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ABSTRACT

DISTINCTION AMONG MIDDLE CLASSES: A QUALITATIVE STUDY ON
THE MEMBERS OF TWO TENNIS CLUBS IN IZMIR, TURKEY

Uz, Hande
M.S., Program of Media and Cultural Studies
Supervisor: Assist. Prof. Dr. Ozgiir Avci
September 2017, 162 pages

In this study, we analyzed how the process of distinction functioned and accrued
within the cultural consumption practices of the individuals that are from different
middle class fractions. The research question of the study is “How does ‘the
mechanism of distinction’ function between members of different fractions of middle
class in contemporary Turkey?” The main theoretical focal point of this study is the
sociology of Pierre Bourdieu. Additionally, we also theoretically benefitted from
Erving Goffman’s sociology on the self presentation in everyday life and Thorstein
Veblen’s conceptualization on conspicuous consumption of ‘leisure class’. The
method of the research is qualitative; its sampling method is non-random, which is
non-representative sampling. The researcher used snowball method and made semi-
structured in depth interviews with thirty-one participants who are members of
different tennis clubs in Izmir that have different qualities. We analyzed the data we
obtained through the method of qualitative content analysis. In conclusion of this
study, we saw that cultural practices that middle classes had developed a
homogenous tendency comparing themselves with the lower classes, and they
differentiate themselves among each other by means of different forms, volume and

composition of capital they own.

Keywords: Distinction, tennis players, ‘middle class fractions’, forms of capitals,

cultural consumption.



0z

ORTA SINIFLAR ARASINDA AYRIM: iZMIR’DEKI IKi TENIS KULUBU
UYELERI HAKKINDA BIR NITELIKSEL CALISMA

Uz, Hande
Yiiksek Lisans, Medya ve Kiiltiirel Calismalar Programi
Tez Yoneticisi: Yrd. Dog. Dr. Ozgiir Avci

Eylil 2017, 162 sayfa

Arastirmada farkli orta simif fraksiyonlarima mensup bireylerin kiiltlirel tiiketim
pratiklerinde ayrimlasma siirecinin nasil gergeklestigi ve isledigi incelenmistir.
Arastirmanin sorusu, “Cagdas Tirkiye’de ‘ayrim mekanizmasi’ orta siniflarin farkl
fraksiyonlari arasinda nasil islemektedir?” olarak belirlenmistir. Bu ¢aligmanin teorik
olarak ana dayanak noktas1 Pierre Bourdieu sosyolojisidir. Bunun yani sira, Erving
Goffman’in giinliik yasamda benlik sunumu kavramsallagtirmasindan ve Thorstein
Veblen’in ‘aylak smifin’ gosterisei tiiketimi lizerine olan kavramsallastirmasindan da
yararlamilmistir. Bu niteliksel calismada Izmir’de farkli semtlerde bulunan farkl
niteliklerdeki iki tenis kuliibiinden birine iiye olan tenis oyuncularna kartopu
yontemi ile ulasilmig, toplamda otuz bir katilimer ile yar1 yapilandirilmig
derinlemesine  goriismeler  gergeklestirilmistir.  Orneklem tesadiifi olmayan
orneklemdir ve temsili degildir. Goriismelerin sonucunda elde edilen veriler
niteliksel icerik analizi yontemi ile analiz edilmistir. Arastirmanin sonucunda orta
simiflarin kiiltiirel pratikler aracilifiyla kendilerini asagi siniflarla farklilastirirken
homojen bir yatkinlik gelistirdigi, kendi igleri arasinda ise farkli sermaye bicimleri,
yogunlugu ve hacmi iizerinden g¢esitli bigimlerde farklilagtirdiklar1 bulgusuna
ulasilmustir.

Anahtar Kelimeler: Ayrim, tenis oyunculari, ‘orta sinif fraksiyonlar1’, sermaye

bigimleri, kiiltiirel tiiketim.
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CHAPTER 1

INTRODUCTION

This study aims to detect the process of ‘distinction mechanism’ among middle
classes. The research question of the study is “How does ‘the mechanism of
distinction’ function between members of the different fractions of middle class in
contemporary Turkey?” The sampling is non-representative which is non-random
sampling. Through snowball method we made semi-structured in-depth interviews
with thirty-one people. After that, we analyzed the data we got via the method of
qualitative content analysis. In the wake of this study, we saw that middle class
fractions employ distinction strategies among each other via cultural practices.

However, in general they have homogeneous dispositions among lower classes.

Pierre Bourdieu (1930-2002) is one of the key sociologists makes an analysis about
culture and class relationship in modern societies. He thinks not only economic
structure but also cultural structure process as a tool of power and create inequalities
among individuals. According to Bourdieu, individuals are not passive but rather
decision-maker active agents. Within the stratified social order, agents aim at upward
mobility or preserve the position they have and prevent themselves from downward
mobility. Accordingly, Bourdieu demonstrates culture as one of the tools for gaining

power by means of upward mobility (Swartz, 2015, p.17).

According to Bourdieu, different classes have different dispositions among
consumption based life-styles. Hence, the dominant class’s life-style becomes
legitimate; it is aspired by the ones who are in lower positions. Most importantly,
class struggles in the cultural arena become classificatory struggles and having an
aim for distinction becomes crucial within this process. The topic of our thesis is

about the distinction process within ‘middle classes’®. Consequently, the major

1 we will proclaim what we mean deeply on chapter two.
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concern behind our study is to see “How does ‘the mechanism of distinction’?
function between members of the different fractions of middle class in contemporary
Turkey?” In order to find different fractions of middle class, we went to two different
tennis clubs that are located in Izmir. We handled semi-structured interviews with
thirty-one participants, which is done by snowball sampling method. Our method is
non-random and it is non-probability sampling. Since there are not enough sources to

maintain probability sample, sample is a non-representative one.

First tennis club is KTP®. KTP is the first tennis club of Izmir, which is founded in
1941 by the notable upper-class professionals, industrialists and politicians of Izmir.
KTP is located in a district of, Alsancak, which is at the heart of 1zmir, and the most
upper-class district of it. Consequently, the membership fees are high as compared to
other tennis clubs at Izmir except one of them; Alliance Petty Tennis Club. The other
tennis club is ETV? which is located in Balgova district, which is more of a middle-
class district of izmir, and the membership fees are much lower compared to KTP
and this makes the club much more accessible. We made sixteen interviews with
participants who are the members of ETV and fifteen from KTP. We argue that,
these clubs roughly represents upper fraction (KTP) and middle fraction (ETV) of
these middle class people® . Additionally, we asked questions with different

categories in order to get answers to our research questions.

In the second chapter, we give the theoretical background that is fundamental to our
study. Firstly, we mentioned briefly about Marxist and Weberian standpoints about
‘class’. Secondly, we clarify Bourdieu’s class analysis, which he created for
empirical analysis. In the sub part of it, we mentioned about his ‘three dimensional
space’ which leads us to proclaim his enlarged notion of capital and our second sub-

heading (Bourdieu, 1998, p.8-9). Thirdly, we will proclaim the notion of capital. As

? Alternatively we may the term sense of distinction ‘sense of distinction’.
¥ Kiiltiirpark Tennis Club.
* Agean Veteran Tennis Association.
We know that Bourdieu is against to categorize classes rigidly, but we did this in order to make our

empric analysis more clear.



for Bourdieu, there is not only economic capital but also cultural, social and
symbolic capitals exit in stratified society. His cultural capital notion has crucial role
in terms of analyzing the inequalities within the stratified society. It has three
different states; embodied, objectified and institutionalized state. One aspect of the
institutionalized cultural capital is educational capital, which is the most powerful
concealer of the inequalities within society. Additionally cultural capital is
inheritable, which enriches position of upper class. Agents’ position in the social
space is determined through the total volume of capital that he or she has (Bourdieu,
2015, p.121). Subsequently, the composition of capital determines different fractions,
which are within the class. In addition, we mention about the concept of habitus of
Bourdieu. Fourthly, we clarify what the meaning of distinction is and how the sense
of distinction functions among individuals/agents. Hence, it is not understood
without taking the whole theory as a unit. Namely, the classificatory struggles and
the judgment of taste as a classifier is one of the backbones of Bourdieu’s theory

about distinction mechanism and will be proclaimed as fourth sub-heading.

In the fifth sub-heading of the second chapter, we will state life-styles based on
cultural consumption, which is very crucial to understand cultural hierarchies
between one another. It is also important to understand classificatory struggles that
lead through the judgment of taste and sense of distinction. Thus and so, they are
crucial to examine our research targets and questions. Secondly we mention about
Thorstein Veblen’s Theory of Leisure Class within the concept of conspicuous
consumption, and then we explain why Bourdieu’s theory about consumption must
not be confused with Veblen’s theory. Thirdly, we show how consumption of
sheltering, clothing and nutrition as physical needs® change from one class to
another, and how classification and distinction among others function and tastes are

embodied within this process (Bourdieu, 2015, p.91).

We declare how preferences about leisure activities differ among social classes in the
sixth sub-heading. The leisure time practices that we analyze are holidays, playing

tennis as an amateur, interested in art, photography and Instagram usage. Being able

6 They are phyicals needs but not determined by the needs but rather by tastes (Bourdieu, 1984).
3



to go on a holiday is a class-based activity all in itself (Bourdieu, 1984).
Additionally, we know from Bourdieu (1978) that the preferences of which sport to
do differ according to one’s social class. Due to the fact that, tennis at first is the
sports of elite, day-by-day it has experienced a fall by ‘trickle-down effect’ and now
Is a sport of both upper class and both middle class people. Additionally, we explain
the choice of playing tennis as a sport within leisure time. Then, we will mention
about the interest of different classes about artistic activities as leisure by taking The
Love of Art (1991) as basis. The practice of photography is another interest which we
took as a leisure activity. Bourdieu in Photography: A Middle Brow Art(1990)
examines the interest of different classes to photography and we also utilize from this
source. Lastly, we examine the social media application Instagram. We briefly
mention about social media in general, and then we mention about Instagram as an
imaged based social media application and how do the users of middle class make
online self-representation and how they differentiate themselves from their peers on
Instagram whom they follow. Erving Goffman’s study about The Presentation of Self
in Everyday Life (2012) is the auxiliary academic source of the clarifying the online-

self-representation process.

After, we mentioned about related studies made about our research topic. Bourdieu’s
theory is one of the most important theories and based on empirical data within
politic-sociological theory. Consequently there are lots of national and international
studies about Bourdieu’s theory. Additionally, Goffman’s theory about the self-
representation on daily life is also studied in different aspects. However, our research
has a uniqueness. First, our sampling composed of veteran tennis players, the
average age rate is forty three and this rate makes us observe that the ones who play
tennis as an inherited cultural capital like for years, since childhood and the ones
who can only play it in his or her middle ages. Secondly, we compared two different
tennis clubs that are located in different spaces in social hierarchy, this helped us to
compare the self-distinction process within a class, and different life-styles were
observed comparing the members of two different tennis clubs. Lastly, after we
analyzed the participants’ off-line positionings in their life we got through their

usage of Instagram, which is a social media application, based on sharing images and
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making self-representation. Due to the fact that we would like to learn the sense of
distinction of the class fractions we mostly asked what they disliked on Instagram
and through this we detected how the process functioned on-line, specifically on
Instagram. Hence, there are not any other studies which focus on these facts in

contemporary Turkey like our study did, which is why it is unique.

In the third chapter, we made a qualitative content analysis on the data we collected
within the research field. We categorized the topics that were talked in interviews. In
all sub categories we asked the participants about their likes and dislikes and how
this changes from one tennis club to the other. Hence the whole analysis is based on
the tastes and dislikes and the sense of distinction among classificatory struggles
following the footsteps of Bourdieu. We firstly deeply explain the method of the
sampling and features of the tennis clubs. Then we analyze the general profile of the
participants. Secondly we focus on life-styles preferences of participants in the part
of the space of life-styles. We mention about what education, class and conspicuous
consumption mean for participants from different tennis clubs and we compare the
answers, which show differences. Afterwards, we make an analysis of physical
needs, which are sheltering, nutrition and clothing. According to Bourdieu, the
choices about these like all other cultural practices are styles of self-distinction.
Thirdly, we make an analysis about preferences of leisure time practices. In this sub-
heading we firstly analyze the preferences of holidays, and these are divided into
three; ‘ski holidays’, ‘travel and tourism’, and ‘sun and sea tourism’. Secondly, we
analyze the preferences of leisure time and weekends and sub headed as, playing
tennis, the love of art, and distinction on Instagram through photography.
Subsequently, we conclude the analysis by proclaiming the sense of distinction
within middle classes, by comparing people from upper fraction and middle fraction
of middle class who are playing tennis in contemporary Turkey. In the last chapter,
we provide conclusions about the research. Specifically we proclaim the results of

the research questions that we detect from the data we collected.



CHAPTER 2

THEORETICAL BACKGROUND

2.1 Introduction

In this section we will proclaim the theoretical background, which we use in the
analysis section. We use mainly Pierre Bourdieu’s ‘fool box’ in order to clarify the
thesis aim. Bourdieu, as a sociologist, also developed theory in order to explain
micro structured structures. Hence, we will use some of the terms he developed. In
the first section, we firstly briefly mentioned about Marxist and Weberian

standpoints of class.

Secondly, we will mention about Bourdieu’s class analysis. Secondly, we will
mention about what capital is for Bourdieu. Thirdly we will mention briefly about
what habitus is and why we do not employ it in our research. These are all important
in order to understand the mechanism of distinction.

Additionally, the second part will be mainly dedicated to proclaim notions which
will help us to understand how distinction mechanism process in stratified social
order within the micro-structures. In the second part we will firstly emphasis on what
the meaning of distinction is. Subsequently we will mention on what are
classificatory struggles and how they are held by the agents within the social space.
Additionally, how the symbolic power is used by the agents that have legitimate
‘taste’ also realized within what he calls ‘the space of life-styles’. Due to the fact that
playing tennis and being an Instagram user is a part of one’s life-style we will

mention these ‘leisure practices’ within the space of life styles.



Within the cultural consumption and Life-styles part, we will mention about taste as
a classifier, and then physical needs, which engaged in to the consumption, these are,
sheltering, clothing and nutrition. Then we will mention about what Thorstein
Veblen wrote about conspicuous consumption and we will clarify why Bourdieu’s
theory is not about it, and should not be mixed. Then we will mention about the
leisure time activities, these are going vacations and joining in artistic practices.
Secondly we will mention about sports —mainly- tennis as a leisure activity and
which is an indicator of class distinction. Thirdly, we focus on photography as both a
leisure time activity and class based practice. And then we will focus on Instagram as
a social media application that is based on and dominated by photography and both
used as a leisure time activity and within this section we will mention about Erving
Goffman’s theory of self-presentation on daily life in order to clarify the social

media usage process.

2.2. Looking at the ‘Class’

There is a very thick and concentrated literature about social classes but we can say
that all the class literature have been rising on Karl Marx’s and Max Weber’s
conceptualizations. Therefore, we would like to clarify through simple terms of
Marxist and Weberian standpoints about the class and middle class, and then we will
focus on Bourdieu’s approach about social classes. We know that it is impossible to
handle the theory of Marx and Weber in this limited pages, hence we ask for
forgiveness from readers for any lacking points of these theories.

2.2.1. Marxist Standpoint

According to Karl Marx there are two major social classes; bourgeoisie and
proletariat. The first one is the one who owns the means of production, which is
bourgeoisie or capitalist classes. And the second one is proletariat or working
classes. These classes are “determined by the dichotomy in production relations”
(Karademir, 2009, p.17). Furthermore, according to Marx and Friedrich Engels,
throughout the history every ruling class tries to represent its own benefits as benefits
of whole society. In order to do this the ruling class has to make its ideas universal

and also show these ideas as sole logical and valid chain of thoughts (Marx &
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Engels, 1970, p.65-66). Marx is not only a theoretician he but also grants working
classes a political and strategic role; abolishing exploitive, alienator, possessive
capitalist system and capitalist classes in this way providing equality for all.
Furthermore, there is a class struggle between these two classes; while bourgeoisie
tries to maintain its own class domination (Marx, 2009, p.117), proletariat tries to
win the class struggle and become sovereign. In addition, according to Erik Olin
Wright, the term of exploitation is the main founder notion of Marxist class analysis
(Wright, 2014, p.41).

The existence of the middle class in Marxist theory has been regarded as a problem
for a very long time. According to Saragoglu; the basic problem is giving middle
classes a strategic political role. In other words, as we said before, working classes
have a strategic political role, which is terminating the system of exploitation and
constructing the socialism. For Marxist theory it is dangerous and wrong to take this
role from proletariat and then give it to the middle classes. Thus, these kind of
approaches about middle class(es) have been criticized by Marxists for a long time
(Saragoglu, 2015). Moreover, Marx himself mentions about middle classes in his
18th Brumaire of Louis Bonaparte, saying that middle classes help to the bourgeoisie
in order to maintain this capitalist system (Marx, 2009, p.125). According to Stephen
Edgell, Marx especially on the 18th Brumaire of Louis Bonaparte mentions about a
lot of classes and class fractions/segmentations. In this book, Marx embraces class
divisions within the form of two major social classes; capital (namely based on
landed property, financial, and industrial capital) and labor power (lumpen proletariat
and proletarian). He mentions also about two transitional classes (petite bourgeoisie
and peasantry) and also mentions about several middle classes (military, university,
law society etc.) (Marx 1972, p.28 quoted in. Edgell, 1998, p.18). Additionally, in
Communist Manifesto Marx and Engels, used the terms of ‘middle class’ and ‘lower-
middle class’ in order to define self-employed ones and small-scaled capitalists
(Marx & Engels, 1848, quoted in. Edgell, 1998, p.19). Furthermore, in the third
volume of the Capital, Marx says that, capitalist mode of production is composed of
three main classes; labor-power owners, land owners and capital owners, but surely

this class formation does not appear as a pure form; middle and transitional levels are
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always conceal the borders. Nevertheless, perpetual tendency of capitalist mode of
production has been continually separating means of production and labor, and it has
been compounding this fragmented means of production, in other words, converting
means of production to capital and labor to wage labor (Marx, 1993, p.1025, quoted
in. Giilhan, 2014, p.47). Although Marx mentions about middle classes, he argues
that these classes will be lessened and will disappear within advanced capitalist
social formation and become proletariat. “However, to foresee the decline of the old
petty bourgeoisie doesn’t mean that Marx and Engels were not aware of a rising new
middle class instead of old petty bourgeoisie and its contradictory position between
proletariat and capital owners” (Karademir, 2009, p.18). To sum up, Marx could not
constitute a detailed middle class conceptualization and that’s why lots of different

theoreticians interpret and enhance Marxist class theory in a different way.

2.2.2. Weberian Standpoint

Weber’s class view is known as social stratification theory (Edgell, 1998, p.20).
Unlike Marx, Weber draws attention to different stratifications apart from class such
as, status and ethnic stratification. Although Weber gives attention to status and
ethnic differences, he thinks that after all class position is the major factor (Paul,
1961, p. 182 quoted in. Edgell, p.22-23). According to Weber, due to the fact that
industrial capitalism improves day-by-day, petty bourgeoisie is going to fall and
white-collar workers are going to rise (1998, p.23). Weber’s class sociology, starts
from property owners and propertyless but he defines lots of classes that have
positive or negative privileges, which are identified according to education or
property. In addition to this, status is very important according to his analysis
(Weber, 1961, p.82. quoted in. Edgell, 1998, p. 24)

Weber believes that classes are just a one face of power distribution in societies.
Moreover, not only classes but also status groups are basic phenomenon that effects
distribution of power in a society (Wright, 2014, p.52, emphasis added).
Furthermore, significant community of individuals shares a common class position,
and they have tendency to behave in similar ways. Class position is determinant on

individual’s behavioral conditions. And it is expected that the ones who own a
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similar behavioral conditions behave in a similar way (Weber, 1978, p.929 quoted in.

Wright, 2014, p.53). In addition, according to Weber, the ones who are members of a

class share common life chances and the market conditions determine class positions

(Wright, 2014, p.50).
The most important distinction between the classical Marxist and Weberian
theories of class is about the dimensions of social stratification. Marx, as
discusses above regarded class as the only one dimension of stratification,
whereas Weber holds to a multidimensional view in which class relations
intersect with and are often outweighed by other (non-class) bases of
association, notably status and party(Karademir, 2009, p.20-21).

Moreover, according to Karademir, new middle class for Weber is not a negative

privileged wage labor (2009, p. 25).

To sum up, according to Weber, property is very important but status, competences
through education are important also in social stratification. Both Marx and Weber
conceptualize the class through the terms of economics but they have apparent
emphasis differences. For example, Weber mentions much more about class
advantages resulting from knowledge and abilities compared to Marx. He also
differentiates class positions from status positions but he thinks that class positions
are the most important compared to status. Thus both Marx and Weber apply
important conceptual tools in order to analyze modern class structures (1998, p. 24).

In conclusion we choose to use Pierre Bourdieu’s class analysis, which he got
influenced by both Marxists and Weberian standpoints and better in making cultural

class analysis.

2.3. Bourdieu’s Class Analysis

Understanding what Bourdieu means by middle class requires us to consider how he
defines class. According to Bourdieu, analyzing only the economic structure is not
enough to define class completely. Cultural (symbolic) structure should also be taken
into consideration. As he writes in Distinction, a class is defined by its perceived
existence as well as its existence, it is defined by its consumption (that has no need to

be conspicuous in order to be symbolic) as well as its position in the relations of
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production (while it is true that the relations of production directs the other)
(Bourdieu, 2015, p.700).

In the part named ‘Class Condition and Social Conditioning’ of Distinction Bourdieu

mentions about the construction of the objective class as follows:
One must therefore construct the objective class, the set of agents who are
placed in homogenous conditions of existence imposing homogeneous
conditionings and producing homogenous systems of dispositions capable of
generating similar practices; and who possess a set of common properties,
objectifies properties, sometimes legally guaranteed (as possession of goods
and power) or properties embodied as class habitus (and, in particular,

systems of classificatory schemes) (Bourdieu, 1984, p. 101).

Consequently, Bourdieu states that the class relations can also be observed in the
symbolic field of social space such as culture. As for Bourdieu, people within the
same class, have homogenous predispositions and this homogeneity has been
embodied. Additionally, Bourdieu states that a class or class fraction is not only
defined by its position in the production process such as, income, level of education
and occupation, but also determined by a kind of sex-ratio and a distribution of
geographical space and with a whole supplementary elements. What’s more, these
supplementary elements (gender, ethnicity) as constructive necessities —without
uttering officially- may function as principle of exclusion or inclusion. Hence, lots of
official criterion works for masking hidden criterions. These variables hide the

system of relations within themselves (Bourdieu, 2015, p.158-160).

Bourdieu, while mentioning ‘Constructed Class’ in Distinction says that social class
cannot be explained by possessions (not even the most indicative ones such as the
volume and composition of capital) nor by a cluster of possessions (of gender, age,
social genesis, ethnicity —ratio of blacks or whites, natives and immigrants, income
and level of education etc.) nor even by a cluster of possessions come from a basic
property (position in the relations of production) within a cause and effect

relationship, conditioner and conditioned. However, social class constructed by the
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structure of relations between the relevant possessions that supplies it’s significant
value to all of them and to the influences they exert on practices (Bourdieu, 1984,
p.106).

Namely, as Swartz mentions in the chapter named ’Social Classes and The Struggle
For Power’ within Culture and Power, for Bourdieu ‘class’ is a universal statement
of a principle. Consequently, forms of symbolic and social accumulation and
differentiation are considered among the crucial dimensions of social class relations.
The accumulation of non-economic goods and resources are crucial in terms of the
usage of power including economic power: this feature cannot be explained by
taking only property or propertylessness into consideration. Furthermore, Bourdieu
includes in his class analysis not only income and occupation but also elements about
life-style, tastes, gender, age and qualification of education. Eventually, Swartz states
that Bourdieu’s social classes are not originated by a single determinant fact but
rather they originate via togetherness of whole stratified elements (Swartz, 2015,
p.205).

According to Rogers Brubaker, Bourdieu within the field of concepts defines class
not within the field of relationship of production but rather defines it within the field
of social relations (emphasis added). Class divisions are not defined through
relations that differentiate through mode of production, but rather defined via varying
conditions of existence, varying system of tendencies produced through different
conditionings and defined through varying features of capital or power (Brubaker,
2007, p.244). Although for Bourdieu, power is a crucial feature of a class, it is not
the founder of it. Rather, the distribution of power produced and sustained by the
class practices founded by shared tendencies and shared conditions of existence
emerged through shared conditionings (Brubaker, 1985, p.762). That’s because class
formally defines as such:

Biological individuals who, being the product of the same objective

conditions, are endowed with the same habitus: social class (in itself) is

inseparably a class of identical or similar conditions of existence and

conditionings and a class of biological individuals endowed with the same
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habitus, understood as a system of dispositions shared by all individuals who
are products of the same conditionings (Bourdieu, 1980 quoted in Brubaker,
1985, p.762).

Namely, the thing that founds class divisions is not the one of these divisions but
rather the harmony (emphasis added) of these divisions. The class that defined by
above embraced by Bourdieu as universal explanatory principle. Bourdieu’s
understanding of class focuses on common class conditioning practices within all
fields of social life and especially focuses on tendencies that are typical to one class
(Brubaker, 2007, p.246). He focuses on shared tendencies and matching practices of
classes that contribute legitimization of social order. Concretely he is interested in
consumption habits, leisure time activities, and tastes such as clothing and nutrition
that generates life-style (Brubaker, 2007, p.246). In addition, as for Bourdieu,
classes differentiate themselves through a variety of consumption practices. There is
an association between class and consumption patterns, which cannot be fixed with

income level specifically (Bourdieu, 2015, p. 262).

2.3.1. A Three-Dimensional Space

Bourdieu creates a model of class structure, which covers the whole occupational
division of labor. His model consists of three-dimensional space and through this
model he proclaims the features of stratified social order. Understanding the form of
this structure is important in order to ‘define’ the class. However, classes are not
solid things for Bourdieu, he thinks about classes from a reflexive perception. In
Distinction, Bourdieu mentions that the fundamental three dimensions are the
volume of capitals, the composition of capitals and the evolution of these two
features over time (Bourdieu, 2015, p.177). According to Weininger (2014) Bourdieu
explains this model as a factorial’ space consisting of three vertical axes. First and

most important axis differentiates locations inside the occupational system according

" Bourdieu chooses to employ multiple correspondence analyses as a statistical method, which
resembles factor analysis, but it is a technique that is used with categorical variables. In this analysis

individualities are safe in its factorial space (Weininger, 2014, p.118)
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to total volume of capitals®. Bourdieu mentions that class location is a function of a
position in this first axis. His data shows that factory owners, private sector
executives and university professors occupy intersection positions on the upper end
of the axis. He collectively cites these categories as ‘dominant class’ and sometimes
‘bourgeoisie’. Manual workers and farmers occupy positions at the end of the axis.
In this first axis these occupations share the opposite class location to the
occupations that dominant classes have. These categories collectively constitute
‘working class’. In the middle of this axis (between the dominant class and working
class), there are occupational categories such as technicians, secretaries, small
business owners, and teachers. He collectively conceptualizes these categories as
‘petty bourgeoisie’ (Weininger, 2014, p.118). He generally conceptualizes the

positions as middle class in the middle of the axis.

Second axis in the factorial space distinguishes positions inside class locations in
order to difference the economic and cultural capitals of agents have. Bourdieu uses
the Marxist term ‘class fractions’ in order to demonstrate the opposite locations
along the second axis (Weininger, 2004, p.123). For Bourdieu, classes are internally
divided in accordance with composition of capital® possessed by actors within the
second axis (Weininger, 2004, p.123). When he records about class locations within
a class (such as class fractions inside the middle class) he uses term ‘class’ in plural,
such as ‘middle classes’ and ‘dominant classes’. However, while making comparison
with other classes he uses the term in singular such as middle class and dominant
class. Third axis comes from economic and cultural capital indicators of family
origins. This axis differentiates positions with regard to stability or fluctuation of
actors’ volume or composition of capital, which they experience over time

(Weininger, 2014, p.119). Weininger clarifies this axis as,

8 According to Bourdieu, volume of capital means quantity of the capitals. The volume of capital
changes according to scarcity or plenitude of capitals of a person or group. For instance, although
working class has low volume of capital, dominant classes do have high volume of capital.

o Composition of capital describes the content of a person’s capital. In other words, it describes which
type of capital is more dominant or scarce For instance, university professors have much more cultural
capital than economic capital. This division of capitals underlying the total volume of capital is

composition of capital.
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Generated primarily from indicators of the economic and cultural capital of
the family of origin, this axis differentiates positions according to the
trajectories followed by their incumbents - or in other words, according to the
change or stability they have experienced over time in the volume and
composition of their capital (Weininger, 2004, p.123).

The trajectories of agents become visible in this third axis. Due to the fact that
classes are not rigid categories for Bourdieu and agents’ class position may have
changed over time according to agents’ possible trajectory, Bourdieu mentions that
agents’ trajectory possibility can be changed with regard to his or hers field of the
possibles. Additionally, for Bourdieu agents do not change place in social space
randomly. Namely, individual positions and their trajectories are not independent
categories (Bourdieu 2015, p.170-171). Additionally, middle classes which are about
to crumble as an ambiguous space within the social structure, perform the features of
class at the top level and within its entirety by providing agents who have scattered

trajectories within social space to exist together (Bourdieu 2015, p.174).

This model that Bourdieu generates from occupational division of labor should be
interpreted as the structure of objective positions —hamely agents occupy positions
but the positions are independent from agents, positions exist as a quasi-reality
(Bourdieu and Wacquant 1992 quoted in Weininger, 2014, p.120). In this context,
Bourdieu named social formation under analysis with this model as social space. It is
generated to represent the system of objective relations of the most important
‘powers and resources’ within social formation and to represent their evolution over
time (Weininger, 2014, p.120). Moreover, Bourdieu states that his model is a ‘class
and class fraction model’, which is defined through carrying a specific volume and

composition of a capital (Bourdieu, 2015, p.177).

Subsequently, Bourdieu claims that there are different classes and class fractions
which represent different economic or cultural compositions of capital. He shortly
defines classes in accordance with occupational division of labor. He distinguishes

classes as working class, petty bourgeoisie, generally middle class and dominant
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class. He also internally divides classes into fractions, which indicates differences in
respect to their cultural capitals. Ultimately the differences of the volume and
composition of the capital within social classes explain class conflicts and
distinctions. By this way, while economic basis considerably determines class,
cultural capital (which is partially conditioned by economic capital) shapes class
fractions (Cegin, Ogiitle, 2010, p.125). Also, his social class theory is relational.
Class identities reflect contradictions between classes and fractions because they are
constructed relationally. Hence classes are not rigid categories for him (Swartz,
2015, p.206).

2.4. Capitals and Its Forms

Within Bourdieu’s non-rigidly stratified social space, agents’ class positions are very
much related to their volume and composition of capital. Bourdieu’s theory about
classes cannot be understood without clarifying what capital means to him. It should
be noted that, although Bourdieu was inspired from Marxist standpoint about the
notion of capital, he developed Marx’s theory about this concept. Bourdieu draws on
Karl Marx in his conceptualization of the capitals, he rejects the idea that the capital
is only in the form of economic capital, borrowing from Marx’s ideas. According to
Bourdieu capital is accumulated labor. In addition, universal equalizer between
different power types is labor-time which is criterion of all equivalents (equations).
Thus, Bourdieu’s theory of capital is based on a kind of Marxist labor theory of value
(From Bourdieu, 1991c. quoted in Swartz, 2015, p.109). Moreover, as for Bourdieu,
capital is a social relation and it also is a social energy (Bourdieu, 2015, p.176).
Additionally, forms of capitals that are accumulated by agents (the energy of social
dynamics) create effects that differentiate in terms of their quantity of fluctuation,
ability to transform and the shapes of applications through practices (Bourdieu, 1977,
quoted in Goker, 2014, p.279). Subsequently, Bourdieu expands the idea of capital
adding cultural, social and symbolic capital that can accumulate just as money; such

as increasing and decreasing in time (Goker, 2014, p.279).

Loic Wacquant tells what capital is for Bourdieu as follows: the system of

dispositions, which one gains depends on positions that they occupy in society and it
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depends on special equipment of the capital they have. For Bourdieu capital is an
effective resource that exists in a specific social arena, which enables participation of
an agent in a significant social field, and within this field it enables special kinds of
profits that come from competition within that field. There are three basic types of
capital: economic (financial and material values), cultural (symbolic goods, abilities
and titles) and social (which are gained by being a member of a certain group). The
forth type of capital is named as symbolic capital; it actually reveals the effect of a
specific form of capital, which is not perceived by people as capital (such as,
attribute to members of upper classes a moral character as a result of attributing a
character of philanthropy to the money and time they donate). In this way, agents’
position in social space can be placed within two coordinates; the total volume and
composition of capital they accumulate. There is the third coordinate, which shows
the fluctuation of these volume and composition in time as a trajectory (Wacquant,
2014, p.62-63).

According to Wacquant, Bourdieu reveals the space of social positions organized in
order to economic capital and cultural capital that provide a basis of division and
struggle lines within developed societies (Wacquant, 2014, p.66). As for him, agents
perpetually try to develop or sustain their positions in social space through the
strategies of reconversion, which contain transforming, or transferring of a type of
capital to another (Wacquant, 2014, p.67). This is a significant aspect of
classificatory struggles that we will proclaim on the next part.

With regards to Craig Calhoun, the most important and unique specialty of
Bourdieu’s theory is analysis of the differences in the capital types and dynamics of
conversion among them. The term proclaims both different types of sources that are
accumulated by winners of the struggles within different fields and both describes
more general types of capitals which provides reconversion of these sources into one
another (Calhoun, 2003, p.297). For instance, families besides having material
ownership (economic capital) can expand their connection lines (social capital) and
can increase their prestige (cultural capital) through the forms of rearing their

children and planning their marriage, because accumulation has to be reproduced in
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every generation otherwise it will disappear. Briefly, the conversions of capital to
one another have two different meanings. Firstly, this process of conversion is a part
of reconversion of capital within generations. Wealthy people try to send their
children to good schools —in realty almost always private and expensive schools in
USA-. This is one of the ways of conversing money to cultural capital (via
educational qualifications). Capital may be transferable by this way and may acquire
an economic form (Calhoun, 2014, p.106-107).

2.4.1. Economic Capital and Cultural Capital

Economic and cultural capitals are the most important capitals that Bourdieu offer.
Economic capital is money and possessions that agents have. Additionally, it is the
base of all the other capital types, because all the other capital types can be created
by economic capital. Swartz mentions that for Bourdieu economic capital lies down
in the origin of all the other capitals, which are transformed, disguised forms of
economic capital (Swartz, 2015 p.110-117). Namely, in the last instance economic
capital has decisive role in other capitals. Moreover, economic capital is very much

related to cultural and symbolic capital.

Cultural capital can be basically explained as capital, which is accumulated in
cultural field. This notion points at a process of accumulation and power modes
based on culture, although these processes frequently conceal that the culture can be
also a capital (Featherstone, 2013, p.185). The accumulation of cultural capital starts
at the childhood years. The notion indicates predispositions that are gained via
culture. The meaning of cultural capital contains several opportunities such as,
linguistic ability, general knowledge awareness, aesthetical preferences and
education. Bourdieu’s aim is to indicate that culture can be a source of power.
According to Bourdieu, agents are likely to establish a hierarchy above each other
through cultural capital. From childhood, agents begin to accumulate cultural capital,
which is distributed inequitably between classes and class fractions. This unequal
distribution is one of the most important indicators of the social injustice (Swartz,
2015, p.111-113). Furthermore, as for Bourdieu there is important relationship

between economic and cultural capital. Namely, it is economic capital that provides

18



investment of time in order to accumulate cultural capital. Financial structures shape
cultural arenas in a decisive way. Consequently, although the world of culture has

autonomy it is subordinated by economic capital (Swartz, 2015, p.117).

Bourdieu distinguishes cultural capital into three different types; embodied,
objectified and institutionalized capital. The embodied state refers to the
characteristics such as posture, language or accent, which are processed into the body
since childhood (Goker, 2014, p.283). The accumulation of the embodied state starts
at childhood years. It requires ‘pedagogical act’: parents, other family members or
experts that are paid invest in time in order to make the kid sensitive to the cultural
differences. The embodied state also indicates the total predispositions that are
gained through culture, which generates agent’s patterns of taste and understanding
internalized by agent via socialization (Swartz, 2015, p.112). The objectified state
emerge through possession of things that have symbolic values such as objects that
require specialized cultural abilities i.e. books, objects of art and musical instruments
(Swartz, 2015, p.117). The institutionalized state refers to the academic
qualifications that an agent acquires since childhood (Goker, 2014, p.283). The
graduate education becomes widespread, which resulted in the emergence of huge
markets about educational qualities and these have determinant role in reproduction
of social class structure. Through education, economic capital transfers into cultural
capital because of the investment that parents make for their children future.
According to Bourdieu, objectified and institutionalized states of cultural capital
invade markets and it is the most important fact of stratification in developed
countries. As for him, unequal distribution of objectified and institutionalized states
of capital within social classes is one of the basic dimensions of social inequality in
modern societies (Swartz, 2015, p.112).

2.4.1.1. Educational Capital

Educational capital is another types of capital that Bourdieu laid emphasis on within
cultural capital. We think that it is a form of institutionalized state of capital.
Bourdieu notes that inequalities of distribution of cultural capital within classes lead

culture to be an aspect of power. Accordingly, educational capital is one of these
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power modes that create inequalities. With regards to Bourdieu, educational capital
is product of the accumulated effects of both the cultural transfers provided by the
family as well as the cultural transfers provided by the school. The education system
imposes the titles that all groups produce by dividing individuals into hierarchical
classes. This creates the effect of assigning status: ennoblissement in the positive
case and stigmatization in the negative case (Bourdieu, 2015, p.41-42).
Subsequently, access to income sources in the labor market depends on cultural
capital in the form of education and social capital in the form of networking
networks. Due to the fact that the education qualifications market is an emerging
important stratification source for industrial societies and it provides vital resources
that lead to status distinctions among fractions within upper and middle class groups
(Swartz, 2015, p.252). Consequently, the inflation of education titles has increased
and two individuals who perform the same function but have different educational
titles are more likely to be separated from each other by means of different statuses
(Bourdieu, 2015, p.477). Namely, education system is an objectified classification
system and it is an institutionalized operator of classifications, it transforms social
classifications into educational classifications in the most visible manner (Bourdieu,
2015, p.559). Additionally, education system excludes the lower class with the most
naturalized way (Bourdieu and Passeron, 2015, p.261).
...with every appearance of neutrality, and establishes hierarchies which are
not experienced as purely technical, and therefore partial and one-sided, but
as total hierarchies, grounded in nature, so that social value comes to be
identified with ‘personal’ value, scholastic dignities with human dignity...
Misrecognition of the social determinants of the educational career — and
therefore of the social trajectory it helps to determine- gives the educational
certificate the value of a natural right and makes the educational system one
of the fundamental agencies of the maintenance of the social order (Bourdieu,
1984, p. 387).

With respect to Bourdieu, educational capital held at a certain time interval, along
with other things, reflect the social and economic level of the family (Bourdieu,

2015, p.162). Additionally, educational capital is the guaranteed cultural capital. The
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educational institution partially confirms the inherited capital. Inherited cultural

capital can turn into educational capital (Bourdieu, 2015, p.128).

2.4.1.2. Inherited Cultural Capital

Cultural capital’s inheritability is one of the most important explanations of social
inequality. Due to the fact that accumulation of cultural capital starts at childhood
years, the social circle of the child is an important determinant. Embodied state of
cultural capital is inherited via learning from the parents and family members in
terms of having a fluent accent or not, attitude, and posture. Objectified state of
cultural capital is also inherited from the family such living in a house that has
library, or classical musical instruments such as piano. For example, during Jean
Paul Sartre tells about his childhood years in his autobiographical work ‘The Words’
(1963), he says that his grandfather has a library at home and his greatest pleasure is
looking and trying to read the books, it is an example of inheriting the objectified

state of cultural capital.

2.4.2. Social Capital

According to Bourdieu, social capital is a network of relationships; reaching sources
of income in the labor market depends on the social capital and the institutionalized
cultural capital (Swartz, 2015, p.109). John Field say that Bourdieu defines social
capital for the first time as it is the capital of social relations that provide useful
‘supports’ when necessary and it is the capital of dignity and honor (Bourdieu, 1977,
quoted in Field, 2008, p. 20). Bourdieu afterwards clarifies his definition and defines
social capital as, “Social capital is the sum of the resources, actual or virtual, that
accrue to an individual or a group by virtue of possessing a durable network of more
or less institutionalized relationships of mutual acquaintance and recognition”
(Bourdieu and Wacquant, 1992, p.119). Accordingly, in order for social capital to
sustain its value, agents must work for it. Therefore, for Bourdieu, the principle of
social values becomes visible where agents have earned rather unequal amounts of
profits with the capacity to act on behalf of a group of people from (family, exclusive
club members, graduates of elite schools, etc.) more or less equal capital (economic

or cultural) (Bourdieu, 1980 quoted in Field, 2008, p.22). Consequently, social
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capital has a function that reproduces inequality in its own particular form, but it still
does so, partly independently of the economic and cultural capital it depends on
(Field, 2008, p.22).

2.4.3. Symbolic Capital

Symbolic capital is another important concept to understand Bourdieu’s sociology.
As for Bourdieu, symbolic capital is denied capital; it cloaks relations that are based
on interest under the guise of profitless struggles. Actors, who benefit from the
transformation of personal interests into disinterest, gain symbolic capital. Symbolic
capital is a transformed form of physical economic capital and it can have an impact
if and only if it can hide that it has emerged through material forms of capital (From
Bourdieu, 1977, quoted in Swartz, 2015, p.129). Symbolic capital is important just
because it ostensibly negates economic capital. It is a mode of power emanating from
demands of agents for social respect, prestige, reputation and service. Through
symbolic capital one can notice that power relations become legitimate via symbolic
forms. Furthermore, it can be accumulated just as economic capital, and it can be
exchanged with economic capital under certain conditions. Hence, symbolic power
relations strengthen and reproduce the structure of stratified social space (Bourdieu,
2013, p.204).

To sum up, Bourdieu creates hierarchy between forms of capital and puts economic
capital on to the base level. However, he underlines that symbolic power is necessary
in order to efficiently apply political and economic power. After mentioning theory

of class and capital shortly we can go on to other keywords of our research.

2.4.4. Habitus

Habitus is a system of continuous and transformable trends that are produced in
certain social settings that function as a principle of formation of the practices and
representations. Each individual has a habitus, which determines the perceptions,
thoughts and actions of the individual. In this process, the agent is not conscious;
habitus is a system of non-temporal predispositions that determines how to behave

and what to think about. Individuals in different social conditions acquire different
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predispositions. Hence there is a similar habitus to individuals of the same social
conditions and of the same social classes. For these reason the habitus is always the
class habitus (Bourdieu, 2014b, p.44-7). However, this condition may not always
apply in all circumstances. Although each individual may belong to the same social
class with the others, it goes through different experiences. Bourdieu says that, his
notion of ‘class habitus’ is not de facto. Hence we do not take it to our analysis of

sample.

2.5. The Meaning of Distinction

Bourdieu has attempted to scientifically explain the logic of transformation of the

tastes which is crucial to understand the meaning of distinction.
In order for there to be tastes, there have to be goods that are classified, as
being in ‘good’ or ‘bad’ taste, ‘distinguished’ or ‘vulgar’ — classified and
thereby classifying, hierarchized and hierarchizing — and people endowed
with principles of classification, tastes, that enable them to identify, among
those goods, those that suit them, that are ‘to their taste’ (Bourdieu, 1993b,
p.108).

Tastes that are seen as a whole of the practices and characteristics of a person or a
group are products of an encounter (a pre-existing harmony) between products and a
category of tastes. Tastes arise from encounters between classified objects and
classification systems (Bourdieu, 2016b, p. 192-7).

Bourdieu in his work Distinction (1984) examines the cultural practices of the agents
who take a position in the society he perceives as social space. According to him
culture is a field of power. In Practical Reason he makes an introduction to read
Distinction. He says, existing in a space, being a dot, an agent means differentiation.
Namely, the driving force of all the attitudes of agents is not seeking difference, but
distinction. Clearly, a difference, a discriminator feature such as golf or football, red
wine or champagne, piano or accordion only becomes detectable, visible, non-
indifferent socially meaningful difference only if it is perceived by an individual who

has the ability to grasp the distinction (Bourdieu, 2015a, p.23). “...because, being
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inscribed in the space in question, he or she is not indifferent and is endowed with
categories of perception, with classificatory schemata, with a certain taste, which
permits her to make differences, to discern, to distinguish — between a color print and
a painting...” (Bourdieu, 1998, p.9). Distinction, only as a consequence of
assimilation of the structure of objective differences (such as the ones distribution of
the social space who prefer piano or accordion), when it is implemented to a
principle of distinction and principle of vision transforms into indicator of a symbol,
an excellence (or asperity) and structures the perception of the ones who own piano
or accordion. According to Bourdieu, his work demonstrates that distinction exists
everywhere (Bourdieu, 2015a, p.24-26). “Thus, difference exists and
persists...Social space (is) a space of differences, in which classes exits in some
sense in a state of virtuality, not as something given but as something to be done”
(Bourdieu, 1998, p. 12).

According to Bourdieu, agents try to reach upper class positions, try to maintain their
class positions and are scared of falling into lower class positions. Therefore, they
consciously or unconsciously behave keeping this longing in mind as well as feel the
fear in every act they do. In the social space each agent is both simultaneously
classified and classifier. However, there is inequality between agents with respect to
their capacity to impose their own classifications (Weininger, 2004, p.133). The
classification is always a two-sided process. It categorizes, divides, and differentiates
agents. By this way it constructs social collectivities (Weininger, 2004, p.130). In
addition, social world experiences are full of experiences of distinction (Weininger,
2014, p.141). Differentiating between groups of people is inevitable. In this process
actors consciously or unconsciously use strategies of distinction. As for Bourdieu,
this act is the basis of class struggle and it appears as classificatory struggles in the
symbolic space. As we have mentioned above every agent in the social space has a
desire to reach an upper level through increasing total volume of their capitals and
composition of capitals. In this manner every agent uses strategies of distinction in
order to differentiate herself from others. As for Bourdieu “social identity lies in
difference, and difference is asserted against what is closest, which represents the

greatest threat” (Bourdieu, 1984, p.479). In other words, strategies of distinction are
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applied even to the ones who are in our nearest milieu, including the ones who are in
the same fraction- and classificatory struggles are continuous in social space without

any exceptions.

In order to understand what Bourdieu means by sense of distinction deeply, one has
to examine what he means by classificatory struggles that occur within space of life-
styles via taste. In the distinction process one’s tastes have an important role for
creating classifications. Now we will proclaim these notions in order to understand

the theoretical background of the thesis.

2.6. Classificatory Struggles

According to Bourdieu, struggle in social space is not class struggle but rather a
classificatory struggle. Besides, main emphasis of social space finds its reality not on
class structure but rather on classificatory categories. Class struggle in the Marxist
sense has not ended but it has spread out across a wider symbolic area (Cegin and
Ogiitle, 2010, p.122-123). Moreover social classifications are tools of symbolic
dominance and they constitute a basic support of struggle that occurs among classes
and class fractions (Cegin and Ogiitle, 2010, p.129). Hence, creating distinction
among others which leads in class conflict, as a classificatory conflict is inevitable
and an ongoing process for Bourdieu. The distinction and consequently classification
struggle process is mainly held in symbolic space which is the space of life-styles.
Social identity is made through distinction and also presents itself through distinction
(Bourdieu, 2015, p.256).

Swartz mentions that, as for Bourdieu, individuals make struggle to raise or maintain
their relative positions within the hierarchically structured social space. Due to the
fact that the roots of social inequality lie in objective structures based on the uneven
distribution of the capital types, one of the key drivers in the class struggle is the
change rate between different types of capital. Bourdieu argues that social classes are
not simply given in reality, but they are contentious identities built through the
struggle over a legitimate view of the social world and its divisions. Additionally,

class identities reflect the opposition between the existing classes and are therefore
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constructed in a relational way. Bourdieu criticizes any attempt to draw boundaries
between classes and class segments. His definition of class itself is the object of
social conflict, so the boundaries between the classes are also objects of struggle. For
him, it is necessary to examine the symbolic dimension the class struggle, because
the class identity itself is a matter of perception and imagination as well as being
materially formed (Swartz, 2015, p.203-7).

According to Bourdieu, principles of division function within the struggle and for the
purposes of the struggle. Classification systems contribute to the effectiveness of the
objective mechanisms and the existence of classes (Bourdieu, 2015, p. 694-5). “What
is at stake in the struggles about the meaning of the social world is power over the
classificatory schemes and systems which are the basis of the representations of the
groups” (Bourdieu, 1984, p.479). As for Bourdieu “the social world is the site of
continual struggles to define what the social world is” (Bourdieu and Wacquant,
1992, p.70). ‘Struggle’ is located in the center of Bourdieu’s theory and studies (Joas
and Knobl, 2011, p.22). Furthermore, Bourdieu rejects the idea that there is only
struggle over economic goods in social life. His aim is to clarify that it is not enough
to define the social struggles by only with financial utility and economic capital.
Social struggles contain more than these material things. Additionally, the different
types of capital help to make sense out of the classification process (Joas and Knobl,

2011, p.15).

In Bourdieu’s social space, the developed forms of capital (basically economic and
cultural capital) are not only the objects but also the weapons of classificatory
struggles among social classes (Jenkins, 1992, p.92). Although the difference in
economic capital supports the reproduction of social stratified order, the difference in
cultural capital strengthens the classification power of the domination in symbolic
state. The strategies of economic and cultural reproduction of society develop out of
the classificatory struggles via power and resources, which determine the differences
and segregation among the dominated and the dominant classes (Susen, 2011, p.
181). According to Bourdieu,
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Comepetitive struggle is the form of class struggle, which the dominated
classes allow to be imposed on them when they accept the stakes offered by
the dominant classes. It is an integrative struggle and, by virtue of the initial
handicaps, a reproductive struggle, since those who enter this chase, in which
they are beaten before they start, as the constant of the gaps testifies,
implicitly recognizes the legitimacy of the goals pursued by those whom they

pursue, by the mere fact of taking part (Bourdieu, 1984, p.165).

Subsequently, “class struggle is a struggle over the legitimacy of a given form of
social reproduction” (Susen, 2011, p.181). Additionally, what has become a trump in
the symbolic struggle is the imposition of the legitimate perception of the social
world and its separation into categories. In other words, symbolic power turns into
world making power (Bourdieu, 2012, p.380, emphasis added). On the basis of every
kind of social process, the dialectic of falling class and reclassification lies
(Bourdieu, 2015, p. 246).

2.6.1. Cultural Classifications and Taste as a Classifier

As regards to Bourdieu, social class differences appear as life style differences -
namely status differences-. In this context, he asserts three arguments. Firstly, he
suggests that there is causal connection between class locations and habitus.
Secondly, he suggests that there is a relation of ‘expression’ between habitus and
practices that are located in different consumption arenas. He mentions that, the
practices are symbolically in harmony with each other with the aim of creating a
whole ‘life style’. Thirdly, he claims that, these practices constitute symbolic
boundaries between agents who occupy different locations within class structure. By
this way these practices serve for generating status groups, namely social
collectivities. This process is a contentious process and it takes the form of what he

calls ‘classificatory struggle’ (Weininger, 2014, p.116).

In this way, Bourdieu asserts that the classificatory struggles are shaped through
cultural consumption. He mentions that cultural consumption is a way of class

fractions in which they claim distinction and higher status from the others. Cultural
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production and consumption are especially among the ways of establishing and
sustaining the ruling fractions of classes’ sovereignty. Their aim is to make their
cultural tastes, standards and life styles desirable and dominant. They may maintain
their hegemonic class status inasmuch as their values, aesthetical styles and

judgments become dominant socially (Cegin, Ogiitle, 2010, p. 127).

According to Wacquant, inasmuch as social classifications exist in the constitutional
base of class, they are tools of symbolic domination and they generate a main stake
in the struggle among social classes (and class fractions). All of them attempt to
acquire control above the classificatory schema, which command the power to
protect or alter reality by protecting or changing the representation of reality.
Additionally, Wacquant mentions that cultural consumption is the hidden dimension
of class struggle in stratified societies. Agents make classifications thorough
symbolic goods. As for Wacquant, Bourdieu perpetually mapped the social positions,
tastes and the relationship between them and demonstrates that the conflict among
groups in the space of lifestyles is a hidden, even so essential aspect of class
struggles. Besides, Bourdieu demonstrates that taste is the both weapon and stake at
the same time in the classification struggles by which groups look for maintaining or
developing their position in society by dictating their lifestyle as the singular

legitimate art de vivre (Wacquant, 2011, p.105).

Bourdieu and his co-authors in studies like Photography: A Middle — Brow Art
(1990(1965) have attempted to explain how art and culture differ from one social
class to another, and to clarify how class struggle contains contradicting styles of
adopting art and culture (Joas and Knobl, 2011, p.3). Moreover, cultural struggles
have always been the ones over the parameters of social legitimacy and all of them
form classificatory struggles ‘over historically contingent forms of perception’. In
this case the dominant role of cultural consumption cannot be denied. Each action
about consumption presupposes an action of acceptance; each action about cultural
integration is in company with an act of cultural classification. One has to have an
ability to make classifications for consuming any good (Susen, 2011, p.180-183).

Subsequently, “Bourdieu conceives of everyday life as a constant struggle over the
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final word in determining good taste means. This struggle is a cultural game that no

one can escape” (Rahkonen, 2011, p.126).

Notions of distinction, life style, consumption practices and taste are all related with
each other in Bourdieu’s classificatory struggle mechanism. As for Bourdieu, life
style differences deeply get involved with conflicts about the location of agents in
the social space. This means the struggles between classes and class fractions have
symbolic component (Weininger, 2004, p.128). Life styles are also socially ranked.
Besides, hierarchical status of a life style is a function of whether it is close or distant
to the legitimate culture. By this way, Bourdieu mentions about ‘trickle-down effect’.
According to this effect, there is perpetual competition on acquisition of ‘exclusive’
objects or practices™. Firstly these objects or practices are captured by those with the
highest economic and / or cultural capital -that is by the dominant class or dominant
class fractions-. Over time these objects and practices spread down to the lower parts
of social space. However, just as they become increasingly popular, each previous
group in the upper positions tends to abandon them in the name of new objects and
practices that will re-emerge to enable exclusivity of their tastes. This type of conflict
IS quasi-imitative and dominant class or dominant class fractions behave as taste
maker in this process (Weininger, 2004, p.129 quoted from. Bourdieu, 1984, p. 247-
256). Taste means having a dislike for others’ taste in the first place (Wacquant,
2014, p.66) Consequently, “the struggle for (good) taste is also a symbolic struggle
for power” (Rahkonen, 2011, p.129).

In compliance with Bourdieu, aesthetical sensitivity that leads agents’ daily life
preferences -in terms of issues of clothing, sport, nutrition- functions as a tool for
symbolizing their social difference and social similarity from one another. In other
words, through the slightest detail of daily life consumption, each agent perpetually
classifies themselves and all others as alike or different. Acknowledgement of this
symbolic function of daily life consuming behavior opens the road to the analysis of
classification struggles (Bourdieu, 1984, p.483 quoted in Weininger, 2004, p.130).

Accordingly, individuals try to reach upper class positions or try to maintain their

10 practices are guided by principles of taste within the habitus (Weininger, 2004, p.130).
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positions with every act they take and they are intimidated with the probability of
falling into lower class positions. His social class theory is relational, he mentions
that class identities reflect contradiction between classes because they construct
relationally (Swartz, 2015, p.206). To sum up, each individual is simultaneously
classifier and classified. However, there is inequality between agents in respect to
their capacities of imposition their own classifications. Bourdieu mentions that social
world experiences have always been the experiences of distinction. In this process
lifestyles play big part. In conclusion, classification is a two-sided process. It
categorizes, divides and distinct individuals and by this way it constructs social
collectivities (Weininger, 2014, p.116-153).

2.7. Cultural Consumption and Life Styles

2.7.1 Life-Styles

According to Bourdieu, life-style differences are deeply connected to conflicts of the
location of agents in the social space. This means that struggles between classes and
class fractions have a symbolic component. Life styles are also socially ranked.
Besides, hierarchical status of a life-style is a function of whether it is close or distant
to the legitimate culture (Weininger, 2004, p.128- 129).

Bourdieu attempts to analyze the relationships between socioeconomic hierarchies
and hierarchies of lifestyle. He claims that social and class relations occur in a social
space or a field of social classes (Weininger, 2014, p.128). In connection with this,
he locates the space of life-styles within the social space. According to Bourdieu,
every class fractions’ cultural patterns are generally homogenous and by this way
every class fraction leads homologous life-styles. Life styles, however, always turn
into the stylization of life (Bourdieu, 2014a, p.203). The space of life-styles is a
represented state of the social world and the space of lifestyles occurs between the
relationship of the capability to produce classifiable practices and the one to evaluate
and differentiate these practices and products (Bourdieu, 2015, p.254). Thus,
Bourdieu argues that, life-styles are classified and classifiable practices.
Additionally, many features reach a significance not only when they are expressed in

social conditions they express, but at the same time in relation to the features placed
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on the other pole of space (Bourdieu, 2015, p. 193). Furthermore, the space of life-
styles separates the agents that occupy different positions in social space whether
they have a purpose to create distinction among others or not (Bourdieu, 2015,
p.367).

The notion of the judgment of taste is significant in terms of every choice an
individual makes in the space of life-styles, and also in the cultural consumption.
According to Bourdieu, symbolic struggles between classes are always condemned
to take the form of a competition struggle that contributes to the reproduction of the
gap of differences that lies on the basis of the race itself (Bourdieu, 2015, p.368).
Namely, the definition of the art of living is a struggle between classes but never
reminded of (Bourdieu, 2015, p.79). With regards to Bourdieu, the logic of new
economy requires a social world that judges people according to not only their
production capabilities but also consumption abilities, lifestyle and standings
(Bourdieu, 2015, p. 452). In addition the lifestyle of the dominant class becomes
legitimate and it is seen natural (Bourdieu, 2015, p. 193). Hence, feeling a loath
towards different life-styles is one of the most powerful obstacles between the
classes: the marriage between people belonging to the same social groups is one of
the proofs of this (Bourdieu, 2015, p. 91).

2.7.1.1. Taste

We should also consider the impact of cultural consumption and taste in the space of
life-styles. The judgment of taste develops within the space of life-styles, and it
determines cultural consumption. According to Bourdieu, taste is a practical
operator, which converts things into different and distinguishing markers, and it also
converts the differences that penetrate into physical order of bodies into symbolic
order of meaningful distinctions (Bourdieu, 2015, p.260). Furthermore, Bourdieu
notes that, it is not the level of income that manages consumption practices, but it is
taste. Thus, consumption preferences are not just a basic function of income; the
main principle that lies under the consumption preferences is the judgment of taste
(Bourdieu, 2015, p.265).
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Wacquant mentions that, Bourdieu firstly demonstrates that aesthetical judgment
does not indicate individuals’ special features but it is rather a social competence that
comes from manners and education based on her class. Evaluating a painting a poem
or a symphony requires mastery of the specialized symbolic code, which requires the
appropriate type of cultural capital. This dominance is earned during the first
transition period of the person or by direct teaching. (Such as children of upper class
families having high cultural capital) once realized with a natural familiarity, this

education capacity experienced as an innate tendency (Wacquant, 2014, p.64).

As for Wacquant, Bourdieu secondly demonstrates that the aesthetic senses that
different groups exhibit and their lifestyles define themselves in opposition to each
other. Taste, at the first sight, comes from not being into the others tastes. Because of
this any cultural practice -such as playing golf or football- gets its social meaning
and its ability to show social difference and distance not from some implicit reasons
but rather from its place within a system of objects and practices. That’s because
revealing the social rationale of consumption does not require a direct connection
between a particular class category with a particular cultural practice but on the
contrary it requires to reveal the structural equilibriums between the ones that are in
force and between the space of social locations that are occupied by different groups

and space of life styles (Wacquant, 2014, p.66).

According to Bourdieu, there are two different types of tastes; tastes of necessity and
tastes of freedom (tastes of luxury). Moreover, basic and main principle of the
observed differences in consumption-even off site topics about consumption-is the
contrast between tastes of freedom and tastes of necessity. “Tastes of freedom are the
tastes of individuals who are the product of material conditions of existence defined
by distance from necessity, by the freedoms or facilities stemming from possession
of capital; tastes of necessity express, precisely in their adjustment, the necessities of
which they are the product”(Bourdieu, 1984, p.177). Furthermore, “The tastes of
freedom can only assert themselves as such in relation to the tastes of necessity,
which are thereby brought to the level of the aesthetic and so defined as vulgar...

The most ‘classifying’ privilege thus has the privilege of appearing to be the most
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natural one”’(Bourdieu, 1984, p.56).

Moreover, Bourdieu distinguishes three different styles of self- distinction, which is
happened through consumption. The first one is nutrition. The second one is
identifying one-self via culture, and the third one is the expenses that are made for
representation such as clothing, cosmetics, hiring a maid etc. (Bourdieu, 2015,
p.274). Aesthetical sensitivity leads agents’ daily life preferences about the issues of
clothing, sports, and nutrition-functions as a tool for symbolizing their social
difference from and social similarity to one another. In other words, through the
slightest detail of daily life consumption, each agent perpetually classifies
themselves and all others as alike or different. (Weininger, 2004, p.130. quoted from
Bourdieu, 1984, p.483).

2.7.1.2. Conspicuous Consumption

John Fiske, who studies media and cultural studies; says that in the consumer society
of late capitalism everyone is consumer without exception. Whether it’s a material-
functional (food, clothing, transportation), or semiological-cultural (media,
education, language), consumption is the only way of taking over life sources. In
addition, all material-functional and semiological-cultural sources are intertwined
with each other. For instance, a car is not only a vehicle of transportation, but also a
car is an act of talking. Just as the same as the car example, cooking is not only
preparing foods but also is an act of communication. Whole commodities of late
capitalist era are objects and its possible to talk to them. Moreover, every kind of
consuming act is also a cultural producing act because; consumption is always a
production of meanings (Fiske, 2012, p.49). According to another sociologist Mike
Featherstone, consuming culture is based on enlargement of capitalist commodity
production, because, this form of production creates accumulation of consumption
goods, giant shopping and consumption areas. Moreover, leisure time has become a
consumption time. That’s because people want to spend their leisure time through
consuming. Commodities have double symbolic meaning, admiration, and
perception of segregating, knowledge or ‘cultural capital’ provides people to

understand and categorize commodities (Featherstone, 2013, p.41- 45). Below, we
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will have a closer look on the notion of consumption upon theoretician

problematizing as a conspicuous activity.

Thorstein Veblen tries to explain how consumption becomes important in order to
achieve higher status. For Veblen, conspicuous consumption is a way of showing the
richness and also of demanding high social status (Yaniklar, 2006, p.147). Veblen, in
his book of Theory of Leisure Class, mentions that in order to be prestigious having
only fortune or power is not enough. Reputation is only bestowed when it is proved,
that’s because fortune or power must be proven. In the eyes of all human beings, a
life that passes through leisure is beautiful, noble and royal (Veblen, 2005, p.40).
Leisure life is an ultimate proof of monetary power, in other words a proof of
superior power. Earnings that come from having a fortune take the form of
commodities of personal service and personal care. Upper classes perceive labor as a
proof of poorness and labor is counted as dishonorable. From this moment the main
feature of leisure class is to avoid all kind of labor, which is seen as a traditional
proof of fortune. Moreover, it is important to note that the term of leisure doesn’t
mean inactivity or inaction, rather it means, consumption without production. In this
process, the usage of trophy turns into a system of degree or title and position
(Veblen, 2005, p.41-44). Tastes, behaviors, and lifestyle habits are the proof of
politeness, because they require good education, time, payment and practice. So, the
ones who consume their energy to work and produce cannot reach these leisure time
and money, and this creates a difference between high and low classes. In addition,
high classes have the ability to determine how to behave to lower classes (Veblen,
2005, p. 46-48).

According to Veblen as a proof of material power, the professionalized consumption
of commodities has become a graceful system and consuming desirable objects is
also a prestigious thing. If a consumption material is expensive, then the perception
is based on the assumption that consuming them is noble and honorable. The
gentleman and lady that consume the luxurious goods do should know the quality
and features of the consumption materials beyond consuming them. He or she should

professionalize over the consumption materials. For example, he should know the
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difference between qualified wine or bad wine, and whiskey. She should know the
quality differences between food, beverages, services, clothing etc. A gentleman that
belongs to high classes should know the difference between noble and ignoble
goods, so he should tame his tastes in order to be noble. Becoming an expert in
distinguishing the degree of quality of commodities is very important. Gentleman
must know how to live a conspicuous leisure life. In order to fit conspicuous
consumption and leisure, noble person should know noble styles and noble modes of
living (Veblen, 2005, p.57-61).

Furthermore, leisure class is on the top of the social norm by means of reputation,
life styles and value standards. Due to the fact that every well-organized industrial
society is in the end based on material power and the tools of showing material
power, having a good reputation and maintain this position depend on conspicuous
consumption and leisure. In addition lower classes try to use these tactics also.
Veblen says that even the most miserable family doesn’t want to abandon the

consuming of spectacular things (2005, p. 65-67).

As soon as the social stratification among social classes increase, consumption
becomes more important as a reputation tool compared to leisure. Consequently, the
main tool to show wealth becomes showing the ability to afford luxury commodities
in front of the public in a spectacular way. In a modern industrial organization, the
social interaction between people is very low, and this doesn’t change even they
belong the same social class and live in the same neighborhood. Thus, the only
practical tool to show the material ability to the other observers and satisfy their
voyeuristic pleasure is indispensible showing of the person’s ability to pay. In order
to influence this observers and self- satisfaction in front of them, a person has to
show his money and wealth and ability to buy luxurious goods. Thus and so,
conspicuous consumption become more and more important compared to
conspicuous leisure. Consumption is given even more of a significance in cities than
it is in small villages, because, unlike the villages in cities people don’t see each
other closely. Thus people have to show their wealth in order to be reputable in cities

(2005, p.68). As for Veblen, in order to be reputable one must be ‘spend-all’; the
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fame of a consumer will increase together with his consumption. The real needs of
life do not have an impact on building a reputation, having enviable, spectacular,
expensive things can only increase ones nobility. Thus, one end of that is, we mostly
suppose that the expensive goods are at the same time esthetical and intellectual,
that’s because intellectual comparison and conspicuous comparison are linked to
each other strictly. Veblen adds that in order to be conspicuous, a good have to be
enviable (2005, p.70-75).

In the part of ‘Pecuniary Life Standards’, \Veblen argues that every individual in a
society has a desire of reaching an accepted reputation standard. The life standards of
a society are flexible and can expand in an infinite degree. When a person naturalize
a life standard the renouncing of it in mandatory positions is very difficult for them.
These goods are bought in vain, however they serve the goal of building reputation.
Increasing life standards is easier than lowering them and their general purpose is
increasing the standards as much as possible. Furthermore, through conspicuous
consumption people provoke the others, since their standard of spending money
makes the others envy or scorn, and they also want to envy the others, do not be
looked down by them. Every society and class has these expedition rules (Veblen,
2005, p.77-78). According to Veblen, people make their expenditures in order to
enhance their reputation, and their consumption is mainly derived from conspicuous
purchases not from a requirement. Furthermore, jealousy is probably the most
powerful instinct among economic motives. This jealousy leads to conspicuous
wastage, and people satisfy their desires, which are impressed by social interaction,
envy and the need of reputability. Thus, the individuals’ social classes mostly
determine their life standards. However, upper classes are mostly spending their
wealth for conspicuous wastage (Veblen, 2005, p.80-84).

‘Pecuniary Canons of Taste’ is another part of Veblen’s book. In this part he
emphasizes that the regulatory norm of consumption is conspicuous wastage
obligation. In order to be respected, one must fit in the accepted reputation rules.
Accordingly, Veblen adds that as soon as a good is expensive, it is perceived

beautiful. So the perception of taste is very linked to the price of the goods (Veblen,
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2005, p.92). “The superior gratification derived from the use and contemplation of
costly and supposedly beautiful products is, commonly, in great measure a
gratification of our sense of costliness masquerading under the name of
beauty”’(Veblen, 1915, p.128).“The requirement of conspicuous wastefulness is not
commonly present, consciously, in our canons of taste, but it is none the less present
as a constraining norm selectively shaping and sustaining our sense of what is
beautiful, and guiding our discrimination with respect to what may legitimately be
approved as beautiful and what may not” (Veblen, 1915, p.128). In many times an
object that is bought can really be beautiful but the thing is possessing these luxury
goods is honorable so the real advantage of having these goods is the honor and
reputation they have, not their beauty (Veblen, 2005, p.94).

The beauty quality of the objects is very important for all classes yet, according to
Veblen, in this world only the expensive can be beautiful. Thus we may say that,
conspicuous waste takes place of aesthetical and monetary beautifulness. In addition,
people are curious about making somebody jealous about something. So, due to the
fact that expensive goods have prestige and reputation, upper classes want to
consume the most expensive ones. Veblen adds that, if a thing is not expensive it is
humiliating. Thus people insist on lavish expensiveness (Veblen, 2005, p.108-109).

Another important thing is clothing, clothing can show ones financial situation to the
other peoples in a glimpse of a look. The conspicuous wasteful rules are valid about
buying clothes as well, ‘the cheap is poor’, and ‘the expensive is good’. According to
Veblen, “The law of conspicuous waste guides consumption in apparel, as in other
things, chiefly at the second remove, by shaping the cannons of taste and decency. In
the common run of cases the conscious motive of the wearer or purchaser of
conspicuously wasteful apparel is the need of conforming to established usage, and
of living up to the accredited standard of taste and reputability”(Veblen, 2007,
p.112). Now, we end up with the Veblen’s theory of conspicuous consumption. It is
clarified that Veblen gives importance to upper classes ways of seeing about their
lives, and their main features of a good life. They want to consume the enviable and
expensive goods, because they consume just for the conspicuous consumption. Their

aesthetical gaze is shaped through this perception; cheap is ugly.
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Bourdieu says that his theory should not be mixed with Veblen’s theory. According
to Bourdieu, economic power is primarily a power to approach economic necessity at
a certain distance. Thus, universally, it is manifested with conspicuous expenditure,
destruction of the resources of wealth, brash and all kinds of luxuries. Moreover,
even if one does not have any interest in the conspicuous expeditions with the
extravagancy, they are compulsory elements of a particular lifestyle. And it is an
excellent investment, which is often possible to accumulate social capital.
Furthermore, according to Bourdieu conspicuous consumption seeks distinction in
the primitive display of a luxury that is managed and ruled badly. It is naively
exhibitionist and when it is compared to the power of the pure vision it is nothing
(Bourdieu, 2015, p. 54). In addition, when the aim for distinction is obvious, it loses
all its power (Bourdieu, 1990, p.50).

2.7.2. Consumption Based on ‘Physical Needs’

2.7.2.1. Sheltering and its Geographical Effect

According to Bourdieu, to understand the lifestyle differences between different
fractions, it is necessary to consider their distribution in the socially hierarchical
geographical space. The distribution of a class or a class fraction in socially
hierarchical geographical space — and in particular its distance from economic and
cultural “centers”- is almost always an indicator of the inner hierarchy of the class,

except that it constitutes one of the indicators of its position in social space.

The variations in cultural practice by size of town of residence cannot be ascribed to
the direct effect of spatial distance and the variations in the supply of culture, until it
is confirmed that the differences persist after discounting the effect of the inequalities
in educational capital concealed (even in the occupational category) by geographical
distribution. The opposition between Paris and the provinces needs to be analyzed in
a way similar to that used for the notion of ‘educational level’. Relationships
involving the variable ‘place of residence’ manifest not only the effect of cultural
supply, linked to the density of objectifies cultural capital and so to the objective
opportunities for cultural consumption and the related reinforcement of the aspiration
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to consume, but also all the effects of the unequal spatial, distribution of properties
and their owners (e.g. possessors of high educational capital) in particular the
circular reinforcement each group performs on itself, for example, intensifying
cultural practice if it is cultivated, discouraging it by indifference or hostility it is not
(Bourdieu, 1984, p.105).

Namely, the location and district one lives does not only have a class-based feature
but it also affects the people’s reachability to cultural activities. In other words, the
choices of sheltering preferences demonstrates and effects the capitals of the
individuals and thus this creates distinction hierarchies, being in the center leads
individuals easily get in relation with artistic or cultural activities but being at the

spheres makes this more difficult and effect the choices of ones.

2.7.2.2. Nutrition

According to Bourdieu, one can clarify the system of distinction by looking at the
distribution of food consumption. The choices of what to eat show differences
between social classes. It originates from the different usages of body between social
classes. He mentions that, the taste about the food preferences depends on the idea
that each class’s thoughts about the effects of nutrition on body —namely, the effect
about the power that body has, its health and beauty- and it depends on the categories
while evaluating these effects and the ability of different classes to establish different
hierarchies between different effects. That is why, lower classes that do not take care
of the shape of the body but rather its power tend to eat both cheaper and nutritious
products, the upper classes that care of shape of the body favor the delicious, healthy,
light and fat-free products. Bourdieu mentions that culture transforms into nature that
is to say it is embodied in the body, and taste contributes to shape the class body:
thus, taste, as a principle of classification that is embodied in body which governs all
forms of body processing, selects and changes everything that the body physically
and psychologically digest and ingest and assimilates. This means that the body is
the most irrevocable object of the class taste, which is externalized, in different

forms. In the first place, the class body makes this embodiment with the seemingly
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most naturalized aspect —such as gaze of the body, the way taking care for it and feed
it (Bourdieu, 2015, p.281).

Furthermore, the mediation that enables creation of the social definition of
appropriate foods is not only the semi-conscious representation of the perceived
body and in particular its fatness or slimness. At a deeper level, the whole of the
body schema, which is the basis of the selection of some food, and especially the
way of eating the body in the act of eating. Namely, eating fish is not preferred for
lower classes not only because it is not filling but also it is consumed elegantly,
“with restraint, in small mouthfuls, chewed gently, with the front of the mouth, on

the tips of the teeth (because of the bones) (Bourdieu, 1984, p.190).

In other words, food preferences and the way these foods eaten are based on class
taste. Although the meat and fatty food are desired for lower classes this is not the
case in upper classes because they give much more importance on shape and form
and style of the nutrition. Additionally, these differences process as a lifestyle
differences. Furthermore, as for Bourdieu, nutrition is one of the consumption

practices that is made for self-distinction.

2.7.2.3. Clothing

As for Bourdieu we can read a group’s lifestyle from their clothing styles, it is not
only because the preferences of these products are an objectified state of the
economic and cultural necessities, but also at the same time because of social
relations that are objectified in family objects with their luxuriate or poverty, the
privilege or the wvulgar, beauty or ugliness- impose themselves unconsciously.
Relations that are socialized in things and in people are internalized without being
aware of it. The way cultural products are acquired is also a dimension of it. In any
case, the objects that are acquired are objectified social relations, i.e. class relations
(Bourdieu, 2015, p.123). Furthermore, objective and subjective aesthetic positionings
such as cosmetics, clothing, decoration as a distance to be kept or a standing to take

are opportunities to test or to affirm positions that are occupied in social space
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(Bourdieu, 2015, p.93). Hence, through the judgment of taste, which is class taste

clothing preferences are made.

Additionally, disliking the others’ taste also strengthens the class taste. From this
way Bourdieu says that, upper class people’s “discretion signals its presence by a
sort of ostentatious discretion, sobriety and understatement, a refusal of everything
which ‘showy’, ‘flashy’ and pretentious, and which devalues itself by the very
intention of distinction”(Bourdicu, 1984, p. 249). However, people do not emphasize
on fashionable women, but rather they think that women should be free, sportive and
confortable (Bourdieu, 2016, p.232). The women from upper and middle classes
provide double security from their bodies, they believe in the value of beauty and
struggle for being beautiful and through this they associate with aesthetical value and
moral value, they see themselves as superior with everything that they named. This is
both an aesthetic and a moral virtue, which establishes naturality as negligence
through negation (Bourdieu, 1984, p.206). “Beauty can thus be simultaneously a gift
of nature and a conquest of merit, as much opposed to the abdications of vulgarity as
to ugliness”(Bourdieu, 1984, p.207).

Namely, people from middle and upper classes have a gaze of lower classes or the
ones who they create distinction through the elegance. The beauty taken, as ‘classy’*
and determining what is beautiful about clothing and about everything defined by the
legitimate taste which is the taste of dominant class. Hence clothing preferences are

also an indicator of class in a symbolic and cultural sense.

2.7.3. Leisure Time

According to Bourdieu, leisure time activities are closely linked with life-style.
Agents who are located in the same class fractions have similar life-styles, and so,
how they spend their free time is also similar to each other like doing the same sport
such as tennis. Ones choices about what to do in their leisure time show their class.

For example, choices about going to cinema or going to coffeehouses demonstrate

! Bourdieu mentions that the term ‘classy’ carry the class hierachies in itself (Bourdieu and Darbel,

2011, p.138).
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one’s class position just because an agent’s lifestyle is not free from their class.

Leisure time activities are changeable between social classes. Hence, going to
summer vacation, or going to ski, and going both museum and sea tourism gives us
some clues about middle and upper class peoples life style. First of all, Bourdieu
mentions that within this market economy people from middle class also buy
holidays with the help of credits and pay for it whole working year, and that’s why
activities what are ‘belong’ to upper classes are also reachable for the people who
has scarce economic capital. Consumers take into possession of luxurious holidays
through credits via precipitation that are indicators of legitimate life-style (Bourdieu,
2015, p.525). Moreover, going on a ski holiday is not a determinant of a legitimate
life-style if it is made for an aim for distinction. The people of elites have the taste to
determine who is from them and also who is ‘imitating’. The realization of the one is
imitating will automatically make she or he down on the social stratified order within

cultural arena.

2.7.3.1. Tennis

According to Bourdieu reaching the practices and the materials of sports is very
related to the ones about class. Hence, practice of sport is also an indicator of one’s
lifestyle. In his work Distinction he mentions about tennis as the sports of elites. In
this sense, we can say that there are differences of the manners about playing tennis.
He mentions about tennis as ‘sports that is in the process of democratization’. Hence
in today’s Turkey, we observed that tennis had fall into ‘trickle down effect’ so not
only dominant classes have opportunity to play tennis no longer, but also the middle
classes may be able to reach it, in a parallel way with what we will see in our

sampling, in the case of Izmir.

Bourdieu questions folded meanings of practices and consumption of sports. He
shows that these practices of distribution may differ by means of the level of
education, age, gender and occupation. He wonders according to what kind of
principles the agents make choices between different consumption and practices of

sports that are offered in a form that is accessible to them in any moment of time
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(Bourdieu, 2016a, p.206). As for Bourdieu, different social classes attribute different
social meanings and social functions to different sports. One should inquire on the
differences about these attributions (Bourdieu, 2016a, p.220). Additionally, the
possibility to do different kind of sports depends on -different degrees for each
sports- first economic capital and secondly cultural capital and free time (Bourdieu,
20164, p.223).

Bourdieu, when he mentions about the relationship between sports and social class in
Distinction, says that the meaning of sportive activities depends on both the
frequency and oldness of the practice besides depending on conditions of evaluation
by society about where it is played (place, materials etc.) and on the form of its style
(style, team etc.). He asks that can we evaluate the ones who started to play tennis or
doing ski in their childhood and the ones can only be able to start to do these sports
as late as in adult age within a similar fraction in a similar class? The struggles about
legitimate styles of practice or conditions of doing it (providing budget, material,
field etc.) nearly always, present social differences of the logic of the field
(Bourdieu, 2015, p.309). Therefore, sports that are on the way of democratization (in
this context democratization means proliferation of practices which are special to
upper classes rather than working classes) enable the masses which are in socially
different subsets (even mostly in separate places and times compare to each other) to
come across. Accordingly, in the example of tennis, private tennis club members
who are playing tennis for years show sensitivity to the values that are accompanied
with tennis and the necessity of wearing suitable clothing (Lacoste t-shirt, white
shorts or skirt and special tennis shoes) more than anyone does. They are in
definitely the opposite direction when compared to the ones who have just started to
play tennis at the courts of municipality or holiday camps and also to the ones who
demonstrate that despite everything clothing ritual is not a superficial feature of the
legitimate practice: tennis that is played with shorts and a t-shirt, is regarded as more
of a tennis kind than the one which is played with swim wears and sneakers, by
means of manners and the pleasure it give during playing is obviously a different
tennis... Hence, according to Bourdieu, although some sports such as Tennis has

been in the process of democratization, the style of how it is played indicates
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differences by means of manners, clothing, the place and the time it is played. Tennis
that is played in the municipalities’ ‘all in one sports pitch’ (all basketball, and
volleyball field markings are included) is completely different as compared to tennis
played in special clubs'?. Afterwards, he continues and mentions that in any case the
notion of practice of sports varies with regards to social classes. This difference
arises from not only agents’ evaluations about their benefits but also from varied
economic, cultural and even bodily expenses therefore these variations caused the
change of the distribution of practice of sports from classes and to class fractions
(Bourdieu, 2015, p.311).

In other words, the possibility to do different sports depends on the economic (and
cultural capital) and free time that an agent has (Bourdieu, 2015, p.311-312).
Bourdieu mentions in his article on sports and social class that, the possibility of
doing different kind of sports (at a different level for each sport) is based on firstly
economic capital. It is secondly based on cultural capital and free time. In addition to
these, the possibility of doing different kinds of sports is also based on the
relationships of ethical and aesthetical dispositions with all class or class fractions
features (Bourdieu, 2015b, 114).

According to Bourdieu, distinctive features that are appreciated and perceived by a
legitimate taste come together with the sports such as, golf, tennis, horse jumping,
ski, and fencing. These are played in places that are privileged, exclusive and
isolated such as special clubs and they are also played only in the free time of the
player and with a selected partner (absolutely they are opposed to the sports that are
played collectively with a collective discipline. The ones who can reach these places
determine freely where to play, in what time and with whom). However, this sport
(tennis) is played well in return of giving too many years to learn it. Besides, the
ones who have started to learn it in early ages are luckier than the ones who can only
start to learn it in their adulthood (Bourdieu, 2015, p. 317). Additionally, for
Bourdieu age becomes an important variable by means of determining the one’s class

fraction (Bourdieu, 2015, p.322).

12 Hence in our sampling we interviewed with the ones who play tennis in special tennis clubs.
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“Fair play’ is the way of playing the game characteristic of those who do not get so
carried away by the game as to forget that it is a game, those who maintain the ‘role
distance’, as Goffman puts it, that is implied in all the roles designated for the future
leaders”(Bourdieu, 1978, p.824). Nevertheless tennis matches are ritualized by
unwritten rules of fair play: herein sportive exchange takes the shape of a social
exchange that becomes civilized at the top level, through elimination of all kinds of
physical or oral violence, all kinds of anomy usage of body (noisy clamor, gestures
etc.) and specifically entirely elimination of all kinds of bodily contact with
competitors'®. Besides, when ‘Californian types of sports’ (such as yachting, wind-
surf and ski) is discussed, it is seen that the opponent is not a human in these sports
but the nature (Bourdieu, 2015, p. 317). In order to mention the differences of class
fractions that can reach this ‘noble sports’, Bourdieu mentions that the distinction
between the ones who inherited to play tennis and the ones who learn to play tennis
in adulthood’ locates also in the different class fraction. Hence, according to
Bourdieu financial restrictions —no matter how important they are for example:
tennis, ski, golf and yachting- are not enough to explain the distribution of these
sports between social classes: herein the topic is about ‘hidden entrance rights’ such
as familial tradition, early learning and knowing the manner, clothing and even
strictly applied socialization techniques, because of these hidden entrance rights

these sports become indicators of dominant class (Bourdieu, 2015, p. 319).

Bourdieu states that as dominant classes’ typical way of bodily behavior puts the
style in the first place, their behavior is noble with a self-assuredly rhythm that is
particular to them. This rhythm is in contradiction with the working classes’ rashness
and along the same line it describes the langue of dominant classes (Bourdieu, 2015,
p.320). Nevertheless, tennis is a classic sport that concerns clothing, manners, and
rituals. At the same time, it is played without presenting any kind of complex of

wealth and luxury demonstrated by the ones that play tennis in special clubs. Thus,

3 The participant’s also make this emphasis we will see on analysis chapter, they spontancously
compare tennis with football and mention that it requires high levels of knowledge of manner, and

unlike to football compepitor can get closer to each other a most approximately one meter.
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tennis concerns respect to any kinds of formalism (Bourdieu, 2015, p.323). This
formalism is not an exception when it comes to exhibition and usage of the body.
Tennis is a sport that played with specific clothes and with a specific style of
running. It has rules such that players cannot enter to the components field, and so
cannot touch the component. Hence, it is a sport that is convenient for dominant class
practices because it requires body usage, which is not overshadowing the agent’s
high dignity (Bourdieu, 2015, p.319). In addition, the social definition of sport is an
object of classificatory struggles (Bourdieu, 1978, p.827).

In conclusion, for Bourdieu, sports contain also classificatory struggles in itself.
What kind of sports to do and where and how depends on the individuals, class and
class fraction. Tennis has been the sports of elites but it is in the process of
democratization and not only dominant classes have been able to reach it now.
Thereby different kinds of classificatory struggles also held on this field of sports
practice. Such as people who are familiar with tennis as an inherited cultural capital,
like early learning and the ones who are familiar with manners of the sport have
different aspects of looking. Perhaps they intentionally or unintentionally use a kind
of symbolic power over the ones who try to learn tennis in their adulthood. As
Bourdieu mentions, age is an important variable in the context of field of sports.
Hence tennis is also a practice that hides classificatory struggles within itself.

Furthermore, it is played also as a leisure activity by the upper and middle classes.

2.7.3.2. Art

Secondly, we would like to mention about the interest for artistic activities and its
dimensions from classes to classes. Bourdieu with his friends Alain Darbel and
Dominique Schnapper made an analysis about European art museums and their
public in The Love of Art (1991). This research is also important to understand
cultural consumption of leisure time because it is based on the differences between
classes with respect to going to museum as a leisure time activity. According to
Bourdieu, as we have already mentioned in educational capital part, school is the
transformer institution of class inequalities into success inequalities (Bourdieu and

Darbel, 2011, p. 138). Perceiving messages of works of art requires education and it
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Is also a leisure time practice. However, the reception of the works of art are
changeable from class to one another, and so Bourdieu made an analysis about this
cultural consumption and leisure time activity which is also mentioned about our

participants based on the practice of going to museum.

According to Bourdieu, privileged classes of this stratified society carry the principle
that separates themselves from other classes in the field of economics to field of
culture symbolically. In addition, the ordination of culture and art performs as a vital
function for ordination of social order. Culture has become ‘the second nature of
people’ who are privileged have the means of ‘owning’ the culture™®. Therefore, the
social conditions that make up this legitimacy of the culture become invisible and
must be brought to bear for it (Bourdieu and Darbel, 2011, p. 139). Hence the love
of art is a symptom of the selection that separates those who have this natural merit
or not and museums perform as to intensifier by means of some visitors the sense of
belonging and the others the feeling of the exclusion (Bourdieu and Darbel, 2011,
p.140). Namely, there is inequality by means of understanding cultural works of art.
The work of art exists only for the one who is capable of deeply internalize it
(Bourdieu and Darbel, 2011, p.58-9). Hence the inner process of the leisure activities
depends on class to one another. Just as playing tennis at court or playing tennis at
exclusive club is a different tennis (Bourdieu, 2015, p.311). The interest for art
practices and what is understood from them has changed in order to social class,
which is a fact of inequality. Hence different classes have interest in different types

of artistic activities.

2.7.3.3. Photography

Bourdieu, in his and his friends work Photography: A Middle Brow Art (1990) made
an analysis about the usage of photography as a leisure time activity, and an act of
shooting practices from one class to another. Photography, which is also leisure time
activity and in today’s world with bombing of the social media applications, is a very
important one. Additionally, when Bourdieu made this analysis there were no social

media technologies. However, we think that his class-based approach to photography

14 Which is mentioned here is about ‘high culture’.
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Is very important and also can be adapted to usage of social media blogs, which

based on photography such as Instagram.

According to Bourdieu, photography as a cultural activity does not require education
and expertise which drawing, painting, playing piano requires. Or it does not require
an education such as an art museum needs. However each social class’s thought
about what is worth shooting a pose differs from one another. By this way,
photography represents a system of perception schemas that any social class it
belongs. In other words, what is worth to be photographed is changeable act of
cultural practice from one social class to another. Namely, although aesthetical
perceptions of agents are relative, every class and every artistic clan’s aesthetical
perception is similar (Bourdieu, 1990, p.5-9). Furthermore,

The relationship between individuals and photographic practice is essentially a
mediate relationship, because it always includes the reference to the relationship that
the members of other social classes have to photography and hence to the whole

structure of relationships between classes (Bourdieu, 1990, p.9).

Bourdieu while thinking of the photography shooting practice presupposes that this
act can be provide satisfaction in five different dimensions if there are not any
financial restrictions (films are ‘expensive’). First, with the feature of ‘protection
against time’, second ‘communication with others and showing the feelings or
showing others interest that one has for them’, third ‘self-realization of the one’,
forth it ‘provides the satisfaction of social prestige’ (journey, an event...) and finally,
it provides ‘distraction or escape’ such as a game. However, Bourdieu adds that the
practice may lead a psychology that gets and dives into the “Freudian abysses of
voyeurism, narcissism and exhibitionism” (Bourdieu, 1990, p.15). Bourdieu while
mentioning the devotees of photographical practice benefits from and gives reference
from Emile Durkheim’s in Suicide. He mentions that these devotees of photography
can be seen characters as ‘egoistic’ or ‘anomic’ ™ (Bourdieu, 1990, p.41).

Furthermore,

1> Which also can be observed on the usage of Instagram.
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...Photographic practice, subject to social rules, invested with social
functions and therefore experienced as a ‘need’, is explained with reference to
something that is actually its consequence, namely the psychological

satisfaction that it produces (Bourdieu, 1990, p.15).

Hence, photography generates a psychological satisfaction but there are social
functions hidden more than meets the eye. At this point Bourdieu mentions about the
taste of necessity and says that agents within their object conditions exclude the
possibility of desiring the impossible and through this way, he mentions that the
perception of a working and an upper class people about practice of photography
differ from one another (emphasis added). Namely, desires and demands both
formally and substance are defined by objective conditions and these conditions (of
I.e. working class) are concrete conditions that exclude the desiring of the impossible
(Bourdieu, 1990, p.16).

Bourdieu wrote about the cult of unity and cultivated differences based on
photography and he defines the social class’s usage of the photography and how the
sense of distinction proceeds within different classes. As a traditional role,
photography is firstly and mostly used for ceremonies and celebrations (i.e. “there is
no wedding without photos”) not for shooting daily routine. And it is used for
touristic purposes; “photography what one does on holiday and also what makes a

holiday (Bourdieu, 1990, p.36).

According to Bourdieu photography does not only reveal something but also
represents the social relations. Bourdieu shows that although working class people
use photography by means of its function and realistic feature, when climbing up for
the social hierarchy middle and upper middle class uses photography in more artistic
gaze. Hence, Bourdieu says that due to the fact that photography is an imitation of
art, it does not seen as an artistic activity for dominant classes (bourgeoisie) and so,
unlike going to museums, photographical practice is more likely to be used by a
middle and lower middle class person for an any purpose including artistic one

(Bourdieu, 1990, p.62-65). Moreover, as for him “the different social classes
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encourage the practice of photography to different degrees”, and says that people
from lower and middle class are more likely to engage with the practice as compared

to upper classes (Bourdieu, 1990, p.42).

Bourdieu mentions that although the ones from working class use the practice in
realistic ways, the people from middle class see the practice as much more artistic
and they detract from its traditional meaning i.e. does not like family photography
but rather they use photography with the desire for ‘self-distinction’. And also they
tend to generate distance from popular aesthetic with their perception of aesthetic
(Bourdieu, 1990, p.63). Furthermore, photography is a middlebrow and ‘minor art’
and is not found as a respected type of art by the ones from dominant class
(Bourdieu, 1990, p.63). In addition, the photographic practice may be used by means
of only if it fits into the class ethos of the upper fractions of middle classes, if it is
noble, and not vulgar and not ordinary. Bourdieu says that,
To conform with the norms of one’s class is therefore above all to refuse a
vulgar practice and to deny the norms of the classes from which one wishes to
distinguish oneself, thus depriving their behavior of any meaning. These
norms only become apparent in the form of negative precepts, which are
continually recalled and revived by the fear of ridicule. But they can be
negative without being reduced to the simple negation of the norms of other
classes. The refusal of wvulgar practice expresses the demand for
differentiation in terms of the logic of the class ethos... Refinement and
distinction can only be affirmed with regard to photography when they are

opposed to vulgarity...(Bourdieu, 1990, p.69).

The aesthetic intent that is merely one of the forms of the tracing and pursuit of
differentiation or ‘distinction’, is just unconditionally and precisely manifested in
rejections, and is fulfilled only as entirely in a practice that is nervous to break with
typical laxity as it is in pure and simple refrain. Furthermore, simply putting self-
distinction intention in photography is not enough to make positive definitions about
that practice. In addition, due to the fact that middle classes uncomfortable position

about cultural situation, they leave the path of error but it does not mean that this
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lead them to the path of right, their disrespectful and inconsiderate rejection about
popular aesthetic and popular practice causes at first glance to embrace anything that
separates from it (Bourdieu, 1990, p.70-1). Most importantly, Bourdieu says that
different social classes can only distinguish themselves through keeping their
distance to any kind of the ordinary practices via different ways. In conclusion, in
Bourdieu’s analysis although middle class uses the photography practice by means of
artistic aims, the working class rejects this usage but rather cares about its traditional
value and hence upper classes reject practice as an artistic practice. Hence middle
classes and upper classes rather use it on tourism (if it is not for artistic practice) but
by creating distinction of refusing usage of any kind of vulgarity and ordinariness.
However, as it is middlebrow art, mostly the ones from middle classes engage the

practice as compared to the others.

Bourdieu, then made the social definition of photography, first of all he mentions
about the timelessness feature of it, and it also imitates the art and nature but it is a
reproduction of reality and can never be objective. Furthermore, about the practice of
giving pose to a camera, Bourdieu mentions that, within ritual character of
photography there is no space for artistic way. In addition,
Photographs are certainly taken just as much — if not more- in order to be
shown as in order to be looked at...'°Because the picture is always judged
with reference to the function that it fulfills for the person who looks at it or
the function which that viewer thinks it could fulfill for another person,
aesthetic judgement most often takes the form of a hypothetical judgment
relying explicitly on the recognition of ‘genres’, whose ‘perfection’ and range

of application at conceptually defined (Bourdieu, 1990, p.88-89).

Traditionally striking a pose, applying make up or wearing fine clothes before
shooting namely obeying conventional and etiquette rules of the stratified society
means demanding respect, and dignity and whether the pictures seem natural, there is
always a ‘stage’ which is set up before the posing (Bourdieu, 1990, p. 80-83). “How,

under these conditions, could the representation of society be anything other than the

16 \Which is also the main basic principle of Instagram.
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representation of a represented society?”’(Bourdieu, 1990, p.84). Thus, legitimate
culture is always in reference even if it is tried to exclude for distinction. The ‘bad’
taste is always defined with reference to ‘good’ taste, which is created by the
legitimate culture. Additionally, disadvantaged groups de facto excluded from the
‘owning’ of the legitimate culture (Bourdieu, 199, p.95). In conclusion, the subjects
judgment of taste are organized in order to a
type of systematic arrangement that has nothing more to do with individual
psychology than that which structures the preferences and knowledge of
‘cultivated’ people, but which is based precisely upon the class ethos- the set
of values which, without attaining systematic explanation, tend to organize
the ‘conduct of life’ of a social class (Bourdieu, 1990, p.98).

Additionally, it is a practice of communication, which is both aesthetic of
communication with others and communion with the world (Bourdieu, 1990, p.94).

2.7.3.4. Instagram as a Photograph Based Social Media Application

Social media have come into existence through the development of web 2.0
technology. The difference of social media from the traditional media is that users’
play an active role in both production and consumption of the content, and even the
content of social networks is produced by consumers of those networks themselves.
In this context, social media does not only differ from traditional media but also from
Internet based media that are not web 2.0 based. In addition to these features, social
networks allow instant, fast, and multi-way communication. Therefore, they located
outside of the old type of communication formulation, which is ‘message = sender
- receiver’. Thus, through social media networks, it is now possible to have
multiple and mutual communication instead of a one-way communication. Users
/Agents, both participate in the communication process in terms of creating and
sharing content, as well as being able to change and interpret content and affect the
communication process. Additionally, as of 2015, over 2.5 billion people worldwide
are using the internet and 1.8 of these users billions of accounts in social media

networks (Eraslan et al., 2015, p.3).
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Due to the fact that the notion and importance of the social media in the
communication studies is kind of new, there aren’t any accepted definitions about
social media. Lots of researchers make different definitions about the term. For
instance, Treadaway and Smith’s definition is; “the term social media refers to the
collection of technologies that capture communication, content and so on across
individuals, their friends, and their social networks” (2010, p.24). “The definition by
Treadaway and Smith includes all the well-known social media sites such as
Facebook, Twitter, blogs, as well as the photo and video-sharing sites You Tube,
Flickr, and Instagram” (Jakobsen and Hviid, 2013 p.23). Furthermore in the Social
Media At Work book, the term described as; “the various electronic tools available to
help accelerate and improve our ability to connect, communicate, and collaborate”
(Jue, 2009 quoted in Jakobsen and Hviid 2013, p.43). We can give Facebook,
Twitter, Foursquare, You Tube, and Instagram as examples of social media.
Although they have some features in common, they are totally different. For
example, Twitter is a social media application that one can write a sentence only one
hundred and fourty characters length, and Instagram is also a social media
application and it is a photo sharing medium, so you can only share your
photographs and one minute length videos, but you can write as long as you can on
the comment area of your photo. Our main interest is Instagram as a social media
application, thus we will focus on it. According to the research conducted by the
Pew Internet research company in 2014, which social networks vary according to the
social classes of the people use. While networks such as Facebook and YouTube are
used by lower and middle classes, networks such as Twitter, LinkedIn and Instagram
are mostly used by middle and upper class individuals (pewinternet.org date of
access, 20.07.2016). Instagram in 2010 is purchased by Facebook and integrated into
Facebook application. Instagram, which has been growing since the day it was
founded, became a fast-growing social network (Statista.com, date of access,
20.07.2016)

Using a social media application based on sharing photographs is a signifier of a
certain kind of life-styles. “Instagram is an online photo sharing and social

networking service. It goes beyond being just a digital platform, and functions as a
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virtual gallery, online meeting space and pictorial narrative compressed and
accessible from a single, hand-held device. Since its launch at the end of 2010, it has
been a huge success, with close to hundred million monthly users. Over forty-million
photos are uploaded everyday” (Verdina, 2013, p.7). As we mentioned above,
disliked or liked images are very much determined by ones social class, we can argue
that what is liked on Instagram and what is disliked is an indicator of ones social
class and ones tastes and life style. Hence, what the one dislike on Instagram is also

an indicator of from what he or she differentiates himself.

2.7.3.4.1. Presentation of the self in Instagram

Before addressing the self-presentation in Instagram, we will briefly discuss the key
concepts in the work of Erving Goffman's The Presentation of self in Everyday Life
(1959). Then we will look at how these concepts can be used meaningfully in social
networks especially in Instagram. To put it briefly, according to Goffman, social life
is like a theater stage. The person on the stage may want the audience to have
positive thoughts about him. One constantly demonstrates certain performances in
his social life in line with these aims (Goffman, 2012, s.17). In everyday life the
process of presentation of self is a process of communication, and this process is not
symmetrical, because audiences, i.e. witnesses, are more advantageous than players.
Since the agent is in the tracked position, witnesses can easily notice an error in his
performance and the perception created by the perpetrator can be destroyed
(Goffman, 2012, p.22). But every witness is an agent at the same time.

According to Goffman, performance is all the activities that an individual has done at
any time and place in order to influence at least one of the others. The role is the
patterns of action that can be played back in any case that is played during
performance, pre-worked, and finalized (Goffman, 2012, p.28). Another key concept
used by Goffman is the showcase; According to him, the showcase is the general and
invariant part of the performance of the person and is the expression equipment that
is used consciously or unconsciously by the perpetrator during performance. The
personal showecase is the feature of appearance that each person takes during his

performances. Agent’s features as race, age, etc., are more temporary personal parts
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of the showcase when facial expressions are permanent (Goffman, 2012, p.36).
According to Goffman, the showcase becomes a collective representation, when the
individual begins to play any of the roles specified in the past; he realizes that there
Is already a specific showcase for that role. In other words, the showcases are
actually selected from a display cartel; they are not made out of nothing (Goffman,
2012, p.39).

Presentation of the self through performances in everyday life is the most important
part of the individual's socialization process. In this process of socialization, the
actors try to give impression to the spectators in different ways. The progress of the
performances on the line of attitudes, which are considered as the ideal norm by the
society, is important for the perception that the individual is trying to create.
Therefore, one's performance symbolizes the ethical-moral values of the society
(Goffman, 2012, p.44). Goffman's theory concerns the individual's self-
representation strategies in everyday life, and precisely because of this, he is
interested in how the individual wants to present himself. According to him, the
individual presents his self in a desire to ascend in society, which is very useful for
our analysis. Goffman says that, Writings on social mobility are one of the richest
sources on the presentation of idealized performances. In most stratified societies,
the upper class is idealized and the ones who are in the bottom are longing to go
upstairs. This is not just a desire to have a prestigious position, but also a position
close to the sacred center of community common values. Upward mobility requires
proper performance to be exhibited. Striving to go down with the efforts to go up is

expressed in sacrifices made to keep the display standing (Goffman, 2012, p. 45-46).

In Goffman's theory, one has more than one identity, that is, people actually have a
kind of identity repertoire. Individuals choose an identity from their repertoire
according to the situation they meet in social life and exhibit it. Persons have the
basis of this approach to maintaining prestige and creating power over the audience.
It is tried to achieve this goal by giving appropriate and consistent images in social
life (Goffman, 1956, p.126). As a result, according to Goffman, in the social

stratification system, the performances that the individuals show 'on stage' when they
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are in the desire to go up are the most idealized form of self. However, it is very
important that the audience is convinced of the performance of this masking and
presentation process. Therefore, in everyday life self is exhibited with the ideal form
that can be in line with social norms. Based on this point, we are thinking about how

we can analyze what is presented in social networks and Instagram.

Instagram is, first of all, a photo-centric social media practice. In addition to photo
sharing, short-ten-second videos can also be published. However, it is a micro blog
that is based on photography sharing. In the footsteps of Goffman's self-presentation
theory, we can see Instagram as a stage. In this stage, sharing and the profile of the
user are the reflections of ones performances. As for Kramer and Winter Instagram, a
social network, also gives people more control over their self-presentation (Kramer
and Winter, 2008, p.106). The lives of the individuals in the social networks, the
stories they share, the messages they like and the comments they make are in the
performance mobility displayed in a theater play. In this theater scene, the player
who plays the game, that is, the performer who performs the roles, may be included

as he / she wants for the game on the stage (Bilbil et al. 2015, p. 286).

Along with digital culture, digital photography has become a communication
medium with the ability to record and instantly share every detail of everyday life. In
social networks (our analysis is about Instagram thus we will say Instagram), the
sharing of digital photos has become an area where both performance of daily life
and events can be stored as souvenirs. Nowadays, the act of photographing and
sharing has become to be done for social networks. The photographic stage is
consciously edited before shooting. With regards to Goffman, the set is prepared and
the perception that will be created by other users who will see that photo during
sharing / performance also counts. The person presents himself as a person in a
reputation management process (Sener et al., 2013, p.123-126). According to Zhao et
al, the user is in an identity performance through photo sharing in Instagram. In
social networks, digital photo sharing has become the most important means of
constructing the identity of the user. However, the desire for approval during social

performance is also present in the performance of social networks, which also

56



reflects the user's desire for approval through digital photo sharing (Zhao, Grasmuck
et al., 2008, p. 1820). The photograph gives more general information about the
individual when compared to written or auditory means. Social network accounts
like Instagram are a place of representation and representation based on a lot more
than to say. Through the photos uploaded to the Instagram account, the user builds
her self and presents idealized images about her self. Sharing and interpretation of
the shared picture generates different stages of the self-presentation process in which
the agents adopt the different strategies. Through shared photographs, the person re-
establishes, presents and appreciates his / her own self, and this cycle becomes a
ritual. Additionally, social networks have become applications that reflect the
individual's identity, assets and lifestyle (Sener et al., 2013, p. 125-129). Through
this ritual, a daily identity is constructed. People in photo exhibited the most
idealized state of self. However, it is tried to overcome the class position by sharing
photographs (Sener et al., 2013, p.148). Instagram is a field that the individual uses

to be visible.

Due to the fact that, the sense of distinction is in process in every kind of leisure
activity, and as we seen above the photography sharing on the social medic
application is also a leisure activity and a process of self- presentation. Within this
the most idealized self-presentation process the distinction mechanism is also in
stage. And the users classify one another through the sharing they make and
categorize them as parvenu, braggart and so on. We will make our analysis about the

samples choices and classification process in the analysis chapter.

2.8. Related Studies

Research about Pierre Bourdieu and his theory, the notion of middle class and
Instagram as a social media application are common in the academic world. In
Turkey, there are hundred theses about Bourdieu’s theory exits. However, only
several of them are about the distinction processes. Additionally, there are only five
theses about Instagram and only two of them mention about Goffman’s self-

representation theory on Instagram.
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In global literature we found too many articles about Instagram. Although there are
too many articles, there are limited theses that conduct research on Instagram as a
case. We could only find four theses about Instagram and we will mention about
their methodologies below. Firstly, Frey, from Lund University has made research
about Instagram, his focus point is prosumer capitalism and reflexive modernity, and
he made qualitative analysis and used mixture of methods. His methods are,
participant observation and serendipitous informal interviews with 38 people. The
participants gathered through researcher’ own social media profiles. He made a diary
study format in his interviews. Secondly, Gunnarsdottir from Haskoli Islands looked
at “motives for posting electronic word-of-mouth in visual content on
Instagram”(2014). This thesis is about business administration, the researcher has
made a qualitative analysis. Researched used “the convenience sampling, which is a
type of non-probability sampling method” (Gunnarsdottir, 2014, p.25). The author
have made an online survey with 559 participants, and examined with SPSS
(Gunnarsdottir, 2014, p.28). Thirdly, Verdina (2013) has written a thesis about
storytelling with Instagram, her methodology is participant observation, which is a
form of netnography (Verdina, 2013, p.18). In addition, she made interviews with 19
participants. The ratio of genders were not equal. She asked questions about the
participant’s Instagram profile, and the images that profile consists of. “The sample
amount of participants doesn’t claim to be representative of the whole Instagram
population. The findings of this research should therefore not be over-generalized.
Therefore, the sampling was purposeful rather than representative” (Verdina, 2013,
p.21). Fourthly and lastly, Hviid & Jacobsen’s research is about social media
marketing strategies, they made a research on Facebook, Twitter and Instagram.
They made qualitative analysis such as, semi-structured in-depth interviews with
seven participants (Hviid & Jacobsen, 2013, p. 13).

Although there are too many researchers where middle class has been held, due to
the fact that time limitations, we couldn’t examine those studies in a detailed way.
We searched with the key words of middle class on the web site of National center of
Thesis, there are thirty five thesis available on website. We can examine only three

of them. First, Karademir has written a thesis named, ‘Different Facets Of New
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Middle Classness: A Case Study In Ankara’ (Karademir, 2009). She has made both
qualitative and quantitative analysis. In the first part of her methodology, she made a
survey, with 1769 households, and secondly, she chose 30 participants by random
sampling (Karademir, 2009, p.121). However, because of the restrictions, she
couldn’t achieve this task so, she decided to do snowball sampling. She made semi-
structured interviews with 31 participants (Karademir, 2009, p.122). Secondly, Aslan
made a study about urban middle class; her focus point is decoration and furnishing
preferences. She used both quantitative and qualitative methods. She made structured
interviews with 421 households and she made participant observation. Her sampling
IS not representative (Aslan, 2011, p.23). Thirdly, Aydin made a research about
‘Gated Communities And The Middle Class In Istanbul’. She made semi-structured
in-depth interviews by 20 participants who are living in 10 randomly selected gated
communities (Aydin, 2012, p.12). Furthermore, Keles, Didem wrote a master thesis
named ‘An analysis on middle class’ consumption behaviors, taste and habits from
Bourdieu’s perspective: A qualitative study in Istanbul on middle class in 2014°. She
made in depth interviews with twenty-six people (Keles, 2015, p.40). Moreover,
Yaran, Pinar wrote a thesis named ‘Reproduction and Differentiation Strategies of
Upper-Middle Class Group in Ankara’ (Yaran, 2009), She made in-depth interviews
with thirteen women and analyzed the strategies about housing and living space
strategies (2009, p.49).

There are not any thesis or studies about that analyses distinction process on
Instagram. There are thesis about Goffman’s theory and social media. For example,
Golge made a research named as ‘Online presentation of self on Instagram: A case
study of yoga practitioners in Turkey’ (2017). Which it is access restricted by the

writer.

However, none of the research is about distinction process within middle classes and
its appearance on Instagram and what makes our research is different and valuable is
that we both looked at the samples’ ‘real life’ sense of distinction and also looked at
the sample’s usage of Instagram by means of a classification process. We become

able to see their ‘sense of distinction’ in their life-style but we also observe this
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‘sense of distinction” on Instagram, which is also a leisure activity that is one of the

components of life-style.

2.9. Conclusion

In this chapter we mentioned about the theoretical background of the thesis. We
firstly mentioned briefly about Marxist and Weberian class analysis. Due to the fact
that our main concern is to detect distinction mechanism within a class, we read
Bourdieu’s whole theory about consumption based lifestyles and leisure activities in
order to proclaim the principles of distinction and self-distinction, which is for
Bourdieu (2015) main motor of the temporary society. It is because; as for him class

struggles show up in cultural and symbolic arena as classificatory struggles.

In order to proclaim the distinction mechanism among people, we firstly mention
about Bourdieu’s class analysis. As for Bourdieu (1998), the term of classes ‘on
paper’ is useful to apply in order to make empirical data analysis easier. According
to Bourdieu social classes are not rigid categories but rather are relational. He
constructs the social space, which is three-dimensional. He differentiates classes
within three dimensions. Firstly, individuals are located in three different classes
with regards to the total volume of their capital. The ones with the lowest total
volume of capital are located in the lowest level of the stratification which is working
class, the ones who own the highest total volume of capital are located at the top
which is a dominant class (he uses sometimes bourgeoisie) and in the middle there is
middle class (he says sometimes petite bourgeoisie). Secondly the ones in the same
classes are divided in accordance with their composition of capital after they are
positioned in accordance with their total volume of capital and thirdly, individuals
may show upward or downward mobility with regards to their trajectory that is their

potential of the capital.

Bourdieu’s proclaim about different capital types is important in this statement.
According to Bourdieu (2015), there is not just economic capital; but cultural and
social capital also exit and they work with the logic of economic capital i.e. they may

increase or decrease. Hence cultural capital is the accumulated abilities, which come
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from one’s childhood, knowledge, and accent of the ones. Bourdieu distinguish
cultural capital into three. These are, embodied state (accent), objectified state
(owning books, piano) and institutionalized state (education system) of cultural
capital. Consequently, culture is a form of power and creates inequalities between
individuals because culture can be inherited. Bourdieu mentions about inherited
cultural capital, it is basically inherited culture from family or hired experts in the
childhood, and the ones who have higher cultural capital become more successful at
school which is the system that the one most naturalizes inequalities, because the
kids that are from upper classes know the manners or talk with a good accent and
Bourdieu mentions that the school teachers tend to give higher notes to the ones who
are good at self-presentation which is mostly learned through inherited cultural
capital. Additionally, Bourdieu emphasizes on the institutionalized state of cultural
capital as educational capital, which is education system. Social capital is another
types of capital, which are social networks of individual have and it can also increase

or decrease and even can be a substitute of economic capital.

Most importantly, these capitals are used in order to gain position in stratified social
order. According to Bourdieu (2015) individuals consciously or unconsciously use
and try to accumulate the capital they have, and the capital they give importance to.
Because, in this stratified social order, individuals intentionally or unintentionally try
to show upward mobility or secure their own position if they are satisfied and are
scared from downward mobility. Bourdieu says that due to the fact that middle
classes positions are more insecure, they have much more fear of falling down
compares to others classes (Bourdieu, 2015, p.174). Hence within this process the

distinction strategies are applied even to the nearest ones.

Bourdieu’s notion habitus is a system of predispositions that ones have from their
childhood. Additionally for Bourdieu, habitus is always a class habitus, namely, the
ones from the same social class and fraction have similar habitus. However, as for
Bourdieu the feature of habitus as class habitus not de facto because every individual
may have exclusively his or her own experiences. That and the limitations of the

thesis are why we do not attempt to clarify the samples habitus.
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According to Bourdieu, class struggles are experienced as classificatory struggles
through which differentiating others are inevitable. Additionally, taste is the main
operator of these processes. Every class has its own taste, and individuals define
what good taste or bad taste mean in harmony with their class ethos. Moreover,
lifestyle differences are indicators of class differences. Lifestyles are also shaped by
class ethos and thus show similarities within the same classes and class fractions.
Within this process, consumption is another important thing, because it determines
the form of life-styles. However, according to Bourdieu, his theory must not have
confused with Veblen’s theory of leisure class, because as for Bourdieu, when
consumption made consciously for conspicuous it becomes vulgar and denominated
vulgar and cheap by upper classes. Hence consciously made conspicuous
consumption for the aim of self-distinction is ‘imitation’ and it is the one reason why
Bourdieu’s theory is different from Veblen’s, because Bourdieu makes this

separation (Bourdieu, 1990, p.50).

Putting that aside, we mentioned about consumption and life style choices about
sheltering, clothing and nutrition, which are basically preferred in respect to the
individual’s class, and the tastes about these function as classification struggles with
the aim of self-distinction. However, these choices represent a class ethos. Secondly
we will focus on leisure time activities which are playing tennis, artistic activities,
photography and usage of social media application, Instagram. We argue that the
class choices are hidden in these practices and the distinction process can be
observed because, these cultural practices embody classification struggles. Hence, on
Instagram there is a process about self-presentation and we briefly mention about
Goffman’s theory about self-presentation on daily life. In Instagram, users show their
most idealized self and so, they classify each other as compared to their most
idealized representation of the self. Consequently, on Instagram we will be able to

observe the classification and self-distinction process apparently.

In conclusion, we try to clarify Bourdieu’s theory about lifestyles and distinction

mechanism. In order to do this we should first mention about his class theory and
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understanding about capitals, then we looked at consumption based and leisure time
based life-style activities and try to mention that classificatory struggles and self-
distinction mechanisms are hidden in every cultural practice an individual does.
Additionally, we also briefly give related examples, which have some common point

with our study
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CHAPTER 3

DISTINCTION AMONG MIDDLE - CLASS TENNIS PLAYERS

3.1 Introduction

In the previous chapters, we mentioned about theoretical background that we use in
the thesis. Within this chapter we make the analysis by following the footsteps of
mainly Bourdieu’s box of tool. Namely, our research question can be presented as:
“How does ‘the mechanism of distinction’ function between members of the
different fractions of middle class in contemporary Turkey?” These people also
choose to play tennis and use Instagram application as a leisure activity. In addition
to that, we observe that the distinction mechanism in process in three ways, firstly,
the participants, in general, distinguish themselves from the lower classes, secondly,
the participants create distinction from one fraction to another, thirdly, they also
differentiate themselves from within their fraction. For example the ones from KTP
(upper fraction of these middle class people) and the ones from ETV (middle
fraction) differentiate both compared to each other and within each other. This
proves that the Bourdieu’s notion about the distinction is applied to the even the
nearest one. We generally focus on what the participants choose to do, eat, go and
etc. and what they do not do. What they reject means more to us since Bourdieu says

the taste and the distinction occurs within the notion of rejecting the others’ choices.

Firstly, the sampling and method of the thesis will be clarified. The non-random
sampling handled in two different tennis clubs of izmir; Kiiltiirpark and ETV. We
did thirty-one semi-structured interviews with the participants that are the members
of the tennis clubs. Due to the fact that these tennis clubs’ membership procedures
are not equal to each other we argue that the members of these tennis clubs are
located in different class fractions within middle class. In order to be clear we can

say that the people from Kiiltiirpark relatively represents upper fraction of our
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sampling and the people from ETV relatively represent the middle fraction of our

sampling.

After explaining the features of sample we will make a qualitative content analysis of
the data we get. We took attention to their life-styles, which we think that the class
relations and symbolic hierarchies are hidden in the preferences and taste of
lifestyles. Thus we firstly try to learn what the importance of educational capital is
for them, because, according to Bourdieu, different class fractions emphasize on
educational capital differences and this indicates us in a way of the sense of
distinction they have.

Thirdly, we will mention about what the participants’ feel when they hear the term’
social classes and where -or if- they locate themselves in the stratified society. Every
topic we mention is based on the distinction process of the participants. Hence this

part will take us directly to observance of the distinction mechanism.

Fourthly, we will mention about what conspicuous consumption means to them. We
mentioned above what conspicuous consumption is for Veblen, and we clarified
briefly why Bourdieu’s cultural consumption should not be mixed by Veblen’s
conspicuous consumption theory. Namely, as for Bourdieu, the consumption, which
is made for the aim of distinction via imitating upper class’s tastes, is answered with
humiliation from the upper classes. Hence, in this conspicuous consumption part, we
will proclaim the participants’ thoughts from different fractions about the ones who
made conspicuous consumption and how the participants distinct themselves from

others via criticizing this ‘show-of’.

Then, we will move on to consumption and distinction practices of physical needs.
Bourdieu says that through consumption there are three different ways of self-
distinction. These are nutrition, differentiation via culture and expenditures for
representation (clothing, body beauty i.e. sports) (Bourdieu, 2015, p.274). Through

this way we firstly look at physical needs based consumption practices. These are,
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nutrition, clothing and sheltering. As we have mentioned above all these practices

differentiate according to classes we analyze this distinction in order to our data.

Then we will focus on leisure time activities of the participants. We look at what
they choose to do and what they do not choose to do. They would like to go ski
holiday, sun and sea tourism and travel. The upper fraction of middle classes also
would like to go museums. Furthermore at the weekends they would like to do
artistic activities but the qualification of the activities they would like to do differs.
For example, although the ones from KTP would like to watch art films the ones
from ETV mention that they would like to watch the box busters. Although the ones
from KTP mention that they would like to do painting or sculpture in their free times,
in ETV this is not the case, but a desire. Moreover, we will analyze tennis and
photography via Instagram as their leisure activity and what this activities mean to
them and from what they differentiate themselves within these activities.

Instagram is both photography based application and it is definitely one of the most
widely used application of middle classes. Hence in the Instagram the user makes an
online self-representation. Secondly, people make their most idealized presentations
and there is distinction processes occur within the most idealized selves of the peers.
That’s because the Instagram part is very much important for this thesis, in order to
understand ‘sense of distinction’. In conclusion within this chapter we will analyze
the ‘sense of distinction’ by means of three different processes we observed.

Analysis is as follows:

3.2. Sample

3.2.1. Method and Tennis Clubs

Non-random method was employed during the sample selection process. It is non-
probability sampling. Sample is non-representative since the researcher does not
have enough sources to provide a probability sample. Although the researcher tried
to have access to the list of members of the tennis clubs, her attempts were
unsuccessful. The board of managers of the tennis clubs does not permit to give the

list of members due to the data protection laws. Hence, the researcher’s peers served
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as gatekeepers and the snowball sampling method was applied to create the sample.
The researcher conducted thirty-one semi-structured in- depth interviews with the
members of two different tennis clubs in Izmir'’. The data we collected were
analyzed via method of qualitative content analysis (completely fictional names were
used in analysis). One of these clubs is called ‘Kiiltiirpark’; and the other one is
called ‘ETV’. One reason why we carried out our research in Izmir and particularly
in these two tennis clubs is convenience. These tennis clubs were within the reach of
the researcher’s social networks. Secondly, although we could not claim that all
members of the tennis clubs were from the middle or upper classes, it would still be
safe to assume that these clubs would be convenient places to access and observe the
target group and have interviews with them, i.e., middle-class fractions. The major
reason behind this assumption is the researcher’s previous observations in these
clubs for a long time. Spending her free-time in one of these clubs (ETV) and joining
in tournaments in the other (Kiiltiirpark) for years provided her with advantages to
more easily observe and understand cultural patterns and cultural hierarchies among

these clubs members.

ETV (Egeli Tenis Veteran Dernegi/Aegean Veteran’s Tennis Association) was
established in 1994 in Balgova, izmir. The current membership fee of the club is
1200TL approximately 300 USD per year. There are approximately 200 members of
this club. The club is located in the Balgova district of Izmir. Although Balgova is
very near to the city center today, in the 80’s and 90’s it was a suburban area of
[zmir. Being a former suburb makes the district relatively cheaper than the districts
that are in the city center. However, we can still say that Bal¢ova is a middle class
district in Izmir. Majority of the people who play tennis in ETV live nearby. As
compared to Kiiltiirpark, being a member of ETV is more affordable. Both the cost
of life in Balgova and the fees make ETV a more modest alternative to Kiiltiirpark.
This relatively easier accessibility lets the fractions of middle classes with somehow

limited economic capital buy a membership in ETV. That the members of ETV, on

17 f2mir is located in the west coast of Turkey and it is known as the most secular city of the country.

These features of the city manifest themselves in our participants’ some answers.
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average, have lower levels of capital than their counterparts in Kiiltiirpark serves our
research by allowing us to include different class fractions of middle classes in our

sample.

On the website of ETV the club’s aims and objectives are written as follows: “To
support youngsters who want to learn to play tennis. To spread this sport and make it
more popular. To help the Turkish tennis develop in accordance with the concept of
‘noble sport, white-sport’. To make use of the time well with the social connection
and the environment of solidarity. Hence, the members of the club are meant to be
contributing to society through promoting they peers to have a healthy, moral and an
active lifestyle. They should be social, have high culture and the power of thinking

big” (www.etv.com.tr, accessed March 2, 2017).

Kiiltiirpark tennis club is the first tennis club of Izmir, which was founded in 1941 by
people like Ali Halim Bayer, Nejat Eczacibagi, Sait Odyak and Behget Uz who are
notable figures of Izmir. It is important to note these founding members who are all
upper-class professionals, industrialists or influential politicians of their time. These
people are positioned quite high in the class structure with respect to both volume
and composition of capital. Furthermore, this club was founded in Alsancak, an elite
district in the very center of Izmir. It is not only one of the most expensive districts
but also a place home to the majority of the non-Muslim population including
Sephardic Jews, Levantine Christians, etc., which makes the district even more elite.
Kiiltiirpark tennis club is the best choice for these higher-class people to play tennis
and socialize. The membership fee is much higher than ETV. Annual membership
fee is 3000TL approximately 750 USD and the members also have to pay a yearly
contribution fee of 1000TL (app. 250 USD). This amount is nearly four times higher
than ETV’s annual fee.

The following excerpt is from the club’s website: “Our aim is to spread tennis
among youngsters and train them to represent their country in the international
arena. Additionally, our aim is to organize events for athletes in order to improve

them in an educational and cultural basis. It’s because every athlete has to have
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social, intellectual and cultural features ”(www.kptk.org accessed March 2, 2017).

If we compare the aims of these two different clubs, we see there are not also
similarities but also differences. Both of the tennis clubs’ aims are teaching
youngsters how to play tennis. Both of them give importance to social, cultural and
intellectual features. However, only ETV mentions about tennis as a noble and
‘white’ sport. As we recall the sentence: “To help the Turkish tennis develop in
accordance with the concept of ‘noble sport, white-sport”. Describing the sports
they do as ‘noble sport’ means with a simple logic that they also want to describe
themselves as noble. Additionally, they say that their aim is to help Turkish tennis
improve with the concept of nobleness. To help as a verb holds hierarchies in itself in
terms that they offer and mention that they are able to help candidates to teach tennis
without ignoring the concept of nobleness. Furthermore, they describe tennis as
‘white sport’. We want to recall that this club is located in the city of Izmir and the
people from izmir see themselves as more secular, modern, western and ‘high-
cultured” compared the other parts of Turkey and this claim about defining tennis as
a ‘white sport’, claiming the type of sport that they do to be ‘white’ shows that the
term ‘white Turks’ and its meaning become visible in this context. We do not see
such wording on the website of Kiiltiirpark. However, if we talk with the language of
ETV, Kiiltiirpark is more ‘noble and white’ but they do not feel the need to describe
themselves as ‘noble and white’. Furthermore, ETV states its expectations from the
candidate members saying having high culture. High culture and low culture
differentiation loaded with hierarchies in itself and seeing themselves as the ones
who have ‘high culture’ and mentioning it this way indicates the usage of ‘culture’ as

a distinction tool.

Our expectation was that the members of these two clubs would relatively show
differences in terms of their volume and composition of capitals. Although they are
all middle class members who choose to play tennis at tennis clubs, their class
fractions may differ. There are objective facts such as fee that is required by
Kiltiirpark Tennis Club is higher than ETV’s required membership fee, or
Kiiltiirpark is located in a district which is at the very center of Izmir and the city

elites live in this district, while ETV is located in a modest district. Thus, we expect
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the samples from Kiiltiirpark to have relatively higher economic capital on average
as compared to the ones from ETV and that this difference would be exacerbated

symbolically, i.e. through mechanism of distinction.

3.2.2. General Profile of The Participants

As mentioned above, we used non-probability sampling selected via non-random
method that is snowball-sampling method. At tennis clubs the researcher’s peers
served as gatekeepers and helped her to do interviews with the members of the tennis
clubs’. In order to do qualitative research the researcher fulfilled semi-structured in-
depth interviews with the participants. Sixteen people from ETV and fifteen people
from Kiiltlirpark accepted to participate in the interviews with the researcher. Some
of our participants were not alone during interviews, and they wanted to answer the
questions together, which led us to make a focus group interview with them. Hence,
we made two focus group interviews, one in each tennis club. The interviews lasted
approximately forty-five minutes; the longest interview, which was a focus group
with two participants, lasted for two hours and the shortest one lasted for fifteen
minutes as the participant was in a hurry. We have put the interview questions in
appendix part but we want to briefly mention about it; we asked about demographics
in order to gather objective data, we asked about our participants’ physical needs,
free time and consumption patterns in order to understand their life-styles, and then
we asked about their sense of self and class position. Additionally, in order to
understand how the distinction mechanism proceeds in Instagram we asked several

questions about Instagram.

Through mentioning general profile of our participants we will show demographic
variables of our participants, on the basis of which we claim them to be a non-
representative sample of ‘middle-classes’*®. Collected demographic features are age,
gender, education, profession and employment status. Unfortunately we could not

reach their monthly income because of our participants’ unwillingness about

18 Although we know that as for Bourdieu (2015) classes do not constitutes rigid categories but rather
originate relationally, it will be convenient for us to say that the participants from KTP are from upper

fraction of the middle classes and the participants from ETV are from middle fraction.
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mentioning their income. The underlying factor of this unwillingness maybe the
identity of the researcher; as we mentioned before, the researcher and her family are
members of ETV tennis club, and her family members have connections with also
Kiiltiirpark. Hence, each participant knew at least one relative of the researcher. This
acquaintanceship made the researcher hesitate over specifically asking of their
monthly income after receiving several rejections such as ‘Why you need this

information? Why is it important? I don’t want to answer this question.’

The average age of our participants from ETV is forty-four and the average of age of
our participants from Kiiltiirpark is forty-three. This similarity makes it more
possible to compare the groups we selected from different tennis clubs. Hence this
comparable selection relatively strengthens our comments’ accuracy with respect to
their class position and the ways in which it affects distinction mechanisms. Thereby
as we have mentioned in the part ‘Bourdieu’s Class Analysis’ age is a determinant to

define ones class position (Bourdieu, 1984, p. 106).

Secondly, we believe gender is a very important indicator and it is the topic of a
more detailed analysis. In Turkey, which is a country deeply suffering from
patriarchy we agree with Bora’s (2005) opinion: each gender experiences class
position and class hierarchies in a different way. Although we tried to take account
of putting equal emphasis on the gender of the participants when we created the
sample groups, by sampling method’s nature, which is snowball sampling, we could
not achieve this goal. Hence, nineteen of our participants are women and twelve of
them are men. The gender distribution of our participants from ETV is fortunately
equal; eight of them are men and eight of them are women. However, the gender
distribution of our participants from Kiiltiirpark is unequal; eleven of them are
women and four of them are men. Due to the fact that it is a non-representative
analysis we believe this restriction would not harm our analysis in an intolerable

way.

Education is another variable. In ETV, fifteen out of sixteen participants have an

undergraduate degree. One of the participants has a Ph.D. degree. One of the
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participants has a high-school degree. One of the participants has joined Anadolu
University Open Education Faculty and has Open Education Diploma, which is not
regarded as ‘prestigious’ for upper classes due to the fact that ‘everybody can have
that degree’. However, as for Kiiltlirpark Tennis Club, all participants have at least a
bachelor’s degree. Additionally, three of the participants from Kiiltiirpark have a
master’s degree, and one of the participants has a Ph.D. degree. Also two of our
participants from Kiiltiirpark have university degrees from US, which means that,
they have excelled at least two languages which makes their cultural and educational
capital even higher (having lived in another country, participated in its culture, made
friends and social networks there etc. are all factors that are likely to increase social
and cultural capital)'®. In addition, we know that education is the most naturalized
power apparatus within this system, which imposes classification at all times
(Bourdieu, 2015). Hence, considering our participants’ level of education, it is
possible to argue that the members of Kiiltiirpark, on average, have a relatively
higher educational and so cultural capital as compared to their counterparts from

ETV. Chart for educational level is available below.

Table 1. Educational Level

High-School

Undergraduate |

Open Education  KULTURPARK
= =ETV

Graduate Ms.C L

Graduate Ph.D. F

0 5 10 15 20

9 Two of the participants from KTP mentioned that their children are in abroad for studying.
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Fourth demographic variable is profession. Bourdieu states that profession affect
one’s not only economic but also cultural capital. Hence, he lays emphasis on
professions in his model of class structure (Bourdieu, 2015). We think that this
variable also gives us objective data about our participants’ class fractions. In ETV
two of our participants are physicians, one is a retired soldier, three of them are
engineers, one is a high-school teacher, one is an architect, seven of them are
graduated from faculties of economic and administrative sciences at several
universities and one is a worker with a high-school degree. In Kiiltiirpark, two of
them graduated from the department of physical education and sports. One of the
participants is an engineer, and also there are two high-school teachers, one
physician, one architect, one graduate from English Literature, and seven of them are
graduates of economic and administrative sciences. Hence, as we see above the
professions of our participants are not so different. This is why they belong to more
or less the same class. However when we see that their employment conditions are
different, we feel the urge to comment about the difference on their class fractions.

Fifthly and lastly, the issue of employment conditions of the participants is another
demographic data that we gathered. In ETV, three of our participants are retired. Five
of them are private sector employees, (we may say ‘white collar workers’). Two of
them are civil servants (one physician and one teacher), one unemployed, two of
them are housewives (their husbands’ have their own business) and three of them
have their own business. In Kiiltiirpark, four of the participants are retired. Four of
them are private sector employees —white-collar workers-, two of them are civil
workers (one physician and one teacher) and five of them run their own businesses.

Chart and rates are available below.
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Table 2. Employment Conditions

Retired
Unemployed
Housewife I
u KULTURPARK
. LETV
Civil Workers
Running Own Business

White-Collar Workers

o
=
()
w
o
(3]
o

Table 3. Employment Conditions From ETV

Unemployed
6%
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Table. 4. Employment Conditions From KULTURPARK

Retired
Running Own
Business
33%
Housewife
0%
Unemployed Civil Workers
0% 13%

The charts above indicate the differences about employment conditions between two
tennis clubs. Firstly, unlikely Kiiltiirpark, there are housewives and unemployed
members at ETV. Secondly, 31% of participants from ETV are white-collar
workers, but this rate is lower at Kiiltiirpark with an amount of 27%. Thirdly,
although 33% of the participants in Kiiltiirpak run their own business, this rate is
lower at ETV with an amount of 19%. Lastly, 27% of participants from Kiiltlirpark is
retired, but in ETV is lower with a rate of 19%. These rates make us think that our
participants from Kiiltlirpark, on average, have higher economic capital as compared
to ETV. That is firstly because, workers ratio is higher in ETV; secondly, there are
more people who run their own business, which requires high levels of economic
capital in Kiiltiirpark; thirdly, in Kiiltiirpark the number of retired people is higher
than ETV. The ones who guarantee the rest of his/her life economically have the
luxury of being retired (particularly considering that the distribution of age is quite

similar in these two groups).

In this part we analyzed concrete and objective data about the participants. These are
demographic variables such as, age, gender, education, profession and employment
status. Briefly, the two different groups are comparable in terms of these variables
above. In general, we can say that they are all relatively located in middle class but
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due to their differences on their volume and composition of capitals their class
fractions differ, for example, they are all have a bachelor’s degree, however, while
some members of ETV have their bachelor’s degree from Anadolu University Open
Education Faculty, some members of Kiiltiirpark have their undergraduate degree
from the USA which is a country that have paid education and Turkish Lira’s
monetary value is low as compared to USD. Additionally, this difference makes us
claim that the members of Kiiltiirpark have relatively higher educational capital as

compared to the members of ETV.

If we recall from Bourdieu, access to sources of income within the labor market is
highly linked to educational capital that is a type of cultural capital (Swartz, 2015,
p.109). Hence, agents can reach high amounts of economic capital, through
educational capital but without economic capital an agent’s ability to reach
educational sources is rather limited. And so, educational capital also indicates the
economic and social level of the agent (Swartz, 2015, p.162). The education market
has become an important source of stratification in industrial societies and it provides
resources that create distinction of hierarchies and status among middle class
fractions so that the cultural capital becomes the source of power (Swartz, 2015,
p.162). Moreover, nearly all of our participants are employed but in Kiiltiirpark there
are more people who run their own business and in ETV there are more people who
work as white-collar workers. Furthermore running one’s own business requires

partially high amounts of economic capital.

In picking these two clubs, we assumed that the members of Kiiltiirpark would have
relatively higher volumes and composition of capital, i.e., they would be located at
the upper levels of class structure as compared to the members of ETV and their
class fraction would differ. Our data seem to support this assumption. Although we
cannot generalize the findings to all members of these clubs, we can say that there is

a tendency in this direction.

The volumes and compositions of cultural and economic capital determine one’s

class position in the class structure, and also determine one’s class fraction within the
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class. In consideration all the data above, we argue that participants’ from different
tennis clubs also partially located in different class fractions within middle classes.
By drawing on Bourdieu, we anticipate that this difference could be observed also in
the symbolic field, such as consumption in physical needs like clothing, leisure time
activities, usage of social media and thoughts about education and class. If we recall
Bourdieu, class conflicts can be observed as classificatory struggles, and every agent
classifies herself and the others in every act they do and in this processes tastes play
a big role. In addition, these struggles occur in what Bourdieu calls ‘the space of
lifestyles’ (Bourdieu, 2015). Hence, now we will analyze symbolic differences
within different class fractions with the sample of the two different tennis clubs by
considering distinction practices that agents apply in order to gain upper level
position for classification struggles. We should point out that we will use the terms
upper fraction and middle fraction while identifying these middle class people.
Although we argue that classes are not rigid categories we will still use these
segmentations for empirical and pragmatic reasons in order to make this analysis

crystal clear.

3.3. Life-Styles

According to Bourdieu, the market economy requires a social world that judges
people in accordance with their ability to produce and also their capabilities of
consumption and their life-styles and their standings (Bourdieu, 2015, p.452).
Additionally, the symbolic struggles between the classes are always condemned to
take the form of the competitive struggles that contribute to the reproduction of the
gap of differences that lies at the basis of the race (the classificatory struggle) itself
(Bourdieu, 2015, p.368). Hence, life-styles are distinctive, and the life-styles of
different classes and class fractions create hierarchies of life-styles. By this way, life-
styles can only be considered in comparison with the other life-styles (Bourdieu,
2015, p.287). Life-styles are classified and classificatory practices (Bourdieu, 2015,
p. 258). In this classification process the life-style of the dominant class becomes
legitimate (Bourdieu, 2015, p.193). As for Bourdieu, the space of life-styles is
located within the space of cultural consumption (Bourdieu, 2015, p.306). The space

of life-styles is a universe of possessions that differentiates agents —whether their
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aims are creating distinction or not- that are located in different positions on the
social space. As a result, the space of life-styles is nothing but the ambition of a

particular moment of symbolic struggle, whose goal is to impose the ‘legitimate life-

style’ (Bourdieu, 2015, p.367).

After the brief recall above about what is the space of life-styles for Bourdieu, we
will make an analysis about our participants’ life-styles at this section. We always
consider the notion of the judgement of taste in the background because the
judgement of taste imposes life-styles, which is crucial for classificatory struggles
(Bourdieu, 2015 quoted in Wacquant, 2011, p.115). According to Bourdieu, what
lies under every kind of classification is the judgement of taste (Bourdieu, 2015,
p.90). As mentioned before, he defines two different styles of taste; first one is taste
of freedom and the other one is taste of necessity. Tastes of freedom are tastes of
luxury that require high levels of economic capital and agents have sources to reach
‘expensive’ products. Taste of necessity clarifies the applause and the pleasure of
agents for what they already have because they cannot get more due to economic
restrictions (Bourdieu, 2015, p.265). With this notion in mind, we will firstly analyze
their thoughts about the importance of education as an institution and their thoughts
about ‘classes’. Secondly, we will analyze the consumption habits and preferences of
our participants by dividing these into two: consumption of physical needs and free-
time consumption patterns. We will also learn their thoughts about ‘conspicuous’
consumption. We take physical needs as sheltering, nutrition and clothing. We take
free-time consumption patterns as holidays, sports and usage of social media,

particularly Instagram.

Consequently, we generally make the analysis by considering distinction mechanism
by means of three different parts. Although we argue that the data of the sample
differs in three ways in general, however it can be said that they differ in two ways
partially. The analysis will be made this way since our data make it a requisite. The
first tendency we observed is that: participants from all tennis clubs, to name;
‘middle classes’, differentiate themselves from lower classes and this is the first

distinction mechanism we detect. The second tendency is the ones from different
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groups, which are different class fractions, are differed as upper fraction and middle
fraction even if they are from the same class, therefore there is difference among
them and they also differentiate themselves from others within the same fraction, but
not always clear in every part. The data, both made it a requisite to conduct such an
analysis; and employ the notions of Bourdieu (2015) which points out that ‘class
struggle is a classification struggle’ that is valid for all agent, and the agents position
themselves in the social space through classifying themselves comparably with
others. Consequently, we want to note down that we do our analysis by following

these footsteps.

3.3.1. Education

In this part, we will analyze what education means for the participants. Although in
other parts we observed that education had a big role in classification process, this
part will elaborate on the inherited cultural capital and its relation to class fractions.
When we asked the participants how important education was for them to improve
oneself, we observed two different tendencies from the data we collected. As for the
participants of ETV the educational capital is very important. However, as for
participants from Kiiltiirpark inherited cultural capital is much more important. In
education part, we see that creating distinction within the class itself is the main
issue. Consequently, in this part we see the two main tendencies, first one is from
both fractions of classes the notion of education is crucial. However, they
differentiate within each other, the second feature is that the ones from upper fraction
interpret the notion of education not only as an institutionalized one but also as an
inherited one. On the other hand, the ones from middle fraction of the middle class
only mention about and give importance about ‘the institutionalized education’
without mentioning the inherited one. In following pages we will interpret these

differences.

Firstly, the participants from ETV generally think that education is very important;
‘having at least an undergraduate degree is essential especially in today’s Turkey’.
Besides, one also has to improve oneself. Hence, having only university education is

not enough, it only creates vision; one has to make an effort, work hard and improve
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oneself.” We see the discourse of individualism here. As Bourdieu mentions,
educational system brings hierarchies in itself and the one with high amounts of
inherited cultural capital becomes more successful than the others such as children of
working class families. Due to the fact that children of upper class families learn how
to behave appropriately such as having table manners, talking in an accurate accent
before going to primary school, teachers and the organizations of education system
regard them as more successful than children of working class families (Bourdieu
and Passeron, 2015, p. 248-9). Additionally, education system also supports this
approach perpetually and the advantageous position of upper class family’s children
cannot become visible. Hence this mechanism functions so naturally that the children
who come from lower classes think their failure is caused ‘only’ by them, by their
inability (Bourdieu, 2015). Thus and so, from ETV Ela said similarly ‘I think
education is very important in order to improve one’s character. Education is not
only about the lectures, in university one also learns how to talk, how to use the
diction and be social’. In ETV participants mainly emphasize on the importance of
the institutionalized education on individual’s success and self-development.
Additionally, we should say that there is not any extra emphasis about the notion of
education in ETV. We knew from Bourdieu that lower classes attach to importance
of education for dear life, thus and so, in participants from ETV we see this attitude,
which is the part of ‘middle fraction’ in our sample -and relatively lower as
compared to the ones from KTP-, such as Ela’s words which claim that education is
important not only learn a ‘scientific knowledge’ but also important to be able to talk

with a fluent accent.

Secondly, unlike ETV, the participants from Kiiltiirpark mention that education is
important but early childhood education that child receives from family is much
more important compared to the institutionalized one. That is ‘inherited cultural
capital’ for Bourdieu. The agent itself cannot accumulate this type of capital. It is
only inherited if the legator such as family or the environment of the kids gets during
their juvenescence process. Hence this type of capital also creates symbolic
boundaries and the agents use it as a source in classification process (Bourdieu,

2015, p.128). Furthermore, we think that it is important to ask the question why the
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participants from Kiiltiirpark mention about this kind of a capital that often although
people from ETV do not mention it. As stated before, Kiiltiirpark is regarded as a
long-established club compared to ETV. Its participants’ class position in class
structure is also higher than the ones in ETV. Hence the participants from Kiiltiirpark
constitute the ‘Upper fraction’ part in our sample. Due to the fact that the amount of
educated people is ever increasing, having only an undergraduate degree started to be
regarded as inadequate to ascend in social strata in distinction process. Hence
mentioning about education that children get from family processes serves as a kind
of distinction strategy we see in KTP. Such as Arman says, ‘education is so
important but first education is a thing that comes from family. Just as for example
your father and your grand father is a professor. There can be exceptions that cut
out this circle but these are only exceptions. Namely, social education that you get
through your family is more important. This is the strong one but if your basis is
rotten than school education will not enough. For example, the man becomes an
engineer but he does not know any code of conduct, you won’t greet him in
anywhere, but he thinks of himself as if he was a king and behaves workers
accordingly. Why? Because he had an indecent education from his family.” Hence
Didem from Kiiltiirpark says ‘education is very important but family education is
more important. Sometimes, well not sometimes, think about right now and look at
everything, look at every people in every position, she had any kind of university
degree with a perfect education, it is hard if she doesn 't have culture of family, if she

does not get education from family. I think family culture is much more important...’

We observed that people from Kiiltiirpark use having inherited cultural capital as a
distinction strategy against the ones who does not inherit ‘enough’ cultural capital
from their families. And they classify themselves in an upper position compared to
them. Subsequently, knowing ‘code of conduct’ and manners that can only be
learned since childhood work as a distinction strategy of the ‘upper fractions of
middle classes’ who not only have education but also have ‘inherited cultural
capital’. However unlike participants from Kiiltiirpark, the ones from ETV give
much more importance to school education because this type of educational capital

can be accumulated on purpose although inherited cultural capital can not and they
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do not have ‘enough’ inherited capital.

3.3.2. “Class’

We asked the question: “What do you think about social classes and how do you
locate yourself within these classes?” in order to understand what the participants
from all clubs think about social classes and whether or not they locate themselves in
any classes, how they locate themselves and in which class. Unlike some other parts
of this analysis, people from different tennis clubs answer differently. However we
got parallel answers within the same tennis club. Which is a proof of Bourdieu’s
thought about same class fractions have the same predispositions (Bourdieu, 2015,
p.258). Consequently there are two different tendencies, participants from Kiiltiirpark
mention that they are generally against any kinds of classification. Differently,
participants from ETV answer the question saying that they regard themselves as

middle class.

Firstly in Kiiltiirpark a striking majority of the participants refuse to answer these
questions. Minority of them does, though. We want to provide explanations about the
reason why they did not want to answer these questions and the way how they made

comments about it.

First of all, in Kiiltiirpark many people say that they are against classifying people.
One reason of this standpoint is their belief that economic power of people is not
enough to locate them in any classes. As for Berk, ‘I am definitely against
differentiating classes. | think this distinction absolutely should not be made by
means of economic power of the people. In any case if they want to make this
distinction, this differentiation should be made on intellectual and mental level of
people. We see, in our country people cannot express themselves, they are not able to
do this. In our country there are people who are ‘sheep’, who are herded as sheep.
Upper level of them is the people who are ‘liberal sheep’; they only look after their
own interest. Although some of them think differently to protect their benefits, they
forget their ideas. Some of them have completely ‘the style of Nietzsche’ they say ‘I
ignore everything and this is my point of view’. As for me the ones who have their

own ideas are from the uppermost class. The rest are classless.’ Firstly, although
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Berk said that he as against classification, we later understood that he was against
classification in accordance with economic capital. He claims intellectual capital is
much more important and the classification should be done in reference to
intellectual capital. Secondly, he classifies himself above others because he has his
own ideas and he is not scared for expressing it, thus because of this qualification he
has, we understand that he sees himself in the upper classes. He creates distinction in
social strata for having intellectual capital. Similarly, Baha says that ‘7 think the
notion of class still exists, once there was slavery, once they used people as slaves.
What do you think; do you think slavery is over? No. Its form has changed only. Now
there is modern slavery. Thus, classes still exit. You get paid with regards to your
class. | think the most important thing is inner self, the self-development of a human.
| think this should create classes not status. | think we should classify people
considering their character and honesty.” Hence Didem similarly says, ‘I don't like
to categorize people in this sense....” And Hazal says, ‘the word ‘class’ irritates me a
lot I really get furious when I hear this word because I don’t like classifying people. |
am very sensitive about it. I don’t want people to feel sad. That’s because I don’t
classify anybody.” And Selim says ‘I think classifying people is not true. I am against
every kind of discrimination and classification. | am against classes. | do not know
where I am in this stratified society but I am a drop within an ocean.’ Thus and so,
there is a tendency about non-classifying the society and differentiating people from
each other not for economic capital but for intellectual capital. Although they give
this reaction we knew that they have tendency for classification knowingly or
unknowingly but its elevation towards to surface within this concreteness annoys

them a lot; hence Hazal says that she gets mad when she hear ‘the word class’.

Minority of the participants from Kiiltlirpark classify themselves in the social strata
for example Sevim said that ‘7 see myself in the lucky fraction within this society but
unfortunately this classification made by financial situation but for me it should be
made on the basis of education because education is very important.” Again we see
that they disregard the economic capital of one in society but rather regard the
educational capital. Although Sevim sees herself in upper class she rejects to put into

words this sentence but she uses ‘lucky fraction’. Additionally, Arman from
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Kiiltiirpark also says ‘...yes, I have income which is above the middle class.
However, there is a philosophy, you can not only differentiate by means of financial
structure... You cannot get the ones that live in suburb and with the clique that lives
in Alsancak side by side. For once their attitudes of mind is different. | wish the ones
from suburbs could come by means of attitude of mind as the clique of Alsancak. For
example, in Kiiltiirpark there are celebrations of Hidrellez?® for two days. The
municipality gives permission to Gypsies, they come hear and have barbecue.
‘Roman’s. You will see and think how nice. However, the municipality never puts a
toilette cabin. Ulan?, these people are here from morning till night. Its ok I like
them, of course they can come here, but one have to teach these guys (Romans) what
a city is! What are the orders of the city. These guys come into the heart of Alsancak;
they come to see the sea. A people of Alsancak, they come to the culture.
Municipalities have to say, ‘look brother, don’t piss on the ground, and use toilette .
If municipality gives permission to them to celebrate Hidrellez in the middle of the
Alsancak, it has to put the toilette cabin for them. Has to teach the culture....” In
these words of Arman, we see that he creates differentiation over people from lower

classes by means of knowing the manner, and defecate appropriately.

When it comes to ETV the majority of the participants answer our question by saying
they are from the middle class. Nil says that ‘I think I am from middle class, but I do
not like to talk about these things’. Kenan says that, I/ don’t classify anybody.
Classification means discrimination. What is class? Is it calculated by level of
culture or level of income? There are people who have culture but are short of
money and vice a versa. I see myself in the middle of it.” Emine from ETV says ‘I
never want to answer this question because a person’s location is determined
through the others. It does not suit to my soul that saying ‘I am this’...but if you ask
me I can only say that I am from the middle group’. Thus there is a tendency in this

club about classifying people and they are generally disturbed from this question.

2% Hidrellez is an old Anatolian tradition of the celebration of the welcoming the spring.

21 <Ulan’ is a Turkish slang. It is a rudely yelling exclamation.
http://www.tdk.gov.tr/index.php?option=com_ttas&view=ttas&kategoril=derlay&kelimel=lan date
of acess. 01.08.2017.
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Hence unlike Kiiltiirpark they answer the question and classify themselves mostly in

the middle class.

To sum up, unlike ETV, the people from Kiiltiirpark either criticize classifying
people or do not give answer to this question. On the contrary, in ETV most of them
say that they see themselves in the middle class. Only two of them say that they see
themselves from upper and that’s because they have intellectual capital and time. We
can interpret this fact, as upper fraction of the middle classes manner is not able to

‘express’ the classification.

3.3.3. Conspicuous Consumption

In this part, we will analyze the participants’ tendencies and thoughts about
conspicuous consumption. In order to find answers to the issue we are interested in,
we asked several questions such as, “Are there anything that you want to buy which
can be named as luxurious consumption and why?” “What kinds of luxurious things
do you never want to buy?” The reason why we asked these questions was to
understand what they aspired and what they differentiated themselves from in terms
of conspicuous consumption®. Hence, we wanted to understand how distinction
mechanism works when it comes to the conspicuous consumption notion. People
from both tennis clubs mention that they do not like showing off and using economic
capital in order to gain status, but there are different interpretations about this. For
example, although people from upper fraction mention that they may have bought
luxurious things but not with the aim of show off, the people from ETV (we can say
middle fraction) is say that they do not have enough money to make expenditures

that cost too much. We will make the analysis as follows.

So many participants from all clubs mentioned that, they had never wanted to buy
luxurious cars. Firstly when we look at ETV, according to participants from ETV,
buying luxurious cars such as Ferrari is a very unnecessary expenditure and a show

off. As Mahmut from ETV stated, ‘Super- luxurious cars seem meaningless. | think

22 Dye to the fact that we mentioned about what is conspcious consumption for Veblen in the second

chapter, we will not mention it again in this part.
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there is no need to exaggerate things that are used only because they have a
function. People attribute an overrated mission to such things as super-luxurious
cars. I think it is very unnecessary. It is because of the aim for gaining a higher place
in the society. It is the desire of differentiating themself from others. People who buy
these things buy them only to have status within the society. | think, having status
and this kind of positions in society cannot be provided by these things. Or 1 think it
should not be like this. Unfortunately these show off works in this society.” AS we
see, Mahmut criticizes the type of people who do not only buy these objects for their
function but also buy them for gaining status in the society via conspicuous
consumption and showing they have money. Via criticizing this thought Mahmut
compares himself to this kind of people and puts himself in an upper ethical and
intellectual position because he is not that kind of a person. He does not try to gain
status with his money. His perspective of world to life is different from the ones who
try to gain prestige through showing off. Hence, In ETV majority of participants
make very similar comments as Mahmut. They find conspicuously using luxurious
cars unnecessary. For example Aydan from ETV says, ‘People give high amounts of
money and buy a hundred million liras priced cars and put them in front of their
home at the street. | cannot do this now. It is unnecessary. Maybe because | do not
have enough money to buy that car but it is not a requisite for me. | do not do this
kind of a thing. Maybe because they have limitless money they do not think about
money and it becomes a necessity for them, but in the end you put that car at a
street.” Thus, Aydan adds that she does not have enough money to make that kind of

expenditure.

Accordingly, participants from Kiiltiirpark also give the same example about
luxurious cars but with a different emphasis. For instance, Baha from Kiiltiirpark
says that, ‘7 will never buy a playboy car such as Ferrari or Lamborghini. I never
will. Never. I do not like showing off and saying that ‘Look! I have lots of money’.
For example, I will never wear a Rolex watch. It is possible for me to wear a watch
with the same price and as a Rolex watch. However the people won'’t know the price
of it. It is about a matter of taste. I can do this. But I don’t like showing off. I don’t

like to be a person who yells ‘Look I have a Rolex’. I don’t like it.” Hence the one
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from Kiiltiirpark differentiates himself in a different way. Baha, unlike the ones from
ETV, says that he has the sources and the potential to spend high amounts of money
on an object but the objective will not be showing off as the others do. It will happen
just because of his taste and his joy. Baha says that he is not ‘that type of person’ like
the ones who are fond of showing off and try to gain a status through his or her
money. On the other hand, we learned that he is able to buy a ‘watch’ with the same
price as a Rolex, thus he is comfortable about mentioning it. So, we see that he
differentiates himself from people who are making conspicuous consumption only
for showing off. The participants from Kiiltiirpark generally all differentiate
themselves from the ones who do things to attract attention as the way they put it.
Hence, none of the participants from Kiiltiirpark says they do not have enough
money to buy luxurious things, they can buy but without seeming like a parvenu, just
for their tastes. With regards to Bourdieu conspicuous consumption is naively
exhibitory (Bourdieu, 2015, p.54) and when it is ‘obviously’ made with the aim of
exhibition it is considered as an imitation by the upper classes (Bourdieu, 1990, p.50)
Consequently, we see that Baha humiliates the ones who consumes conspicuously
such as saying ‘playboy car’. Additionally, Hazal from KTP says that ‘7 don’t
understand why these people buy meaningless luxurious car. However, | want to buy
a painting to my house. This will be my luxurious consumption. | enjoy it very much.
I want to look at it for hours, contemplate and want to think about how the painter
paints it? How she finds the tone of color? I want to buy a painting to my house’. In
addition, Cansu from KTP also says that, ‘7 don’t buy very expensive bags, clothing
and shoes. It is nonsense. However, | can go abroad or go to another city for only
watching the concert of the artist | like. This is luxury for me, and I love it.” As we
see the examples of ‘the art of love’ of upper fraction of middle class people, which
is not the case in ETV. However, in ETV Derya says that, ‘7 can’t criticize a women
who wear Lois Vuitton bag which costs 5000TL (app. 1500USD). I cannot buy this
right know, but if 1 have power | will buy directly®®, I love brands.’ Additionally,
Ramiz say ‘I have passion for cars. This is my biggest luxury. For example, BMW?**

launched its fourth model I went and buy. However, I won’t buy luxury watches or

23 . .. s
..gliclim olsa catir ¢atir alirim...
24 BMW is ‘relatively’ luxury car brand.
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pencils’. In addition, Kenan from ETV says that, 7 use BMW as a car. It is
addiction. It is good for health’. Namely, in ETV there are also people who would
like to do conspicuous consumption, but there are people who criticize this act too.

Hence this is not the case in KTP.

In conclusion, there is a tendency about criticizing people who show off using their
purchasing power. In ETV, people differentiate themselves from this kind of people
because they are against becoming powerful in society via purchasing power.
However, there are also people who would like to do conspicuous consumption.
Moreover in Kiiltiirpark the distinction mechanism process functions in a different
way; which is, they may buy luxurious products but it is not to show off rather only
for their taste. Additionally, some participants from KTP have the feeling of ‘love of
art’ and make their luxury consumption by means of consuming art, not consuming

cars.

3.3.4. Consumption Based on ‘Physical Needs’

3.3.4.1 Sheltering

In Bourdieu’s work, the distribution of a class or a class fraction in the socially
hierarchical geographical space —and in particular its distance to economic and
cultural centers- is one of the indicators of its position in the social space. This
distribution is also almost always an indication of the inner hierarchy of the class
(2015, p.188). Hence, he states that preferences of sheltering are very much related
with agent’s volume and composition of capital. Desires and necessities about the
preferred district to settle (like a suburb or a more central area), the kind of house to
live (like a flat or detached house) depend on agents’ volume and composition of
capital. We asked four questions to our participants regarding the thoughts and
preferences about sheltering. These are, “Where do you live and why do you live
there?” “In which districts of Izmir would you like to live?” “In which districts of
Izmir would you never like to stay?” “Can you describe your dream home?” Below

is an analysis of our participants’ answers.

There are several tendencies that symbolize different meanings. First of all, all
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participants from all tennis clubs provide corresponding answers while clarifying the
issues that they find unpleasant which is a proof that Bourdieu’s notion about
‘similar classes have similar tendencies’. Secondly, although they mention about the
same unpleasantness, their motives differ from fraction to fraction, from club to club.
We can say that upper fraction of middle class’s reasoning and middle fraction of
middle class’s reasoning are different. This leads us to a third tendency about the

strategies of distinction in process within the middle classes.

There is a general tendency about where to live and where not to live in both clubs,
which generates the features of a class from both clubs. Recalling Bourdieu (2015),
the underlying notion about these preferences and distinction is the judgement of
taste. One's tastes of luxury and tastes of necessity are crucial in this process. We
assume individuals differentiate one-self through the difference of their tastes. Most
of our participants from Kiiltlirpark live in Alsancak and the rest mostly live in
Karsiyaka, which is an indicator of their economic capital because living in these
districts requires considerably high amounts of purchasing power. The ones who live
in Alsancak say that they are pleased to live in Alsancak, that’s because Alsancak is
located in the city center and so they are close to all social facilities, artistic activities
and have neighborhood culture. The ones who live in Alsancak say that they feel
sense of belonging to the neighborhood. It is important to note that Alsancak is a
district of community life of elites. If we follow Bourdieu’s footsteps we may say
living in this district is not only about economic capital but also about social capital,
living next door to a person that is from dominant classes may also be giving the
feeling of being close to these classes, feeling as one of them and feeling of having a
positive attitude or feeling to have an advantage of this on going classification
process. For example, Didem from Kiiltiirpark says that, ‘we lived in very different
districts now we live in ‘Dutlu Sokak’, we are very happy to live in Alsancak. For
once it is close here (she means Kiiltiirpark) and I think the atmosphere of it is more

elite’.

Five of our participants- they also live in Alsancak-say that they have never wanted

to live at districts like Narlidere, Glizelbahge that is far from city center but
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composed of sites consisting of detached houses and gated communities, which are
also districts that participants from ETV mostly live. One of our participants from
Kiiltiirpark says that; “I prefer to live at Alsancak even somebody gave me free villa
at Narlidere”. Additionally, Narlidere is a newly constructed neighborhood compare
to Alsancak. It consists of gated communities that require high levels of economic
capital. However as we have seen it does not appeal to our participants who live in
Alsancak because of different preferences they have. On the other hand, there are
also participants from ETV who say that they never want to live in Alsancak because

of the traffic and trade center’s crowd.

As we have mentioned above, we consider sheltering preferences as basic needs and
we locate these under the space of consumption, which also the space of life-styles
clustered within. Although, sheltering is a basic need, it is also consumed within the
space of lifestyles like every good. Considerable amount of our participants from
ETV live at the district named Balgova, which ETV is also located. As mentioned
above, Balcova is a district that is relatively more affordable than Alsancak. We can
say that people from middle classes are likely to live in Balgova rather than
Alsancak. Some of our participants from ETV live in Narlidere, which is composed
of newly constructed luxurious gated communities. One of our participants from
Narlidere say that ‘even if they give me the best house of Alsancak, | will never move
on there from Narlidere. They can give me the worst house of Narlidere but I would
prefer Narlidere’s worst house to Alsancak’s best house, because my social
environment is also in Narlidere, my job is in Narlidere, I was born and raised in
Narlidere.” We see different class fractions may have different choices in sheltering.
Nevertheless, as we mentioned above about that tastes of necessity lead people to
feel some kind of pleasure about what they already have in their hands. Eventually,
these words of the participant from ETV can be seen as the feeling of satisfaction
with what he already has in hands. What’s more, according to our data, there are
more people who want to live in Alsancak from both clubs, which indicates that
Alsancak’s geographical and hierarchical position in society make it a more

attractive district to live.
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Secondly, we observe our participants from both clubs differentiate themselves from
the working class’s living conditions, which is surely expectable. Most of our
participants from Kiiltiirpark say that they never want to live in districts like Buca
and the other similar suburbs. Buca is located close to the city-center but it is far
from the seaside. It is a very big district composed of old detached houses, workers’
houses, closed prison, suburbs, and shanty houses. In addition, in the first years of
Republic, Levantines lived at Buca but in time (after 1980s) Buca received large
flows of immigrants from Anatolia and some Kurdish villages. Hence it lost its

' and Levantines generally left

prestigious feature because of ‘trickle-down effect
the district and moved on to districts like Alsancak and Sahilevleri. Subsequently our
participants from Alsancak ‘no longer’ want to live in Buca. However the
‘expressed’ reason behind the unwillingness of the participants from Kiiltlirpark to
live in a district like Buca comes mostly from the fact that the district is
disorganized, chaotic, have air pollution, far from the sea and the city center, and
have traffic jam. Quoting Selim from Kiiltlirpark, ‘Buca, because it is far away from
the city center, besides | do not like the place, it does not feel warm to me. | like
Alsancak district.” Moreover, Nehir from Kiiltiirpark says that ‘7 suppose, I cannot
live at a district like Buca. Especially Buca seems to me very disorganized. Besides, |
do not prefer living in places that are far from the sea because | have always lived at
the districts that are close to the sea.’ Similarly, Gizem from Kiiltiirpark also says, 7
don’t know. The district is very disordered. It seems to me that it has a chaotic
structure, such as traffic and so on.’ Likewise, Burcu also from Kiiltlirpark says
‘these districts seem very disorganized to me. Besides they do not have scenery of the
sea. I don’t want to live there.’ Closely, Cansu also says ‘in these districts there is
air pollution in winter, besides there is traffic jam’. As we have seen most of the
participants from Kiiltiirpark give us very similar reasons about why they do not
want to stay in that district. The comments about the reason why they are unwilling

are crucial to understand distinction process.

Describing district as cosmopolite, unsecured, unorganized, have traffic jam also

shows us what they want from their neighborhood; they want security, organized

2% We clarified what is trickle down effect in the second chapter.
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buildings, feel comfortable and resembling neighbors. Besides, they have the means
for this desire, because they live at the districts, which are ‘more organized’.
Additionally, the ones from Kiiltiirpark give reasons mostly about the structure and
the location about the district. Namely they do not mention about the residents’
profile, at least they do not ‘express’ their thoughts about the residents, but they
focus on structural reasons. Hence they emphasize on their unwillingness through
structural problems. We think this point has gained more significance when

comparing the comments of the participants from Kiiltiirpark and ETV.

Although the ones from ETV generally mention that they do not want to stay at
districts as Buca likewise the ones from Kiiltiirpark, their ‘expressed’ reasons are not
similar to the ones from Kiiltiirpark. Their reasons are in their words ‘people who
live in Buca have different lifestyles and cultures, housing is dense and illegal, it is
cosmopolite, there are people from very different cultures, people do not behave
warm and we are scared of them, there are dirty and ugly people there and so on.’
Additionally from ETV Kenan says, ‘1 never want to live in Buca, because the
district does not fit my lifestyle. | pay attention to quality of my life. | pay attention to
the quality of the residents’. Umut from ETV says that ‘Buca. Buca is a district that |
find very repellent. We never prefer these kinds of districts not only for housing but
also as a workplace...Buca as the residential area, how should I say... For example,
we should be able to go to the tennis club without getting too much tired at night
when we get bored, we should be able to go out with our friends. However, I don’t
think that 1 can do these social activities at the districts like Buca. Namely there are
too many restrictions in these districts. For instance, people who live in these
districts have different kind of life-styles compared to us. We are abstracted from
them. That is to say, even in Buca the culture of coffee houses are very different as
compared to here. We can go to a coffee house with a lady here but in Buca it is
impossible. In Buca the atmosphere is much more judging. Actually we don’t like the
district. More precisely I don’t feel comfortable at that district.” Similarly, Nil from
ETV says that ‘7 don’t know why but Buca does not seem pretty to me. I suppose it is
because it is disorganized. Namely the streets seem very disordered to me. It seems

like the mood and attitudes of the people that live in Buca are different. How can |
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say, namely | feel like if I ask anybody a question at the street they will automatically
Jjump on me (laughing). I had that kind of impression about Buca.’ Likewise Hayal
from ETV says that ‘I loathe places like Buca. And the university that I graduated
was located in Buca. Buca is (laughs) very crowded. It is very crowded for me. Hmm
| don’t like the district. At first there is nothing in Buca but only bulliers®®. Buca
developed through the university. Maybe that’s because I have antipathy. Actually,
there are dirty, bindle stiff and minger people in Buca.’

Consequently, while explaining why participants from ETV do not want to live in
Buca the participants from ETV unlikely the ones from Kiiltiirpark mention about
they are intensely annoyed by the residents. Participants from ETV emphasize that
they dislike the district not only because it is crowded or disorganized but also
because of the type of the residents of it. Participants from ETV feel distant to the
residents of Buca; even they mention that they feel scared of the residents of Buca.
Additionally people from ETV also mention that their lifestyle preferences do not fit
the ones that live in Buca. In these words; we will see they obviously differentiate
themselves from lower classes through differences about their life-styles. We are
familiar with the notion that upper classes presuppose lower classes as rude, dirty
and scary (Erdogan, 2000)?". And our participants’ comments about the district and
the people who are living at those districts are parallel to those. During the
description of what they do not want and why, we see what they want and why. The
district had ‘trickle-down effect’ and we see the reasons of differentiation from lower
classes. Additionally, they differentiate themselves from the ones who live in Buca.
Saying that ‘the quality of residents are low’ means they are positioning themselves
in the upper position as compared to them. They classify the residents with a
criterion of ‘quality’ and they undervalue the residents that are from Buca.
Furthermore, although the participants from both clubs do not want to live in Buca, it
is crucial that the two different tennis clubs give different reasons of their
unwillingness. Due to the fact that the ones from ETV are much more close to lose
position on stratified order, their fear has become more concrete. This happened

26 ‘kabadayr’.

27 Birikim Dergisi, http://www.birikimdergisi.com/. Date of acces: 06.06.2016.
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because of the possibility of getting in touch with the people who are the residents of
Buca. Hence Hayal says that she went university there and she expresses her heaviest
statement about people by saying that they are dirty, binger and bully. As we
emphasized at the beginning (Bourdieu, 2015, p.174) the agents always want to gain
positions from upper level, and they have fear from falling down and due to the fact
that the middle classes have the most ambiguous position they have the fear of
falling down much more compared to the upper levels. Hence we think the reason

why these comments vary with regards to two tennis clubs is this fact.

Thirdly, although we could not observe the same tendency in ETV four of the
participants from Kiiltiirpark say that they do not want to express the district they
never want to live. The reason of their response is the hypothetical possibility that
they may have to live in these districts one day. For instance Baha says, ‘I do not
want to answer this question, do you know why? Maybe one day | have to live in that
place. I like to be adapted what I am obliged to...” Through his sentences we see the
fear of falling down from social hierarchy of middle classes. So, four of the
participants from Kiiltiirpark reject to mention and classify the district they would
not want to live because of the risk and the fear of falling down one day. However,
although people from ETV more like to fall down on social structure we do not see
this kind of comments our participants from ETV. Hence we may predict that they
have also this fear because they mention how they dislike the people living in Buca.
This may be because they do not want to recall this risk and they do not want to
express it to the researcher. Additionally we again want to mention that these
differences in comments we obtained from two different tennis clubs can be related

to the differences of their class fractions.

Fourthly, when it comes to talking about their dream home, most of our participants
from Kiiltiirpark say that they want to live in a detached house with a garden, near to
seaside. Even one of our participants defines his dream-home at California Malibu
beach, which shows us participants’ tastes of luxury. The rest mostly say that they
have already been living in their dream home, which is a flat in Alsancak. Saying

that they have already been living at the house of their dream is important to notice.
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It means they are already satisfied with their own possessions and living conditions
and they feel at the top of their hierarchy of needs. Or in a way they have the taste of
necessity and the place they live meets all their needs. Hence we may remind
Bourdieu’s emphasize on not desiring things which are already impossible to have
(Bourdieu, 1990, p. 16). However, there are more participants from ETV having said
that they have been already living in their dream home. This rate is lower at
Kiiltiirpark. We think that because of the taste of necessity, in order to protect
themselves from the symbolic power of legitimate taste and because, perhaps they
cannot afford to stay in upper level homes or at districts they have already mention
that they are happy with what they had. Consequently, we think that these
differences are important to remind the differences in the class fractions within two
tennis clubs. Just as one participant say that he likes adapting easily, stating the fact
that that they are happy with what they have already in their hands can be seen as an
adaptation tactic of the ones who are at the risk of falling down.

3.3.4.2. Nutrition

In this part, we discuss our participant’s nutrition habits. We asked questions to learn
what their essential nutriments are. Is there any food that they would never prefer
eating and why? Moreover, we asked where they did their food shopping and we
asked where they would never do it? The reasons why we asked these questions have
a meaning in itself. Asking what they prefer and do not prefer eating and where they
buy food and where they do not gives us clues about their lifestyles. We want to
recall briefly that from choices of clothing to choices of nutrition every kind of
practices of symbolic distinction embodies a basic logic of inclusion and exclusion
(Swartz, 2015, p. 257). In other words, all symbols and cultural practices such as
nutrition habits and clothing choices function as reinforcement of social distinctions

(Swartz, 2015, p. 18). We made our analysis following this premise.

Firstly, there are tendencies to create differences from lower classes to differentiate
themselves by using the ‘culture of kebab’ in Kiiltiirpark, which is the upper fraction
of middle class of the sample. Secondly, there is a general tendency within both

clubs, and both fractions about eating healthy, avoiding fast food, eating protein
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based.

From Kiiltiirpark most of our participants especially mention that food with protein
such as meat, fish, and yoghurt are indispensable for them. Due to their location on
class structure we did not expect that their indispensable food would be food with
carbohydrates that is cheaper and ‘unhealthy’. Furthermore even one participant says
that she does not consume bread etc. because it is unhealthy. Furthermore a
deliberate number of the participants from Kiiltiirpark say that they have never eaten
any food like fast food because of health concerns. Paying attention to eat ‘healthy’
foods has become a fashion among the ones who have the opportunity to be choosy
eater, which can be regarded as taste of luxury. What’s more, just like Kiiltiirpark, a
deliberate amount of our participants from ETV do not eat fast food because it is
unhealthy. Food with protein is indispensable for most of them. Additionally, if we
recall Bourdieu®(2015) because of the usage of body middle and upper classes
would like to eat healthy, and fat free products.

Four of the participants from Kiiltlirpark say that they never have desire to eat
‘kebab’ which is traditional food of ‘eastern villages’. We want to briefly mention
why they do not like to eat kebab. We argue that the notion of distinction becomes
visible by means of differentiating from lower classes in these following comments
by the participants. Mentioning especially about ‘culture of kebab’ shows us what
they exclude from their own ‘culture’. They exclude kebab from their own culture by
saying ‘I don't have the culture of kebab’. Thus, they separate people who like to eat
kebab, in other words who have ‘the culture of kebab’ from their own cultures. When
we ask the reason behind this separation, they make naturalized suggestions such as
‘maybe because we are from Aegean’ or ‘kebab lies heavy on my stomach’. AS we
know, kebab comes from the east; kebab is the food of black Turks, hence Kurdish
people. They use the culture of kebab as a pejorative thing and through this they
differentiate themselves from other classes, or class fractions, which have a tendency
to be about the culture of east. The following reference from one of the participants,
Arman, will help to elaborate on what we mean. He defines the culture of lahmacun

%8 We mentioned detailed theoretical background about these consumption habits in the second

chapter.
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as follows; “...The Anatolia brought Istanbul the culture of lahmacun. When | was
living in Istanbul, no body had eaten Lahmacun?. They ate ‘pide*°. They started to
eat lahmacun afterwards. Beautiful culture of Istanbul has gone. Now there is
arabesk culture. The people who love eating lahmacun and the people who can cook
lahmacun have this culture. Istanbul received a large flow of immigrants from
Anatolia who have culture of lahmacun. | know these because I am also from
Anatolia. The money and that culture came from Anatolia to Istanbul, because
people who came from ‘east’ have lots of money. You cannot separate lahmacun
culture and the capital. They say I am ‘kiro’** but | have money. Who do you think
you are? Who are you? ...” We see some of our participants from Kiiltiirpark (four of
them) differentiate themselves from the ones who own the lahmacun culture. In the
example of Arman, although he mentions that he is also from Anatolia he
differentiates himself from ‘the people of lahmacun’. He emphasizes on intellectual
capital he has and excludes others by saying they have only economic capital. Thus,
he differentiates himself and sees himself above in the classification structure
compared to them. He is different because he has a graduate diploma from the
faculty of engineering, according to him the ones came from Anatolia do not have
any cultural capital. Subsequently, there are four people in Kiiltiirpark, which share

this attitude.

Unlikely, there are participants from ETV who mention that they would like to eat
Kebab. For example, Ramiz from ETV says that 7 am a kind of gourmand and
piggish. I eat kokore¢®, kebab at streets. | enjoy eating this kind of food because it
exists in our food culture. Especially in Narlidere there is this kind of culture. For
that reason I can’t say I am a picky kind.” \We argue that this distinction within two
tennis clubs is about the fact that they have the people who are located in different

positions in class fractions. We should say that, although there are different

29 Traditional food orginated from ‘east villages’.
30 Traditional ‘Anatolian’ food.

31 Kuro is a Kurdish word, which means ‘boy’. Arman uses the word ‘kiro’ pejorative way.

%2 Kokoreg is a traditional food of Greece and Anatolia which is made up of grilled sheep’s intestines
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approaches to style of eating meat, such as steak or kebab, people from the two
tennis clubs have a general tendency about eating meat. However, most of them from

each clubs also mention that they would like to eat fish.

Most of our participants from both clubs say that they do their food shopping from
Migros, a supermarket chain. Even one of our participants says that ‘even if I know I
will be overcharged at Migros, | will shop from there. Because | feel satisfied at
Migros since the shelves are well organized...”. Thus we see that, the principle of
consumption is not only about needs, it is also about tastes. And middle classes, as
we have mentioned above, care for stylization. Furthermore most of them say that
they never shop from markets such as A101 and BIM only because of political
reasons. From both clubs participants say Islamic capital market owns these markets
and they do not want to help them add money to Islamic capital. Berk from
Kiiltiirpark says that, ‘I don’t buy from Bim, I don’t but from A101, namely because
these brands’ reputation in society comes with ‘United Islamic Markets’ and so on.
Plus, they are not like a market; they don’t have any appeal any charm. For
example, there aren’t any market shelves, the products are underfoot’. Similarly with
Kiiltiirpark most of our participants from ETV do shopping from Migros. And some
of them say that they do not do shopping from A101 and BIM because of “political
reasons’. Emine from ETV says, ‘I don’t prefer Bim and A101, because, I hear that
Bim’s income goes to Islamic parts, and A101’s income goes to PKK, I don’t know
whether these rumors are true or not but I don’t want to be a side and party of these
politics hence I don’t buy from these markets.” \We knew from Bourdieu that classes
are not rigid categories and factors such as the political viewpoint, the age, the
geographical district are also important elements to generate ones class position. We
argue that for the participants from both clubs this emphasis about ‘the politic market
chains’ is significant by means of creation of a class. Additionally, A101 and BIM
are markets with the mission to provide accessibly priced food to lower classes that
do not have the luxury of choice, therefore lower class people frequently do shopping
from these markets. And the choice of not preferring these markets is general in both

clubs that consist of middle classes who can afford to have taste of luxury.
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In sum, when we make an overview we see that, there is a general tendency about
shopping from the similar markets and not shopping from another group of similar
markets. They generally choose to eat or not to eat the same things. This is again an
indicator of they all in the same class. Unfortunately distinction strategies cannot be
seen probably because of researcher’s inexperience. Or this may be caused by the

fact that nutrition is the very basic need and represents class’ choices as a whole.

3.3.4.3. Clothing

In this section, we discuss clothing preferences of our participants: First, the thought
about clothing styles, and second, buying preferences of them. In order to understand
these we asked the questions such as, “If you have a clothing style what is it?”” “What
kinds of clothing style do you like or dislike?”” “Do you prefer specific brands; why
and why not?” When we analyzed the answers we observed specific tendencies

between and within the tennis clubs.

Most of our participants from Kiiltiirpark and ETV mention that they have a style of
clothing and it can be named ‘sportive’. We want to note that this factor is related to
Bourdieu’s argument similar class fractions have similar tastes (Bourdieu, 2015).
Some of them emphasize that their style is actually ‘sportive chic’. ‘I like to wear
sportive, namely | always wear sportive. For example, the thing I mostly like is
leggings, if 1 will go to bar at night I will put on a pair of boots and a leather jacket
then I am ready.’ The majority of our participants from Kiiltiirpark have the same
clothing style that is sportive. Hence for Bourdieu mentions that in today’s world one
does not have to talk about fashion but rather free, sportive and cool
(clothing)(Bourdieu, 2016c, p. 232). Hence the ones self-differentiates themselves by

means of not caring fashion like ‘others’ but wearing (and being) causal and cool.

Furthermore, when we ask the participants from both clubs what kind of clothing
they dislike, we see that most of them share a béte-noire style: ‘extravagant, fancy
clothing, showily-dressed’. Like Burcu from Kiiltiirpark says, ‘My clothing style is
sportive and modern. Namely | do not like heavy make up, chic jewelry, lots of

accessories or always having cool hair. | do not have this kind of styling. However, |
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definitely have a unique style, which is not a striking one. | like sportive, modern,
minimalistic things. | definitely do not like sparkling jewelry. I definitely do not wear
fancy, sparkling, things, because they do not look natural. I like having a natural
appearance. | do not want to judge these people who are trying to be always chic
and fashionable through sparkling things but I think they like showing off. And they
are wearing these not only for showing off but also for expressing themselves. They
express themselves through showing off. I do not have that kind of style.’ Likewise,
Hazal from Kiiltiirpark says the similar things ‘7 do not like fancy things it does not
look classy. It looks cheap; people wear this kind of fancy clothes to come to
forefront, to draw attention.” Similarly, Emine from ETV mentions that, ‘the clothes
that have much décolleté, are extravagant, such as with patterns of leopard fur
(laughing) are very distant to me. I think it is a kind of display. I think people should
attract notice not because of their clothes but rather their manners, attitude and
style’. 1t can be said that people who prefer extravagant outfits are criticized by the
people from both clubs. Consequently, we think why the people from both clubs
dislike that kind of clothing is essential for understanding ‘distinction’ process. We
are able to see what they differentiate themselves from and whom, and what kind of
people. The participants from both clubs classify the people as the ones who use
appearance to be attractive and they name this kind of attitude as cheap or
conspicuous. Thus, their taste is different and there is a classification struggle
happening via the judgement of taste. Hence the fact that they mostly do not like the
same clothing items is an indicator of their class position’s similarity. And we may
add that, because these kind of flashy clothing shows the desire of distinction
apparently and without ‘taste, because others understood this ‘craving’ they

humiliate the ones who has clothing style like that.

Additionally, two of our participants from Kiiltiirpark who work as trainers at similar
ages say that ‘7 do not do what everybody does and so I do not wear what everybody
wears.’ This kind of answers makes us think that these two differentiate themselves
from everyone. Selim and Baha differentiate themselves from not only the other
classes but also from with people that locate in their class fractions. For instance,

Selim from Kiiltiirpark says that ‘I am not a fashion victim. How can | tell, I am
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different. You know that everyone does the same thing but I am not this kind of a
person. I wear what I want, I do not care about fashion or something.” Similarly,
Baha from Kiiltiirpark says that ‘there is Under Armour madness in everybody. |
never buy anything from this brand. Impossible. | do not buy the things, which are
already in everybody’s hands. It seems to me, ‘he wears it so we should also wear it’.
No brother, no. I think you should not follow everyone just because it’s fashionable.
You should wear what you want, what suits you.’ \We see from these comments, there
are people who are definitely against to wear what is fashionable in that time. Selim
and Baha as trainers classify the people (including the members of the tennis club)
who are keeping up with the fashion of that time and be a victim of it. Even Baha
gives advice to the ones generally who are ‘fashion victims’ by saying ‘No brother,
no. Wear whatever you want’. We think it is important that these two are trainers
within Kiiltiirpark, and they (Baha and Selim) differentiate themselves from the men
who wear ‘absurd’ things just to be ‘fashionable’. In addition, it is understood that
they criticize the ones who are also the members of the tennis club. Accordingly, we
observe that they differentiate themselves from the other members of the tennis club
by using their judgement of taste. Thereby we would like remind Bourdieu’s notion

about “taste as a classifier”(Bourdieu, 2016b, p.191).

Quality emphasis is another characteristics of our participants in general. Most of our
participants give importance to quality of clothing. Several people from Kiiltiirpark
and most of the people from ETV mention that the price of clothes is not important
for them. Even some of them say that ‘7 am not rich enough to buy poor quality
products’. While some of them argue that quality is not important | can buy whatever
I like. Differently from ETV, in Kiiltiirpark nine of the participants say that they look
at the price of the thing they are going to buy and if it is expensive they will not buy
it. For example Beril from Kiiltiirpark says that, ‘7 do not have brand obsession, such
as Vakko and Beymen, | even do not enter the shops of these brands because they are
very expensive’. However, in ETV nobody says this. Our participants from
Kiiltiirpark can be said to be located in the higher positions of class structure.
However some of them do not refrain from mentioning they do not buy what they

find expensive. Although, our participants from ETV are closer to lower classes
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nobody says anything about not buying goods if they find it expensive. Although the
participants from Kiiltiirpark look comfortable while talking about the absence of
money, or mentioning that there are things that they find expensive, no one from
ETV says such things. As we have mentioned above, people from the lower classes
try to put themselves on an upper level. And this tendency in ETV can be seen as a
result of this struggle. Because they idealize the shopping habits of upper classes, for
them buying what they want is an indicator of feeling upper class. Hence they
generally make this emphasis and never mention on overpriced goods. In conclusion,
the participants from both clubs originate distinctions both from themselves, and
both from the other classes.

3.3.5. Leisure Time Practices

In this section, we analyze the participants’ preferences of leisure time activities. As
Bourdieu argues, preferences about the sports or activities to be done, goods to be
consumed so on, generate a life style besides depending on one. In order to
understand the participants’ life-styles, the things that they like or dislike and the

way they keep away from the latter things are important features. For Bourdieu:

There are as many fields of preferences as there are fields of stylistic
possibles. Each of these worlds-drinks (mineral waters, wines and aperitifs)
or automobiles, newspapers or holiday resorts, design or furnishing of house
or garden, not to mention political programs-provides the small number of
distinctive features which, functioning as a system of differences, differential
deviations, allow the most fundamental social differences to be expressed
almost as completely as through the most complex and refined expressive
systems available in the legitimate arts; and it can be seen that the total field
of these fields offers well-nigh inexhaustible possibilities for the pursuit of
distinction (Bourdieu, 1984, p.226).

Thereby, every act and every thing one consumes or does is related with distinction
mechanism. Consequently, what agents choose to do in their leisure time is also a

crucial point of this process. In order to achieve the answers to our basic questions
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we asked several more questions about the way they spend their holidays, weekends,
the reason why they play tennis and the way they use the social media app Instagram.
Through asking these questions we basically want to investigate two important
questions: from what they differentiate themselves in general? And how do they
differentiate themselves from each other?

3.3.5.1. Distinction on Holidays

According to Bourdieu, having free time to go on a holiday is an indicator in itself
about one’s class position. The preferences about what to do on a holiday and what
to absolutely avoid - also give us clues about one’s class position because it indicates
one’s life-style choices. In order to understand the distinction mechanisms in the
sample we asked three questions. They can be found as follows: “What do you do on
your holidays?” “What are they if there are things you never want to do on your
holidays” “What is your dream holiday?” Through asking these questions we want
to learn what kind of practices they do, what kind of practices they aspire, and what
kind of holiday practices they differentiate from themselves. When we look at the
answers we got from the sample we can say that there are three general tendencies
about going on a holiday in the two tennis clubs. These are as follows: The first one
is going on a ski holiday in winter. The second one is travelling abroad for touristic
purposes and the third one is going on summer vacation for swimming. However,
although the tendencies are similar in both clubs, namely class fractions, there are
differences inside the fractions and we believe that these differences come into
existence because of the differences of fraction within a class. Below, we analyzed

holiday practices that shaped life-styles, and the distinctions about this.

3.3.5.1.1. Ski Holiday

In Kiiltiirpark, there are three tendencies about doing ski. Firstly, four of our
participants are doing ski since their childhood. Learning how to do ski in one’s
childhood is an indicator of the level of inherited cultural capital. Starting to do ski at
six means that the family has the economic capital to supply a ski vacation. Besides,
learning to do any sports in childhood affects one’s success in that sport. In

Kiltiirpark some of participants have been doing ski for years or since their
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childhood. This practice is an indicator of their lifestyle and their position in the class

struggle because, it means they are born ‘advantageous’.

Secondly, two of them from Kiiltiirpark are going on a ski holiday although they do
not like doing ski as a sport. The fact that they mention about going to a ski resort for
holiday but not about doing ski is important to note. It’s because the atmosphere of
the resort and the social environment it presents. In ski resort’s people are not only
there to do ski. The resorts serve not only ski runs and infrastructure for skiing (ski
rental, organized ski run and lifts) but also luxurious spas, cool cafés near ski run,
night fire parties, nightclubs, game rooms, which means resorts serve all-inclusive
holiday package for entertainment. Hence, one does not have to do ski in order to go

on a ski resort for holiday and there are participants as such at Kiiltiirpark.

Thirdly and lastly, three of the participants from Kiiltiirpark mention that they reject
to see ski holiday as a fetish. We want to write down the participant Didem’s
comment: I like to do ski as a sport but there are masses that see ski as a cliché,
they are going on a ski holiday perfunctorily, to show off. Such people say ‘in any
case we go on a ski holiday every mid-semester break. It’s our indispensable’. Why?
They go on a ski holiday because of its ‘name’, its ‘brand’, and because its sounds
cool. I certainly do not like this. People who do ski ‘only’ as a sport and who have
that kind of sporting ‘habit’ for years already go and ski without mentioning it in
everywhere, they do not display it as the others.” Didem differentiates herself from
the people who go on ski holiday for conspicuous leisure. She intentionally or
unintentionally classifies her environment as ‘people like us’ and ‘the others’. We
see she differentiates herself and people just like herself compared to the ones who
like showing off. Her cultural capital is relatively high from the ones who do not do
ski as a sport but go on a ski holiday. She has degree from arts and she works at the
arts business. Her husband is a musician. Maybe because of these indicators about
her intellectual capital she makes this kind of classification and differentiation.
Bourdieu’s notion about distinction becomes visible here. Yet, in Kiiltiirpark there
are such people as Didem who differentiate themselves. To exemplify, Beril

mentions that, ‘Although I don't like to do ski, I go on a ski holiday every winter. I
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like to go for gambling to the casinos at Cyprus. | love it. It is amazing. It gives me
peace. If you handle your budget the atmosphere is very peaceful. Namely, the
people who come to casinos do not have many problems. You get good service and
there is sparkling atmosphere in casinos. Think about it, the only thing you have to
do is to control your budget. That’s it. Hence, I like going casinos. Yes I go also on
ski holidays but definitely I don’t like doing ski.” Consequently, Beril is a kind of
person that Didem does not approve. During mentioning that she does not like the
ones that see ski as a traditional fetishes vacation but not a sport, she criticizes
‘Beril’s kind’ of people. Thereby she makes a classification over tastes and the
reasons of the preferences and put she and the ones as her self in an upper level.

These examples show the inner hierarchies within a fraction.

When it comes to ETV, there is also a tendency to go on a ski holiday as we
mentioned before. Nearly half of the participants from ETV mention that they do ski
for years. However in ETV, there is only one person who knows ski since his
childhood(as an inherited cultural capital), and differently from Kiiltiirpark, there are
few people who say their dream holiday is going on a ski vacation. Although they do
not know how to ski it does not matter for them. Just to smell the atmosphere in a
café with scenery of the snowy mountain and watching skiers while drinking wine is
their ‘daydream’*®. This desire to be with upper classes, feeling like one of them,
living the atmosphere, the thought of pleasure and enjoyment can be seen as one of
the main struggles to climb the social ladder in classificatory process. The legitimate
taste of dominant classes is always hegemonic in cultural arena. Additionally, we
observe the desire of having the legitimate taste and lifestyle. Ozan says, °..in a ski
resort in Switzerland while everybody is skiing — of course I cannot ski but- I would
like to drink wine and watch them.” We want to note that Ozan says this sentence in
our focus group. Meanwhile, there is Demir in this focus group that is doing ski for
years. When Ozan gave this example we asked him ‘What does it make you feel?’
While Ozan says ‘yes, this is what / dream’ Demir burst into laugh and begin to

speak during laughing and saying: ‘What will it make you feel? You will see the
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luxurious cars Porches, Ferraris, etc. You will feel like a loser when you see that
much wealth.” Then Ozan replies, ‘What do you want, you want something like that.’
In this sentence Ozan wants to say he wants something like that but the grammar
structure of his sentence has definitely changed. Although in the previous sentence
he talks with the first singular subject pronoun, after Demir enters with a laugh Ozan
changed this with second singular subject pronoun: ‘This is what I dream... what do
you want, you want something like that...’ This conversation between the members of
ETV shows us the cultural and economic differences of different class fractions. For
Bourdieu, culture reproduces power and in this process the people who are ‘blessed’
with legitimate order have the power to use symbolic violence on others. In this
conversation process we see that Demir uses symbolic violence through kidding
about Ozan’s** dream and later mentioning he is skiing for years, and therefore he
has the legitimate life-style. However, we can sense from Demir’s comment that
since he has not enough economic capital compared to dominant classes, or a Porche,
a Ferrari when he goes on that kind of a holiday he feels like a ‘loser’ compared to
dominant class, but he differentiates himself from Ozan, as well. Thus, just as
Bourdieu mentions on Distinction, class relations are also relational and show itself

in daily life as classificatory relations.

3.3.5.1.2. Travel & Tourism

The legitimate habitus within one class shapes its all choices, and the choices of
lifestyles; yet tourism is not an exception. Travelling for touristic purposes is another
general tendency of two clubs. However there are differences within them. When we
asked the question ‘“What do you do on your holidays?’ nearly everybody from both
clubs say that they are travelling abroad to mostly Europe. Additionally again most
of the participants from each tennis club say that their dream holiday is also

travelling abroad.

However unlikely Kiiltiirpark only in ETV some of our participants said that they
have never travelled abroad for any reason so their dream is travelling abroad. For

% Demir goes to tennis tournaments abroad, he says he realize for years all of Ozan’s dreams such as:

skiing, going to USA etc.
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example, Ela who is a member of ETV said that ‘I have never gone abroad in my
life, it can be Greece or Greece Islands, but | would like to go, | feel a deficiency
about this’. Thinking of never having been to abroad as a shortcoming is also
speaking the language of the legitimate cultural order. In order to adopt adequate
lifestyle she should have been travel abroad, she knows this, she feels this from the
conversations about the atmosphere and this symbolic power makes her feel lack.
Moreover, Hayal from ETV says that her dream is going to America because her
friends from tennis club praise America to the skies and because of the American
movies she watched on television. Thus feeling the power of the legitimate culture
and lifestyle shapes her dreams. Furthermore, again there is important dialogue
exchanged between Ozan and Demir in our focus group. Ozan answers ‘my dream
holiday... What was it Florida? Well, was it Florida Beaches? As always shown in
American movies and series. Ah no Miami. | want to be within the crowds and want
to swim in that sea with people in Miami. They are jumping and running to the sea in
films. There are many men and women running around you freely. | want to be with
them and feel the freedom, together with them. We see it in TV like that and | want to
live it in this way.’ Demir replies with laughing, ‘7 have been to these places. In
reality there is not such a thing. TV shows it that way, do not believe it.” Demir
mentioned that he lived Ozan’s dream before, and ‘it is not a such thing’. He makes a
display and we feel that he classifies himself in an upper position. Thus, in symbolic
arena there are classification struggles between Demir and Ozan. They are the
members of the same club, their economic capitals are relatively equal to each other
but their cultural capitals are different on behalf of Demir. Due to the fact that we
make focus group different kind of classifications become visible such as inner

classifications within a fraction as we have seen the example above.

Furthermore, as we mentioned before creating differentiation between ‘others’ is
one’s power in social other, one of our participants say about travelling abroad as,
‘everyone goes to cliché locations such as Paris, Milano, I do not prefer this kind of
places, | prefer fantastic places which is unpopular. For example | traveled to
Cinque Terra, it was gorgeous, ah I did go to Paris but not anymore’. This discourse

is familiar from the other parts. And Serdar makes distinction and creating separation
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between everybody.

Additionally, we see that several people from both tennis clubs mention that they
conjoin vacation and tennis with each other, such as going to Paris to watch Roland
Garros Tennis Tournament. Sevim from Kiiltiirpark says ‘err.., honestly, I like eating
and drinking, going abroad. We have a friend group from Kiiltiirpark; we love both
travelling and watching tennis matches on good tournaments. That’s why we
organize our plans by considering the ATP tournaments. We choose the country we
will travel only if there is a good tournament in there on that time. | love these kinds
of holidays. Namely, | went for Roland Garros to France twice, | watched US Open
in United States, | went to Rome to watch an ATP. We like this kind of holidays.’
Consequently, although we cannot claim that going holidays to watch international
tennis tournaments is a general tendency because there is one participant from
Kiiltiirpark and one from ETV who mention that they prefer this kinds of holidays.
Therefore it is not a clear and common an lifestyle indicator of the tennis clubs

members.

3.3.5.1.3. Sun and Sea Tourism

Sea and sun tourism for summer is another tendency we observed with both tennis
clubs. Whether this sea holiday will be on a boat or in luxurious all-inclusive hotel or
in antique seaside town varies within the participants

In Kiiltiirpark, there are two tendencies. First one is to spend all the time in all-
inclusive luxurious resorts and do not leave the hotel, sunbath all day, get five-stared
service. The participants with relatively higher economic capital compared to their
cultural capital are generally have a tendency to go on this kind of a holiday. Another
tendency is going to an antique seaside town, staying in a boutique hotel both touring
around the historical places and also enjoying the sea. The participants who choose
this kind of a holiday have relatively higher cultural capital, which leads us to
observe inner fraction hierarchies. Furthermore, some of the participants that choose
antique seaside town type holiday mention that they never want to go luxurious
hotels as ‘some others’, because time is very precious and laying down all day means

killing time, they want to ‘discover’ new places. In addition they differentiate
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themselves from the ones who lie down and Kill the time in their holidays. Such as
Didem says that, ‘In my holidays | want to go to sea but also want to visit
archeological sites and museums, because culture and history is so important, maybe
I am thinking like that because the education I had.’ Thus, we see she differentiates
herself from the others through her educational capital. In KTP, there are people who
would like to conjoin their holidays with artistic activities such as going to museums,

however it is not the case in ETV.

In ETV, there are also similar tendencies about not preferring luxurious hotels, there
are people who says that they are going all inclusive hotels, but there are people that
saying ‘It is not even the last choice for me to make the hotel holidays which is the
first choice for the everyone.” Thus, again we see the distinction process realized in

the participant’s comments.

In ETV unlikely from Kiiltiirpark, there are few people who mention that they have
boat trip on their holidays. Furthermore, there are people saying that their dream
holiday is yachting. Beril who is worker with lycee degree says that, ‘my dream is
sunbathing on a yacht...yes in summer.’ Beril’s dream is shaped through legitimate
culture; maybe the ‘charming’ dominant image of people that are sunbathing and
enjoying on a yacht is her desire, feeling free from the taste of necessity. Moreover,
Hayal says that ‘Once we had a yacht but we sold it for some reasons, but its joy is
different, once you live in marina. For instance: level of people is very high in
marina. The level is higher than compared to tennis. We loved it, | want to go Greece
Islands on boat again.” Although we understood from Hayal’s words her family had

a economic fall over, she uses her lived experience to gain symbolic power.

To sum up, about holiday practices, there are general tendencies in both participant
groups as going on ski holiday, travel and sea tourism. However, the form of the
realization of these practices differs in respect to creating differentiation and

classification among others.
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3.3.5.2 Distinction on Leisure Time Practices

In this part, we analyze the participants’ preferences about weekends and their
leisure time. There are several tendencies that strengthen our argument about their
class position but there are also differences about the meanings of these practices
which give us clues about class fractions of participants. We asked questions in order
to understand what their preferences are and in order to see if and how differentiate
themselves. The questions are as follows: “What do you do in your free time and at
the weekends?” “What do you never want to do in your free time and at the
weekends?” We detected three similar tendencies within both participant groups,
which were spending time on artistic activities, going to Cesme in summer, avoiding
spending time in crowded places. However, there are differences and distinction

mechanisms at work as well.

3.3.5.2.1. Artistic Activities

Firstly, the participants mentioned doing artistic activities in leisure time. In
Kiiltiirpark three times more people mentioned about their desire to do artistic
activities in their leisure time as compared to ETV. These practices are, reading
books, watching films, and going to concerts and visiting museums and art galleries.
As we mentioned in chapter two Bourdieu in The Love of Art researches different
classes different interests and understanding about works of art and in our research
we also observed that the ones from upper fraction of the middle classes have much
more interest on artistic activities as compared to the ones from the middle fraction.
There are people from both tennis clubs that mentioned that they would read books
and they would like to read many more books if they had time. Different struggles of
classification occur in this process. For example, although one participant from
Kiiltiirpark classifies himself in an upper scale by saying he does not read what
become bestseller, because he does not want to buy something that becomes popular
and his tastes are not shaped by the popular culture, another participant from ETV
classifies herself by saying that she reads too much because she has the capacity to
be able to read and understand very fast. Going to cinema or watching movies at
home are other activities, which is applied to both of the clubs. There are several

participants from both clubs that say that they would like to watch box office movies
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of similar genres such as romantic comedy, fantastic, and history. On the other hand,
this rate is higher in ETV although Ela says that ‘I especially like foreign movies. 1
don’t like Turkish films. I am keen on American movies, for example I don’t like
festival films. I like action, adventure, detective and mystery films. I don’t like
festival movies because I find them ‘heavy’. Scenes progress very slowly and there
are too many stable scenes, the scenery is not mainly based on talk but it consists of
very slow visual things. | get bored of them. Due to the fact that I like active films
that kind of movies don’t interest me.’ Subsequently, Ela gives the reasons of why
she does not like art movies. Furthermore, there are not anybody in ETV says that he
or she is interested in art films. However, in Kiiltiirpark both the ones that are
interested in art are higher for three times, and also there are people who say that
they are interested in ‘heavy’ movies. For example, Gizem says that ‘Just as I like
books that are powerful by means of literature, I like ‘heavy’ movies to watch. I like
art movies.” Subsequently, although two of the clubs some participants say that they
would like to watch movies, there are differences of their tastes. And tastes are
crucial by means of classifying the others. Hence we see that the two clubs’
judgement of taste of movies are different. Although there are people who say that
they would like to watch art movies in Kiiltiirpark, in ETV this is not the case and so

there is a participant who says that she would never like to watch art films.

Furthermore, unlike ETV, in Kiiltiirpark there are both self-titled and professional
artists such as painters and sculptors. In addition, only the members of Kiiltiirpark
utter that they would like to go to the concerts, theatres, and see artistic exhibitions.
These observations strengthen our assumptions about the members of Kiiltlirpark
who locate themselves (and they economically are) in an upper position in class

structure by means of cultural capital.

3.3.5.2.2. Sun and Sea

Secondly, going to Cesme that is Izmir’s most luxurious seaside town at the
weekends is a general tendency among the members of both clubs. We would like to
offer some information about Cesme. There are both private beaches and public

beaches in this town. And three different tendencies towards swimming preferences
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present themselves: first one is to choose private beaches for entertaining and
‘security’. Every private beach requires an entrance fee which costs at least SOTL
approximately 15USD. Furthermore, the beaches offer parties with a DJ. In addition,
one cannot enter the beach club without giving reference of an acquaintance, there
are bodyguards at the entrance and they are able to not to permit potential customers.
The seating prices range hierarchically; for example one have to order some sort of
an alcoholic beverage which costs at least 1000 TL app. 250 USD in order to sit at a
lodge. Second tendency is not to choose private beaches because of avoiding show-
off and hence choosing calmer but secured beaches. These are generally private parts
of public beaches, which offer only sunbed and umbrella with a more modest fee like
30tl. Thirdly and lastly, there are public beaches that are free and this leads these
places to be the most crowded beaches, and people from the clubs are going to public

beaches for just swimming and they quickly leave.

In Kiiltiirpark nearly every participant (eleven in fifteen) has a summerhouse in
Cesme, which is an indicator of wealth. Hence they say that they generally go to the
calm beaches, which are close to their house. In addition, some of the participants
from Kiiltiirpark say that they never want to go to the private beach clubs because
these places serve as money trap. Due to the fact that economic capital of
participants from Kiiltlirpark is higher compared to the ones from ETV, it seems that
they are much more comfortable to mention about what they find expensive and
avoid to consume. For instance Arman from Kiltiirpark says that, ‘I never go to
beach clubs, because they are money trap, very crowded, noisy and the sea is not
clean. Especially the sea of Ayayorgi is no longer clean’. In ETV there are not any
people saying that they would like to go to beach clubs but at least they did not
mention about the beach clubs saying that they ‘function like money trap’ as several

participants from Kiiltiirpark said.

The rate of owning a summerhouse is lower among the participants from ETV. In
ETV only three of the participants (three in sixteen) have summerhouse in Cesme,
two of them mentioned that they had once but they sold it out, which leads us to

think that they may have ‘fall down’ in the social strata. Consequently, This
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information serves as an enriching fact about their economical capital as compared to
the ones from Kiiltiirpark; as we mentioned that economic capital of the participants
from ETV is lower than the ones from Kiiltiirpark, which can be given as one of the
most important proofs of the difference in their class fraction Thus, the participants
from ETV mention that they go to Cesme for one day at the weekends. Additionally,
in ETV there are people who mentioned that once they had had a summerhouse in
Cesme but they had sold it for some reasons, which might be an indicator of losing

wealth.

The general tendency among the members of both of the clubs is not going to public
beach, which is they find crowded and unsafe. It is said to be unsafe because the
people in the public beach are from lower classes and we know that these
participants would classify the people from lower classes as dangerous and dirty. The
shelter conditions of these lower class people play a part in this classification,
obviously. To give an example, Hayal from ETV says that ‘we went to Ilica Beach —
which is a free public beach- for once, and we are harassed by men in there. Thus,
we have never gone there again, we get used to clean and secure atmosphere in
private beach clubs in Ayayorgi’. And she adds ‘once we had a summerhouse in
Cesme Ayayorgi district®>; and Babylon Beach Club™® is free for us because Babylon
uses our gated community’s patch. We hang out in Babylon all summer, we all met
and hang out with the artists that came to the Babylon, hence our summers were
going great’. e see that she classifies herself in an upper position because of her
acquaintanceship of artists; which is her social capital. She is proud of her social
capital, which is accumulated because of her family’s wealth —the potential to own a
summerhouse in Ayayorgi-. Consequently, Hayal from ETV says that they sold out
their summerhouse and their yacht, but any way she is proud of ‘her past life’s
conformity and she differentiates herself from the ones in ETV by mentioning her
‘knowledge about rules of etiquette’. (However this approach of Hayal is not the

dominant one in ETV).

% Which is nearly the most expensive district in Cesme.
% Babylon Beach Club is located in Ayayorgi district. On night the club become night club and

become concert hall. The entrance fee is approximately 70TL for a day.
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Due to the fact that the private beach clubs’ conspicuous atmosphere unlike Hayal
from ETV some (four by number) participants from ETV mentioned that they would
never want go to this kind of places but they would rather choose more silent and
calm places. They criticize the ones whom are going the private beach clubs such as
Babylon, for example Aydan says that ‘these kind of private beach clubs seem to me
as a showcase, the people who go to these places are there to show off. | do not like
the things they like’. Hence, there are people in ETV creating differentiation about
not marketing themselves in popular places; they choose more quiet beaches just for
relaxing and swimming and they classify the ones who go to the clubs as Babylon for
showing off. This attitude is familiar from Kiiltiirpark. In Kiiltiirpark due to the fact
that participants mostly have a summerhouse in Cesme, they say that they generally
swim in the sea, which is most close to their home, clear and tranquil. For example
Burcu from Kiiltirpark said that ‘Due to the fact that we have summerhouse in
Cesme, we are generally there. I love the Sea of Boyallk37, we live in Boyalik and so |
go to the sea of Boyalik on foot. I don’t like clubbing; I can only go tranquil beach

clubs such as ‘Kum Beach’.

Third tendency is avoiding spending time in crowded places. This tendency is
general without exception in each tennis club. Everybody mentions that they never
want to go shopping malls at the weekends especially because of the crowd. When
they are going to eat outside with relatives they mention that they avoid crowded
cafes but rather choose to enjoy themselves in calm cafes with beautiful scenery.
Generally in each club, members emphasize that the prices should be moderate
without neglecting hygienic standards. For example, Sevim from Kiiltiirpark says
that, ‘I mean the space doesn’t have to be very luxurious for me. It is enough for me
if the food I eat is delicious, the atmosphere of the sphere is clean and tranquil.’
However unlike the participants from Kiiltiirpark, there are people (six by number)
who mention that they definitely choose luxurious places in order to get good service
in ETV. Which can be an indicator about their desire to feel like the upper class

people. In conclusion, in this part we analyzed the preferences of leisure practices

3" Which is one of the oldest districts in Cesme.
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especially about weekends. For example, Ela from ETV says that ‘I prefer dining in
the places that are chic, elegant and beautiful. I never prefer shabby places’. In
addition, Hayal from ETV says, ‘I cannot eat anywhere. If my friends take me to
shabby and sloppy places, | cannot eat anything. | mean, all the friends eat but I
don’t, I would rather being starved to eat in that shabby place. Namely, I will get the
queasy feeling in that situation. Generally, | prefer eating at better places. I mean,

we generally go places that are known as luxurious’.

About criticizing lower classes leisure habits and creating distinction among them
there is emphasis two of the participants from ETV. Fatma from ETV says that ‘For
instance | feel sorry about the youngsters that continuously smoke water pipe on
Kordon. | mean there are better things to do. To have healthy life they can have a
walk on the ‘Kent Orman’. Its okay when smoking water pipe is occasional but there
are people whom continuously do only this. Maybe they don’t have any other options
and opportunities to do better things. Maybe because of their financial
restrictions...” Similarly, Nil from ETV says, ‘I don’t prefer places like ‘Nargile
Café”®. It is both unhealthy and the people who go to these cafes do this (smoking
water pipe) continuously. They sit at the café and pipe all day. And it does not add
any thing to them. | mean these people are not the same compared to the ones who
listen to music and go to theater. Namely, for them the life is... Maybe they have
narrow viewpoint. I don’t know if it is bias or not but I think they are wasting their
time, and I don’t think that they taste any pleasure in their life. Their only aim is to
kill their time... it may be because of their financial restrictions. Financial situation
is also important. Going to the cinema is higher priced compared to smoking water-

pipe...” This talk happened on a focus group interview.

The similar tendency can be seen in Kiiltiirpark, Handan from Kiiltiirpark give
example about the ones who go to Mount Yamanlar and do barbecue there. She says
that she does not understand these people, what they are doing at Mount Yamanlar at
the weekends. However, it was a focus group and another participant say that, ‘I

think you shouldn’t say such thing or criticize these people, it’s because they don’t

% Water-pipe cafe.
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have enough money to do different things’. We think it is important that there is such
talking in both clubs during a focus group interview hence, the difference is although
the one from Kiiltiirpark warn her friends about judging lower class choices in ETV

this is not the case.

In conclusion, although there are similar tendencies such as both clubs’ members say
that they go to Cesme, and both clubs members say that they would like to do artistic
activities such as reading book or going to the cinema, how they do these activities
show differences that indicate inner class hierarchies and fractions. Additionally,
although they give similar examples their tastes are different. That indicates their
cultural capital. Subsequently, several people from ETV and Kiiltirpark give
example from lower class people’s leisure activities and differentiate themselves

from these.

3.3.5.2.3. Tennis

In this section, we analyzed what playing tennis meant to the participants and how
the participants differentiated themselves through their feature of being tennis
players from other classes and within their class. In order to understand these
important notions we asked several questions such as, “What does playing tennis
mean to you?” “Why do you prefer to play tennis in this club, or are there any other
clubs do you want to be a member of?” “What are the differences between tennis and
the other sports?” “Are there any people or applications you feel disturbed in this
club?” When we look at the data we collected, we can see that there are several
similar tendencies as well as important differences within each club. We will firstly
look at similar tendencies that lead us to say that they have homogenous dispositions.
Later on, we will look at the differentiations creating symbolic meanings, which

indicates classificatory struggles within a class.

Firstly, tennis is not only a sport for them but is also a very crucial tool for
accumulating their social capital. As we mentioned before, for Bourdieu social
capital can be accumulated and sometimes it can even play a powerful role, even

bigger than the economic capital, plays in classificatory struggles. Hence, the
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participants consciously or unconsciously know the advantages of accumulating their
social capital. For example, both of the tennis clubs’ management demands reference
from a member for an outsider to be accepted as a member. Furthermore if the
management decides that the member behaves improperly they can cancel the
membership. Participants say that they became members upon the recommendation
of their references. A significant notion of the tennis club is the claim that through
tennis their social environment expanded. Everyone from both clubs mentions that
they made so many friends through tennis; tennis became a tool for increasing the
number of their friends. Even some of them mentioned that they live through their

social milieu occurred via tennis, and so tennis milieu become their life.

The members of different tennis clubs interpret pros and cons about the tennis
milieu’s effect on social capital in different ways. In ETV, some people said that
becoming member of tennis club had them meet the people whom they would not
meet otherwise. With Umut’s words, ‘I always prefer the system of membership in
tennis clubs. Namely, I don’t prefer going any open court and playing tennis. I
always say this to my friends, come and be a member of a club. Because, within the
club you will be more social, besides I met with lots of qualified people that I
couldn’t met any time. I mean, you met lots of people that you won’t normally meet
outside of the club.” Thus, being a member of ETV leads them to meet people with
higher status and this makes them feel satisfied about their milieu. However, we did
not come across with such an emphasis in Kiiltlirpark rather we saw an emphasis
about community life. Arman from Kiiltlirpark states that, ‘this is a cosmopolite
community. It has both pros and cons...Pros are, there are people in every single
profession and there is every type of people. There are lots of people to consult in
case of a problem about anything. The number of people you know is increasing. In
today’s Turkey, it is even hard to find people like-minded, but within this community
you can communicate with the people...” Hence as we understand from Arman’s
word, the community life of Kiiltiirpark is good because one can meet with the
people from every profession and in the case of a problem they provide a human
source. Thus, this aspect of Arman is different from saying ‘it is impossible for me to

meet with these kind of people in my normal life’ such as Umut from ETV said.
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Hence these clubs generate social capital but the interests of the people from this
community may differ in order to position the people. For some it is a tool for
climbing the social ladder while for some it is a tool for only increasing social
network and also this feature tend to indicate the class fractions within a class. And
this changes from class fraction to fraction.

Secondly, the participants from all clubs generally mention that cultural, educational
and economic levels of tennis players are relatively higher compared to other sports
and tennis is a sport of elites. The reasons of this can be given as follows: Firstly;
tennis requires a kind of gentlemanliness and, it has not only written orders but also
it has unwritten orders such as congratulating competitor and referees at the end of
the match no matter what has happened during the match, and apologizing from
competitor if any player gets the point because of the ball hit the net. Additionally,
using slangs and behaving aggressively for any time and any reason are not allowed
in the court, so it has a very different culture as compared to other sports such as
football. Moreover, Ozan from ETV says ‘unlike football the competitor is very
distant to player and there is the net between two players, so you can only get closer
to the competitor at most approximately one meter. The distance factor makes tennis
very different compared to football. Because in football, players get in touch with
each other, they draggle with each other’s body fluids -such as sweat- they can push
one another. However in tennis it is impossible and that’s why it has a different
culture. It is the sports of the rich.” We see from Ozan’s comment lower classes have
a predisposition about touching each other comfortably however to an elite in upper
classes this is unseemly. Third, according to the participants in general, playing
tennis requires high levels of economic capital because one needs to buy rackets,
balls, clothes and shoes that are produced only for tennis, which is not the same thing
as playing football on the streets with only a ball. Such as Beril from Kiiltiirpark says
‘Tennis is a luxury for me, because we make very big expenditure for tennis such as
rackets, clothes, we do not regret and do shopping for tennis. For example | like to
go to tournaments it is a luxury for me’. Hence, it demands a membership of a tennis
club, which requires variable amount of fee. Forth, the game has rules to be followed

not only by the players, but also by the audience such as: providing an adequate

118



amount of silence during the match, applauding every player when they make score
whether or not they like or dislike the player and never using slang any time for any
reason. Hence, the participants compare tennis audience to football audience
spontaneously and mention that the cultural level of the tennis audience is different
from football audience. As Didem From Kiiltiirpark says ‘the level of audience is
higher than football audience.’ In the same way, Aydan from ETV says ‘even once
the audience of tennis is different, audience has to be silent, 1 do not think that
football audience can also be tennis audience in an appropriate way.’ Hence nearly
all participants from different clubs classify themselves in an upper level as
compared to football audience, so they gain higher positions in classification struggle
by comparing football and tennis. Accordingly, from ETV some of our participants
also make comparison with tennis and golf and they mention how golf is a very
expensive sport with expensive clothes; and how impossible for them to be interested
in golf. This shows the trickle down effect of tennis. Hence not only upper classes

but also people from middle classes are able to play tennis in today’s world.

We also asked if there were any other tennis clubs they want to be a member of and
nearly everybody from ETV said that they would like to be a member of Kiiltiirpark,
which we regard as an important indicator of Kiiltlirpark’s higher position. They say
the reason of their desire comes from the fact that Kiiltiirpark is the longest-
established club in Izmir. As Bourdieu notes, agents always want to locate
themselves in upper positions in a class structure, and being a member of Kiiltiirpark,
joining in that community make them reach more elite network. Hayal is a case in
point: ‘The people from Kiiltiirpark are different from us; even feeling the need to
say that is peculiar because Kiiltiirpark is the first club of Izmir, the people are
more...well... I have so many friends from Kiiltiirpark whom I know from Cesme
where we had a summerhouse...” Hence Hayal differentiates between profiles of
people from both clubs but she does not want to stand away from the Kiiltiirpark’s
prestigious environment. She emphasized on her possessed summerhouse she had
once upon a time. Through this house she met with the Kiiltiirpark milieu because
people from Kiiltiirpark generally spend time in Cesme in summers. Although she

says that they are different from them she also adds she is not different since she is
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also in the Kiiltlirpark milieu because of her wealth she hold once upon a time.

When we asked the same question the people from Kiiltiirpark, contrary to the people
from ETV nobody said that they would like be members of ETV. However, they
generally (thirteen in fifteen) say that they want to be members of Alliance Petty
Tennis Club. Alliance Petty Tennis Club is izmir’s most expensive tennis club. In
addition, getting accepted at this club is very difficult. In order to be accepted one
has to donate high amounts of money to the club’s association and board decides
whether the applicant is suitable or not for the club. The member from Kiiltiirpark,
Gizem, says that ‘if I had a lot of money, I would like be a member of Alliance Clup’.
But they all give the reason of their desire is because of Alliance Clup located in
Alsancak and it has clay court which is healthier than hard courts that are in
Kiiltiirpark. In sum participants of both ETV and Kiiltiirpark want to be members of
an higher rated tennis club but they do not want to be members of a ‘lower rated’
one. We think that this desire comes from being with the upper ones and hence

increasing social capital and climbing the social ladder faster.

Here are distinction strategies observed within both Kiiltiirpark and ETV. Although
in ETV, people with cultural capital create differentiation between them and others
depending on their educational level, in Kiiltiirpark members create differentiation
between the people who try to gain reputation through their money, and the ones
who do not have the culture of sport and especially culture of tennis. Hence
education becomes the notion of distinction process in ETV. For example Hayal
from ETV says that ‘people who play tennis are generally educated like us, we have
similar aspects, and also the people who are uneducated come to this place.
However, thanks to us they learn and they are rubbed by us, we educate them.’ This
comment seems like a positive one but it shows the distinction strategies of the
members within the same club through their educational capital. The ones with
educational capital use this as a symbolic force and classify themselves in an upper
level as compared to the ones lacking of educational capital. Therefore, the comment
of Demir, who is a member of ETV, about the same topic, obviously contains his

disturbance against uneducated people. When I asked the question ‘Are there any
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kind of people and applications in this club that you dislike?’, he answered me by
making a wry face saying ‘They are illiterate, uneducated and redneck people in this
club, I am annoyed by them’. We see that he differentiates himself and put himself in
an upper level compared to the uneducated members. However in Kiiltiirpark this
process works with a different emphasis. Arman from Kiiltliirpark thoughts as
follows: ‘Some people, who are not elite, try to behave like elite people by relying on
some features of themselves like having money in this club. First, some of them rely
on their good tennis. Some people who are good at playing tennis use this feature for
gaining reputation amongst others. Second, they rely on money they have. Through
relying on the money they try to gain prestige in this club. These kinds of people do
not have any ethics of sport. Unfortunately, they do not have culture of sport, they
were not born into this culture, they join late and they try to use tennis for gaining
reputation. There are unfortunately these kinds of people in this club.” Thus, in
Kiiltiirpark, participants differentiate themselves from the ones who do not have
culture of sports and culture of tennis, and who are unintellectual but only loaded.
Thus, in Kiiltiirpark the discourse of ‘money talks’ is not allowed and criticized by
some people. Additionally, Arman classifies himself at a higher position compared to
these kinds of people because he is experienced in this sport and he has culture of

sport.

In conclusion, although participants from both tennis clubs mention that they all like
the social milieu of tennis clubs, there are different approaches compared to the
clubs. In ETV the participants mention that they intentionally like the milieu of
tennis because tennis makes them meet with the people from upper levels and this
will increase their social capital in a better way. On the other hand, there is not this
kind of emphasis in participants from Kiiltiirpark. Moreover, which is important for
us to note that although people from Kiiltlirpark wants to join Alliance Petty Club,
people from ETV wants to join Kiiltiirpark. Furthermore, in ETV participants
criticize each other within the club such as because some of them are ‘uneducated’ in
Kiltiirpark the participants’ criticize each other within the club such as because of

they are ill mannered.
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3.3.5.2.4. Instagram

In this section, we analyze the participants’ interest in Instagram which is a social
media application based on smart phones only. Because we have mentioned about
Instagram and its features in the previous section, we are not going to repeat them
again®®. In order to understand how and why the participants use Instagram and the
notion of ‘distinction’ processes on Instagram by means of social classes we asked
our participants several questions during semi-structured interview. These questions
are: “Why do you use Instagram?” “What kind of uploaded photos do you like and
what kind of photos do you dislike?” “Which ones are your favorite photos and

why?”

We argue that this part is the most important part of the thesis. It is because of the
reflection of the notion of distinction on social media. Due to the fact that we
mentioned that within the social media applications the users show themselves with
the most ideal form and shape. Additionally, Instagram is the most ‘spectacle based’
social media application because it is only based on photographs and very short
videos. Furthermore, due to the fact that our participants share their ‘idealized self’
and ‘idealized life’ on Instagram, we can see middle fractions and upper fractions of
middle classes idealized self and life through checking their Instagram. Moreover,
just because we asked questions such as “Which photos you upload to your profile
are the most meaningful and beautiful for you?” we have become able to reach their
idealized idealized selves. Hence, we are qualified enough to compare the fractions’

idealized self, which will support and supported by the other parts of the thesis.

Another important point about the importance of this part is given as follows: Due to
the fact that the participants mostly say that they generally follow their peers, we can
borrow from Bourdieu and say that that one’s social capital is very related to ones
social position on the social space. Therefore we can easily say that people from
middle classes, which covers our participants, follow mostly people with whom

share the same class. This fact also contributes to the importance of analysis by

% Ethical considerations are important on social media analysis. Even so we are not going to reveal

any kind of image that indicates the participants personal data or identity.
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means of distinction process within class, and makes it possible to see what these
hierarchies, functioning inside the fractions. Furthermore, in this point we want to
remind that Instagram is based on showing one’s ways of seeing, and the ways in
which he or she lives their life. Thus, when we asked these questions such as ‘What
type of questions do you dislike seeing on Instagram?’ people criticize others with
whom they generally share the same class, by means of their life, and lifestyle. This
is also what Bourdieu mostly mentions about distinction, which is the differences
and hierarchies of lifestyles as an indicator of the classes’ ways of seeing in modern

social space.

In ETV all of the participants have been using Instagram. Their reasons are mostly
following their friends’ activities and sharing the beautiful things they have
encountered in life. Although we did not ask them to compare social media
applications with each other such as Facebook versus Instagram, all of the
participants automatically compared Instagram to Facebook and clarified why they
liked Instagram most. Keeping Pew Internet View data*® in mind, we knew that
middle and upper classes are more likely to use Instagram as compared to Facebook
and this data proved in our research as well. Hence, everybody as if they were
speaking with a single tone mentioned that they took a dislike to Facebook because
they got bored from ‘the nonsense talk and unnecessary mentions’ on Facebook. For
instance, Hayal says, ‘On Facebook there are too many people that write nonsense, 1
do not like to answer these people, | get bored from Facebook. However, on
Instagram there is not such irritating things’. Similarly Eda says, ‘I like sharing the
things that | see and like. It can be nature, sea, and woods. It is the reason why |
drifted apart from Facebook and started spending time on Instagram, because on
Facebook people only take their own photos during having fun with their friends.
However Instagram is not like that, even my account is not private. Instagram is a

place that | share beautiful things, beautiful places.’

40 http://www.pewinternet.org/files/2015/01/P1_SocialMediaUpdate20144.pdf date of access:

15.07.2017.
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Another reason that they offer about using Instagram is following their social
environment, and also being affected by them. Like Umut utters 7 use Instagram
because of my peers. Namely you can see your friends and what they are doing.
Sometimes you want to share on Instagram what you are doing. It is good for
sharing memories, checking when you get bored. | like using Instagram. For
instance, 1 am not using Facebook, it’s been a long time that I have deactivated my
Facebook account, because Instagram is more practical. | do not prefer Facebook
anymore.’ The participants generally say that they check Instagram when they get
bored and they do that every day. Hence minority of our participants say that they
explore new things such as new places to go, new things to do, following fashion
icons and get inspired from what they have seen. Nil says, ‘I love Instagram, for
once it exploring feature is beautiful | explore new artists or fashion styles there.

Hence sometimes looking for your friends is a good thing, it makes one socialize.’

Most of the participants from both tennis clubs mention that they generally follow
their friends on Instagram. The purpose of this act is to sustain contact with their
social environment. Some of them say that especially following fenomen*' pages and
celebrities does not interest them and they only follow their friends. For ex: Serdar
says ‘As for me, Demet Akalin does not have any specialties.” However, less of them
say that they follow “fenomen”s such as fashion icons, make up artists, travel guides
and documentary profiles such as national geographic. Their reasons are learning
interesting things from these profiles, sharing good memoires with their loved ones,
seeing their friends’ good memoires and also sympathizing with their friend’s
happiness. Additionally, some participants who run their own business say that they
use Instagram for publicity of their works and also get inspired from international

sector about their working arenas.

In ETV all the participants say that they generally like to see photos of nature and
natural beauties like beautiful sceneries such as sunset, seaside, and forest views, and

pet animals such as dogs and cats. Hence, Eda says, ‘I am interested in photos of

i . . ., L , ) )
Fenomen is a Turkish word, it’s english is ‘phenemonen’. However this word does not give what

does it mean in Turkish. People with lots of followers mentioned as fenomen.
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nature such as, the natural things like images of Northern Lights and tornados.
Namely | particularly like photos of nature. And of course, | like images of pet
animals, 1 am also a car owner.” Similarly Salim says that he uses Instagram to
make his followers see the natural beauties that he sees in his life. In a similar vein,
when we asked them what they liked most within the photos they shared, some of
them especially say that their favorite photos are the photos which show natural
beauties. We want to recall that according to Bourdieu (2015), unlike people from
upper classes, the people from lower and middle fractions of middle classes like the
images from nature and the fact that participants from ETV like these kinds of

images serves as another proof for our argument.

We want to focus on what participants from ETV dislike seeing on Instagram
because the kind of images they dislike is very crucial for several reasons. Firstly,
they say that they mostly follow their friends and acquaintances. We may presume
that their social milieu is composed of people who stand near the same class position.
Hence we think that looking at what they dislike on Instagram will give us the
answers of the distinction mechanism that mostly processes within a class not as
compared to other classes such as working class. Thus especially in ETV the
distinction process within a class will become more visible because nearly all of
them say that they only follow their acquaintances. So, when we asked what kinds
of photos they dislike, they talk in the same tone saying that people who post
everyday, who post too many selfies, and people who post photos whatever they do,
eat and drink and post photos from wherever they go. We argue that, how they
classify people that post these kinds of images is important for distinction

mechanism.

About criticizing people who post themselves everywhere Hayal from ETV says;
‘...For example, I get bored with the images while drinking coffee with a ‘cool’
presentation of coffee visual, but anyway if my close friends share these kind of posts
I ‘like’ the post as matter of courtesy... Afterwards, I am not doing foolish things, 1
am not sharing nonsense and foolish images such as, at hospital for saying like the

others; ‘Look. I get sick’. Then for example, people post photos wherever they go
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and while whatever they do. ‘Look I am at the beach, look I am at tennis club and so
on’ Namely, I certainly do not like excessive sharing of life, I think it is like over-
displaying oneself.” Hence in these sentences we see she differentiates herself from
people who share ‘nonsense’ photos. Even Hayal classifies the people as ‘foolish’
who share posts, which display themselves the way she tells. However, she says that
also her friends share these kinds of images and she likes also these posts ‘as a matter
of courtesy’ so although she thinks that they are doing foolish and nonsense things,
although she sees them as a fool, and she mentions that she is different from them.
She is so different, so kind and polite that she likes the foolish and nonsense posts ‘as
a matter of courtesy’. Similarly, Aydan from ETV says, ‘I also share images but |
clearly do not post everything | eat and drink at dinner table. | also share photos
from where | go on holidays but I am not making a great show of this vacation like
the ones who make like that way, clear? I do not like this kind of posts’. Thus, we see
that Aydan does not like the ones who are posting for show-off and classifies herself
as more modest compared to them. Thus the distinction mechanism processes
through modestness as etiquette and knowing the manner. The participants from
ETV generally judge their fellows’ attitudes’ by means of lacking of manner and
modesty. This shows us that within the fraction there are also differences and in ETV

this process in terms knowing the ‘manners’.

The participants also make comments concerning on ‘the kiss selfie’ which is
commonly known as “duck face”. Serdar says, ‘I don’t like people when they are
having fun at bar or disco and giving pose with the kiss selfies, | always skip these
kind of images.” Similarly, Ramiz says ‘I do not like young women giving pose while
drinking alcohol with the kiss face selfies’. Hence we see that they classify the ones
as they misbehave on social media. Just as the comments above, they judge the
others about whether they have good manners or not. Subsequently, having good
manners functions as a strategy of distinction. People look at their fellows shared
photos and they judge the photos by means of having good manners or not.
Additionally, we may say that the male participants are disturbed by the sexuality of
women and want to dominate their body and the acts of women, which is also a tool

for power and domination. Hence body is a social product and masculine charisma is
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a charisma of power (Bourdieu 2015c, p.103), we may say that these male

participants talked through masculinities by deciding the orders for women.

Another tendency from ETV is criticizing people who are continuously sharing
photo of themselves on Instagram. As social media is a convenient place for
narcissistic sharings some of the participants emphasize about these ‘selfish’ photos
they perpetually share. Nil says ‘for example, I don't like the ones who continuously
take photo of themselves. It seems unnatural and unnecessary. I don’t want to judge
people but they took of themselves perpetually and it irritates me. Namely, why do
they share of their pictures everyday? It is like being megalomaniac.” Similarly
Salim from ETV says, ‘I don’t like it when people show themselves in the forefront.
Namely it can happen once or twice but people show themselves in every photo they
share. For instance, | have some peers; they go abroad for vacation and share selfies
that on the background there is a touristic place like palace but on the forefront
there is his or her face. Itis ok. You can present your face but not in every photo you
share. I don’t like it. As for me they should show us interesting places not their face
every time.” Kenan from ETV also says that he does not like ‘selfish photos’.
Consequently, participants from ETV criticize and judge who always display

themselves to the forefront.

To sum up, participants from ETV mention that they generally only follow their
peers. However, some of them say that they follow profiles such as National
Geographic in order to learn and see some beautiful things. They choose the photos
with the concept of natural beauties, and with the loved ones as their favorite photos.
Hence they generally judge their peers for being selfish and behaving unmannerly.
Most importantly they classify themselves in an upper position because they have
good manners and courtesy compared to the others. Hence in ETV the distinction
process on Instagram works as being modest and not behaving as parvenu and they
classify themselves with their cultural capital as compared the ones that are judged
by them.
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When it comes to Kiiltiirpark there are different tendencies about using Instagram as
compared to ETV. Unlike ETV, the participants say that their reason for using
Instagram is not only following their peers but also following artists and world-
famous tennis players and athletes. According to Cansu from Kiiltlirpark, ‘the private
life of people, whether they go to dinner or drink does not interest me. There are too
many materials about these on Facebook. What interests me more for instance is,
what kind photos that an artist, a writer, a philosopher share which I would like,
these things interest me. That’s because I use Instagram. I also follow my peers but
only as a matter of courtesy, compulsorily.” However, in ETV we saw that people
say they only follow their peers and they are not interested in following famous
people, which is not the case in Kiiltiirpark. Furthermore, in Kiiltiirpark users of
Instagram say that they use their Instagram profile as a digital album for stocking
their good memoires, which is also not the case in ETV. People say that they are not
using Instagram in order to learn the peers’ activities but consider Instagram profile
as a photo album. For example painter Berivan says that, ‘Unlike my friends in this
club I am not using Instagram in order to learn ‘who does what, with whom, and
where’. I think and see Instagram as an album. I share the work of arts I did such as
painting, sculptures. | see Instagram as a stocking of memories. | am using it for this
purpose.’ In addition, Nehir, who is interested in photography, also says that she

only uses Instagram just for publishing her artistic photography.

Participants from Kiiltiirpark say that they generally like to see photos from their
loved ones, artists, athletes and tennis players. Unlike ETV there is not such an
emphasis on natural beauties but rather there is an emphasis about artistic sharings,
which is not the case in ETV. In our opinion, their interest in art in their real life
affects their usage of Instagram. We may say people from Kiiltiirpark give more
importance in intellectual capital and that’s because they want to improve themselves
by means of art. In this context when we look at their own profile and ask which
ones are their favorite photos, they show us their photos with the loved ones and
work of arts, which they made.
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Most of the participants from Kiiltliirpark dislike some kinds of images that their
peers share. These are such as sharing ‘duck faces and they say that they do not like
posts that are unnatural and artificial. Berk says about the duck faces that, ‘I hate
nonsense selfies. Especially kiss selfies that women share, they share only their lips,
while they are singing in the car, | disgust them. | hate it because it seems unnatural,
artificial, theatrical and irritative. Namely | like simplicity and naturality and these
kinds of posts are out of my character.” Thus, we see that Berk judges his woman
peers for being unnatural and thus his dislike even triggers the feelings such as hatred
and disgust. He classifies natural and simple people like himself on an upper level of
hierarchical social order compared to people who make the duck face. Similarly
Burcu also says that she likes natural and sympathetic photos of people, she says that

she does not post her face.

Most of the participants from Kiiltiirpark also dislike people who are sharing pictures
excessively about whatever they do and wherever they go and people who are
sharing photos of themselves continuously and at least everyday. Baha says that, ‘7
want to say about what I dislike right away. For example, I don’t like poses that are
shared during dinner at dinner table, or at the beach while sunbathing they share
their legs and they have ruined that beautiful scenery of sea cost. Namely you will
say ‘what a beautiful sea cost’ but there are hairy legs you see. Bro. Go away, 1
don’t want to see your hairy legs, let us to see that beautiful scenery, not your hairy
legs. I don'’t like this kind of posts. ‘I am there, I am here, we are having fun’ Bro. If
you are having fun, go and have fun, why are you sharing it and publicize it online. |
don’t love it.” S0, we see that Baha differentiates himself from others who ‘live’ their
joy on social media. Hence not only Baha but also some other participants mention
that they dislike people who share what they eat, what they drink every time because

it is sharing private life excessively.

In conclusion, in Kiiltiirpark there are different aims for using Instagram as
compared to ETV such as following artists and getting inspired by them, and in ETV
participants generally follow natural beauty pages. In addition, what they like and

like to share is also different. Although in ETV participants emphasize on natural
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beauties, in Kiiltlirpark participants emphasize on inspiring sports players and works
of art. We think that this difference emerges because of the differences in their
intellectual capital and the way they define what creates distinction. We think that
mentioning these interests to researcher is also an act for gaining position on behalf
of researcher in distinction process. And what they say to gain higher position has
changed from club-to-club, which can also be referred as from class fraction to
fraction. Hence people from ETV make this difference through emphasizing on their
respect to nature although people from Kiiltiirpark emphasize on their respect to art
and we think that this is an indicator about their tastes and thus their differences

within a class.

3.4. Conclusion

In this chapter, after a brief introduction, we mentioned about the sample and the
method of the research. We made semi-structured in depth interviews with thirty-one
participants. We mentioned about the features of tennis clubs that were under
analysis and the general profile of participants. The participants from KTP are
located in upper fraction of these middle class people and participants from ETV are
located in middle fraction. In ‘The Space of Life-Styles’ part, we started to do
qualitative content analysis of the data we got from the interviews. We firstly
handled the thoughts about education, social classes and conspicuous consumption of
the participants. Secondly, we analyzed participants’ thoughts about physical needs;
which are sheltering, nutrition and clothing. Thirdly, we handled the leisure time
practices. These are holidays (ski holiday, travelling, sun and sea). Then, we stated
about their preferences about weekends and free time; which were artistic activities,
playing tennis, swimming and the usage of Instagram. We did look at how
participants from different class fractions made self-distinction and we discussed it
through detecting the tendencies within both tennis clubs. We will make an

elaborated conclusion about the data we analyzed in the conclusion chapter.
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CHAPTER 4

CONCLUSION

The major concern behind our study was to see how ‘the mechanism of distinction*

functions between members of the different fractions of middle class in
contemporary Turkey?”. Additionally, our study has a sub question: “How do the
mechanisms of distinction and classificatory struggles function on Instagram based
on images uploaded by users that are members of the fractions of the middle class?”
Due to the fact that, class hierarchies and inequalities are also visible in cultural
arena, in order to understand one aspect of culture-class relationship we went to two
different tennis clubs in Izmir the members of which come from the different
fractions of middle classes; KTP and ETV.

Due to the fact that we proclaimed theoretical background in a detailed way, we will
not recall what we have wrote on first two chapters again. The third chapter is the
analysis chapter. In this chapter after a brief introduction we deeply proclaim the
features of the method and specialties of tennis club’s within the sample part. The
method of the study is non-random method, which is non-probability sampling, and
we got contacted with the participants with the snowball sampling method with the
help of gatekeepers within each club. We made semi-structured interviews with the
candidate participants, fifteen in KTP and sixteen in ETV. There are two focus
groups handled automatically because of the participant’s preferences about talking
in public, one from ETV and one from KTP. Additionally, we analyze the data we
got via the analysis method of qualitative content analysis. The semi-structured
interview questions helped us to create categories about the data we took during the

analysis process.

*2 Alternatively we may use the term sense of distinction ‘sense of distinction’.

131



The tennis clubs we took into consideration were KTP and ETV. KTP is located in
Alsancak, the upper-class district of izmir, and the oldest tennis club of Izmir that is
founded by notable person of Izmir such as, Nejat Eczacibasi and Ali Halim Bayer.
The membership fee is relatively high as compared to some other tennis clubs
including ETV. On the other hand, ETV is located in Balgova, which is middle-class
district of izmir. It is not as old as KTP and its membership fee is much more

reasonable compared to KTP.

In the third chapter afterwards, we analyzed the general profile of our participants.
We demonstrate the demographic variables of participants, such as age, gender,
education, profession and employment conditions. Fortunately, due to the fact that
the researcher’s relatives are the gatekeepers, and the researcher and her relatives are
the members of ETV tennis club, and they join the tournaments in KTP for many
years she is familiar with participants generally. Because of their ‘manners’, it is a
shame to reveal their monthly incomes for middle and upper classes. After getting
rejected via the question ‘“Why do you need this information?’ the researcher stopped
asking their monthly income. However, the other information we obtained is
adequately satisfactory for us to make the research and analysis.

Demographic features are, age, gender, education, profession and employment
conditions. The average age rate of both tennis clubs is forty-three which makes the
groups comparable. Gender rate is equal in ETV, but it is not similar in KTP, that
female participants are pretty high. Education is another important variable; in KTP
the graduate education is higher as compared to KTP. Furthermore, there are people
who study abroad, or who send their children to study abroad which are important
indicators of wealth and it is not the case in ETV. When we look at the profession we
see that similar professions exist in both tennis clubs but the employment conditions
are different. For example, in KTP there are more people who run their own
business, which definitely affects the income and purchasing power. Hence nearly all
of the participants from KTP have a summerhouse in Cesme which is the upper-elite
summer district of izmir and owning a summerhouse there definitely requires high

amounts of economic capital, which again is not the case in ETV. Consequently,
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when we looked at the concrete and objective data of the research we prove our
predetermination of the ones from KTP is in upper fraction when compared the ones
from ETV.

After we proclaimed the demographics we made a qualitative content analysis about
what the participants from different tennis clubs thought about the importance of
education. Not surprisingly, the ones from KTP mostly said that education was
important but the education that was received was much more important. This
reminds us what Bourdieu says about the inherited cultural capital. Due to the fact
that, having an education based diploma has got easier, the ones who already has got
it has to use another differentiation strategy in order to make self-distinction. Hence,
as the ones from KTP know that everybody already has an undergraduate diploma,
they mention that institutionalized state of cultural capital is important but, the
inherited cultural capital is even more important, hence in this respect, the manners
the kid has learned from his or her relatives and the case that s/he knows how to
behave in any condition is assumed to have a much bigger significance for the ones
who are the members of KTP. Hence, this is not the case in ETV. In ETV all the
participants mentioned that school education was very important and they did not
emphasized on early education that is provided by family or hired professionals.
Hence even some participants say that education is not only important for ‘science’
but is also important to learn how to talk with a ‘good’ Turkish accent that is in
reality not learned in the school but at the family environment instead. Consequently,
Bourdieu mentions in the Reproduction (1997) education system as a most
naturalized tool of inequalities within social classes. Namely, the ones from KTP
make their self-distinction via their inherited cultural capital. However, the ones
from ETV make their self-distinction through their educational capital that is learned

in school.

After that we analyzed the data about what the participants thought about social
classes. Most of the participants from KTP say that they do not like to classify
people in accordance with their economic capital. Some say people may be classified

through education, which also reminds us they give much more importance in
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inherited cultural capital and inherited education thus, this again contains
inequalities. Most of them do not give answer to our question say that they do not
want to categorize their position. However, some say that they are from ‘lucky
fraction’. They feel that they are from upper class but they do not prefer to use the
term ‘upper class’ but rather prefer to say ‘lucky fraction’. We think that probably
because of their ‘manners’ and etiquette rules they do not use the term. Hence, in
ETV people generally answer the question and say that they are from middle class.
However, there are people who say and use the term that they are from upper class.
In other words, generally in KTP and ETV participants make self-distinction via

their cultural capital not economic capital.

In the conspicuous consumption part, we analyzed participants’ answers about what
they think about luxurious consumption. There is a general tendency about criticizing
people who consume conspicuously, for showing off, or act as parvenu. However,
participants from different tennis clubs give different answers. Participants from
ETV said that they were against people who showed off through using his or her
money in order to gain status in society. Hence we see that they severely reprimand
the ones who use their money for gaining status in society. Consequently, their
‘sense of distinction’ comes from behaving with regards to moral values and gaining
respect through this feature they have, not via economic capital they hold. On the
other hand, minority of the participants from ETV mentioned that they would like to
buy goods from luxurious brands, which is not the case in KTP. Furthermore,
although the ones from KTP also criticize people who make conspicuous
consumption, their anchor point is different. Unlike the participants from ETV,
participants from KTP stated that they were able to buy luxury goods in the direction
of their tastes. However, they said that they would never choose a product like a
Rolex branded watch that it’s high price of known by ‘everybody’, but rather they
would buy something which is unknown but also expensive (i.e. as Rolex) just
because it appeals to their taste. This means that they make self-distinction not for
through their economic capital, they do not want to be seen as parvenu but rather
they differentiate themselves via their tastes. In this respect we want to recall what

Bourdieu (1990, p.50) mentions about conspicuous consumption. He says that if
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consumption’s aim for distinction is naively obvious and exhibitionistic and so
conspicuous, it is spotted by upper class and stigmatized as ‘imitation’. At this point
we observe that the ones from KTP prevent others from seeing them as a parvenu
and put forward their tastes ‘on the front’*. Furthermore, some participants from
KTP said that they would like to make luxurious consumption for artistic purposes,

i.e. buying a painting or going to concert, but this is not the case in ETV.

Afterwards, we analyzed the preferences of participants such as sheltering, nutrition
and clothing which we sort under the umbrella of ‘physical needs’. According to
Bourdieu, sheltering, namely the preferred kind of a home to live depends on ones
composition and total volume of capitals, so it depends on class position, which also
generates life-styles and tastes. The participants from both tennis clubs mentioned
that they would never like to live in districts as Buca, which is working-class district.
Actually, the reasoning of the members of two different tennis clubs is different.
Although the ones from KTP mainly emphasized about the disorganized structure of
the district, the ones from ETV emphasized about vulgarness of the people that lived
in these district and they also said that they would not prefer these districts in order
not to communicate with these vulgar people. Our implication for this situation is,
due to the fact that the ones from ETV are much closer to downward mobility, the
fear they have about falling down and being ‘equal’ to these people, which they
stigmatized as ‘vulgar’ emerges. However, the participants from KTP do not have
this fear and they focused on more concrete facts about the district. Furthermore,
participants from KTP live mostly in Alsancak, and happy about it for the reasons of
closeness to cultural and artistic centers. Additionally, participants from ETV live
mostly in Balgcova which is much more affordable as compared to Alsancak.
However, when they answer about what their dream home is the ones from ETV
mentioned mostly that they have already been living in their dream home, which
reminds of the taste of necessity; not desiring the thing already if it is impossible to

have.

*® Please see Goffman (2012).
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When it comes to their nutrition preferences, the ones from KTP prefer staying
distant from the tastes of working class such as fatty foods much more than the ones
in ETV do. A deliberate number of people in KTP mention that they would not like
to eat foods like kebab because they do not have a ‘kebab culture’. Hence they never
long for eating kebab and similar foods. However, this is not the case in ETV. Except
from this feature, the ones from ETV and KTP have similar tendencies towards
preferring protein based, light foods, such as fish. It is a thing that Bourdieu (1984)
also mentions and we proclaim in the second chapter, nutrition part. Hence the
participants from all clubs mentioned that they would not choose to buy from super
market chains which had close relations to Islamic capital, which reminds us Izmir’s
secular feature as a city and class is not generated only by economic or cultural

features but other features are also important in homogenous predispositions.

Their clothing preferences are in general ‘sportive’ which also Bourdieu notes that
(2016¢c) ‘high’ fashion has changed especially for women that their choices seem
effortlessly simply. Hence, the most of the participants from KTP and ETV
mentioned that they would like to wear casual and basic clothes. Furthermore, they
also dislike the fancy clothing, which they say that they find it ‘cheap’. Hence there
are also people that differentiate themselves from ever kind of fashion style by
saying they are avoiding being a fashion victim. Hence they make self —distinction
by means of being cool and causal. Additionally, they criticize the taste of the ones
who wear extravagant outfits for show-off and but look ‘cheap’. Differently, the ones
from KTP mention that they do not prefer expensive brands such as Vakko and
Beymen because the price of it. Although the ones from KTP have relatively high
economic capital compared to the ones in ETV, we do not see such thing in the
participants from the latter one who say that they prefer whatever they would like
wear and do not care about the price. In sum for us, it is because their desire to be
and look like in upper level. Namely, the ones from KTP make self-distinction via
wearing casual clothing and not wearing flashy. Additionally, they wear according to
their income level. On the other hand, the ones from ETV also mention that they

prefer to wear sportive clothing and reject to wear ‘cheap’ and flashy clothing. In
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addition they buy what they want whether or not its price is high or low. After

clarifying these ‘physical needs’ we afterwards mentioned leisure time practices.

Questions about leisure time practices were asked also to the participants, which the
life-styles can be observed within the choices of leisure time. We categorized these
as, holidays, playing tennis, artistic activities and Instagram usage via photography.
Firstly, we divide choices of holidays into three; these are ski holiday, travel and
tourism, sun and sea tourism. The participants from both tennis clubs mentioned
about going to ski as a vacation. Hence in the KTP there are much more people who
have been doing skiing since their childhood, which enriches their inherited cultural
capital. Furthermore, in KTP there are people who go on ski holidays although they
do not like skiing. Additionally, there are people who criticize people that take ski
holiday as a fetish and instead of taking ski as a sport. Hence the ones that go to do
skiing as sports activity differentiate themselves from the others through criticizing
them as behaving like a parvenu. However, we do not see this kind of difference in
ETV but we see that, there are people whose dream holiday is going on a ski holiday,
which shows the differences within their fractions. The same thing is observed about
travelling abroad, although in KTP and ETV participants say that they like to go an
abroad vacation, in ETV there are also people who say that their dream is going
abroad for vacation. Hence, there are people in KTP who unite their holiday with
artistic activities such as going to museums, exhibitions or art galleries. Furthermore,
going to seaside for swimming is another activity that they would like to do. There
are people who make a holiday on yacht in both clubs hence only in ETV a

participant said that ‘my dream is sunbathing on a yacht’.

After learning what their preferences to do in their holidays we also ask what they
choose to do on their free times, and weekends. The ones from KTP mention that
they would like to go theater, concerts, art exhibitions, read books and watch films as
an artistic and cultural activities. Some say they would like to watch art films, and
heavy literature novels. On the other hand, the ones from ETV also give examples
from reading books or watching films but they say they generally prefer bestseller or

Hollywood movies that show us their tastes are different. Furthermore, going to
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Cesme at the weekends is very common among the participants from in both clubs.
However, most of the participants have a summerhouse in Cesme and this make their
beach preferences differ. Furthermore we see a distance to lower class people’s
weekend activities such as barbecuing on timberlands or ‘killing time’ in

coffeehouses, and Nargile-Cafes.

Playing tennis and being members of tennis clubs is more than a sportive activity but
also a socializing space for making friends as form them in general. In KTP the
participants make self-distinction through criticizing some members as they try to
gain status via their economic power or their good tennis skills. However, in ETV
participants say that there are some other members who are uneducated, but they
show how educated they are with their knowledge of manners. Hence there are
different self-distinction processes is functioning in different clubs. In KTP the
participants make self distinction through their moral manner rules (inherited cultural
capital from family), in ETV the participants make self distinction because they are
educated; have a bachelor’s degree; and that’s why they know how to behave in

society.

The usage of Instagram and photography is another free time activity of the
participants from both clubs. Hence the tastes about photography differ. The
participants from KTP mention that they would like to follow artistic pages and share
artistic photos and see Instagram as a gallery, although the ones from ETV would
like to share images from nature, and would like to follow pages as Natural
Geographic to see world beauties. This difference shows their tastes are also
different. We know from Bourdieu (1984) that middle classes are more curious about
nature but when someone moves upwards in the social stratification, the interest on
nature give its place to art. Furthermore, the participants from both clubs dislike the
selfish sharings of their peers and the users who upload photos in everywhere such as
what they do and what they eat. They find this kind of sharings unethical and
unpleasant. Namely generally the participants from both clubs make self-distinction
through their knowledge about etiquette rules. Another important point is the

participants from all clubs said that they generally follow their social milieu, which
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can be considered as they follow the people who share the similar social class
locations with them. This makes their self-distinction made among ‘others’ but

within the ‘same’ class and that’s why analyzing Instagram is important.

In conclusion, we saw that, middle class fractions differ within each other by means
of tastes and cultural preferences. Hence their reasonings are likely to differ as
compared to each other, and they use different distinction strategies between each
other according to what type of capital they have most, such as upper fraction of
middle classes use their inherited cultural capital in respect to differentiating each
other from middle fraction. And people from middle fraction use their educational
capital because they have less of inherited one. Furthermore, in comparing with
lower classes we see a general tendency about what they dislike but the reasonings of
them is again differs. Hence, in this study we observed and analyzed the distinction

strategies within a class and compared to lower classes.
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APPENDICES

APPENDIX A
INTERVIEW QUESTIONS

1- How old are you?

2- What is your educational condition?

3- What is your job?

4- How do you spend your free time?

5- Avre there any free time practices that you would rather not to do?

6- What do you like to do at your holidays?

7- What is your dream vacation?
8- Avre there any holiday practices that you would rather not to do?
9- There is something called clothing style. Do you have a style of clothing, if

yes, how is it?

10-  If there are any clothing styles that is distant to you, what is it?

11-  What are your essential preferences for food?

12-  Where do you prefer to make your food purchases?

13-  Where do you prefer not to make your food purchases?

14-  What are the reasons for choosing the house you are sitting in?

15-  What is the house of your dreams like?

16-  Are there any districts you do not want to stay? Why?

17-  If you want to buy a luxurious product what is it and why?

18-  If there are any luxurious consumption goods that you never would like to
buy, what are they?

19-  What is the importance of playing tennis for you?

20-  How did playing tennis contribute to your life?

21- What is the difference of tennis between other sports?

22-  Why are you a member of this tennis club? What are the reasons behind your
choice?

23-  Are there any other tennis clubs that do you want to be a member of? Why?
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24-  Why are you using Instagram?

25-  Who are you following on Instagram? Why?

26-  What kinds of images do you like in Instagram? Why?

27-  What kind of photos do you dislike in Instagram? Why?

28-  From what perspective do you criticize the sharings of people in Instagram?
29-  What did you like most about the photos you recently shared?

30-  How important is education to you in improving oneself?

31-  If we distinguish socio-economic groups in the society as middle, upper and

lower class, which group do you most feel close to?
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APPENDIX B

TURKISH SUMMARY / TURKCE OZET

ORTA SINIFLAR ARASINDA AYRIM: iZMiR’DEKI iKi TENiS KULUBU
UYELERI HAKKINDA BiR NITELIKSEL CALISMA

Pierre Bourdieu (1930-2002) sosyolojisinden olduk¢a etkilenmis olan bu ¢alismada,
orta siniflar arasindaki ‘ayrimlagsma mekanizmasi’ incelenmistir. Arastirmanin sorusu
“Glinlimiiz Tirkiye’sinde ‘ayrimlasma mekanizmasi’ orta sinifin farkli fraksiyonlari
arasinda nasil islemektedir?” Dir. Arastirmanin Orneklemi tesadiifi olmayan
orneklemdir ve temsili degildir. Kartopu 6rneklemi yontemi kullanilarak otuz bir
katilimer ile yar1 yapilandirigmis derinlemesine miilakatlar gergeklestirilmistir. Elde
edilen veriler niteliksel icerik analizi yontemi aracilifiyla analiz edilmistir. Bu
calismanin sonucunda, orta smif fraksiyonlarin kiiltiirel pratikler dolayimiyla kendi
aralarinda ayrimlasma amacli farkli stratejiler uyguladiklar1 alt smiflara karsi

ayrimda ise benzer yatkinliklar gelistirdikleri gozlemlenmistir.

Pierre Bourdieu modern toplumlarda kiiltiir ve simif arasindaki iliski hakkinda
aragtirmalar yapmis olan en Onemli sosyologlardan biridir. Ona gore, yalnizca
ekonomik yap1 degil ayn1 zamanda kiiltiirel yap1 da bir iktidar araci olarak isler ve
bireyler arasinda esitsizlikler yaratir. Bourdieu’ya gore, insanlar pasif degil karar
verici aktif fail-bireylerdir. Tabakalasmis toplumsal diizende, bireyler yukari dogru
hareketlilik arzusu igerisindeyken, asagi diisme korkusu duyarlar. Bourdieu da
kiltiriin yukar1 dogru hareketlilik icin bir iktidar kazanma araci olarak nasil

kullanildigini agiklamistir (Swartz, 2015, p.17).

Bourdieu’ya gore farkli siniflarin tilketim temelli yasam tarzlari ile ilgili farkli
yatkinliklar1 vardir. Egemen smifin yasam stili mesru hale gelmistir ve daha asagi
pozisyonlardaki bireyler tarafindan arzulanan olagelmistir. Dahasi, ona gore siif
miicadelesi kiiltiirel alanda kendisini ‘siniflandirict miicadeleler’ olarak gosterir, ve

ayrim amaci bu siliregte temel hale gelir. Tezimizin konusu da orta smiflar
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icerisindeki ayrimlasma stirecidir. Dolayisiyla giiniimiiz Tiirkiye’sinde ‘ayrimlagma
mekanizmasi1’ orta sinifin farkli fraksiyonlar1 arasinda nasil islemektedir sorusu

arastirmamiz i¢in temel 6nem arz etmektedir.

Bahsettigimiz orta siif fraksiyonlari bulmak adimna, izmir’de bulunan iki farkl
tenis kuliibiine giderek arastirmamizi bu kuliiplerden birinde iiye olan kisiler arasinda
gerceklestirdik. Ilk tenis kuliibii Kiiltiirpark Tenis Kuliibiidiir. izmir’in ilk tenis
kuliibii olan bu kuliip 1941 yilinda Izmir’in 6nde gelen sanayicileri ve
politikacilarmin destekleriyle kurulmustur. KTP Izmir’in gézde merkezlerinden olan
Alsancak semtinde yer almaktadir. Ayrica KTP’nin iiyelik iicreti Alyans Kiigiik
Kullip olarak gecen kuliip hari¢ diger tenis kuliiplerine nazaran fazladir.
Analizimizin kapsamindaki 6teki kuliip ise ETV’dir. ETV Izmir’in daha ulasilabilir
orta-sinif semti denilebilecek olan Balgova semtinde yer almaktadir. KTP ile
kiyaslandiginda iiyelik iicretleri cok daha uygundur. Dolayisiyla orta siniflar igin
ulasilmasi daha miimkiindiir. Bu iki farkli tenis kuliibliniin kabaca orta simifin tist
fraksiyonu ve orta fraksiyonunu temsil ettigini iddia etmekteyiz. Miilakatlarda, farkli

kategorilerin altinda sorular sorarak arastirma sorumuza cevap bulmaya gayret ettik.

Tezimizin giris boliimiinde tezin ilerleyen kisimlarinda yer alan detaylar1 kabaca
acikladiktan sonra ikinci boliimde teorik arka plandan bahsettik. ilk olarak simif
meselesi ile ilgili Marksist ve Weberci yaklasimdan kisaca soz ettikten sonra
Bourdieu’nun smif analizini a¢iklamaya gayret ettik. Bourdieu’nun tasarladig simif
analizinin en O6nemli islevi ampirik agilardan kullanisli olmasidir. Sinifi ‘kagit
tizerinde’ agiklamak {izere bir ‘li¢ boyutlu bir uzam’ tasvir etmistir. Bu uzamda
genisletilmis sermaye bicimleri simiflari konumlandirmada 6nemli rol oynar.
Bourdieu’ya gore yalnizca ekonomik sermaye degil ayn1 zamanda kiiltiirel, sosyal ve
sembolik sermayeler de vardir. Bourdieu’nun sermaye nosyonu ve ozellikle kiiltiirel
sermayeye getirdigi atif tabakalasmis toplumlardaki esitsiz iliskileri aciklamak igin
onemli bir role sahiptir. Kiiltiirel sermayeyi tice ayirir, kiiltiirel sermayenin ti¢ farkli
hali vardir; bedensellesmis, nesnelesmis ve kurumsallasmis hali. Kurumsallagmis
halinin bir boyutu egitsel sermayedir ki bu da toplumdaki esitsizlikleri gizlemede en

etkili olan sermaye tiiriidiir. Bunlarin yan sira, kiiltiirel sermaye miras birakilabilir
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ve miras alinabilirdir. Kiiltiirel sermayenin bu 6zelligi esitsizlikleri devam ettirir,
¢linkii birey- faillerin toplumdaki konumu sahip olduklar1 toplam sermaye miktarina
gore belirlenir (Bourdieu, 2015, p.121). Bunun yan1 sira, bireylerin sermayelerinin
hacmi onlarin siifini, sermayelerinin bilesimi ise onlarin iginde bulunduklar1 sinif
fraksiyonunu belirler. Bu noktada ayrimlagsma ve ayrimin anlami farkli sermayelere
sahip bireylerin sinif pozisyonuna gore farkli olarak sekillenmektedir. Bourdieu’ya
gore smiflandiric1 miicadelelerin temeli olan smiflandirict begeni yargisi ayrim
hissinin ana hattin1 aciklar. Bizim analizimizde de begeni, bireylerin neyi begenip
neyi begenmedigi ve bunun farkli gruplar arasindaki genel dagilimi ve egilimi

Oonemli yer tutmustur.

Bu meseleyi aciklamaya calisirken elbette kiiltiirel tiiketim odakli yasam stilleri
tizerinde durulmustur. Bunun nedeni farkli yasam stillerinin bireyler arasindaki
kiiltiirel hiyerarsileri goriiniir kilmalaridir. Ayrim hissi ve begeni yargisi araciligiyla
gerceklestirilen siniflandirict miicadeleleri anlamak adina yasam stillerini incelemek
onemlidir. Kiiltiirel tiiketim ve yasam tarzlari denildiginde, Bourdieu yarattigi
teorinin Thorstein Veblen’in Aylak Swinifin Teorisi(1915) eserindeki gosterisgi
tilketim nosyonu ile hangi agilardan bagdagmadigini ve farkli oldugunu da vurgular
ve biz de bu nosyon iizerinde durmay1 kiymetli bulduk. Bourdieu’ya gore bir kiiltiirel
tiketimin ‘ayrim’ amaci ile yapildigi apagik ortada ise onun ayrim talebi is
gormez(Bourdieu, 1990, s.50). Bourdieu’nun teorisinin Veblen’inkinden farkli

olmasinin bir nedeni de budur (Bourdieu, 2015).

Farkli yasam tarzlari bos zamanlarda gerceklestirilen pratiklerin farklilasmasina
neden olur. Tercih edilen bos zaman pratikleri bireylerin toplumsal siniflarina gore
farkliliga sahiptir. Tenis oynamak, sanatla, fotograf¢ilikla ilgilenmek, Instagram
kullanmak ve tatile ¢ikmak gibi farkli kategoriler iizerinden katilimcilarimizin
yatkinliklarin1 analiz ettigimiz i¢in Bourdieu’nun bu husustaki analizlerinden de
yararlandik. Bourdieu’ya gore, bir kisinin hangi sporu yapmayi tercih edecegi o
kisinin ait oldugu toplumsal siniftan bagimsiz degildir. Tenis sporu 6rneginde tenis
ilk olarak bir elit sporu olagelmisken zamanla daha alt siniflar da tenis oynama

imkanlarina ulagmislardir. Fakat Bourdieu’ya gore tiim simgesel metalar kullanilarak
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0zel bir kuliipte oynanan tenis ile herhangi bir kortta oynanan ve hi¢ bir geleneksel
kurali (kilik kiyafet vs.) uygulamayan tenis basbayagi farkli bir tenistir (1978).
Bunun yani sira bir grubun futbolu mu yoksa tenisi mi oynamay1 tercih edecegi de o

grubun toplumsal sinifindan bagimsiz degildir.

Farkli toplumsal siniflarin sanat ile olan iliskilerini de incelemis olan Bourdicu bir
ortak ¢alisma olan Sanat Sevdasi(1991) adli eserinde farkli toplumsal smiflarin
Ozellikle miize gezme pratiklerine deginmistir. Buna gore, ‘agir sanat’ bir c¢esit
egitim gerektirdiginden her toplumsal sinifin sanat yapitindan anladigi ve alimladig:
sey farklidir. Ornegin, fotograf orta ve alt siniflar i¢in sanatsal bir pratik olarak
algilanirken, iist siniflar fotografa sanatsal bir rol atfetmezler. Instagram’da fotograf
temelli bir sosyal medya uygulamasi oldugu i¢in orta sinifa mensup katilimcilarin

Instagram’daki ayrimlagsma pratikleri de ¢alismamizda incelenmistir.

Analiz kisminda genel olarak tezin metodu ve 6rnekleminden bahsedildikten sonra
katilimcilarin demografik 6zelliklerinden bahsedilmistir. Analizimizde kullandigimiz
demografik ozellikler, yas, cinsiyet, egitim, meslek ve is durumudur. iki tenis
kuliibiindeki katilimecilarimizin ortalama yasi kirk {igtiir, bu benzerlik gruplar
kiyaslanabilir yapmistir. Cinsiyet ortalamast ETV’de aynidir, (sekiz kadin sekiz de
erkek katilimci vardir), bu durum kartopu 6rneklemi metodunun dogasindan dolay:
maalesef KTP’de karsilanamamistir. KTP’de kadin katilimcilar daha fazladir.
KTP’de lisansiistii egitim diplomasina sahip kisiler ETV’ye gore daha fazladir.
Bunun yani sira ETV’nin aksine KTP’de egitimini yurt disinda gergeklestirmis
kisiler veya cocuklarmin yurt disinda okumasina maddi destek vermis katilimcilar
mevcuttur.  Yurt disinda egitim oldukca fazla bir ekonomik sermaye
gerektirmektedir. Bunun yani sira egitim diplomalarina ulagsmak kiiltiirel sermayeyi

arttiran bir durumdur (Bourdieu, 2015).

Mesleklere baktigimizda iki kuliipteki katilimcilarimizin da benzer meslekleri
oldugunu gériiyoruz fakat is durumlarim birbirlerinden farklilik gdsteriyor. Ornegin
iki kuliipte de doktorlar, miihendisler, 6zel sektdrde calisan katilimcilar var fakat

KTP’de kendi isini yiiriiten kisilerin sayisi ¢cok daha fazla. Bu nitelik de kisilerin
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gelirlerini ve satin alma giiglerini etkileyen bir 6zellik olarak karsimiza ¢ikmaktadir.
Ayrica KTP’deki katilimcilarin neredeyse hepsinin Cesme’de yazlik evleri
bulunmaktadir. Kiglik evleri Alsancak veya Karsiyaka gibi likks semtlerdedir. Bu
durum yogun bir ekonomik sermaye gerektirmektedir. ETV’de ise katilimcilarin ¢ok
azinin Cesme’de yazlik evi bulunmaktadir. Somut verilere baktigimizda KTP’nin
kabaca orta smiflarin iist fraksiyonunu ETV’nin ise orta siniflarin orta fraksiyonunu

temsil ettigini gérmekteyiz.

Demografik verileri sunduktan sonra niteliksel icerik analizi yaptigimiz analizimizde
ilk olarak katilimcilarin egitim ve dolayisiyla egitsel sermaye hakkindaki
diisiincelerini analiz ettik. “Egitim sizce kisinin kendisini gelistirmesinde ne kadar
etkili?” gibi sorular sorarak katilimcilarin egitsel ve kurumsallagmis kiiltiirel sermaye
hakkindaki diisiincelerine ulagsmaya c¢abaladik. KTP’deki katilimecilar yogunlukla
egitimin 6nemli oldugunu fakat, aileden gelen egitimin ¢ok daha 6nemli oldugunu
vurguladilar. Bu da bize Bourdieu’nun miras alinmis kiiltiirel sermaye vurgusunu
hatirlatmaktadir. Giinlimiizde egitim diplomalarina ulagsmak daha kolay hale geldigi
icin (Bourdieu, 2015), zaten egitim diplomalarina maddi durumlarindan Gtiirii
senelerdir sahip olan orta siniflarin st fraksiyonlar1 ve st simiflar kendilerini
ayrimlastirma siireclerinde ailelerinden o6grendikleri gorgiiyli 6n plana ¢ikararak
egitim diplomalarina heniiz ulasabilmis olan alt siniflar ve orta siniflarin orta ve alt
fraksiyonlarindan kendilerini bu sekilde ayrimlastirmaktadirlar. Dolayisiyla
KTP’dekiler egitimin kiigiik bir cocukken ailede basladigini, aile gorgiisiine sahip
olmayan bir kisinin ne kadar egitimli olursa olsun onun o egitiminin kiymetli
olmayacagimi vurgulayarak kendilerinin hem diplomali hem de aileden egitimli
olduklart  iizerinden kendilerini digerleri nazarinda bir st konumda
ayrimlastirmiglardir. ETV’de ise miras alinmis kiiltiirel sermaye ile ilgili bir
vurgudan ziyade kurumsallagsmis kiiltiirel sermaye, yani egitim sermayesi iizerinden
bir ayrim ¢abasi gozlemlenmektedir. ETV’de biitin katilimcilar {iniversite
diplomasinin ¢ok énemli oldugunu vurgulamistir. Hatta kimilerine gore okul sadece
bilimsel egitim i¢in degil ayn1 zamanda ‘oturmayi kalkmayi, diizgiin konusmayr’
bilmek icin de miihimdir. Yani st smiflarin aileden Ogrendikleri ve bu yolla

igsellestirdikleri adabi muaseret kurallarini kurumdan beklenmis olmasi ETV’de
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goriiniirdiir. Bourdieu da Yeniden Uretim (1997) eserinde bahsettigi iizere, egitim
sistemi aslinda toplumsal esitsizlikleri en ¢ok normallestiren sistem ola gelmistir,
ciinkii smifsal yatkinliklar1 egitsel basar1 ya da basarisizliklar olarak gosterir.
Boylelikle alt smiftan insanlarin ‘oturmayi kalkmayi’ bilememis olmasi onlarin
‘egitimsizliklerinden’ kaynaklandigin1 diisliniilerek bu onlarin kendi ‘basarisizhigr’
gibi sunulur. Sonug olarak egitim ile ilgili iki kuliibiin de egitime 6nem verdigi fakat
KTP’den katilimcilarin miras alinmig kiiltiirel sermaye vurgusunun oldugu ve bu
yolla bir ayrimlagsma gergeklestirdikleri, ETV’de ise bu vurgunun olmadigi esas
vurgunun  kurumsallagmis  kiiltiirel sermayenin Onemine vurgu yapildigi

gozlemlenmistir.

Daha sonra katilimcilarin sosyal smniflar ile ilgili diisiinceleri analiz edilmistir.
“I¢inde bulundugumuz tabakalasmis toplumlarda kabaca iist, alt ve orta smif ayrimi
ile ilgili ne diisiiniiyorsunuz ve kendinizi nerede goriiyorsunuz?” sorusu sorularak
elde edilen bulgular analiz edilmistir. KTP’deki katilimcilarin ¢ogu insanlarin
ekonomik durumlar1 iizerinden smiflandirilmalarindan rahatsiz  olduklarini
belirtmiglerdir.  Bazilar1  insanlarin  egitimli olup olmamalar1  {izerinden
siniflandirilabileceklerini  belirtmistir ki bu da aslinda egitsel sermayenin de
ekonomik sermayeden bagimsiz biriktirilmedigini hatirladigimizda egitimin nasil
esitsizlikleri gizledigi noktasinda Onemli olur. Bir ¢ogu ise bu soruya cevap
vermemeyi tercih ettiklerini belirtmislerdir. Bazilar1 kendilerini ‘sanshi kesim’ den
gordiiklerini belirterek st smif sozcliglinii kullanmayr reddetmislerdir. Bunun
nedenin miitevaziliga verdikleri 6nemden kaynaklandigini disiiniiyoruz. Aksine
ETV’deki katilimcilarin ¢ogu kendilerini orta sinif gordiiklerini belirtmisler, bazilar:
ise ‘st smif olduklarini séylemiglerdir. KTP’dekilerin aksine bu sodzcigi
kullanmaktan ¢ekinmemislerdir. Kanimizca, bu durum onlarin bu sekilde pozisyon
kazandiklarmi diisiindiiklerinden dolayr kaynaklaniyor olabilir. Sonug¢ olarak,
KTP’dekiler arastirmacinin kategorilestirmesini kabul etmeyerek sosyal siniflari
kendilerine gore yorumlamislar, egitsel ve miras alinmis kiiltiirel sermaye tizerinden
bir ayrim stratejisi yiritmiisler, ETV’dekiler ise kendilerini arastirmacinin
kategorisine gore siniflandirmayi tercih etmisler, cogunluk orta sinif bazilar ise iist

siif olduklarini vurgulamislardir.
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Katilimeilarimizin egitim ve toplumsal sinif ile ilgili diisiincelerini analiz ettikten
sonra, gosteris¢i tiikketim ile ilgili sordugumuz sorularin analizini gergeklestirdik.
Genel olarak her iki kuliipten kisiler gosteris amagli, gorgiisiizce yapilan tiiketim
harcamalarindan rahatsiz olduklarini belirttiler. Bu tarz bir tiiketim yapmadiklarin
belirttiler. Fakat detaylara indigimizde farkli kuliiplerdeki katilimcilarin verdikleri
cevaplar bakimimdan farklhilastigini gozlemledik. ETV’deki katilimcilardaki ana
vurgulardan biri insanlarin maddi durumlarin1 kullanarak toplumda bir statii elde
etme ¢abalarinin ne kadar yanlis oldugu ile ilgiliydi. Yani kendilerini toplumdaki etik
ve ahlaki konumu temsil ettikleri iizerinden ayrimlastirmaktaydilar, ekonomik
sermaye aracilig1 ile statii elde etmeyi etik bulmuyorlardi. Fakat ETV’de az da olsa
bazi katilimeilar liiks {iriinleri sevdiklerini ve bazilar1 ise maddi durumlar yetse liikks
markalardan aligveris yapmak istediklerini soylediler, KTP’de ise kendi zevkleri
dogrultusunda liiks iiriin alabileceklerini sdyleyenler oldu, fakat asla pahali oldugu
bilinen bir markayr alip gosteris yapmak istemeyeceklerini belirttiler. Yani
kendilerini begenileri iizerinden ayrigtirirken gorgli kurallarina uymaya 06zen
gosterdiklerini belirttiler. Gene ETV’de rastlanmayan bir bagska durum ise KTP deki
bazi katilimcilarin konsere gitmek, bir tablo almak gibi sanatsal pratiklere yatirim
yapabilecekleri vurgusu oldu. Yani iki farkli tenis kuliibiindeki yatirim yapilabilecek
liks tiketim iriinleri farklilik gostermekteydi. Bu durumda farkli kuliiplerdeki

bireylerin sermayelerinin farkliliklarindan kaynaklanmakta oldugunu diistinmekteyiz.

Barinma, gida ve giyim gibi ‘fiziksel’ ihtiyaclarin tiiketimi ile ilgili de bir analiz
yaptik. Ik olarak barinmadan bahsedersek, Bourdieu’ya gore barmma, bireyin nasil
bir evde ve nerede oturacagi o kisinin sinifsal pozisyonu ile dogrudan alakalidir.
Ayni sinifa mensup kisilerin benzer yasam tarzi ve tiiketim yatkinliklar1 vardir. Bu
nedenle benzer gruplardaki kisiler benzer tercihlerde bulunurlar. Begenileri
benzestigi kadar begenmedikleri de benzesir (Bourdieu, 2015). 1ki gruptan
katilimcilar genel olarak Buca semtinde oturmak istemediklerini belirttiler. Buca
semti ilk olarak izmir’in varlikli Levanten ailelerinin yasadig: bir semt iken zaman
igerisinde dogu illerinden yogun gb¢ almis ve ‘elit’ degerini zamanla kaybetmistir.

ETV’deki katilimcilarin Buca’da oturmay tercih etmeme nedenleri daha ¢ok orada
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yasayan kisiler ile aralarindaki yasam tarzi farkliliklaridir. Ornegin, orada ‘pis, tipsiz
insanlar var’, ya da °‘oradaki insanlardan korkuyorum, bir sey desem {lizerime
atlayacak gibiler’ gibi yorumlar yapmislardir. KTP’da ise orada yasayan insanlarin
niteligiyle ilgili bir vurgu yapilmamistir, aksine semtteki binalarin yapisi, semtin alt
yapisinin sorunlu olmasi, trafik sorunu gibi bireylerden uzak yapisal sorunlar nedeni
ile orada yasamay:1 tercih etmeyeceklerini belirtmislerdir. Ornegin ‘binalar ¢ok
sikigik, oOnii acik degil o nedenle tercih etmem’ gibi yorumlar yapilmistir.
ETV’dekilerin semt sakinlerinin niteliklerine dair yorum yapmasi1 KTP’dakilerin ise
semtin yapisal niteliklerine yorum yapmasi kanimizca Onemli bir farkliliktir.
Bourdieu’ya gore orta siniflar toplumsal hiyerarside en muglak pozisyondadirlar
dolayisiyla asagi diisme korkusunu i¢lerinde barindirirlar. ETV’deki katilimcilarin
semt sakinlerinin negatif niteliklerine yaptiklar1 vurgu bu korkunun bir sonucu olarak

goriilebilmektedir.

Gida tercihleri de iki grup arasinda benzerlige sahiptir. Proteinli gidalar, saglikli
gidalar tiikketmeye dair vurgu her iki kuliip liyelerinde de gozlemlenebilir. KTP de
ETV’nin aksine ‘kebap kiiltiirii’ vurgusu bulunmaktadir. KTP’deki kimi katilimcilar
kebap yemeyi tercih etmediklerini, dyle bir kiiltiirleri olmadigimi vurgulamislardir.
Dolayisiyla kendilerini ‘kebap’ kiiltiiriine sahip insanlardan farklilagtirdiklarim
gormekteyiz. Bu durum da kebap Kkiiltiiriine sahip olan insanlari ‘kiiltiirsiiz’
gormelerinden veya kebabin ‘Ege’ Kkiiltiirline ait olmadigindan kaynaklaniyor
olabilir. ETV’de ise boyle bir vurgu yoktur aksine bir katilimc1 kokoreci sevdigini
kendi kiiltiiriinde boyle geleneksel yemeklerin oldugunu bagkalart ‘pisbogaz’ olarak

nitelese bile damak tadina uydugunu belirtmistir.

Giyinme tercihleri ise gene iki kuliipte de benzerlik gosterir. Katilimcilar spor
giyinmeyi tercih ettiklerini belirtmiglerdir. KTP’dekiler begendiklerini giydiklerini
belirtmislerdir, Vakko, Beymen gibi pahali markalardan uzak durduklarini,
begenseler bile o markalardan satin almay1 tercih etmediklerini belirtmislerdir.
ETV’dekiler de neyi begeniyorlarsa aldiklarin1 sdylerken KTP’dekiler gibi
biitcelerine pahali geleni almadiklarina dair bir vurgu yapmamislardir. Orta sinifin

orta fraksiyonunda olan bu kisilerin bu vurgudan kag¢inmasi kendilerini tanitirken
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ideallestirmeleri ve kendi ideallerinin ‘istedigi, begendigi her seyi alabilen bir maddi
giice sahip olmalar1’ oldugundan kaynaklaniyor olabilir. Begenmedikleri giyim tarzi
olarak da asir1 siislii, dikkat g¢ekici, ¢ok gosterisli kiyafetleri giymemeyi tercih
ettiklerini belirttiler. Ozellikle kadin katilimcilar frapan bir giyim tarzini ‘basit’
bulduklarim1 belirterek, bir ortamda giydikleri {iizerinden dikkat c¢ekmek
istemeyeceklerini belirtmisler, kendilerini daha ‘diizgiin’ bir giyim tarzimna sahip

kisiler olarak farklilastirmislardir.

Tezimizde katilimcilarin fiziksel ihtiyaclarima degindikten sonra bos zaman
pratiklerini analiz ettik. Bos zaman pratiklerini, tatiller, tenis, sanatsal aktiviteler ve
Instagram sosyal medya uygulamasi olarak kategorize ettik. Tatil pratiklerini
katilimcilarin verdikleri cevaplar dogrultusunda iice ayirdik: kayak tatilleri, gezi
turizmi ve deniz turizmi. Kayak tatillerinden bahsedecek olursak, her iki tenis
kuliibiinde de kayak yapan insanlar mevcut, fakat ¢ocukluktan itibaren kayak yapmis
olan kisiler KTP’de daha ¢ok, Bourdieu’nun da dedigi gibi bu tip kiiltiirel imkanlara
orta yaslarinda sahip olabilmekle daha ¢ocukluktan sahip olup bu alanda yatkinlik
kazanmak sermayelerin hacmi ve kompozisyonundaki farkliligi belirtir (Bourdieu,
2015). Bunun yani sira, ETV’de KTP’nin aksine hayalinin bir kayak tatili oldugunu
sdyleyen kigiler bulunmaktadir. Kayak yapmayr bilmemesine ragmen Isvigre
Alplerinde elinde sarap kadehi ile kayak yapanlar izlemeyi isteyeceginden bahseder
ETV’deki bir katilimcimiz. KTP’de bdyle bir 6rnek yoktur. KTP’de ETV’den farkl
olarak, kayak tatilini kliselestiren, fetiglestiren, kayagi bir spor olarak degil de
gosterisli bir sov olarak goéren kisilere karsi bir elestiri mevcuttur, fakat KTP de ayni
zamanda kayag bir spor olarak sevmeyip gene de kayak tatiline gittigini belirten
insanlar da vardir. Yani Kayak sporu KTP’de orta sinifin iist fraksiyonun kendi

icinde nasil ayrimlagtigina dair bir 6rnek teskil etmistir.

Yurt disi tatilleri, gezi turizmi de iki kuliip arasinda tercih edilen tatil pratiklerinden
olmustur. Katilimcilar Avrupa, Amerika gibi kitalarin yani sira Tayland gibi
‘egzotik’ iilkeleri de gormek istediklerini belirtmislerdir. Fakat KTP’in aksine
ETV’de su zamana kadar hi¢ yurt disina ¢ikmadigini ve bunun biiyiik bir eksiklik
oldugunu, en uygun zamanda yurt dis1 tatili yapmak istediklerini sdyleyen insanlar

olmustur. Hi¢ yurt disina ¢ikmamis olmay1 kisinin bir eksikli olarak gérmesi kisinin
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yasadig1 sosyal ¢evre ve o ¢evrede mesru olan yasam tarzi pratiklerinden etkilenmesi
ile ilgilidir. Gene aynmi sekilde ETV’de yaz tatili i¢in hayalinin bir yatin iizerinde
giineslenmek oldugunu soyleyen kisiler olmustur. Arzulanan bu pratiklerin
KTP’dekiler tarafindan zaten gergeklestiriliyor olmasi, KTP’dekilerin o sosyal
cevrenin mesru hayat tarzina daha ¢ok sahip oldugunu kanitlar niteliktedir.

Calismamizda tatil pratiklerinde neler yaptiklarini analiz ettikten sonra genel olarak
bos zamanlarini nasil gecirdiklerinin igerik analizini gerceklestirdik. KTP’dekiler bos
zamanlarinda ve hafta sonlarinda tiyatroya, konsere, sanat galerindeki sergilere
gittiklerini belirtmislerdir. Bunun yam1 sira kitap okuduklarini ve sinemaya
gittiklerini de belirmislerdir. Bazilari, film ve edebiyat tercihleri olarak ‘agir ve
giiclii’ yapatlar1 tercih ettiklerini sdylemislerdir. KTP dekilerin yasam tarzlarindan ve
bos zaman pratiklerinden kiiltiirel sermayeye ve gelisimine Onem verdikleri
goriilmektedir. ETV’de de bos zamanlarinda sinema ve kitap okumaktan zevk
aldiklarini sdyleyen katilimcilarimiz ¢ok fazladir, fakat konsere ve tiyatroya gitmeyi
sevdiklerini 6zellikle belirten veya sanat sergilerini takip ettiklerini belirten kimse
olmamistir. Kitap olarak ‘best seller’ kitaplar1 okumayi tercih ettiklerini ve
Hollywood sinemasini begendiklerini séyleyen katilimcilarimiz olmustur. Bu durum
onlarin ¢ok satilan ve ¢ok tutulan mesru begeniye sahip olma arzularindan
kaynaklandigin1 diisiinmekteyiz. Cok satilan ve ¢ok izlenen yapitlar tiikketmeyi tercih
ederek ‘risksiz’ bir kiiltiirel tiiketim yapmalar1 elbette ki orta smifin orta
fraksiyonlarinda iclerinde bulunduklari konumun muglakligina karst bir pozisyon
alma olarak yorumlanabilir. Bunun yani sira iki gruptan insanlar da alt siniflarin bos
zaman pratikleri olarak kodladiklar1 nargile kafelerde vakit 6ldiirme ya da uygunsuz

yerlerde mangal yakma gibi pratiklere uzak olduklarini belirtmislerdir.

Tenis oynamak ise iki kuliipten katilimcilar i¢in yalnizca bir spor etkinligi olmanin
cok Gtesindedir. ‘Tenis gevresinin’ genel olarak kendi sosyal ¢evrelerini olusturan
temel sosyal ortam oldugunu konusmalarindan anlayabiliyoruz. Bunun yani sira
kuliiplere yalnizca tenis oynamaya degil sosyallesmeye de gittiklerini goriiyoruz. Bu
nedenle disarda herhangi bir kortta tenis oynamaktansa bir tenis kuliibiinde oynayip
tim gilinii orada sosyalleserek gecirmek onlar1 daha memnun etmektedir. Tabii

kuliiplerin sosyal ortamimin bireylerin sosyal sermayelerini arttirict nitelikleri de
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onemli olmustur. Is baglantilart ya da referans baglantilar1 gibi sosyal cikarlar
tizerinden kuliiplerdeki arkadasliklara 6nem verildigi goriilmektedir. Bunun yani1 sira
her iki grup da kendi iglerinde ve genel olarak tenis ortaminda bir takim
sermayelerini kullanarak ayrimlagsma stratejilerini yiiriitmektedirler. KTP’de
miitevazi olmayan, ya da iyi tenis oynadigi i¢in ‘kendisini elit zanneden’, maddi
durumu ile statii elde etmeye calisan insanlara kars1 bir tepki ve o insanlardan farkli
olduklarin1 vurgulama mevcuttur. ETV’de ise buna yakin bir vurgunun yani sira,
egitimsiz insanlarla ayni1 ortamda olmanin yarattifi rahatsizlik vurgusu soz
konusudur. Yani ETV’deki katilimcilar egitimli olduklar1 gerekgesi ile kendilerini
icinde bulunduklar1 ortamdaki kisilerden ayirir ve bir iist pozisyona yerlestirirken,
KTP’deki katilimcilar kendilerini miitevazi ve gorgiili olduklar1 gerekgesi ile
‘gorgiisiiz’, maddi durumu ile statii elde etmeye calisan insanlardan ayirdiklarini

gormekteyiz.

Instagram kullanim1 bir nevi dijital fotografcilik iki kuliipten de katilimcilarin bir
diger bos zaman gecirme pratigi olarak analizimize yansimistir. Bourdieu’nun da
dedigi gibi neyin fotograflanabilir oldugu ve neyin nasil fotograflanacag: sinifsal bir
niteliktir(1990). KTP’dekiler daha ¢ok sanatsal hesaplart takip ettiklerini ve
Instagram hesaplarint bir dijital galeri olarak gordiiklerini sdylediler. ETV’deki
katilimcilar ise daha ¢ok dogal giizellikleri paylasan hesaplari takip ettiklerini ve
kendileri de gittikleri gezdikleri yerlerdeki gilin batisi gibi dogal giizellikleri
paylasmay1 tercih ettiklerini belirttiler. Bourdieu’da analizinde sinifsal hiyerarside
iist cikildikca sanata olan ilginin arttigini orta ve asagi inildikce ise dogal
giizelliklerin tercih edildiginden bahsetmistir (2015). Iki kuliipten katilimcilar da
siklikla ‘selfie’ paylasanlardan, durmaksizin kendilerini, yedikleri ve igtiklerini
paylasanlardan rahatsiz olduklarini belirttiler. Bu noktada gene karsimiza adabi
muaseret, gorgii bilme veya bilmeme ayrimi cikt1. Iki kuliipten insanlar da bu tarz
paylasim yapan kisileri ‘gosterig¢i’ olarak nitelediler ve kendilerinin dyle

davranmadiklarini vurgulayarak kendilerini ayristirdilar.

Sonug olarak, orta sinif fraksiyonlarinin ayrimlagma stratejilerini kendi iclerinde de

uyguladiklarint gormekteyiz. Kurumsallagmig kiiltiirel sermaye ve miras alinmis
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kiiltiirel sermayenin etkilerinin bu hususta 6nemli rol oynadigin1 gérmekteyiz. Orta
siniflarin alt simiflarin kilttirel pratiklerine karsi olan ayrimlarinda ise homojen
yatkinliklar gelistirdiklerini, ayrimlasma stratejilerinin bu anlamda benzestigini

gormekteyiz.
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APPENDIX C

TEZ FOTOKOPISI iZIN FORMU

ENSTITU

Fen Bilimleri Enstittsi

Sosyal Bilimler Enstitiisii X

Uygulamali Matematik Enstitiisii

Enformatik Enstittisi

Deniz Bilimleri Enstitiisii [ ]
YAZARIN

Soyadi: UZ

Adi : HANDE

Béliimii : MEDYA VE KULTUREL CALISMALAR

TEZIN ADI (ingilizce) :

TEZIN TURU : Yiiksek Lisans | X Doktora

Tezimin tamamindan kaynak gosterilmek sartiyla fotokopi alinabilir.

Tezimin i¢indekiler sayfasi, 6zet, indeks sayfalarindan ve/veya bir
boliimiinden kaynak gosterilmek sartiyla fotokopi alinabilir.

Tezimden bir bir (1) yil siireyle fotokopi alinamaz.

TEZIN KUTUPHANEYE TESLIiM TARIHI:
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