veil to be a similar
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concept with the wedding dress. People playing drum and clarion were organized by
the husband, he especially wanted that ritual and found them online. A different
tradition of the family of the wife was that single women prepared napkins by putting
rosemary inside them. They put them in a tray carried by the sister of the bride. When
the groom, his family and friends came, he put money in the tray, and she attached
each napkin to these men. Traditionally, this money was seen as the dowry money
for the single women who prepared the napkins. The mother of the wife wanted to
have this ritual. Another different tradition of the family of the wife was that when
the bride got out of the home of her family, she should not look back. It was believed

that if she did look back, she would come back breaking up.

The family 2 wanted to have this ritual, but they could not do it. The first reason was
that the home of family of wife was in another city. Still, they intended to do the
ritual from the home of the wife where she lived single. However, since the wedding
was in the daytime, they could not find time to do the ritual. The wife says that she

wishes they could do it, she wanted it a lot.

The wife family 3 did not want to have a dramatic ritual before the wedding.
Therefore, they did the ritual in a very symbolic way. She prepared for the wedding
in the hotel the wedding took place, so she did not wear her wedding dress. Her father

and brother came in the morning, and they went to the place together.

In the family 4, the “fetching the bride” ritual was in line with the traditional way
explained. The bride came to her home after the photoshoot, she was fully prepared.
As a part of tradition, sister of the bride did not open the door, the father of the groom
had to give money to her. This was a tradition of the husband of the family 1, too,
but they did not do it. Extra things they did was that the head of the bride was covered

with a red veil while getting out of the home, and there was praying in the home.

The wife of the family 5 was strictly against this tradition, since she thought it would
be too dramatic for her and her father. However, she could not convince her family-
in-law. During the ritual, she and her father cried heavily. After she went out, her
father felt faint. The family of the groom expected the bride to play outside, but since

she was crying, she did not. She wishes that they had not done this ritual.
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Similarly, the wife of the family 6 was strictly against this ritual, since she did not
want to have a very dramatic moment in the wedding day. She thought that her father
would cry, too. However, her father wanted a lot, so she accepted. Before the
wedding day, they agreed that they would not be too dramatic, so they did not cry in
the ritual. This ritual was carried out in the hometown of the husband for the second
time. The father of the husband wanted this, since he did not have any daughters. The

same ritual was carried out there, but it was not dramatic.
4.10. The Wedding Day

In the wedding day, the activities carried out was similar among the participants.
Some families had two weddings, but the activities were almost the same. The
wedding day started with preparation in the hairdressers for both bride and groom.
The bride went to the hairdresser with her friends or close relatives. Also, in
meantime, the wedding car was prepared mostly by a friend or relative. Then, the
groom came to the hairdresser to take the bride with the wedding car and saw her all
prepared for the first time. Then, fetching the bride and photoshoot activities were
carried out, and they went to the wedding place. The ceremony started with either a
slow dance of the couple or the civil marriage ceremony. Some families also showed
presentations including their photos or videos. For each family, the civil marriage
ceremony happened in the wedding ceremony. After getting married officially, the
rest of the ceremony was mostly dancing and having fun. The guests brought “taki”
which was basically gold or money to give to the bride and groom. To collect these,
some participants had a ceremony where they stood in the center, and guests came to
them to congratulate and give their gifts. Some participants, however, visited each
guest to thank for coming and take their gifts. Moreover, there was wedding cake
ceremony in each wedding where a fake wedding cake was cut by the bride and
groom, and then real cakes were given to the guests. Furthermore, each bride threw
a bouquet to the single women in the ceremony as a part of the ritual. The husbands
of family 3 and 5 did a similar activity, they threw their bowties to the single men in

the ceremony.

In the family 1, the civil marriage ceremony was carried out in the daytime in a
different place than the wedding ceremony. After this, they went to the home of

groom’s family. It was one of their traditions that the bride would come and Kiss
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hands of groom’s parents. Also, as a tradition, coins which were put in tulles were
thrown from the heads of bride and groom. The wedding of the family 2 was in the
daytime, so it finished early in the evening. Therefore, they organized another event
for their close friends to have fun until late. Also, as a modification of the tradition,
the wife of this family says that traditionally, the groom pays for the hair and makeup
of the mother, sisters and close women relatives of the bride, but they did not do this
ritual. Everybody paid for themselves. In the family 3, the bride and groom prepared
in the hotel where the wedding ceremony took place. Therefore, the activities were

different than the other participants in some way.

The wedding ceremony creates new narratives for both the bride and groom. The
participants were asked for what they would tell about their weddings to people and
to their children in the future. The husband of the family 1 says that he would tell
how he played a folkloric dance with his wife, how he played a drum in front of his
wife, how his wife danced a lot and how people stood up during their entrance to the
ceremony. The wife of the family 1 says similar things that she would tell the
folkloric dance they played and how they had lots of fun. She would also recommend
her children to do the process by themselves. The husband of family 2 also stated that
he would talk about how much fun they had and tell their children how they
accomplished a lot of things in a very limited time by believing in each other. The
wife of the family 3 says that she would tell the video they shot before the ceremony,
how much fun they during shooting. This video service hired created a memory
which deserved to be the main narrative of the wedding day. The husband of this
family says that he would tell how much money they spent and that it was worth it,
totally and that it was a magical moment. The wife of the family 4 also states that she
would talk about how much fun they had and that she saw her friends in the
ceremony. The husband of this family says that he would only tell his experiences.
An interesting memory for him was that at the end of the ceremony, one relative of
her wife came to him and threatened if he would do anything to upset his wife.
However, he was not serious, so it remained as an interesting memory. The husband
of family 5 says that he would talk about how he was happy and had fun. He would
also recommend his children to get married, follow their traditions but not to make
two weddings. The wife of this family says that she would talk about their first dance

and balloons in the first wedding and how men danced in oriental music while his
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husband was throwing his bowtie in their second wedding. She would also tell her
children that how she was satisfied with everything. The husband of family 6 also
states that he would tell how it was tiring but consisted of very enjoyable activities
and how they did everything. Similar to husband of family 5, he would recommend
his children to have only one wedding. The wife of the family 6 would also tell how
much fun they had and how much they danced to people and her children. In general,
the common narrative for each participant was how much fun they had.

There were not a lot of objects transferred from generation to generation. There was
one object in the family 3. The mother of the husband gave her daughter-in-law a
necklace which belonged her mother. The wife of this family also had a bracelet
transferred from his grandfather, and she would like to give it to her child. In the
family 5, there were some intergenerational transfers. The mother of the husband
gave her daughter-in-law the traditional henna night dress, bindalli, a silver head
accessory, a belt and a red veil, she made, to be used in the henna night. In the family
6, the mother of the wife prepared a sheet combining craft of her mother. It was very
meaningful. The mother also gave a bathrobe to her daughter. The participants were
also asked if they would like to transfer any objects to their children. The husband of
the family 1 would give his bowtie, since he liked it a lot. The husband of the family
2 would like his child to wear his wedding ring and says that the wedding dress could
also be transferred. The wife of the family 4 keeps her bride bouquet, invitation card,
wedding candy and henna as a memory for the future. The wife of family 4 wishes

that her children would use her wedding dress.

Some participant also had some negative experiences in their wedding days. In the
family 1, when the groom went to the hairdresser to take the bride, the hairdresser
did not let him come close to the bride, so he kept a distance while waiting for her.
However, the bride was very upset, because she thought that he did not care. He
defines this as a traumatic event because she remained upset for some part of the day.
In the family 2, the service provided in the wedding place was problematic. They did
not keep their promises. The husband also says that he was not happy with his best-
man’s performance. He also defines the fact that they could not have a photoshoot
outdoor as a negative event. Besides, they forgot some of the wedding candies, so

they could not distribute to guests. Also, he says that it was sad that some people did
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not come to their weddings. The husband of the family 3 only says that the wedding
stress was negative. A negative event for the husband of family 4 was that his high
school friends did not dance a lot since they did not like the place of their table; it
was in back. This situation made him very upset. The wife of family 5 says that the
negative event was the second henna ceremony they had. In the wedding day of
family 6, the relatives of the wife caused some problems. Because of that, she was
very nervous at the beginning of her wedding. Also, the uncle of the husband drove
the wedding car in a very dangerous way. However, in general, although there were

negative events, they did not influence their families.

Lastly, the participants were asked how this process has influenced their new family.
The husband of family 1 states that it was a good beginning, and the beginning would
influence how the marriage goes on. They gave effort for each detail, they did
something themselves and this effort continues in their marriage. The wife of this
family sees this process a way to observe the harmony between them and how they
can tolerate each other. The husband of the family 3 also defines this process as a test
to see if the couple can handle all the stress together. The wife of the family 3 sees
this process as memories to tell their children in the future. The wife of the family 4

says that the wedding was a signal showing people the harmony between the families.
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CHAPTER 5

DISCUSSION

In this study, it is aimed to understand if the framework of interplays in consumption
practices offered by Epp and Price is applicable in the new family formation process
of middle-class, urban and educated population. The emphasis is on this process,
because when two people get married, they bring two established family identities
with them and try to build their own family identity using these (Falicov, 1988).
Therefore, it is questioned whether this framework can be used in order to integrate
these two identities and create a new one in harmony. Also, Epp and Price suggest
an implication using this framework, which is family decision-making process
(2008). They argue that synergy between individual or relational identities and
collective decisions can be analyzed. Therefore, related questions were asked to the

participants in order to understand “who makes the decisions”.

The sample consists of urban, educated, middle-class people between 27-32 years
old who live in the capital city of Turkey, Ankara. They live in this city in the present,
but some of them has migrated here from more rural areas. They have come to the
urban for university education and stayed there for their careers. Parents of some
participants live in the same city; however, mostly their hometowns are different,
they, or their parents, have migrated from rural regions. This situation shows that
there is migration in the past of each participant. Kagitcibasi and Sunar state that
there is a continuous migration which has caused that the half of the population in
urban area is immigrants from rural areas (1997). After 1950s, migration has
increased due to increasing urbanization (Sertkaya Dogan, 2015). This internal
migration resulted in the fact that 25% of population was living in the biggest three
cities of Turkey in 2016 (Yuksel et al., 2016). The participants are in line with these
statements. It is also stated that while most of the population lives in the cities,

influence of rural continues, because a large amount of this population living in cities
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is either migrants from rural areas or children of these migrants (Ataca, Kagitcibasi
& Diri, 2005). This combination of rural and urban is observed among the
participants of this study, and it is elaborated later.

Epp and Price define three components for the family identity (2004). They are
“structure, generational orientation and character”. The structure means who belong
to the family in the present and who belonged to the family in the past (Bennett et al.
1988). In order to understand family structures of the participants in this context, they
were asked which members constituted their family. It is observed that “family” term
recalls different concepts for each participant. While some defines family as only
nuclear family they form with their spouses, some has accepted their family-in-law
as members of their one and only family. It may be seen as normal that family
structure changes from family to family, but it can also be interpreted as middle-class,
educated and urban newly-weds in Turkey are in transition process and have not
conceptualized family term in their minds, totally, because when the participants
were asked for the members of their families, they did not think of some at first.
However, in different parts of the interviews, they talked about their families adding
extra members. For some couples, there are differences between the spouses
regarding their perception of who belongs to their family. In the framework, Epp and
Price define a moderator which is member agreement and conclude that how each
member illustrates its family to other people and if these illustrations match can be
asked (2008). It is stated that the level of agreement between the members influences
the family identity enactment. It can be interpreted that regarding perception of
family structure, some participating families do not have member agreement. In
terms of factors constituting their families, almost all participants have some
common factors in mind, which are love and respect. This similarity provides

member agreement between the spouses of this sample.

The participants were also asked about the characteristics of their families and
family-in-laws. The purpose is to understand the similarities and differences between
the families of the sample, as well as whether the perceptions of the spouses comply
with each other. It was observed that almost each participant described their family-
in-laws as similar to their own families, even though they were from different regions

of Turkey. The descriptions mainly include abstract concepts rather than physical
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concepts, such as how they are committed, protective, supportive etc. According to
Sunar and Fisek, it is common that marriages are made within the same social class
(2005). The sample of this study supports this argument. The spouses are very similar
in terms of education, cultural capacity, income etc. Families of the spouses are also
similar as the participants explained, they mostly belong to the same social and
economic class. As this sample represents middle-class, educated, urban newly-wed
population in Turkey, it is observed that in this specific sample, people choose their

spouses from similar social and economic classes.

Two types of marriages are defined in the context of Turkey, which are affinal and
descent marriages (Adams & Trost, 2004). In the affinal marriage, the individuals are
free to choose partner to marry to (Ataca, Kagitcibasi & Diri, 2005). In the descent
marriages, the families have influence on selection of the spouse, and there is an
arranged marriage (Adams & Trost, 2004). While the descent marriage is more
common in the rural areas and among undereducated migrants in the cities, (Ataca,
Kagitcibasi & Diri, 2005), the affinal marriage in common in the urban areas with
better educated young population (Adams & Trost, 2004). This statement of Adams
and Trost is supported with this study, since all participants has had affinal type of
marriage. Except one family, all other participants met each other by coincidence,
and they decided to start a relationship by themselves. There was not any influence
of families in this process of participants, but there was a reference group helping the
relationships start, which were friends. Friends played more important roles in this
process than the families. With this outcome, it can be interpreted that among middle-
class, educated and urban population in Turkey, the common type of marriage is
affinal and self-choice, but there is a reference group, friends, who influence this
process rather than families. Another argument for affinal marriages is that families
may have influence in the sense that they may find someone for their children to meet
if they think there would be harmony between them (Ataca, Kagitcibasi & Diri,
2005). Family 4 of this study is an exact example for this statement. While the
families provided that the couple met, the final decision belonged to the couple

resulting in affinal marriage.

It is also examined how middle-class, educated and urban people decide to get

married and who influences this decision-making process. This research shows that
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while families had little influence on this decision of the participants, mostly, couples
made the decision. However, there were three factors influencing this process of
middle-class, educated urban population. The first factor was that people in the same
generation got married in the same time. This created a peer pressure, and people felt
like they should also get married. The second factor is that time was an important in
two dimensions. One of these dimensions was age, and the other one was duration of
the relationship. The last factor was that when people were graduated and started
working, they were more willing to form their own families. Again, whether it was
through being a role model or peer pressure, friends had more influence in this

decision-making process of the sample than the families.

In order to study the framework offered by Epp and Price, wedding rituals and
consumption practices of middle-class, educated and urban population in Turkey are
analyzed. Because, rituals are a way to accomplish family identity, providing
meaning and satisfaction to participants (Falicov, 1991). As a rite of passage,
weddings belong to the “family celebration” type of rituals (Falicov, 1991). Also,
since it is a ritual, it consists of ritual artifacts, a ritual script, ritual performance
role(s) and a ritual audience, and these ritual artifacts necessitate several consumption
practices (Rook, 1985).

Due to the large amount of migration from rural to urban areas in Turkey, family life
has been changed, and family structure has been influenced due to urbanization, but
families have also kept links to their origins (Adams & Trost, 2004). This situation
has led them to go through a conflict trying to adapt to new context (Sunar & Fisek,
2005). This adaptation process combining modern and traditional concept can be
observed in this study. In terms of traditions, wedding rituals of the specific sample
have been taken into consideration. Wedding traditions in Turkey consist of asking
for bride’s hand, betrothal, engagement, shopping for bride, henna night, official
ceremony and wedding ceremony rituals, in general (Duruturk, 2008). There are also
traditions of gift exchange between families (bohga) and fetching the bride (The
Ministry of Culture and Tourism of the Republic of Turkey, n.d). Most of the
participants have had all these rituals in their wedding processes. However, there
were adaptations and modifications of these rituals as a result of urbanization and

shift in who makes the decision. There was an outlier ritual different than these
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traditional ones, but every participant carried out that ritual with every detail. This
ritual was marriage proposal with a specific organization. It can be interpreted that
the middle-class, educated and urban people have the perception that this ritual and
its main artifact, a diamond ring, is mandatory to start the wedding process. This

addition can also be seen as a result of modernization.

Since the basis of this study is the framework offered by Epp and Price (2008), it is
tried to elaborate every segment of the framework through analysis of wedding rituals
and consumption practices. Marketplace resources are defined in the framework
which influence collective identities, and they are objects, brands, services and
activities. Since weddings are rituals, they require several ritual artifacts (Rook,
1985), which are objects as marketplace resources. All participants were asked which
objects they purchased in every step of wedding process and which services they
have used in this process. Also, the brands were asked if there were any specific

brands.

In terms of activities segment of the framework, the participants were asked which
activities were carried out during the rituals. There is similarity between the
participants regarding the objects and services they used as they included similar
rituals and activities in their wedding processes. In the asking for bride’s hand and
engagement ceremonies, there were not a lot of objects involved. The main objects
were wedding rings, dress and suit for bride and groom, the jewelry given to the bride
by her mother-in-law as a part of ritual and food and beverages given to the
participants. In the wedding process, the participants performed two rituals which
required shopping as their nature. In the shopping for bride ritual, the aim was to
equip the bride from cloths to makeup materials. Therefore, there were a lot of objects
involved in this ritual. The common objects were underwear, pajamas, daily clothes,
makeup materials etc. Another ritual requiring several shopping practices was gift
exchange between the families, called as “boh¢a”. The objects are similar to the ones
bought in shopping for bride ritual; however, there are more varieties, since gifts
were given to different members of the other family. For the henna night, a traditional
wedding dress (bindalli), henna and henna tray were used in the henna ritual of the
participants. Also, as a tradition, dried nuts were given to the guests in addition to

food and beverages. Moreover, some items were also purchased to have fun. Fetching
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the bride ritual of the participants did not require use of certain objects, mostly. A red

ribbon tied to the waist of bride by her father was the central object.

For the weddings of the participants, there were several purchasing or hiring
activities, as well. The objects used for this ceremony were wedding dress, veil,
wedding suit, wedding shoes, bridal bouquet and hair accessory, invitation cards and
wedding candies/gifts. Several services were also used or hired for these rituals.
Hairdressers were used by the participants for each ceremony. Some special places
were rented for henna nights and weddings and for engagement of some participants.
Some of these places required working with an organization firm. Also, as a part of
rituals in the weddings of the participants, a wedding car was decorated by a florist.
There were also photography service and dance lessons. They also hired musicians.
Considering all these purchasing and hiring activities, a common pattern is observed
between the participants. The objects and services were quite similar, so it can be
interpreted as the wedding rituals for the middle-class, educated and urban population
in Turkey are scripted, explicitly. Brands were not given importance by the
participants, too much. There were particular brands especially for wedding suits and
dresses, but the reason was that all participants who had similar level of cultural
capacity made research in the same city with a similar budget which resulted in
similar brands. In terms of brands, there were influence of families of the participants,
especially mothers. There were traditional places to buy items related to weddings,
and the mothers led others to these places. These traditional places can be seen as
intergenerational transfers. Overall, marketplace resources are embedded in every
step of wedding process of middle-class, educated and population in Turkey, and it
can be said that weddings provide an efficient environment to study consumption

practices and give insights to the firms to develop strategies.

The framework also had two other categories, which are communication forms and
moderators (Epp & Price, 2008). Communication forms are rituals, narratives, social
dramas, intergenerational transfers and everyday interactions. This study is based on
wedding rituals, so rituals as communication forms can be observed all through this
research. However, they are also examined to understand when two different family
identities among middle-class, educated and urban population in Turkey come

together to form a new family, how rituals of these families are used or integrated.
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In general, it is seen that main rituals were very similar between the families in the
sample. Also, it is observed that families of each participant respected rituals of other
family resulting in integration of all rituals. However, this integration was filtered by
the bride and groom. Due to modernization, perceptions of participants in terms of
rituals were different than their families. Therefore, the middle-class, educated and
urban newly-weds in Turkey created a new combination of rituals for their new
family identity benefiting from two families. This wedding process provided several
narratives for new family identity of the couples of the sample. The participants were
asked which narratives they would tell about this process, and mostly, they said that
they would tell how much fun they had and their experiences. In this sense, it can be
said that physical elements such as objects or services are not important to create
narratives, rather, experiences provide basis for narratives to tell others and their
future children for the sample of the middle-class, educated and urban population in
Turkey. In terms of tangible objects, there were not a lot of intergenerational transfers
among participants; however, for some participants, there were this kind of transfers
which they would also transfer to their children. They were asked if they thought to
transfer any objects to their children. Although there were some willing participants,
it was not a common response. Therefore, it can be interpreted as intergenerational
transfers in terms of tangible objects do not have important roles in formation of new
family identity among the middle-class, educated and urban population in Turkey.
Everyday interactions were not added to the research, since the research was based
on rituals, and the process was analyzed before marriage, so the couple did not have
chance to experience everyday interactions. Social dramas were one of the
dimensions of the framework (Epp & Price, 2008) that was observed mostly in this
study. Social dramas happened mainly between bride or groom and his/her family or
family-in-law in the sample of this study. Henna night and fetching the bride rituals
of the participants were the ones that included social dramas, a lot. Some participants,
especially women, did not want to have henna night, sometimes resulting in
arguments, but especially families of brides wanted to have this ritual. Also, in one
family, mother of groom wanted to have a second henna night in their home, and this
caused social drama for the bride. In another case, the groom did not want henna to
be applied to him, but his mother warned him before the ceremony not to cause any
problems. Fetching bride ritual of the participants also caused social dramas. Some

brides did not want to have this ritual, but either her family or family-in-law insisted
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on it. The common point of these two ceremonies are that they are very emotional
and dramatic. This is why mostly brides of the sample of this study did not want to
have these dramatic events. Another mutual point is that although they were against

these rituals, they carried out them to make families happy.

Another category of the framework is moderators, which are adaptability of
communication forms, member agreement, member commitment, synergy (discord)
among identity bundles, disruptions & transitions, barriers to enactment and
contextual identity needs. In this research, it is observed that these moderators are
used to provide formation of a new family identity benefiting from two established
family identities among the middle-class, educated and urban population in Turkey.
For member agreement, how each member illustrates its family to other people and
if these illustrations match (Epp & Price, 2018) are examined. In terms of the
boundaries of the family, some couples do not have member agreement. However,
there is member agreement in terms of how the participants define their family of
origin and family-in-law. Member agreement is also seen in the wedding processes
of the participants. The couples mostly had similar type of ideas about what kind of
ceremonies they wanted to have as a way signaling features of their family to outside.
For example, one participant stated that the wedding place they chose was proper for
their families in terms of level of quality. How the couple carried out the process with
member agreement was also a signal of member commitment of the participants.
Researches show that in most families, there are kin-keeping activities, and some
member of the family has the kin-keeper role providing the connection of family
members with each other (Resenthal, 1985). This study shows that the bride and
groom, who belong to the middle-class, educated and urban population in Turkey,
play the role of kin-keeper providing communication and bridge between two
families. Participants mostly communicated with their own families and discussed
with their spouses resulting in decrease in direct communication between the

families, so that the couple can adapt two families more easily.

The wedding concept itself belongs to the disruptions & transitions moderator of the
framework of Epp and Price (2008), and it is a disruption for the families of origin
but a transfer to a new family. The motive that participants want to experience this

process without any drama results in creating social dramas as explained above. Also,
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one participant eliminated the rituals which required dramatic elements, since she has
lost her mother, and in the process, these emotional rituals would only harm her.
Barriers to enactments are defined as geographic distribution of family members,
time constraints and lack of monetary resources (Epp & Price, 2008). These barriers
of enactments were seen commonly in the wedding processes of the participants.
Mostly, families of participants live in different cities, and some participants also live
in a different city than their parents. This results in having the wedding or henna night
in a different city than the couple lives in resulting in organizing a ceremony in a
different city. Since all participants work, it was difficult for them to manage this
geographically dispersed process. Also, it was challenging to continue
communication and decision-making process with their parents when they lived in
another city. Technology helped a lot to overcome this geographic barrier. Since there
are different methods of verbal or visual communication, it was easy to communicate.
For example, when a mother of a participant wanted to buy something, she could
easily take a photo and send to the couple to ask for their opinions. Time constraint
barrier was also an influencing factor in the processes of the participants. Some
couples had very limited time influencing the decision-making processes. For
example, selection of wedding place was very difficult for one family since they had
very limited time, and also, they had to skip some rituals even though they wanted a
lot. Level of monetary resources also influenced the selection processes of the
participants. All the necessary steps were carried out, but the quality of them changed
based on monetary resources. For example, selection of wedding places was

influenced by the budget.

In terms of contextual identity needs, when there are changes in the cultural
conceptions or in the environment, there may be changes in the identity needs of the
family, and the context may make families reconstruct their identity (Epp & Price,
2008). As explained, contextual identity needs of families migrating from rural areas
to urbans have changed due to urbanization and modernization (Ataca, Kagitcibasi
& Diri, 2005). They try to adapt to new context (Sunar & Fisek, 2005). This kind of
change was seen in the families of participants, too. They are the migrants, or they
are children or grandchildren of migrants. Therefore, traditional values were
integrated with modern values resulting in changes in contextual identity needs

among the middle-class, educated and urban population in Turkey. The expectations
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of this population differ from their parents. This population is closer to modern
perceptions, but they also keep their ties to the past and traditions. Because of that,
the participants carried out almost each ritual their families wished but adapted the
way the rituals were made. Adaptability of communication forms and synergy
(discord) among identity bundles were the most common moderators in this process
of the participants. Rituals were adapted by the participants in several different ways
to comply with changing contextual identity needs. These adaptations were mainly
made by the participants, but there were also adaptations to overcome barriers to
enactment. For example, since the wedding was going to be in another city than the
family of bride lived, they integrated henna night with another wedding so that people
who could not come to the wedding in another city would see a wedding ceremony.
Another example for the adaptation was that traditionally, the gifts given to the bride
(bohcga) were put in a chest. However, some participants thought that it would not be
useful, so instead of a chest, they put the gifts in a suitcase to be used later. Moreover,
one participant did not want to have a henna night, since her mother was deceased.
She did not want to have a dramatic ritual, Therefore, instead of a henna night, she
and her husband had bachelorette parties, separately. There were not a lot of discord
between the families, because each participant stated that there was synergy all along
the process. The main objective of the families of the participantsnwas to make their
children happy. Therefore, they respected opinions of their children and the other
family, they mostly let their children make decisions. Since their children also

respected their wishes to continue their traditions, there was a good synergy.

In the selection process of the rituals to be used in the processes, families of
participants had influence, since the children respected their wishes. However, other
decisions such as purchasing activities, belonged to the couples of the sample,
mostly. According to a study conducted by Kagitcibasi, there was high perceived
parental control with perceived parental warmth in Turkey caused by respect for age
and respect for parents (1970). The attitudes of the participants to their parents in the
wedding process support this statement. They respected wishes of their parents and
benefited from experiences of them in the decision-making processes. Also, it is
observed that the participants interacted with their mothers much more than their
fathers. The reason for this situation may be the fact that there is more information

about "self and decisions"” shared with father, but there is more "emotional sharing
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and touching™ with mother (Fisek, 1995). Another reason was that there was female-
focused consumption in the process. When intervention of parents was necessary,
mothers took care of everything. Fathers were not involved in most purchase
activities. This study also reveals that while there are influences of the parents, most
decisions were made by children among the middle-class, educated and urban
population. It is stated that with increasing education, there are more equality among
the partners (Ataca & Sunar, 1999). This equality is seen between the participants.
However, brides were more involved in the process. One reason is that most wedding
traditions of the participants required participation of bride such as shopping for bride
or henna night. Another reason is the female-focused consumption in this process.
Men of the sample usually did not give importance to any details, so they let their
spouses make most decisions. In this decision-making process of the participants,
friends played very important roles. Especially for consumption practices,
participants benefited from recommendations and experiences of their friends. This
reference is observed in many purchase activities of the participants. There were
other resources the participants took advantage of to help them make decisions. Some
participants carried out several researches in this process. For example, men make
several researches to buy the diamond ring, because they say that since it is an
expensive artifact, the market is very dangerous. Other researches were mostly done
by women. Beside recommendations from friends, they used Internet and magazines
for reference. It is seen that social media is an efficient resource for the middle-class,
educated and urban people in Turkey since they can contact the sellers directly and
see their works. A specific website, “dugun.com”, is heard from different participants

as they have visited it to have idea for several consumption practices.

Several different interplays were observed in this process of the participants. Some
traditions require specific interplays among the middle-class, educated and urban
population in Turkey. For example, shopping for bride ritual necessitates
participation of at least bride and her mother-in-law. While the main identity
interplay in the context of the sample of this study was bride-groom, there were
others, too. There was also women dominance in terms of interplays. Bride-her
mother and bride-her mother-in law interplays or interplay between two mothers
played important roles in this process of the participants, while men were not

involved a lot.
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It is also explored whether symbolic meanings are assigned to marketplace resources
in this process of the participants. Although there were some assigned meanings, for
the majority of participants, marketplace resources did not mean a lot, they were only
necessary artifacts to carry out that ritual. Rather than tangible objects or services,
they assigned meanings to the experiences. It is observed that the most meaningful
memories of this wedding process of the middle-class, educated and urban newly-
weds in Turkey consist of activities or experiences, such as having a lot of fun or
being with families and friends. Moreover, do-it-yourself practices were observed as
a common pattern in the sample. Some participants gave importance to give effort to
accomplish some segments of the rituals. It can be interpreted that do-it-yourself
practices help people, belonging to the middle-class, educated and urban population
in Turkey, assign meanings to the artifacts. The meaning does not come from
qualities of the artifact, rather it comes from the experience and memory of the do-

it-yourself process.

Overall, it is observed that the framework offered by Epp and Price is applicable not
only in established family identities, but also in new family identity formation
processes of the middle-class, educated and urban newly-weds in Turkey. It helps to
manage the integration of family identities and creation of a new identity process in
harmony. To create this harmony, “adaptability of communication forms” and
“synergy among individual, relational and familial identities” are mostly used
moderators for this sample. The identity interplays in this process of the sample
consists of members of two different families as a sign of integration. These
interplays mostly include female members. In terms of family decision-making of
this sample, newly-wed couples have priorities. Mostly, they make the decisions, but
families also have influences, although they are not directly involved. It is also

observed that there is female dominance in terms decision-making.

This study offers an empirical study for the framework of Epp and Price. In the
literature, there are little research using this framework to analyze real-life cases. This
research contributes to the literature in this sense. Another contribution is that new
family identity formation process has had little attention in the literature, but this
study provides an implication of the framework in this context. Also, it is an

opportunity to test the applicability of the framework in a dynamic environment like
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Turkey. All segments of the framework can be observed in the middle-class, urban
educated newly-weds in Turkey, but this dynamic environment adds some other
aspects to the framework. For a country between East and West (Marcus et al.,
2017)., the framework cannot be applied without considering “urbanization” and
“modernization” dimensions. Also, the framework offers that there are identity
interplays within the families belonging to this specific sample, but in the decision-
making process which may also influence the family, it is observed that there is an
external group, which consists of friends. In this transition process the middle-class,
urban educated newly-weds in Turkey, friends play an important role and find a place

for themselves in the framework.

Turkey is a collectivistic country (Hoftstede, 1980), and collectivistic people
perceive family as one of the most important factors of their lives (Cirhinlioglu et al.,
2019). Another influence of collectivism is on perception of how parents influence,
and in selection process of spouse, they give more importance to parent's decisions.
(Bejanyan et al., 2015). However, it is also stated that urban and educated group is
more similar with Western societies (TDHS-2008, 2009), and this group is more
individualistic (Kagitcibasi, 2003). This study supports this statement. It is observed
that although family is still important, the middle-class, educated and urban
population is more individualistic, and their parents have less influence on them. This
situation is also supported with a study which states that Turkish Millenials are "more
self-enhancing, less self-transcending, less collectivistic and less conservative"
(Marcus et al, 2017). Lastly, it can be interpreted that a new family identity is
influenced by two family identities of the brides and grooms, but there are also other
influencers among the middle-class, urban educated newly-weds in Turkey. The
position of the spouses belonging to this sample in the society requires necessary
additions to the identity. Education levels, cultural backgrounds, financial conditions
and most importantly, social circle help the middle-class, urban educated newly-weds
in Turkey to define who they are as a family and what differentiates this family from

the families of origin.
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CHAPTER 6

FURTHER RESEARCH

In this study, the focus is on educated, middle-class people living in the urban areas
of Turkey. However, it would be good to see differences between different social and
economic classes. Therefore, in a more comprehensive study, new family identity
formation processes can be analyzed with comparison between different social and

economic classes.

One limitation of this study is that one qualitative research method, in-depth
interview, is used to carry out the research. The concept of wedding rituals and
consumption practices provides opportunities for observations and use of visual
materials. For a broader understanding, researchers can join the weddings as an

observer and later, use wedding photos and videos as visual materials.

The context of Turkey necessitates study of modernization and urbanization.
Therefore, researchers can focus on differences between the generations. For this
aim, a similar research can be carried out with both children and parents, comparing

weddings of two generations.

The new family formation process is examined through wedding rituals and
consumption practices in this study. However, in the same process, several household
consumption practices take place, too. Therefore, this process can also be analyzed

through household consumption.

This study offers the use of the framework offered by Epp and Price in real-life cases
in a specific context. A similar study can be carried out in different contexts, such as
different countries. The results would give chance to make comparisons of

applicability and implications of the framework between different contexts.

87



REFERENCES

Adams, B. N., & Trost, J. (2004). Handbook of world families. Sage Publications.

Argan, M., Akyildiz, M., Ozdemir, B., Bas, A., & Akkus, E. (2015). Leisure aspects
of Turkish coffee consumption rituals: An exploratory qualitative
study. International Journal of Health and Economic Development, 1(1), 26.

Ataca, B., & Sunar, D. (1999). Continuity and change in Turkish urban family life.
Psychology and Developing Societies, 11(1), 77-90.

Ataca, B., Kagitcibasi, C., & Diri, A. (2005). The Turkish family and the value of
children: Trends over time. The value of children in cross-cultural
perspective. Case studies from eight societies, 91-119.

Bastug, S. (2002). Household and family in Turkey: An historical perspective. In E.
Ozdalga & R. Liljestrom (Eds.), Autonomy and dependence in family: Turkey
and Sweden in critical perspective (pp. 99-115). Istanbul: Swedish Research
Institute.

Baxter, L. A. (2004). Relationships as dialogues. Personal Relationships, 11(1), 1-
22.

Bejanyan, K., Marshall, T. C., & Ferenczi, N. (2015). Associations of Collectivism
with Relationship Commitment, Passion, and Mate Preferences: Opposing
Roles of Parental Influence and Family Allocentrism. PLoS ONE, 10(2), 1-
24. http://doi.org/10.1371/journal.pone.0117374 .

Bek-Pedersen, K., & Montgomery, E. (2006). Narratives of the past and present:
Young refugees' construction of a family identity in exile. Journal of Refugee
Studies, 19(1), 94-112.

Belk, Russel W. (1979), "Gift Giving Behavior,” in Research in Marketing, ed.
Jagdish N. Sheth, Greenwich, CT: JAI Press, 95-126.

88



Belk, Russell W. and Arnold Costa, J. (1998), “The Mountain Man Myth: A
Contemporary Consuming Fantasy,” Journal of Consumer Research, 25
(December), 218-41.

Bennett, L. A., Wolin, S. J., & McAvity, K. J. (1988). Family identity, ritual, and
myth: A cultural perspective on life cycle transitions. Family transitions:
Continuity and change over the life cycle, 211-234.

Berger, P., & Kellner, H. (1974). Marriage and the construction of reality. In R. L.
Coser (Ed.), The family: Its structures and functions. New York: St. Martin's
Press.

Bielby, Denise D. (1992), “Commitment to Work and Family,” Annual Review of
Sociology, 18 (1), 281-302.

Bloch, F., Rao, V., & Desai, S. (2004). Wedding celebrations as conspicuous
consumption signaling social status in rural India. Journal of Human
Resources, 39(3), 675-695.

Bolea, P. S. (2000). Talking about identity: Individual, family, and intergenerational
issues. Becoming a family: Parents’ stories and their implications for
practice, policy, and research, 39-73.

Boyce, C., & Neale, P. (2006). Conducting in-depth interviews: A guide for
designing and conducting in-depth interviews for evaluation input.

Borkan, B., Erkman, F., & Keskiner, P. (2014). Effects of parental power/prestige
and acceptance on the psychological adjustment of Turkish youth. Cross-
Cultural Research, 48(3), 316-325.

Braithwaite, D. O., Marsh, J. S., Tschampl-Diesing, C. L., & Leach, M. S. (2017).
“Love Needs to Be Exchanged”: A Diary Study of Interaction and Enactment
of the Family Kinkeeper Role. Western Journal of Communication, 81(5),
601-618.

Caldwell, M., Henry, P., Castafio, R., Perez, M. E., & Quintanilla, C. (2010). Cross-
border shopping: family narratives. Qualitative Market Research: An
International Journal.

89



Chesser, B. J. (1980). Analysis of wedding rituals: An attempt to make weddings
more meaningful. Family Relations, 204-209.

Cirhinlioglu, F. G., Ozdikmenli-Demir, G., Tepe, Y. K., & Cirhinlioglu, Z. Marital
Quality, Individualism/Collectivism and Divorce Attitude in Turkey.

Cukur, C. S., De Guzman, M. R. T., & Carlo, G. (2004). Religiosity, values, and
horizontal and vertical individualism—Collectivism: A study of Turkey, the
United States, and the Philippines. The Journal of social psychology, 144(6),
613-634.

Curasi, C. F., Price, L. L., & Arnould, E. J. (2004). How individuals' cherished
possessions become families' inalienable wealth. Journal of consumer
research, 31(3), 609-622.

Canakci, O. (1992). The psychological well being and marital satisfaction of
involuntarily childless women in Turkey. Unpublished masters thesis,
Bogazigi University, Turkey.

Celik, H., & Bulut, O. (2019). Examining Turkish Adults’ Recalled Experiences of
Their Father’s Presence. Journal of Family Issues, 40(9), 1224-1251.

Coban, C. (2013). Different periods of internal migration in Turkey from the
perspective  of development. American International Journal of
Contemporary Research, 3(10), 58-65.

Cok, F., & Atak, H. (2015). Emerging Adulthood in Turkey: Does it (yet)
exist?. Online Journal of Counseling & Education, 4(3).

Denzin, N. lincoln, y. (2003). Introduction: The Discipline and Practice of
Qualitative Research. N. Denzin & y. lincoln (eds.) The Landscape of
Qualitative Research. Theories and Issues, 1-45.

Dion, K. K., & Dion, K. L. (1996). Cultural perspectives on romantic love. Personal
Relationships, 3(1), 5-17. http://doi.org/10.1111/j.1475-
6811.1996.tb00101.x.

Duben, A. (1982). The significance of family and kinship in urban Turkey. Sex roles,
family and community in Turkey, 73-99.

90


http://doi.org/10.1111/j.1475-6811.1996.tb00101.x
http://doi.org/10.1111/j.1475-6811.1996.tb00101.x

Duruturk, C. (2008). Torensel tiketim, smif ve gelenek: Tirkiye'deki evlilik
torenlerine sosyolojik bir bakis. Hacettepe Universitesi Edebiyat Fakiltesi
Dergisi, 25(1).

Edwards, W. (1987). The commercialized wedding as ritual: A window on social
values. Journal of Japanese Studies, 13(1), 51-78.

Engin, C., & Pals, H. (2018). Patriarchal Attitudes in Turkey 1990-2011: The
Influence of Religion and Political Conservatism. Social Politics:
International Studies in Gender, State & Society, 25(3), 383-4009.

Epp, A. M., & Price, L. L. (2008). Family identity: A framework of identity interplay
in consumption practices. Journal of consumer research, 35(1), 50-70.

Ertimur, B., & Sandikct, O. (2014). Alienable gifts: Uses and meanings of gold in
Turkey. Journal of Consumer Behaviour, 13(3), 204-211.

Falicov, C. J. (Ed.). (1991). Family transitions: Continuity and change over the life
cycle. Guilford Press.

Faroe, C. E. (2012). A crowd is lining up to give us gold: Cultural exegesis at a
Turkish wedding. Journal for the Sociological Integration of Religion and
Society, 2(2).

Ferreira, A. (1966). Family myths. Psychiatric Research Report, 20, 85-90.

Ferring, D. (2017). The family in us: Family history, family identity and self-
reproductive adaptive behavior. Integrative Psychological and Behavioral
Science, 51(2), 195-204.

Fiese, B. H., Foley, K. P., & Spagnola, M. (2006). Routine and ritual elements in
family mealtimes: Contexts for child well-being and family identity. New
directions for child and adolescent development, 2006(111), 67-89.

Fisek, G. O. (1991). A cross-cultural examination of proximity and hierarchy as
dimensions of family structure. Family Process, 30, 121-133.

Fisek, G. O. (1993). Turkey. In L. L. Adler (Ed.), International handbook of gender
roles(pp. 438-451). Westport, CT: Greenwood Press.

91



Fisek, G. 0. (1995). Gender hierarchy: Is it a useful concept in describing family
structure? In J. van Lawick & M. Sanders (Eds.), Family, gender and beyond
(pp. 63-72). Heemstede, Netherlands: LS Books.

Ford, F. R., & Herrick, J. (1974). Family rules: Family life styles. American Journal
of Orthopsychiatry, 44(1), 61.

Friedman, S. R., & Weissbrod, C. S. (2004). Attitudes toward the continuation of
family rituals among emerging adults. Sex roles, 50(3-4), 277-284.

Gazioglu, A. E. I. (2006). Genc yetiskinlerin evlilik ve aile hayatina iliskin
goruslerinin degerlendirilmesi [Investigation of young adults’ views about
marriage and family life]. M. U. Ataturk Egitim Fakultesi Egitim Bilimleri
Dergisi, 23, 107-123.

Handel, G., & Whitchurch, G. G. (Eds.). (1968). The psychosocial interior of the
family. Transaction Publishers.

Higginbottom, G. M. A. (2004). Sampling issues in qualitative research. Nurse
Researcher (through 2013), 12(1), 7.

Hoepfl, M. C. (1997). Choosing qualitative research: A primer for technology
education researchers. Volume 9 Issue 1 (fall 1997).

Hofstede, G. (1980). Culture’s consequences: International differences in work-
related values. Beverly Hills, CA: Sage.

Hortacsu, N. (1995). Prelude to marriage in Ankara: Educational level, reasons for
marriage, feelings for spouse and families. Bogazici Journal, 9, 185-205.

Imamoglu, E. O., & Selcuk, E. (2017). Cultural and Self-Related Considerations in
Relationship Well-Being. The Psychology of Marriage: An Evolutionary and
Cross-Cultural View, 89.

Kagitcibasi, C. (1970). Social norms and authoritarianism: A Turkish American
comparison. Journal of Personality & Social Psychology, 16, 444-451.

Kagitcibasi, C. (Ed.). (1982). Sex roles, family, and community in Turkey.
Bloomington: Indiana University Press.

92



Kagitcibasi, C. (1982). Sex roles, value of children and fertility in Turkey. In C.
Kagitcibasi (Ed.), Sex roles, family and community in Turkey (pp. 151-180).
Bloomington: Indiana University Press.

Kagitcibasi, C. (1982). The changing value of children in Turkey (Publ. No. 60-E).
Honolulu: East-West Center.

Kagitcibasi, C. (1985). Culture of Separateness, Culture of Relatedness.

Kagitcibasi, C. (1986). Status of women in Turkey: Cross-cultural perspectives.
International Journal of Middle East Studies 18, 485-499.

Kagitcibasi, C. (1990). Family and socialization in cross-cultural perspective: a
model of change.

Kagitcibasi, C., & Sunar, D. (1992). Family and socialization in Turkey. In J. P.
Roopnarine & D. B. Carter (Eds.), Parent-child relations in diverse cultural
settings: Socialization for instrumental competency (pp.75-88). New Jersey:
Ablex Publishing Corp.

Kagitcibasi, C. (1996). Family and human development across cultures: A view from
the other side. Mahwah, NJ: Erlbaum.

Kagitcibasi, C., & Sunar, D. (1997). Familie und Sozialisation in der Turkei. In B.
Nauck & U. Schonpflug (Eds.), Familien in verschiedenen Kulturen (pp. 145-
161). Stuttgartt: Enke.

Kagitcibasi, C. (2003). Autonomy and relatedness in cultural context: Implications
for self and human development. Human Development, 46, 145-150.

Kagitcibasi, C., Ataca, B., & Diri, A. (2010). Intergenerational relationships in the
family: Ethnic, socioeconomic, and country variations in Germany, Israel,
Palestine, and Turkey. Journal of Cross-Cultural Psychology, 41(5-6), 652-
670.

Kagitcibasi, C., & Ataca, B. (2015). Value of children, family change, and
implications for the care of the elderly. Cross-cultural research, 49(4), 374-
392.

93



Kastarinen, A. (2017). Narratives of grandparental consumption.

Kavas, S., & Thornton, A. (2013). Adjustment and hybridity in Turkish family
change: Perspectives from developmental idealism. Journal of Family
History, 38(2), 223-241.

Kandiyoti, D. (1974). Some social psychological dimensions of social change in a
Turkish village. The British Journal of Sociology, 25(1), 47-62.

Kaya, G. (2015). Internal Migration and its Effects in one of the Underdeveloped
Regions of Turkey (The Sample of Adiyaman). International Journal of
Humanities and Social Science, 5(3), 71-8.

Kellas, J. K. (2005). Family ties: Communicating identity through jointly told family
stories. Communication Monographs, 72(4), 365-389.

Kim, S. S., Choi, S., Agrusa, J., Wang, K. C., & Kim, Y. (2010). The role of family
decision makers in festival tourism. International Journal of Hospitality
Management, 29(2), 308-318.

Kiter Edwards, M. L. (2004). We’re Decent People: Constructing and Managing
Family Identity in Rural Working-Class Communities. Journal of Marriage
and Family, 66(2), 515-529.

Koerber, A., & McMichael, L. (2008). Qualitative sampling methods: A primer for
technical communicators. Journal of business and technical
communication, 22(4), 454-473.

Lau, C. K., & Hui, S. H. (2010). Selection attributes of wedding banquet venues: An
exploratory study of Hong Kong prospective wedding couples. International
Journal of Hospitality Management, 29(2), 268-276.

Luo, S., Kong, Q., Ke, Z., Huang, L., Yu, M., Zhu, Y., & Xu, Y. (2019). Residential
Mobility Decreases the Perception of Social Norm Violations. Social
Indicators Research, 1-26.

Marcus, J., Ceylan, S., & Ergin, C. (2017). Not so “traditional” anymore?
Generational shifts on Schwartz values in Turkey. Journal of Cross-Cultural
Psychology, 48(1), 58-74.

94



Masterson, C. R., & Hoobler, J. M. (2015). Care and career: A family identity-based
typology of dual-earner couples. Journal of Organizational Behavior, 36(1),
75-93.

Mayer, B., Trommsdorff, G., Kagitcibasi, C., & Mishra, R. C. (2012). Family models
of independence/interdependence and their intergenerational similarity in
Germany, Turkey, and India. Family Science, 3(1), 64-74.

Moisio, R., Arnould, E. J., & Price, L. L. (2004). Between mothers and markets:
Constructing family identity through homemade food. Journal of Consumer
Culture, 4(3), 361-384.

Miller, Daniel (1987), Material Culture and Mass Consumption, Oxford: Blackwell.

Moore, Elizabeth S., William L.Wilkie, and Richard J. Lutz (2002), “Passing the
Torch: Intergenerational Influences as a Source of Brand Equity,” Journal of
Marketing, 66 (April), 17-37.

Norrick, Neal R. (1997), “Twice-Told Tales: Collaborative Narration of Familiar
Stories,” Language in Society, 26 (2), 199-220.

Otnes, C. C. and Pleck, E. H. (2003), Cinderella Dreams: The Allure of the Lavish
Wedding, Berkeley, CA: University of California Press.

Olcay Imamoglu, E., Ads, M., & Weisfeld, C. C. (2019). What Is the Impact of
Choosing One’s Spouse on Marital Satisfaction of Wives and Husbands? The
Case of Arranged and Self-Choice Turkish Marriages. Journal of Family
Issues, 40(10), 1270-1298.

Olson, E. A. (1982). Duofocal family structure and an alternative model of husband
wife relationship. In C. Kagitcibasi (Ed.), Sex roles, family and community in
Turkey (pp. 33-72). Bloomington: Indiana University Press.

Otnes, C., & Lowrey, T. M. (1993). 'Til Debt Do Us Part: The Selection and Meaning
of Artifacts in the American Wedding. ACR North American Advances.

Park, C. (1997). Consumption in the Korean wedding ritual: Wedding ritual values,
consumer needs, and expenditures. Journal of Family and Economic
Issues, 18(2), 191-209.

95



Patton, M. Q. (2002). Qualitative evaluation and research methods (3rd ed.).
Thousand Oaks, CA: Sage Publications, Inc.

Pedersen, S., Grgnhgj, A., & Thggersen, J. (2015). Following family or friends.
Social norms in adolescent healthy eating. Appetite, 86, 54-60.

Permana, A. S., Aziz, N. A., & Siong, H. C. (2015). Is mom energy efficient? A study
of gender, household energy consumption and family decision making in
Indonesia. Energy research & social science, 6, 78-86.

Reiss, D. (1971). Perceptual and cognitive resources of family members. Archives of
General Psychiatry, 24, 121-133.

Reiss, D. (1981), The Family’s Construction of Reality, Cambridge, MA: Harvard
University Press.

Rittenour, C., & Soliz, J. (2009). Communicative and relational dimensions of shared
family identity and relational intentions in mother-in-law/daughter-in-law
relationships: Developing a conceptual model for mother-in-law/daughter-in-
law research. Western Journal of Communication, 73(1), 67-90.

Rojas-de-Gracia, M. M., Alarcon-Urbistondo, P., & Gonzéalez Robles, E. M. (2018).
Couple dynamics in family holidays decision-making process. International
Journal of Contemporary Hospitality Management, 30(1), 601-617.

Rook, D. W. (1985). The ritual dimension of consumer behavior. Journal of
consumer research, 12(3), 251-264.

Santos, S., Crespo, C., Canavarro, M. C., & Kazak, A. E. (2018). Family rituals when
children have cancer: A qualitative study. Journal of Family
Psychology, 32(5), 643.

Schénzel, H. A., & Yeoman, I. (2015). Trends in family tourism. Journal of Tourism
Futures, 1(2), 141-147.

Schroeder, R. D., Osgood, A. K., & Oghia, M. J. (2010). Family transitions and
juvenile delinquency. Sociological Inquiry, 80(4), 579-604.

96



Schwartz, S. H. (1990). Individualism-collectivism critigue and proposed
refinements. Journal of Cross-Cultural Psychology, 21(2), 139-157.

Senturk, V., Abas, M., Berksun, O., & Stewart, R. (2011). Social support and
antenatal depression in extended and nuclear family environments in Turkey:
a cross-sectional survey. BMC psychiatry, 11(1), 48.

Sertkaya Dogan, O. (2015). Population movements in Turkey internal
migration. Arslan, H., Mehmet Ali Icbay, MA and Mihai Stranciu, S.(Eds.)
Contemporary Studies In Humanities in, 18-29.

Sever, L. (1985). Change in women's perceptions of parental child rearing practices,
attitudes and beliefs in the context of social change in Turkey: A three
generation comparison. Unpublished masters thesis, Bogazi¢ci University,
Istanbul, Turkey.

Smith, M. W. (2010). The Ethnography of a Turkish Wedding: Symbolic Interaction,
Ritualistic Ceremonies and Secularism. International Journal of Diversity in
Organisations, Communities & Nations, 9(6).

Soliz, J., Thorson, A. R., & Rittenour, C. E. (2009). Communicative correlates of
satisfaction, family identity, and group salience in multiracial/ethnic
families. Journal of Marriage and Family, 71(4), 819-832.

Sterman, J. J., Naughton, G. A., Bundy, A. C., Froude, E., & Villeneuve, M. A.
(2019). Planning for outdoor play: Government and family decision-
making. Scandinavian journal of occupational therapy, 26(7), 484-495.

Stok, F. M., de Vet, E., de Ridder, D. T., & de Wit, J. B. (2016). The potential of peer
social norms to shape food intake in adolescents and young adults: a
systematic review of effects and moderators. Health psychology
review, 10(3), 326-340.

Strauss, W., & Howe, N. (1991). Generations: The history of America’s future, 1584
to 2069. New York, NY: William Morrow.

Strauss, W., & Howe, N. (1997). The fourth turning: An American prophecy. New
York, NY: Broadway Books.

97



Sunar, D. (2002). Change and continuity in the Turkish middle class
family. Autonomy and dependence in family: Turkey and Sweden in critical
perspective, 217-238.

Sunar, D., & Fisek, G. (2005). Contemporary Turkish families. Families in global
perspective, 169-183.

Suter, E. A, Daas, K. L., & Bergen, K. M. (2008). Negotiating lesbian family identity
via symbols and rituals. Journal of family issues, 29(1), 26-47.

Suwandinata, H. (2012). Children” s influence on the family decision-making process
in food buying and consumption (Doctoral dissertation, Universitat Giessen).

ter Weel, B., & Prevoo, T. (2014). The effect of family disruption on children's
personality development: Evidence from British longitudinal data (No. 295).
CPB Netherlands Bureau for Economic Policy Analysis.

TDHS-2008. (2009). Turkey Demographic and Health Survey. (2004). Hacettepe
University, Ankara.

Thompson, B., Kellas, J. K., Soliz, J., Thompson, J., Epp, A., & Schrodt, P. (2009).
Family legacies: Constructing individual and family identity through
intergenerational storytelling. Narrative Inquiry, 19(1), 106-134.

Turner, V. (1980). Social dramas and stories about them. Critical inquiry, 7(1), 141-
168.

Ustuner, T., Ger, G., & Holt, D. B. (2000). Consuming ritual: Reframing the Turkish
henna-night ceremony. Advances in Consumer Research, 27(1), 209-214.

Uz, I. (2015). The index of cultural tightness and looseness among 68 countries.
Journal of Cross-Cultural Psychology, 46, 319-335.

Vlgeka, M. (2015). A Family—The Tension and the Satisfaction. Sociology, 5(7),
533-537.

Wedding  Tradition. (n.d.). Retrieved from https://www.kth.gov.tr/EN-
98602/wedding-tradition.html.

98


https://www.ktb.gov.tr/EN-98602/wedding-tradition.html
https://www.ktb.gov.tr/EN-98602/wedding-tradition.html

Westberg, K., Beverland, M. B., & Thomas, S. L. (2017). The unintended
normalization of gambling: Family identity influences on the adoption of
harmful consumption practices. Journal of Macromarketing, 37(4), 426-443.

Whitchurch, G. G., & Dickson, F. C. (1999). Family communication. In Handbook
of marriage and the family (pp. 687-704). Springer, Boston, MA.

Wood, Julia T. (2000), Relational Communication: Continuity and Change in
Personal Relationships, 2nd ed., Belmont, CA: Wadsworth.

Woodham, A., King, L., Gloyn, L., Crewe, V., & Blair, F. (2017). We Are What We
Keep: The “Family Archive”, Identity and Public/Private Heritage. Heritage
& Society, 10(3), 203-220.

Yilmaz, 1. (2017). Nation Building, Social Engineering and Unofficial Legal
Pluralism in Turkey and Pakistan.

Yu, H., Veeck, A, & Yu, F. (2015). Family meals and identity in urban
China. Journal of Consumer Marketing, 32(7), 505-519.

Yuksel, S., Eroglu, S., & Ozsari, M. (2016). An Analysis of the Reasons of Internal
Migration in Turkey with Logit Method. Business and Management
Horizons, 4(2), 34.

99



APPENDICES

A: INTERVIEW QUESTIONS

Aile dedigimizde akliniza neler geliyor? Size neler diistindiiriiyor?
Sizin icin aile kimdir? Bana ailenizden bahsedebilir misiniz? Sizi bir aile yapan
unsurlar nelerdir? Bizim ailemiz soyle bir ailedir diyebilir misiniz? Yani
tanimlasaniz hangi kelimelerle tanimlarsiniz? Kendinizi diger ailelerle
karsilastirdiginizda farklariniz var mi1? Mesela komsular, diger akrabalar, ya da
arkadaslarinizin aileleri?
Ailenizin diger iiyelerini biraz tanitabilir misiniz? Kimler var? Ailenizdeki
insanlarla iligskiniz nasildir?
Ailenizle toplu olarak neler yaparsiniz, neler yapmaktan hoslanirsiniz?
Aile bireylerinin siz olmadan yaptiklar: aktiviteler var midir?
Ailenizi tek bir kelimeyle nasil ifade edersiniz?
Esinizin ailesinden bahsedebilir misiniz?
Esinizin ailesinin tiyeleri kimler, bana biraz tanitabilir misiniz?
Onlarla iligkiniz nasil, birlikte neler yapmaktan hoslantyorsunuz?
Peki esinizin ailesini ¢cevredeki diger ailelerle karsilastirsaniz, nasil farklar
vardir? Ailenin toplumun hangi kesiminde bulundugunu diistintiyorsunuz?
Esinizin ailesini tek kelimeyle nasil tanimlarsiniz?
Esinizle tanisma hikayenizi anlatabilir misiniz?
Peki bu hikayenin evlilige kadar ilerleme siirecinden bahsedebilir misiniz?
Nasil evlenmeye karar verdiniz? Evlenme teklifiniz nasildi?
Evlenme teklifinden diigline kadar olan siire¢ nasil ilerledi? Bu donemde
evlilikle ilgili yapilan aktivitelerden bahsedebilir misiniz?

o Diigiin 6ncesinde kina gecesi ya da bekarliga veda partisi gibi bir

etkinlik yaptiniz m1? Bu etkinligin sizin i¢in anlam1 ne? Bu konuda

anlatmak istediginiz bir an1 var mi? veya ilging bir durum oldu mu?
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o Nasil bir etkinlik diizenlediniz? Nerede diizenlediniz, nasil bir yerdi?

o Nasil karar verdiniz? Se¢im yaparken size fikir verenler oldu mu? Bagka
bilgi kaynaklar1 internet, diiglin dergileri gibi kullandiniz m1? Sectiginiz
bu yer size nasil bir anlam ifade ediyor?

o Bu etkinlikler i¢in yapilan aktiviteleri nasil siralarsiniz?

o Bu etkinlik 6ncesi nasil bir hazirlik ve aligveris yaptiniz? Aligveris igin
nerelere gittiniz, 6zellikle tercih ettiginiz yerler oldu mu? Bu tercihte
ailelerin ve geleneklerin etkisi oldu mu?

o Aligveriste hangi markalar tercih ettiniz? Segtiginiz markalarin sizin
icin Ozel bir anlam1 var miydi?

o Algveriste hangi esyalar1 ve hizmetleri satin aldiniz? Bunlardan bu
etkinlikle bagdastirdiginiz, sizin i¢in en anlamli olanlar hangisi?
Bunlardan bahsedebilir misiniz?

o Bu etkinlikle ilgili ailenizin ve esinizin ailesinin gelenekleri, kendilerine
has usulleri var miydi?

= Peki bunlara 6nem gosteriyorlar miydi?
= Busiiregte kullandiginiz gelenekler oldu mu? Nasil
gerceklestigini anlatabilir misiniz?
= Peki kullanmadiginiz gelenekler hangisi? Bunlarla ilgili ne
diistinliyorsunuz?
= Bu surecte kullandiginiz geleneklerin bu etkinligi ve yeni ailenizi
nasil etkiledigini diislinliyorsunuz? Sonradan pigman
olduklarimiz oldu mu?
= Kullanmadiginiz adetlerden keske kullansaydik dediginiz var
mi1?
= Hangi geleneksel ritiiellerin kullanilmasina karar verilmesi
surecinde sizin, esinizin ve ailelerinizin roliinii anlatabilir
misiniz?
e Bussiirecte yer alan insanlarin bir sinerji olusturdugunu diisiiniiyor musunuz?
e [Karar verme siirecinde aile bireyleri arasinda anlasma yasandi m1? Farkl
gorislere nasil tepki verildi?
o Iki aile arasinda bu baglamda farkliliklar var miydi? Bu farkliliklarla

nasil basa ¢iktiniz?
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o

Bu siiregte aileler aras1 ve sosyal ¢cevreyle uyumlulugu saglamak i¢in

adapte ettiginiz ve bazi yerlerini degistirdiginiz ritiieller oldu mu?

e Simdi de diigiin hazirliklarindan ve dlgiiniizden bahsetmek istiyorum.

Oncelikle diigiin 6ncesi yapilan hazirliklar1 anlatabilir misiniz?

o

Diigiiniliniiz i¢in nasil bir yer sectiniz ve nasil bir diiglin yaptiniz? Bu
secimde ailelerin ne kadar etkisi oldu? Yer se¢imini diigiiniiniizden ne
kadar 0nce yaptiniz? Diigiin yeri se¢imi i¢in ne tarz hazirliklarda
bulundunuz? Bu yer size ne anlam ifade ediyor?
Diigiin 6ncesi hazirliklarinizi nasil anlatirsiniz? Hangi aktivitelerde
bulundunuz?
Bu hazirlik siirecinde yaptiginiz aligverisleri ve harcamalar1 anlatabilir
misiniz? Aligveris yapmak i¢in nereleri tercih ettiniz? Bu tercihte
ailelerin ve geleneklerin bir etkisi oldu mu?
Bu hazirlik stirecinde hangi obje ve servisleri satin aldiniz? Bunlardan
diigiiniiniizle en ¢ok bagdastirdiklariniz hangisi, onlardan ve
anlamlarindan bahsedebilir misiniz?
Algveriste hangi markalari tercih ettiniz? Ozellikle iistiinde durdugunuz
markalar var miydi? Bu tercihte ailelerin ve geleneklerin bir etkisi oldu
mu? Bu markalarin sizin i¢in ve aileler i¢in bir anlami1 var mi1?
Diigiin hazirlik siireciyle ilgili ailenizin ve esinizin ailesinin gelenekleri
var miyd1?
= Peki bu geleneklere 6nem gosteriyorlar mrydi?
= Busiiregte kullandiginiz gelenekler oldu mu? Nasil
gerceklestigini anlatabilir misiniz?
» Peki kullanmadiginiz gelenekler hangisi? Bunlarla ilgili ne
distintiyorsunuz?
= Busiiregte kullandiginiz geleneklerin bu etkinligi ve yeni ailenizi
nasil etkiledigini diislinliyorsunuz? Sonradan pigsman
olduklarimiz oldu mu?
= Kullanmadiginiz adetlerden keske kullansaydik dediginiz var
mi1?
= Hangi geleneksel ritiiellerin kullanilmasina karar verilmesi

stirecinde sizin, esinizin ve ailelerin roliinii anlatabilir misiniz?
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e Bussiirecte yer alan insanlarin bir sinerji olusturdugunu diisiiniiyor musunuz?

e Karar verme siirecinde aile bireyleri arasinda anlagsma yasandr m1? Farkli
gorislere nasil tepki verildi?

o Iki aile arasinda bu baglamda farkliliklar var miydi1? Bu farkliliklarla
nasil basa ¢iktiniz?

o Busiiregte aileler aras1 ve sosyal ¢evreyle uyumlulugu saglamak icin
adapte ettiginiz ve bazi yerlerini degistirdiginiz ritiieller oldu mu?

e Simdi de diigiin gliniiniizden bahsetmek istiyorum. Diigliniiniizii nasil
anlatirsiniz?

e Diigiin gliniinlizde yapilan aktivitelerden bahsedebilir misiniz?

e Diigiin térenine siz ve esiniz nasil hazirlandiniz? Ne kadar siire 6nce bu
hazirliklarin planini yapmistiniz? Bu hazirlanma i¢in 6zellikle tercih ettiginiz
yerler ve markalar oldu mu? Bunlarin sizin i¢in 6zel bir anlami1 var mi1?

e Diigiin gilinliniizde kullandiginiz, sizin i¢in anlamli olan, diigiiniiniizle
bagdastirdiginiz ve olmazsa olmaz dediginiz objeler ve servisler var mi? Bunlar
size ne anlam ifade ediyor?

e Diigiin giinii ve toreniyle ilgili ailelerin adetleri var miyd1?

o Peki bu geleneklere 6nem gosteriyorlar miydi?

o Busiiregte kullandiginiz gelenekler oldu mu? Nasil gergeklestigini
anlatabilir misiniz?

o Peki kullanmadiginmiz gelenekler hangisi? Bunlarla ilgili ne
diisiiniiyorsunuz?

o Bu siiregte kullandiginiz geleneklerin bu etkinligi ve yeni ailenizi nasil
etkiledigini diislinliyorsunuz? Sonradan pigsman olduklariniz oldu mu?

o Kullanmadiginiz adetlerden keske kullansaydik dediginiz var mi?

o Hangi geleneksel ritiiellerin kullanilmasina karar verilmesi siirecinde
sizin rollintizu ve ailenizin roltnd anlatabilir misiniz?

e Bussiirecte yer alan insanlarin bir sinerji olusturdugunu diisiiniiyor musunuz?

e Karar verme siirecinde aile bireyleri arasinda anlagsma yasandi m1? Farkli
goriiglere nasil tepki verildi?

o Iki aile arasinda bu baglamda farkliliklar var miydi1? Bu farkliliklarla

nasil basa ¢iktiniz?
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o Busiiregte aileler aras1 ve sosyal ¢evreyle uyumlulugu saglamak i¢in
adapte ettiginiz ve bazi yerlerini degistirdiginiz ritiieller oldu mu?

Size biri diigiiniiniizii sordugunda ilk olarak ne anlatirsiniz?
Diigiintliniizden 6ne ¢ikan ve en ¢ok anlatmak istediginiz olaylar hangileridir?
Esinizle olusturdugunuz bu yeni ailede anlatmay1 siirdiireceginiz, aileniz i¢in
anlamli oldugunu diisiindiigiiniiz diigiin anilariniz var m1?
Daha once ailevi geleneklerinizi sormustuk. Peki nesiller arasi obje, marka ya
da davranig gibi aktarimlariniz var m1?
Bu aktarimlari diigiin siirecinde kullandiniz mi1?
Yeni olusturdugunuz aile i¢erisinde bu aktarimlar siirdiireceginizi ve ileriki
nesillere aktaracaginizi diisliniiyor musunuz?
Diigiin siirecinde olumsuz olaylar yasadiniz m1?

Bu olaylarin diigiin siirecini ve ailenizi nasil etkiledigini diisliniiyorsunuz?
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B: TURKCE OZET / TURKISH SUMMARY

Aile kimligi, sosyoloji, iletisim caligmalar1 ya da pazarlama gibi farkli alanlarda
bir¢ok arastirmaci tarafindan calisilmis bir konsepttir (Epp & Price, 2008). Bu
caligma da var olan pazarlama literatiiriine aile kimligi ¢ercevesinde katki yapmak

amaciyla yapilmstir.

Aile kimligi, bir aileyi olusturan ve onu diger ailelerden ayiran 6zellik ve niteliklerin
birlesiminden olusur ve paylasilan bir inang sistemine sahiptir (Falicov, 1991).
Ayrica, aile temasi, bir ailenin gergekligi nasil goérdiiglinii olusturur ve bu temalar
ailelerin "Biz kimiz?" ve "Biz bu konuda ne yapiyoruz?" sorularinda bulunur
(Handel, 1968). Aile iiyelerinin birbirleriyle ve dis diinyayla nasil iletisime
gegtiklerini belirleyen zorunlu aile kurallar1 (Ford & Herrick, 1974) ve sistematize
edilmis inanglardan olusan aile miti vardir (Ferreira, 1966). Bunlarin yan1 sira, her
ailenin olusturdugu paylasilan varsayimlardan olusan aile yapi terimi de vardir
(Reiss, 1971). Aile kimligini olusturan bilesenler, aile tiyeligi hakkinda belirli
inanislar, gilinliik hayatin gegici 6zellikleri ve ailenin ge¢mis hakkindaki inanislari ve
anilaridir (Falicov, 1991). Falicov, aile kimligi i¢in {i¢ faz tamimlamistir (1991).
Birinci faz, yeni aile olusturma siirecidir. iki insan evlendigi zaman iki tane aile
kimligine sahiptirler ve kendilerine ait yeni bir kimlik olusturmak i¢in bunlardan
faydalanirlar. ikinci faz da ¢ocuk yetistirme aktivitelerinin yer aldig1 siirectir. Son faz

da gecis ve kayip periyodundan olusmaktadir.

Epp ve Price tlketim uygulamalarindaki kimlik etkilesimleri igin bir cerceve
gelistirmistir (2008). Bu gercevede, ii¢ tane kimlik demeti tanimlanmigtir. Bunlar
bireysel, iliskisel ve aile kimlikleridir. Ayrica, bu gergevede marka, obje, aktivite ve
hizmetlerden olusan pazar kaynaklar1 da verilmistir. Bunlarin disinda, iletisim
formlar1 ve moderatorler olmak iizere iki tane daha kategori tanimlanmustir. Iletisim
sekilleri, hikayeler, ritiieller, sosyal dramalar, gilinliik etkilesimler ve nesiller arasi
aktarimlardan olusur. Moderatorler de iletisim formlarinin adaptasyonu, dyelerin
sOzbirligi, liyelerin baghligi, kimlik demetleri arasindaki sinerji, bariyerler ve icerige

bagli kimlik ihtiyaclarindan olugmaktadir.
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Ritiieller aile kimligi olusturmanin ve katilimcilara anlam ve tatmin saglamanin bir
yoludur (Falicov, 1991). Falicov Ug gesit ritiiel tanimlamistir. Bunlar, kutlamalar,
gelenekler ve belli bir 6runtlideki rutinlerdir. Falicov, diigiin ya da cenaze gibi gecis
torenlerini aile kutlamalar1 igin bir 6rnek olarak gostermistir ve bu gegis torenlerinin,
dyeligin tanimlanmasia yardim ettigini ve gelisimsel doniim noktalarmna isaret
ettigini ifade eder. Ayrica, etnik kimligin nesilden nesile aktarilmasini da sagladigini
sOylemektedir. Falicov’a gore aile gelenekleri her aileye 6zgudur ve aileler kendi
geleneklerini tamimlar. Falicov, belli bir orlintldeki rutinlere 6rnek olarak uyku
oncesi rutinleri ya da hafta sonlarindaki bos zaman faaliyetlerini gostermistir. R0OK,
tilketici davranisin1 yorumlamak igin ritiielleri analiz etmistir (1985). Rituellerin ¢
ozelligini tamimlamistir ve bu 6zellikler episodik olaylar dizisi, episodik olay
dizilerinin tam olarak sabit bir diizende baglantilar1 ve olay dizisinin zaman i¢inde
tekrarlamasidir. Ayrica, dort tane de ritiiel bileseni tanimlamistir. Bu bilesenler, ritiiel
objeleri, ritliel senaryosu, rittiel performans rolt/rolleri ve ritiel seyircisidir. Rook,
ritiel objelerine 6rnek olarak yiyecek, miicevher ya da mum gibi ritiiel sirasinda
kullanmilan tiketici trtnlerini vermistir ve bu 0OrlUnlere sembolik anlamlar
yuklendigini sdylemistir (1985). Ayrica, baz1 objeler ritiiel katilimcilarina hediye
olarak verilmektedir (Belk, 1979). Ritlel senaryolari, objelerin davranigsal diizenini
ve hangi insanlarin onlar1 kullanacagini tanimlar ve ritiiel performansi da diigiin gibi

ritliellerde 6nceden agikga yazilmis olabilir (Rook, 1985).

Iki insan evlenmeye karar verdiginde, cesitli antik ritiielleri devam ettirmek ve bu
yolla, bir durumdan bagka bir duruma gegislerini gegerli kilmak isterler (Chesser,
1980). Falicov’un belirttigi gibi diigiinler, gegis torenleri olan ritiiellerin aile
kutlamasi ¢esidine aittir (1991). Rook’un ifade ettigi gibi diigiinler de bir rittiel gibi
dort bilesenden olusur ve bu bilesenler ritiiel objeleri, agik¢a belirlenmis bir ritiiel
senaryosu, rittiel performans rolt/rolleri ve rituel seyircisidir (1985). Diigiin ritiielleri
birgok farkli igerikte calisilmistir. Bunlarin bazilarinda, belirli bir Ulke ya da
demografi iizerine odaklanilmistir. Bir ¢alismada, toplumun temel degerlerini ve
ticari endiistrinin yaratti1 yeni olaylarin nasil degerleri ifade ettigini anlamak icin
Japon diigiinleri incelenirken (Edwards, 1987), baska bir calismada da Kore diigiin
ritliellerindeki diigiin ritiiel degerleri, tliketici ihtiyaglart ve harcamalart arastirilmistir

(Park, 1997).
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Bu ¢alismanin amaci Epp ve Price (2008) tarafindan gelistirilen gergevenin spesifik
bir igerikte kullanilabilirligini anlamaktir. Bu yilizden Tirkiye'de modern sehirlerde
yasayan, orta sinif, egitimli insanlardan olusan bir 6rneklem secilmistir. Turkiye
dogu ve bat1 arasinda duran, sosyal ve kiiltiirel mozaige sahip bir Ulkedir ve toplumda
radikal degisimlere sebep olan ¢esitli sosyal ve ekonomik reformlardan ge¢mistir
(Ataca, Kagitcibasi & Diri, 2005). Tasrada yasayan niifusun biiylik bir miktar
sehirlesmis alanlara gé¢miistiir (Sunar & Fisek, 2005). Bu durumun aile yapisi
iizerinde de etkisi olmustur ve kdkene olan baglar siirdiiriiliirken aile hayatinda
sehirlesme agisindan degisimler olmustur (Adams & Trost, 2004). Aileler yeni
baglama uyum saglamaya calisirken ¢ekisme/gatisma yasamistir (Sunar & Fisek,
2005). Ttrk aileleri ataerkil bir hiyerarsik yapiya sahiptir (Fisek, 1991). Ayrica, aile
karar verme siirecinde erkek baskinligi ve sinirli rol paylasimi vardir (Kagitcibasi,
1982). Fakat, artan egitimle birlikte ¢iftler arasinda daha fazla esitlik vardir (Ataca &
Sunar, 1999). Cocuklar da yetiskin olup evlenene kadar karar verme siirecine
karigmazlar (Olson, 1982). Bu acilardan bakildiginda ailelerin modernlesme ve
sehirlesme sebebiyle bir adaptasyon siirecinden ge¢cmekte oldugu sdylenebilir. Bu

yuzden, Tirkiye, aile kimligini ¢aligmak i¢in verimli bir ortam sunmaktadir.

Aile kimligi konseptini, Tirkiye’deki modernlesme ve sehirlesme baglamlarinda
calismak hedeflenmistir. Bu ¢calismanin iki amaci vardir. Bunlar, Tiirkiye'de yasayan
bu 6rneklemin yeni aile olusturma siirelerini nasil yonettiklerinin Epp ve Price
tarafindan gelistirilen cerceve dahilinde anlasilmasi ve ayni baglamda aile karar

verme siirecinin nasil islediginin gézlemlenmesidir.

Bu c¢aligmada, bir nitel calisma teknigi olan derinlemesine rdportaj teknigi
kullanilmistir. Orneklem olarak Tiirkiye’nin baskentinde yasayan, modern, orta-
siif, egitimli ve en fazla bir yildir evli olan insanlar almmustir. Orneklemin
secilmesinde kolayda ornekleme yontemi kullanilmistir. Bu arastirma 2015-2016
yillar1 arasinda yapilmistir ve alt1 ¢iftle ayr1 ayr1 roportaj yapilmistir. Her katilimet
kendi gelirine sahiptir. Bazilarinin aileleri Ankara’da yasarken, bazilarininki baska
sehirlerde yasamaktadir. Ayrica, c¢ogunlukla, katilimcilarin memleketleri

Tiirkiye’nin farkli bolgelerine aittir.

Epp ve Price aile kimligi i¢in {i¢ bilesen belirlemistir (2008). Bu bilesenler, yapi,

nesilsel yonelme ve karakterdir. Yapi, ge¢gmiste ve simdiki zamanda aileye kimlerin
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dahil oldugu anlamina gelmektedir (Bennett vd. 1988). Katilimcilarin aile yapilarini
bu cercevede anlamak igin katilimcilara ailelerini olusturan iiyeler sorulmustur ve
aile teriminin her katilimer igin farkli konsept ¢agristirdigi gézlemlenmistir. Bazi
katilimcilar sadece esleriyle olusturdugu cekirdek aileden bahsederken bazilar
eslerinin ailelerini de tek ailelerinin {iyesi olarak kabul etmistir. Aile yapisinin
aileden aileye degismesi normal olarak goriilebilir ama Tiirkiye’de yasayan, sehirli,
egitimli ve orta smif yeni evlilerin bir gegis slirecinde oldugu ve aile kavramini
kafalarinda heniiz netlestirmedikleri seklinde de yorum yapilabilir. Bu yorum igin
bagka bir neden olarak da katilimcilara aile iiyeleri soruldugunda ilk basta bazilarimi
diistinmemis olmalar1 gosterilebilir. Fakat, roportajin farkli yerlerinde bu katilimcilar
fazladan aile Uyelerinden de bahsetmistir. Bazi giftler arasinda da aileye kimlerin
dahil oldugu konusunda fikir ayriliklar1 vardir. Cercevede Epp ve Price (2008) lye
karar birligi seklinde bir moderatdr tanimlamistir. Ayrica {iyeler arasindaki karar
birligi seviyesinin aile kimligini etkiledigi belirtilmistir. Aile yapis1 s6z konusu
olunca bazi katilimei ailelerde karar birligi olmadigi goriilebilir. Ailelerini olusturan
unsurlar konusunda neredeyse tiim katilimcilar bazi ortak unsurlardan bahsetmistir.
Bu ortak unsurlar sevgi ve saygidir. Bu benzerlik, bu 6rneklemde, esler arasinda iiye
karar birligi olusturmaktadir. Katilimcilara ayrica kendi ailelerinin ve eslerinin
ailelerinin 6zellikleri sorulmustur. Bu sorunun amaci 6rneklemdeki aileler arasinda
benzerlik ve farkliliklar1 anlamak ve esler arasinda da bu konuda uyum olup
olmadigini goérmektir. Neredeyse tiim katilimcilar kendi aileleri ve eslerinin
ailelerinin benzer oldugunu sdylemistir. Aileler Tiirkiye’ nin farkli bolgelerinden olsa
bile bu durum gozlemlenmistir. Tanimlamalar ¢ogunlukla somut kavramlar yerine
soyut kavramlar seklinde yapilmistir. Bu kavramlar nasil birbirlerine bagli olduklari,

nasil koruyucu ve destekleyici olduklar1 gibi kavramlardir.

Sunar ve Fisek’e gore evliliklerin ayni sosyal sinif i¢inde yapilmasi sik gorilen bir
durumdur (2005). Bu ¢alismanin 6rneklemi de bu ifadeyi desteklemektedir. Esler
egitim, kiiltiirel kapasite, gelir gibi konularda birbirine benzerdir. Katilimcilarin
bahsettigine gore ¢ogunlukla aileleri de ayni sosyal ve ekonomik sinifa aittir. Bu
orneklem de Tiirkiye’deki orta sinif, egitimli, sehirli ve yeni evlenmis niifusu temsil
ettigi icin bu belirli demografide insanlarin eslerini benzer sosyal ve ekonomik
siniftan sectigi gozlemlenmistir. Tiirkiye’de, bu baglamda, iki c¢esit evlilik

tanimlanmistir. Bunlar romantik ve ayarlanmus evliliklerdir (Adams & Trost, 2004).
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Romantik evlilikte bireyler kendi eslerini segmekte 6zgiirdiir (Ataca, Kagitcibasi &
Diri, 2005). Ayarlanmis evlilikte de ailelerin es seciminde etkisi vardir (Ataca,
Kagitcibasi & Diri, 2005). Ayarlanmig evlilikler kirsal bolgelerde ya da sehirlerdeki
az egitimli gog¢menler arasinda goriliirken (Ataca, Kagitcibasi & Diri, 2005)
romantik evlilik ¢ogunlukla daha iyi egitime sahip, sehirde yasayan geng¢ niifus
arasinda sik gorilir (Adams & Trost, 2004). Bir aile disinda tiim katilimeilar
esleriyle tesadiif eseri tanismistir. Katilimcilarin bu siirecinde ailelerin bir etkisi
olmamustir ama iliskilerinin baglamasinda bir referans grubun etkisi olmustur ve bu
referans grup arkadaslardir. Bu siirecte, arkadaslar ailelerden daha fazla rol almistir.
Bu sonucla, Tiirkiye’de yasayan orta sinif, egitimli ve sehirli niifusta ortak evlilik
tipinin romantik evlilik oldugu, insanlarin eslerini kendilerinin sectigi ama
arkadaslarin bir referans grup olarak bu siireci ailelerden daha fazla etkiledigi yorumu
yapilabilir. Romantik evliliklere baska bir bakis agis1 da ailelerin, ¢ocuklariyla,
anlasacaklarin1 diistindiikleri kisileri tanistirmalar1 ve bu baglamda siirecte etkileri
olmalaridir. 4. aile bu konu i¢in bir 6rnektir. Ciftin tanigmasi aileleri sayesinde olmus

olsa da son karar yine ¢ifte ait olmustur.

Tiirkiye’deki orta sinif, egitimli ve sehirli insanlarin evlenmeye nasil karar verdikleri
ve bu karar verme siirecini kimlerin etkiledigi de arastirilmistir. Bu ¢alismaya gore
bu kararin alinmasinda ailelerin ¢ok az etkisi olmustur; cogunlukla ¢iftler bu karar
vermigtir. Fakat, Tiirkiye’deki orta smif, egitimli ve sehirli niifusun bu siirecini
etkileyen Uic unsur vardir. Birinci unsur, ayni jenerasyona ait insanlarin ayni
zamanlarda evlenmesidir. Bu durum, insanlarda bir akran baskis1 olusturmustur ve
insanlar evlenmeleri gerektigi diisiincesine kapilmistir. Ikinci unsur da zamandir ve
zaman iki acidan onemlidir. Insanlarin yasi ve iliskilerinin uzunlugu bu siireci
etkilemistir. Son unsur da insanlar mezun olup ¢alismaya basladiktan sonra
hissettikleri kendi ailelerini kurma istegidir. Sonug olarak rol model olarak ya da
akran baskis1 yoluyla arkadaslarin bu karar verme siirecinde ailelerden daha fazla

etkisi olmustur.

Epp ve Price tarafindan gelistirilen modeli ¢alismak igin Tiirkiye’de yasayan orta
siif, egitimli ve sehirli niifusun diigiin ritiielleri ve tiiketim aktiviteleri analiz
edilmistir ¢linkii ritiieller, katilimcilara anlam ve tatmin saglayarak aile kimligi

olusturulmasi i¢in bir yoldur (Falicov, 1991). Bir ge¢is toreni olan diigilinler
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ritdellerin aile kutlamasi ¢esidine aittir (Falicov, 1991). Ayrica, ritiiel oldugu igin
ritiel objeleri, ritiel senaryosu, rittiel performans roli/rolleri ve ritlel seyircisinden

olusur ve ritiiel objeleri ¢esitli tiiketim aktiviteleri gerektirir (Rook, 1985).

Tiirkiye’deki tasra bolgelerden sehirlere goc eden biliyiik niifus sebebiyle aile
hayatinda degisim olmustur ve aile yapist sehirlesmeden etkilenmistir ama aileler
kokenlerine olan baglarini korumustur (Adams & Trost, 2004). Bu durum insanlarin
bir yeni baglama alismaya calisirken cekisme/catismadan ge¢cmelerine sebep
olmustur (Sunar & Fisek, 2005). Modern ve gelencksel konsepti birlestiren bu
adaptasyon sureci, bu calismada da gozlemlenmektedir. Tirkiye’deki diigiin
gelenekleri genel olarak kiz isteme, s6z toreni, nisan toreni, gelin ¢arsisi, kina gecesi,
resmi téren ve diigiin toreni ritiiellerinden olusur (Duruturk, 2008). Bunlarin disinda
boh¢a ve gelin alma gelenekleri de vardir (Tiirkiye Cumhuriyeti Kiiltiir ve Turizm
Bakanligi, n.d). Katilimcilarin ¢ogunlugu diigiin siireclerinde bu rittellerin hepsini
gerceklestirmistir. Fakat, sehirlesme ve karar verme mekanizmasindaki degisimin
sonucu olarak bu ritiiellerde adaptasyon ve modifikasyonlar olmustur. Bu geleneksel
ritiieller disinda farkl bir ritiiel de vardir ve her katilimci bu ritiieli her detayina kadar
gerceklestirmistir. Bu ritliel 6zel bir organizasyonla yapilan evlilik teklifidir. Bu
konuda Tiirkiye’deki orta sinif, egitimli ve sehirli insanlarin bu ritiielin ve rittel
objesi olan pirlanta yiliziigiin diigiin siirecini baslatmak i¢in zorunlu oldugu seklinde
bir algiya sahip olduklar1 yorumu yapilabilir. Bu eklenen ritiiel, modernlesmenin bir

sonucu olarak da gorulebilir.

Bu ¢alismanin amaci olarak Epp ve Price (2008) tarafindan gelistirilen ¢erceve temel
alindig1 i¢in gergevenin her pargasi, diigiin ritiielleri ve tiikketim aktivitelerinin analiz
edilmesinde kullanilmustir. Cergevede, kolektif kimlikleri etkileyen pazar kaynaklari
tamimlanmustir ve bu pazar kaynaklari, objeler, markalar, hizmetler ve aktivitelerdir.
Diigiinler ritiiel oldugu icin ¢esitli ritiiel objelerini gerektirmektedir (Rook, 1985) ve
bunlar pazar kaynaklar1 olan objelerdir. Tiim katilimcilara diigiin siirecinin her
asamasinda hangi objeleri satin aldiklar1 ve hangi hizmetlerden faydalandiklar

sorulmustur. Ayrica, herhangi bir 6zel marka tercih edip etmedikleri de sorulmustur.

Epp ve Price (2008) tarafindan gelistirilen gercevenin bir parcasi olan aktiviteler
acisindan da katilimcilara bu ritiieller silirecinde hangi aktiviteleri yaptiklar

sorulmustur. Katilimcilar diigiin siireglerinde benzer ritiel ve aktiviteleri
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kullandiklar1 i¢in katilimcilarin  kullandigi obje ve hizmetler de benzerlik
gostermektedir. Kiz isteme ve nisan torenlerinde ¢ok fazla obje kullanilmamistir.
Kullanilan temel objeler, evlilik yizikleri, gelin igin elbise, damat i¢in takim elbise,
ritiielin bir pargasi olarak geline kayinvalidesi tarafindan verilen taki ve katilimcilara
verilen yiyecek ve igeceklerdir. Diigiin siirecinde katilimcilar, dogalar1 geregi
aligveris gerektiren iki tane ritiiel gerceklestirmistir. Bunlar gelin carsist ve bohga
gelenegidir. Gelin garsist ritiielinde amag, gelini makyaj malzemelerinden kiyafete
kadar donatmaktir. Bu yiizden, bu ritiielde ¢ok fazla obje bulunmaktadir. Ortak
objeler, i¢ ¢amasiri, pijama, giinlik kiyafet, makyaj malzemeleri gibi objelerdir.
Bohg¢a gelenegindeki objeler de gelin carsisi ritlielinde alinan objelere benzerdir ama
bu bohgalar diger ailenin farkl: iiyelerine verildigi i¢in daha fazla ¢esit vardir. Kina
gecesi i¢in geleneksel kina gecesi kiyafeti olan bindalli, kina ve kina tepsisi
kullanilmistir. Ayrica, bir gelenek olarak misafirlere yiyecek ve icecek ikraminin
yant sira kuruyemis de verilmistir. Ayrica, eglence i¢in de farkli pargalar satin
alinmigtir. Katilimeilarin gelin alma ritiieli genellikle fazla obje gerektirmemistir.

Gelinin beline babasi tarafindan baglanan kirmizi1 kusak bu ritiielin temel objesidir.

Katilimcilarin diigiinleri i¢in de ¢esitli satin alma ve kiralama aktiviteleri yapilmistir.
Bu toren icin kullanilan objeler gelinlik, duvak, damatlik, gelin ayakkabisi, gelin
cicegi, gelin sa¢ aksesuari, davetiye ve nikah sekeri/hediyesidir. Ayrica bu ritiiel i¢in
cesitli hizmetlerden de faydalanilmistir. Her ritiiel i¢in kuafoér hizmeti alinmistir.
Kina gecesi ve diigiin toreni icin 6zel yer tutulmustur. Bazi katilimcilar nisan
torenleri icin de Ozel bir yer tutmustur. Bu yerlerin bazilar1 bir organizasyon
firmasiyla ¢aligmay1 gerektirmistir. Ayrica, katilimeilarin diiglin rittiellerinin bir
parcasit olarak gelin arabast da bir ¢icekgiye siislettirilmistir. Bunlarin disinda
fotograf hizmeti ve dans kursu da vardir. Katilimeilar diigiin torenleri i¢in miizisyen
de tutmustur. Tim bu satin alma ve hizmet alma aktiviteleri katilimcilar arasinda
ortak bir sablon olusturmaktadir. Kullanilan objeler ve alinan hizmetler oldukga
benzerdir. Bu yizden, Tiirkiye’de yasayan, orta smif, egitimli ve sehirli niifusun
diigiin geleneklerinin net bir sekilde dnceden belirli oldugu sdylenebilir. Ayrica,
katilimeilarin markalara ¢ok 6nem vermedigi gozlemlenmistir. Damatlik ve gelinlik
icin bazi belirli markalar soylenmistir ama bunun nedeni olarak da tiim katilimcilarin
benzer kiiltiirel kapasiteye sahip olmasi ve ayni sehirde, benzer biitceyle arastirma

yapmasi gosterilebilir. Bazi katilimcilarin ailelerinin marka seciminde etkisi
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olmustur. Ozellikle anneler, diigiinle ilgili objelerin almabilecegi geleneksel yerler
konusunda katilimcilar1 yonlendirmistir. Bu geleneksel yerler nesiller arasi bir
aktarim olarak da goriilebilir. Sonug olarak, Tiirkiye’de yasayan, orta siif, egitimli
ve sehirli niifusun digln siirecinin her adiminda pazar kaynaklarinin oldugu
goriilebilmektedir ve diigiinler, firmalara tiiketim aktivitelerini ¢aligmak i¢in verimli

bir ortam sunmaktadir.

Epp ve Price tarafindan gelistirilen modelin iki tane daha kategorisi vardir (2008).
Bunlar, iletisim formlar1 ve moderatdrlerdir. Iletisim formlar1, ritieller, hikayeler,
sosyal dramalar, nesiller aras1 aktarim ve giinliik etkilesimlerden olusur. Bu ¢alisma,
diigiin rittielleri tlizerine kurulu oldugu i¢in bir iletisim formu olarak ritueller
arastirmanin her asamasinda gozlemlenebilmektedir. Genel anlamda, 6rneklemdeki
ailelerin temel diigiin rittiellerinin ¢ok benzer oldugu gorilmistiir. Ayrica, her
katilimcinin ailesinin diger ailenin ritiiellerine saygi gosterdigi ve bunun sonucu
olarak da tim ritiiellerin entegre edildigi sonucu ortaya ¢ikmigtir. Fakat, bu
entegrasyon, gelin ve damat tarafindan filtrelenmistir. Modernlesmenin bir sonucu
olarak katilimcilarin ritieller hakkindaki goriisleri ailelerinden farkli olarak
geligmistir. Bu yiizden, Tiirkiye’de yasayan, orta sinif, egitimli, sehirli ve yeni evli
insanlar yeni aile kimlikleri icin iki ailenin rituellerinden faydalanarak yeni bir rittel
kombinasyonu olusturmustur. Bu diigiin siireci, orneklemdeki ¢iftler igin yeni
hikayeler olusturma imkani sunmustur. Katilimcilara bu siiregle ilgili hangi
hikayeleri anlatacaklar1 sorulmustur ve ¢ogunlukla, katilimcilar ne kadar
eglendiklerini ve deneyimlerini anlatacaklarini sdylemistir. Bu da bu calismanin
orneklemi dahilinde obje ve hizmet gibi elemanlarin hikaye olusturmak i¢in ¢ok
onemli olmadigini, bunlardan ziyade deneyimlerin hikayeler i¢in bir temel
olusturdugunu géstermektedir. Nesiller aras1 aktarim s6z konusu oldugunda ¢ok fazla
fiziksel objenin olmadigi goriilmistiir. Bu durum, fiziksel objelerin nesiller arasi
aktariminin bu ¢alismanin 6rnekleminin yeni aile kimligi olusturma siirecinde 6nemli
bir role sahip olmadigin1 gostermektedir. Bu arastirma, ritueller Gzerine kurulu
oldugu i¢in evlilik 6ncesi doneme odaklanilmistir ve bu yiizden, giinliik etkilesimler
bu calismaya eklenmemistir. Bu ¢alismanin 6rneklemi dahilinde diigiin siirecinde
baz1 sosyal dramalar gézlemlenmistir. Kina gecesi ve gelin alma ritiielleri olduk¢a
sosyal drama icermektedir. Bazi katilimcilar kina gecesi yapmak istememistir ama

aileleri istedigi i¢in kabul etmislerdir. Baz1 kadin katilimcilar da gelin alma ritiielini
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yapmak istememistir ama ailelerin 1srariyla kabul etmistir. Bu iki ritUelin ortak

noktasi olduk¢a duygusal ve dramatik olmalaridir.

Epp ve Price (2008) tarafindan gelistirilen modelin baska bir kategorisi de
moderatorlerdir. Bu ¢alismada, bu moderatorlerin Tiirkiye’de yasayan, orta sinif,
egitimli ve sehirli niifus tarafindan iki kurulu aile kimliginden faydalanarak yeni bir
aile kimligi olusturmak i¢in kullanildig1 goriilmiistir. Bu diiglin stirecinde,
katilimcilarin bazi agilardan fikir birligi gosterdigi gortilmiistiir. Ayrica, liye baghiligi
moderatorii i¢in bu 6rneklemdeki ciftlerin aileleri arasinda bir koprii olup iletisim
sagladig1 gozlemlenmistir. Diigiin kavrami kendi basina parcalanma & gecis
moderatdriine dahildir. Bu ¢alismanin 6rnekleminin diigiin siirecine Epp ve Price
(2008) tarafindan bahsedilen bariyer moderatoriiniin aile {yelerinin cografik
dagilimi, zaman kisitlamalar1 ve para kaynaginin az olmasi 6zellikleri dahil olmustur.
Degisen baglama uyum saglama moderatorii i¢in de katilimcilarin geleneksel ve
modern degerleri nasil entegre ettigine bakilabilir. iletisim formlarinin adaptasyonu
ve kimlik demetleri arasindaki sinerji (uyusmazlik) katilimcilarin bu siirecte en ¢ok
karsilastig1 moderatorlerdir. Katilimcilar, ritiielleri ¢esitli yollarda adapte etmistir.
Aileler arasinda da ¢ok fazla uyusmazlik olmadigi tiim siire¢ boyunca sinerji oldugu

belirtilmistir.

Siirecte hangi ritiiellerin kullanilacaginin se¢im siirecinde ailelerin de etkisi olmustur
clinkii katilimcilar ailelerinin isteklerine saygi gostermistir. Ayni1 zamanda da
deneyimlerinden faydalanmustir. Ayrica, katilimcilarin bu siirecte daha c¢ok

anneleriyle etkilesime gectigi gdzlemlenmistir.

Katilimcilarin bu siirecinde ¢esitli kimlik demetleri goriismiistiir. Baz1 gelenekler,
Tiirkiye’de yasayan, orta sinif, egitimli ve sehirli niifustan olusan bu 6rneklemde
belirli etkilesimleri gerektirmistir. Ornek olarak, gelin garsisi ritiielinin en azindan
gelin ve kayinvalidesinin katilmasini gerektirmesi gosterilebilir. Bu c¢aligma
baglaminda, temel kimlik etkilesimi gelin ve damat arasinda olsa da farkli kimlik

etkilesimleri de olmustur.

Bu calismada, katilimcilarin bu siiregte kullanilan pazar kaynaklarina sembolik bir

anlam yiikleyip yiiklemediklerine de bakilmistir ve genel olarak, somut obje ya da
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hizmetlerden ziyade deneyimlere anlam yiiklendigi goOriilmiistiir. Ayrica, bu

orneklem baglaminda, kendin-yap aktiviteleri de gézlemlenmistir.

Sonug olarak, Epp ve Price tarafindan gelistirilen cerceve (2008), Tiirkiye’de
yasayan, orta siif, egitimli, sehirli ve yeni evli niifus baglaminda incelendiginde, bu
modelin sadece kurulu aile kimliklerinde degil yeni aile kimligi olusturma siirecinde
de uygulanabilir oldugu goriilmiistiir. Bu gergeve, aile kimliklerinin entegre olmasini
yonetme konusunda ve yeni aile kimliginin uyum ic¢inde olusturulma siirecinde
yardimc1 olmaktadir. Bu ¢alismanin 6rneklemi sinirlarinda, bu uyumu saglamak icin
en fazla kullanilan moderatorler iletisim formlarimin adaptasyonu ve bireysel,
iligkisel ve aile kimlikleri arasindaki sinerji olmustur. Bu siiregteki kimlik
etkilesimleri, katilimcilarin hem kendi hem eslerinin ailelerinin iiyelerinden
olugsmaktadir ve bu bir entegrasyon oldugunu gostermektedir. Bu etkilesimler,
cogunlukla kadin tyeleri icermektedir. Bu 6rneklemin aile karar verme siireci
incelendiginde de yeni evli ¢iftin Onceligi oldugu goriilmektedir. Cogunlukla
kararlar1 onlar vermistir ama dogrudan dahil olmasalar da ailelerin de etkisi olmustur.
Ayrica, karar verme konusunda kadin baskinligi vardir. Tim modelin Tirkiye’de
yasayan bu orneklem dahilinde incelenmesi sonucunda gerceveye iki farkli boyut
daha eklenmistir. Bu yeni boyutlar da modernlesme ve sehirlesmedir. Ayrica,
modelde aile icindeki kimlik etkilesimlerinden bahsedilmektedir (Epp ve Price,
2008) ama bu g¢alismanin sonucunda, Tiirkiye’de yasayan, orta sinif, egitimli ve
sehirli niifus i¢in bu kimlik etkilesimlerine harici bir grup olan arkadaslarin da
eklenmesi gerektigi goriilmektedir. Bunlarin disinda, Tlrkiye’de yasayan, egitimli
ve sehirli niifusun aileye hala 6nem verse de daha bireyselci olduklar ve ailelerinin
daha az etkisi altinda kaldiklar1 gézlemlenmektedir. Son olarak da bu drneklemde,
yeni bir aile kimligi, gelin ve damadin aile kimliklerinden etkilense de bu yeni aile
kimligini etkileyen farkli unsurlarin da oldugu gériilmiistiir. Bu 6rneklemdeki eslerin
toplumdaki yerleri kimlige farkli eklemeler gerektirmistir. Egitim seviyeleri, kiiltiirel
birikim, finansal durumlar ve en énemlisi de sosyal cevre, Tirkiye’de yasayan, ora
sinif, egitimli, sehirli ve yeni evli niifusun bir aile olarak kim olduklar1 ve bu aileyi

0z ailelerinden nelerin ayirdigin1 tanimlamalari i¢in yardimer olmaktadir.
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