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ABSTRACT

A SOCIOLOGICAL ANALYSIS OF SCOPOPHILIA, INDIVIDUALEMPOWERMENT,
AND SURVEILLANCE CULTURE: A CASE STUDY ON INSTAGRAM USAGE

¢er-iojlu, Has an
M.S., Department of Sociology

Supervisor: Assist. Prof . Dr. ¢ajatay

December 209, 200pages

This piece of work had the purpose of investigating the reistips between the phenomena
of Scopophilia, individual empowerment and Surveillance Culture, all in the context of Turkey
and on the basis of Instagram use while examining the reflection of these towards the daily
lives of individuals. Scopophilia was lvowed from the conceptual toolkit of Sigmund Freud
while the term Surveillance Culture was used in the way as it was coined by David Lyon.
Individual empowerment processes were categorized according to the reviewed/accessed
literature which consisted ofpowerment on identity construction, psychological, social,
political, economic and finally informational/educational empowerment. For the
aforementioned purpose, 12depth interviews were conducted with active Instagram users
who were selected by poetermined sampling criteria. The statements of the participants
were analyzed on the MaxQDA program with an open coding process. The findings were
thematized with respect to the research questions. It was found that all of the Instagram users
harbored Scopmhilic tendencies which initially effected their Instagram usage patterns and
then helped them to attain certain empowerment processes through these patterns. While it
was also found that Scopophilia and Instagram usage were supportingpaoducéeng
Suneillance Culturea culture where basicly everyone seemingly had obtained the power to
gaze everyoneijt was observed that the balance of power and authority wiasan of the
state and governmental structures against the individual and that Instagnzed o be
insufficient in terms of having an effect on changing this situation. Instagram was found to
have the capacity to provide various benefits
v



was unable to generate the same benefits and the glofitiever in the macro sense, as the
state remains as the most powerful player in that arena

Keywords: Scopophilia, Instagranmndividual Empowerment, Surveillance Culture, Social
Media
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SKOPOFKLK, BKREYSEL &Y ZEEKWKRMET VE' N! N
SOSYOLOJKK BKR ANALKZK: | NSTAGRAM KULLANI MI ! ZE
OLAY KNCELEMESK

¢er-iojlu, Has an
Y¢éksek Lisans, Sosyol oj i B° 1l ¢ mg

Tez Y°neticisi: Dr. ¥jJr. |yesi ¢ajatay

Aral ék 29fa9, 200

Bu -alékmanén amada&, vad¢s;lthsyaghbaml RmEIl anémé ¢zer
Skopofili, birwe s &P zagtei-rheKgil t pveagr | €8 8 0 mebnulne rairnéin
araseéndaki ilikkiler il e birlikte bireylerin
incelenmesidir. Skopofili, Sigmunfr euddéun kavr amsal al et -antaseén
GPzetim K¢gltegreg teri mi i se David bhegdm&wn ekul |l an
Bireysel gé¢rkehdrirmetaranan/erikilen Iiterate¢re
olup; kialyknehkkhségp-1endirme, psikolojik, sosya
enfoorasyonel / ejitiknazedamnl¢garl&gmdaiirmer mektedir . Yukar
kapsaménda °nceden belirlenmik °rneklem kriterle
sahip kikiler se-ilerek 12 derinlemesine g°r ¢ Kme
kodl ama aracéléejeée ile MaxQDA programénda anali z

-er-evesinde temal aktérél méxkt érlikle Instagrana gr am kul |
kull aném °r¢gnt el erini, daha sonra ise onlarén be
yardemcé ol acak kekilde Skopofilik ejilimlere/du
Her ne kadar Skopofilinin ve Instagrakmu | | a n@MzZenteinm K temdl glarakn ¢

herkesin herkesi g°%zetleyebi lTdneestgglkliacki jsia/hb s loé d
ve yeniden ¢rettiji tespit edilmikse de, g¢- ve

devlietin ve hnklgeneitney apled @ajr@enél nstagramén bu di
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deji kKtir me -er-evesinde yetersiz kal déj é
kull anecélarén mikro evrenleri/d¢gnyalare ve
sajl ayabil ecltfe ,apmuduindywddliané ve siyasi g¢c
ziradevletinbualandaul unan en g¢ -tlegs pdyureadud | ani kujiu .

Anahtar Kelimeler: Skopofili, InstagramBi r ey s e | Ge Gllemrdii mMme& gl t ¢r ¢

Medya
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CHAPTER 1

INTRODUCTION

This chapter can be seen as the presentation of my stiklg general sensklere, Ifirstly

tried to draw the readerds attention to the incr
applications and technological smart gadgets in all of our daily, practical lives; while

emphasizing the eyesight, which had been a constructor regardipgreaption and social

relations throughout the history of humanity. At this moment, being related to the
aforementi oned phenomenon, a specific, individua
joins the narrative. Then, individual empowermentprocesssesl a A Sur vei |l |l ance Cul t
mentioned to be the final concepts of this work. After giving a brief information about what

this thesis is about, | refer to the procedures and qualities of the method which | have followed

when conducting this researdten, | give information about my purpose anddigaificance

of this study. | conclude this chapter with a brief outline of the thesis.

We live in aneverchangingworld where social phenomena such as interpersonal relations
between individuals and thgiractices are ia state of rapid change, taking a more complex
shapewith every passing dayn such a worldand time humanity it seems, hawaeoptedthe
smartphoneas one of its best friendsnd a loyal companion which can be relied upon
anywhere andreytime as long as the battery ldéthe gadgeallows it At the bus, athe gym,

at the workplace, at a restauranta concert or even in the theatrthankfully only in thel5
minutebreaki everywhere, people aseen with smartphones if thedevices are glued to
their handsFurthermore tiis reasonable to say thatnong the many types of usage, the usage
of social media isne of most if not themosti prominent usef handheld smartphones. 3.4
billion Peoplewho live on this globe are actively using one or more social naggiication(s)
from their technological devicewhile 2.2 billion people are using Facebook, 1.9 billion have
YouTube accounts armzer 1 billion of them are engaging in Instagraetatedsocial media
practices (Kemp, 2019a).

My superior is always on Whatgf, giving work to his personné&bm his smartphoneMly
father always spends a few hours on his Facebook account using his personal dartipiter

evening after dinner. My mother cannot help herself to take a tour on the pages of the people

1



who she follows mostlynovelwriters, photographers and philosophiea Instagramwhen

taking a rest on héavoritesofa after a daysard work.Me on the other hand takea glance

atthe newsfeed on Twitter to see if the thinkers who | follow have shared a new video where

they argue and comment upon the latest so@etlts After checking Twitter| use YouTube

to watch chess videos to learn andster the art of cheds, watch the videos dfurziestto

be informed on scientific phenomenaaegdi ng Aheal t ho and finally
ASMR (Autonomous Sensory Meridian Response) videos to fall asleep when kbagpg
problemsdue to work related stresé/hen | go to the officel am exposed to the social media

accounts of my institution in terms of inspecting the content which is about to go online for

the viewing pleasure of followers and viewers.

Even ifonetries to stay ot of the loop of social media, this is gnjossible to a certain extent.

It is almost impossible not to encounter the white bird over the blue background, the famous

Af o, t he camer a averd red ractangi® pdckgrpuiniich eprdsent the

four fAbig gunso of s o dNhenllamnoduyia Bookonline ¢geee ver or
theseimageen t he booksel |l seneréc® websheemostdesothal
wi t h Bnol bs&éeghem even after | buy the actual boothe bookséfirst page. Moreover,

when | want to have a meal outside, | see them on the menu, wéeah the news online, |

see them on the screen, when | go shopping to buy sports products, | see these symbols over

the brandswhen | use public transport such as the bus or the metro, | see these symbols on
thetelevisedbroadcast of the metropolitan municipalty, see t hem when | 6m |
wedding rings with my betrothetiseethem on the display window of a patissexidn e n | 6 m
walking in the streeandone time) gazeal upon a réher interesting notice when | wpassing

by an antigue vehicle; Apl ease do not touch.
touching, can be found on our Instagram account! &ollau s @b |lekr seehidin.when

| go to the gym to engage in sports activities under the big banners which indicate the name of

the gym in yellow and blackolorsWhen | sit down for a fALa Cas:
my family and open the subtitles, the first sentence | see is the name and the Instagram account

name of the translator accompanied with the

The latest example of me encounterihg symbols of Facebook, Twitter, YouTube and
Instagram was when | installed the data analysis program MaxQDA to my personal computer.
| opened the program and there they weodrfully greeting me at the bottom of the screen.

Even the symbolsfesocialmedia are all around us. We see theittihout the restrictions of

2



time and spacé&Ve lay our gaze upon them frequently dgram ordinary day of our lives and
feel their existence, since at the very least, individuals, frieamgjaintancescoworkers,
bosses, loved ones and family members of ours who make up our sociadiveldydo use
them.

While | work, one of my cavorkerscall out, informing me about a regulation in terms of
registering smartphones in Turkey after buying them abroad. He dieacoess this
informationvia the members otraditional mass mediauch as the newspaper, the official
gazette, the radio or the television. He is informed on the matter via Twitter, and right after he
shares this fresh information with us, he also selsdbe relevant Pregidcy Enactment in a
digital formby WhatsApp for us to read in detail. Anothergorker of mine opens YouTube

in order to watch and listen the latest statements of the Ministéealthregarding a project

of ours; fThmhd DIsargte/ REE ékamples ban lmedltipliedindinitely.

|t is very easy to see similar patterns of soci
Taking a short walk outdogrsising the public transportation or just standing or sitting in

| ocation, a public space/venue while taking a gl
are sharing the same localisymore tharenough to prove this clairfioday, the extent of the

penetration of communication technologies and social mediaritives are beyond dispute.

There is not a cherished and popular indlirl figure who does not havd-acebook, Twitter

and/oran Instagram account. Politicians, artists, singeggrts trainersyriters, thinkers,

doctors bureaucrats, employersnd many other people who hold an important place in the

eyes oftheir audience ussocial mediaFrom the most prominent figures, to the least known

individuals in society, fronthe people who hold a high status in society and whose-socio

economic leveis relatively highi my uncle, a retired general who is a very active social media

useri to people whose social status and s@tonomic levelsvhich are perceived relatively

low i my barber for example engage in social media activities for differentgoses.

One thing is very clear; as of the 21st century, social nadiats carriers handheld smart

devicesi havepenetrated into our daily lives in a very influential fashibimg et al., 2015)

All the more, the degree of this penetration seemnbave been increasing day by day.

Especially for some people, using certain social media platforms in a way that is merged with

ordinary life activities have created an existential situation. For these people who would love

to expose themselves and theioves f or the gaze of their audi enct

therefore | amo which was expressed by Descartes
3



amo (Bauman & Lyooherswh®l @&,r ep.notd44)nt oFsroci al
is safeto say that social media still is a component of their lives to a certain degree, low,
medium or high. We all are drawn to the digital world of social networking sites and

applications one way @rother.

In additionto the aforementioned argumentatigtial media use is not limited to individuals

or certain groups of peopl8ocial bodies, such asd institutions oftates and countriesrom

the presidency to the ministries and state supported establishments, from the components and
companies of théusiness worldo the smallest of associatioggch as furniture shops and
brands of domestic appliances hadehaminem social media accounts which are ukzély,

actively and intensively by their owners.

Nowadays,it can be seen and said thaost of tle communication between friendso
workers, schoolmates, familyand acquaintancesare established through social media
applications. Products are chosen and bought, friendships are forged, artsiical
entertainmenheeds are satisfiethe eye is pleased, tiformational/educationdiunger is
fulfilled by using social mediaAll of these depend on the purpose of use by the users
themselvedlt is not an exaggeration to state that being in this constant state of intensive social
media use as a societjlas implications regarding visuality arbdat this highlights the

i mportance and prominence of the d#&gaabe ght
acknowledged that social i@ contributes to the visually saturated world of ourghsy
sharing and circulation of photographs, pictures, videth&r visuals, emojis, emoticons, and

SO on.

Other than the intensive usage of these digital platformsevtaintechnological gadgets, acts

of surveillancd watching, observing others abding watched and observed by others at the
same time seemed to skyrocket with the advent, development and with the rigeciaf

medi a. Finally, no |l ess than the phenomena
the lives of others and thege to present oneself on the basis of visuals which appeal to the
eye have never been more proatihamong the world populatioBocial mediaplatforms

highly encouragdooth the visual presentation of the userd gazingon other users which

results in inceased surveillance practices over social media. It can be said that these practices
and innovations ithe communications technology whidtcurredroughly along the past 15

years have made possible to better satisfy one of the most ancient and primitivesoipulse

the human being; Aito gazeodo over the other.
4
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This desire to look and to derive some kind of a pleasure from it becomes concrete under the
phenomenon of Scopophilia, a term coine®lgmundrreudto explain the urge of the human

being to Al ooko, laguedtaScdpoephilia and socicd media Usgarez e O .

phenomena which feed, enhance and support each 0thae | laid outthe evidences of this
claim throughout this work, | believe, for now, it is sufficient to make a quotation from Mateus
(2012, p. 216j0 support myargumentation

RnTo see is not a natwural function: it i
we shape the visible. The visible stresses and demands sociability, and a dgmmuni

S

ma i

of vision follows afterthe&opophi | i cal di mensi on of soci al

According to Mateus, social networking sites and venues of social media are characterized by
the @ntrality of images an&copophilicalbehaviorwhich entails the pleasure to watch and
being watcled

It is argued that social patterns and cultural norms and codes which govern contemporary
societies are increasingly influenced by social mediaSauapophili@l behaviors(Mateus,
2012).This collaboration of the two helps the creation of a culture afiviand a Surveillance
Culture where the eyesight is the most dominant sense used to perceive and acknowledge
social processes and where relatiohsuveillance have evolved into sometpivhich now
involves amulti-polaredpower structure instead of a one, hegemonic authdnigyegemony

of governments and/or other power structures which exclude the individual or the masses)
regarding watching,eeing and supervisingyh er eas t he st awa®thesdlet h e
Aiwat cher o, i g a z sincéthetestablishiment tfevrationkl Imaderh society

after the age of Enlightenment, asidcethe creation of the Panopticon by Jeremy Bentham

in the late 18th century, it is a logical and reasonable statement to make that in our
contemporary society where most of therld population have access to smartphones which
have cameraalongsidesocialmedia, social networking sites and applicatiaiwing the

sharing ofdata in ag form, be it textual or visuathe power to gaze, to surveihd therefore

to inspect, to supervige divided between the state, international organizations, corporations

NGO6s, masses, and finally, the individual

Up until this point, | have tried to show the importance of social medizhangchnological
smart gadgets within the daily, practical livafghe generation of the 2tentury and have
tried to draw a picture of several societal and structural implications which the usage of these

may bring upon society. Accordingly, the key words/phenomena for this study were

5
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determined atstagramhstagranusaggthe social media applicatiamhich had the highest
number of active daily users in the time when this research was being conducted (Kemp,
2019a)),andScopophilia; two terms which can bere or lesaccepted as thatarting point

of the study alongside withSurveillance Culture andmpowerment; the othetuo which
represenat least one dhe probable result($)as a phenomendndepending otthe existence

of the former onewhile at the same time which may also support and reproduce them

Therefore, this piece of work was condegcttand writterwith the purposeo further our
undersanding regarding the aforementioned concepts/phenomena which are argued
throughout this study to govern certain human behavior pattehile at the same time
reflecting some qualities of our socieffhese concepts and patterns of behavior were
observedas intensively occuringn both Turkey and arounthe globe and therefore
according to the researchey were deemed worthof social scientific research in order to

improveour understanding of theontemporary society and human behaviour

Speaking in terms of methothis research is concerned with the contextual determination,
evaluation and interpretation of the relationship between Scopophilia, Instagpms of
individual empowermensurveillance Culture and their ability/capacity to support each other.

For this investigation of certain qualitative social scientific facts, effects and meanings, a
qualitative research design was adoptddreover, this study was determined to be a case
study because of the elements it consists which are specialized and bound to space and time.
In total, 3 main research questions were formulated regarding Scopophilia, empowerment and
Surveillence Culture. The data regarding these 3 phenomenon and #ge Ibdtween them

were collected from 12 participants via 79 interview questions within conducted standardized
in-depth interviews. The literature review and theory of the main concepts were extensively

given under the fAtheoryo section.

In order to summaze and put together all the main research questions together, it can be said

t hat t his study sought t he feffect and i nf
behaviours over the social media platform Instagram on the basis of the creation/support of

empowered individuals and a Surveillance Cul't
of | ookingdo and dAthe | ove of being | ooked &
curiosity (Freud, 2017) and t hesellaftiteesr otfh roonue
and t he arirwayad setisr esent ati ono ( Mateus, 2012)

Instagram using individuals were observed through 6 types of empoweirmeérith are
6



introduced and defined un deaamely,dnpowesmenttom on o f

identity construction, psychological empowerment, social empowerment, political
empowerment, economic empowerment &mrmational/educationaémpowermentThe

final theoretical conceptualization Surveillance Culture was observed thraugkistence of

its qualities as stated by David Lyon (2017), such asngmowered individual and individual
groupwho have attained the ability to surveil power structures as well as other groups and/or
individuals and through the interview questions wHic were formulatedaccordingly,

regarding the concept &urveillance Culture.

For the sampling process, the technique of snowball sampling was used since the interviewers
were required to be knowledgeable regarding Instagram and its use. Moreovesira cert
number of criteria (8) according to literature were formed to attain the targeted dathewith
possiblemaximal accuracy. Consequently, the sample of this narrative study contained 12
individuals who live in Ankara, who are aged between 18 and 34awehasing Instagram for

at least 5 years, who are using the application at least for an hour daily, who have more than
100 Instagram posts, who have at least 250 followers and who are following at least 250
individuals, brands, institution pages etc., vilag shared a post over Instagram within the last
week before contacting with the researcher and finally who has used the application in the

previous day for whatever reason.

The 12 indepth interviews were conducted on different locations in Ankaexagely lasting

77 minutes (each). The data collection process was realized through the maarnscef

recorder with the consent of the interviewees. After finishing the interviews, the collected data
was deciphered and transformed into text format. the final step of the analysis, the
qualitative data analysis program AMAXQDADO
open coding was conducted based on the statements of the participants. Themes and subthemes
were created within the framework oktgathered data and these were analyzed. Later on, the
themes which were created in terms of the statements of the participants were compared with
the literature review and the theoretical tools of the study. The suitable ones were thematized

and discussednder the concepts of the relevant theories. A more detailed narration of these

2018

processes can be found under the AMethodd sectio

1.1. The purpose of the study
I havelaid out some of the most important concepts of this vadrtave which according to

me, feed and support each other; social media, surveillance and Scopophilia. The last two
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important concepts of this study wedetermined as Surveillance Culture and its entailing
notion ofindividual empowerment. Here of course, when talking about surveilldmtenot
emphasize t he t er merétomassimesandi powerless individuals vhio ark
surveilled by power structures acertainauthorities. | rather have the purpose of drawing the
attention to the individuals who are empowered by engaging surveillance aditieselves
with the technical and practical help of social mextid with the providethner and impulsive

motivationto do so by Scopophilia.

Now, the purpose of this piece of workdkearer to exgain the relationship between the
phenomena of Scopophilia and social média this case Instagrainand at the same time,

to try to show the empowering qualitiesd practical implications of Scopophilia and
Instagram use anfinally to try to reveal andunderstand the societal implications of such
phenomena on the basis of a Surveillance Cultutteeicontext of TurkeyAs the name of the
study suggests, my main conc&nioreveal and examine the Scopophilical usage patterns in
terms of Instagram, and &valuate that their combinatidrScopophilia and Instagraimmay

be instrumental in empowering the individual and constructing/supporting a culture of
surveillance wherén the contemporary societgyeryonds an active participant in terms of

watching and being watched.

As complex as it may seeat the beginningthis study starts off by the assumption that the
concepts of Scopophilia, Instagram use, Surveillance Culture and empowerménthare
socially and prevalentlyexistent phenomena and airgerrelated, whilesupporing and
strengtheningeach other Thereafter,this work strives to exhibit theeallife outcomes,
reflections bred from the relatiships between these phenomendahe basis of the individual
who is a memér of the contemporary sociefljo summarize, it can bluntly be said that this
is astudy where thexistence and theffectsof behaviomwhich are motivated by Scopophilia
andrelatedinstagram usage patterns are investigated in terms of their contribution in creating
empowered individuals anith terms ofsupporting the establishment sustainment of a
contemporary Surveillance CulturEherefore, this narrativeecused on theforementioned
phenomenavhich especially nowadays have a relatiielydamental importance in odaily

lives.

In other words,throughout this studyl had the purposeof reveaing and preseing
Scopopbhi(la acdssncept defined by Freud as the

by looking or being looked at) effect over Instagram usage patterns on the base of these
8



patterns©6 c o mnypesidibdividialempoweonsrs and ®wards the creation or
support of a Surveillance Culture in tleentext of Turkeyby trying to understand the
relationships between these social phenomena and by making interpretations based on the

narrative othe participarg of this study, who represent a micro societal structure.

To observe, analyze, understand and interpret the subjective narratives regarding the
abovementioned phenomena, three research questions were formulated regarding Scopophilia,
empowerment and Surveillance Culture. The theoretical foundations of Scopapdslia
borrowed from Sigmund Freud, the conceptualization of Surveillance Culture was borrowed
from David Lyon, and theonceptualizatiomf empowerment and its derivatives were based

on numerous studigeund in the English writteni mostly i academic literre. A more
detailedexplanation of these can be found under the sections of Theoretical Framework and
Method.

1.2. The dgnificancy of the study

Apart from the increasing penetration of surveillance sowal medianto our daily lives, it

is argued that the contemporary surveillaretationscould not be thought outside the sphere

of technology, now more than ever and therefore, the understanding of the contemporary forms

of surveillance presupposes the consideatn o f s ur v ei-tld amrciec aals say sfit seontoi
which imply that both the social and technology interact and shape one another (Lyan, 2007

p. 21).

The significancy of this research lies in its quality tioathe best of my knowledgg,is one

of the few studie$ if not the only oné to examine the usage patterns of a specific social

media platformi Instagratn f r om t he t heoretbopaphisttiamdpandt t hbén
evaluate the outcomes of theseage patternm terms ofthec oncepti on of ASurveil
Cul tur edo, Iiavolves relations df sucvdillance, and which signifies giviiggncy

and activeness to passiweirveilled consumerand user®f the social media and empowers

them to participate in social lif@ore activelya n d f a (@yom 2017y. o

The types of empowerment which may be possible through Scopophilic Instagram usage
patterngnayhave qualities to vindicate this platform of social media in the face of accusations

regarding pathological situatig; narcissism being thmost prominent one and discuss other

outcomes of Instagransageg s peci ally in terms of helping indi\

their own lives, liberating them from the emay communication of the traditional media

9



channels andsurveillance systems whichitially disallowed individuals to voice their
preferences, concerns, thoughts, frustrations, and i@®@&s if not in the political sense,
Instagram usage which is driven by Scopophilical urges may have other implications and
consequenceam the basis of empowermenthich may support the individual in his/her daily

life in a practical osensual/emotional way.

According to the academic literature, social media may indeed prove useful in terms of
providing individuals with empowerment on identity construction, psychological, social,
political, economic andinformational/educationalempowerment. As opposed to the
conventional argumentations, this piece of work strives to make a point that a phenomenon
which isconsideredr known agpathological in naturé Scopophilia coupled with a digital

social mediaplatform which isagain considered pathological in natueecording to the
general opinionvhen used in an intensive fashibinstagrani can generate certain benefits

for individuals, both abstract (emotional wellbeing emd practical (joining in decision
making processes, being able to make the most rational choice when buying a product and so

on).

According to The Council of Higher Education Board Thesis Cettteravailable pool of

academic thesis regarding Instagram in our coustigwedthat among the40 registered
postgraduate studigberewasnat a singlestudy which focused on the empowering dimension

of Instagram usage, led bg&ophiliaorevenontfeagent | yo as panamays whi c |
foster among its useréTez Merkezi, 201P It was observed that these Instagram studies

focused on different subjects such as narcissism, identity and/or bodily presentation, branding,
marketing, commerce, consumptjdhe transformation of food culture, the transformation of

the private sphere, subcultudigitalizationand so on, while relating these phenomena with
Instagram userhe only piece of work which | found in the context of Turkey which showed
similarree ar ch parameters was an article about in
Instagram and even this study did not touch upon empowering processes and Surveillance
Culture and it indirectly touched ulon Scopo

Therefore, this study is expected to cdnite to the literaturé and totry tofill a gap in terms
of the reasons of Instagram usage and o$dugalconsequences/results of such uss both
Scopophilia, Surveillance ulture on the basis of Itegram useandto revealprocessesf

empowerment on the basis of the daily lives of individuals.
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This piece of work aims to demonstrate that as a popular component of social media,
Instagramcan be used asplatform to empower the individual, help him/her to become more

of an agent instead of merespectator in daily life and to support his/her ability to make

choices regating simple life decisions,acxS pophi l i a being a motivating
this continuum. In the macro level, this process of individual empowerment through

Scopophilic motivations of use translates as the establishment ofillanoce Culture, a

culture which among other things, involves thensformationof individuals intoagens,

makingthermo | onger passive Avictimso in front of th

state, global corporations, mass media cartels, and so on.

Wood (2009) states that surveillance research cannot be imported from other contexts or

studied in a gibal fashion and therefore, thgaminatiorof surveillance must be rooted and

studied in its own locale in order for it to have any meaning and accuracy regarding the
understanding and explaining of thefiéldnati ved sur
of surveillance studieand individual empowermens$ aimed with this study, while firstl
advancing our understandingotfh e Ai ndi vi dual 6 on the basis of i
that steer and be a source of motivation of our attitudesaeid behaviorsand secondly,

advancing our wunderstanding of the fAsocial 0 on

fagency 0 wbohsciduard aative individualavithin the context of Turkey.

Partially, the significancef this study is owed to the facts that it makes use of both psychology
and sociology to understand a specific fragiof the social a Surveillance Culture and
empowerment processisvithin thecontext of Turkeyand partially, for being a study which
tries to reveal and demonstrate tBabpophilia and social medé&ngagementnay prove to

be useful fohuman beings in variownd practical ways, a discourse whiohy provide an
alternative approach against mainstreastudies news and common viewghich claim that

especially social mia is a venuavhichfihar ms ¢ i ndi vi dual s.

1.3. The outline of the thesis

The structure of this study is as follows; aftes introduction section | wie about the purpose

and the significance of the study. Then, | give my theoretical framework and literature review
starting with the fieyesighto, its importance to
the Feminist appr oad lwkick contain the enostipsomioehnt andiihe figa z e O
social scientific accounts regarding the examination of the gaze and the gazer and the

implications which originate from these types of social relatiorkeir constructive and
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supplementary critique, the pherem on of the Awiliahgmgdieapost
finally finishwi t h my first pillar in terms of concerg

l ooking and being | ooked ato.

For the second theoretical pillar, | start with giving information reggrthe traditional and
contemporary surveillance studies and social media surveillance, and finish by defining and
explaining Surveillance Culture. The third theoretical pillar of my work is entitled
Afempower ment 0. Under t hinidon af enapowiernant, ardue thea | k a |
types of empowerment which can be categorized according to my literature view as;
empowerment on identity construction, psychological empowerment, social empowerment,
political enpowerment, economic empowerment andhformational/educational
empower ment . I conclude my theory section w
medi ado in order to argue the relationship b
narcissism, a concept which is widely argued among both in lifailgnd in the academic

sphere.

After setting forth my theoretical framework, | give definitions and information regarding
social media, its history in the context of Turkey, its prominence and importance, its
motivations for use, its relationship witkk&ophilia, empowerment and finally, in conclusion

of this section, | propound the benefits and risks of social media. Afterwards, | start a new
section on my core social media component, Instagram. In this section, | give information
about Instagram, itsisage statistics, about the hashtag dredselfie. After giving this
information | argue about the motivations for selfie sharing, about the relationship between
selfie and Scopophilia, selfie and empowerment, selfie and narcissism and finally | conclude
this part of the study with propounding the

after writing my personal experience of Instagram and its qualities.

Having completed the sections of the theoretical framework, social media and Instagram, |
then present my research method which has been my guide throughout the research progress.
In the method section, | talk about the problem and conceptual framework, the research model,
research questions and their theoretical backgrounds, the affiliatiore afesearch and
interview questionsconcerning Scopophilia, empowerment and Surveillance Culture,
sampling, data collection and analygtmally, for the conclusionof this chapter, | put forth

the limitations of the research.
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After the method sectionfli nal |y present the findings of my f|

, then | discuss these fi
research in the same section and afterwards, | bring this work to a conclusion via the section

and di scussionodo section

of fificonclusion and future researcho.
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CHAPTER 2

THEORETICAL FRAMEWORK

Being the second chapter of my study, the theoretical framework can be characterized as the

i h e a vsectos in all of this text, both mentally and intensively in terms of page count. |
start this chapter by arguing the importance
which is followed by the Feminist approaches to gaze (the known firstiatscregarding the
phenomenon) and a supplementary critique to these argumentations. After establishing the
background, Scopophilia, a.k.a. Athe | ove of
(2017) is elaborated. Then, the traditional and emporary surveillance studies, alongside

with soci al media surveillance are narrated
Lyonods (2017) term which is anot her theor e

empowerment and its derivativascording to theory are listed and explained.

To concretize these types of empowerment, some examples were given in the following sub
section. Finally, this chapter is concluded with the relationship between narcissism and
empowerment in social media, itng to persuade the reader that excessive social media use
may not necessarily lead to certain pathological personality disorders such as narcissism, but

may trigger and foster empowerment processes.

21.The fisightodo as one of our senses

't woulndnebxtagbgee raat i on ti amosgaal thetother huméntsénges si g h't
singlehandedly surpasses the degree of the perception of the world which are allowed by our
other senses such as smelling, hearing, touching and Bartimermore, the sense gfesight

is a sense of ours which we value dearly. $mvey conducted by the magazirtee Escapist

in 2011, participants were askadhich of the five sensethey wouldgive up Out of 539
participants, 356f themstated that they would give up their sense of smell tA€i8 sense

of taste, 34 their sense to touch, 15 their sense to hear. Fodiyl0 of the participants

chose to renounce their ability to gdeincay, 2019, p. 104
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It is a nebrainer that irorder forexperiencing and appreciating the world in all ofcitdors

comprehending it in its full materiality and to makelegarers e ns e of t he fiseeno, t hi

can be regarded as a necessityafbhumankind

fiSeeingcomes before words. The trhilearns to see and recognize/know before

starting to speak. However, also in another sense, seeing precedes words; we find out

our place in the surrounding world by seeing. We express this world with words but

words never change the fact that we arecsunded with the world itself. Every day,

weseet he sun go downo (Berger, 2017, p. 7).
For centuri es, t hemoftanpoetanseqgsh of humandbeingstebmsefas t h e
perceiving and understanding the material wdtlés this same sensehich was argued to
harborand nurture pleasures to watch images which lead individuals to derive a special

happiness from the acts of watching and showing

The act of iseei ngo, which i s madsdcatipnessi bl e by
therefore, making Ato seed0 and WAbeiAsg seeno a
mentioned above, fi t oprecedes any \verball intdrdotion Imetyveers e e n 0

individual s. I'n other words, andsthefrgsmagei ng gener a

of any social interactionThe following quotatiorrefersto the dimension o& subjective
construction of the eyesight; il ooking and bein
meaningi mediating social activity which in many wayegts us, or, to put in the language

of research, the construction of subjectivityodo (

been transformed, evolved in a way that rendered visibility and transparency as desired

gualities in our contemporarysect y ( ki mk e k , 2018) . Spectatorship
for soci al recognition and the tendency among i n
with the desire to fAwat ch duttenterdporarpsocetye dd i ncr eas

The eyesighalone influences our perceptions of the world and has effects oveelnaviors

and relationships with oth& It is a commoisensical thought that we adjust our bodily
movements, our jests, actions and the way we speak according to the looks of tte objec
and/or individualg at leastinitially i that standefore us. For example, we tend to be more
cautious and sensitive around a surrounding that isidarkpoorly liti desolate, and which

is surrounded by old and squalid structures which their sigjgrisrally coded in our minds
under the terni d a n. @ieitardy, we tend to be wary aroundgple in shabby clothes, who
havelong and uncared hair and/or beard that is once again coded in our minds with the label

of Acri ad aarad &r wus fiper sono. behdviermhargeandtendr atti tud
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to be friendly around people who we dekeiby sighti ibeaut i ful 06, fAhands ome
and so on and so forthgain, at least, initiallyOf coursethere is always & h i chance that
appearances can be deceptive, but the emphasis made hereydomenatal the importance

of the sense of seeimyer our actions and sociahaviors|t is notmy intention to justify or

reproduce existing prejudice or biases that exist in society.

If we return to the subject at hand, a person who is afraid offdoggample, may change his

walking path just as when Hays eyes upon a pack of dogs, silently contmgards him
accompanied bgertain feelings such as feamdbr anxiety. The sight of the shining sun may

have an influence ver s o me o n eféracesdfor the day even if the weather is

cold, the vision of the sun would be a reference point for the person who does not check the
weather from the TV, or from his or her smartphone. The teacher punishes the student whom

he sees cheating on theaex the captain navigates the ship via the predetermined route and
makes changes upon that route when visible obstacles such as icebergs deem it necessary, the
architect makes the draft plan of his structure by observing the given terrain, the chess player
determines the strategy of his/her game according to the visible moves of the other player, a
sociologist produces an academic work by merging the observation of other individuals with

the examination of the literature of the relevant subject and witlo his h e r Asoci ol ¢
i ma g i ni avhich agairdrests heayilipon observing society with tlegesight, and finally,

the socal media user the Instagram usdor examplei il i kes o the photogra
fellow Instagrammer friends, watches funnyead and laughs, gets informed about a product

and decides whether or not to buy it, takes photographs, makes videos and applies certain
lighting and/or filters, posts these photos and videos on his/her Instagram page, communicates
and interacts with peopleacts which are primarihbased on visuaperceptions and

experiences.

The examples above seems sufficient to prove
lives. While we live and work according to the feedback whichreaeivethrough our eyes,

there are accounts which claim that even the social construction of our self is intertwined with

the sense of seeing. A c c o r dffecteglby bun pelCaptioh e vy , 0
regarding t he o t(Riteer & Siepngslky,r201d)p Tthis argumentationuos 0
Cooley is termed as the Amirror selfod and it
Firstly, we imagine how do we look to others, then, we imagine the praggamentwhich

others will have of us ahfinally, we develo@ s e ns e hoofu grhsteslof of our sel
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pride or shame according to our perception of the perception of othersTdfemsfore, it is
argued that we construct our siléntities in terms of what we think that others thinkusf
Without a doubt, we carry out this process with the observable data we obtain from others; the
way they look at us, the way they talk to us, their jests and mimics, their body language provide
us theinvaluabledata to form our perception regardingitithoughts about us.

Goffmardb s Dr amatur gi cal account (1956), which is an
the self is created and/or maintained through a dramaturgical interaction between the actor and

the audience. Here, the actor engages arimpmance for the audience which involves his/her

idealized self/personality/identitgnd it can be said that this social interaction between the

actor and the audience is only possible through

isthesenssehi ch renders this process of performance a

After emphasizing the importance of eyesight in terms of our &ielysocial relations and
the construction of our self, | would like to continue with the feminist accounts of the eyesight
and a form of s e é&siexamined tharobhghly ly &#eminigt thimkers ank is

argued to have important implicationgaeding both social theory and my work.

22. The i g eram O Feminist approaches in terms of the gaze, their

constructive/supplementarycritique and the willing exposure on social media

Apart from the i mpor t andcir orderfo narowespeaifgthé i ty At o s
phenomenon for the sake of social scientific examinatiomould now like to draw the

attention to a form of seeing which is called t
English Dictionary, t he omgdimenatsomnseond ersamatleny a s ; it o
or in a particular directiono (p. 27@8t)he Di fferen
gazeoO0O implies a conscious action based on an int
To the best of my knowl edge, the academic liter

implications firstly and perhaps a justly mannefalls under the Feminist social theory. This
was the reason why | included a whole section to the examinatkenahist thinkers on the
subject of the gazdohn Berger approaches thejsabcritically and from a &minist type of

view. According tohim; starting from the renaissance, the Western art traditions, especially
painting, served to the objectification wbmen by men. Therefore, he argues that art was
used to create a hierarchy between men and woematled by the male gaze, and which
resulted in the subordination of women, contributing to the reproduction and continuation of

the male dominant society éBger, 2017)This account statethat women must observe
17



everything she is and does. How she is seen in the eyes of men, is very important for the things
in her 1ife which ar selfpereegtianofch evdmerais incéniplete c e s s 0

without thefeeling of beingavoredby someone else.

Men are as they act, women are as they look. Men gaze upon women whereas women see
themselvess objects which are gazed updihis situation not only effects the relationships

between men and women, it also effethe relationship between women and themselves.

Women are reduced to visual, passive objects for the viewing pleasure of men (Berger, 2017,

p. 4647). Moreover, Berger states that pictures of naked women were painted because
pleasure was derived fromdking at such pictures. The nudity here signified the submission
towards the fAownerodo. The reason why women we

pictures is to display them to men. (Berger, 2017, 53

The painters and the audierm@ners inthe European nude art were typically male and the
individuals who were used as objects were typically wortteis. therefore argued thahe
relation of the fisubordinated women and the
even in the contemporarsociety this inverse relationship shaped countdss me n 6 s
consciousnes®ergerstateshatwvay s of seeing women and the us
changed since renai s s ambvays comphised ofi malesmcthed audi
image ofthe woman was always organized in a way to please and praise the ego of man
(Berger, 2017, p. 684). In other words, women were simply seen as objects to be represented.
Women appeared, whereas men acted. The patriarchal ideology which is produced ¢ the ga

is criticizedhere.

Similarly, Laura Mulvey (197phad the same critical approach as Bergedfigrently from

his area of interest, her approach involaadther branch of art; cinema. She argued that one

of the pleasures cénefmal obk i thgfdmalaasused gsai fi] o v
an image, exposed to the gaze ofrttede who was the bearer of the look. Therefore, women

were again passive, erotic and ipfrostafsher abl e,
active, powerful gaze ahen. Men controlled and owned the gaze, and used it as a means to
construct andmaintain the patriarchal society ithW the socially constructed order,

patriarchy controls the images that are created and contributes to erotic ways of looking and

hencetpl easureo (Pirin--i, 2011, p. 9).
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Furthermore, according to Mulvey, visualitgelf is a genderegphenomenostherefore, the

act of a male gazingt the female body is the thing which procuteefi mal e gazed whi ch
signifiesthat this activity of gazintpoking makes the female as a sexual object for satisfying

the eye pleasure of the males (Rio, 2012). Mulvey suggests that the female who appear
onscreen is the passive object of the desire of

imbalancethe bigger slice of the cake of eyeing pleasure is bestowed upon men.

Supportingthe feminist accounts of the gaze, anstudy where 2 popular movies were
investigated regarding the Aobjectifying mal e ga
was presented as a sexual artifact which is used to satisfy the erotic pleasures of the gaze of

men in a country which is domiteal by the ideology of patriarchy and moreover, this sexual
objectification of women in popular movies i s s
sexual assault and other viol entd).Alofthesesuch as r a
accountsjustly in my opinion, portray a bleak picture of the male galreleed, using half

naked and fApresentabl ed women in automobile and;
on TV, in popular Hollywood movieand other productionshich appeal to the pleasuné

the eyedoes seem tempting for the primitive male instincts. There is no doubt that this one

sided and selfish objectification of the female body via the male gaze existent

phenomenomwhich requires critical inquiry. However, our contemporaryqaemwhichis now

highly accustomed tsocial media, can contribute and provide new and fresh perspectives on

the matter.

While | share the critical paradigm that is also adopted by the feminist theorists, and while |

too beli eve t haatandiideoldgibal dutih &d riespdanghility ef ¢he social
scientist is to uncover the el ements of contempo
25) in order to reveal and try to fix oppression in any form against any group or individual

andthere or e, to contribute to At he Humapkpdtheess of al |
Afemancipation from sl ave2d49),0 ( &lswrbélibve ithatethe, 2002, [
aforementioned argumentations of the feminist thinkeessy r equi re some fiextens
terms of ideasegarding the explanation of the qualities and consequencesiaf relations

between individualg/hich are constructed by tiieg a  a Iéast in the realm of social media

and to be more specific; in the realm of Instagiam the 21st century, in a time which is

calledasfil i qui d mo d eunmnBaumard(Babmgan & ygnm2016mplying the

change and transformation of thacietal dynamics, structures in a very high pace, therefore,
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calling for the disintegration of the social forms faster than giving time for nemaf@ns to
replace the old ones, leaditmythe erosion of certainties and clear cut boriéleagekrence

point for the individual.

It can be said #t in terms of the gaze which can be arguedresof the most important

driving motors of Instagram usage patterns, the situation that is faced today is something more
than a clear and linear relationship whias la gazerthe superiormaleand a fAgazed ob
I the subordinate and objectified female. It is now widsainowledgedhat despite being

obtrusive, everyone who haeglvedinto the social media, willingly and wittingly share the
fragments of theidaily livesand/or their physical bodily parttherefore, initiating their own
surveillance themselves, in fseemingly careless, ignorant, indifferent, thoughtless and
deliberate way regarding personal privaégruno, 2014; Bauman & Lyon, 2016;
Albrechslund, 2008; Lyon, 20G¥.

It can be argued thabwadaysthe issuet hand is noDNLY characterized by its dimension

of gender. B it both men or womesocial media useiisin my casdnstagram useri make

themselve§ ma ki ng u s(oOOMdrmiBielxlpsodedd on soci al me d i
reason, even it is knowo a certain exterthat corporate platform owners such as Facebook,

Google, Apple and others first gather and store metadata in order to reveal patterns of
individualbehaviorandthen share that data of users with intelligence agencies and at the same

ti me Ameasuring, mani pul abehamiagd(VamDick, @0if p.t i zi ng
200). The solidity of this situation becarokearerwith the Snowden revelations whée

sharal classified documents and data which belonged to the U.S. National Security Agency,

i nvol ving strategies and acts on the spying

channels, including social media (Terzo, 2019).

Nevertheless the known or urdin consequencedyis questiorof the willing exposure of

the social media users, of their lives and daily activitias partly answered with reference to

an adopted secular belieflataismi’ by the masses which predicates an arbitrary and irrational

trust for the corporations who own the social media platforms (Van Dijck, 2014), or people
acting so in |Iine with the riisdividuglstofiekplessr ape ut
their intimate feelings so that they can achieve a genuine and ueifBrsino, 2014), or

simply with the creation of a shift in cultural norms which has increased feelings of narcissism

and attention seeking (Boyd, 200These were the argumentations which are told to have

affectedthe attitudes anbdehaviorgegardingdisclosure on ta social media.
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Another account stressed by Fuahsl Beethat making personal information public was not

problematic in itself and moreover, should be seen as a type of communication. The problem

was rather the existing government al and/ or <cor
revealed data for purposestmegativelaffectthe individuals Fuchs, 2009; Beer, 2008, qtd.

in Fuchs, 2015p. 408. With regards to the controversial nature of the question why do social

media users disclose and share their personal data with others, it is said that theot does n

remain an empirical and definitive data or statistics twen this question (Bruno, 2014

In contrast with the aforementioned statemangther study claimed that with the allowance

of technological developments in the field of communicationsreéheons why individuals
expose themselves through social media posts were based on the aim of attaining social
validation from the audience, the will to engage in-egffressing acts which result in a feeling

of relief for the agent, and to develop andhamce personal relationships, thus satisfying
instrumental needs (Bazaro€aChoi, 2014). Furthermorén a study regarding this matter
which was conducteid the context of Turkey with 1294 participants found out that the nature

of the act of seltlisclosure onlingi what to share and what to withheld, the degree of the self
disclosure etd. was highly contextual and related to the dominant social norms of the society
(Varnale & Toker, 2015).

Not in the distant past, in 1967, this situation of desifihigh e  gsarzedlance and

supervisioowhi ch can explain contemporary social medi a
exposurewasexplainedboy Debord as the following; fAwe have :
the technical angolitical supervision inh e f o r telematicfremyo i ( Debor d, 2018, p

21) . frankydp sc din be read as the fierce desire to be
to be watched and supervised by other parties in the year 1967, long before the advent of social

media applicabns. It seems thatroughout the years, with the support of the developed
technologicabpportunities t h i shagfodirel & venue t nurture and amplify itself, and

to increase itttensityin the practical daily life.

Considering its dimension of contextuality, this situation is also formulated as one of my
research questions under the sectiohasifimet hodol og
the nature of Instagram usagd nst agr am user s nd eb ediontgh ffwwattcchhe dnog
nowadays and they are deriving a certain feeling of happiness, content, pleasure etc. from their

usage of the application. Again, everyone is both the subject and object of the gaze. People

want to be seen. They want their livieeal @ imaginedi and experiences to be seen by their
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fellow followers. | even dare to go a bit far and say that for especially some peoplesdheir
life experiences would mean nothing to them, that those events would-bgis@mt had they

not shared thasexperiencesii | nst agr ami s e ddviagemayallyssocelbmpdar i enc e

and specificallythe Instagram application.

Teens who were interviewed by Danah Boyd st
the social mediaBoyd, 2014qgtd. in Lyon, 2017, p. 832). The urge to record oneself to camera

and then to share the recording is so widesfg
amo of Descartes is translated to our ti me ¢
2016, p. 141

This is the point that | would like to stress out when explaining the contemporary relations of
gazing and being gazed by otheffiereis no doubt that still, women are exposed to the
harmful and objectifyingnale gaze all ovethe globe. In addition to this situation, the
developments on the fields of communications and 4mehdl technological devices such as

the smartphone have enabled everyone to gaze at everyone.

It can be argued that the power to gaze is no losiggsly monopolized by men or by power
structures such as states and/or madtional companiegorporationsand so on. Women can
now gaze on women, women can gaze on rapd,theycan even puthieir gaze upon state
activities, projectsand regional, national dnternational policiesasierthan ever before.
Similarly, the same activities can be conveniently engaged by men. Furthermore, and in

addition to the dissemination of the power to gazeveryone, females, males and power

structures alike, these agentswch now have the ability to is

seeno, 0 tso to bpeak fortlethat side of the medalliomherefore generally,l
argue that while the means and platforms to use this dual social ptoveee and to be seen
iwere mostly provided by the technological

were provided by Sipophilia, the love of looking and being looked at.

Hence in order to understand, make sense of and then explain detaimiorsof individuak
on the basis onengaggatzh enigro oowwnrh efrbse iamdgde fgrenz e d 0
of Instagram usage patterns, | would now like to turn to the concept of Scopophilia which will

be one of the three pilis of my theoretical framework.
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2.3.Scophilia a.k.a the love of looking and the love of beinfpoked at

Scopophilia, which is a term introduced by Sigmund Freud, emphasizes the pleakurable

although sometimes regarded as an unhealthy situatdonension of the gaze. Accorditg

Freud, Scoppghilia is a basic and common humane drive which all children who are born with
eyesight have (Rio, 2012). Anot hadfpgrimaifoomt er pr et at i
of voyeurism, in whichwe find ourselves staring at aowd of images, delighted

dumbfounded, and essentially powerless to change what we are viewing (Senft & Baym, 2015,

p. 1594). The term simply means the love of watchihgreover,and later onthe meaning

of the term was expanddyy Bauman & Lyon in ordeforitt o si gni fy HAthe | ove o
wat chedo ( ZRedeltythe term wds €vdlyed tepresent twofold meaning; the

|l ove of |l ooking and the | ojceordndly,irbneyistadg! | ooked at
referedto the term with both of these meags.

At this point, | believe it is necessary for me to make a note about my understanding and usage

of Scopophilia; despite their usage together by Senft & Baym (2015) mentioned above, a

distinction between Scopophilia and voyeurism should be madedaake of understanding

and limiting the meaning of the telfgtopophilia which | emphasize in this study. Scopophilia
involves deriving pleasure from the act of | ooki
itself a cert ai n dkectedat apdrsoniosiedividuals who are eagaged t 0 ,

in Aintimateodo activities which implies a spying
act of voyeurism objectifies the individual which it is directedaats driven by Scopophilia

donotnecessdly have this quaty.

| have linked Scopophilia, primarily psychoanalytical phenomendn natureto this

sociological researdbecausé believethat this phenomenon h#te power to effect and shape

social relations, which in turn shapeth individwals andstructures and by this quality, | deem

it is worthwhile to observe and analyze the effects amatimas produced by .itThis

phenomenon was useful fitris study as long as it carriedthin itself a sociological capig

and a power to effect and shape the fAsocial 0. |t
further and i mprove our understanding on the &
interpersonal relationships, empowerment processes which are sdppootggh Instagram

use and a Surveillance Culture. Scopophilia was fruitful throughout this study since it provided

the base theoretical formulation of therhaps one of the most ancient impulse of the human
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being whichmay have helpedreate and shapei&eillance Culture, Instagram usage patterns

and thepossibleempowerment processes whiclmiay entail curiosity.

According to Freud, Scopophilia appears in the anal stage of the psychosexual development

of the child primarily as a drive and it signgi¢he time when the child canalizes his or her
attention towards an external object, while subjecting that object to his curious gaze (qtd
Pirin--i, 2011, p. 14). Freud argues that <c¢h
to objectify othes sexually while these tendencies direct them twadtehersor exhibitionists

and that these tendencies can be found in children based upon the activities of their erogenous
zonessuch as peeing or defecatingy drawing their attention to their gengdly themselves,

with the purpose of knowing their own body (Freud, 2017). The other side of this tendency is
argued to originate from the childish desire of seeing the genitals of other individuals and that

this voyeuristicactmay gain importance within the sexuality of the children in the course of

sexual development.

Further argumentations of Freud claim that t
purely on its own, without any external effects. Once the atteot the child has been drawn

to the genitals and after masturbation, generally the children seemed to be interested in the
private parts of their peers and since satisfying this interest is only possible during the actions

of peeing and defecation, the ldnen become the constant spectator of these physiological
actions and even when the aforementioned tendencies are repressed later on, the desire to look
at ot her sd (gteaxisti(Faelds 2037 Braud also ackrowledges Scopophilia

deriving asense of pleasure from the act of looking and being lookédiab e c o me s a
perversion if the gaze a) is only directed towards genitals and/or erogenous ztmes)iby/

looking are connected to an overriding disgust and finalifytouching/ lookingsupplans the

Anor mal 6 sexual aimo (Freud, 2017, p. 54) . T
Scopophilia on the voyeuristic activities of children which are driven by an infantile aspiration

to see and make sure of the hidden and restrictgardiag the genitals of the male drdchale

human body (Freud, 190§,t d. i n ki mkek, 2018).

I n his psychoanalytic theory, Fr euighificastf er s t
point in Sopophilia is that the appearance is the object of the wghich in turn emphasizes
ifithe desire individuals have to display then
an act of perception but also some form of p
208).
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Furthermore, Scopophilia appeaas a sexual onlinstinct in the work of Laura Mulvey

(1975. According her essay Visual Pleasure and Narrative Cinema, Mulvey notes that how

femal e characters are portrayed in male gaze fi
ASpophil i sdefinedlag kdéh measure involved in | ooking at
particularly erotic objects. In her conceptualization, Scopophilia refers to the sexual pleasure

that can be obtained by | ooking at othersdé nude

i T h @pophilic instinct (pleasure in looking at another person as an erotic object),
and, in contradistinction, ego libido (forming identification processes) act as
formations, mechanisms, which this cinema has played on. The image of woman as
passive rav material for the active gaze of man takes the argument a step further into
the structure of representation, adding a further layer demanded by the ideology of the
patriarchal order as it is worked out in fevorite cinematic fornd illusionistic
narrative  f (Mulaey, 1975, p. 848

The related theory of Scopophilia built a solid psychoanalytic background to support Laura

Mul veybés viewpoints about the male gaze in moc

Scopophilia is not only restricted to cinema but also literature and race. Sdigpizphiso

related with fetishism as well as voyeurism since mowvidking and movieziewing has long

been described as voyeuristic experiences for a part of audience can gain sexual pleasure by

watching nakedbodiesand erotic objects presented in cinema.

However, in my conceptualizati on, | handl e the t
effects on social media usage, and on the basis of social relationstilpey, than a
psychoanalyticgberversion or a pathologyly approach and stance todpophilia isaneutral

one. The term is usask a springboard to explore and reveal the empowering aspects of the

innate desire to look, see and to be looked at, to be seen. The Scopophilia which | use may

occur in everyone, in any age, sex, race, sexyatitigion, ethnicity, and socieconomic

class which have passed their anal stagespthosexuallevelopmentKreud, 201Y.

As | have stated abové too believe the argumentation of the feminist thinkers regarding

mends gaze o0bj ectdafvalidonegg Howevenlewowddslike iocalry thei

discussion one step forward and argue that in our contemporary society, evéryone

individuals, social groups and societal structures such as the state and/or govetinrbettt

an object awnide wseurb,j expectaatior o0, a Avi ewed, spect
fiwat ched?o, and t hat t hese bi | atindividdals in el ati onshi

various ways, thus creating a Surveillance Culture.
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Marx supports this argumentation by stating thatntiest of us both want to see and be seen

via the soci al me d i &agturafed, mpressiama d a me me at i 6 p ¢ me
(Marx, 2015 p. 739%iwe consume an unending stream of
television, chegkctpeopst edsi ¢éwst lagiramFacebook
2018). We live in a societal culture where the importance of Scopophilia and its venues of
presentatiofi social media platforms such as Instagiiaimcreased and achieved its peak like

never before inthe history of humankind. It is sensible to say that these
developments/advancements triggered and nurtured the already existent Scopophilic impulses

of ours.

In our present dayt can be acknowledggdh at expl ai ni ng fi mage spe:
a voyeuristic model is deficienheedinga revision. It is argued that when talking about the

images which are circulating online, the viewing experience tends to differ among individuals

since today, theisual material is both produced, distributed and consumedike as in the

case of television, art and filin which enables viewer interaction (Senft & Bay2915.

Therefore, the &pophilic behaviorsand practices regarding Instagram create a web of
interaction where everyone is the subject and the object, the producer and the consumer, the
watcher and the watched. The once clear lines and boundaries of the object and the subject of

the gazeare now blurred and interlaced.

Furthermore, inordertoful y grasp the sociological i mplic
the | ove of b ddateministic appreaehdof Szdpdaphilia to hexzessarily involve

gazing private and intimate activities should d&lsandonedcand a more holistic view and
conceptualization should be adoptéar the term. After all, pleasure and happiness can also

be derived from gazing at mundane and dailyy
situations.Therefore, this study does not limit the use and understandingppbtailia with

the gaze of fisexual desireso. Rat her , it use

T for whatever reasonthei desi re t o be seenbo

Itis argued by Mateus (2012) that Scopophilia does not fit in both the panoptic and thi&Esynop

model since the panoptic model implies the act of gazing carried out by the few, and making
the Aimanyo the subject of that gaze, and mor
the act of gazing carried out by $ctpephimame, m
signifies the many being able to see the few and the few being able to see the many at the same

time,thereforej t i s regar dkbdt weehdt mbdeb aeh fihe pano
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which is calleddiett e (zoptegaptridg ; mAamphyo
ibot ho and AopsisoO meaning Avisiono). The
a social network application can be seen at the same time by the few or the many and further,
that individual ca see the few or the many at the same time, creating a simultaneous crossing

of modes of watching and being watched.

As pointed out above in a subtle manner, the conceptagdphilia will be used in this work

as a theoretical tool rather thapathological phenomenémperversion, in order &nable the
understanding of Instagram usage patterns. Moreover, it is assumed that tharmsiseys
already have certaincBpophilic patterns of usagand that the social media application
Instagram maygontribute to the amplification of theSeopophilicbehaviors| will continue

to talk about Scopophilia and link them with social media and Instagram in the following
sections. Fonow, however, | believe that | havaid out the necessary backgroundeiplain

the phenomenon and its role in this work.

After introducing Scopophilia as one of the pillars of my theoretical frameweorbuld like

to continue witharnothertheoreticalpillar, which will help to make sense and use of the data
gathered, to ditate it in a meaningful contexand make contributins to the literature. This
theoretical conceptualization is called the Surveillance Culture. But before writing about it, |
found it fit to first give information about the context and historical, ti@at roots where

surveillance was first institutionalized and used by power structures.

2.4. The traditional and contemporary surveillance studies, and social media
surveillance

As mentioned before and while it is argued that the history of surveillarasedil as the

histary of mankind (Lyon, 200)f asboth as a social phenomenon and amstitutionalized

act ; fi s uir gowwinrenta oemg their initial agents and implemeritestarted to

appear in the course of daily life and in an institutidoah back in the 19th century with the

well-knownprison desigmi Panopti cono of Jer e mypanBgigismh a m.

meani

meani

For

adopted by governments shaped and disciplined

control themselves via satbntrol, makng t hem f it for the so ca

ed

n

N

F

":

societydo and that panopticism implied a transfo

see the few to the situation where the few
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Mathiesen brought the argunteof as much as the few can and do see the many, thanks to the
mass media and other developments such as the mass printed press, the film, radio, TV, videos
and satellites, the many started to see and contemplate upon the few. However, this situation
wasnot regarded as empowering the individual. On the contitamgs argued that especially

TV, as a meawnf synopticism, was seen as guilty for narrowing down of the intellectual and
ideational capacity among the masses and therefore, creating a massvefipdi/iduals for

a more easy and effortless domination by the grostructures (Postman, 2016he main

i mplication of this is that we are |iving in
synopticismfeed on and enhance each othéh the aim of regulating and manipulating the
attitudes andehaviorsf individuals to create state friendly and harmless masses (Mathiesen,
1997).Within this regard, both the CCTV and the venues of traditional mediai wieey still

arei under the contradf power structures such as the states and/or-matitbnal corporations

etc.

Mathiesen was very heavyhearted when talking about the situation that individuals faced today
regarding surveillance. He thought that the conditions today were much twangeucault

had feared and he clearly called upon for political resistance to counteract the oppressive
panopticon and synopticon (Mathiesen, 1997, p. 231).

In addition to these bleak arfdontrob oriented accounts, as technology and the technical

means teurveil a determined/intended target group have been developed during the 20th and
21st century, the extent and intensity of thecalbed surveillanceactivitiesi whatever their

effects over our lives, positive or negativewidened and increased andrgel to these

devel opments, the phenomenon surveill ance st

across the globe.

Literary artcontributed to the understanding of surveillance as dominating and controlling. the
fidystopia® wr i ti ngs of George Orwel |l , Al dous Hux
undoubtedly contributed to thiaditionalconceptualization of surveillance which focused on

control and domination of the state over the individual/society by whatever the rheans,
technological or bureaucratic systems. As one of the most prominent figures in the history of
sociology, Max Weber saw the modebnreaucracyas a tool for the ones in power to

legitimate and maintain their power. And with its supervisory and irdbom gathering

qualities, bureauacy served well for the traditional surveillance (Lyon, 2§07
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To summarize, the traditional surveillance studies more or less revolved around the concepts

of panopticonbig brother, privacy and sopn f o c u s fitutighatiwelpowermynamics

(which) has been a gravitational force, pulling other scholarly approaches into its orbit and
sometimes eclipsing promising alternative modes
21st century, strvei aFrganeed $baitetwd s comprised
are the state/governments, the private sector/corporations anaisterg@ relations (Marx,

2015).

As it was mentioned above, the initial understanding of this phenomenon was within the scope

of governmental control, the prison system and domination (Fuchs, ,20bh8feas in

contemporary times and with the advent of social média, can be said that @ASur
not simply a technology or apparatus employed in-s@tetionegrogramsf sodal control,

but that it has become a social practice: a way of seeing, understanding and engaging with the

worldar ound usop.(F6nhn, Riodrlef or e, birimfavgrofng i n t he

individualsT to the fold.

In another account pardll® these conceptions, Marx argues that while the governmental and

corporate dimensions of surveillance are $iillg deal®, it is also necessary to turn the

attention from the central topics of control and domination aspects of surveillance to the

aspets of protection, entertainment and contractual relations which again adds agency to the

subject of contemporary surveillance while enabling the seeing of the whole picture (Marx,
2015).Similarly, Lyon draws attention to the fact that surveillance studies often neglected and

ignored theanalysisof the activities of the subjects while focusing solely on the activities of

power groups (Lyon, 20®J. Therefore, the understanding that surveillabheeg a one

dimensionaprocess with aolesuperior (the state, corme organizations) and a subordinate

(individuals) must beabandonedo fully grasp the subjedh the context of contemporary

society.The notion of i ndi vi duenis srroneeus angd deficiere | pl ess vi
regarding contemporary surveillance activities. Studying surveillance as a cultural practice

may provide invaluable insights to surveillance

experiences regarding the phenomenon on tveirterms (Monahan, 2011

Anders Albrechtslund argues that online social networking is in the scope of surveillance
practices. But apart from the conventional understandings regarding surveillance which
emphasize on governmental control and the diserapoent of individuals, he brings up a

new concepti participatory surveillanced whi ¢ h he call s ipotentially
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subjectivity building and even pl ayfwayl 06 whi |
(Albrechtslund, 2008p. 1). He defines thactivity of online social networking as a means for
socializing via sharing preferences, thoughts, informatarg activitiesand so on. In

Al brecht sl undds wor k, dsotiatizingwith other tpeopleyleadsiiog a g € me
identity construction ahtherefore, changing the stance of the user from passive to active by

taking action, seeking information and communicating with others gives activities their quality

of Abeing empoweringo and fAparticipatimryo. T
characteristics of sharing activities, preferences beliefs etc. to socialize (Albrechtslund, 2008).

In line with the thoughts of Albrechtslund, Brufg014)also states that with the adventloé

web 2.0the voluntary sharing of prefarees, traits and fragments from the daily life of social

media users increased drastically that user participation started to be a key term regarding the
digital culture andhe internetln additionto these argumentations,i s st at ed t hat
pass © which refer to online soci al net wor ki ng
therefore, implying a shift in cultural norms in the platform of the social mediee form of

attention seekin@Boyd, 2007), which again may be seefi &&vm ore point of viewi active

and agenthpehaviorsvia the cyber realm.

It is argued that in the old surveillance frameworks, the person under surveillance was reduced
to a passive, weak and incapable subject under the dominance of the governmental and
corpord gaze (Albrechtslund, 2008 The old and classic, dystopiarQrwellian
conceptualizations of surveillance such as Panopticon and Big Brother seems to fall short
regarding the description of the practice of online social networking in our contemporary
world (Albrechtslund, 2008; Lyon, 2017). It was also argued that the mainstream theory of
surveillance was formul ated as &nmndihatdhei ni st r
conventional conceptions of power in terms of surveillance was attributieel tme whsaw

but not to the ones who weseen This conception of visibility associated with power seems

to have turned upside down in contemporary society (Koskela, 2004). Therefore, an expansion
of the field of surveillance is necessary in ordemtyfunderstand the phenomenon at hand,

via |l aying emphasis on the fiagencyo and Aemp

Even if there are promising evidenaed various studies regarding the empowerment of
individuals in the face of surveillanchere are also studies which condemn the use of social
medi a for Afaugmentingo the surveillance for
corporal organizations in a way to undermine pacify individuals (Fuchs, 2015; Van Dijck,
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2014). Moreover,ii s argued that the use of soci al medi a
individuals and enabllaenitblye usx migoitthat icomtemtiditc
of the acti ons [ withadveotising being reshapddeand fomned atodyrdi

to user preferences and therefore, renders social media users subjects who are open to

economic manipulation and exploitation (Fuchs, 2015; Allmer et al., 2014).

Another accounttoues upon the fact that empl oymgr sé use of
of employees and/or potential employees and making certain decisions on the basis of their

social media observations and inspections while again depicting individuals as helpless,

passive and disempowered subjects (Clark & Roberts, 201eFudre, he surveillance of

the social media for the smlled purposes of monitoring criminalistic activities add and

enhance the presence of policing and investigative agencies in the daily lives of social media

users (Trottier, 2011) which can be called by spewmple as a violation of privacy; and which

can be thought as another factor that may be seen to play a role within the disempowerment of

the individual.

Perhaps the term of fAsurveillance capitalismo wl
one of thestarkest argumentations in terms of exploiting individuals: she argues that

dependency for social networks, smartphone applications and new media had become
requirements of social participation in an extensive fashion that the accumulation and

monitoring d i nformation enabled by the wusage of t he
institutionalized new logicah c c u mu | at i o n dsurweilance bapitalism (Zubdff] e d

2015, p . 85) . It is argued thathyperhscake new | ogi
asemblages of objective and subjective data about individuals and their habitats for the

purpose of knowing, controlling and modifyingehaviorto produce new varieties of

commodi ficati on, moneti zati on and control o (Zu

estdlishment of a new hegemiarpower which commaodifies and passivates individuals.

While the aforementioned argumentati@re by no means unimportant within the sphere of

surveillance, they only present us a partial picture and only a fragment of cordaempor

surveillance. After all, surveillance can both be the basis of the repression of masses or for

providing fovelrimnemnttiov Meompman he2@thdemic worl d, t

and positive features and aspects of surveillance are still awaitgzay to be developed and

researched (Albrechtslund & Dubbeld, 2005, p. 216). Studies of surveillance can take a

Acultural o turn and they <can Aprioritize | ocal
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constructiono ( Monah a neposdhblelolfil thepyap byptordng the 1 t j

eye to the activities of the individual rather than macro power structures.

The newly rising phenomenon obiseillance Qilture can be used to underline the effects of

social media usage favor of the person bgnabling agency, such as actively resisting the

gaze (Mcgrath, 2004, gtih Albrechtslund, 2008, p. 9), and as exhibitionist empowerment

which is seen as liberating since this exhibitionism represents a refusal aimed at modesty,
creating aountersurveilance and opposing surveillangiened towards individuals by power

structuref Kos kel a, 2004) . Koskela states that i ngc
endl ess production of visual representations
other words, it can be claimed that what they actually do is reclaiotbyright of their own

| i v(Koskela, 2004, p. 206).

Mor eover, the term Al ater al surveillanceo w:
lays emphasis upon agency and shiftayathe attention of the surveillance activities from the
governmental institutions by enabling the relationships of surveillance to become mutual;
ALater al s u r -topeel momritoringe yndestood psahe use of surveillance tools

by individuak, rather than by agents of institutions public or private, to keep track of one
another, covers (but is not limited to) three main categories: romantic interests, family, and

friends oracquaintances ( Andr ej evic, 2005, p. 488).

As a form of empowermentesistace against police violence amdorder to see clearly the

soci al medi ads surveillance aspect being a
Afagencyo to the wuser, t he 22yragoddmanevhooMasshoh e c as
downby the Policemen in the United States on the year of 2009 can be seen exemplary. Oscar
was shot by the police without any justification while multiple observers were recording the
whole process by their gadgets which are equipped with camergaso qrastthe recordings

to YouTube and other similar social media platforms later on to expose the unjust act. The
voice of one of the individuals who were re:
fuckersodo beautifully, plAagégcyhhdaswmedtd| gf d
given to tke individuals (Finn, 2001 The aforementioned act of observation and recording of

the incident is no& passive or hiddeaction on the contrary, it is a conscioasd deliberate

decision to confront the policemen and to punish them in some way, with the innate drive to
make them get what they deserve by takimginitiative and malkng public the unjustified

act. This recording and sharing the videos of the policemen shootinmdindual is an
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example of empower ment and can be characterized

the means of social media surveillance.

The arguments about surveillance which define the surveillance activities as means for the

controlling of deviat populations using technological and technical tools by governments or

as means used to achieve the interests of the global capital and international corporations are
countered with the statements which mpal!l surveil
photos and videos to the myriad websites that c
willing, conscious producers of surveillance. We actively participate in the surveillance of

ourselves and others to the extent that surveillance isfullyénmes i n our daily 1| ives
2011, p. 78).

As mentioned above, iis urged upon that surveillance practices were needed to be understood

within specific contexts by taking into account
(Wood, 2000D)i0 t yi,soci®ai bility, entertainment, kno
(Bruno, 2014, p. 344) andi hi st or vy, culture, soci al structure

interactiond and that at the same time the empo
agency inthe arena of surveillance is a must for a just and accountable society (Marx, 2015,

p. 740). Therefore, investigating contemporary surveillance on the basis of active and agently

individuals forming and contributing to what is called a surveillance @uituon par with the

critical stance | am taking as a researcher. Furtherrathraf, these accounts put forward the

importance of analyzing and understanding the agency dimension of individuals who

participate in the actions of both watching and beingched within surveihince while

individually engagedt activities in an active and agently fashion.

The question is more or less clear then; from which point of view are we going to look when
analyzing Instagram usage patterns and thifgicts. Do theold argumentations still hold and
does saocial mediain this case Instagramuse make submissive and passive individuals who
are exploited economically, politically and whose privacy is being invaded or, does it empower
and create active individuals whecome the agents within the creation of a surveillance
culture?Despite taking a neutral stance towards sociologisahomend assume the second
option and therefore, this work is based upon the main hypothesBcthaiphilicalnstagram

usage behavors contribute to what is called a Surveillance Culture and individual
empowermentHence, the aforementioned concept which gives individuals agency in their

actions on their online activities conges the second pillar of my theoretical framework.
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Brunoar gues t hat ifseeing and being seen do ni
subjectivities, but also circuits of pleasure, sociability, entertainment and care of oneself and

ot herso (Bruno, 2014, p. 345) . ctiorFaadehablinggs 6, d
individuals to gain agency among the act of surveillance (Smith, 2012). Furthermore, Weibel

states in a time long before the advent of Instagram, the traditional principle of the panoptic

had turned into the principle of pleasure (gid Koskela, 2004, p. 204) making the
aforementioned circuits an important area of study regarding surveillance. This study focuses

on these circuits of the Instagram users within the context of Turkey, and also by putting
emphasis on cultural artifacts cted by the users

To summarize this section, it can be said that surveillance in its traditionally institutionalized
form appeared roughly in the 19th centwigh the Panopticon of Bentham, focusing on the
control of the many by the few via making usesofveillance. The passing of time initially
supplemented the power structures and their will to suarll controlthe masses and the
individual both in terms obehaviorand thought by the creation of new tools and means such

as the newspaper, televisjaadio and various technical surveillance systems. However, the
21st century brought with itself possibilities andportunitiesfor the masses and for the
individual to counter the oppression arehsformto an agent from a passive spectator. These
possbilities andopportunitesc ame under the name of fdAsoci al
capacities for empowerment were determined by the types ofusee. In other words, as

much as being aopportunityfor emancipation from and resisting the sutagite of power
structures, social media surveillance could also serve the classic power holders. Science can
both be used to cure diseases or to create atom bombs. Similarly, the consequences of the use
of social media surveillance rests solely mfits ways of usageAfter talking about the origins

of surveillance, | can now present the second theoretical pillar ofudy,ghe Surveillance

Culture.

2.5. Surveillance Culture

This section will be devoted to the second pillar of my theoretieahdwork; surveillance
culture.But firstly, | would like to draw the antion to the wordurveillanceand its classical

and contemporary performers/carrierds mentioned in the introduction, alongside
technological handheld devices, also surveillansg phenomenon had unarguably increased
its influence over and penetrated into our daily lives in various ways, unprecedentedly in the

history of humankind.
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It can be said that while surveillance had been institutionalized as a tool of power, discipline
and therefore, was introduced to the academia wi
i which was a design for prisons served to the surveillance of inmates and discipline them as
desired vianternalizingthe fact that every single movement of teeirere being watched in

the 19th century (Foucault, 1996)and had grown in influence especially after the 9/11
incidents (Albrechtslund, 2008), it can also be said that the integration of social media with
our daily lives gained pace especially after soeial media site Facebook going public,
extending its network beyond educational institutions to everyone who hasahaddress

in 2006 (The Guardian, 2007). The prevalence of social media usage seemed to create new
ways of seeing and doing thingshie opening an area of study which the conventional
surveillance conceptions could not adequately explain. Now, | would like to give the

explanation of surveillance as a general term and concept.

The word Asur vei l[Flexwoe slirveglorine smé aoimng hlei teral ly t
overo (lLayowhi @B®O0i7Tmplies a hierarchical rel ation
and an inferior who is Abeing watchedod and moreo

types of mo n i t e undenstndiagcof durveillancedssnot liniitddho a visual
practice; rather it involves all sensés data collection and technological mediation
(Al brechtslund, 2008) . It also implies fAa set o

supervise, conttp gaze, stare, view, scrutinize, examine, checkout, scan, screen, inspect,

survey, gl ean, scope, monitor, track, foll ow, S
734).
Parallel to the etymological origins and also with n@dearcutb or der s, fsurveill ance

focused, systematic and routine attention to personal details for purposes of influence,
management , protectioa a@r. dlidr)ecanidoniot (iLyyomanyY 060
processing of personal data, whether idetiieor not, for the purposes of influencing or

managing those whose diaBrano,R2@l4, p. 3dd)eSnmilarlg the ner ed o ( ¢

term is also stressed as it bBhavioisiegrougs@r bri ng abo
individuals by gathen g , storing, processing, di ffusing, as
2015, p. 395).

It has been argued that in contemporary times, the intensification and proliferation of
surveillance activities which were carried out either by governmental institutidhe form

of establishing CCTV networks and commercial transactiongaie tracking, satellite
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imagery and the use of GPS (Finn, 2011, p. 71), tracing which is carried out via cell phones,
RFID (radio frequency identification), wireless devicegdn, 2006,qtd by Lyon, 200, p.

17) using various types of surveillance at workplaces, rigid passport controls, applying
biometric scans in airports and making people use electronic identity cards (Lyoa), Y07
supranational corporations in the form afata mining of users who use internet based
applications (Lyon, 2017; Van Dijck, 2014)

Or, as amore recent argumentation, surveillance activities were started to be carried out
individuals/agents themselves who willingly and wittingly use social anedirder to achieve

certain desired ends, to ease pleasures of looking and being looked at, to satisfy the feeling of
narcissism (Boyd, 20000 have fun, to communicate with friends or family or to experiment

on hobbies, and therefore, enabling anvacparticipation on the realm of social media
(Albrechtslund, 2008 These activities which effect the societal dynamics and the everyday

|l ife of individuals under the umbrella term
regar di ng riigokv,ertnranste,, i dentity and privacyo

finally empowerment of the individual via agency (Lyon, 2017).

After talking about the term surveillance and its traditional and contempooaductors |

would like to turn to Survéiance CultureLyon (2017)argues that the word culture should be

added next to surveillance since in contemporary times, surveillantetaliylost its quality

of being an externality which impges on the lives of individuaénd since he believekat

t he notSureilasiceofc iiet ydo and ASurveill ance State
describe and explain our contemporary so@etgethese notions tend to acknowledge classic

power structures as the sole enforcers of surveillance andamogitctivities which are

carried out for whatever reason, and consequently, betlaese conceptualizationgnore

the experiences of the individuals who today have the power to engage in surveillance

activities in an agently and actively fashion.

Again, it is increasingly seen thit our time,surveillance had become a phenomenon which
individuals Acomply with, negotiat e, resi st ,
desireo (Lyon, 2017, Lygn.sun&iRaBce cultregparelyaproduat c or d i
of the conditions offidigital modernity, while A s oc i al medi a amagagemen
component which is used in the formation of this culture and it is the component that will be
investigated under this study since Instagram eisamresponds with this trivetOther

components of Surveillance Cultuiresolve organizational dependence, politieaonomic
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power and security linkages (securitization). As | have said, my focus on this study was on the
ifsoci al me di a e n ghach is naught farward asvap ionpoetamie for the

formation of Surveillance Culture.

Surveillance Qlture is amultifacetedand complex phenomenon where the individuals are
increasingly involved as active and empowered subjects. It idrat thanain platform

for Surveillance @lture to appear is the social media and that is so because of a widespread
compliance and recognition of surveillance basomeprevalent and this compliance was

l inked to certidiimrfidagt olyse 2014, ;qtch filfyeh R0OLS, p. (

829).

Asfor the connecting argumentation of Scopophilia and surveillance, Mathiesen (1997) argues
that the desire to watch and being watched forms the keystone of contemporary surveillance
practices using hiscondejaliz at i on of A Vhiselaine gan be acknovdedged as

the bondage between Scopophilia and Surveillance Culfweording to Lyon, another
characteristic of the Surveillance Culture is that never before, individuals were sharing,
Awillinghgl po wheitr personal and special i
digital domain. As | have argued above, we are nowadays living in a culture of vision, which
for existenti al reasons Arequiresosadanthe di

preferences towardm audience via social media.

On the above sections and mostly on the introduction part of this study, | have argued that
after the dawn of the 21st century the penetration of smartphones in our daily lives which have
the capability of enabling communication with other individuals nélgas of time and space
became more and more recognizable day after day. This argumentadisn &doptedy

Lyon (2017)and he claims that this embeddedness of the computing machinery in our daily
lives is the mainhistorical conditionfor the establisment of what he calls a Surveillance
Culture. According to hirmanothehistorical conditiorfor such a culture invohssurveillance

being a major industry for states and corporations alike to be used for individyraiuqr

benefit.

As proof of this ch i m, Lyon t al ks about how t he ibi
Amazon, and Facebook) engages large-scalesurveillance of their users and then how they
sell the gathered metiata to governmental organizations and/or agencies. The Snowden

events vere instrumental for showing the world timgently generatedommerce of user data
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between international corporations and states (Lyon, 20&ljertheless, my focus point
regarding Surveillance Culture has always been about the individuals engagnppime¥ing

processes via social media throughout this study.

According to Lyon (2017)t he key feature of Surveill ance
participate in an attempt to regulate their own surveillance and the surveillance of others. There

is grawving evidence of patterns of perspectives, outlooksyern t aoh survedlance, along

with some closely related modes of initiatin
For a starting point to link my finaheoretical pillar;findividual empowermerit with

Surveillance Culture, thiguotation seemsféting springboard.

I n the Surveillance Cul tur e, duldlsaeregardedass s ha
prosumersvho intendedlycreate and share content for any perceived benefitsntrast to

being passive spectators and consumers of the content which is prepared for them by other
parties such as the state or various compar
individuals who are the members of Surveillance Culture haeawe forself-fulfillment and

for voicing preferences, thoughts, ideas etc. These are all, in themselves activities of
empowermat according to the empowerment definitions which | have used in the

empowerment section below.

Furthermore the members of thigulture can both surveil and inspecpower structures

actively, perhaps having a say in national or international politics regarding nature, animal
rights, LBGTI rights, women rights and so on and so forth. As a defining characteristic of our

time, thesendi vi dual s can, and do deli berately ma
(Ball, 2009) for again certain sdlfiterests and positive benefits. Or perhaps, for pleasure or
satisfaction (Lyon, 2017).

As it will be explained and elaborated in detail under the section of empowerment, using any

tool to obtain aimed, desired and such results from an intentful action can beacalled
empowering actHere in the Surveillance Culture, the individual mobilitbesmeans of social

mediai in this case, Instagrainto achieve desired ends, be it to engage inekentation

or seltexhibition activities osurveilling state structures terms oftheir public policies and

voice individual thoughts and preferesc The focus here is mainly dhe actions and

practiesof t he both survei |l Patdipatond asdr ieinlglaige gne

the key words for such a culture (Lyon, 2017).
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The following quotation of Lyon can be considered the writtek between Surveillance

Culture and empowerment;
iAs an increasing proportion of our soci al re
are involved, not merely as the targets or bearers of surveillance, but aandore
more knowledgeable and active p@gdants. This occurs most obviously through

social media and Internet use in general and has arguably intensified an everyday
adoption of varied surveillance mentalities ¢

To summarize, it can be said that a Surveika@ulture is a culture where the individual is
empowered against other individuals and institutions, power structures such as thieistate.

a culturewhich is argued to vary among different countries due to different contexts, political,
economig socid and cultural circumstances (Lyon, 201W@ksing the available technological
means and social media in an increased level of consciousness can no doubtircoeggee

of empowerment to be gained in this cultiereover, and for the sake of linking&ophilia

with Surveillance Culturein addition to the argumentation of Mathiesen which was given
abovejtcanbe saidthathe Awi Il | 6 and Adesired to expose one:
channels in this Suriance Culture serves to empowermenbcesses as well. It is argued
that in this context, desire is a productive force which inspires exposure (Lyon, 2017). And
this exposure on social media may lead to diffetgmes of empowerment, depending the

types of usage of the user.

The formaton of social roles and expectations within a surveillance culture rely upon the

action of Asharingo | ife ev esrodlectiomupahthaset h t he ot
events and shared content i tentathadlyoo, ROt of Al i ki n
Apart from Asharingo and THifekidtenthasuchatuhuee ot her nor
were sought in this study but the concept and ac

point for theinvestigation of this culture.

By usirng the umbrella term oSBurveillance,the relationship between the daiives of
Instagram users andi&eillanceCulturewas sought to bencovered in the context of Turkey.
To understand this culturpractices of the individualen Instagram was investigatédow, |

turn to my last theoretical pillar; empowerment.
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2.6. Empowerment

2.6.1.The definition of empowerment

Alongside with Scopophilia and Surveillanceltdre as the theoretical starting pointstas

study and fiddling wittSurveillance Qlture itselfhas br ought the term fiel

its derivatives to the focus as the final theoretical keystones of this work.

The term Aempower ment o has been used in vari
sciences, economicand sociapolicies and so on. Thus, empowerment has many definitions
according to its contextual use. However, empowerment is mainly understood as a
Amul tidi mensional social process that hel ps
that fasters power in people for use in their lives, in their communities and in their society, by
acting on issues they define as importanto (
many other definitions of empowerment refer to a feeling which qualifies fenabl i ng

to control their own lives and to take advantagepdortunitieVan De Maesen & Walker,

2002, qtd. inPi er son, 2012, p . 102) , as fla pr oces
organizations and communities gain mastery over their affair whi c h wi | | di ff e

manifestationaccording to individuals and the settings (Rappaport, 1987, p. 122), as

interrelatedo social medid it he capability for interpreting
that is intensively mediated by masso mmuni cati ono ( Pierson, 2012
and accessing ampportunity usi ng soci al medi aémaking a ct
decision to make a |ife enhancing differenc

multilayered concephat it is; empowermentasicallyr e f er s t o ifinedni hvabndcui anl gé sa
groupbs <capacity to make choices and transf

outcomeso (Al sop & Heinsohn, 2005, p. 5).

Therefore, the determining factor of an empoweriigrmmena is its quality to create

opportunities for making more efficient, effective, informed/conscient decisions for

i ndi vidual s, which breed desirabl e, fai med f
who' after the empowernme proces§ nowhar e ac hi eved tinbreasingthe | e ; A
capacity to convert choices into Awishedodo a
Afeffectived, Iis something which empowers ind

regards to empowermenty important thing to consider is that the effectiveness of the choices
herei other than solid, material and measurable effects of choices, which involegaahna

gain, as money or monetasavings in any form, for exampiear e addr essed as
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perceved , meaning that they are effective as 1|l ong
Afeff eand vieloi f efor hemsedvasc i n g O

Appadurai argues that empower ment i mplies fhelpi
equates empower mentatpacfiityct @eagqispgrtteo which cont

to wants, preferences, choices and calculations (Appadurai, 2004). Appasiurai

conceptualization is driven by the desire to voi
their daily lives. Hic oncern i s to fAincrease the capacity fo
fivoi ceo, the capacity to debat e, contest, i nquir
pp. 697 0) . iMaterially deprivedo indivitasmmal s and a
policies ar e not t he focal points of t his St

empowermenbeinginduced/triggered and facilied by Instagram use, driven bgdpophilic

tendencies (which can lbarboreddy again anyone) is invegated within his work.

The degree of the empowerment i s determined by 2
capacity to make purposive choice) and the availapportunitystructure (the institutional

context in which choice i s 4nahks vaviablesmorkop & Hei n
together and procure various degrees of empowerment. It can be said that Instagram effects

both variables since it serves both to inform the agent, enabling him/her to make informed

choices (such as making an accurate -besefit analysis through consumer/economic

empowerment) and providing an arena to actually make the choice in question (participating

in processes that involve voicing personal thoughts and attitudes through political

empowerment etc.).

It can be argued that thelationship between agency and thgportunity structure with

regards to empowerment, is reciprocal, just as the relationship between the agent and structure

in the Structuration Theory of Giddens (&it & Stepnisky, 2014, p. 225Jhey are not

segregad from each other, in fact, theffect each other and they are inseparable since

structure contains agency and agency involves structure. The existence, use and achievement

of choice are the means which measure degrees
endowment so ar e i ndi appottunitysructoré detergnimas thy aceessi | e t he
to these fAsour ces o whHnfommatiomalfeducatioaabrganizagiosay, c hol ogi c all

material, social, financial or human form (Alsop & Heinsohn, 2005).p. 8
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Therefore, it can be said that empowerment refers to the capability and capacity of people to
obtain power and influendewhich come in various formisand to use that strength against

other individuals, organizations and the society in order to @ehieir life goals, or simply

to obtain their basic wants in daily life such as recognition;estfem and psychological

wellbeing, accessing information about something, or accumulating social capital via making
friends etc. The process of empowermie® t hus resul ted with the er
understanding regarding the social world and it is concluded with the provision of the tools of

any kind (mental or real, such as setteem andhoney)i n or der to fAacto an

daily or long-termgoals.

Any action, phenomenon or event that results in any way which is desired or fulfilled as an
aspiration by, or whicltontributeswith regards to any skill for the agent, could have the
quality of, and can be the abid pertipledcede of fhis wggko we r i r
when referring to empowerment, empowering actions or certain types of empowerment (i.e.

sodal, economic, political etc.).

To summarize, it can be said that empowerment revolves around the concepts of agency,
opportunty structure and degrees of empowerment, which serves to support an individual on

the road of achieving a specific and defined want or need, perceived as worthwhile to obtain
from the eyes of the agent. The avorksiseohpor ary
a subject who passively encounters and accepts oncoming messages but is an active and
influential agent (HidalgéMari & SegarraSaavedra, 2017), supported by social media,
specifically by applications and sites such as Facebook, Twitter, Yeudid Instagram via

the provision of feelings of empowerment on many levels. These layers of empowerment such

as political, economic, social empowerment etc. are edddxabin the following sections.

2.6.2.Types of empowerment

When speaking of empowerment asaltidimensional social process, several dimensions of

this term could be identified and defined, such as; empowerment on identity construction,
psychological empowerment, social empowerment, political empowerment, economic
empowermentnformational/educgonalempowerment and so on. It can be said that the types

of empowerment mentioned above do not exist as totally external and differentiated to each
other. Sometimes they are intertwined, for example, a phenomenon which leads to social
empowerment (whicwi | I be synonymously used by the fia

on in this study) may also have a psychological effect over theidndl (for example,
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increasedvellbeing) (Ellisonet al.,2007) as well or, again social empowerment may have an
effect for political empowerment, in the forms of civic and political engagement (Valenzuela

et al.,2009) vice versa.

Therefore, | deem it very difficult if not impossiblél to make aesearch andvaluation of
these types of empowermeaaken separately and independent of each other. While | elaborate
on existing literature regarding these types of empowermiigstudy mainly had its focus
upon the types of empowerment as a whole warehindiced by Instagram use, Surveillance

Culture and indirectly by @®pophilia.

It is plausible to say that generally social media, and specifically Instagram has many and

various types of empowering effects over individuals which will be elaborated througtsout

section. Speaking in terms of empowerment and social media, aanayais study (Best,

Manktelow & Taylor, 2014) which had reviewed 43 studies conducted between January 2003

and April 2013 regarding the effects of social media usage over adolesgirging found

that social networking increased se#fteem, perceived social support, social capital, allowed

safe identity experimentation while enablisglf-disclosureas an empowering act, arguing
thatself-disclosureand related positive feedbackhe t he power to i nfluence i
community integrationd and fAsocial supporto (Bes
same time, negative effects such as exposure to harm, social isolation, depression and cyber

bullying were also observed biye metaanalysis studyAlthough with varying degrees from

participant to participant, most of these positive effects were also seen on my sample. These

are discussed ite last sections of my studyow, | would like to continue with the types of

empowerment which generally social media, and specifically Instagram use have the

capabilityto create among individuals.

2.6.3.Empowerment on dentity construction

The multidimensionality of the empowerment processes was explained &tmree.| will

discuss theii dent i tyo di mension regarding soci al medi
concepto is defined as fAthe totality of a person
as an objecto (Rosenberg 1986; qtd.sodah Mehdi zad:¢
medi a empowers individuals by making possible i
therefore, playing a crucial role in their sense of identity and community development (Collin

et al.,2011).
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According to Psychiatrist Bruce Perry,inordarfoan i ndi vi dual to devel
must make choices and learn from the consequences of these choices (Perry & Szalavitz,
2017). In our world, dominated by the everyday usage of technological gadgetiseand
internet, social networking websitaad social media applications such as Facebook, Twitter

and Instagram became one of the most impbrtediums for communicatioself-expression

and they also became the mediums which all ow
these communicatioand selexpression activitiegFox & Rooney, 2015). In this sense,
Instagram can be seen as a platform which enables the individual to make choices regarding
selfpresentation, sekfxpression, and communication with other individualBhe
empowerment ithe form of controlling the way that oneself presents himself/herself and the
power to choose whom to interact with, could support the development of self, which refers

to an fiempoweredo identity construction.

Since forms of social media and social netimgksites are mostly designed in order to

promote personalization/customization, individuals benefit from these platforms to legitimize

their constructed identity types such as political, sexual, cultural etc. (Coleman & Rowe,
2005). Therefore, social medi and also Instagrafnis considered to be a platform where
individuals have the power to create, contro
when sharing selfies, people can highlight the aspects of their lives which THEY want
highlighted(Shinet al.,2017; Sunget al.,2016; Gonzales & Hancock, 2011), in contrast with

the identity which is created through faceface interaction between individuals that is
constructed by personal attributes, the unalterable physical characteristidhie aseimi

alterable information about the social background of the individual (Mehdizadeh, 2010).

AAs we tilt, rai se, and | ower our smartp

screens, we build perceptions about ourselves that are constructednounehythin

screens. Instagram, Thus, is not just a way to produce images but it is also an active

means for some people to establish their identitiegewing the ubiquity of their

selfiesasamark ofglit i ncti ondo (Wendt, 2014, p. 7).
Individuals are ricreasingly making the private aspects of their daily lives visible through
social media sites and applications in a wil
cyber realm, including but not limited to data regarding preferences, browsiohg an

communicatiorbehaviorwhich are sold to marketing companies (Pierson, 2012).

These companies make use of the relevant data to create strategies which help them to make

efficient sales. While these actions may be seen as violating the privacy of individuals, it can
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also be said that they may carry the possibilities of identity narigin and ofreceiving
personalized goods and services (Pierson, 2012). The focus here ds th& negative
consequences of the exposure of personal digital data, but rathentfeésof this disclosure

in terms of being empowered in such a way ihallows agently identity constructio

To summarize, it can be said that the act ofgedEentatioron social medig constructed in

a controlled manner by the actor and leads to the creation of an online persona (Nilsson, 2016).

Furthermore, in theetical terms, the identity construction and the control of the self
presentation of the user online reminds of Gof fn
is about individuals striving to control how they aerceiveddy other people via altering and

changing the way they fAactodo (Goff man, 1956). Usi.
impression they make over their audience by creating and modifying their expressions through

the posting of selfies, captions, comments, and making use of symioblsasuemojis,

emoticons, smileys etc. In other words, users engage in an act-pfesadhtation process

virtually controlled and shaped by themselves, in order to make a certain intended audience to

perceiveand know the actors in a way which is desiogdhe actors themselves. Of course,

in these processes, the fiselfiedo is i-ndeed the |
portraits seem to be taking part in embodiment processes and in the shaping and knowing of

the sel f o (-Crazs2609p.286).Go me z

Whatever the reason may be for the purprsa t t e mpt t o al ter ot her peop
about oneself, it can be assumed that thisact resul ted in success and i
perception is shaped with parallel to the desires of the achaty bring benefits in the forms

of the accumulation of social, cultural and even eoto@apital from time to time.

At this point, it would be fitting to mention about the role of gidiclosure on social media.

It is argued that disclosure of persbivdormation on sociamedia is a means for identity
construction, related with popularity and therefore, putting a limit to, or cutting altogether this
type of information feed online results in the decrease of the potential for identity construction
andthe popularity of the individual (Christofides al.,2009, cited in Durante, 2011, p. 613).
This comes up as a positive aspect of willful disclosure/expascressibldy the followers,

who are th@udience of the social media user. It can be infdrogd this that disclosure might

be a necessary element to maximize the potential of identity construction and increase

popularity, which falls into the defition of empowerment that | use this work.
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A study which had its focus on 63 Facebook accotirasbelonged to ethnicities of White,

Black, Latino, Indian and Vietnamese university students found that there was a direct link
between Facebook use and empowering identity construction (Zhao, Grasmuck & Martin,
2008). The researchers of this study totfirom the fact that users had the power to control

what they share and the power to deter mine
phenomenon, a Aproducto which is socially ¢
environment and contexof an individual rather than a pgiven trait or an innate
characteristic, it was observed that agents would adopt identities which help them to cope and
better situate themselves within the given social environment and context, making use of the

constucted Atrue sel vesdorpossibleselVes.sel vesodo and fhc«

AFacebook enabled the users to present t her
physi cal fgati ng o bs tfa pdssible Gelves rihéy were analileeto t h e
establishinne of fline world. Such Adigital selveso

user sod oivage and ilentity elairhs and quite possibly increases their chances to
connect in the of f | &NKatnwels8, ppd 83182 ao, Gr as muc

There are similar findings to the aforementioned study which advocate the argumentation that
individuapseswbont dsaehfl fiexposed themselves or
sites,underg t h e thaselfc onfs tir uct i on of stha enlintbehbvyodo whi c
changes t he c¢oncdprit& Sedarra®iaavedraf 2017;( SHiet dl.a2D1J;0

Wendt, 2014; Gonzales & Hancock, 2008; Buffardi & Campbell, 2008). According to a study

which was conducted with 44 female and 34 male gradtiadents found that sghiresenting

online had the power of generating a new concept of self (Gonzales & Hancock, 2008). It is
argued that online representations made on social network sites were internalized and carried

on to the real, daily life, influeaing on preexistingbehaviors

These andbther parallelfindings (Mehdizadeh, 2010; Yang & Li, 2014; Nilsson, 2016)

indicate that social media is not simply a platform for interaction, but it is also a venue for
identity construction, which may referéson e mpower ment process; fit he
theselfpresented n|l i ne may r eelfpdrceptiansmnrefatadcta theantediated
interactions. In other words, not only can people take advantage of online anonymity to explore

new aspects of thself, they also can take advantage of the public nature of the internet to help

realize idealized concepts of selfo (Gonzal
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repetitive selpresentation act in a certain way with the presented identity which is

perceiveddeemed desirable from the perspective ofathpent.

It is possible to say that I nstagram provides a
be positioned at the opposite of an fAanonymouso
individuals are being made in a more constrained environment, since a nonymous platform

requires certain information of the u$esome are optional to discloésuch as hame, family,

work, education status, preferences and so on. Even so, the social media festfagnam,

as a nhnonymous ohe, may providef ohepmesainlsl ¢ os e It th
(Mehdi zadeh, 2010) . After the agently <construct
social media assumes the role of the expression and present#tigridentity online (Wendt,

2014). In some casgaven social media allows individuals to break traditional social norms

and identity roles and enable the construction
societie§ sud as Chind (Yang & Li, 2014).

According to Tiidenberg ( 290Hdot i ngditvd daurad st eu,s ec
a new and empowered identity for themselves through the interactions made on the social

media platform Tumblr. Tiidenberg argues that the practice dés#iaring is indeed an act

of Airecl ai ming contr ol over 0 Raesthstic, thusb odi e d s e
appropriati ng whwhile statiogthat thid activey ofrsefthooting cary bie

regarded as a ftaoo lalcetiodenbergey2014)iTasraegped that iusers
construct themselves with desirable epithets su
love/like their own bodies through a social process which results in an increased self

confidence for individals that can beonsidered aa type of empowerment. Within this

context, selfie shooting becomes an act of empowerment and sexuality becomes a discourse

for emancipation from the boundaries of culturally defined norms of what is beautiful, sexy

and so on, while rejectiithe regime of order and shame.

This example may well also fall undgi po |l i t i c al empower ment o owing
rejecting available cultural norms and codes r e
like, and to its quality of voicing individuahbughts and expressing oneself in a manner which

is desired by the agent him/herself, and it may be regarded as psychologically empowering too

since it results in the increase of setteem and setfionfidence of the agent. It is a perfect

example for demnstrating the interconnectedness of types of empowerment and proving that

sometimes it may be difficult if not impossible’ to observe and analyze them as separated
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phenomena. The aforementioned study shows that the very act of selfie sharing hatl enable
the exploration and formation of the sexual
have rejected shame by sharing and representing their bodily parts which they previously were
ashamed of and therefore, as a result of the empowering pratebs, end, they gained

increased selfonfidence. In this sense, it has been found that selfie sharing has an
empowering and therapeutic effect rather tha
2014). The empowering dimension of sgffooting stms from the fact that social media users

have the power to shape and redefine what is sexy and beautiful. They are the ones who give
meaning to these words while at the same time breaking themselves and their perceptions free

from the classical conceptuedtions which were constructed by culture anciety.

Similarly, In India, a country which hosts a class and caste based society, social media and
specifically Facebook seems to serve generally as a common platform which enables to free

the marginalizedhdividuals from the social boundaries of the society that they live in and be

a ground for selexpression and setfevelopment by expanding their network of friends,
enhancing their social and networkineg skil!/l:
produce and share cdiBd)ent édo (Kumar, 2014, p .

Anot her idea which can be el aborated under t|
my empowerment thesis regarding Instagram use. It is argued that the communication between
Instagram user r ef | ect one which can be named Adi
Released from the constraints of time and space, this specific tgprytllingentails some
empower ment with it. The Avisual di arieso a
themsel ves. AfUsers choose what, when and ho
stories about ourselves through the images we choose to share, as well as how and when we
post themd (Garner, 2017, p . 379)riesdboutst agr a
themselves through Acuratedd photographs. T
story telling is determined by the empowered user/agent. This argumentationseentgast

the idea that state sur v eatheringimfarngasodabouttlteemr di n g

without being aware.

These phenomena which are opposing each other as one being disempowering and the other
empowering, is explained by Nayar in the fol
surveillance cultwe to the organized surveillance by the state corporate entities because it

subjects itself to the public gazé.the CCTV can generate a story about me, then | would
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rather generate the storwéntt he wor |l d t o seeodo ( Naynghbrings2014) . Thi

with itself the act of resisting the historic and standard beauty normsetuiadiors: similar

to the point made i ihwhich weckehe bny nognés shat raditioday ( 201 4)

media was keen on representing. Traditional media cteweaee not the mediums for voicing
individuals who have deviated from these staddcultural norms of society.

The empowerment in this particular identtignstructioract through social media lies in the

fact that the individuals have the power to clebstween identities which suit them best for
navigating in their own social environment and reaching their personaligekstever they

might bei goals which they deem worthy to reach/attain. It does not matter that the constructed
identities are notully actualized in the real, daily life. What matters is the impact of the
adoption of such identity and the capacity of this action to serve as an empowertiapfunc

for the agent/individual.

Alongside with the possible empowering effects of social méagadownside of the usage of

|l nstagram regarding Adi sempower mento in terms o

sharing of personal information online should not be disregarded. It is argued that the exposure
in the cyber platform of social mediaagn have disempowering consequences over the
unaware user who does not know that his or her digital footprints may be available to a global

audience and that this availability may bring an attack to their privacy (Pierson, 2012).

This situation for examplenayaffectan i ndi vi dual sd empl oy ment
that employers can and do use social network sites for gathering character information in order
to make decisions regarding who to employ (Clark & Roberts, 2010). Sharing a photograph
online which can beperceivedat odds with the general cultural standards and norms of a
society or more specifically at odds with the ideological and/or practical stances of an
employer can have a disempowering effect overithe d i v iclthncesl te find a job.
Nevertheless, a careful and aware user whose digital consumer literacy levels are high and
sufficient enough should know what to post and what to refrain from posting and to stay in the
circle of empowerment, protecting him/herdetfm possible disempowering effects of social

media use.

2.6.4.Psychological enpowerment
Another empowering effect of social media use can be discussed under the ftopic o

Apsychol ogi c alhe psythotogical formeohempowerriient refers to a positive
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sd of psychol ogi cal states (Ambad, 2012) S
meaning, competence, selétermination, impact (Spreitzer, 2007) and most importantly; self

esteem, which is a highly influencing factor speaking in terms of psychdlegi@werment

(Masud, Rahman & Albaity, 2013).

Among others, Selé st eem can be defined as fworthdri vi dual
satisfaced.p@d7( Shinl140) which i s fjadgrbeptect i ve
of oneselfjnvolvingthefi f eel i ng t hat one is good enough, 0o
of #fAeeaslpfect éacared tiasneclefd6 ( Ort h & Robi#eseem2014) .
refers to enappierand empowered individual who is satisfied with his/her seelationships

and life in general. Selisteem is deemed important since it shows how we perceive and
acknowledge owselves (Pandey & Mishra, 2017).

It is argued that social media applications and sites have the possibility to influeresesetf
positively, especially when the user edits his or her disclosed personal information online and
engages in the seffresentation act in a selective manner (Gonzales & Hancock, 2011; Shin

et al.,2017). This is so since the spifesentation act on social media almost always tends to

be positive/optimal (from the viewpoint of the user) and since these presentations of the self
on the digital social media are perceived by the individual, the agént t he ac't as
(Gonzales & Hancock, 2008).

Moreover, it is stated that social media users present themselves in a way to raise their levels
of selfesteem (BarekeBojmel et al.,2016). The idea behind the positive influence of social
media towardsself-esteem is that the sgifesenting individual who discloses his or her
personal information in the form of photos/selfies, details of daily life, hobbies, preferences
and comments, has TOTAL control over the process which also enables empowerment,
corsidering the definitions used in this work. The engagement epssdntation especially
through selfies is carried out with the concern of gainingrafftion from others in order to
strenghen and sol i di fefconceptforithis drocesmrdonlable sopleted by
consideringvhat others think of the individual, i.e., certain social standards €6hin2017).

Regarding the selfie posting behavior within various social media sites and/or applications, a
study which involved a total of 1296 individuals investigated if this behavior had anything to
do with certain personal it yfetxrtariatvse rsu ocom oa san

est eemo ( Btal 20k6p Wwals ound that extraversion and social exhibitionism
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was indeed related with selfie posting behavior among both genders and that the increase in
the frequency of one variable effected the ogasitively. While the denotation of these traits

in terms of positiveness or negativeness can be argued, the argumentations and observations
of the study is in line with my general argumentation that social media usage leads to various
type of empowermdn i here, being psychological and indirectly social empowerment.
According to the personal statements of individuals regarding their feelings when sharing
selfies in the aforementioned study, it can very well be said that extraversion aesiessif

canbe seen as empowering.

There are more research which show that with regards to social media usazgtesetflevels

rise; women and girls post selfies on social media to increase thewsts#in via the
comments they receive to their selfies (Pandeli&hra, 2017), people share selfies since
they think they look good in their photos and wanted others to perceive them as such in order
to raise their selésteem (Gabriel, 2014; cited in Pandey & Mishra, 2017, p. 26). A study
which was conducted in the terlands by 881 adolescents who were aged between 10 and
19 and who had an account on a Dutch friend networking €4d2 (See You Tooj) found

that the selesteem levels of the participants wafiectedby the feedback they received on
their CU2 acconts; basically the positive feedback which were received by individuals
tended to enhance and raise their-esteem levels and general wellbeing, whereas negative
feedback tended to have an opposite effect and thus it decreasesteeth levels resuig

in a negative change over the psychological state of the dingiv{VValkenburget al.,2006).

Al t hough indirect, the fiempoweringdo and #Adi semp
terms of seHesteem is seen as a fact for this study and for sistilaies. Anotheresearch
conducted with 365 university students within the age range-24 1f#und that levels of high

and low seHesteem levels predicted the selfie shatiedpavioron Instagram (Alblooshi,
2015). It was argued that individuals wpassessed a high level of sefsteem shared more
selfies than the ones who had low sdfeem. This situation was explained from the side of
low selfesteemers of the fear mceivingnegative feedbackif at all i regarding the selfies

that they sharavhereas for the high sedfsteemers, the case was about their needing of
constant attention, validation and the positive feedback from their audience to sustain their
sense of high selfsteem levels. While it is said that this state may lead to narcissisavior

the positive relationship between seffteem and selfie sharibghavioris intriguing in the

framewor k of fie mp o wkehaviowmghdi cahn dc asno chiea I c anteldeida fiagen
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Another work which had a sample of 238 individuals who reside in Germany, Austria and
Switzerland argues that there ip@ssibilityof t he fAsel fie biaso to s
psychological function: it may enable individuals to satisfy their need®utifeading them

to feel narcissistic in any way (Diefenbach & Christoforak04,73.According to the gathered

data of this study, it was found that while individuisded tgoraise and be likable towards

their own selfies, they usually had a critiapproach towards the selfies of others. Here, selfies
were seen as a means for ephasennhgtiandabkhi Ha
which serves to manage the impressions of others for oneself to gain a certain degree of
independence and coalri along with other positive products following the act of selfie

sharing such as contreklfstaging independence and so on (Diefenbach & Christoforakos,

2017, p. 10) which can be interpreted as empowering products.

However, the individuals withinth s ame sampl e also attributed
consequenceso towards the action of sel fie
Aill usionary worieddeamd. iNeveathet oessel fhe
pointout to the &ct that individual$ while wishing to see less selfies on social médikvays

found a reason to take and share selfies from time to time and justify this action of by
acknowledging their selrfoines oas Thausélfetasti incsd ca
self-presentation and impression management agents can be interpreted as allowing agency
and empowerment. The final sentence of the s
the end it might be all about fulfilling basic human needs (lpeneularity, seHexpression) in

a way that feels good for people, does not reveal too much about deeper motivations and allows
them to keep a positive selfi ew and i mage t & Cloistofomkos 2017, Di e f e |
p. 12).

2.6.5.Social anpowerment

It is an urmeniable fact that social media offers individuals a venue for socializing with other
people and even if the socializing act is carried out in the digital waoaldleast initiallyi

mutual communication and interaction is the middle name of social nfédsatact leads us

to another type of empowerment, which can be argued as the capacity of individuals to obtain,

accumul ate and preserve fAsoci al capitalo thr

Soci al capital is defined as fAthe sum of th
individual or a group by virtue of possessing a durable network of more or less institutionalized

relationships of mutual acqWadguant,d92 p.1®nd r ec
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Furthermore, a distinction is made between two types of social capital by Putnam (Putnam,

2000; gtd. in Ellisoretal.,b2 007) whi ch are named fAbridgingo and
is argued that while bridging social capitals r el ated to dAweak tieso,
connections which may contain conneas with acquaintances or wacklleagues, bonding

social capital refers to the type of capital thatagguirethrough our relationship with people

closerto and more spedidor us that provide deep emotional support etc. Bridging social

capital is acknowledged to be accumulated easier and with less effort when compared with

bonding social capital since this latter type of social capital usually requires more than one
commurication channel (Haythornthwaite, 2005) whereas the former can be obtained through

a few clicks of the Mouse or through a few touches efithgertips to the smartphone.

Nevertheless, according to the definition of empowerment which | have used above,

acamulating social capital through any means has the potential to allow individuals to make

a life enhancing difference in their daily lives, be it to become popular among friend circles or

say, to establish romantic relationships and achieve a sense-bemgjland happiness or any

other seliperceived benefit. The examples can be multiplied. There are accounts that verify

the use of social media (mostly Facebook usage since studies examining the relationship

between Instagram use and social empowermemt ievan indirect fashion are limited to the

best of my knowledgé if not nonexistent on the account of a direct investigation of this
relationship) resulting in social capital accu
circles via increasing s@d contacts and mutual interactions (Matthews, 2015; Marwick,

2015; Wendt, 2014; Li & Chen, 2014; Steinfiedd al., 2009), in the form of obtaining
Abridging soci al c a p iettah, 20d1; RaBhuasm&dTashiep,e2610; 201 2 ; Li
Steinfieldetal,2 0 0 8 ) , and someti mes, even in the form of
to fAbridging s oaal2013;iwepdl. t2@1B). ( Johnst on

The size of the Afriend networko established on
social capial (Ellisonet al.,2007) via social network sites and applications. After setting up

these networks, online social channels provide users with tools for establishing and

maintaining social relationshijpgace to face or virtudl (Varas Rojasi 2009, @t in Hidalge

Mari & SegarraSaavedra, 2017, p. 46) and certain qualities of these social media applications

and platforms such as enabling Ainteractiono, fis
is argued to contribute to the social empowermemhese people (HidalgMari & Segare-

Saavedra, 2017). Furthermotastagram is considered as an-icée eaker wi th t he fAexc
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which all Instagrammers share as a common interest that motivates them to be a part of the
Instagram community and moreover, irmag ar e seen as highloy eff e
(Serafinelli, 2017, p. 101).

A study which investigated the fAbenefitso of
sample of 286 undergraduate students found that intensive Facebook usagadilidsais

to accumulate and make use of social capital (Ellisbral., 2007). In this study, the
participants stated that they could simply rely on their Facebook friends to do small favors for

them. Moreover, maintaining connections via Facebook whileXample changing cities for

any reason is argued t o c arfrepndsickhess .p oFsasci ebbi ol oi kt
Afconnections coul d have strong payoffs i n
opportunite¢ onl i ne i nt er a crilyiremaove peaple framdheir offieecnworids a

but may indeed be used to support relationships and keep people in contact, even when life
changes move them awa gtalf200d, pp. ¥164iléb). ot her 0 ( EI |

Another study (Li &Chen, 2014) also found that Chinese international students who studied

in the United States have benefitted from t
Facebook and Renrédna Chinese social network siteusage and social mediehavior

faciitat i ng fAweak tiesodo and soci al circles/ link
findingswerealso found by another study which again had international students (N: 195) as

its participantsstating that Facebook use helped these students to sadijaly to a new life

in a foreign land and culture via the accumulation of bridgingakoapital (Lin et al., 2011).

Just as Facebook and other social media applications and sites, Instagram too can be used to
obtain social capital. Accordingto Marwi¢k2 0 1 5) , I nst agrammic® used
celebritypr acti cesd by producing content which p
individuals via using expensiwvaccessoriesmimicking the Instagram usage acts and photo

sharing patterns of indivichls who are famed within the poplturei singers, fashion models,

rock stars sports players, actors and actressesietghich gives the agents of the act a
celebritystatus light in order to increase and amplify their popularity. Through this act,
corsidering that the aim of getting more popular and broadening the social circle of the
individual is achieved, no doubt that the agent would feel empowered socially and
psychol ogically. After all, iBy positoi oning
celebrities, and by using the visual tropes of celebétigmsition themselves as celebrities.

And, like celebrities, their followers position themselves as fans and reach out to the
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Instafamous in a wellvorn mode of address: the faithful supplicantdh ador i ng audi ence
(Marwick, 2015, p. 156).

This state of being Alnstafamouso can be attaine
and tenacity to be one. While actually being a singer, a sports playerasiestaimay be a

relatively difficult goal to achieve, using Instagram, pretending to be a celebrity at the same

time gaining a vast pool of audience and followers is something which is not impossible to

achieve. Perhaps a little creativity might do the trick, bringing feelings of empowtesiftem

gaining virtual popularity on the application andtba online attention economy.

Not just individuals who strive to reap the bence
people get empowered by Instagram usage. The act of sharing selfistagmam is seen as

a tool for empowerment also for celebrities since selfies enable celebrities-poosedite

themselves by representing their finestelry, perfume, haircut, clothing, accessories etc. for

their followers to admire who can reach émg$ of millions by the number (Wallop, 2013).

Therefore, this tool of empowerment facilitates the ability of celebrities to amass both financial

and social capital in a more efficient and increased manner (Nemer & Freeman, 2015). In this

context, Instagranprovides the required medium of visuals to enable these forms of

empowerment

2.6.6.Political empowerment

After the invention of mass media, its components such as the TV, newspaper and the radio

were used by various power structures to control, manipulate and supervise mass populations

throughout the world via determining the elements of critiogbrtanceof the societal order

such as what to consume, what to do and even wh:
However, he advent of social media and the development of the newnuaoimation

technologiese speci ally after t heto2dthedpassivebudienutegppht t he t r
the TV, newspaper, magazine and the radio to active, agently individuals (Nilssan, 2016 ¢ r

2016. The increasing power and prominence of social media struck a blow to the mass

me d i neodopolization andnvalidated theitt | e of the fAunchall enged aut

platform which has a high level of interactivity, social media was started to be used by

popul ations across the world as an alternative t
against itsemMbosisyo (jcharac2016) . It can be sai

individuals became free from being the propagaedaiversf the mass media tools with the

help of the extensive libertarian qualities of social media.
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Furthermore, this transformation mayryevell be traced to the events of tisintegratiorof

the Soviet Union and the increasing expansion of the globalization phenomenon starting from
the 19800s to our present day. Wi thin the 1In
obtain inbrmation with ease while communicating their ideas and demands, this situation not

only enhancing their participation in politics, but at the same time, allowing individuals, and
nongovernmental organization actors to be prominent players in the ganarldfpolitics

by creating public opinion and various civic movements regarding any subject first on the

|l ocal, then the national, and finally the in

In addtion, due to the transformati@mabled by the developed comnication technologies,

social media applicatioris introducing speed and interactivitywhen coupled with smart

phones, increasingly became venues which contained great possibilities -Expsefsion

and civic engagement, especially for minoritieamy country who can and do encounter acts

of oppressiorfrom power structures and blockage of the dissemination of their thoughts and
ideas from traditional medi a platforms (Chej
achieved when hfuonra ntsh eamsee | fivbeessmthesvoivredecisierh ey p o
making @ w e rosFégire, 1972¢ited in Kumar, 2014, p. 1123).

Following the aforementioned quotation, it can be stated that social media supports and
provides individuals within the context of |
dissemination of the footage and visuals of the police brutality througheujléoive and
through social media channels for example, the shootings and killings of unarmed individual
members to any group of minorities, or disadvantaged individuals such as drug or alcohol
addicts, the poor, or simply individuals who have an opposifitigal stance and/or different

life views with regards to the political ideology and status quo in any country can be given as
an example to this situation. In these cases, social media applications such as Facebook,
Twitter and Instagram may serve aswes for capturing and circulating these occurings in
visual forms such as photographs and videos, in order to raise awareness in terms of the
oppression which is taking plaadile trying to influence local or nationwide political agendas

and/or legal regiations.

There are daily life situations/causes which individuals perceive important for themselves and
these life situations sometimes require collective action and effort to be solved, realized,

improved or changed. The aforementioned life situations
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fcover a wide range of options, which expres:
world, ranging from stopping a family eviction to obtaining a surgery in another
country for a sick child, or simply supporting environmental movements such as
avoidingc | i mat e changetal,20lGa.n30). a Gal er a
Furthermore, it is possible to say that at a time where social and technological developments
are ripe, the usage of social media allowsattgguiremenof new skills, abilities and literacies
(for example; the new media literacy) which occur among marginalized individuals that in turn

lead to empowerment (Kumar, 2014).

Shortly, it can be said that individuals who are denied to voice their concerngipnbifel

problems via more traditional media mediums such as the television, newspaper and radio for
example, can use social media as a means to express themselves and make sure that their
thoughts, emotions, discomfort, frustrations grniévancesre hard while allowing them to

participate in collective social actions as active actors/agents and they do so, while they

acqurenew s ki ll s which may hel p t hpossibilite® birrmaden t he
the light of t heinrowilneodraeb |iendf osrtnaetded .a nAdl ikt he mor
individualschallenget he power of the traditional medi a cha
norms regarding Ahow to actodo and Ahow to | ooko i

(Garner & Clara, 202; Yang & Li, 2014) which signifies as a type of empowerment.
Furthermore, social media is said to have become a voice for the marginalized individuals
creatingopportunitief expressioii especially for people afolori at the same time carrying
them fom a state of invisibility to a state of visibility, thus giving marginalized individuals a

say in politics, while spreading their messages to a wider group of audience 20h@).

In parallel to the aforementioned argumentations, it is stated elsetivheualike the common

assumption,the youth i among other individuals such as the ethnically, racially etc.

marginalized around the world howadays were not lazy and ignorant, on the contrary, they

were rather active individuals who engaged inpoliicale nt s whi ch demanded dder
(Ortega, 2014; gtd. in Garcia Galetaal.,2017, p. 130) through the medium of social media.

Unsurprisingly, the facilitation of social media as a politically empowering tool entails the

virtual unification of several group of actors on the platform of politics such as the

marginalized, the opprssd,and theyoung and so on. This unification in turn may result in

an amplification of the empowerment provided by social media components such as Facebook,

Twitter and Instagram, in a certain form of activism.
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The fAactivi smo wdtlkasthnitidlyd the gatfopr of so@al needia can be
criticizedf or its degree of fAactivenesso since it
out on the streets and demanding improvement, change etc. regarding a certain matter in a
physicaland conr et e manner . These rather fsofto act
Asl acktivismod which denote a type of activi
minimal effort and commitment (Oxford Dictionaries, 2019) via the click of the Mouteor

tap on the smart phone screen.

However, whet her these fAactivistsd actually
their fificauseo to the streets, di sseminate ir
and/or improvement, or whether thaynply even think that they support any cause politically

using social media, this act can be regarded as raising a feeling of empowerment. In other
words, a physical and solid action and consequence in the offline, real world may not be
necessary for thdandividuals to feel politically empowered. An abstract feeling of
Aparticipationodo and fibeing heardd can stil]l
tal ks about Aclicktivismd as a soci al medi ;
knowledye, political c¢change or the attainment of
in the social media activity (Halupka, 2014; gtd. in Garcia Gaeeh.,2017, p. 131), which

is compatible with the definition of empowerment used in this study.

In a researchconducted in Madrid with 355 people aged2Brevealed that the second

purpose of using social media was to obtain information about global or national socio
political events and devel opment s whi ch i
commi ment 0 ( Gatralc20lr). Mbeebvery 1£ of the participants stated that social

media made them aware of social and political issues and causes which were unknown to them
before and that the social media platform became the mediator for thami¢ippte in such

causes and events. Generdlhs study observes that individuals tend to participate in digital
activism more than physical events, since they think that engaging in digital communication

with regards to activism can be walked throwghan alternative path for social, societal

change.

Another account that verifies the empowering dimension of sélféssthe primary and most
important component of Instagraimis the work of Nemer and Freeman (2015) which
i nvesti gat e stheBcxiecultiral eoatext ofwtheturan sliifsvelasi of Brazil.

They argue that while the conventional type of empowerment that selfies offer for ordinary
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i ndi vi du acbnstrucingeo nif(irdeeknce 6 and fAreceiving confid
marginalzed users who are suffering in a relatively severe living environment, selfies are not

a shallow way to show narcissism, fashion aeti-promotionand seek attention; selfies,

rather, empower the users to exercise free speech, praeliceflection express spiritual

purity, i mprove |iteracy skills and form stron
Freeman, 2015, p.1833). Alternative empowerment factors can be at play when we talk about

marginalized individuals. The motivations of sharing selfiethis context were determined

as fNescaepnsonshgip freoxpressing the true selfd and fiov

The individuals wb are subject to thetudyof Nemer and Freemamere found to use selfies

to express their thoughts and emotions (for gpdara young boy posting a selfie to show his

grief about a murder which he just witnessed) for security reasons (again a boy who posts

selfies to confirm and prove that he is safe and OK to his mother) to learn more about the

world around them (learning drbeing aware about the current local events), enhance their

social life (communicate with friends) and to reddetter their literacy skill8y engaging in

these actions, ifithey (re)constructed their confi
relatve | y severe environmento (Nemer & Freeman, 20
illustrates how social media usage could fulfill the emotional and social needs of the

marginalized individuals. The dsobns that these individuals hawvede with regards to the

creation and sharing of selfies have improved their quality of life which is understood by the

authors as a form of empowerment. This study provesithahile acknowledging the

empowering dimension of selfiédocal and sociocultural factors may havesfiiect over the

type of empowerment which the act of sharing seffrevidesfor the users.

A similar study which investigated the social media usage among a marginalized community
found that the social media usage patterns lead to various typeapofiverment andn
increased agency among economically, socially and digitally disadvantaged populations in the
forms of improved general and digital literacy, relationship maintenance, income generation
(Nemer, 2016). Thereforé,was argued here thite time spent on social media should rather

be regarded as ampportunityto improveo n e  $ifeinstiesd sf dime beingwasted fiBas ed
on the findings of my fieldwork it appears that social media has been appropriated in specific
ways by the favela regents to overcome their limitations, fulfill certain needs and exercise

their human agencyo (Nemer, 2016, p. 377).
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Apart from, and in addition to the political empowering effect of social media over minorities

and disadvantaged groups throughout tbeg It is argued that the act of shooting and sharing

selfies on the online world is characterized as an act of political empowerment among young
women as well as other groups of individuals
cul turedosn oistehssand oppressive hold over the
490). Within this context, selfies were seen as a political tool to reclaim the female ibedy

the authority to define what is aedmaeanuti f ul
enabler for political engagement, a meanslefy and reject societal nornasd standards

which are dictat epgressiop floe fMwpameni armnmadhalo enh:
attitude regardinghe female body via sharing images of menstruabd, body hair and

images of female bodies without wearing any clothes on etc. (Murray, 2015).

Murray criticizesthe argumentations of studies which relate selfie sharingnaittissismand
condemns them for focusi ng induged, narhely, syberbbas on al i
teens and celebritios(Murray, 2015, p. 492). These actsespecially sharing naked
photographsi were not carried out for the pleasure of the male gaze, but for the
acknowledgement of femininityand sexuality, indicating to aofm of agency and

independence, empowerment.

Selfies are used to achieve some type of a I
themselves present in the world, and to create the kind of unique style and personhood that
would not be representettdher wi seo (Murray, 2015, p. 496).
in this acount, women, seem to claintertain representational agency which helps them to

be recognized and acknowledged by the members of the other social media users as

Aithemselives®dhwuti ng Al am here and | amo.

Speaking from the context of Turkey, just looking at the news for a week provides a long list

of examples regarding social media use and political empowerment. Having followed the
Instagram account of the Feminist Lawyeeyza Altun throughout the process of counting

votes in the municipal elections which were carried out on the 31st of March,26¢i@ied

the followers of updated information regarding the process and made them aware of what was
going on and how was ¢hprocess handled. Furthermore, it is easy to be aware of the
conditions of Awomeno in Turkey and to get (¢

of protecting Women Rights throudjier Instagram page.
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Another recent account regarding political emverment was the incident about the abuse in

ametro busn Istanbul (OdaTV, 2019). In this incidentwamanclaimed that she was sexually

harassed by a male and afterwards, she shared a video which she took during the event on

social media, creglaga fApubl ic furyo through the #Metrobg¢gst
metro buj hashtag. The extent of the effect of this hashtag and societal awareness in terms of

the arrest ment of t he abuser i s unknown, but ev

furious individuals can be regarded as pcditiempowerment.

Only a day later, social media erupted with another event which its dissemination among users

can be qualified as politically empoweringw@amann a med Funda Esen- got ang
delay of her fight andinsulteda worker of the flight firm with a veryinappropriatdanguage

(Barlas, 2019). In the end, the wholecurrencevas recorded by a video recorder and was on

social media before anyone who was involved in the scene knew. The reactiorsafitthe

media community was soO0 intense t hapdogZewen- felt o
the worker of the flight firm from her Twitter account and she also stated that this incident had
negativelyaffectedboth her career and her social relationships (Barlas, 2Bad@hermoreit

was stated that Esen- was put to the blackIlist o
to buy a ticket from the aforementioned company anynfooemment of a criticizes f E s e n -

i s meaningful in terms of obser wilmgbeablee pressure
to go out of your hous eThiswasamexampe whichysloaweds 6. ( Bar |
that political empowerment was not only gained against petvactures, but also against

civilians and individuals as well.

My last example regarding political empowerment in the context of Tuskiéye another

example of virtual lynch, referencing a car accident wbiturredn Izmir on the 27th April

of 2019. Shortly, a car hit a pedestrian who was trying to get across the road. The recorded

video of the incident wa®mmofisocialmeédatvdcd lhaver ough EkKk

elaborated under the section of social médibongside withtheidentity f t he fAr eckl ess o a

Airresponsibledo driver. Soon after, a |l ynch c¢amg
social media. The information of the event can b
feci kazao (tragicPakgkdent in | zmir) on EkKkis

It can be inferred from the aforementioned examplespbiitical empowerment is perhaps

the type of empowerment which resembles surveillance culture the most. This type of

empowerment is gained directly through the surveillance activities which are carried out by
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feveryoneo, me n woO0 me nveratimegressunei of sdimedia aladlithe k e . Al
power of it tocreate aculturegfvi dtymalhdo can be regarded as a
and oppression, which is impressingly demonstrated by the TV series Black Mirror, in the
episode ofiHated in the Nigono.

Generally, i can be said that social media became the vioi@ed/or an amplifier for that

voicei for the individuals or groups who did not have one or whose was too weak to be heard

by authorities and officialdloreover, social media made it the aspirations and wants of

certain groups of people, enabling them to be a part of the potiecaionmakingprocess

in a variable extent. To summarize, it can be said that the main fact behind the potential of
social media for political empowesmn t is that the motivation o
society aware of a problem which is experien
can be argued that social media use as an alternative form of social participation has the ability

to politically empower its users, among the other types of empowerment.

2.6.7.Economic enpowerment

Economic empowerment is defined as an achievement which contains obtaining, maintaining
and i mproving standards of l'iving, uwadant h pro
certain principles such as justice, equaihd sustainability (Pradonoat, 2016). It is possible

to say that this type of empowerment mostly emphasizes the physical means of improving

indi vi dual s6 | i vdemenss;umoiey, enmovalsi@mndedalastate properties

etc. which the use of such materials would improve the living conditions and daily life in a in

the direction of increasing physical comfort and convenience for the individualisvho

empowered economically.

It is claimed thasocial media platforms such as Facebook, Twitter and Instagram are also
used for making decisions for purchase regarding commaodities btrersharing thoughts

and ideas(Barczyk & Duncan, 2011). Furthermore, not only the individual and small
businesses,ven extensively scaled companies are now increasingly utilizing social media in
order to market their products and interact with their custotoesbtain optimal results and
profits (Leskovec et al., 2007)or some, Instagram is regarded as a perfedtatiag tool

with its ability to display commaodities with clear visual descriptions (Ting et al., 2@&1l5).
the mor e, wi t h-t alyggitiggrgued thatylnstagram @aganplishes more

than being a communication channel; it promotes touestirhtions and serves the tourism
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sector as well (Fatanti & Suyadnya, 2015)was found that 71% of businesses worldwide

was using Instagram to display or market products and/or services (Mohsin, 2019).

It can be argued that social medan provide this type of empowerment in two ways, which

one could be fAidirectlyd and the other #Aindirect
soci al medi a occur s a sporgashipsiidecgieviiaunts,cantend money fr
production and so guising applications such as YouTube, Instagrathvarious social media

sites.An example for the direct economic empowerment of social nadithe basis of an

individualcan be givemvith the social media element YouTube. The usage of the social media

platform YouTube results both in the economic and social empowerment among users who

create and supply content; economic empowerment since users make a living out of this

process and social empowerment since they have the opportunity to voice their thdeghts

and make themselves recognized by their audiences (Hibldgo& SegarraSaavedra,

2017).

Another example of directly making money using social media can be explained through the

use of Instagram. It is argued that strategies and tactics so@kay sponsored posts, doing

affiliate mar ket i ndg,napysaleknd of businessnsendlismediums i ne s s
orlargeisel I i ng oned6s p hiwhichsmay be bothwdigital erphysicalendd uct s

the more photogenic and appealing shared photos are, the higher the rateaté#ssof that
productwillbeiand wusing I nstagram to i mprove oneso®6 Youl
direct economic empower ment thr owpmmensteddgr am,
(Xue, 2018).

By building a trustable profile which has countless followers and a solid reputation via online
presence and activities, marketing and selling products/godidédually or collectivelycan

easily be achieved by Instagram usage. It was found that 83% of Instagremtiscover new
products and services on the platform, 80% of them are supported by it in terms of whether to
buy a product or not, and at least 50% of the users were found to follow at least 1 brand on
Instagram, (Mohsin, 2019) enabling them to mat@emically empowered choices among a

broadened range of consumer goods and services.

While there is no doubt that there are people out there benefitting these qualities of Instagram
and earning money from Al nst agaotypohiheugeass, it is pl

benefit from the economic empowerment of the platform in an indirect manner. This situation
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simply arises when an individuatquireghe ability to save his/her money or economic assets

or use them in a more strategic and effectiag with Instagram providing them information
regarding prices of commodities on different electronic shops/stores, allowing to make
comparisons and the optimal choice for maximum profit/savings. Aifeaxample of this
situation can be found at thecsé i o0 n : AExamples from daily |if

empower ment 0 bel ow.

2.6.8.Informational/educational empowerment

Although information obtained from social media can from time to time be inaccurate and

fal se, it is argued that soci al medi a empow
banko with unlimited flow of i nfdssemiadatianon si n
of information faster than any other traditional media medium (Amedie, 2015). Obtaining
information al most about anything, oneso6 int
social media use (Garcia Galeztal.,2017). Within this framework, Instagram users can

upload pictures or photographs in order to speed up the dissemination of information (Chante

et al., 2014).

An agent, knowing his or her sources can greatly benefit from the endless information flow of
Instagram which leads miher to make informed decisions about his/her life and be

empowered in the process.

2.6.9.Examples from daily life regarding Instagram use and empowerment

Within this context, | present the following daily life examples in terms of empowerment on
Instagram.These examples are hypothetical, and they are given for the purpose to help the
reader better understand and fit together the concept of empowerment with Instagram usage.
While hypothetical, these examples are thought to have a high probability of reflectath

life. They are not given out of the blue but rather from the accumulated information of my

academic readings and observations on societal life.

Back to the examples. Helgalk about ehigh schooktudent who uses Instagram to expand
his social circle, avomanwho usednstagram in order to achieeEonomic empowerment,

and a group of environmentalists who facilitate Instagraefor political empowerment.

The high schoolstudent wants to build, antain and/or expand his social sphere since he
deems having many friends as possible is a good thing which makes him feel social and happy.

In this case, he uses Instagram to socialize with fellow Instagram users via posting photos,
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making comments, meaging with friends and friending new people. It can be said that if

these attempts made by the student is successful, this act of socializing can result in the
accumulation of social capital and having a lot of friends may empower our student by making

him feel good at the least. Anything that helps him achieve his goal of making friends and

maintaining his sociakelationship§ i n t hi s case, il nstagr amo, a com

T can be regarded as theltof this type of empowerment.

Another examplean be the one regarding@manwho again uses Instagram, but this time,

in order to check out a higfreel shoe which she was longing to buy. She was tirelessly waiting

for a discount since the shoes she wanted were very expensive. Using Instagraad,tbhe h

power to search and compare the prices of the shoes on different sites and advertisements and

finally, she found a pair which were on discount. Immediately buying the beautiful and shiny

green highkheel shoes, it can be said that this women was waneal at least on two types of

empowerment, psychological and economical; psychologically because she had made and

acted on a decision which resulted in happinessnd satisfied her desire of having the shoes

that she liked, economically because hatiregability to compare different prices of the same

product and thus, having the power of Afchoosi nc¢
provided the | owest pricedo she saved a portion o

to saisfy another indivilual desire.

The third example is about political empowerméne tsdy a group of environmentalists who

are trying to protect the trees and the natural habitat of forest X while a company is interested
in cutting a certain number of trees which are ledan forest X in order to realize a housing
project. Again| e sa§ that this company has obtained the necessary warrants/permits from
the local administration, giving them the full authority to realize the project. At this point, the
power of a handfuénvironmentalists may seem pretty low, compared to the company which
has the state officials backing them up via official permittances. But then, something happens.
The environmentalists start to take photographs of the activities of the company tgting t
trees and then share them on social media. They create an awareness by sharing these
photographs and spreading messages regarding the harm and damage that the project will have
over the ecosystem of the forest and the surrounding residential areas nidessages and
photographs do the trick. They rally countl ess
make public protests and marches. Finally, the local authorities could not withstand the

determined activists, decides that the interest of the conipamog worth protecting with the
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public anger directed against them. The permit of the company is revoked and the trees of
forest X are saved, at least for now. It is apparent that Instagram has served as a politically
empowering instrument in this exaraplresulting individuals having a say in the ijpcdhl

affairs in their region.

This was an example containing environmentalist agents. The same example could be given
by putting feminists, socialists, advocates of human and animal rights, lesbianstiyaigs)

or other minorities and other groups who think they are oppressed in any way and/or who
would like to have a say in the political discourse and who would like to participate in the
construction of the political agenda of th@@mmunitiesand coutries. These may be
imaginary examples, but they reflect thealworld occurrenceghat happen every day
throughout the globel believe that these examples beautifully and simply illustrate the
potential of social media, spécally Instagram to empoweagents in their daily lives to
achieve desired outcomes and to gain control of their lives. Investigating the extent of the
reality of these examples in a soesalentific mannenyvasanother an and component of this
study.Thereallife events narraed/given voice by my participaritsvhich are similar to the

aforementioned examples are given on the #ffi

In parallel to the last exampigven aboveit can be said that in the 21st century, the power of
social media and its age to raise awareness and/or to make changes on the laws of certain
countries is awell-known phenomenonWhile changes on the laws are mecessarily
observed, within the examples such as The Arab Spring which erupted in the Middle Eastern
region of theworld, the oppression to the opposition in the 2009 presidency elections in Iran,

in police violence seen on various countries across the globe, and not going to distant regions,
in the Gezi Park Movement which took place in Turkey, the social media was quite the
mobilizer and information disseminator for these politically empowering acts and protests
where traditional media channels were either sided with the ones in power andiaatbori
remaining neutral and stayed silent, failing to give voice to the oppressed (&halg2i015;

Il rak & Yaz &engaedj IKy,,- ¢Xkla2y;a , 2 Dhe &fect o€soadalhmedia2 01 7 ) .
to mobilize and voice concerns and propagate/convey itheasvere impossible to do via
traditional media channels in order to influence and change dominant political decisions taken
by the government was an obvious fact in the Gezi Park events whichftasteale or less

2 weeks (Kongar & K¢-¢kkaya, 2013).
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Iti s argued that the ACNN effecto of the 199006s w
the ones in power through participating in the political decision making processes had been
replaced by the AYouTube ef f ecmédiawhpolick i mpl i ed
were increasing since governments around the world did not have the ability to control the

information flow of the internet and social media, just as they have done over traditional mass

medi a for a very | on dingtandsharing dEwakvideos & ¥duBupe The r ec
undoubtedly put governments into tough situations such as the sharing of the visuals of
AGuantanamo tort uprMasrdd,, foTrh et hSy raicatns GifviJdul i an As
Snowden.

These are all redife exampes where social media was a leading actor for empowering
individuals against macro power structures such as the state. More examples can be counted
but | believe that these will suffice since just logging in to social media and searching for
relevant topis may bring information regarding the role of social media in promoting and
supporting the feminist movement, the LGBTI movement, the environmental movement,
voices who stand for human rights in general, animal rights and countless other political

struggks, diseminated throughout the globe.

Whether psychological, social, political, economid¢ndormational/educationakocial media

in general, and specifically Instagram, empowers it users. These types of empowerments are
intermingled and most of the taminseparable from each other butdlthem refer to the
individual s6 increasing ability to mslke choices
perceivedas worthy to attain an@vhich has the quality to improve their daily lives or

wellbeing inany wayi in their lives. This study exploratiese possibilities of empowerment,

supported by the categorization made above and which Instagram can be a tool/mediator for,

in the Turkish context.

2.6.10. Narcissism and empowerment in social media

Nowadays it isquite easy to find academic writings and daily news which relate intensive
social media use toarcissism| believe that most of these arguments are superficially made
with populistconcernswvithout the requiredigor for such a research topitherefore, Blow

this section| intend to discuss the linkage of narcissism to social media and empowerment in
a detailed and ideational manner, propounding the fact that it is not necessary for fieem to

inter-related to each other.
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As | have stated dhe selfie section, there is no shortage of academic research, newspaper
articles and other publishings regarding exc
narcissism as the most prominent form of pathology seen in individuals who engage in this

act. It is very easy to encounter numerous-smtial media and anselfie accounts on

television, on the newspaper, or on the internet which tout and show concern that the excessive

use of these are linked to narcissiemsupporting and enhancimgucissisticbehavior It can

be said that most of these accounts are hasty in condemning the act of social media use as a

practice which increase narcissism among individuals, especially among young people.

To counteract the aforementioned argumentatiotaréirgy point may begiving the definition

of the termNarcissismi s def i ned as figreat interest in a
and qualitiesd (Cambridge Dictionary, 2019) .
regardless of determining isa pathological problem or disease, it can be deduced that the
meaning it carries does not have a quality to contradict or oppose empowerment induced by

social media use, which is one of my maiguaments throughout this study.

Moreover, it must be statdéldat the term narcissism which is referred in this work is different
from the medical, pathological ANarcissistic
Psychiatric Association which requires at least five symptoms from the following for
diagnosis to be haughty, to imagine and daydream about unlimited success, power,
intelligence, beauty, love, to believe that he/she is a unique, one of a kind individual who
deserves only the best treatment from everyone else, to want to be adored from eveeyone el

to believe that he/she deserves everything that is good and desirable, to use other people for
selfinterests, not to be able feel empathy towards anyone, to be jealous of other individuals

and toconstantlybelieve that he/she is envied by otheogle, to behave disrespectfully
against other people and to engage in immodest acts and to have an arrogant attitude in general
(K°rojlu, 2014).

When referring to narcissism in this work, | use the terrii aimensional personality trait

that consists of a grandiose sedincept as well as behaviors intended to maintain this self
concept in the face of realityo (Emmons, 198
Campbell, 2016, ps.mo03)i.s Tthhies thAytprea iotf nnaarrcciissssii s
as more social and cultural when compared with the medical personality disorder and it is

stated elsewhere that this type of narcissism was not considered as pathological and that it was
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observed on theaperal population, having both positive and negative outcomes (McCain &

Campbell, 2016) which are not enough to makeanbearisomecondition/health problem.

In addition to these argumentations, it is reasonable to state that even a parallel line could be

drawn between empowerment and trait narcissism. Both of the terms implicitly contain the
meaning that the individuals pursue and attain A
at. Using the application Instagram or any other social media apphitediosite with trait

narcissism as the motivator of the usage, does not necessarily impede the process of
empoverment which is provided by thesglization patterns. In other words, a narcissist still

may be empowered by Instagram and other social méatfanms, being an active agent via

loving him/herself and acting to achieve objectives of-isgdfrest (such as to feed the ego,

enhance selésteem and setfonfidence by establishing and maintaining social circles etc.)

Mehdi zadehds (iokantl Gefinitienalput maecissism tan also be used here as

having implications for empower ment ; a nonymous
information projected about themselves. In particular, users can select attractive photographs

and write sdtdescriptions that are sgdfomoting in an effort to project an enhanced sense of

self. Furthermore, Facebook users can receive public feedback on profile features from other

user s, which can act as a positiQbeoustyegul at or o]
receiving positive feedback is not limited to Facebook. Instagram also allows feedback
regarding a shared post, eneaebnidi nfgo rt hlen sstaanger atnynpeer
well.

In addition to these argumentations, and as | have statdet thesectionofi s el f i ed bel ow,
there ar e even account s whi ch regard sel fies
empower ment o, i f they wer ei nussiegdhtf oandfagrtawvwstth o (e
2015, p. 179). A metanalysis which can beesn as a definitive work to conclude my

argumentation regarding the relationship between social media, narcissism and empowerment,

investigated the relationshipetweensocial media use and narcissism via reviewing 29

relevant studies, which had a sampl&®2430 and found that narcissism was positively related

to four factors; fA(a) time spent on social medi a
media, (c) number of friends/followers on social media, and (d) frequency of posting pictures

ofsd f or selfies on social medi ao (McCain & Campl

moderate narcissism.
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The metaanalysis concluded that the results were more or less moderated by cultural and
social factors. But here is the catch; after establisini@gelationship between narcissism and

social media, the study discusses that this type of narcissism seen on social media users and

the social media usage patterns of individuals which contains posts, selfie sharing,
friend/follower accumulation etc. wer ac knowl edged -eaarsh arnocuetneesnt O «
(McCain & Campbell, 2016). It is reasonable to relate this type of achievement by individual

empowerment rather than a pathology wri@as harm over the user/agent.

Furthermore,in anotherrelatively recent stdy (Fox & Rooney, 2015), it was found that
narcissistic men tended to spend more time and frequently take, edit and share selfies on social
networking sites. These acts and the manipulative editing of selfies were interpreted as the
intention of the indiidual to maximize his attractiveness to attain and maintain sexual
partners. Following a gopkrceivedasworthy to attain through social media use, this example
demonstrateshat narcissism not necessarily obstructs empowerment processes. Therefore,
concemning social media instruments on the basis of narcisbetiaviorpatterns should be

treated distinctly from Aempower ment 0.

In light of these argumentations, it can be said that being a narcissist or not when using social
media, or a quality of theocial media to trigger or suppatready existing narcissistic

behavioran any way are ultimately irrelevant regarding the empowering processes provided

by social media use. All the more, the term narcissism as a medical pathology seems distinct
fromthe type of HAsocial o and #Acultural 6 narci s:
social media applications and (Weditessince, to the best of my knowledge, there are no
individuals whoreceivemedical angbr psychiatric treatment for begrexcessiveocial media

users.

As | have elaborated before, empowerment does not necessarily have to go hand in hand with
narcissisnin anyway. Even so, it may support and enhance empowermectsses rather

than diminisithem. Again, in the best of my knowledgfggre is no study which acknowledges
narcissism and empowermentta® antagonistiphenomenaTherefore, even ifnidividuals

put the usage of social media applications and the act of sharing selfies in the center of their
daily lives and even these peomarry narcissistic tendencies in any way, this does not
automatically condemn soci al media activitie

iempower ment 0.
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The negative connations of narcissism regardingstagram use do not necessarily mean th
the patterns of use do not empower the users in any way. Nevertheless,shef thes study
remains on thempowering aspects afistagram which are driven byc&ophilic usage
patterns.After finally completing the theoretical background of my study, | would like to
continuewi t h Asoci al medi ao, a vast researchtepics e
among othersinstagram.
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CHAPTER 3

SOCIAL MEDIA

A relatively shorter chapter when compared to the theoretical framework, this chapter strives
to give information about social media in general and information regarding its development
in the context of Turkey. Then, the relationship between social m8d@pophilia and

empowerment are discussed separately, bringing this chapter to a conclusion.

3.1. Definitions of social media

Instagram, which is one of the main components of my work can be put under the categories

of Aforms of soci aolr knmendgi asdi taensdd .f slo chieal li enveet w t
understand the history, development, dynamics and mechanics of the new media in order to
help the reader grasp and comprehend the soc
family of socialnetwdk s 6 has brought upon humanity. To
regarding the definition and history of social media is given in this section, alongside with

other input in terms of social media and its derivatives while putting forward their link with

empowermenand Sopophilia; which make up the othesre components of this study.

Soci al medi a has many definitions up -to dat
medi ated communicationo (Mclntyre,epdopd4), a ¢
interact freely, sharing and discussing information (often) about each other and their lives,
using a multimedia mix of per sonal words, p
networks which involve the sharing of information and estaligghimaintaining
communication between three or more (people) (Weaver & Morrison, 2008), as digital
communication and information channels which have the qualities of accessibility, being
consumable by anyone, regardless of their secamomic status, anywere and anytime
(Hennigetal.2 010), as Anew forms of media that inviq
2014), and fi nal |-lyased applicafioas thgtrboild gn the ifleologicdl @ad n e t
technological foundations of Web 2.0, and th#ow the creation and exchange of User
Generated Content (Kaplan & Haenlein, 2010, p. 61).
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Besies social media, another terins o c i a | n e ti BNST krée of gnpostande éos 0
this section. While they can be synonymously used with social media, it can be said that social
network sites are a part of the social media, since social media includes SNS within its body
alongsidewith other typical forms such asneail, texters, blogs, message boards, dating sites,
online games, mobile applications (Manning, 2014) etc. which may exist independently from

social networking sites.

SNS ar e de f-hased skrviees that dllowaiviiduals to (1) construct a public or

semipublic profile within a bounded system, (2) articulate a list of other users with whom

they share a connection, and (3) view and traverse their list of connections and those made by

ot hers withi oyd & Hllison,2008%, tp.e2tld. Futhirmore, SNS can also be

defined as; fAapplications that enable users to c
inviting friends and colleagues to have access to those profiles, sentiaidseand instant

messges between each other. These personal profiles can include any type of information,

including photos, video, audio files and bl ogsbo

It can be inferred from this information that the most popular platforms which aréogssd
between individuals to establish communication in any way are called social networking sites,
while social media is referred to the universe, the field which contains all SNS, along with
other Web 2.0 applications and websites. Ultimately, theretisarconsensual systematic

categorization regarding the components of socadien(Kaplan & Haenlein, 2010).

When talking about social media, it should be kept in mind that the most important
characteristics of social geddbal sgiic®,ciahi emga
interaction amongsers Dickey & Lewis, 2010). Furthermore, social media is considered as

the official birth of the participatory culture,
barriers to artistic expression an@ic engagement, strong support for creating and sharing

oneds creations, and some type of infor mal ment
experienced is passed along to novices. A participatory culture is also one in which members

believe theircomti buti ons matter, and feel some degree of
(Jenkins,et al., 2009, p. 3). It can be said that this definition has its similarities with the

Surveillance Culture on the basis of individual and/or collective empowermetit. tB®
Surveillance Culture and the state oére iempower me

alreadyelaborated under the theory section.
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After briefly defining social media and itterivatives now | wouldlike to give information
about the historgf social mediavithin the context of Turkey, as this study investigates certain

globalphenomenoin the Turkish local context.

3.2. The past and now: internet and social media in the context of Turkey

Despite certain similarities regarding the developmésboial media and social networking
sites/applications throughout the glabethe past 30 yearshere is no doubt that the usage
patterns of these sites and applications vary greatly depending on local context. From
friendship sites to messenger apgiimas, countries prefer the platform which they use
according to their social and cultural compositions. Even the usage of the same platform in
different countries may result in various usage patterns with different motivations of use. To
giveanexamplem t he basis of the fimessenger o use an
that while the citizens of the U.S., Canada, Australia, New Zealand, Egypiranckare

using Facebook Messenger to communicate, citizens of Russia, Mexico, Brazil, Turkay, Indi
The Great Britain ad Spain use Whatsapp messengdapan uses Line, Iran uses Telegram,
China uses Wechat, Ukraine uses Viber, South Korea uses Kakaotalk and so on (Kemp, 2018).
The examples can be expanded to other forms of social media and sewoiekimgf sites and

applications as well.

Turkey is not an exception to this rule. Indeed, apart from the foundation of major and
dominant social media elements, Turkey has had its own, unique history of the internet and
social media. It has been 26 yearssie i nt er net was brought t o t
The first internet connection of Turkey was established in the 12th of April, 1993 by the

Middle East Technical University, Department of Information Technologies over TCP/IP
protocol, via connectingp National Science Foundation Network (NSFNet), with a speed of

64 Kbps (Kéeveércek, 2018) . For a veemrglessl ong t
internet connection, resi deup sneotfwolrukikregy acrer
to conrect to the digital world, which consisted diflinga number over the h
phone line and only after the modem of the household and the one whiclialeasmade

some sort of connection, a fAhand s hakiteo, onl
would be easy for individuals who have used internet in Turkey at that time to recall the eerie

mechanicsound of thalialing process.

TURNET, the first internet service provider in Turkey, came into service in 1996, and after a

year, the number ohit er net service providers rose fro:
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Providing, establishing and using the infrastructure necessary for internet usage was very

expensive at the infancy period of the internet and it necessitadxiying of an expensive

modemand an expensive personal computet to mention the expensive connectieas

(rak & Yazéceo] | u, 2012) . Therefore, the first user
limited in numbers and they were members of a homogenous -emmi@mic

group/community, connecting with each otherwaaious bulletin board systems.

In time, these lintations were partly overcome with the advent of internet cafes (Irak &
Yazéeceéeoj !l u, 2008) , e n V espeziallynteans ad youmg peable i ndi vi dua
gained access to internet, chatted with friends and played videogames. Defined as venues for

moden relaxation and learning, with computers which have access to the internet alongside

with food and beverage services (Yeldéez & B°Il ¢kb

those who lacked the means fonoecting to the World Wide Web.

| remembethat in my high school years, we would sometimes ditch school to go to the internet

cafe to play popular multiplayer video games such as CoGiridee, Defense of the Ancients

(DOTA), Needfor Speed, Serious Sam I, The Lord of The Rings, Béttléviddle Earth,

Star Wars: Battlefront etc. Apart from us, there were also older people in the internet cafe but

unlike us high school students who were video game enthusiasts, they were not there for

playing video games. They were there to use the interndiatonith others, or videochat via

applications such as Skype. The reasons that we opted for these internet cafes that they were

pretty cheag 1 Turkish lira for an hour of PC usaget h a t mo st of the PCbs wi
upgraded which enabled a smooth anduafly satisfying gaming experience and most

i mportantly, they had Ainternet connectionod. A v

A study conducted on 2748 internet cafe cust ome
popularity wasat their peakfound thatmore than 53% of the customers stated that their own

internet access was slow and expensive (Takpéna
internet during the first years of thellenniaresulted in the creation of an internet cafe culture

in Turkey where certain needs such as cheap and fast internet and quality gaming were
satisfied. However, quoting Herakleitos; fithe on
A time came when this statement become true for internet cafes. Like other sec@hgima,

venues for internet surfing, gaming and learning, started to vanish in Turkey one by one, with

the development of free wireless internet along with its falling prices, and the advent of

smartphones, which marked the entrance to the mobile afigitafization (Balaban, 2019).
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This transition period transformed our fdAcell
of these smartphones, backed up with cheap and suitable internet package tariffs enabled
everyone to have their own internet caifesheir pockets. According to Kemp, 194 billion

mobile applications were downloaded worldwide in 2018 and nearly 4 billion active internet

users out of 4.388 billion were accessing internet through their mobile phones)(2019
Currently, on the basis obsial media and device usage, these numbers translate to the context

of Turkey as; 44 million active social media users out of 52, engaging social media via mobile
applications and moreover, 77% of the adult population using smartphones as an electronic
device, where only 48% used laptops or desktop computers and finally, in the year of 2018,
2.877 billion mobile applications were downloaded to mobile phones by the citizens of

Turkey, spending 360.5 billion dollars in total for these paid downloads (Keitipp2

If we are to return to the history of the internet and social media in Turkey, it is plausible to

say that apart from the emerging internet cafes throughout the country, new developments took
place; as a form of communication over the internet,Biketin Board Systems left their

place to new technologies such as the IRC (Internet Relay Chat), which was considered as a
revolution since it brought As bawrihgomtheei tyo
internet (Il rak & YVea tig edhmlody enabled hel shgring ofMmgice o

and picture files in small sizes, which started the age of data/file sharing. This would be the

backbone of the internend social for the coming years.

Within this context, it can be said that the firgernetphenomenoim Turkey wagshefi Zur na o

chat room which was opened in 1998 (lrak & Y
several times anil allowed an anonymous communication between its users. To make a brief

note, Zurna Chat was revivedi 2016 by Yasin T¢rkdojan as
smartphones to bring back the HAnostalgiaod ¢
di sall owing the disclosure of personal infor
Chat room(s),theend ofhe 19906s Turkey saw the &aise of

such as the famed Ekkis®°zl ¢k.

Ekkis®°zl ¢k was founded in the 14th February
a platform which involved the sharing of subjective and objectivaitiefis of words, terms,
conceptualizations, information, experiences, observations, comments, jokes, surveys and

l inks which direct the wuser to information

The site was, and still is in the form of an oalfigital/electronic dictionary, consisting of the
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i nformation mentioned above. 't would not be an
revolution over the course of the history of social media in Turkey. Within this platform,

members (inordertospek i n terms of the siteds jargon; ilau
woul d open an Aentryo and share their thoughts r

public opinion via sharing ideas and informati ol
the cyber culture in Turkey; only in 2006 with its 10.729 authors, it had 5.939.607 numbers of
entries (G¢grel & Yakéen, 2007) . I't may al so be re

messaging features and the authors can also interact with bachoth openly and privately.

Perhaps the most i mportant characteristics of E
constantly expanding with the participation and contribution of its authors, and its quality that

the topics of discussion is not lited to any political religious etc. ideological systems.

Moreover, the topics which are opened by authors do not receive censarsispof the time

I from the managerial level. Generally, the site is considered as a search engine, a discussion

platform a form of subculture, a socialization tool, a bank of historical information, a

representative of sociological senséhamorand a channel of advertising
2007).
Today, Ekkis®zl ¢k is consi dieubjedle caabjeciveimassi ve poo

naturei whichmillions of people who reside in and out of Turkey benefit from. It has become
so powerful for creating public opiniana political empowerment todlpolitical figures and
candidates for public offices feel obliged to make an appearing to the platf@mswer the

questions of the authors, especially before municipal, general or presidential elections. Kemal

Kel ée-darojlu, Temel Karamoll aojlu, Mansur Yavack,
Q&A sessions can be found on the site. In 2@dif)) its 120.700.000 monthly visit number,

Ekkis°zl ¢k is the 9th most visited social medi a
Af ter the foundation of Ekkis°zl ¢k, a man named

named ikissyou.org iDecemberl999. Despite a simple designd insufficient English for
its content, the site swiftly become quite popular both in Turkey and abroad. Just in a few

hours, more than 800.000 people contacted Mahir through his website where he shared photos

from his daily I|ifle kasd meoud dage i Whwch sasvani t o
invitateéShe can stay my homeo, il |l i ke musi c,
home | can playo AMy profession jurnalist, music

(1je¢den, 2016)hfEVerssf ofhehetse messages can be
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became thdirst social media phenomenon of Turkey and perhaps one of the most popular
individuals of the world through a personal website. A distinguished senisenabrat that
timeappearsasn i ndi sputable fact for the reason of
Furthermorewww.ikissyouorgand ¢ajr e found themselves a r
Guinness World Records (with 3.173.973 visitors between Novembeii 18849 2000) and

in Forbesé Amost famous 100 individualso (1]
least one of the ancestsor of fisoci al media phenomenono.
The citizens of Turkey had to wait until the

fashion, fo the revolutionary ADSL (asymmetric digital subscriber line) system was available

to use, starting from the nemillennia( | r ak & Yazéceéeojl u, 2012) .
qualities which made the act of fi incetitevasn et s u
at least two times faster than the old diplconnection system, it had a fixed monthly fee (the

old was priced according to tmembero f fisecondsd which internet
ADSL did not interrupt the land phone communicationklra& Yaz écéoj | u, 2012
brandnewtechnology, households startedé¢ceivefaster internet service 24 hours a day with

much cheaper pricing. Furthermore, faster internet brought the increase of file downloading

and sharing programs such as Napdtinewire, Kazaa, eMule, Rapidshare and so on, which

triggered the trend of online pirating nowadays called Atorrenting

The arrival of the ADSL technology also effected the social communication side of the
internet. The old messaging systems wereaaga by new, faster ones such as ICQ and MSN
messenger. These new social networking programs started to lay emphasis on digitally
constructed identity (lrak & Yazeécéojl u, 20
promote an online identity, erasihgh e A anonymityd aspect of soci
personal, constructed identity went hand in hand with the development of web 2.0 technology,

both in Turkey and all around the globe.

AWeb 2. Oethnwaulturéat@r m whi ch vDdRefiilrl syt Mesdae ca ator
in 2004 to define and describe the stage of evolution which the World Wide Web arrived at

t hat ti me; after the AWeb 1.00 of 1989 whi ch
2.0 referred to &0L8)AThintecknolagicilandina wayyeeciologicabi | ,

T innovation turned the internet into a platform where individuals would now participate,

create and share content and value (uploading), other than just consuming what they find

online (downloading).
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It is said that this new stage in the evolution of the internet had two main properties; first, it

was a field where data was stored fAonlined rat he
was now a platform of participation, it was social, dynamictaede qualities could be seen

among the activities of individuals using sites and applications such as Facebook, Wikipedia,

YouTube and so on (Darwish & Lakhtaria, 2011). Here are some of the many interactive

services which can serve examples of Web 2€e fwebbased electronic mail, online

banking, electronic trade and purchasing, online, digital photo processing and sharing, video

hosting and sharing, music and file sharing, job searching, medical counseling, online radio,

mapping services, relationshignd dating services, electroneducation, Darwish &

Lakhtaria, 2011; Gil, 2018). It was Web 2.0 that enabled platforms and forms of social media

such as wiki pages, blog pages, Really Simple Syndication {R&&h helps various social

media platformgo interact with each other), video creating and sharing sites and applications,

podcast s, i nstant messagitaleghon®i t(essucdndch sa Bklyipegt iac
NetMeethg (Darwish & Lakhtaria, 2011).

In short, it is possible to saythatWgh 0 t urned users from fAreaderso t
it can be assumed that it was actually the Web 2.0 which gave internet and social media the

quality to empower individuals to create their own content, to make their ideas, thoughts and

voices hearthroughout the glod, thus, helping to create the Surveillancé@e and its main

unit, the empowered agent in the face of any power holder worldwide. Indeed, the development

of the web and the trajectory of the advancement of social media is of oriaviliatthe

individual who is opposed and oppressed by govertethand/or corporal power structures.

It is plausible to say that the social media of the 21st centwhen made use of in a conscious

and informed mannércan be an empowering tool for the human being, lifting him/her to the

level of the active agerfrom the level of the passive, powerless, surveilled consumer.

Arriving to this second phase of tiwdorld Wide Webcertainly had similar empowering

effects over the internet and social media users of Turkey. More or less after 2005; the

foundation of the iy guns of social media, people started to share their talents, ideas,

preferences and identities over social media channels such as YouTube, Facebook, Twitter

and through personalized, customized, professionalized blogs. Social media became more and
morepopul ar with every passing day. Nowadays, app

have a social media account (Durak & Seferojl u,
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The numbers which | am about to disclose regarding social media use in the context of Turkey
(Kemp, 2019b) show thenportance given to this phenomenon by the citizens of the country;
59.36 million of the population are defined
said to be active social media users; whereas 44 million are mobile social media users. The
daily average time spent on the internet using any technological device is observed as 7 hours
and 15 minutes, while the same parameter for social media is 2 hours and 46 minutes (this
parameter was observed as 3 houy88%adfinterntethe st u
users are using mobile messengers, 93% of them are watching videos on mobile, 72% of them

are playing video games on mobile, 68% of them are using mobile banking, 75% of them are
using mobile map services. Only during 2018, 2.877 billioabile applications were
downloaded by the citizens of Turkey, with 360.5 billion dollars spent for the download of

these apps. The rankings of the top mobile applications in Turkey by average monthly active
users throughout the year 2018 is as followsWhatsapp Messenger, 2) Instagram, 3)
Facebook, 4) Facebook Messenger, 5) Twitter
Sahibinden.com, 8)-Pevlet, 9) Letgo, 10) My Vodafone TU.

In Turkey, social medi# not only used for social networking purpos&scording to the

same report, 86% of the internet users searched a product or service online to buy, 86% of
them visited an online retail store on the internet with any device, 67% of them actually bought
a product or service online via any device, and @f3@em made an online transaction using

a mobile device. Furthermore, it is stated that in Turkey, the internet and social media are used
for creating and sharing content, agenda setting and monitoring activities, providing and
obtaining information, comunicating with others, for educational research, for feeling
free/independent, for passing time, for watching videDg, series or movies and for

entertainment purposes, such as playing vide

As it can be seen from thesatistics and usage data, social media, mostly in the form of

mobile applications had become inseparable from the daily lives of the people who reside in
Turkey. Though for different purposes, more than half of the population uses social media

sites and pplications to satisfy personal needs. These usage patterns of social media in Turkey,
especially the ones which are about dAwatchin
institutions or social norms of the community, is in concert with the ptammenorwhich

are under investigation in this work; Scopophilia, as a motivation triggering social media use

80



and the result of these usage patterns in the creation of a surveillance culturesesbwip

empowered individuals.

To summarize the history oféeh inew medi ado in Turkey, it i'S pos:
internet and its purposes of use had gone through several important breaking points. The speed

of the internet and connection speed, web technologies, softwares and hardwares have

developed durig this 26-yearold history, paving the way for neiv and every time more

complexi social interactions and phenomena among individuals. There is no doubt that social

media is a one which undergoes constant change in gaagd manner and that changes and

advancements will continue to occur. We may not know wieatuture willbring for the fate

of social media. All we can say is that right now, it is a phenomenon which touches the lives

of billions of people and which makes changes upon those peopleagner the other, the

extent and effect of this change varying for eacharelof those individuals/users.

As stated above and in many sections of this study, Iéaktup on t he fAempowering cheée
of social media. This cluster of digital platforms candeen as very promising in terms of

turning the users into active agents. This situation occurs worldwide, as well as among Turkish

social media users. Proofs regarding this argumentatamne alreadypresented under the

section of empowerment in a sagisiy manner, with both social scientifically backed up data

and with dailyoccurringand practicesAfter giving a brief history of social media both in the

global and Turkish context, | continue with establishing the relationship between social media
andScopophilia.

3.3.Social media and Scopophilia

We look/gaze upon, watch, and check. This act of ours became more frequent in our daily

|l ives as we delved deeper into using social medi
Twitter, Instagram,theyhaveade us a soci ety of stalkers, and w
Season 1, Episode #lthough providing a picture of the bleak consequences of the marriage

of technology and society in a dystopian but not so distant future, TV series suchlas Blac

Mirror beautifully portrago u r i o bregerding th@act@f gazing and using social media.

The wondering reader may especially watch the episgdési f t e en Mil 1l ion Mer i

iNosedi veion tilHaa Mdtifiional | vy., ASmithereenso

At the first glance, the relationship between Scopophilia and social media is an obvious one,

since both of them involve the Avisiond as a pre
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the watching and being watched when using social media however, ezecamroversial
topics regarding the relationship between Scopophilia and social media usage which begs for

social scientific evidence.

The psychosexugthenomenorwas originally used by Freud in the early 20th century to

indicate some sort of situatidmot necessarily a perversibmbtainedn childhood, involving

the curious gaze of the child which was directed towards a range of activities (such as peeing)

and genitals which resulted in deriving some sort of pleasure from this gazing act, satisfying

the childish curiosity (Freud, 2017). Therefore, Freud stated that the activity of seeing and
gazing would produce a kind of dAvisual pl ea:
While the term was used by Freud asn@way phenomenon and while inty involved the

pl easure obtained by #fAlookingbo, Scopophili a
fiwatcho, ffgaze at o0, and Abe watchedo, ibe ga
Basically, Scopophilic motivations imply two conditiont)e pleasure of looking, and the

pleasure obeing looked at. This term waleady elaborated in detail under the theory section.

Here, | try to establish links between Scopoptilia social media.

To present and establish the relationship between Shiigopnd social media is not a

difficult task. It is plausible to say that today, we live in a visual culture where the importance

of everyday phenomenon and events are determined by their visual quality, appeal and
attractivenesskEvery day we are expasl to innumerable images on the television, on the
computer, on the internet, on the newspapers and magazines, on our smartphones, on
billboards, on bus stops, metro stations, in restaurants, shopping cantesportsenters,
everywhere. In addition,ontemporary societies are said to encourage acts motivated by
Scopophilia (Mateus, 2012). Moreover, the expansion of the field of study called Visual
Culture containing research areas such as fip
computermedi ated interaction, comics and videog
the rise of the image and the sight as a sense within social research and contemporary societies
(Mateus, 2012, p. 207).

I't can be saddmihat e d haeiveditv askagedvithmawlution which

made the act of watching images an act where pleasure is derived from, and besides
technological inventions and developmentle tcultural patterns and habif the
contemporary societies started increasinglympeh asi ze t he #Avisiono and

and Abeiatg (IMaoctkeeuds , 2012). The gener al tende
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itransparencyo can easily be seen idlmhedi@ omeone dec
applications such as Yoube, Facebook, Instagram, Snapchat etc. where individuals share

their life events mostly in the form of visual representations, photographs, and videos, not

mentioning other areas of the social where visibility is praised and sought such as the
aforementmed fdAworl d of televisiono, t he workplace wh
with a transparent design in an increasingly fashion, public transport which are now equipped

with monitors both showing the live feedback of security cameras and the riathesiext

stop/station, countless gyms which are entirely covered with mirrors, enabling the act of

wor king out while gazing upon the achemsr sdé own bo

and so on.

It is virtually impossible to escape the consumptibrisuals whichsurround us, unless one

decides to continue his/her life in nature, secluded from humankind and from any type of

interaction made with one of his/her species. What is charmful to the eye is also the thing

which is deemed important and wasthile to the individuals of our contemporary society.

Thus, the eyesight is the most used and praised sense of all within the consumption/production

of new media (Rio, 2012) , making all of the wuser
that Scopopttia can be used as an evaluation tool to explain the interaction of individuals

which has a social characteon social networks, on the basis of this spectatorship (Mateus,

2012). This interaction produces a new type of community, which is based on the

i 8cial power of vision provoking original modes of participation and engagement for

audiences. We claim that spectatorship may be, not only gséngiink to understand

those Sopophilical forms of social engagement, as also it may present us with the

opportunity to outline the transformations on individual identity and on the public

privateddhhot omy o ( Mat eus, 2012, p. 210).
In line with the argumentations of tH&urveillance Culturevhich highlight activeand
empowered individuals, thec8pophiliccmduct s and the soci al type fs|
created by those conducts is the owner of a type of power which makes visible the symbolic

frameworks of individuals by the sole act of looking.

Moreover, the social media users of our time have the povarole/present whatever they

want on their personal social media domain, which signifies that they control the
Aimanagement 0 of tdummarizeonlti means dlevesa.i dTd hat At he
acting subjecto ( Mat e unsntcadBelised to racelyillustratesthist ol | owi ng

situati on; AThe essence of soci al net wor ks seen
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community and communitys mostly accomplished by thec&ophilical attachments
connecting through vision every single indival. So, individuals are not simply an audience:

as a community of vision, as spectators, they do not suppose a passive condition. Being
spectator is at the very core of soci al net
they discover, they ecoment, they maintain social relationships, but do all these things seeing,

l ooki ng, gazing protractedlyo (Mateus, 201 2,

If we move the argument to the platform of ontological existence, it can be said that
Afappearingo to ouacocrefliverm o wsr nexi stnongd ( loi mk
sense of confirming our own &existence, we T
individuals and be accepted by them (Arendt, 1999, gtd. in Mateus, 2012, p. 212). Perhaps this
motivation of existencanay be a key component in derstanding and explaining the
Scopophilic behavior, which is amplified when engaging in social media usage patterns.
Furthermore, it can be stated that this intrinsic motivation also effects the way we present
ourselves on social media. It has been observed by Boyd (2007) that thetéagdgtions

which we conduct with otheéndividualsar e based on an Aidentity p
we communicate other people our perceived qualities via our body language, our clothing
style, the way we talk, and via our facial expressions.srpttocess, we try our best to manage

the impression we make over others.

Alongside daily interaction, since it has been observed that individuals also want to present

their selvesn the digital world via engaging in selisclosure practices (Schau &ligj 2003),

This situation can be translated into social media, especially to Instagram by adopting acts
such as trying to find the best angle for c:a
light, filtering the photograph and editing it in otleays etc. Therefore, it is plausible to argue

that Scopophilia may both govern and alter/effect our social media using practices/usage
patterns. In its essence, social media is characterized by the pleasure abcheaha that it

fosters 8opophilichea vi or by putting Ai mageso at the ce
The following quotation illustrates the relationshigtweersocial media and Scopophilia;

il mages are appearances, they are, hence
perceivedand recognized. SNS have only developed this tendency (Scopophilia)
already present in mundane social intercourse. SNS provide the virtual stage where
persons can appear like actors, who can perform, display themselves and engage in
public behavior...andnga@ in Sopophilic behaviay( k i mk e p.,5. 2018
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Mateus (2012) argues that the drive to -s&tplay, intensively occurring on social media

should not be taken as a narcissistic attitude which the common sense suggests especially in

the case of Instagm. According to him, the behaviors that pursue the goal to make oneself
apparent over soci al medi a, actually assume the
a society which is called a Acommunivtich of vision
serves the humane need to be known and recognized. Scopophilia is seen as the path towards

a sense of belonging here. The social media users are both creators of aesthetic processes and

they are spectators. By looking and being looked, they are litrtagetheby Scopophilia. In

t his case, fivi si ono i sduadles.colnme dMait emis e awe ®
Scopophilical behaviors of individuals and the use of social networks combined, serve to the

fostering of the community of vision. In this comnity, the flow of images and the acts of

accepting, discussing and interpreting them enable the communication of meaning among the

members of the community of vision. Therefore,

AiTo see is not a natwural f uncigatewhenevei t i s mai n
we shape the visible. The visible stresses and demands sociability, and a dgmmuni

of vision follows after the &pophilical dimension of socialhewor ks 6 ( Mat eus, 201
p. 216).

It is argued that spectators have their needs of visudiityhvthey need to satisfy (Rio, 2012).

Again, this need can be identified by no other than Scopophilia. Social media is a perfect

environment for the satisfaction of this need since individuals can search images and choose

which image to see, satisfy thaieeds and be happy and content. To make a summary

regarding the relationship between social media and Scopophilia, | deem the below quotation

fit: A ét he c ent thapleastrgto wafch andilaeafepkilical behavior, they all

characterizs o c i al net workso (Mateus, 2012, p. 208). |t
social media itself is based on Scopophilia. Looking from this perspective, it is very difficult

i if not impossiblé to imagine them as separate phenomena.

According to sstudy which explorethe use of YouTube in terms of&ophilic motivations

(Rio, 2012) aman (Bryan), uses YouTube in order to gratify his needs for looking/gazing.
Therefore, this individual sati sfiisusiigi s need f o
a platform which is a component of social media. However, this piece of work focuses on the

male gaze over the female body and this situation represents the gendered aspect of visuality

(Mulvey, 1975.
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My argumentation is that although thereara ny exampl es whi ch this t
objectifying the female body as a sexual object to fulfill the desires of the eye dairexist,
addition, both the male and female are the subjects and the objects of the gaze.dray 0 s
world, not only malesput also females gaze upon certain objects to satisfy Scopophilic
desires.

To summarize, it can be said that the mixture of social media and Scopophilia results in the
construction of a Acommunity of Vi si ono. Th
community involve actions such as to see and to be seen which transforms users into spectators
and that through these actions the construction of meaning takes place. Moreover, this
community of vision becomes a ¢ onentuong ntiyz enchoe,r

Aito be knowno and fAt.o be acceptedod are satis

After some social theory regarding Scopophilia and establishing links to the forms of social
media and social network applications, | continue on with the characteristics of social media
and itsrelationship with empowermenthe next section is intended to establish a swift

backgroundn terms of social media and empowerment.

3.4. The qualities/characteristics of social media, and the relationship of social media

with empowerment

Social media is a digital, visible, ubiquitous, platform which is accessed #imeglwhich

involves social networking units (Henraggal.,2010). Therefore, it is an arena for socializing,

a resource for consumesmd aplatform for communicating wlit others in order to obtain

certain information which users desireaoquireandit is alsoa medium for individuals to

maintain their relationships which they value enough to continue via textual or visual
communication (Dickey & Lewis, 2010). Originally s oci al medi a was ter m
but since numerous social networking sites started to emerge, one by one, enabling social
sharing and maximizing individual participation, thetevast r ansf or med i nt o A s «
(1t n¢gr, 2016) .

It has been statithat social media has certain core characteristics; it is ultimately a venue for
Aswirfesent atdoscaonduinseél { Kapl an & Haenl ein, :
pl atfor mo, it all ows partiiticmeaetd ahl gndpasbeécrx
platform where individuals do not make any contribution to, rather, it enables and encourages

dynamic, multilayered communication between friends, loved ones and family, newly met
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people and acquaintances étand it usually has the rule creating an alias or a personal

profile as a must to be engaged upon (Manning, 2014).

According to Kietzmann, Hermkens, McCarthy and Silvestra 120social media is formed

of seven main pillars, which their weight and importance varies in termferedt forms of

social media and social networking sites; identity (the extent to which users reveal
themselves), presence (the extent to which users know if others are available), sharing (the
extent to which users exchange, distribute and receiverapntelationships (the extent to
which users relate to each other), reputation (the extent to which users know the social standing
of others and content), groups (the extent to which users are ordered or form communities)

and conversations (the extentwthich uses communicate with each other).

Allowing and enabling mutual interaction, content/information production and sharing,

therefore, reassigning the role of the viewer/user as of the primary determiner of the media
content , ( Dur ak t# hegenforécr amd inanipulatie0 stréciure of the
traditional medi a gradually changed and made in
passive consumers (Laughey, As ds0 lsed in tigetthéory i n | n¢r
section, he concept of prosuen was coined with the mergence of producer and consumer,

emphasizing the increased power and activity of the individual over the media domain, which

both terminologically and practically indicate both individual and colle@impowerment.

Furthermore, tis capability and high participation level means that everyone can talk, discuss

and make comments over any subject, anytime (| ng
the unilateral communication model of the traditional media to a bilateral commanicat

model, thus, bringing the act of socialization as a primary characteristic of social media. Again,

this time in terms of collective empowerment, social media is a platform which rules out

personal features such as religion, language, race and nayiogatigraphy, therefore, in its

essence, it is a platform which condemns discrimination and alienation in any form, uniting

people and creating a cohesion between them in terms of voicing their thoughts, ideas and
demands on common ar2618)s This ¢haracteristie ofesgcial amed{a; n ¢

spawns new social groups and communities, each of which speak out their free will, without

censorship, contributing to the traditiond#mocracy (Bayraktutan, 2013).

Social media consists of several forms vheere mostly mentioned above. Here is a list of

the forms which social media can take; electronic mamhéd), texters (similar to-enail but
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is popular for instant messaging and enabling the use of emojis and smileys. Most of the
popular social medidtes and applications have texters embedded in them such as Facebook,
Instagram), blogs (a personal field for an individual to share his/her thoughts, ideas with a
large group of audience which contains a text and sometimes visuals), message boards (the
best examplen t he context °af (KRurkheyliasf &@&kmi swher e
comments regarding a clearly defined topic, event, object, idea etc.), connection sites i.e.
dating sites, games (online games which gather real people to play withteaghchess,
backgammon, word games such as scrabble, poker or games on social networking and so on),
applications or fAappso (mobile applications)
2014). As stated above, there is not a consensus in the acadend regarding the
categorization of social media. These forms which | have mentioned are the generally accepted

forms which are included in the realm of social media.

Profile creation; which requires the disclosure of personal information online alongside a
profile picture, is perhaps not a characteristic of all social media forms, bdeiirngely the

number one characteristic of social networking sites (Boyd &sdfl] 2007), such as

Facebook, Twitter and Instagram. While faking personal information when creating an online

alias on social networking sites is not prohibited, disclosing accurate and true information at

the stage of creating a profile on these si#es must for others to acknowledge the presence

of the individual. In addition, friend lists, reciprocal messaging/texting systems and
Aicomment s0 can be considered as other main

and social media as a whole.

Furthermore, social media forms and social networking sites and applications may vary in

their features. Some may contain photo and video sharing capabilities while others incorporate
Abuilt in bloggingo features, s)aandeits flk e mo b
capabilities can be experienced only by having a smartphone (such as Instagram), whereas
others also use desktop computers and tablets (such as Facebook and Twitter) (Boyd & Ellison,
2007). Another quality of the social media is that it éemlthe sharing of knowledge and is

used as a tool for community building activities (Punie, 2009, gtd. in Pierson, 2012). Finally,

it is claimed that in the roots of social media usage lies the ability of the exchange of

information among sers (Kaplan 8Haenlein, 2010).

According to Manning, social media generally has five functions; a) identity construction, b)

relationship establishment and maintenance, c) work related function (for users whose work is
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related to social media use), d) seeking and abgaimformation, sharing/disseminating
personal or collective ideas, and exjtertainmentNanning, 2014). Perhaps an economic
function can be added to these functions since social media applications such as Letgo allow
individuals to buy and sell commoigis or simply the websites and mobile applications of
corporations such as Amazon,Bay i for Turkey; Trendyol, Morhipo, Idefix, Kitapyurdu

etc.i again which are sl for trade/commerce purposes.

In light of the aforementioned information, it is plausiliy say that social media takes various
forms and has numerous functions. Therefore, it is used to please different needs and desires.
As mentioned before and will be mentioned after this section, the use of social imedia
specifially; Instagrani motivaed by Sopophilia results in the empowerment of the user in
different ways, as argued aboWoreover this situation contributes to the increased agency

of the individual within the formationf what is called a Surveillanceufure. The qualities

and functions of the social media argued above are exactly the reasons whictsteict the

useri ndi vi dual into an fAagent o, someone who

life.

Social media gives individuals the power to control and maniptiatanpression that other
individuals form regarding the user (Kaplan & Haenlein, 2010). Coupled with the desire to be
presented in the virtual arena via constructing a digital self (Schau & Gilly, 2003), acts of self
presentation caturn into acts of engpwverment.Social media and its applications provide
individuals with many benefits including to communicate, interact and socialize with others,
to obtain information and train oneself in an intellectual manner without the constraints of time
and space toame a few (Garcia Galegaal.,2017).All of these benefits of social media are
reflected to the daily lives of the users as different types of empowerinevtisch were
argued in the empowerment sectibrsuch as on identity construction, political cisd,
psychological and Informational/educationaand so onlt would not be an exaggeration to

say that social media holdse of thekeys to individual empowerment.

Now, | would like to identify and give some information regarding the social npdati@rm
which is intended to be examined as the specific social media platform that links this study to

Scopophilia, empowerment processes and Surveillance Culture; Instagram.
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CHAPTER 4

WHAT IS INSTAGRAM?

4.1. About Instagram and statistics

In this chapter, the social media component of my studgstagrami is introduced and

examined. Firstly, | staff with elaboratingmy reasons for choosing and determining this

platform as the most suitable one for this study. After that, some statistictagfrbom usage

both in the world and in Turkey is given alongside its stages of historical development. Having
defined the application and informed the reader regarding the qualities of Instagram, | then
give information aboutnthg, ihhshfiagbfaerd; mws
as the base component of | nst agrsactionswhdiee s ect
the selfie is defined, its sharing motivations are emphasized and finally, where its relationship

with Scopophilia, empoweent and narcissism is argued respectively, concluding this
chapter.

As being one othe most populaelementf the realm of social media, it is possible to say

that Instagram serves as a keystone for my widris member of social media was specifigall

chosen amongthers such as Facebook, Twitter, WhatsApp and so on because of its intrinsic
qualities and its emphasis regarding fAvisua
perception of this visuality. In other words, Instagram was chosen as a componéig for t

work because of its capability and capacityhafboringScopophilical usage patternswas

thought that the observation of Scopophilia and its sonebifestationsvould not be as

icl earo and Afruitful 0 as imemberswetensedfar this a m, i
purposeThe sense of fAeyesightniggoand tehmp halsli xwan d
more than any other platform.

Il nstagram can be defined as fia social medi a
their daily life activities, lifestyles, habits and intereststie formofpi ct ur es a-nd vi de
Kandri, Al-Hunaiyyan & AlHajri, 2016), alongside with the support of the verbal form

Amessageo, in terms of MAcapti onsshaarnidn ghdoc camno

ifsoci al net wor king application/ platform (Cha
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freef rom the fAGoogle Playo and the fAApandi cati on St
works on devices like smartphones, tablets, and computers vaveloperating systems such

as 10S, Windows, or Androidlhe Instagram Company was founded on October 2010 by

Kevin Systrom and Mike Krieger in S&manciscqTime, 2016).

For the name of the applicati onthoughtttobethen be sai d
admi xture of the words #Ainstant camerao and nt e
instantaneous visual communication among users of the plathoisran application which

allows its users to use various manipulation tools to madifichange the appearance of the

photographs takehy it (Ting et al., 2015)With these qualigs, it can easily be said that

Instagram, designed as a platform based on web 2.0, is an application fitted for interactive
communication ( G&Altuhs2918). Ert ong Att ar

Shortly after Instagram grew to 10 million users from a mere 1 million, after its first year of

coming into service, Facebook took notice of this success and consequently bought the
application, incorporating it into its body for 1 billidiellars in April, 2012 (Kishundat, 2018).

After being bought by Faséth@ofmgndsloahi tftaclibtootklis &
and the numbers of users continuously increased, gaining momentum by the passing of every

day (Serafinelli, 2017; Tingtal.,2015). Only in 2013, it was estimated that nearly four billion

photos were created and shared over Instagram (Abatt,2013) which has increased to

forty billion photos by the end of the year 208jith, 2019. Moreover, the application had

morethan 800 millionmonthlyusers and more than 500 million daily users worldwide while

approximately 250 million daily stories were shaoadhe platforn{Instagram, 2018). As of

June 2018, the monthly active users of the application have reached and exceeded the
staggering amount of 1 billion people (Instagram, 2@lfith, 2019 Statista, 2018) while it

only had 130 million monthly active users in 2013ofsin, 2019). With these statistics,

Instagram is hailed to be the second most engaged social network after Facebook (Mohsin,

2019).The summarizednd translatedhistorical development of Instagram can be found in

the table belowB. Ayan 1962 0 5 ; gfrlams tlanf o Cent er 0; Keach, gt d.
Attar & Altun, 2018, p. 1866).
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Table 1 TheHistorical Development of Instagram

Date Development

March 2010 Instagram was founded by Kevin Systorm and Mike Kriege

November 2010/ Became available at tgppStore.

December 2010| Achieved 1 million users.

January 2011 | Created the hashtags which helped find individuals
photographs with ease and made available the hashtag
public use.

March 2011 Achieved5 million users

September 2011 Instagramwhich had achieved 10 million users, published
2.0 update and brought different filters into use which c

provide the users with more vivid visuals

April 2012 Instagranmade available its Android based application for
The application wadownloaded by 1 million people in one dé
Instagram, which achieved 30 million users with making

investment of 50 million dollars was bought by Facebook fq

billion dollars.
March 2015 The implementation of sponsored commercials was put in €
May 2018 Achieved 1 billion users.
June 2018 IGTV, which enabled the broadcasting of maximum 1 hour |

vertical videos and video chat were made available for use|

Turkey contributes tdhe aforementionegool of monhly active Instagram users with the

number of 33 million, ranking as the second country in the list of world countries which have

the most Instagram users with regards to population/user ratio (Kemp 2018). This means that
the 40.24% of the total population of Turkeywh i ¢ h i s 8 20&®)i lade usogn (T ¢ |
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Instagram. Moreover, according to the sole numbers of Instagram users, Turkey ranks as the
fifth country worldwide (Kemp, 2018).

Today, millions of people continue to start using this application for visual communication
with their fiends and acquaintances (Kishundat, 2018). Furtherntongs found that the

most prominent age range for Instagram use wa3418vhich comprises the 61% of the
Instagram user population (Kemp, 2018). According to another source, this age was
determinechs 1829, representing 59% of the population of Instagram users (Xue, 2018). The
average time spent on the application was found as 53 minutes per day in terms of daily active
users in the year 28 (Smith, 2019 Mohsin, 2019).

Today, Instagram is regarded as a social media component which provides effective
communication and which is used as a marketing tool via providing a visual dialogue in
addition to a verbal and/or textual one (Titgal.,2015). It is exactly this abilitpf making
visudized communication so effective and simple. Instagram derives its popularity from
putting the act of photo sharing in the center. With regards to its design, Instagram is a different
application in comparison to its caterparts Facebooknd Twitter. It was originally
developed as an application only for smartphones and not for pecsamauters and laptops.
Evenwhertheappyvas adapt ed it contifi€ddossencbusapesits usamesmart
phones since the main use/function @& #épplicatiori taking, modifying and sharing photos

T was nat available on the PC versioBo,the mainstream and general use of the application
was confined to the platform of smart phones. Since its use through smartphones enable the
main feature of theapplication which is to take photographs and then to share them via the

camera of the phone, | limit my work with the smartphone version of Instagram.

Ailnstagram is a fun and quirky way to share your
Snap a photo with your mobile phone, then choose a filter to transform the image into a

memory to keep around forever. Wexpderieace bui | di ng
moments in your friendsd |ives through pictures
connected through photoso (Il nstagram, 2016, qtd.
to describe Instagram in the year 2016. While this text wasaegl by the biography

information of the 2 founders and the Head of Instagram in 2019, it can be said that the
aforementioned statement could still be regarded as the main motivator of Instagram usage. In

other words, Instagram was primarily designed toneat individuals via visuals and it was

expected to make an appeal to the eyecater the needs of the sense ofdfiesight. It can
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also be argued that this reason for designing such a platform makes g pavironment

for fulfilling Scophilical desires and impulses.

Apparently, Instagram was founded to solve 3 specific problems; which were a) the standard
phot ogr ap h @ solvededd intimducing filtgrs and other tools which enabled the
embellishment of the photos taken by using the apghe difficulty of sharing photos on
different platforms solved by allowing the upload of the photos over different platfarms

and c) the long time which took to upload phdtasolved by an optimized app, in this case;
Instagram which provided a faexperience of photo sharing (Instagram, 2016, qgtd. in Nilsson,
2016). By bringing effective solutions to these problems, Instagtacklyg became popular

globally.

Apart from communication made through visuals, Instagram also makes use of hashtags,
emojis/emoticons, smileys which convey certain moods, feelings via the human face
expressions in an animated form and captions, which are simply the description of the
photograph that is being shared. The latest update for Instagram took place on 2018 with IGTV
(Smith, 2019, which aimedo encourage users to create, share and watch videos longer than
the original fA60 second |imitedo Instagram v
be argued that I nstagram woul drttb cokpete foo have

popularity on the realm of videos aftegingcrowredon the realm ophotographs.

Furthermore, in addition of enabling the act of sharing photos and videos online, Instagram
also offers the concepts of AlnstaWal ko and
a meeting which the participators are Instagram users who meet,zoaraditake photos with

each other. InstaWalk on the other hand, usually consists of exploring and documenting a pre
defined location via taking photographs and sharing them with the attachment of a certain
hashtagwhile socializing with otheinstagram uers who had not known each other before.

These offline encounters which areabled by Instagram usage aréerseed as encounters

which Acement the shared visual experience a
Instagram is widely consideredn acti vator o (Serafinelli, 201
deduced that soci al empower ment which gives

with whomever t hey whawhichwasvdireadyelaboratadiddr hey want ¢
sectionof empo@r ment as A s o ciimaybe &tribpptediodnstageamt o
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The aforementioned encounters band together Instagrammers in the real world and enhance

soci al participation practices. Wi th that being
primarily over the internet do not usually develop if they are only experienced online, thus

confirming theideathatdhand of fl i ne spheres need to be compl e
p. 109). Giving the power of sociality to individuals via letting thédmase to connect to

others via visual communication and then initiating actual physical face to face mastings

InstaMeets and InstaWallsan be regarded as a means which leads to empowerment

according to the defitions | have used in this work.

Another point to discuss is the use of emoticons within the general Instagram Itisage.

plausible to sathat there are many reasons why individuals use emoticons when sharing their
photographs on Instagram. The use of emoticons may carry various ensokitnas love,

humor, or they may be used simply to enhance the understandability of a shared photo,
supporting its description or to better put it
facial expressions to text communication media, creatiagex of rich content on top of the

words written. At the same time, these communication codes allow us to abbreviate emotional

expressions and squeeze more meaning into fewer

Moreover, the main function of the commecatiion established by images on social media

and specifically on Instagram is argued to be @t
sociabilityo (Frosh, 2015, p . 1623) which gives
reason of engaging in thtgpe of communication. It can be said that social relationships

between individuals are highlgffectedby the mediatorship of social media since these

platforms procure new soci@l and digitali environments where users administrate their

sociality (Seafinelli, 2017).

It has been proven that individuals use Instagram for socializing, which includes making new

connections both on the individual or group basis and maintaining the already established

connections, alongside with purposes of entertainmethtregeivingpersonal gratification
(Tingetal.,2015). There are 3 main elements of an | nst
the user writes to describe or share information about the pheato contain written text or

emoticon usé, Hashtags, and likes and comments (Garner, 2017). Below, dravpegllel

line with my argumentations, | havteide mphasi s on fAtheohasHdt ade, rfith
relationship with 8opophilia and empowerment. After elaborating these phenomshard

my initial personal experienaeth Instagramn order to take closer look to this phenomenon
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and to transfer my firsthand observations regarding the applicitionder to conclude this

section, | propound the link with Instagram and Scopophilia in a general fashion.

4.2. The hashtag

Another quality of the photshaing social media platform is the usage of hashtags, which are
characteried by the good old tickacktoe game table symbol, or the square (#). However,

the official name of the hashtag symbol i s
(octa) points, while the origins of Athorped
unclear (Time, 2014 A hashtag enables the shared coritgitotograph or videod to be seen

by everyone who are using the application, given that they type in the corresponding text which

the content is captioned with (Sheldon & Bryant, 2015). Related to surveillances catid

the active and agently wuser, the Ahashtago
According to Chen, hashtag allowsloredpeopletai hi ghl i ght 6 t heir inte
carry their voice to any intended population (Chen, 2017). Funttre, Wendt (2014, p. 20)
argues that the use of the hashtag provides
enables us to increase our experee O f f eel i ngThdse feglimgs of t h an

empowerment among others may be termed as [ikical and psychological empowerment.

The use of the hashtag gives ideas about u s
hashtags were; #Love, #Instagood, #Fashion, #Photooftheday, #Beautiful, #Picoftheday,
#Fitness, #Style, #Travel, #Happy (KenQ18), similarly in 2018; #Love, #Instagood,
#Photooftheday, #Fashion, #Beautiful, #Happy
Thursdayo, a trend which involves posting no
by the hashtag in questio@nd #like4like (Toghashtags, 2018) which serves the purpose to
raise the usersd6 popularity by making a prom
they like theirs, therefore, establishing a relationship based on mutual interests which hel

the attainment of seémpowerment, according toy empowerment definitions

Finally, the most commonly used hashtags of 2019 were; again #Love, which was used in
1.252.832.456 posts, followed by #Instagood, #Photooftheday, #Fashion, #Beautiful, #Happy
#Likedlike, #Picoftheday, #Art, and #Photography (Metricool, 2019). hashtags, such as
Afashiono, Afitnessd, iibeaautdi,f uil pPph copahiticala @ he ©
impulses of the users as a driving motivator for Instagram use; the delsiok tt the eye

pleasing visuals and the desire to make oneself a visually desirable, attractive (according to

seffper ception and to the subjective ideal of
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perspective, hashtag preferences are an imgqutenh of information regarding thankage of

user motivations andc8pophilia.

4.3. The selfie

4.3.1.The definition of selfie

It would definitely be impossible to study and write about Instagram without defining and

acknowledging the importance of the phenommenofi s el f i e 0. The use of the
written form was said to have appeared for the first time on an internet forum in Australia on

the 13th of September, 2002 (Pandey & Mishra, 2017). Therefore, the credit for using the term

Asel fi ed wmgmous Adstoaliaa studesntnvbo shared a photograph of his damaged

l ip, which was taken after a party (Wallop, 2013
has taken of oneself, typically one taken with smartphone or webcam and shared via social

media(Oxford Dictionaries, 2019).

TheSelfie can be accepted as a very important component of the digital realm. It is considered

as a fAnew phatic agent in the energy flows bet we
and media technologies that hdexome fundamental to our everyday, routine experience of

digitalact vi t i es 0 ( Fr o s Rurthe@noré, & is sopf.a fuhdardedtdl piecatioat

it has many uses and areas of domination in the popular culture of daily life. For example,

thereare nnumer abl e videos on soci al medi a channel s,
(YouTube, 2018), watched by tens of millions of people,apom | t ur e song named fiseEe
from a musi c gr osunpo kcearlsloe dw hiii Tchhe nmésaviewsoon e t han 5505
YouTube (YouTube, 2019 , and even a TV series named ASel fi
financial side of the selfie phenomenon, it is said that the industry of selfie accessories had the

value of 1.9 hillion dollars by the year 2017 and it is projediadl the value of this market

would reach of a staggering 6.4 billion dollars by the year 2025 (Verdict, 2017). This industry

contains a wide set of various products; from selfie sticks, lighting poles, clip on lenses to

tripods, remote shutter buttons afrdnes to name a few.

With other key components of thetarf sharing sefphotographs; &pophilia andselfies

complete the act of setfisclosure This is so since Instagram enables thedpotion and

dissemination, and c®pophiliacan be seen as thactor and internal, instinctual dréy

motivating the act of taking and sharing these photographs. In other words, Instagram and the
iselrMfdwer &8 t he queagophil@sa sishwomedd tacmdanSswer t he ques

T at least to a certain extentegarding the seffisclosure act over social med#pecifically
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on Instagram. As for the fact of the explosion of taking and sharing selfies globally; this may
be partly attributed to the increage@valencef smartphone use which has the abilityatoe
a photo via its front and rear camera, and then share it on an online platform such as Facebook,

Twitter and/or Instagram.

It is plausible to say that the selfie has two functidmstly, it can be acknowledged as an

everyday practice of Instagrams e and second, it can be the ¢
about how people ought to represent, document, and sharb¢haiviors ( Senft & Bay
2015, p. 1589). I n terms of the representati
now, selfies had become a very powerful tool for-sspression (Murray, 2015).

4.3.2.Motivations for selfie sharing

Selfies are personal images of the users. They are uskdtagram useras a tool for a
subjective, controlled, embellished, enhancedregfesentation and the users communicate

in various ways by the poses they took, the angles they choose and the filters they use for their
selfies (Nilsson, 2016). According to Sueal, (2016), selfies are posted online because of
four different sources of motivation; to seek attention, communicate, to make a visual cyber
archive, and to be entertained. Moreover, selfies are regarded as a tool for impression
management since they aredso construct and disseminate the desired view of the individual
(Sunget al.,2016). In addition to the aforementioned information, selfies are also used to draw
romantic attention (Suler, 2015). Last but not least, selfies are increasingly usedibglpoli
actors, the ones in power to establish forms of political communication which include political
branding, political engagement, and media events (Karadimitriou & Veneti, 2016) or other
political actors which facilitate selfie usage for social chatigeexploration of the self, resist
oppression from the ones in power or simply the dominant cultural standards, norms regarding

how to walk, talk, act, dress, eat,@sically how to live (Pisani, 2015).

The sharing act of selfies on social mediagtates as the actor and the owner of the selfie as
making a comment and looking for feedback regarding something peculiar to him/herself,
regarding a life experience, an achievement, or opinions and feelings at a given moment (Suler,
2015). To summarizet can then be said that selfie creating and sharing may be motivated by
the desire of selpromotion, seldisclosure, to communicate and interact with a selected
audience, and by the desire to raise awareness towards a social cause and bring a
social/poltical change upon society and so on, triggering various empowerment and

surveillance processes.
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4.3.3.Instagram, selfie and Scopophilia

It is argued that soci al medi a made easier the ¢
2018). It is plausible to say that the i mpul se c
satisfied better with social media. Indeed, individuals are rpoveerful in their ability to

satisfythese needsf theirs on social media since they can navigate more or less without any

boundaries when wandering these online platforms (Rio, 2012). All the more, Instagram is a

perfect medium to satisfy these needschlare nurtured within thisculture ofthevisuab we

live in since its intense use of visuals is of no match in terms of any other social media form

and/or social networking site available. A very clear example of this situation in the context

of Turkeycan be seen through the study of G¢gndgz, Er
be elaborated in detail below this section. Perhaps the only other form of social media which

can compete with Instagram regarding this matter would be YouTube, for obvisoasea

It is not very difficult to establish links with Instagram and Scopophilia. It has been said that

the daily life of modern peopie constructed and expressed through images, photos and that

these photos shared through social médaspecially Instgrami isat i sfi es a pri mor
desire for gratifying |l ookingodo (kimkek, 2018). I
as a Scopophilic activity (McGowan, 2015; gt d.
designed and constructed upon the very aclohty and sharing photographs, can be seen as

a platform which enables, even welcomes, Scopophilia.

Moving to the relationship betweempradices sel fi e an
of making, displaying, and sharing spbrtraits reveah complex game of gaze, where people

are at thesame time the subject whotahes ct ur es and the object picture
Cruz, 20009, p. 212). This quotation el aborates t
taking and sharing selfies. Thes cess of I nstagram and the emergen
which is understood via the frequent and excessive selfie taking and sharing through the social

media application cannot fully be explath withoutreferringto Scopophilia; the love of

looking and being looked at.

Averyrecenfand to the best of myiskdycomduetatignghe a fAone o
context of Turkeyegarding InstagramusafeG¢ nd ¢z, Er t ong fdubdtoar & Al t un,
thatInstagram users were deriving a sense of pleasure from being looked at. To achieve this
pleasure, they were making efforts and spending a considerable time to design their profiles

in order to present a fl awl ess prerdtoagmah.ce anc
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Furthermore, in this study it was observed that Instagram users attributed a high value to
receiving comments, likes and wsal attention within their interaction with their
followerdfriends/audience. The participants of the study stated tegtathieved emotional
satisfaction from their actions of sgifesentation and from the results of those actions which
involves them being liked and watched by oth&fereover, other statements of these users
such as regularly spending time on Instagramo engage in activities
Af ol |l ow i ordeotd leaeivian ,increased amount tkes or maintain their high
number of viewings.This study which was conducted in the Turkish context may be
considered exemplary in terms ofKing Instagram usage directly with Scopophilia and
indirectly with empowerment and Surveillance Culture. Here, the inner impulses and desires
of the individual to be seen is crystal clear and made concrete through Instagram usage. It is
possible to say #t my work was designed to further this argumentation and investigate the
societal implications of this love to watch and to be watched in terms of empowerment

processes and Surveillance Culture.

If we are to return to the main topic of the secttbieselfie as the prime object oE8pophilic
behavior within Instagram is argued to have the power to construct identities through enabling
individuals to be their own agents of repreaéinh in the form of images (Skr& Baym,

2015). This quality of selfieslink Scopophilia and empowerment on the basisnof
definitions By deliberately controlling the construction of the identity which would be
presented online via the selfie, the usdueled by the desire to be lookediaempowers

him/herself along thprocess.

The following statement may shed lighter the relationship betweerdpophilia and the
selfie in a more psychol ogical fashion; At h o
camera has been in existence since the early days of photogramhself-portrait method
perhaps derives mo r e ffasanationttham from hhe desigerta p h e r ¢
memorialize his or her sel fo (Wendt, 2014, [
image through the mirror has alygamesmerized useferring to $opophilia, the love of

looking and being looked at.

iWe want to appear significant, and we | c
seems as though the selfie acts as a substitute for our wants, needs, and desires. It is a
constantn our lives, as we can take a selfie at any moment. Upon viewing it, the selfie
gives us instant, yet fleeting, gratifica
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Considering thexamples anduotationsabove, it can be acknowledged ttie# making and
sharing of selés is not devoid of the urge, the desire to see argetgseen by others.
Scopophiliacan be seen as one of the most important and prominent driving force of the act

of selfpresentation which takeplace online.

Since individuals who us@&stagram botlvatch others andre being watched by others, it is

|l ogi cal to evaluate this situation under the Amg
involving the mixture of the Synoptical and Panoptical qualities, which was already mentioned

in the theory sdmn asa contribution of Mateus (2012). This model is said to represent a new

and contemporary type of social interaction whi

between Instagram users.

As | stated more than once, this work intended to uncoveunddrstand the relationship

between assumed Instagram usage patterns driven by Scopophilic tendencies on the basis of
Surveillance Culture and empowerment processes, which help individuals to become better

agents of their own dhoiecse sanrda nbgreoda dbdyns u shien g sidd i
study assumed that a transition from a society comprised of passive and surveilled individuals

to a society made up of active, agently indiwvi
Amonitoringo a&dpowegsructires sech asagbvernneerts and international

corporations etc. is taking place globally and that Instagram as a social media platform, with

the Scopophilic impulses of humans supports and serves this transition, which is seemingly

massive in sale.

The implications of oneself willingly sharing fragments of his or her life online, making it

available for other eyes to see, at the same time seeing others, and the possibility of this action

of creating and/ or reilafco@ki nge whhaihnthe 2@l17erd a
case of Instagram was the focal point of this work alongside with the theoretical terms of
AScopophiliabo a. k. a it he |l ove of |l ookingbo and
Afempower ment 0, whi c h romenat when inuestigatinidpé agenoyr t a nt phe
implied by Surveillance Culture. These theoretical forms were elaborated in the previous

sectionsNow | continue with the relationship between the selfie and empowerment.

4.3.4.Selfie and empowerment
Among the classificatioof selfpresentation strategies defined by Merzbacher (2007; cited in

Diefenbach & Christoforakos, 2017 p. 4@l-promotionwhich is carried out in order to make
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the audience acknowledge the abilities of the individual and tpebeeivedas capable,

successful and so on, and sdlkclosure, which is characterized with revealing certain parts

of the self of the individual and his or her emotions in order to be known as amiable among

the same audience and to create a likable image, seems the exaot g/qppswerment that
selfies can provide through Instagram and ot
nature of the content which can be shared through Instagram, may be the most important
determinant of the resulting empowerment regardelgpromotionandself-disclosure The
construction and shaping of the concept of 1
selfie creation and sharing (Shéhal.,2017). Furthermore, as augmenting the argumentation

above, more studies claim thatfees are used as a means for-pedfsentation, selfeflection

and impression management in a wsamtrolled mannefNi | s s o n, 2016; tcadeéer
2016; Kwon & Kwon, 2015; Yang & Li, 2014).

Self-portraits are regarded as a highly efficient tootérms of exposing oneself on social
mediaand at the same timethey are regarded astool for controlling the intended self
awareness (Suler, 2015). The photos selected to carry out the rolerepsedfentation is out

of personal choice, influenced by a variety of factors such as education, culture and the
cognitive state that the dividual is in (Yang & Li, 2014). Even these personalized
representations that Instagram users make do not necessarily depict their true selves, that they
reflect their fAidealizedod selves, it is exac
The desire to manage the impressions of their audience regarding their identity via self
presentation, leads them to be empowered through social media use. After all, referencing
Foucault that power relations reside at every corner of social life andisotiale r act i ons ; i
fact that people are producing content and trying to reposition themselves within power

relations is per se an act of agency and res

On the other hand, in terms of psychological empowerment and incssdtesteemagents

who use Instagram (just as on other social media channels) create and control their ideal selves
which they present to their audience and they create the condlitighing, proper dressing,

proper angle, proper environment, filtegiof the photograph et¢.that make them appear

attractive to their viewers with the patterns of their selfie sharing. (Sesfart, et al. 2017).

I n this context, the smartphonebds fAcamera be

visual voicetat speaks for us and mol ds our i mages
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Furthermore, Schwarz (2010) argues that selfies are used as a currency, an online and offline
convertible social -adpitafgoampndipyv ylevelssofs Avlaome hav
cultural capital. According to him, photographic selpresentatiois the medium to construct

and join social circles and hierarchies. The important point here is the fact that this social

capital obtained by investing in the bodily appearaimcte selfie is seen as an act limited to

individuals who lack other sources to accumulate cultural or social capital. This is actually in

line with the argumentation that the socially disadvantaged individuals are the ones who ripe

the empowering bend$i most of social media whiclvas elaboratedunderthe section of

empowermenof this work.

The intently shared photos on social media raot picked and decided uponan arbitrary

manner. They are specifically picked and shared to achieve certainglénterests such as

| i kes, comments and to gain friends. Phot os shar
social bonds, channels of gdkchange, and standards for sodmérarchizationand

organizatio®@ ( Schwar z, 2010, bepeenak8&mpowering. Tolssymmargea i n c an

it can be said that apart from Instagram use to share photos or pictures of certain objects,

nature, consumer products etc., the very act of selfie creating and sharing can and do result in

personal empowering processedich helps individuals to expand their choice range

regarding their lives and to achieve individual wants and needs.

4.3.5.Selfie and Narcissism

The relationship of narcissism, empowerment and social media was argued under the theory
section. Here, | intendtnarrow the scope of the phenomenon and discuss the relationship of
narcissism with the selfie in order to show that they may not be necessarily positively

correlated with each other.

There is a Greek myth which tells us about the origins of the patbalatate which is called

Anarci ssi-lsomoe ®,r thiesled fby the Roman poet, Ovidius
psychologists and psychiatrists and revolves around a handsome boy named Narcissus. Not

engulfing in thewhole life story of Narcissus, itanbasicallybe said that one day this young

man encounters a pool of water when whatever he was doing, which he looks down and sees

his own reflection. Then, he becomes mesmerized with the image/reflection of himself. Failing

to acknowledge that the imabe sees is his own reflection threwater, he immediately falls

in love with his image. His attempts to touch and feel the beautiful reflection obviously fails

when he tries to interact with the reflection by touching and trying to kiss the watery Finall
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unable to reach, and finding it impossible to communicate with the mesmerizing image in any
way, Narcissus fApines awayo with a burning |
I which can be metaphorically linkedtothes@ | | e d fissied fd ei 0 btsheast t he
condition of narcissism which results in psychological collapse and depression. When
speaking in terms of the individual who has these tendencies to love him/herself in
excessive fashion in that it leads to problems,ésntiain idea which can be derived from this

mythologicaltale.

The origin of t daes bbook torthe f900s,rwhen $reud sntrodluced it to

explain and elaborafesychopathology i a ref erring to Narcissus. |
anintrodict i ono which was written 1 establishbeddésa Fr eud
pathologyi with homosexuality, hypochondria and psychosis (Crockatt, 2006), aeciea

by megalomania. Just acdophilia, the term is almost fegred as a pathological dn
psychological problem and it always has negativeotations. But again, just asdpophilia,

narci ssism at the | east may not necessaril

contrary, it may even trigger these processes.

According to researctselfie sharing was not found as an act which breeds narcissists and
moreover, selfies were found not to be connected to pathologies which unless, individuals
were already in a pathological state psychol
ne ci ssisto Ais not uncontr ol | enddiaypfsedidentiygant ,
and sdil-representation and evolved technologies of representation (Pisani, 2015, p. 47). A
parallel argument in defense of the selfie sharing act can be toasing the narcissism

defined by Freud in 1914 as an individualistic personality disorder, therefore, acknowledging
the termsdé definition as a medical, not soci
is concerned mainly with the growerment ppcessesvhich may be induceby Scopophilic

practices through Instagram use, therefore, narcissism would only be addressed as a factor

which would not inhibit the empowerment of the individual.

Therefore the existence of narcissisinif at all T amongindividuals who intensively create
and post selfies through social mediaes not necessarily conflict with the idea of individual
and/or collective empowermewhich is realizedhrough Instagramse However this is not

the case with the mainstream aaade=and popular literature.
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Sel fies do have a fidarko reputation since they
accounts. Just as linking the story of Narcissus metaphorically to the act of selfie sharing and
therefore, for individuals to love tlidmages more and more while delving deeper into the
aforesaid act, at first glance, even common sesisagside a mass of academic work all
around the world which condemn the excessive use of technological gadgets may lead us to
think that taking and stiing selfies in an intensive fashion is an obsession which has to do
with narcissismas a pathologySukhdeepegt al.,2018; Sunget al.,2016; Weiser, 2015;
Sorokowskiet al.,2015; Fox & Rooney, 2015; Kapidzic, 2013; Bergreaal.,2011). Sharing

selfies frequently, spending more time on Social media sites and applications and the extensive
alteration/editing of selfies before sharing them has been found as related to narcissism among
men (Fox & Rooney, 2015), among women (Amurao & Castronuevo, 20itbamong
individuals by any gender who use Facebook, Twitter, Instagram and Snapchaet{Reed
2018).

But lookingcloserat thesubject at handnd surpassing superficial borders suggests a different

viewpoint on the matter; it is stated that thereevern ot even one fipeer revi e
scientific literature that convincingly demonstrates that selfie production and mental illness

are correlatedo (Senft & Baym, 2015, p. 1590) .
selfies are arguedto be nothy but t he product of a scientifica
which especially arises when individuals such as women, ethnic minorities and young people

adopt new forms and practices regarding a particular form of media (Cohen, 2002, gtd. in Senft

& Baym, 2015, p. 1592).

Ther e ar e even account s whi ch regard sel fies
empower mento, if it wereinsedhfoandagtowtho €8pt
p . 179) rather than wused @et 0a tdhiisnpgo.s albrl et hiit sh r oo
former use of selfies has been told to I ead to :
(Suler, 2015). As discussed above, on the event and state that even selfie creating and sharing

patterns of the individual leade narcissism, thisthi vi dual s & s onomia |l , pol itioc
Informational/educationabnd other various empowering processes would naffeetedso

much by the medically labelled pathology.

After establishing my theoretical background, givimgormation about social media,

Instagram and forming the links between my theoretical concepts and Instegta@rguing

that social media usage may not necessarily positively correlate with narcissigatd like
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to continue with the methodology ofynstudy; the section | deem the most important one

throughout my work, since it was designed to give the research its social scientific quality.

106



CHAPTER 5

METHOD

This chapter is the one which | attribute the most importance sbaleve t gives the whole

study its social scientific and academic quality/characteristtbis chapter, firstly | talk about

the problem and the conceptual framework of my research. Then | give information about my
research model in a detailed fashidyiter establishing the main framework, | continue on
with my 3 main research questiohslong the theory that they are based upavhich are

about Scopophilia, Empowerment and Surveillance Culture respectively. Henceforth, | talk
about the sampling pcess and the sampling criteria which | have conducted again according
to the available/accessible literature. Before bringing this chapter to an end, | go on about the
data collection and analysis phase in detail which is divided into -8estitons; wher¢he
interview process is represented in the first and the analysis stage is shared with the reader in
the second. | finally conclude this chapter with the research limitations which are determined
by my observation and perception.

Up until now, | have ted to show the relationship between a number of phenomena in terms
of theory and thiereflection on thevailable/accessible literature. These phenomena consisted
of Scopophilia, Instagrarn as a component of social mediaSurveillance Culture and
empowement. The main argumentation of this study was to investigate and prove that in our
contemporary society, the Scopophilic impulses of humans, coupled with the current
communication, media and handheld device technologi@s this case Instagram and
smarphoned supported the creatiar maintenancef an active and empowered individual,

and in the macro sense, the creaffonsupporting)of a surveillance culture comprised of
Afagent sdo who now have the power t @andwther c h, sur vel
individuals, groups, at the same time voicing their thoughts, preferences and frustrations,
forming public opinions, directly or indirectly participating in decision making processes
which concern their daily lives. In other words, this studylered the effect of Scopophilia

over Instagram usage patterns in terms of various types of empowérmhbith effectthe

social media usér andthe effects of these altogether towaitas creatiorof, or supporting a

Surveillance Qlture.
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Explanatory studies are conducted in order to understand and explain the dynamics/powers at
play which causes an eventphenomenonand in order to determine the rational causal
networks which shape aacs e ( B¢y ¢ k° zt gheykmostly makeluse, f 2fi0cla2s)e,

s t u das @& research strategyase studies are used to observe and define the details which
generag the relevant case, to devefopssible explanations regarding that case and finally, to
evaluate that case (Gall, Borg & Gall, 1996; qtd. ip B¢ k° zt ¢r Kk et al ., 2
Therefore, this study is considered as both an explanatory and a case study, according to the
observed phenomena and the purpose to understand and interpret the relationship network

between them.

5.1.Problem and conceptual framework

As mentioned earlier, Scopophilia is the first pillar of the theoretical foundation of this work.

It is argued that this phenomenon, this impulse, tendency, or emotion which more or less every
human being instinctively has, has beesuaed toharbor the capability to empower
individuals and in this study, it is addressed as a positive factor rather than a simple
pathological perversion. It is argued here that the love of looking and being looked at, has
properties in itself which supps various types of individual empowerment suglidentity
construction, psychological, social, political, economic dnfbrmational/educational
through the sense of vision and through Instagram use. As a whole, all of these empowerment
processesontribute to the creation ,0br supportinga Surveillance Glturei the second
pillar(s) of the theory in this work which can be called as the macro structure, formed by

micro clusterof empowered individuals/agents.

It can be said that Instagram lieetfinal area of interest in this study. Rather than a theoretical
component, perhaps t b&tter to define Instagram as a practical medium, since it is a social
media platform which individuals use and participate in. This social media platform is chosen

as the medium of the aforementioned empowering processes since it is an arena where
Avi sualityo (welcoming Scopophilia) is more
component of social media. Furthermore, Instagram is one of the most populamsatiza

applications globally

There are over 1 billion monthly active Instagram users worldwide (Kemp, 2019a) and by
January 2019, It was stated that there were 38 milliomthly active Instagram users in
Turkey, making Instagram the second most usetilma@pplication just after Whatsapp

Messenger (Kemp, 2019b), and also ranking Turkeg@nong t he | i st of T#ALe

108



based on number of I nstagram userso after The U.
April 2019 (Statista, 2019a).

Undaubtedly, the extensive use of this application throughout the glotuding Turkeyi

can be seen as the creator of various social interactions and social constructs which can be the

focus of social scientific research. Based on the literature reviewgni be said that the

contemporary usage patterns of social media and the implications of these types of usage

cannot sufficiently be explained via the traditional conceptualizations of surveillance which

mostly focus on statefiaodf ool cprwbrhéeeadipomeng &

be passive and powerless spectators, consuasrepplewho are constantly surveilled.

My literature review suggeststhat a theoretical framework of surveillance which
acknowledges the empowered and active iddigls may provide fruitful and accurate
insights and thus, revealing the qualities of the aforementioned social interactions and
constructs regarding Instagram use motivated by Scopophilic emotions and impulses, putting
the sense of vision at the centeraur image saturated society. Therefore, to adequately
understand the world of Instagram in the context of Turkey and the reflections of Instagram
usage over the daily lives of individuals, a thorough investigatiarmaking use of the
conceptual toolkibf Scopophilia, Surveillance Culture and types of empowermerg seen

suitable.

To observe Scopophilia, an original approach was followed. After reviewing the literature
regarding this phenomenon revealed that theibasteast the best possiblavayto observe
Scopophilia in a social scientific/sociologlcmanner wagdo observe he reasons of self
presentation of the individual. In my case, investigating the reasons for engaging in self
presentation activities on Instagram would enable me to observe Scopdpatbas(2012)
describes this situaticas; me of thebest observatinfields of the Sopophilia is the field of

social networ k witkprtehsee nitratdlomiong act of HAself

Furthermore, executing pilot interviews with three (3) interviewees in order to test this
argumentation, it became apparent that the reasons f@res#ntation and sharing selfims
self-photographscould indeed provide accurate insightin terms of the existence of
Scopophilic emotions and their sociological implicationsaals my other research areas;
empowement and Surveillance Culturen thebasis ofindividuals. The given answer of one

of the interviewees, B. G., who participated in the pilot interview phase of this, study
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concretely illustrates this situation: (why do you g®ksent in Instagram? What are your
reasons and motivations felnaring selfies?)
AWhghoull®nbBecause | 6m a beauti ful Wo man
acknowledge my beauty through my pictur e:
her followers) see them (selfies). | am beautiful, yes, after all | am beaatituiyhy
should | be the only one to see them?
Both in terms of rational thinking and the case of B. G., it was seen that the reasons ef self
presentation revealed Scopophilic emotione t er ms of t he fdAbiwere of |
her statement regarding the motivation of sharing photos and/or selfies of herself was linked
with the love/desire/wish to being watched. To support the revealing of Scopophilia among
participants, other questiohs bmphami ziedg al
desire to admireo, both indirectIOnpthaathdr di r ec
hand, observing the second di mension of Scop
the basis of Acur i thesole mobivater lofiScopophilia by &reud. et e d a
characteristics of the interview questions will be represented in more detail below.

To observe the Surveillanceuffure which is considered a macro structure, the existence of
micro individual agenciesninstagram Culture and general surveillance practices carried out
between institutions, power structures, groups and individualsvedite exploredhrough the
statements of the participantaterview questions regarding empowerment were divided
respectiely according to the sections argued under the empowerment section. Undoubtedly,
the degree of the contribution of different types of empowertosvdrds the construction of

a Surveillance Glture is different. In other words, while ii¢ relatively easyto connect
Surveillance Q@lture with political empowerment, it is difficult to establish the same bond
between the former and say, psychological empowerment. However, even if the support of
certain types of empowent in terms of Surveillanceu@@ure mayoccur rather in an indirect

and abstract manner, rendering passive individuals in terms of media consumption active and
making them agents of their own livesometimes by giving thetnformational/educational

and intellectual means which effect/enableithdecision making patterns/choices, or
sometimes, by simply raising their sefteem level$ is the prerequisite of all types of

empowerment; both terminologically and practically.

Therefore, the conceptual framework of this study consists of tleyeedncepts which are
directly or indirectly linked to each other by the usage of Instagram; Scopophilia,
empowerment an8urveillanceCulture.
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5.2.Research Model

As mentioned above, this research aims to determine a present situation revolving around the

usage of a social media applicatibrinstagrami regarding a possible factor which was

presumed to steaand motivate Instagram usageScopophiliai and after reealing the

rel evant soci al media applicationbés wusage patt
framework of surveillance culture which presumes
Briefly, this research is concerned with the contextual deterimimatvaluation and

interpretation of the relationship between Scopophilia, Instagram and types of iadividu

empowerment which may lead to a Surveillancét@e in order to further our understanding

regarding the social on the basis of surveillance,abauedia andndirectly; psychology

studies.

For this type of study which pursues qualitatbeeial scientificfacts, effects, meanings and
interpretations, a gqualitative research design
research designs udeetlanguage of context and case studies, apply bricolage, investigate

social processes and events/cases within their own social context and a research which has a

qualitative design concerns itself with the creation of meaning or interpretation in certain
settingso (Neuman, 2012, p . 232) . Since the aim
relationships between the aforementioned social phenomenon requires more than mere

statistical data, the requirements of these goals give this study its interpatdtexglanatory

quality and therefore, determine the main characteristic of the method of thiccheasa

Aqualitative researcho.

As briefly mentioned above, case studies are identified as the meanslémtinexamination

of one or more events, envimments, programs, social groups or interconnected systems and

ithey are used to (a) define and observe detail
explanations regarding an event aehall200Z) eval uat €
p. 21). Gse studies consist phenomenon which are bound to spatienarehd which are

specialized.

Understanding a fragment of the contemporary social life, in this case, (1) the reflections of
Instagram usage upon daily life, (2) a possible motivator for thenadtisage on the platform

of Instagram and (3) the implications of the created usage patterns inaiemusvidual
empowerment and Surveillanceul@re, were factors deemed sufficient in terms of

determining the type of this research as a fdcase
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5.3. Research questions and their theoretical backgrounds

As argued above in this section and in many other sections, the main research area of this study
was the exploration of the Scopophilic emotions of individuals and the social effects of these
motivatiors over Instagram usage patterns, which are assumed to supgeitual
empowerment and &urveillance Culture. In total, 3 research questions édelated
inteniew questions, alongside with fiéneral questions regarding demographic information

and Instagram usage patterns were formulated and used within the field work of this study.

Below, | give the research questions and their theoretical foundations.

5.3.1 Scopophilia

The research question abo8topophilia is as follows: Originally a phenomenon of
psychosexual development, what is the significance of Scopophiiilove of looking and

being looked afi regarding Instagram usage patterns and motivations (a social act of
interaction and an ewatay pratice) and what is the role ott&pophilia and spectatorship
regarding the social constructs/ formations i
through Instagram use? Does the love of looking contribute to these usage patterns and
formafions and in certain waysloes Instagram usage evoke tlwo@bpilic tendencies in

individual?

The theoretical references to this research
the pleasure of l ooking and bleyopgt il odab k md d e la
Samuel Mates. It is argued by Mateus that@ophilia does not fit in both the panoptic and

the synoptic model since the panoptic model implies the act of gazing carried out by the few,

and making the fimany 0 madrdower, thessynppidcanodelonipliestheat g a
reversed; the act of gazing carrimat by the many, making the feiv,t h ec todbjoef t he ga
Since $opophilia signifies the many being able to see the few and the few being able to see

the many atthe sametinief s r egar ded-bted wfeietn 0i nmoal ed n offi nt he
the synoptic which is call edGriekvicer dsmp hfyaompp h yc
meaning fAbothd and Aopsi s0O meaning Avisiono)
individual who is using a social network application can be seen at the same time by the few

or the many and further, that individual can see the few or the many at the same time, creating

a simultaneous crossing of mod#svatching and being watched.

The inteview questions regarding the research question of Scopophilia were formulated to

investigate the existence of the Scopophilic impulses and motivations on the basis of
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individual s6 I nstagram usage pattdthalsve Since Sco
of looking and the love of being looked &he interview questions regarditigs phenomenon

was also divided in twar he first section of thenterview questions regarding Scopophilias

about Athe | ove oladIBeuestigis fotal.cAk reemtiorzed befora, the i t

desire of being |l ooked at was aimed to be obser
phot os and s eahdthegse ad o ngereasdecinstéa tfi on 0Thig Mat eus, 2 (
observation was supported with questiarich try to situate the role of receiving likes and

positive comments in terms of selfie sharbr@havior questions regarding selfie sharing and

its reasons, questions about acts whihdone in order to make the selfissel-photograph

more appeatig to the eyéediting the photograph or any act which involves preparing to take

and share aelfphotographand their seHperceivedreasons) and the time taken to daasd

SO on.

Thesecond di mensi onl wfe SafoplopdK ilserged int@randoEmai nl y ob
Acuriosityo which, according to h&dbquedsigns i s t he ba
in total and these questions invol(Whktdg t he t heme:
& Williams, 2013) fir easons fnog, waand hliinkgi/ng ockant ent 6, fAvi s
so on. In total, 24 questions were formulated to observe Scopophilia in users on the basis of

their Instagram usage patterns.

As it is understood from the first research question, Scopophilia is the starting point of this
study. It is followed by the research question regarding empowerment, which is argued to be
triggered directly or indirectly by Scopophilia, then, the research ofigoesit Surveillance

culture comes into play.

5.3.2.Empowerment

The reason for empowerment being in this study is based upon the reviewed literature. In a
time when | was thinking about the practical reflections of Scopophilia and Instagram use, |
have encountecearticles and writings where social media usage may prove useful and
empowering. Continuing my research, the literature proved to be very rich in terms of such
data. Thinking empowerment as a bridge between Scopophilia, Instagram use and Surveillance
Culture, the second research question was fornuilathat is the relationship between
Instagram usage anchpowerment and its derivativesnpowerment on identity construction,

psychological empowerment, social empowerment, political empowerment, economic
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empwerment andnformational/educations@mpowerment®espite its various definitions,

empowerment is generally understood as a

fiMul ti di mensi onal soci al process that hel|
a process that fosters power in people for use in their lives, in their communities and
in their society, by acting on i %2ues the
As it can be understood from this definition and many other definitions regarding the concept
which are mentioned above, the relevant research question is formulated to measure the
capability of Instagram to create empowered and agently individiresinterview questions
under this section are therefore written and asked to observease if they exist the

manifestation of different types of empowerment in terms of Instagram usage patterns.

The term of empowerment and its derivatives wereraijpnalized by asking interview

questions which contained the definitions of the relevant type of empowerment that can be
found under the theory section. The theoretical information regarding every type of
empowerment was mixed with the reasons of Inaragrsage according to each definition of

the specific empowerment type in the interview questions. For example, the existence of an
economically empowered individual through Instagram was measured by his/her acts on
Instagram regarding personal aims antppaes such as using Instagram to earn money or to
compare certain products to determine e s t -efifcfoesctt i ved one to r at
his/her savings.

Undoubtedly, he theoretical background of this research question is based on the concept of
Aemper ment 6. Thi smpdrtancenin my svorlosfnce dt the ntiléstonaaind i

the micro componenvhich has the power and capability to define and ex@aiveillance

Culturei n our cont e nipegoir of ysingtibeaoneept pf;sulldrice culture

is to distinguish it from notions such as surveillance state or surveillance society by focusing

on participation and engageme(iyon 2007psB829r vei | | e
It is reasonable to say that the emphasis made to participation and engagement in this quotation
invite and make room for the term empowerment. While it can be said that the only direct
reference which Surveillance Culture makes to is political empoweyriee other types of
empowerments also may have consequences in terms of supporting and maintaining this

culture of watching and being watched.

The empowered individual who now has the power to surveil, supervise and sometimes
intervene to the acts obpver structures through the use of social media is the essential unit of
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Surveillance CulturefiAs an increasing proportion of our social relationships is digitally

mediated, subjects are involved, not merely as the targets or bearers of surveillanse, but

moreandmore knowledgeable and actiparticipants.This occurs most obviously through

social media and Internet use in general and has arguably intensified an everyday adoption of
variedsurvel ance mental i ties and pcesaesofenpenerment Lyon, 201
on the basis of the individual are th&in processs which | argue that Instagram usage

patterns trigger and salt inthe supporting of a Surveillance Culture.

Anothe theoretical reference for the relevant reseatghlestion was absen as the
Afempowering exhibitionismo of Koskela (2004). Ac
be the passive subjects of surveillance by revealing their daily lives via being the active

producers and sharers of images. This results in individudlste c | ai m t he copyright
own | ivesdo thus, Ato be (more) seen is not al way
This term may serve to link Scopophilia with empowering processes which are constructed

through Instagram use and emphasizestht hemes of Al am hered and Ath
regarding Xo.

26 interview questions were formulated in order to investigablesthgram usage patterns

could present individuals with various empowerment procestésh have reflections on

i ndi v dadywmrdlpradiical lives. The questions were designed to examine these processes

on the basis of empowerment on identity construction, psychological, social, political,

economic andnformational/educations@mpowerment. These types of empowerment were

di scussed under the theoretical section below t
questions which fall under empowerment processes of Instagram are derived from the

definition of empowerment and the eqalient of the aforementioned types of empowerment

on the basis of Instagram practichew, | can talk about my third and last research question

which comprises the desire to observe the effects of the phenomena in the aforementioned

questions and on& the result/output of thenBurveillanceCulture.

5.3.3.Surveillance Culture

The final question regarding the interest area of my study is as the following: As a
component/member of the social media, dtes Scopophilicinstagram usage, and the
empowerment process which it triggers, contribute to the concepta i Sur vei I | ance

Cul tureo and i f so, how and in what ways (within
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In order to reveahnd investigate the presence of Surveillance Culture and agency, questions
were formulated whit were based on the writings and definitions of Lyon (2017) concerning
Surveillance Culture. These consisted of questions which inquire about the prasdnce
prevalenceof Surveillancepractices and agency on the basis of both the individuals
themselvesind on the basis of state and power structliegetermine the plaad Instagram

as a social media platform within a Surveillance Celtdrl questions were designed in total.
These questions were formulated in order to examine the socially constraniailveof the
participantgegarding surveillancactsin our current timeAfter laying down the construct of

research questions, | would like to continue with the process of sampling.

5.4. Sampling

The purpose of the act of sampling regarding qualitative research is to find and use samples,
events and practices which serve to clarify and further the understanding in terms of the
relevant research topic and therefore, to create a sample which Wik ¢in@ advance of the
comprehension of fAsocietal processes of ever
320) and moreover, the sampling of a qualitative research is formed not with the concern of
representativeness but with the concern ofveeiey regarding the research subject (Flick,

1998, p. 41; gtd. in Neuman, 2012, p. 320). These principdes pursued along thact of

sampling for this study.

Research indicates that 31% of Instagram users belong to the age group2s# a48d 32%

of them to the age group of 2534 (Statista, 2019b). Furthermore, it has been stated that the

access to the internet and social media decreases when age iricagdsast in the context

of Turkey (Dur ak & S evéreputmfo tonsjdatidrowhén)decidiigh e s e d
the criteria for the sample dfi¢ study. Speaking in terms a@ophilia, Freud2017)states

that this phenomenon may be present in the individual starting from childhood and is universal
Therefore, 8opophilia does naiffectthe process of sampling. It is a phenomenon which can

be found among everyone without beaffpctedoy demographial, ethnical or sexual factors.

As disclosed in the previous sections, the available evideuggestshat the bulk of social

media users (moréan %60) belong to the age range ofi184, both globally and in the
context of Turkey. I't can perhaps be inferre
users can be found within this age range. Even this inference may be not 100% accurate, |

bdieve it is a good reference point for starting to draw the characteristics of the sample of this
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study. Here, Instagram usage is the only parameter which may differ according to certain
qualities ofthe users such as age and sex.

Scopophilia and empowermiedo not have intrinsic qualities which render thedigenous

to a specific population. Anyone can show Scopophlehaviorsand anyone can be
empowered through their Instagram use. Again, Scopophilia may occur in anyone, who has
passed the anal stagehis/her psychosexual development and this state of emotion/desire can
be carried to the latetages of human life without dippearing. The same goes for
empowerment. To the best of my knowledge, there is not a piece of work that exists which
limits empaverment processes to parameters such as age, sex, ethnicity, religious belief,
political stance, natnality, occupation and so on.

The only sampling criteria which was formulated regarding Scopophilia was bathd on
t e r nexsplocal quality. Scopophilia atwo-dimensionaphenomenon which Volves both
looking and being looked at. Thatial solid reflection of this factor on Instagram usdige a n 0
bet he numbers of #Afoll ower so an thedctrofelookinfol | owedo.
whereas the Afoll owerso allow the act of being
was necessary for my sample to both have people who they followed and people who follow

them. For this, Formulated the criteria of having50 or more followers and 250 or more

followed for my interviewees. These numbers were chdsepe a reference point, with

concerns ofccessibility To the best of my knowledge,sacial scientific criteriorsuch as

this 1 or similar to this in that magt i when conducting a qualitative research regarding

Instagram is noexistent.Of course, numbers lesser than thesg also reveal the Instagram

usage patterns which | aim to social scientifically praué | do not doubt that the increase

of these nurersi signifying more intense and complex relationship networéan provide

thegenerabpicture of Instagram usage patterne  a colmfulee mMianner .

Contextual and accessibility concerns helped to draw the lines of the sample further.
Contextualityis deemed important regarding surveillance studies (Wood, 29068, 2017.

This was fulfilled automatically since all tiie participants wermembers of the context of
Turkey. Finally, againthe concern foraccessibilitylimited the sample of the studyp
individuals who resided in the capital city of Ankara. Therefore, the initial characteristics of
the sample were determined as; a) being in the age range3df, byhaving 250 or more

followers and following 250 or more pagesyd ¢ living in Ankara.
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| found the abovementioned characteristics regarding the determination of the sample

i nsufficient r egraperdnagag hahoéreasdldsaas possible fd
experiencing the full I nst agr amquealkes mthe ence |
most possible extensive fashianarder to fully observe and grasp the effects of Instagram

usage patterns in the life of the individual.

According to De Mer s (2016) , AEngagement O i
individuals who aralistinguished from the ordinary users. This can be explained as being in a
constant state of communication with thes efr rsiodist/lovders and this state involves
creating and sharing content whil e using
Acommentingo, Amessagi ngod e ttoche anh b hBoom@i ng t h
Canning (2019) also suggests that maintainimyensations and commuaitonwith others

on Instagrammainly by using the DM (Direct Messagirig the messaging system of
Instagram)are important and furthermore, she talks about the role of writing long captions,

using hashtagandediting (optimizing stories.

ThereforeIn order to depict and capture a photo of the usage patterns and the cultural norms
and the jargon of the application in an extensivamea, alongside with its sociahdividual
impacts,andaccording to the acseed literature regartj the most suitable/ideal participant

for this study] have formulated the belowbservableriteriai following the previous criteria

T when selectig participants for this work;)cdhaving and using an Instagraaracount for at

least 5 years,)eactively using Instagram, creating and posting, scanning and liking content
over the platform daily, in an extensive manner (this criteria has been solidified as; having
shared more than 100 photos/pictures, having usegketierafunctions of Instagram at least
once such as liking, commenting, creating stories, editing photographs and videos, scrolling
the newsfeed and engaging in one or more of thetsedaily),f) using the application more

than at least an hour per day (the average amount of time spentiaimsedia per day is
determined as 2 hours and 46 minutes, in theext of Turkey (Kemp, 2019b)),) dbeing

posted a visual in the form of a picture, photograph, video or story via Instageanhe last

week and finally, hyhaving used the application the previous day before making contact
with the researcher, with whateverason. The last two criteria wei@@mulated in order to
reach to the 0 aThede&asterid forchoasimg partitipants o the study

was strictly followed durig the interviewee selection process.
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Snowball sampling is the technique which was used in this study. It is defiaadrasandom

sampling technique where the researcher starts with a case/subject, then he determines new
cases/subjects with the informatiwhich he receives from his/her first subject and repeats the
process until the sampling is complete (Neuman, 2012, p. 324). Snowball sampling was used
to gather data since it was recognized as the sample technigue which enables the access to
participans who meet the determined criteria and therefore, which ultimately enables the

observation of the determined phenomenathadelationships between them.

To the best of my knowledge, an accessible academic study (or a useful methodology section

of the stulies which do exist) which can help me by being a reference point in terms of

sampling, and in relevance with the terms; Scopophilia, empowerment and Surveillance
Culture does not exist. The existimhithaccessi bl e
can be conesitdoe rbeedi nfigc | roester puretytarbitraty,dn pargllel with s e

the authors research topic. Furthermore, most of the data regarding what a true, active and
engaged | nst ag simpiycams feonvaridusnewdetredrteclées which mostly

focus on fibeing successful o on Instagram and mar

to bear in mind when formulating my sampling criteria.

Thefirst participant was selected from my own Instagram account, whwad known tha
satisfied the &riteria. Of course, before the interview | have nevertheless validated that she
indeed fulfilled these criteria. After the first interview, the participants of the others were
determined by the former interviewee. Initially, conductibgriajorinterviews were planned.
However, due to time constraints and difficultiegh regards to finding participants and
having them spare 80 to 90 minutes of their time to the interviews, 3 pilot interviews and 14
major interviews were made. 2 of thetarviews were deemed unusable and therefore
disregarded since the data obtained through them were insufficiémé social scientific

Sense.

Consequently, the sample of this narrative study contaimsdh@duals who live in Ankara
who are aged betwrel8 and 34, who are using Instagram for at least 5 yehosave using
the application at least for an hour daily, who have more than 100 Instagram posts, who have
at least 250 followers and who are following at least 250 individuals, brands, insigatjes
etc., who has shared a post over Instagram within the last week before contacting with the

researcher and finally who has used the application in the previous day for whatever reason.
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5.5. Data Collection and Analysis

Qualitative data is defined fise mpi ri cal wor |l d knowl edge whi
(Punch, 2011, p. 58). Therefore, this study made use of the data which is in verbal (statements
of the subjects) form. Sometimes the data at hand was in the form of a visual from the
applicationinstagram, but ultimately, its explanation by the participant was in verbal form.

An dAlnterviewdo is a communication process

individuals and it involves collecting data from the relevant subjects within the frakeior

c h

the questions asked by the researcher (B¢yeék

main data collection tools in qualitative research and it is a good way to comprehend
individual sé6 percepti ons t owarlthdisconstrecidn ioft y ,
reality (Punch, 2011). Interviews can be categorized into four types on the basis of the qualities
of the questions asked (B¢gyekozteerk et al
standardizedpenended interviews are the anavhere the exact order of the questions are

pre-determined and they are asked to all of the subjects in the same order in a complete open

it

ended manner (Beyekozt ogrk et al ., 2012) . Th

openended inteviews when cliecting data.

As mentioned above, and regarding data collectioitially an individual who qualified
through the determined criteria was chosen to be the participant of the study. After the first
subject, the othewere selected each from an acquaintance of the previous subject, who again
carried the aforementioned criteria which are required to fateof the sample. In pdka

with the snowball sampling protocols, thpsocesswas repeated until the interviewsere
completed. Interviews were conducted with the written and verbal consent of the participants.
Each interview lasted for approximat&§ to 90 minuteand the statements of the participants
were recorded via voice recorder, again, both with the writted verbal consent of the
interviewees. The process of data collection started at ofthihef July 2019, and ended on

the 6th of August2019. All known ethical conducts were strictly followed within the process

of data collectionThe interview process is expressed and explained in detail below.

5.5.1.The interview process; before, during and after

After the selection and the completion of the interview of the first participant, the remaining
participants were selected by the formeeiniewees according to the 9 criteria which | have
formulated and specified above. In all cases, the former interviewee made contact with the

next interviewee candidate via verbal or written communication. After accepting to be
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interviewed, the candidataterviewees were asked if their Instagram usage patterns were
meeting the criteria outlined above, before the interviews. After determining the criteria were
fulfilled, and after accepting to be interviewed for nearly 90 minutes with a statefent
fiwowéalyyKsndét it a bit too | onigtéview dates times u c h

and locations were specified, and then, the interview processes were carried out.

Before starting the interviews, | engaged in a 1Q%eaminute conversation with albf the
participants in order to give information about myself and about the study. | emphasized the
importance of their sincerity and accurdcsegarding their own perception of truth/what is
whenanswering the questions. Other than that, | converstédmy participants about their
ongoing daily lives to reduce feelings of anxieffexistenti and make them feel comfortable

and talkative during the interviews. After this short conversation, | presented my participants
the written informed consent dament, requesting their acknowledgement regarding the
purpose of the study, what is required by them, the usage of the information obtained in the
process and regarding what they should know about the study. After reading, interviewees
signed the documeand the interviews began when | started the voice recorder and asked the
first questionThe participantsvereasked to open and look up at their Instagram pages when
answering questions which required numerical data such as the number of followers, pages

which are followed, shared posts and so on.

Because of their lengthy nature, the interviews were usually conductedwio-session
structure with al0- or 15minute breaks in order to prevent the interviewees from being
overwhelmed by the questions, betinterview as a whole (this decision was made after the
first interview and based on the advice of the interviewee). One interview was divided into
three parts since the interviewee needed to leave for an urgent personal event. His interview
was completeé 2 days after the first meeting. On average, the interviews lasté@drftinutes

each They were conducted on different locations, mostly chosen with regards to the

preference of the participant. The locations of the interviews were; Ahmet Arif PaiknEli

Asurp

Tunal & Hil mi, Cof fee Lab Mit hat pahauageholdint ar bucks B

I mi t R°Wpusehol d,adcafengedt Ivoer]aisteoppingmall named Armada (2

interviews were conducted here)c af e named Ka h andtnally ddmestegy i nz ade

room in the Republic of Turkey Ministry of Health

Thequietesiparts were chosen within the interview locations to prevent external voices to mix
with the voice of the participants. Since every bitlafa was important for the sy during
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the interviews, interviewees were encouraged to talk and say what they want to say regarding

the subject without the restrictions of the questions. They were encouraged to stop and think

for a few minutes when they encountered a question wheshhiave never asked themselves

before. This technique proved useful in terms of obtaining data relevant to the study. Some
relatively abstract gonmetized onisa wex amglegaui frream
over the course of the interviews. éffthe examples, these questions were answered in a more

fruitful manner.

Theinitial, A u n guestionraice @f the interviews had 105 questions. The optimal question
formi which all of the questions were extracting the relevant data with no proldeatsas
misunderstandingsstraying from thepre-determined topicetc. 1T was determined in a
reasonable and rational fashion after the first three interviews via the notes which were taken
during the process. Repeating questions were excluded, in sost®asiecertain supportive

and explanatory phrases and examples were ddaedtly in parenthesisin order to enable

the participant to fully understand the question. Some questions which were providing similar
data regarding a mutual topic/phenomeneneamerged. A few spelling errors were corrected.
The finalquestionnaireontained 79 questions in tot@lptimizing thequestionnairéelped
collecting more relevant data in less time by preventing confusion induced by some previous

questions.

Other than giving examples in order to make participants clearly understand the questions, no
form of inducement/redirecting was performed. Overall, and after the completion of each
interview, the participants stated that they enjoyed the process and the questeoasginal

and thought provoking. Some of the participants requested to read the results when the study

was completed and available for public.

It can be easily said that the interviews were carried out with no significant problems. 2
interviews were at used in the study and disregarded since they were deemed as insufficient

within the scope of the gathered data. This was so since more than nearly half of the questions
were answered as Anoo or fino, [ d o natleet t hinl
significanttime-consumingproblem during the data gathering process was the difficulty for

the participant$ which nearly all of them are working individudl$o spareheir time for an
averagel\BO-minutelonginterview.Thissituation may bevaluated as the sole reason for the

delayed completion of the interview process.
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In addition to the personal statements and given answers by the interviewees, after each
interview, the respondents were asked if | could add them from Instagram in cobeetoe

their usage and action patterns on the application. All of the participants accepted this request

and opened their accounts for me to observe and study. The input of these are given in the
fesul tso secti on o f&ftertthe ntegviewstalmastall of tNeoparticipamts f or ge t ,
got their smart phones in their hands and opened their Instagram applications. The interview

must have been remindful of Instagram for them.

5.5.2.Analysis

The first step of the analysgrocess was the deciphering oé tbollected data which was
initially in the form of voice recording. The recordings were carried out by my own
smartphone. After the interviews, | transél the voice files which were in m4a format to my
personal computer where | deciphered and savex ith&Vord format.

There were 23 voice recordings in total. This situation arised from the fact that most of the
interviews were split into two sessions in order to prevent the participants from getting bored
or overwhelmed by questions. Other than thattyes interviews were split into more than two
sessions because of unwanted interruptions; such as a phone chifteecmore, the 12
interviews lasted for 15 hours, B8nutes and 2 seconds in total, making an interview approx.

1 hour and 17 minutes long

The deciphering process was completed on the 13th of Augusttd 8verage deciphering

time for aninterview was approximately 7 hours and 18 minutes. The total decipherimg tim

for all of the interviews tookearly 89 hoursincluding the questionssked, the deciphered
dataamounted to 237 pages. Considering that the questions amounted to 6 pages for each

interview, it can be said that the deciphered data amounted {62237.65 pages in total.

For the second step of the analysiecessite qual i t ati ve data analysis pr
2018 edition was used order to analyze the deciphered data. This software was used because

it provided convenience and rendered the anal ysi
one, saving time. Morer, the use of MAXQD/Aenabled the protection of the original verbal
statements and discourses of the painthe ci pants ar
analysis process, open coding was conducted based on the statements of the participants.

Thenes and subthemes were created within the framework of the gathered data andrihese

analyzedfrom 602 selected codekater on, the themes which were created in terms of the

123



statements of the participants were compared with the literature review atiednetical
tools of the study and the suitable ones were thematized and discussed under the concepts of

the relevant theories.

The statements of the participants were directly translated after the coding pod€egish

from Turkish and these were @giv in the findings sectioihe original statements in Turkish

were given as endnotes in the relevant paye#t.was stated in the paper of informed consent,

and due to ethical and privacy concerns, the names and surnames of the participants were
conceabd. The participants were referred to by the initials of their names, middle haimes

they had oné& and surnames.

5.6. Research limitations

Like every other academic and social scientific study, this work also has some shortcomings
which | would like toaddress at this point. First of all, and as mentioned above, this study

aimed to further our understanding regarding the relationship between complex and social
phenomena. This nature of my purpose in this study rendered it a qualitative research and
therdore, the sample of this study was formed accordingly. Because of this, the results
obtained in this work do not carry the characteristic of generalizability towards whole
populations, certain social groups, or even a whole and complete account of cosiprehe
regarding the relationships between Scopophilia, Instagram, empowerment and Surveillance
Culture. The results in this study represents only but a fragment of understanding the
abovementioned phenomefwehich is very rich on social relational conterathd on the basis

of theindividual® per cepti ons, under st avimdvereaquisiectaon d at t
this research. Whil e this may be conahrovers

importantfactor and requires makirggnote of it.

The second limitation is about the observation of Scopophilia. To the best of my knowledge,

a standard tool/scale in terms of observing, measuring and evaluating Scopophilia does not
exist. | tried to overcome this problem by focusing on the social intigicaand effects of
Scopophilia rather than handling it as a psychoangit@omenonAs | have mentioned it

on the section of Aiproblem and conceptual
detection tool in a social scientific manner which is basethe reasons of sgifesentation,

as perceived and stated by the subjects themselves, and based on other questions which are

formulated to observe Scopophilia among users. While | believe these questions are sufficient
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to reveal motivations and acts whiare related to Scopophilia, nevertheless, the lack of

supporting theory and practice regarding my method comes forward as a limitation.

The third limitation of this study is about the trilateral relationship between Scopophilia,
Instagram and empowerntefsurveillance culture in the macro sense). It is plausible to say
that the linkage between these components embody the capability of triggering and supporting
each other which their revealment was my main purpose. Howavevpuld be too daring

to saythat Instagram usage, motivated by Scopophilia itself alone fully explains the
empowerment processes or Surveillance Culture, or thewéyearound. Undoubtedly, there
exists many other external factors which have the powaffeotthese phenomena,duas

the political, economic, social traditions of a given society or simply as the cultural structure
of societiesIn short, it can be said that the results of Scopophilic motivations, Instagram usage
patterns, empowerment processes and the establisbm8arveillance Culture cannot fully

be attributed to each other. Therefore, | discuss the insufficient power opleacbmenon
regarding the exptation of each other if it can be acknowledged aslimitation i as a

limitation of this work.

With regards to the fourth limitatioeyery bit of data obtained throughout the interview phase
of this study was based on the verbal statements of the participants. No mattautiolv
emphasi zed fAsincerityo and A horheveregxpectels t he mos-
from the interviewees, for whatever reason, tlieedways a possibility of receiving distorted
answers from them. Although perhaps this last one may not be considered as a limitation since
most of the social scientific research which dedh data obtained in the verbal form from
participants do encounter, | believe it was necessary to fhagnsituationout in thispart of

my study

As the final limitatiors of this study, | would like to mention a contextual and a demographical
drawback. The available meamnd the author limited the selection of the participants to a
specific context, which is Ankara, a metropol and the capital city of Turkey. The study should
be read and evaluated with bearing this fact in mind. The results aextcahin this manner

and as mentioned above, having ideas regarding the generalizability of this study means

swimming in dangerous watensich may lead the reader to erroneous conclusions.

Furthermore, the demographical drawback is about the age range of the particigants.

Interviewees who participated in this study belongecarious ages between 25 and BBis
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means that the findings have the power to only reflect the Instagram pesideyes of the
people who belong to the given age range. Individuals who are younger and older may have
differing ways of perceiving and using the application since their wants and needs would
surely be disparate as well as thebtained degrees of emperment types, their
Scopophilical urges and the social acts which follow these impsedéng completed the
method section,ow turn to the section of findings and discussion which contain the collected

data and their sociological implications.
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CHAPTER 6

FINDINGS AND DISCUSSION

In this chapter, the findings of the study will be presented and discussed. First of all, the

demographic information of the participanssgiven. After that,the themes which were
determinedaccording to the obtained data will be brought forward alongside with the

statements of the participants regarding each of the thematized phenomenons and
argumentations. Firstly Scopophilia; as divided
beinglooked at o wi l be put forward. Then, the empow
types of empowerment will be elaborated. After these two, Surveillance Culture will be

referred to under three main ssbctions whickare determined in terms of the subject who

has the quality of being an fAactive agento, havi
perceived changes on his/her life or inraaderscale From thel65pages of deciphered data,

approximately 600 codes/expressions were determinedmprdximagly 10% of these were

used in this section. The sheer number of participant statements in this section is the result of

the concern of not wanting a huge amount of social scientific data to go to waste. Therefore, |

apologize in advance for the possibilil/boring the reader of this work with long sentences

which were expressed by the interviewees.

In this study, 3 pilot interviews and 14 main interviews were made. As mentioned above, 2 of

the interviews were deemed as unusable while the other 12 went through the analysis
procedure. The participantsd agenweralFemaed bet ween
while 4 of themwere mald hei r educational status was al so Vve
student o to APh. D. student o. 3 of the participa
employed in certain work areas. Finally, 5 of them were sirglef them were in a

relationship, 2 were engaged, and 2 of them were married in the period when the interviews

were conducted. Below can beund a table regarding the demographic information of the

participants.
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Table 2 The Demographidnformation ofthe Participants

Code | Age Sex Educational status | Occupational status | Relationship

Name status

C. E.| 28 Male Undergraduate Employer/employed | Married
student

D. ¢.| 28 Female | Mast er s 6 | Unemployed In a relationship

D.M.G | 28 Female | Mast er s 6 | Employed Single

D.K. 28 Male Bachel or s Employed In a relationship

E.Y. 25 Female | Undergraduate Unemployed In a relationship
student

E.C. 28 Female | Mast er s 6 | Employed Single

H.B. 27 Male Undergraduate Employed Single
student

N.Y. 28 Female | Bac hel or s Employed Engaged

¥, K.|31 Female | Ph. D. student Unemployed Engaged

¥ . T. 27 Female | Bac hel or s Employed Single

Y.EA. | 31 Male Bachel or s Employed Married

Z.G. 33 Female | Mast er s 6 | Employed Single

6.1.We loveto look, we love being looked at

D.K.: The photographs which we shamghe world of Instagram the most of the time
are photographs which in them, we are always happy, doing well and which we have
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;[_ki\(e éelndency to always share positive photogragigthe tendendy like and to be

iked.

The above statement of one of the interviewees speaks out for all of the participants. Although

in different and various degrees, it was observed that all dfZivgerviewees had purposes

of liking and being iked through sharing pictures and photographs and they showed
Scopophilical tendencies to a certain extent when using Instagram. It became apparent to me

that the use of Instagram and these Scopophilical usage patesupporting/reinforcing

eachothe i n a mutual way. AiThe gazeodo was the main
social media. The Scopophilical Instagram usage of the participants are presented below under

the two components of Scopophili aokfetdheatloove of

6.1.1.The love of looking

¥ . K.: I like them. Generally |1 Iike all of th
if its not beautiful. I like even when | do not find the post beautiful. Other than the

people | love, | like if they are beautiful.f Ithey appeal to my visual

pleasuré someti mes | get carried away, thinking ¢t

on the application. There are too many attractions, | guess it attracts oneself. You look
and see too many colorful visuals, | can get carrieglydw an instant yes.

D. ¢. : I seek visual pl easur e. Because genera
go, for example the Northern Lights, shooting and sharing the photograph of that
place?

Instagram users who are the subject of this study ldwd sometimes lovieto lookat ot her s 6
postswhen using the application. Mle the ways of their expressions and the reasons for
liking/loving to gaze over content which is shared by other individuals differs in terms of
individual hobbies, tastes, prefgrces, pragmatic goat® obtain psychological relief, escape

boredomand so onthe result stays the same. The existence of a ricim@dnt external

14 nstagram aleminde bizim payl aktéjéméz fotojraflar hayateéeé
hep olumlu gittifji d°nemlerde hep pozitif fotojraf payl al
fotojraflar oluyoro.

2fiBejeniyorum. Genel de sevdijim insanlarén her Keyini,
bej eniyorum. G¢zel bul masam bile bejeniyorum. SevdiJim ins
G°z¢me hi thaeg] eendiéyparzuem kapél éeéyorum, -ok fazla vakit ge-irdi
atraksiyon var, insané -ekiyor sanérnédna KkBiipré|oénpa gbi adkeébyiolrisyuonr

evet o.

Gz zevkine hitap etgmek¢dugeamalnde abe&ryokey. resi mlerine bak.
gezdiji yerler olmugma ,h gimemied aorkayey- €ekmikd af al ano.
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viewing content which is accessible by only a swipe or two of the thumb seems to have been
ensuring the marriage die love of lookingand Instagram usagé&herefore, The comments

of the participants regarding the love of looking may consist the vigudline opposite sex

and fashion;

Y. E. A.: | foll ow them, Il 6m foll owing Vic
models are very beautiful. And oh, the guys are making really good designs. | truly
admire them. When you | ooek,t hyiosu tshaiyn gfiot hbec
your eyes and your hedrt.

They may consist preferences and hobbies;

E.Y.: Firstly it has to have an appeal to me. It has to appeal to my tastes. The visual
must be beautiful. (what kinds of tastes for example?). If it is a pagefaicin a
cultural sense, | would definitely like the book or a quotation of my taste. If it is a
picture that I love for example | like pictures in picture accounts which | can draw. |
do not watch the pictures which | can have a difficult time drawiggt bored. (I
understand). The ones which I find close to’me.

H.B.: | edit them. (Why?). Because as | am a photogragitibe same time | edit the
lighté(in order to appeal to the eye?) I
photograph rather than to make it gyteasing. It is more of a visual thing for me; for

my own visual pleasure. It has nothing to do withtdgsam. It is just because that |

am into photoshop, because | am a designer, because | am a perfectionist, that | want
the better one, the one which is a little bit béftter.

Z.G.: There is a minimalist world in Instagramjth the art of minimalism, for

example only a tiny aeroplane from the sky. Plain, understandable and clear. | look to
these kinds of photographséTher eabbut er, ag
photography catches my attention better é(
photos or photos on art that they draw your attention? Perceiving them as pleasurable?

Or are there other reasons?). Because it appeals to the eye and because it offers me
new ideas since | am a designer, | can pick up pretty goodBbuféxample | absbr

“AiTaki p ederim, Victoria Secretos €& takip ediyorum. (Ne
-ok gazeaekrém yapéeyorlar. Adamlaré ger-ekten takdir ediy
60Haki katen yapméxklardé diyorsuno.

il éé °ncelikle bana hitap ediyor ol masé |l azém. Zevkl e
| az@me zevkl eri mesel a?) K¢glterel anl amda bir sayfaysa
bejenirim. Sevdijim bir resim ise yani mesela resim s
¢ti zemeyecejim -o0k sekleamepéejsecomumas ik dearri izl emi yor um.
hissettiklerimio.

SAEdi tl erim (Neden?) ¢¢nk¢ ayné zamanda fotojraf-& ol ¢
gel mesinden ziyade ben seviyoruum fDoathoa] r-aofké ng %¢ zseerli kdeey d
go°rsel zevkim i-in I nstagramla al akasé yok ben sadece
iyisini m¢ekemmel i yet - i ol dujum i-in, biraz daha iyisi



foreign designs which | see. Again, | can absorb things related with minimalism.
Because normally, | am a person who loves simplicity. But myidifeompletely
chaotic. That is to say, the thing which satisfies me is the desire to be admired when
makingdesigns. For example, | would like be admired through my designs. Here

of course, | mean the highly praised foreign posts which | see on Instagram and the
ideas which | extract from thenthe small details. ¢k, and do you feel a visual
pleasurehappiness when you gaze upon them?) Yes, because the people who share
these posts do not want everyone to understand the posts. They only want a small
group of people to understand them. Now there is such a mindset on Instagram. If |
examined the post arfdund the small detail in it and be happy, | can say that the
owner of the post has achieved his/her purpose. He/she has reached me. Now in my
opinion, this is the” main purpose of Instagreé

Furthermore;

¥ . Kids. Chubby kidsThey come sweet for laugty, you love them. Then animals,

again for laughing or there are different animal videos. To see them. Just animals.

Then there are the photographs of the athletes. How did they gain muscle mass, how

did they | ose weight. -afoeréexpmptes mepecatbeél
| can see the correct version of an exercise which | was doing wrong (which kind of
pages/accounts fo you follow?). Sports pages, locality pages, those types (do you think

that you seek asortéfv i s u a | winlé yeunasualizeghis actf? Of course. | do

because there are times that | look to a photograph many times since | find it very

beauti ful or since I wonder Ahow come did
phot ogr aphaf?t)er ApBredtoagr ap h sarHaiiwhichsooky | i ng sal o
beauti ful. I f the account i #ctyaly,pdolhcdir enough,

have a criteria for liking. | like if the person in the photo looks beautiful. Or if the
locality is nice, if it attracts my attention, be it eegnery, or a dim place, | like it
directly. According to my tastes

7 fiBi minimalist bird ¢

nya var instagramda, mi ni malizm sanatéyl a, me s el

bir u-ak. Sa
| &
i

de, anl éxkeél ér, net. Bu tarz fotojraflara bakar
k ¢zerine mil anelgi°ymsred | €Mi nidmaalai s-toky adik& as anat s
-ekmesinin nedeni ne olabilir? Size hok gel mes
gel mesi , hem bana yeni fikirler suknanalsedr, kagmtké] éna sdaa én
yor. Mesela bakka yer|l rde yapélan yurtdékénda yapél an t
a b

t
k
K
u rle
tabiliyorum. O tasar é&meén ir par-aséné ben kendi me katabi
abiiyyrum. ¢¢nk¢g ben sadelif]
r e
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i -ok seven birisiyim normal de.
Keyler kattéjé i-in key anlamda ik hayaténda ol sun nor.
eni | me arzusu ashepvpdda Behernjialpmell émsttar i m °rnek veri vy
tagramda g°rd¢jém yurtdékéenda yapélan ve takdir edil en,
di fikirler ve pa | arkeardkieyne yg °mr soenl|l alriém kg z,
| r, -¢nke k°yle bir key ol
I i bir kitle anlasén i sti
detayée g°r¢p mutlu ol abi
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Il ar , tombi k -ocukl ar. G¢l mek i -in, tatl e geliyor, S ¢
k hayvanlar video su da oluyor. Onl aré g°rmek i-in.
rum. Nasél ke x . y agBrddaa,roenfacstéd | rzaafyléarléa - ok moti ve edi vy
yaptéjém bir hareketin oradan dojrusunu g°rebiliyor
Sporrme k @n t ar z . (Bu eyl emi ger - ekl @k tdiurriurnkue na rbaidré J %z € z el ki n
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Having individual pragmatic goals can also be a motivator for the act of gazing on other

peoplesd shared content on addiN&t agram. Such a

¥ . KYes,lhaveusedlnst agram f or it [ stil |l do. [
to be informed about peoplesd |ives. il o
such and such. The ones | stalk are usually tkrgirfikiends of my boyfriends. | look

at their pagestheir profiles are sometimes open, and sometimes closed in an
interestingly way! look at them, seeing that they have weird and unrefined tastes, |
satisfy myself. I say fAhe was dating ther
Sometimes they haw® much nonsensical sharedtpass s o t hat I16°say Aw

N.Y.: People do not attract me, just the ones who | love. Apart from that, a commercial
perception based on shopping makes me relaxed. That is to say, things attract my
attention better areleas and comments regarding something which | would like to

buy and use in daily life, research and photographs regarding these commodities. For
exampl e, [ |l i ked a ring model thinking @
which is the latest 20 ®odel , which is the most popul a
go and try that ring or did you look at it in real life?). Yes, yes, | liked a ring very much

then | went and saw it for example. It was not good looking as it was in thesphot

It is clear fran the aforementioned statementh at t he HAspectatorso of
and/or desires of visuality which they need to satisfy (Rio,2012)nisiagranwhich satisfies

a certain desire of lookinthat can manifest in various forms and furthermore, the acts of
watching which are driven from this desire results in deriving a feeling of happiness for the
individualsthrough gazing at mundane and daily activities of otheksi mk e kThe l&/® 1 8)

and theact of looking, gazing is indispensable for Instagram msthis sense, it can be said

musunuz?) Tabiiki de. D¢keéenegyorum, -¢nke bir fotojrafeé
ol muk ya budé diye) @OBetfoge fotejtafFbtarédéakip ediyorul
ediyor u m. G¢zel ge°ré¢nen sa-I|lar. E] eidebiliyomu megselap Bunenr se o |
gi bBedf enme kriterim yok aslénda. O foto]jmakK®mxel ke , ki g
il gimi -ekiyorsa, yeehnilokuimr, Keadiuezgvkieei der gRtr ebej
‘iEvet, kullandéjamool dDszEgbautakBi deni yoalbkl @i nsanl ar €
al mak i-in herhalde. GPr ¢Kkmgyorum, et mi yorsewlleia 6aa nc:
oluyor. Onlarén sayfalaréna bakéyor um, bazen a-ék, b az
yine acaip rafine ol mayan zevkleri var, kendimi tatmin

Kansl doybauan O kadar abuk subogd&ripagkake&€mhmad éf all ayodi K

YiKnsanlar il gimi -ekmiyor, sadece sevdijim insanlar di
ticari ama-1€ bir allg&k heayiattah&wull dtadnadi | ed&fi mgeml mal
czerinden onunla il gild. tem degkegnece ve yorumlaré goroc
fotojraflar g°rme, bunun ¢zerine satyifmdeamay bakknarko dalhia
bej enmi kti m. Hani bu énerelerde var, bejeniliyor mu,
gerd¢kten sonra o yé¢zeélé gidip denediniz mi ya da bakt
canla&sge di p baktém mesel a. Fotojraflardaki kadar ivyi d
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that the desire to watch the displayed is prevalent among Instagram users. It seems that viewing

selfies and other photographs and/or pictures truly give us an ingtarperhaps fleeting

gratification (Wendt, 2014). The eyes of the users are satisfied by the visual which appeals to

them. They are effecteahd drawn, attractrddly t he spectacl e which is per
by them in many different ways. Their gdgesometimes rewarded by relaxation, sometimes

by happiness and psychological wellbeing, and sometimes by motivEtiemaforementioned
statements of the participant séththrei ncgesnttral mitiyd off
images, the pleasure to whtand the Scopophilical behavior, they all characterize social

net wor ks o ( Mat eAltsough thésd &ts hape. diffe2edt8ahd. individualized

motivations, one specific motivatiammmmes forward in terms of checking other pages, accounts

andpostsm | nst agr am; Afcuriosityo.

6.1.2.Curiosity

Again, there was a consensus among my participants regarding curiosity being the sole or most
powerful motivator for Instagram use. All 12 participants explicitly stated that curiosity was

the reason that Instagram gairthis much popularity and that it was the reason which they

found themselves this deep into using the applicafiod.most of the time, this curiosity was

ai med at ot her i nedsjsharedposts] pbadograpbst videms.|m otleef e r e n ¢
words, the object of this curiosity was mostlginother individual.Other times, the
aforementioned curiosity which triggered the act of gazing on Instagesnexistent in terms

of certain environments/localitieand in a lesser fashion; in terms of comitied and
productsMoreover, it can be inferred from the statements of the participants that Instagram

had further supportedfcaiosity nurtured this @Ai mpul se

D . ¢Oddly, there is a curiosity, | want to look. | automatically open Instagram when

the phone is in my hand. Not even Whatsapp but Instagram (where can this curiosity

come fr om, can it be an inherent human trait?
before, | was not using the application very much. Perhaps one wants to look since the

application got popular and since everyone started to use it (does the application

support this instinct?). Yes, for exampl e, [

anymoreThus this is betteréFor example, | follow
everything directly, about their lives (what is the reason for this following act?).

Curiosity. We are curious. You worndabout the things that they &o

Ui r merak var tuhaf bir bi-imde bakmak istiyor um. EIl i mde
What sapp &€ bile a-méyorum direkt inestalgrhimé, ateygyaném.° ¢ Boen
bir kxey olabilir mi?) Bilmiyorum, belki de. Asl énda eskide
biraz ve herkes kullandék-a insan bakmak istiyor. (Uygul ama
kull anéyordum arteéek hi kull anméyorum twitter &. Demek ki
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¥ . KOQf course, it is a performative field which demonstrates identity. Sometimes |
think this can be a dangerous thing. | think that trying to show our identity through
Instagram can make us look diffident. Closing the account came to my mind from time
to timebut | continued to use it in order to hear from some people, to withhold the act
of following people and in order to be informed of their lives. For 1 or 2 times, |
attempted to close it, in other words | freezedlien | was too busy (why did you
reopenit?). Curiosity, being fidgety, incontinency, habituafity.

H.B.: It happens. Sometimes | look at my-@ixifriend (why?). Well, if Instagram is

the only platform for us to communicat e,
right now?abitis alcanplsetelyemotional impulse. Other than that, | do

not engage in stalkin.

N.Y.: We can be curious about someone who passes the street we can look and
examine them (so can we say that Instagram increased this impulse?). Yes, it
reinforced it. Before Instagram, when we used to get curious about someone, the
continuation of the subject walependent on his/her location. Now, since the location

of him/her is also shared and if the account is also not a private one, you can always

see where he/she is. That is the reason of the reinforcement of this emotion. You have

the ability to reach morpeople. You get more curious and you |dakther/much

more (in terms of quantity)élooking at or
to a third one (a constant need to look?). Yes, it creates a constant emotion of curiosity

and time passes when ldog to this, to that and so df.

¥ . Ttonce was the thing | have done most on Instagram, looking to someone whom
| was curious about, t hinking; fiwhat i s h
and where from, whose photograph did he |

direkt her kKeyden haberdar oluyoruz, hayatl aréndan hal
edyor uz. Ne yapmék merak ediyorsuno.

PAaTabii b°yle kimliji g°steren perfomatif bir alan ora
kimlijimi oradan g°stermeye -al ékmamén, °zg¢vensiz dur
geldi, amayine de birilerinderanb e r a | ma k , birilerinin takibini bér ak mam
adéna dev-2mketéi mapadtma girikimim oldu yani dondurdum
tekrar a-tenez?) Yine ikte mer@ak¢. dur amama, kendi ni tu
BHOl uyor . Es ki kéez arkadakéma bazen bakéyor um. (Neden?

onun hayaténé fAne yapéyor acaba ku ano diye merak ediy
onund ek énda ir

usnt glakb . yapméyo

“AéYol dan biri de ge-se bununla alakal é merak edip be
d¢ertegye artérdéjéné s°yleyebilir miyiz?): Daha -ok pel
kapanéyorsa kKimdi wmekiakdedoyonkanil @il en basitinden
konumu yazdéjénda hesap a-eéksa onun da orada ol dujunu
Daha -ok insanlara ulakma ol uyor .r shuanhéa b-iork bnaekraarkk eend ioy
s¢réekl ¢gyor ona baktéktan sonra dijerine s¢rekliyor.

olukturuyoa @®ved ®naademken zaman ge-iyorao.
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back n the day (why did you do such a thing?). | think its an obsession or the feeling

of curiosity. Al wonder where is he, what is
The last statemerthat | will shareregarding this topic touches on the fact that the ability to
look, gazeover other people in amtensiveand easy mannehave created a society of
Asurveilledo individual s. This is an interestin

consequences ofthitn e wbyai oed power to Awatcho:

Z.G.: The curiosity phenomenois already the motivator of us all. Social media
constantly feed¢i i n these types of situationséwhen vy
when you flirt with that person, it gives the
how i s he doi nngGuare sitihg here at this momert, e are findable
without the need of using Instagram, we have transformed into a surveilled society
(people are surveilling each other nowadays, we used to say that the government was
surveilling us). Exactlyand theboundaries no longer existthis is also a situation
among most of the psychological probleinsve intervene into private lives too
mu ¢ lwBere thiswill lead isbeingarguedperhapshe 3rd World War will take place
onthe cyber realm, you never kndfv
These statements of my participants cam bet er pr et ed as proof for the v
(2017) argumentation that curiosity is the basis of Scopophilia in terms of the love of looking.
People wonder, they cannot suppriess perhaps they do not wattt suppress this feeling
which its origin is unknown to them. And since they have an application such as Instagram
right under their hands, they give in to their wants and they start an godiess of gazing
others. Scopophilia supports and incredastagram use while Instagram use supports and

increases Scopophilic desires.

6.1.3.The love of being looked at
It would be absurd to think an application which emphasizes visuality without the second
di mension of Scopophilia, wWihiethe collectedidatae | ove of

indicated that every single one of my participastiswed signs of possessingh e fl ove of

BBir ara en -ok yaptéj éinj ikee yiir iimistdéamge aynalmé y dre,r arke ree d e n k

kimin fotojraflaréné bejenmikd gibi baya bir zaman harcatt
Takénté bence yacalha merermn«kdaeuylgiumlue, 6e yapéyor 60.

fAyamerakolgus zaten hepimizin motivat°org. O tip durumlarda sosy
ol dujunuzda, onunla fl°ortlextijinizde, 6ndapéyor, ner de, I
oturdujunuzda bile instiargrhanlad gyirz,k @9 2natdlaenn éoru | tummlbd ha d° n ¢
birbirini gzetliyor, eskiden derdi k ki devl et bi zi gzet
-ojunda da o var, séneérl ar kal kt @ a@é aureneyegidéf De | hayatl ar a
konukuluyor, bel<Xiibadre @&r.t dmdhe aolSanv,akEi | emezsino.
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| ooki ngo, itwhile agairs manifestirtgiindhe statements of all 12 interviewees
became a | ot more apparent, obvious and fint
would not be an exaggeration to state that populaity of Instagram depends éhnis impulse

of individuals. As it will be clearly seen in the statements of the participants bEh@vpve

of looking is primarily based upon psychological needs and wants such as; being remembered,

the needo be approved,fsocializing,of being different from others, to cease the feeling of
loneliness, to eliminate boredom, to gain prestige based on the presented acts on the shared
post s, to prove onhesédit adbseveokt At t entoibehre,r st o
known'recognizedby othersit o val i dat e on204%qgtkinLyent 20b7/c e ( Bo
Mat eus, 201 2; to impresg ethers in 2/&idu8 wawmd finally and most

importantly to be liked, admired, perceived as attractive and beautiful.

C . E .Ab5 a matter of fact, feel ashamed when they like (photographs) and | feel

happy, | feel very happy when they 1i keél
dance video, it was found highly likeable and it recieved a lot of comments. | instantly
said that Al should share one more at onc

continuation. | sai® should upload it this instaht

D . .¢You look and if you see they recieve more likes, you use it more actively. If the

likes go down|f people star not t o give a damn, you do
example the reasons behind men not using it very much is because they do not write
comments wunder their posts such as #dAterr
somewhere, | want people to seeit(Whpr exampl e?) . I dondt Kk
share appears. For example my phone line is closed to abroad calls but you want to

use the internet, why? You want him/her to see that you are there, you want to put a
picture. Perhaps it can belesire to be adiredexternall when t he | i ke i s
when people find it beautiful, of course it satisfies

H.B: When it recieves a high number of likes, one becomes truly happy. Thus when

the likes decrease, one becomes sad as well. It is just a heart poppftey afi (the

symbol r e f e rbut Bintgwethave r@achedksacstaie) we are not aware

of that. People really get sad in the me

“MBen onlar bejenince utanéyorum asl é&na bakarsan ve mu

d¢jJ éngmden sonra ol du. Bi rp awil daexot épmg y |- aokkt ébne,j ednainlsdiv,i d eoc
dedim ki, bir tane daha koymal eéyém, henunechemen koymeam h e me n
|l azem dedi mo.

BiBaktén -ok bejeniliyorsa daha akti f ekrulz aatneény oa zsaulnéurzs, e
ki mse takmazsa kullanméyorsun ki -ok sék. Mesela erkek
yorum yazméyorlar ya alténa 6-o0ok g¢zeld falan yazméyor
istyorum.( Ni ye mesel a?) Bilmiyorum. Ama insanén payl akma i
internetini kull anmak istiyorsun niye? Orada ol dujunu
déekam éldej eni | me béjsearktigincal abimhbsran®tae tgglzieil ki tatmin olu
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The situation evolves into this. You are shooting a photo or you went to a place, for

example you went to Fethiye, there remains t
you shot a photo in front of the door of t he
beautf u | photograph. You say fdl definitely nee:t

share it, then you see that it has recieved likes from 3 pebpdefact that only 3

people out of your 300 followers likes the photograph demoralizes you. It means that

you haveémpressed only 3 people out of 300 with that photo. The real purpose here is

to impress people on Instagram and to interact and communicate...The purpose of

Instagram is to recieve likes for your photographs, to ensure interaction and to

socialize withdher séwhat matters i s ofothetsintthe f ul f i | | t
best possible way and to makethdro t he At wo ticko (again a re"
on Instagram) only this. This is the thing thatisfies you. This is the de4l

E.Y.: The main purpse is to recieve likes and comments. Sometimes | think of
removing a photo when the number of likes are low. In other words, the real satisfying
thing there is to receive likes and positive comments, a friend to put a heart under the
post. As a matter ofitt, this encourages me. | should share one more photo, | should
take a better one. The more the likes, the more enthusiasne i adtively (the
application)?°

Y.E.A.: Do | want them to like/admire me? ldoet t hem see me, Al too e
tood. This. The only reason is this (reason ¢
why should | share my photo?.am aware of this situatip to make myself

l i ked/ admi redéSharing oiuverlsamimareed. | dosnotc ompl et el

have an intent with anyone. | love my wife, my wife loves me, | am not worried about

making other women, girls like me. Definitely not. But then again, it inwardly pleases

me. It is a very particular thing. | ask myself the cgeforth i s Awhat i f they di

me , I have a wife, [ | ovarewagoingto floeaboutb ut it pl

that 22!
Yitok al déejé zaman ger-ekten mutlu oluyor insan. Byl e azal
kalp -ékéeyor ama iy lkei boinruah alaen kgeerld gedepkhbsanl ge¢l ¢yor yani
anlaménda ¢z¢l ¢yor. AKnsanl ar acaba beni bejenmi yor mu?06 on
ya da bi yere gittin, °rnek veriyorum Fethiyebye gittin, K
°nge fotojraf -ekil miksin, gé¢n batémée boyle -0k gezel bir
payl akmam | azém instagramdao. Payl akéyorsun b°yle, bir bakeée
arasénda 3 ki kibmizu ylwe]. e Deeneik tkor @l 300 ki kinin arasénda 3 ki
Burada aseél ama- etkilemek instagramda etkilemek ve il etik
fotojrafén ne kadar bejeni arhelta s @ e mleit kol eri ml ap] kam&ksagd kee
bekl entisini en ivyi Kekil de yerine getitrmipn oe diekni kteéyk ,b uo.nu
Ol ay bu yanio
®izaten asél ama- bejeni ve yorum al mase. Bejeniler d¢kegk o
dejilim. Yani orada aseéel tatmin sajlayécé kKey bejenilerin,
kal p koymasé. Ba- éke-nas é&.ekBiirk fedatiojorraf daha koymal éyém Daha
-0k be&jaedmir o ok aktif kullanma istefjio.
2B eni bejensinler istiyor muyum? Kstiyorum. G°rs¢nler, O&be
niye kendi ki étkkmydyémmun farkéndayém, kendi mi bejendir meékK
i -ge¢desel bir kKey. Evliiyim, kimseyle bir niyetim yok. Kar ér
beni bejensin derdinde dejilinhmj-kebiormuima! gidéyoki mc¢oRkmaeyi
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It can be seen here that even marriage does not prevent the urge to obtain some kind of pleasure
from the act of being looked &hile the participants could not clearly explain the reasons of
this innate urge, impulse, they do admit that it is there, they admit that it exists as a powerful

motivator of Instagram usage and perhaps more.

¥ . K share my selfies with the thoughtofi | i ke/ admire mysel f,
me 0lé woul d share (selfies) ev®ertausdhe t he A
main idea behind selfie sharingsiesmeone to SEE those them. We know that people

who do not | i ke t heshariagosr@hotegeaph, ltsitisfyméya |l s o,
desires such as to bee seen and to be | il
the extent of this satisfaction though. We can say that werierpe a momentary
satisfactiorf?

The statement of entto&new dimensiog She stdtes that altough she
engages in the selfie sharing activity because she seeks admiration, she also tells us that she
would continue to do so even the phenomenon
seems that thmain motivation of Instagram usage comes to the surface. The love of being

looked at outweighs the impulse to be liked, admired and so on.

ZG.:We already want to be seerdnothéerwards, we ha
the joke that Geére Yolvimhez mavdd |i Zeki M¢r e
always inside us, Instagram provided this. A concern for proving oneself on an
unbelievingly extensive scale had begun
following these, observing. But on the other handl 6 m not surpri sed.
Aithis was our expected endod (so are you
people and that Instagram made it easier?). Yes, for a very long time. Think about it
Hasan, | am 33 years old now, there was aaraghich | was personally following

for 20 yearsWhen the first time | saw hint, was impossible even fimd his pictures

in the newspapers and he was living through tough times in those Regrsnow,

this man can answer a question of yours whenwate to him on an Instagram live

session. What kind of a perception does this opportunity creates? This is a huge

changeél guess it is more focused on taki
this: fAhe/ she | ibeautdul, hamhis, lamtha®® s een, I am
Nedenini soruyor um, O6beni bejense negbduyor kar&mnvare

napécaz?o.

2iSel fielerimi Ben kendi mi bejeniyorum, O&bsejze die °bzeenlil ibje
ol masaydé bile payl akérdém. ¢t¢nke payl akmamézéen asél
ger¢yor onu biliyoruzé selfieden kaseét yine kendi f of
go°r ¢l me, bejeni lbbmel ar Zumavanin edi yor um. Ne kadar tatm
aracélejeyl aat Ahhékakéyoruz diyebilirizo.

ZBAGor ¢nmeyi zaten 20006l ere girdijimizden beri istiyor.!
bi zi kg°nie?cée espri si varya o hep i-imizde varde, I nstag
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The last statement of this section refers to the already exBtiagophilicimpulses which
reside in individuals and that the advent and rise of Instagramarhptified and supported
these urges and desires. It is argued that the nppibesi social medid thatenabled the
amplification and further nurturing of these opened up new possibilities in terms of various
changes in the daily lives ofdividuals The characteristics of these changes being positive or
negative, is of courselebatable. Before concluding the result section for Scopogdhilizuld

like to present my findings in terms of the reasons formei§entation to keep things soeial

scientific.

6.1.4.Reasonsand waysof selfpresentation

I believe that t h e bemmg looked @tn caemomfg tmye | filsdvweg r afn u
participants is clearly demonstrated above, since my participants have Bhpesty and

sinceritymore than expectedcknowledging that they possess this urgeaiying degrees

However, with concerns aftaying true to mm methodology and to place the existence of the

love of being looked atamoresoewlc i ent i fi c platform/literature,
love of being looked at, related to their gelésnation patterns on Instagram under this

section.

E.Y.: | definitely prepare it (the photo for sharing). Especially if the setting is messy,

| tidy the place up. After all, | am shooting and sharing that photo in order to be liked

and to obtain approval.iTer e f or e, things in the photo must
should have a story fexample, if the caption which | will write under the photograph

will be about me being happy or having fun, | should create a happy setting. Or if the

t heme i s mg taonmo smuucdhyiand tiredo, I put my boo
my eyes, put on my eyeglasses and shoot photos which are appropriate for the setting

because this is what | want, | need to achieve that like...| need to have the lighting,

everything under cdrol. It will please the eye, will not embarrass m#.

kendini kanétl ama tel aké bakl ade. Bunl aré g°zlemleyerek bi
yandan da kakér méywoamum. bhgydudi ygwvami 6semsanl arda bu g°r ¢l me
I nstagram bunu kol ayl aktéerdé?) Evet, -ok uzun s¢redir. Ya
bilfiil takip ettijim bir akt°r mbarinBeg°bmekdbméeil mkghsd
zaman -ok sorunlu yéllar yakéyordu. Adam kKu an |Intstagram
i mkan nasél bir algé yarateéer? B¢y @l ilbiaré kiPeyjliek ibm rb wkée yBibred z nd
flo beni, bejendm, ben gdrelimp ben k°yl eyi mo.

“AKesinliklaehdi&dlear-é&mr ey i mesela dajénék bir ortamsa mut
i-in o onayé alabilmek i -in é&éf oa offatadjtraa fdéa -bed kieydreum nv ed ¢za
gerekiyor. Yani en azéndan bir hikayesinin ol masé mesel a,
mutlu bir ortam olukturmam | azém. Ya da -ok é-al ékéyorum
koyup biraz g°gzlzelréijmimedegwizreinpe takép €é& ona uygun fotojrafl
istyorumbule ] eni yi al mamége@mekeilyyjorkéont gelr eklity@emda GPutemamt ap edec:¢
ut andéromayacak
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¥ . TYes;, of course, | change a lot of poses, trying eacheofiih order to adjust the

angle (how many poses for exampld?). I say that itoday | a
around 50 so as one of theshouldcome through the others. Because since | am not

so photogenic, | am trying different angles or | changelthees where | sit or change

the location of the objects (do yeidy up your hair etc.?). Totally, make up and so

forth (ok, so what is theeason for you to make these preparations?). To appear more
beautiful in the photos of courge

¥ . KYes, | editthem (To look better?). Yes, it can be to look better, to make the color
of my hair and skin to appear in a certain way. To appear youhgexppear more
romantic in the black & white photos. If there is a certain object, it can appear more
pleasant®

D.d.t: so happens that we adjust the settir
l'i ke thiso for exampl drnk, Ithave doneghatro@ nosin u f f h
the way of clothing, clothes. If my friend tells me to tidy up my hair, | do it. But | do

not do anything automatically (what is the reason of these preparatidns®at the

photo ambiance look pretty, to pleasethey eé Act ual |l y you alreac
yourself. You want to show yourself. Or you get graduated, sharing lots of pictures,
actually they donot care but you want th

reason?). No reason, personal satisfaction impiryion?’

Generally speaking in terms of the participantsyds stated that certain acts wéskowed

before sharing photographs and selfies on the realm of Instagram. These were detemined as
using different photograph filters, the arrangement of dleatloni or removali of certain

objects in the setting, tidying up hair and taking heed on the apparel, adjusting the light,
regulating the background, fiddling with the magnitude of the photo, adjusting the angle,
putting on makeup and fingernail polts and so on and so fortlhihe purpose behind nearly

2SfEvet, tabiikia - ey @ ayarl amak i-in, -ok poz dejiktirdijim, der
dersem bir b°yle 50 tane falan -ekiliyorum ki arasénd
a-eélardan deniyorum yiak tdiar ii ydreu no,t ua bdjug luenr iyne ryie rdieni dej

ediyor musunuz?Aynen,ma k y a j falan. (Peki bu hazérbdfkhadahgapmae
-ékmak tabii kio.

®fEvet d¢zenlerim. (Daha igyir ¢gnerygnmme ks ai--& nné?n) rEevnegti,, dtaehna
Daha gen- g°r ¢nédywiymzolfaldioljirraf | @iryyah daha romaamti k g°r ¢
beyaz daha g¢zel -ékar falano.

itevre d¢gzenini ayar |l adéjeaméya od aymas e IMe seerl kaa dbhda kv é m ed/k ©
buraya bir Keyl er koyuyor, i -kisini falan koyuyor o]
Karkeéedaki mesela O0sa-éné d¢gzeltd diyorsa depinepeki i yor um
bu hazérl ekl aréen?) Fotojraf ambiansénén g¢zel dur masé€
i stiyorsun. Knsan kendini g°stermek istiyor =zaten. Ya
onl arén umrustdiayade$uh ki &Swemr adan mezun kolamsulkédn dga,r skink i

tatmin benceo.
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all of these acts can be gathered around the desire to be liked/admired, to be approved, and the
photograph to be visually ey#easing.

Theseacts which are done befabharing the photograph indicdabteit some sort of calculation

is made by the users. The aforementioned practices are not done arbitrarily. On the contrary,

they are engaged in order to recieve a certain
obtain. ALL of the acts in terms oéK-presention consist of actual, observable and physical

changes. This is not a baseless fact since the perception of the physical can best be realized by

the fAeyesight o, by the fAigazed itself. Especial |y
but one using a social media channel as a medium, the eyesight remains as the only medium

to percieve these acts of spliesentationThey ACT in order to be seehherefore, it can be

inferred both from the statements and from logic that the motivatorhwikids these

Instagram users to sgifesent themselves in ways which they assume to be likable/admirable,

approvable etc. isone other thathe love of being looked at

Be it both men or women, social media ugeirsmy case Instagram usérsnake therselves
imaking use of iBealxlpsots e(dD0 OoMmjth stadimgra be seer, ds a
well as to see (Marx, 2015As argued in the theory section, the reasons foesglbsure was

not dataism (Van Dijck, 2014), the rising ofteerapeutic citure (Bruno, 2014) or narcissism
(Boyd, 2007). Perhaps fiattention seekingodo (Boyd,
reasons for exposing oneself on social media, but the findings indicate that this emotion of
attention seeking, along with thesiie to be liked, admired, known, appreciated and so on,
falls right under the innate impulse of Scopophilia as a general and comprehensive
phenomenon. In this sense, it can be argued that the reasonspoéseiftation observed in

this study draws patal lines with the account of Bazarova@hoi (2014), who arguthat

these selexpressing and sharing acts serve as a tool for personal satisfaction of instrumental
needs regarding the attainment of social validation, developingeahdncing social
relaionships and so oflherefore, Scopophilia may be one of the answers to the question of
Bruno (2014) which emphasizes the reasons of oneself to disclose personal data and pictures
online. He states that there was not an empirical data and evidence to thisggestion so

far. | believe | have provided at least some data to shed light on this matter.

Further mor e, my findings are consi sAltannt with t he
(2018) who found that specifically Instagram users were deriving a sense of pleasure from
being looked at. To achieve this pleasure, they were making efforts and spending a
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considerable time to design their profiles in order to present a flawlessnpgnce and
appearance on the Al nstagram stage. The parf
emotional satisfaction from their actions of galésentation and from the results of those

actions which involves them being liked and watched bgrst My results are completely in

line with this study in terms of the reasons of-pesentation and the existence of Scopophilic

urges. It can be said that we are living in an impression management society (Marx, 2015)
where we consume anendlessast,e of vi sual s and i mages willir

our Scopophilical impulses. We are seen, therefore we are (Bauman & Lyon, 2016).

After trying to show my participantsd Scopoy
and the bondage betweSnopophilia and Instagram as best as | can, | now turn to present my
findings regardinghe second research guestitmgtagram usage which was shown to be

motivated by Scopophilia to a certain extérgnd the empowerment processes which these

usage ptierns can/do trigger.

6.2. Instagram, a tool for empowerment

The relationship between Instagram usage and the types of empowerment are discussed under
this section in line with the second research question. According to the definition of Pierson
(2012); empwerment is a process which fosters power in individuals to make use in their

daily lives. It refers to a feeling which enables people to control their lives while using the
opportunities which they encounter within the flow of life. Basicly, being empaltareugh
empowerment processes entails having an enhanced capacity and means to make choices and
then convert those choices into desired actions and outcomes (Alsop & Heinsohn, 2005). The
existence of these processes require intentful action and a méde.th¢ intentful action
varies among participantés needs, desires an

Itself.

Just like Scopophilic desires and behaviour, all of my 12 interviewees were observed to have
been empowered regarding certaipay of empowerments on different degrees. The types of

empowerment which they have shown to possess varied according to their different aims and
purposes when using Instagram. Now, | will give their thoughts and actions which render them

empowered.
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6.2.1. The power to constuct and present an identityy empowerment on identity
construction

Social media gives individuals the means to control and manipulate the impression which
others have, related to the user (Kaplan & Haenlein, 2010). This pougedwith the desire

to be presented in the virtual arena via constructing a digital self (Schau & Gilly, 2003), acts
of selfpresentation can turn into acts of empowerment related to identity construction. It is
argued that the selfie is the main tool for gusistruction and that in the end, individuals are

left as agents of their own selpresentations in the form of images (Senft & Baym, 2015)

Wi t h related to the terminology of Boyd (2007
per f or manc e 0s,thelaim oftthe iscxial media aserds to manage the impression
which he/she makes over others. Successfully achieving this goal results in what is called here;

Afempower ment on identity construction.

Regarding a construction of identity and presentingvér Instagramt hr ough an Ai dent it
per f or, mapacdiepants stated that they either engaged in this type of construction or
that theyoftensee a vast number of individuélsnostly friends or acquiantance€ngaging

this type of action on Instagram

E.Y.:Yes | do (to use Instagram for identity construction and presentation). It happens

like this; I am trying to be the person who | want to be on Instagram. For example if |

want to be an E.Y. who travels a lot, | create an image of a persotravits often.

| am creating an image and then | am trying to live according to that image. | tell

myself that | am known around like this travelling person. | feel the need to act as
according to the persona whi chthlatmerk nown t o
personéThis i mproves my p eioshe pesdniwhoy . By doin
want to be?®

¥ . KYes, | have created an online identity. But this identity is not completely
dissimilar with me. It is a part of me. It may not represent my 10005,its
representability potential is high. | am seen as how | want to be seen. Not 100%. The
whole of me is not on Instagram thatk Only a fragment of a thir&

20l uyor , K°yl e oluyor. Ol mak dao.t edée §elma ké x iolmald mgegaen abiek é§
i stiyorsam orada yarkatgeeyizaryuommayB oil mxjt@&ruyorum ve o i maja
-al ékéyorum. Yani di yorum hani ben b°yle tanénéyorum. o i
instagramda g°rd¢j ¢ kekliyle hareket. &t maki htsityeadd idwy inysamn
dojru evriliyorumo.

2fAEvet, online bir KkKikilik olukturdum. Ama online ki«xilik b
par - am, yé¢zde yéz beni temsi | etmiyor eldda §iilm rk,e kdrhad et e ms i
goer ¢l ¢yorum, y¢gzde ye¢ez dejil ama. Sadece I nstagramdaki ki ki
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C . E .Itwas positive. Like | said, | am very careful about this topic because | am an
artisan. | am born and raised around this neighbourhood and my Office is also here.
Therefore, in order for me to earn money, the people here have to know me well. This
was initially the thing which | was careful about. | believe it had a positive regurn t
me, to my work. Because like | said before, most people thought wrong about me (you
corrected this?). | think lasrected this through Instagraf
Instagram is considered to be a platform where individuals have the power to create, control
and conveyther percei ved Aideal 06 identity since wl
the aspects of their lives which THEY want highlighted (Shin et al., 2017; Sung et al., 2016;
Gonzales & Hancock, 2011 Ni | sson, 2016 ; tadéerce & G¢gng?or
Yang & Li, 2019. Furthermore, my participants shaggeb st s whi ch made t hem

from others and provided them with a feeling of satisfaction (Wendt, 2014).

According to these statements and the ones which | cannot diar® dime and space
concerns,tiis clear that Instagram is being used for these purposes by my participants. They

do so in order to manipulate and change the perception of others in a way which would be
benefical for the wuser accor di nfgort o hheinss/eh evre ¢

process as a whole, defines empowerment on identity construction.

6.2.2 Being happyi psychological empowerment
The psychological form of empowerment refers to a positive set of psychological states
(Ambad, 2012) such as intrinsmot i vati on ( Takt an, 20%:3) , me
determination, impact (Spreitzer, 2007) and most importantlyesedfem, which is a highly
influencing factor speaking in terms of psychological empowerment (Masud, Rahman &
Albaity, 2013). Such as theaforementionedtype of empowerment,psychological
empowerment processes are also triggered through Instagram use. An example of the
statements demonstrate this fact:

D. ¢When you upload a picture to Instagram and receive many likes, it of course

increses my selesteem. Or numerous followers come with this. They wait for you
to upload pictures. | think that | am sdiéd with this, | become happy

A0l uml uedi dium @i bi, insanlar, -oju insan, esnaf ol du]j
dojma b¢gy¢gme bu mubthernitm ok uyeyiomute veur ada, buradaki
gerekiyor ki ben de para kazanabil eyi m, ekmej] i mi kaza
ol uml usu, buna olumlu ol arak d°n¢k ol demifi derdedimdegnk ¢ n¢yor
yanl ék tanéyorlardé -o0oju insan (siz bunu d¢gzedttiniz?)
'l nstagrama resim koydujumda -ok bejeni oluyorsa tab
Senin resim y¢kl emeni bekliyorl ar. Bende bir tatmin ol
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¥ . TIt definitely increases it. It can provide you motivation for your physical

appearance, sometimas psychol ogi cal relaxation occur sél
increase my sefsteem but | can say that it increases slightly when | use it. Because
the received comment s, |l i kes or someone who |

photo. In my opinion, thi;creases for everyone (sedbteemjf?

Y.E.A.: | love animals. | especially follow cats and dogs. They have a page for
example called fAmeowdo (miyav). Everyone shar
hashtag. You have a cat too. Watchingnibve and play gives you joy. | enjoy

watching their goofiness very muam Instagram. You forget the crowd when | see

that goofy gesture of the cat when waiting for the elevator, you latighe cat

inwardly. You relax®

Z.G.: Sometimes | think myself ate models who break that body perception or
women who, | forget her name, there is a woman from America who | follow; like
them, | think myself as increasing the awareness for things. Because | have a bone
disease, in my skull, a desease called fibroldgsp. Since there is an excessive
largeness, | used to have a problem with having peace with it since my puberty,
Instagranbr oke t hat feeling/ per cegdempaobléerAct ual |y we
We use Instgram to get rid of that probleff

As it can ke seen from the statements, the use of Instagram enables its users to raise-their self

esteem levels, impve their mood and motivatioand providethem with feelings of

relaxation Some of the participants stated that relaxing through Instagram postsnoag

the most important reasons for using the applicalitiese findings are also in line with the

literature regarding the subject (Valkenburg et al., 2@af1zales & Hancock, 201Bareket

Bojmel et al., 2016; Sorokowska et al., 2016; Shin et all7Rdo summarize, Instagram

2fiArt éréyor kesinlikle.]JGayabiinder sdam ogdtigmageyoni san, ps
rahatlama olabiliya¥ ¥ z g ¢ ve ni mi artérmak adéna hi- kullanmadém ama kull
s°yleyebilirim. ¢¢enke gelen yoruml ar, fgeetl ejnr abfe§eaniyerrunya d
yapmasé githar. k eBetnec earbtuar diye d¢gkeéegnegyor umo.

¥fBen hayvanlaré -ok severim, °zellikle kedileri takip ediy
mesela 6émiyavd diye. Herké&osyayayameagVan|l oenh& kasdkbagakreyi
gidiyor. Sen de kediye sahipsin. Onun hareketlerini izlemek mutluluk veriyor. Ben de instagramda o kedilerin

Kapkall ékl aréené g°rd¢k-e -ok keyif al éyorabharekethisans®r ¢ bekl o
g°r¢nce o kalabal é@éjé& unutuyorsun, kediye g¢l ¢yorsun i -ten i
“fMBazen kendi mi Key gibi dée¢kKeéenegyorum, Ku beden algéséné yé
unuttum Ameri kadda bir ntagebitakip eeyl prmnvéaarildandoanlléj éné
d¢kegnegyorum., ¢¢nk¢e bende kemi k rahatsézIl éjé var, kafataseémd
ol duju i-in ergenlijimden beri onunl bgbme exemhkEaHbGpPy @ Diim
asl énda °zg¢ven sorunu var, ©°zg¢égveno.sorununu kapatmak i -in
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empowers its users also in the psychol ogical

extent and duration of this happiness is another topic for debate.

6.2.3.Increasing social capitali social empowerment

As said before, spi a | capital was defined as At he sum
accrue to an individual or a group by virtue of possessing a durable network of more or less
institutionalized relationships of mut ual
Wacquant, 1992, p. 119). Furthermore, social capital was divided into two categories by
Putham( 2000; gt d. in Ell'ison et al ., 2007) whi
respectively. While the former represent relatively weak ties in whicfoareed in order to

mostly achieve pragmatic goals such as engaging in small talk to pass time etc., the latter
points out to more personal relationships which effect the daily lives of individuals in a broader
scalelt was argued by Schwarz (2010) thelfies are usd as a convertible currency in terms

of social capital. He states that the photographiegelentation is a medium to establish/join

social circles and such. This seemed the case in relation to my interviewees as well.

In terms of thenstagram usage of my own patrticipants, it became clear that both types of
social capitalwhich were mentioned above, and wesbtained/accumulated through
Instagranusagebehavior, again in line with personal needs, wants, desires and needs;

¥ . Kl use t for both (meeting new people and maintaining already forged
relationships). For example | meet new people sometimes. | ask him or he asks me.

Generally if there is a photo taking acti.i
you have | nswegilaimked ddaem ot her. Then we
you ok, did you come to Ankara?0 and suct
people. Lets say that | met someone at a

wi t h hi m/ her allgvagach othef fronv mstadrand Bud whenfl follow
him/her from Instagram, | hear from that person, | gain an acquaintance somewhere.
Making a circle ofriends®
The type of soci al capital accumul ation occl
Abriding s inmgenadsheuseplnstagtdmda meet new people to socialize and

Ahave a good ti meo, p e r ihashpng ouh aftere tiriaghdayelnj oy a b |

this case, she uses Instagr adm bydith hsvea Icrontva
®AHer ikisi i-in de kullanéyorum. Mesela bazen yeni b
Genel de fotojraf -ienksi tl ai gyroarnséan ovratra mm@&d o6faal an, ekl exki yc
bejeniyoruz birbirimizi. Sonra mesaj at éyoruz. 6Naseéel
insanl ar tanéyor um. Or ada t an é diesmgramdan eklemezsem @iyelimkir t a md a
bir daha g°r¢kme Kansém ol mazdé. Ama instagramdan ekl
oluyor, biwmluygmeddbkrolymue, -evre edi nmeo.

146



and as a tool to maintain that relationship or at least as a tool for obtaining inforination
keeping tabg on her new member of her circle of friends. In the end of the day, she is left
with a new acquaintance, resulting in thewuulation of social capital, which can be also

termed as fAsoci al empower ment 0.

E.Y.: Yes, | use it for the process of socializing. For one thing, we meet with people
who we do not see very often through thikis is a fact. | found my childhood friend
whom | last saw in primary school. But we started messaging as if we were seeing
each other everyday. We established candor between us. After meeting on Instagram,
we saw each other in the public bus in practical life and we hugged and kissed each

ot hearh; hiicaw are you? How is it going?0 as if y
we didndét t ailfk wen dindsnéatg,rfabnf,|l bwdedb &6t ombesage
would ignore her on the bus. Because | woul di

shyaway. But she went and came back from a foreign country and | asked something

about it. | needed information. She tried to help in a warmhearted kind of way, she

payed attention to my problem and | said to r

(do youstill see each other?). Oh yes, definitely. After that encounter in the bus, we

see eachther and hang out occasionaify
While it is difficult to differentiate between which type of capital does the one accumulated
by E.Y. belongs, it can be saidthatrppaps it i s dasocialcapitakintceothefi bondi ng
friend is a long | ost fAbest friendodo kind of fri
friend of hers was a friend that she valued very much. Furthermore, the fact that they rekindle
and naintain their friendship initially by Instagram and later on by seeing each other
occasionally and occupying an important space i
process can be termed as fdAbondi ng whkichdsi al capita

considered as a type of social empowerment.

The findings regarding the assumed existence of social empowerment through Instagram

usage patterns are consistent with literature which claim that social medisuls&in social

capitalaccumulatt i n t he form of building onebds social <c
and mutual interactions (Matthews, 2015; Marwick, 2015; Wendt, 2014; Li & Chen, 2014;
Steinfield et al ., 20009) , in the forid of obtaini

ﬁSosyaIIeKme s¢reci i -inolveéek kg?t gnémeéedi | iYmi zbiirn skaerrlear | a

; y uz Bu biak@gmé -kl d ¢t okl ddeée éh nkrmds @rf rim¢kk ¢ m. Ama s eé
r sdyormukuz gibi bir mesajlakma daktumktahusbonr aSami |
t yatta otob¢gste klaaxkédiakmerhki wegisam&kh 6 gied h ki@ legeé kalr ian
réel mal ar , ° p kk med er wkoudndduan Oyska eminim instagramdan Kkonuk
et meseydi&k, goontadbdpjesmde g°rmezden gelirdim. ¢enkeg 0 samimioyet
ben ona yurt dékéna gitmickti onunla il gilidi bir kKey sordum
yardémcé ol maya -al ékteé,kiproéothdae mbimziemilh @jill amameé zveg ¢d-eldg ynmg K
go°r¢yor musunuz?). Aa evet, keasnian|siékkl es.e kOtgobhr¢sskteep ktaarkkééel | éaykotré
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Lin etal., 2011; Barkhuus & Tashiro, 20Higinfield et al., 2008) andinh e f or m of fbo
social <capital 0(Johnstlostagrantis aladused with thelcBricernL i u e

of interacting and socializing with others (Garcia Gadral., 2017).

6.2.4.Raising awareness anacting! (well, sometimes)i political empowerment

Possessing the power of decision making, influencing any structure of power in anyway
possible in terms of emposing a different thought to them, or basicly suppoetitagn

political movements, social causes or trends and raising awareness regarding these can be
termed as dApolitical empower ment 0. 't i s mos
grievances to a wide group of audience (Chen, 2@0b&jal medias considered as a platform

which vilifies discrimination and alienatioaf any typeand it is known for its qualitites of

uniting individuals while helping them to voice their thoughts, ideas and demands on common
areas of i nt er e s tasterigtic angples indi?idudlHtg speaki datitheir freen a

will (Bayraktutan, 2013). My findings were consistent to these accounts to a certain tlegree.
say fAito a certain degreed0 because my partici
and ideasBut only to the extent that they speak out just enough not to be a target of the
governmental power structures. The statements of my participants regarding this situation can
be found in this section and undeSurveilldnee sect i

Cul tureo.

It can be said that the main fact behind the potential of social media for political empowerment
is that the motivation of Awanting and maki
experiencedodo by t he fonedican bedargaet that socral nedia usee | f .
as an alternative form of social participatiwhich has the ability to politically empower its
user s. Hal upka (2014; qgtd. in Garcia Galera
social media actity which results in the circulation of knowledge, political change or the
attainment of the feeling fisatisfactiond for
results were observable in the statements of my participantsemms of political
enpowerment:

Z.G.:| prefer to draw the attention to the problems of women more than other things.

It comes more alluring to someone who cr
doing these, these sharinga®kell, at least to give a message to people whalase
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t o me; Al saw t his, vy o uateeeayou aseegnioevetyout 0 O . Love
are’’

In a given statement before, we saw that Z.G. had a unique health problem regarding the bones

of her skull. Therefore, her situation and ugénstagramhere is also unique and falls right

under the argumentation of Murray (2015) who claims that social media is an enabler for

political engagement, a means to defy and reject societal norms and standards of the female

body regarding what is normal and likebl whi ch are dictated by the Apa

for women and to enhance a positive attitude regarding the female Afbelya period of

shyness regarding her condition and appearadd®, started to see people with similar

conditions and health potems and how they achieved a peace with their situations on

Instagram. Then, she started to share her photographs through the app and she managed to

overcome her shyness and shameness, learning to love her self no matter what.

¥ . KYes.Isharepostskk t hese in order to draw peopl esd
make people know about t hem. Il 6m foll owing t
posted about it. Because there may be people who are not aware of these occurings

since they do not appear on maieam medial posted about the train accident which

happened in ¢orlu, about political events whi
as the Srebrenica massacre. Why am | sharing these? Because they are things which

give value and importance. Sindeam a political person (What could be the

consequences of these?). I donét know if it
them seeing these. But | guess that one or two could have opened and looked them up
on Google; fioo, whaancre?ODhios Peebhnesi themasea

kuket t r iitheinga saitide orta murd®r

The statements of ¥. K. refers to Halupkaébés <conc
empowerment mentioned above; where by sharing content enablesineulate knowledge

in order to make her feel satisfied. Since she ¢
assumed that acting accordingly and sharing fdpol

be deemed as satisfactory in terms ofdwily life. While it may be hard to attain actual and

“Aimdéenl arla ilgili problemlere daha -okktdukkathbiekmeyinter
bana daha -ok cezbedici geliyor. (Neden bunu yapéyorsunuz I
K°yle bir mes aj vermek i-in 6ben bunu g@amnégmolsinz #&emg°°re
olursanéz oluno6o.

%0l du. Byl e payl akémlar yapeéyorum dikkat -ekmek adéna. I
farkéndal ek yaratmak amacéyla bir «keyl eri payl akt éjém ol uy
il gili Keyl er payinswatnd mar dméril i ol mayarky anaakém medyada
¢orlubdaki tren kazaséyla ilgili paylakémlar yaptém. Srebre
yéz tut muk, tari hi, politik elkakxlkablai iml §inleim, Nieyerbuvuelrdi g
Bel | i politik bir insan oldujum i-in. (Sonu-1Ilaré ne ol muk
sadece g°rmeleriyle Ama tahmin ediyorum kamdimei&kdcalka&i de
google a belki yazmékl|l ageér ekéega kontéhatet médacvasnayla imigil.i



physical results rather than encouraging a few other people to search about the shared political
posts, ¥.K. still feels politically empowere
by circuat i ng i nformation on rat her Ainvisibleo

mainstream media. And this thought makes her satisfied.

This statement obamElL . f eer v b e aesdmdstagrgnxr t i c i

regarding political empowermemdaving said thisi nst agram i s generally
and fAenjoyabledo platform. It is a venue wher
out instead of Afexcessiveodo ideological repr
socialr esponsi bility projects, womenso6 rights,

protection programs, the disclosure of criminals who harm or engage in violent activities
towards women, children and animals, LGBTI awareness and organization pusss, p
regarding the promotion of health and the encouragement of a healthy life, posts about global
health problems and so on and so foftthen the main reason of sharing such posts was asked

to the participants, the answeatmoraepablliess
raise visibility and awadeaperwldhouge gndfolldwingg t he
Halupka, it can be said that these acts may satisfy indivighgadsonallyin terms of their

perceived identities and a feeliagout social responsibility perhagsfinal note; Twitter is

considered a better and more suitable platform for political and organizational acts. The
Athoughto is better heard and debated upon T

for enjoymem and fun.

6.2.5.Supporting the budgeti economic empowerment

Economic empowerment is defined as an achievement which contains obtaining, maintaining
and i mproving standards of |living, with proc
2016). This type bempowerment mostly emphasizes the physical means of improving
individual sé6 |ives such as monetary el ement s
etc. in terms of increasing physical comfort and convenience for the individuals who are
empowered amomically. According to the statements of individuals, Instagram is
extensively used for these purposes. Especi

economically empowering quality:

N.Y.: | happen to find a lot better quality products. Stylgbdicts and products

which are fromthe latest fashiomight now, or if | am to buy the cheapest lipstick,

such economic accounts exist. | follow where the cheapest product is. In other words,

I generally use it for shopping (You see the reflection of this act in your daily life?).

Yes, when | am to bugomeh i n g, |l can buy by foll owing
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is coming here, it wi | | have a discount o, |
example if | decided to buy a shampoo, | read all of the comments on it and there were
loads of good comments @g over Instagram?) yes, and when saw that it had a
discount, | went and bought it immediately. For example if | had gone to the store on
another time, maybe | would have missed that discount. | looked at the discount date
and time, and thenwenttotheep t o buy itélt can be an outfi
to say an accessory. It can be a book, a small gift/souvenir. You can find and obtain
everything via searching it from Instagram as well as a simopwith a ot better
quality and price to&
It can k& seen from the statement that Instagram helps its users to find the optimal products
according to their needmd in optimal prices as well. For the enthusiastic Instagram worm
who likes to do a little research regarding commodities online, this sityatierdes both a
feeling of, and a solid and observable economic empowerment. This way, savings in certain
amounts of both money and tirhénstagram removes the necessity for the user to actually go
and wander in shopping centers or other sii@rs ensted, benefittingpeople in the practical

sense. Just as once accurately stated by Frankl:i

Further more, it camybeeaogomidchbhatbeaefii wot akes
Instagram for commerce purposes. In this case, bothutfex bind the seller benefit since the

former receives a desired product whereas the | a
i the purpose of being a seller in the first place. These caorisédered as compatible with

earlier studies which clairthat Instagram can be used for economic benefits (Barczyk &

Duncan, 2011; Mohsin, 2019).

Within the scope of economic empowerment, the other statements of the interviewees are as
follows; examining and buying products such as cosmetics, clothes, ornaments and
accessories, books, souvenirs, shoes, furniture. Moreover, my Instagram usersckisbech
discounts and services given in certain establishments such as cafes, restaurants, hotels, nail
saloons and hairdressers. If they find these places qualified enough in terms of prices and if

they deem the services satisfactory, they go and spemymio these establishments

®Aok daha kaliteli keyler bulabiliyorum. ¢ok daha son moda
ruj alacaksam bile en ucuzu, ekomb k ol arak da b°yl e hesaplar wvar. Neyin ner
edi yor um. Yani al ékverik amacéyla kullanéyorum genell i kle
musunuz?) Evet, herhangi bir keYaaidek@amdaraghapgel eakkmi ede
girecekmi ko, hemen gidip alabiliyorumé bakka bir «key, me s e
okudum -ok fazla, -ok ivyi Keyler vardé (yine instagram ¢ze
indirime girdijini g°rd¢m hemen gidip aldém. Mesela kendi b
Ben instagramdan tarjnil e saati yl e Bakép dediopabli tdémé také ¢zerine ol a
Kitap ¢zerineewyaygrerhedi gpelybkr. Bir insanén d¢kkandan gi
czerinden araktérép bu s ayzfuanluarb ua ruapc, é Itéejnd ynl ae d-edbki |d ay oirysiusnion. i

151



according to their needs and warkier arother reflection oeconomic empowermenthich
contains the selling of the product instead of buying with optimal quality and price, | give the

second statement of this section:

HB.:lused it once. For example Ilvanedte st abl i
sell my handhade products through Instagrakiye accessed to some people via
certain hashtags. | used it for that purpose (so you made fahagan?) | made
financial gainf©
Thisst at ement directl-yommdreaesod tac tsooa) atgiieensg tiher
(Leskovec et al., 2007) and specificallystagram(Ting et al.,2015; Xue, 2018nstagram
not only allows buying but also selling. Furthermore, this quality not onlglesshe user to
just sell products. First of all, it eliminates the necessity to pay for advertisement and
promotion. Secondly, restraints in terms of spagiaite broken, enabling the access to a
higher number of customers. Finally, taxes relatediionao r k pl aced cease to |

the seller.

According to the statements of my other participants, Instagram is used for the promotion and
selling of boutique products, home cooked food, special designed products and hand made
products (i.e. wallets, ornaments, wooden kikokcks, antiques, shoes &t Instagram is
used both for purchasing and selling purposes by its users. Through research and a thorough
analysis, users find the optimal product with the optimal price to suit their needs and to
empower themselves economically. The same goes faellers. After all, Instagram is a
platform which is full of possibilities for a seller;

Z.G.:1 am a grandson of a grocer, it would draw a lot more attention if | pestex

up a grocery on Instagrath
6.2.6 A personalizedencyclopedia for seifdevelopment both theoretical and practicali

information al and educational empowerment

In our time, it is virtually impossible to spend a whole day without beingsegto a source

of information if we are not living completely secluded from others. The source of the received

OfKul Il andém bir kere. Ahkap ateo°lyesi Kkur muktum ben me
satmak istedim. O y¢gzden -ok kikiye erikmek istedi]jim
erikim sajlayabi lldli&ndeem.el (@Madd wakéa ) aMkdsda] kadanézsajl

“fku an ben bir bakkal torunuyum, Ku an ©bnstagramda bir
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information shows variation. We may use the TV, the radio, newspapers, magazines and/or

books to obtain info regarding national and/or inteomal news, events or, we may use them

t o Al ear no and devel op oursel ves regarding oult
craftsmenship, sports, cooking and so on. As well as the traditional medium of information

dissemination, we also use our smartphcened social medid or gat hering #fAintell]
according to our aims and purpos&acial media enablegbtaining, sharing/exchanging

knowledge (Punie, 2009, gtd. in Pierson, 2012; Kapladagnlein 2010 and it allows to

train oneself in an intellectuaianner without the constraints of time and space (Garcia Galera

et. al.,, 2017)It was observed that my participants engaged Instagrathdsepurposs as

well as other empwveringact s and usage patterns. Whil e some
others aatally put their newly learned theoretical information into use and practically benefit

from what they learned on Instagram;

Y.E.A.: Oriented towards my hobbie$here is a dat-yourself thing, some stuff |

made myself by looking from Instagram you knofwhat, for example?) there is a

simple lemonade in Starbucks called Cool Lime, they sell it on a very steep price. |

made that, do you know how easy to make it? You knead lemon crusts, peppermint,

sugar together and add waihtmywife. Ehspanthata ki ng t hi s
Also it adds something to you (iarms of learning something nett)

N.Y: Since we are in the technology age, we are doing everthing on the internet.

People absolutely learn some things in any platform which has access ttethetin

(what have you learned from Instagram for example? In terms of information, skills?).

It can vary according to your fields of interest. You can find many examples with

respect to your inclinations. For example if you are interested in recipesatiere

thousand of recipe pages on Instagram which publicly share all of the recipes which

are used in private, high priced and fancy restaurants (what are the benefits of the
information you obtain from Instagram?). It makes life easier, it teaches sngiethi

For example, you learn the easy recipe of a pasta which you love, then you use it in
daily Iife. Or | donot know, someone write
mix lemon with vinegar, itmur i f i es your nai |l sdt.Whtbu wuse t
mean is that you can channel both the small and big things which you learn on

I nstagram t o vy dhereasohdhehefitfrdmiitf e. That 6s

S ]
hi s

“2fiHobi |l eri me y° mélaiyk.nslheamgdiamoyWam bakép bir keyler yapméxkl é]j
mesel a?) Starbucksdédta Cool Lime diye basit bir | imonata var
basit bir kxey ki. Li mon kabujuekhiayer. k¥&apéyobum,|] ahangmlj ar
i -iyokadarBbasit. Bir kKey katéyor dao.

uz i -in her kKeyi internet

oloji devrinde old m
endbnl zyaoresel &n $ti d ggri g mdhae ¢
e
i

uj

anl ar bir Keryl ae °]

d il gi alanlaréna g°r dejikiklik g°sterebiliyor
n. Mesela yemek tari fyfeadé ¢wer ime °%2&l i lmdaHalyé
apélan t¢gn tarifl ri burada yayénlayan hesarg

y
stagram ¢zerinden elde ettijiniz béygilerin s
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Lastly but not leastly;

H.B.: 1 believe | improve myself this way; since | am studying histofglldw certain
archeological digsites, history books, and the posts of old bibliopoles. | can receive
news about a new excavatjdor example they are sharing the video of opening a
sarcophagusm that excavation in Egypt. In that moment, you can see what comes out
of that tomb. You can read about this in magazines or books but the important thing
is to |Ilive that moment, I mean seeing it
making referace for you to visit a museum in the simplest term. You both get
informedand it opens many doors for yéu
The common point concerning all three of these accounts is that they use Instagram for
acquiring knowledge on their ®nal interests, hobbies eftirthermore, and what | consider
worthy to mention and think upon is the fact that they are not content with learning the theory
of something. Most of the time, they use that information in their daily lives to achieve a
desired end. While even using tipéatform for collecting theoretical information about
something can be defined as empowering according to the definition | used throughout this
study, transferring the theory into the field of practice definitely qualifies as empowening.
these peopleinstagram serves as a personalized encyclopedia fedeafopmentThere
were accounts which claimed that social media and Instagram use resulted in gaining
information and raising the intellectual level of the user (Amedie, 2015; Garcia Galera et al.,
2017) and it provided the platform for the dissemination of such information (Chante et al.,
2014). Based on my findings, | carry these argumentations one step further and assert that
Instagram also equips its user with information which is usable in tiElyn order to

accomplish a need or desire.

The information provision dimension of Insta
at all of the statements made by my 12 interviewees revealed that Instagram was used to collect

information about; todstical sites, places to visit and see, live press conferences of

°jretiyor Mesela -ok basit, -ok sevdiJim bir makarna
kull anéyorsun. Ya da ikte ne bileyim birisi bir kKey ya
térnaklbardée ymes!| e¢desel a sen bunu °jJrendijin i-in bunu ku
de -0k b¢gyéik kKeyi de g nlC ky ¢leadyeant & may daakstéanréa bgi®lrigyyoorr suumo .
“fku kekilde geliktirdijini dkudopymr umi nBéazdedr kieml g
tarih kitaplareéne, es ki sahafl arén payl akémlaréné ta
alabiliyorum °rnek veriyorum ve o0 kazéda odeéGlghtrtoda bir
i-inden neler -ékteéejénée g°rebiliyorsun. Bunu dergide d
anl ek yakamak yahi deadaygPambhaaByorl ar bir kitap pay!
deyimenbasitndn bir tane m¢gzeye bile y°nlendirebilki kapéseni .

a-an bir key oluyor yanio.
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municipalities, general health and healthy lifestyles, new technologies and products of home

technologies. Hobbies(ut omobi | es, drawing, handicraftseée) | ai
increasing literary competence (by reading critcisms aimed at a book, article etc. and by

forming an opinion related to books to read by suggestions), art, cinema, festivals, concerts,

theathre plays, political events, academic fields (archeology, psychgbggsophy),

philosophers, thinkers, artists, politicians, professional knowledge (graphic design, influential
communication techniques, authorship, addiction counselling etc.}inrggiivement

(designing a house, putting on make up in a professional wwgynational and international

news and events, sports and sports news, nutrition and so on.

The length of this list isindoubtedlydetermined by th@aumber of users. Each person is a

microverse in him/herself with their own and unique passions, nedusieh@nd aspirations.

Therefore, each individual benefit from Instagram associated to informational/educational

empowerment in a unique way. The information gathered from Instagram provides practical,
economic fAprofitso and tuernotfinithe sense bf the pleasarese hedoni c
of the physical body but the pleasures of the mind). Finally, this info collection is realized

through a pool which is consisted of brief data. Like we said, time is money, now more than

anytime.

According to Manning2014), social media has five main functions in general; a) identity

construction, b) relationship establishment and maintenance, c) work related function (for

users whose work is related to social media use), d) seeking and obtaining information,
sharindgdisseminating personal or collective ideas, and e) entertainment. When looked from

my findings and terminology, it can be said tha
and extended as; a) empowerment on identity construction, b) social empowerment,

economic empowerment, d) informational/educational empowerment, e) psychological
empowerment and f) political empowerment. Whhe terms may differ, the content and

meaning seems to draw 2 consistent and parallel lines.

6.3. Everyone watching everyone: &urveillance Culture

The third section of the findings chapter is devoted to the obtained data regarding Surveillance

Culture. The interviews revealed that Instagram usage patterns which tend to reflect

Scopophilic desires of looking and being looked atwahich empower individuals on certain

fields in daily |1|1ife, supports a ASurveillance

~

surveilledo by others is the main norm (Lyon, 20
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D . ¢This is normalizing (surveilling others and being surveilled by ojHersause

Instagram contributes to it. Instagram normalizes this to us, actually by no means
checking othersd lives is a nor mal t hing
and since everyone uses it, this cerae a very natural thing to.tts

D.M.G.: Right now we are surveilled and surveilling very easily, | mgarestablish
a dominance over others while learning everythatgput them without them
knowing4®

¥ . TYes; very normal. Because now everyone is aware of this. All of the institutions,
all of the people are aware that they are being watchbding followed constantly.
They share posts knowing that they are being watched anyway. At the same time, they
try to show to others that they are also watching. It influences a lot in my opinion
(According to you, what is the role of Instagram within this normalization process?).
It increased it of course, everything is normalized now. All posts, all surveillance
activities. It was not like this before, when it was not this active. No ong &beut
anyone before Instagrath
According to these statements and others which | do not have the space to share here, the
perception of the participants regarding the relations of surveillance is amplified by Instagram
use.Therefore, it can be said that tge of the Instagram application in the sense of watching
others; institutions, politicians, writers, thinkers, celebrities, friendswartiers, family
membesg and so on, can be seen as providing support to a Surveillance @hkuessveryone
is both he subject and object of surveillance. But what is the meaning of this? What are the

social and practical implications of a Surveillance Culture?

According to both my interviewees and the literatuine, politician shows him/herself and
continues his/herampaign through Instagram, as well as other social or traditional media
platforms( E k k i , min@rifies 8sg this application to organize and to make sure that their
voices are heard and thoughts are known throughout the {@heh 2017)brands present

and promote their products through Instagram (Ting et. al., 2015), and celebrities and their

Al nstagramén buna katkésé olduju i-in bu normallexkiyol
nor mal Dbli rkikmse ndiej ihayaténé g°zleml emek. Ama instagram
i-in -bkbnormaymik gibi geliyor bizeo.

““fAlg an bir-ok kolay hem g°zlenip, g%zl ¢yoruz yani bakk
°jreindilpih bilgisi doOhilinde ol madano.

“fEvet , -ok normal. ¢¢nk¢g herkes arték bunun farkénda.

birilerinin takip ettikIlerinin farkeé&ndoa.l aZrat eAly nge® zzeatnhae
karkéya da g°zetlediklerini bel I etmeye -aleéexkéyorlar
s¢recindek rol¢ nedir?) Arteéerdé tabii, her kKey nor mal

kadardidejbiu kadar akt i f kdienisielnkienn .k ilmmssetdaegnr ahna byeorkik eyno k t u 0
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Awoudbedl i keo foll owers maintain their fAexistenced
(Marwick, 2015).The acts of surveilling and being surveilled had beea part of daily life

thanks to Instagram. It made easier for us to observe and watch the lives of individuals who

we are ficuriouso about. Other than making/ engagi
normalized this behavior for people. It becaime information bank for the average user and

provided every type of information on the acts of institutions, groups and other individuals.

A user can survkthe life of an dored artist, aboss cansutvei hi s/ her empl oyeesodo f
activities via IrstagramOf course the st important two facts hefealso the enablers of the
acts of surveillancear e f i rst !l y; the usersd Ndesireo to be

patterns according to this deshobe by using the a

¥. Kr.es, not a contribution, but it Apokesod yo
our phones, lets say we took a photograph for it to be a memory, but there is Instagram;
foo | et rheretaoplét evargone site. 48

The second fact which $aw the enabler of the acts of surveillance is of course the
feeling/emotion of Acuriosityodo which makes wup tF

is the other pillar of Scopophilia;

H.B.: Curiosity. 100% curiosityto be curious about their livé$

As it is seen here, Scopophilia and Surveillance Culture are closely connected phenomena

which feed and support eaother. But where do we put empowerment in this equafitwe?

question of if this Surveillanc€ulture empowers individuals in any wépwever, is a

complicated and muHiimensioned matter which cannot be regarded as purely black or white.

The responses of my participants regarding this matter was divided into thisectiohs; the

first account considers both the power structures andnthieidual as active agents. The

second one attributes the title fiagentd to the |
the activeness of the individual is (ultimately) nothing but an illusion and that the state holds

all the cardsn terms of pwer and authority.

“YAEvet. Katké dejil de d¢rtegyor ikte. | kst agpreamiyar -e&tt &l e
Kurdansteamgrédm vayaododa dtgRy&m,noherkes

“AMerak ve tamamen mekakysgmagigedar §ae mer ak et meko.
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6.3.1.Dual agents;power structures and the individual

D.M.G.: Both actually. Actually it works both ways in Turkey. Sometimes it causes
pressure and some chanpessometimes it acts as the exact opposite; there are people
whogetar rested for sharing certain posts on

is a safe platforméBut t hewortyagatoolfor i t i s
pressuré®
The fichangesd which my intervieweeretfthe ks abc

public opinion and certain NGOCShebelitviesthatt ed a
I nstagram hel ped the main opposition party;
and win the regional elections especially in the city of Istantuiwwas seen as a lost cause

for a very long time by the supportersof R@ pu bl i can .Alson@aybedfctParty
Instagram truly can bring social or political change in the context of Turkey as well as around

the globeWhile at the moment it isnpossible to pinpoint the exact influence of Instagram in

such changes, this is the perceptiomgfparticipants. After pointing out that Instagram can

be a venue for change, my interviewee touches upon the fact regarding the arrests because of
certain posts is also important. It is well known that people are sued and sometimes arrested

for posts whicltthey insult the president. In 2017 alone, there are 20.539 recorded enquiries

and 6.033 criminal prosecution resulting from this act (Sezer, ZDhi8shows that Instagram

and other social media platforms can also serve as tools which the governmeas ages

excuse to implement its power atashow off its force. This fact validates the findings of
studies which condemn the use of soci al me d i
the control of governmental and/or corporal organizationswayto undermine and pacify
individuals (Fuchs, 2015; Van Dijck, 2014)

6.3.2.The individual as an empowered agent
There are notable accounts from the participants in terms of Instagram being used as an
empowering tool in terms of surveillance and Surveillandéu@ against the power structures
or governmental pressure and/or insufficiencies regarding law for example and unjust acts;
C . E .Npwadays, the law is definitely maintained through social méidaaperson

gets beaten or if he/she commits a crima place without cameras, these things are
forgotten. But if those are shared through social media, they are definitely

di ssemi nat ed. A child wi t h cancer, or a
0R/7 ki si de asl énda. Ya asl énda hani her i ki terl ¢ de
Keylerin deJiktiril mesitnem ywceelr sd-, & yhoarnki e nb,i rk ismir ¢z asnoasny ad ¢
tutukl ananl ar oluyor o y¢zden hani -ok ge¢venlii bir al
baskér wnel arak kwllanél éyor yine de
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homosexuals. | believe that these people are more powerfukattied medighese
days®!
I n this exemplary statement, it i s argued that t
is used as a tool to empower individuals in teohsaising their voices, ensuring that their
ideologies, life styles, frustrations dmproblems are heard and legitimized by the general
society. This quality of the Surveillance Culture directly reflects the political empowerment
dimension which was argued in above sections and chapters. The voices which are silenced or
at the best, igned by traditional media channels seemed to find an outlet for crying out loud

their oppressed voice, thanks to social media and Instagram. Another example;

H.B.: In my opinion, they are completely active agents. He/she can make his/her voice
heard very easilin any field andegarding any institution and establishment via social
media. For example we are the Ministry of Health, people comment under our posts,
wepy attention to those commentséPeopl e commit
communication reaches even the most important office/post. In other words, the
solution starts there. If a solutiento be found, it starts theté
Like | have stated this situation in the above sections, people who are unable to share their
thoughts, concerns and grievances with others and who do not have the means to deal with
their problems effectively withtheg x i st i ng meanseduaecahietal dsboi afl
to solve their problems to a certain extent. It should be noted that my participants do not engage
in such acts to fAsol ve tempokeanent acts éhers, malitcdl pr ob |l e ms
empowerment), are limited by the Instagranages patterns which were elaborated at the
empowerment section of this chaptEneir statements regarding Surveillance Culture and its
benefits in terms of empowering the individual
rather than themselvddevertleless, these voluntary acts of the individual may allow him/her
toengage i n what is called a fdAparticipatory sul
emphasizes seeking and obtaining information and communicating with others nz®rga

regarding variougvents.

S5iArt ek ge¢negmgzde hulkukndeosyadlerméegpa kesinlikle. Eee bir

yerde dayak yiyorsa, ya da bir su- ikliyorsa, unutuluyor.
kKekil de bu yayeéel éyor. Bir kansé&mldiénbibiroevukekwtzn yarda g
kadénéhomoseks¢ell er. G¢egnegmegzde sosyaali nmendyadaitm sanr @i bdat
insanl ar éno.

2k u an bence tamamen aktif faillerdir. Ksttapfful hjea al anda,
ulakabilir ve ulakteéejée topluluja sesini -ok rahat bir «kekil
Bakanl ejedyeéez, bizim yaptéj éméz payl akémlar én altéena yap
al éyoruzéKrmesarkltarf hoiizi mleki |l de il etikim kuruyor ve o il etik
bile gidiyor. ¢t°z¢,¢m orada baxkl| éyoorradyaanbiaklegyeor db.ir -°z¢m bul
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As | have already argued, other statements from my interviewees pinfod@ation about

the benefits of a Surveillance Cultteough Instagram use concerning individuals can be
summarized as; expressing oneself, increasingceefidence, olatining information on

certain topics, gaining awareness regarding the occurings and events in the country and in the
world, developing a different and critical viewpoint related to these occurings and events,
trying to change ot ihallyrbehavioiurdacersing toathetr newly d e s a
developed critical viewpointh ei ng i nf or med, and | &8gdoihgy, t o s
so, we actively, willingly and consciously produce our own surveillance to see that it has
become a part of our daily lives (Finn, 2011).

In terms of the Surveillance Culture, Instagram allows the surveillance of the power structures.

It does notllow however, the supervision or inspection of the organs of state power and such

to a significant extent. Ultimately, the power of the social mediaisgnd t o Adegas s
popul ation and make them feel i e mpatem@ughe d 0 i n
to make actual and solid changes regarding the agenda of the ones in power, or to make
inspections related to power structures. This is the topic of the final section of Surveillance
Culture.

6.3.3.Power structures; the ultimate agents of society

In the above sections, the possibility of individuals being active agents in a Surveillance
Culture was argued according to the statements of the participants. Herehdtwaill be

argued that in the last instance, especially governmental power steubiave the biggest

slice of the cake of empowerment from this Surveillance Culture. In the least, it can be said
that the Instagram usage of the individuals do not solidly effect or change power structures in
the context of this researcim this sense, leemthe following statements worthy to reflect

the capabilities of the state, or the ways that its capabilities are perceived by Instagram users

in a Surveillance Culture.

¥. KSometimes it seems way too politic, I
somet hing to happen to meélnstagram is <cr
determining the Surveillance Culture. Yol
free to make your own choices, you share

and sich. | think that this is an illusioh can notshare certain things like | mentioned
before for example | prefer to share political posts. But | choose specific posts among
a broader selection of posts, | apply a-seffisor to myself, because of the state. | do
not share stuff which I think may harm me because of governmental oppression. The
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reason for this is that the examples | saw before, lots of people getting judged and
imprisoned because of social meéfia

H.B.: You can only use it to the extentrpetted by the state

EY:l donét wuse it in terms wdrcopntry. Wdlli cs becaus
|l 6d do this but what if something happens t
somet hing called fAdigitaltoubedtthtswayi nt 6. That 6s
C. El6.m mar r i e d canmhotakeahis eisk.&ougaronbtake this risk in
this countryéeved heiogwatcheds sutharidsigh | i st ene
D. ¢tAs: you know, there are ar hgstld,ves ematsteidn g ¢
them all®’
All of these statements signify that Instagram users are not comforégfaleding the posts
which they WANT to share because they are afraal stbmething may happen to them. All
of them think that they are watched by the state one way or the other and that a lawless act
may fall upon them if they become too careless in thetagram usage pattertitimately,
the state is the sole source of power and that social media is not enough to overcome or even
equally distribute this power among the people in the face of governmental power structures.
All of my participants had theotion that the state was somewhat surveilling thEme. final
statement which | would like to usere beautifully objectifies the limits of Instagram usage
in terms of empowering individuals in a Surveillance Culture;
fiBazen -ok politik geliyordkped@dlemneyaguam kbiaxk éimal pzyonky ar &
kel tegregnég sen belirliyormuksun gi bi. Sen oraya istedifJini
koydun demek kitrhdyatded gemigrz yBam obduiunlied Jik ¢ kgwydreum. Ben
koyaméyorum mesela daha °nce de bahsettijim gibi politik K
araséndan se-iyorum, kendi me sansg¢r uyguluyor um, devl et Y
Keyl eri koymuyoyygm,neenet ¢ palskédaha ©°nce g°rde¢gjeéem °rnekl e
yézenden hapse ateéel an, hyadla meadygee | ppanyalna kb@ ml asreé oy ¢ka ¢knd evmadr. s
“iSadece devjietkadarzémeée vieuldlianabiliyorsuno.
ASiyasikahl amagayorum -¢nk¢ ¢l kemi zde kendi mi géevende hi sse
yarén °b¢r g¢n ya bakéma bir kKey gelirse? ¢¢nkeg dijital ay
SfAEV I i yim, ikim var, eee rbuskii akiamalzamamheBkeg!| kéheé emia yor ,
filan. o
it ¢nke¢ biliyorsun ki tutuklanmalar @luyor, bir keyler oluy
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¥ . Tin my opinion, they cannot tarvene. They look as if they are active, but they
continue to be passive. Because | think that it is very difficult for a shared post to make

an influence in real lifd. t justsabout satisfyingoneself.#i t hought as; Al
up againsauthority or | can express what | know in a comfortable way, if these are
heard by others, they can benefit from t

which pays attention to these (do you think that Instagram gives agency to individuals
in terms @& processes like political, social etc.?). It does seemingly. In reality, it does
not, it does not g agency in the practical sertée
The statement speaks for itsdlhis type of awareness and thoughts were commonly found
on all of my participants. Altbugh theyexpress and accept the fawat Insagramand social
mediaingeneral oul d be us edndf omrg d apEpaseshcasastain extent,
for makingoneselvesdeas and thoughts heard to a broader audience and for arranging online
petitions and so on, they also acknowledge that these effects occur only within the limits and
the framework which are determined and permitted by no other than the state itself. It should
be noted that the state has the power to interaeddlock access tthe content which is
shared on social media when it deems necessary. It camestgat access tthe content by

a court verdict resulting in the removal of gasst/content from circulation on the online arena.

Social media is a great asset ifndividuals to voice their thoughts and feelings but this does

not change the fact that the state can and does apply pressure and oppression to certain
individuals and groups regarding their social media behavior. Furthermore, in addition to the
power strietures such as the state, the fact that the international companies surveilling

i ndividuals under the title of fAconsumerso c
seemingly dondt have the oppressiowilaadnd pr e
observe individual sd internet usage pattern.

hopes of manipulating their purchasing behavior directly and/or indirtectigin profits.

According to the perceptions of my interviewees, the Survedl&hdture which is supported

by Scopophilia and Instagram usage is seen as an unclear and blurred phenomenon where no
certainties reside within. The ambiguity of tBerveillance Culturdts capability to manifest
differently in different time periods armmbntexts (Lyon, 2017and its relationship with social
mediacan be seen as its quality of fluidity, which begs for further study on the nitatian.

®MBence m¢gdahale edemivyorlar. Akt f gi bi inptagramaee p hal a
payl akélan bir keyin reelde bunu etkil emesi -0k zor be
6ben otoriteye asl énda ters d¢kebiliyorum ya da bil di
faydasé dolkurné, | diyve ama bunl aré ciddiye alan bir grup
politik, sosyal vb. s¢re-lerde faillik yetkisi (s°z
vermi yor, eyl emsel a-edan vermiyoro.
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be both emancipatory and inhibitory. Not much can be said before further inquiry is made into
the matte.
Z.G.: Actually on the one hand we can say that it creates a democratic environment

but on the other, it createslamp, sonething is off balance here, itdeaotic, limitless.
Dangerous. st like walking on a thin rop#

“AAsl| éyaadmainr demokr at
bir Key var, kaoti k bi

o :
O
:
o

am olukturuyor da di
n

erséen. Tehlikeli. K



CHAPTER 7

CONCLUSION AND FURTHER RESEARCH

Throughout this study, | tried to show the relationship between 3 phenomena wHielidde

that their existence supported and nurtured each other, at the same time governing certain daily
practices of individuals whichHave deemed worthy to study upon because of their extensive
presence within the world of the 2&entury.| tried to determine both the existence and the
interrelationship between Scopophilia, individual empowerment and finally Surveillance
Culture throgh 3 main research gquestions, all connected to each other intrinsically or

extrinsically.

Firsty, | statedthe importance of eyesight (Berger,20l@)hd t he exi stenti al
am seen, t herefore | esmedally(irBoarusatity safratdd withn | 20
visuals now more than evé@argued that spectatorship as a social activity was evolved in such

a way which rendered visibility as a desired quality in our society of the 2lnt ur y ( ki mk ¢
2018) emphasizing te widespread tendency among teenagers and adults alike to both

Aidi spl ayo themselves and .t Heitrhededinrte otdar cweat
Scopophiliato frame, understand and explain these tendenciesedraliors. The term which

orignd 'y consisted of the | ove of | ooking was
of being |l ooked at (Bauman & edwitothis expar@tidd6 ; Kir
meaning. It was argued that Scopophilia was a common humane drive whichdadirchiiho

are born with eyesight have to a varying extent (Rio, 2012).

In order to test these argumentation about the existence of Scopophilia, two analytical tools

were used; the impulse of curiosity as a Scopophilic motivator (Freud, 2017) when using

Inss agram was called forth for the deted minat:.
ways of seHpresentation (Mateus, 2012) on Instagram was explored in order to designate the

il ove of being | ooked Aadrding ta mahnthep aryt i pcd rptaindis
statements and their shared photos and pictures which were never posted in a haphazardly and

random fashion but always in a purposeful a |l
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single one of the interviewees possessed both the lovelohtpand the love of being looked
at to a certain degree.

Therefore, the sample of this study confirmed that individuals do want to see and be seen via

social media in our society (Marx, 2015) where impression management is of utmost
importance regardingocial relationsThus, the visual material is extensively both produced,

distributed, and consumed (Senft & Baym, 201%)should be noted here that as a

compl ementary argumentation to Mulveybs (1975)
men; it can be said that in our time, men are being gazed upon by women in an objectifying

fashion too. In other words, nowadays every@ngazing and being gazed by everyone in a

willful manner. Everyone is both the object and the subject of the eyesight. Thereby rendering

t ha mf h y anodeliofdviateus (2012) a fit one for analyzing and explainintecoporary

surveillance patterns.

As an innate i mpul se, 0 u r an anendingostrdam pf visuglso k e s 0 u s
(ki mkek, 2018) wpréséntatiore attg @ gnake gursélves seea byf others
(Mateus, 2012) to satisfy our needs and desires to be liked, admired, appaegiedio

prove ourselves, to let our existence be known for others and to win the appreci#tem of
regarding the things we do and so ©he existence ddll of these acts engaged on Instagram
which are motivated by Scopophilia are not a produanhental illness, on the contrary, |
believe that these attitudes and actions to kaoavlike,and be knowmand liked by otherare

the pursuit of the mind and heart for a mental and emotional wellbeing in a world which is
increasingly getting devoid of dp and committed friendships and relationships. It is known
that are brain is designed and evolved to adapt the human body in any environment and
maintain its mental and physical wellbeing as in the best possible way that it can (Canan,
2019). Perhaps thedncreased Scopophilical urges in our increasingly isolated society are the
attempts to attain a healthy and happy existence.

After Scopophilia, | defined and elaborated 6 types of empowerment according to the literature
with the assumption of their exéce supported, perhaps even generated through Instagram
use. In the theoretical sense, these types of empowerments served the Instagram using
individuals to make their daily lives easier for them in various ways. Furthermore, it was
initially thought tha these empowerment processes helped individuals to be more satisfied

with their lives.
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The results were consistent with the literature review. My participants and a lot of their
Afriendsd and RAacquaintanceso wenireidensty, ng 1| ns
and highlight upon the characteristics of themselves which they wanted to highlight, for
personal reasons (Collin et al., 2011; Fox & Rooney, 2015; Shin et al., 2017; Sung et al., 2016;
Gonzales & Hancock, 2011; Wendt, 2014), empowerimgngelves and achieving desired

goals in the end. For psychological empowerment, the interviewees were using Instagram to
achieve a positive set of psychological states (Ambad, 2013) such as happiness, relaxation,
raising intrinsic and taisingaselEsteem (Ma3ud, KkRahaan,and2 0 1 3)
Albaity, 2013). Instagram is resourceful enough to provide these to them.

Instagram also supports its users with social empowerment processes which results in the
accumulation of the social capital of the indival (Bourdieu & Wacquant, 1992). The
categorization of the brgihg and bonding social capital can be seen within the statements of

the participants. The findings regarding the assumed existence of social empowerment through
Instagram usage patterns a@nsistent with literature which claim that social media use
results in social <capital accumulation in th
social contacts and mutual interactions (Matthews, 2015; Marwick, 2015; Wendt, 2014; Li &

Chen, ® 1 4 ; Steinfield et al ., 2009) , in the f
(Brandtzaeg, 2012; Lin et al., 2011; Barkhuus & Tashiro, 2010; Steinfield et al., 2008) and in

the form of fAbonding social capitalo(Johnsto

While limited, Instagram also allows individuals to be empowered politically by sharing posts

in order to raise awareness in terms of Apo
contain social responsibility projectsyo me& 6 s i cghhitls@r en @t s, ani mal
environment protection programs, the disclosure of criminals who harm or engage in violent
activities towards women, children and animals, LGBTI awareness and organization posts and

so on. While having a minimaffect on political matters, Instagram does enable its users

engage in political activities (Murray, 2015), help them to disseminate their ideas to larger
audiences (Chen, 2017). Furthermore, Instagram serves as a platform for an alternative form

of social participatonwhit i s ter med fAclicktivismd (Hal upk
al., 2017, p. 131) and which involves the circulation of knowledge, political change or the

attainment of the feeling fisatisfactionodo for

Instagram spiports the budget of its users and helps them to find the optimal product at the

optimal price. Furthermore, it enables the promotion and selling of certain boutique products.
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It is both used for purchasing and selling purposes. Small or big, these aesohsn the

i mprovement of the individual sé6 Aphysical devel o
most quality commodity with the cheapest price possible. Furthermore, it was found that

Instagram buys the necessary time for the working useatotsand shop. These findings are

in line with previous studies which claim that Instagram can be used for economic benefits

(Barczyk & Duncan, 2011; Mohsin, 2019). The same goes for promoting and selling products

on Instagram. My participants were usimgtigram or other social media channels to engage

i n-cfoenme (Leskowec et al., 2007; Ting et,a@015 Xue, 2018) and to make profit.

Lastly but not leastly, Instagram does serve as a personalized encyclopedia -for self

development both in the thetical and practical sense. It procures the information which the

user seeks to inform and/or educate him/herself in a desired direction or profession. When

carefully, rigorously and selectively collected, the acquired information from the vast

Aknowl erdlge df Il nstagram actually helps to incre,
(Amedie, 2015; Garcia Galera et al., 2017).

Finally, Surveillance Culture as termed by Lyon (2017) was defined and linked with the other
theoretical pillars of this study. Itag ultimately found that Surveillance Culture as it is in the
context of Turkey, was not established in a way to make the individual an active agent against
power structures and governmental organizatiddgough there are countless accounts
throughout he literature review of this study suggesting otherwise, the findings indicate that
achieving an agency of the individuals regarding surveillance practices and a satiilje=ffe

political empowerment bynstagram seems like a distant dream.

Yes, the marage of Scopophilia and Instagram is a powerful coupling in tefregpporting

a Surveillance Culture in the context of Turkey, but it seems that it doesfaairof the

power structures such as the government and matikbnal corporations. Instagracan and

does benefit individualsin their daily lives socially, economically, informational,

psychologically, in terms of identity construction, and perhaps to a certain extent politically.

But it was found that giving Instagram a role of changing, aljeor effecting the existent

power structures in a meaningful way within a Surveillance Culture where individuals have

obtained the power to gaze and surveil as wel |l

mildly. The individual is empowered in tfgurveillance Culture politically as long as he/she

directs his/her power against not the state structures but against other individuals who may slip

the grasp of justice. Their i nviseeindgeiyleiot wfshatter
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the sociamediaand justice and its institutions may function better and rapidly in the presence

of the masses who see and react harwhdétd y t o ¢
the power and pressure of social media in terms of creating awareness @uatigss
individuals ensuring the Awantedo punaBshment
asolidexampl e for this argumentation (¥ztg¢rk, 2
if the target is a component tife state structure and such, the power of social media to bring

justice seems to fade away.

Todaysd situation resembles more and support
in our Aviewerodo society, bot hndenhancepamothert i ci s
with the aim of checking and regulating the behaviors of individuals. Therefore, the data at

hand suggests that the Surveillance Culture ultimately benefits power structures against
individuals in terms of Instagram use. Individuadsngsome benefits and justice from time to

time and here and there through Instagram use, but at the end of the day, the system which
generates inequalities and injustices generally does not change in the slightest. While it can be

said that Scopophilianstagram use and Surveillance Culture support and empower each

other, the same thing cannot be said of political empowerment processes of the individuals.

Instagram usage in the context of Turkey cannot be thought as a tool for major empowerment
gains regrding the ordinary citizen or individual. In this sense, it can only be thought as a tool

to multiply the power of the ones who already have a significant amount of power, authority
and influence over masses, such as country leaders and institutionalttornrons ( Ek ki ,
and perhaps social media influencers who are comprised of highly known and popular
individuals, writers, bloggers, celebrities, artists etc. (Freberg et al., 2010). For the ordinary
daily user, Instagram is unable to go beyond beirmphdf personal satisfaction, happiness

and relaxation, while providing the user some empowerment processes to make his/her life
easier in the mental, intellectual, and practical sense which were exampled above. Nothing
more. It is a toy, a game, a bubltbere the individual feels happy and safe inside it, using it

for personal satisfaction.

In this sense, the Surveillance Culture we experience today is Huxleyan rather than Orwellian.
The access to information and gazing is not restricted. On the contraaye bombarded in
terms of visuals. We are drowning in information. We have personal pass timesiogts as
Instagrami which we cannot give up on using. We fall to the allure of the visuals while

sometimes forgetting that our political actions andiobks are in fact restricted by certain
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power structures. Instagram can provide big changes in our microverse but it is unable to
generate the same changes in the macro sense, according to thi€gtuggne watches
everyone, but it is the state whosevaiilance is accompanied with a solid enforcement in

line with its perceived benefits.

It seems that visuality is the norm of our today
almost all of the relationships which are forged and maintaingdeogsocial media. In order

to better understand the dynamics of and the linkages between phenomena such as
Scopophilia, Surveillance Culture and social media, | would suggest that the focus can be over

on the aspect of fAvi s uaefMatauy(2012awhith consigtsobthep hy opt i ¢
individual seeing the many and the few at the same time while also being seen by the many

and the few. | believe that it is especially important to conduct studi@apophilia and

Surveillance Culturin Turkey sirte they are few in number and since the importation of such
research from other contexts wouldnot have the
soci al me d i a Moreover, nitgvas sesepn that &cogophilia had the title of a

Apower fuld motiteamsr of i ndividual behavior in our
can help us better understand the human behavior and the relationships forged among

individuals, groups and finally, institutions.

Finally, | believe that a comparative evaluatidrdifferent social media components in terms

of a dlabod si ® gtheypes of@mpowermecan be a fruitful area of research

in future studiesA mong the six types of empower ment, only
to fall behind others inhe context of Instagram and its use. Sharing certain visuals which
appeal to the eye have the power to construct an identity, accumulate social capital, provide
psychological relaxation and motivation, information which can be practiced in daily life for
personal gain in any typend to obtain certain economic benefit solidly affecting
political processemay be the job of another social media member. In this sense, determining
the political empowerment capacity of social media, Twitter usage pattefiurkey may be

given a thorough investigation since my participants were found inclined towards the idea that
Twitter is an arena more suitable for providing the prampripmentto fight the battle of

political empowerment against power structures.

| tried to portray a picture regarding Scopophilia, Instagram use, empowerment and
Surveillance Culture in the Turkish context. While my sampling does not allow

generalizability, it isa humble attempt to uncover and understand the existence and the
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relationships between these phenomena. | would consider myself happy and have a feeling of
accomplishment if | was successful to shed the faintest light over these concepts and their

practical and societal reflections.
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