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ABSTRACT

EFFECTS OF FACEBOOK USE ON WELL-BEING: A SELF-
DETERMINATION THEORY PERSPECTIVE

Manuoglu, Elif
B.S., Department of Psychology
Supervisor: Assoc. Prof. Dr. Ahmet Uysal
August 2016, 64 pages

Since Facebook use has been quite common among university students and influenced
their well-being, the primary aim of this thesis is to investigate the effects of Facebook
use on well-being. Diary method was used and participants completed daily measures
of Facebook, daily motivations and daily need satisfaction regarding Facebook use,
and daily well-being measures over 14 days. Results were partially supported and it
was shown that active Facebook use did not predicted well-being whereas using
Facebook with autonomous motivation predicted significant well-being. Moreover,
proposed mediation model was supported. The relationship between relative
autonomy gained from Facebook activities and daily-well-being was mediated by
daily need satisfaction at Facebook. Contributions, limitations, and future directions

were discussed.

Keywords: Facebook use, self-determination theory, intrinsic-extrinsic motivation
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FACEBOOK KULLANIMININ Y1 OLUS HALI UZERINDEKI ETKiSi: BIR
OZ-BELIRLEME KURAMI PERSPEKTIFI

Manuoglu, Elif
Yiiksek Lisans, Psikoloji Boliimii
Danisman: Dog. Dr. Ahmet Uysal
Agustos 2016, 64 sayfa

Facebook kullanimi, tiniversite 6grencileri arasinda olduk¢a yaygindir ve iyi
olus hallerini etkilemektedir. Ancak litaratiirde, bu konuyla ilgili ¢eliskili
bulgular sunulmustur. Bu tezin temel amaci, Facebook kullaniminin iyi olus
hali tiizerindeki etkilerini incelemektir. Bu ¢alismada giinliik dizayni
kullanilmistir ve katilimeilar 14 giin boyunca giinliik Facebook kullanimi,
giinliik motivasyon ve Facebook’ ta giinliik temel psikolojik gereksinimlerin
tatmini 6l¢eklerini doldurmuslardir. Hipotezler kismen desteklenmistir. Aktif
Facebook kullanimi iyi olus halini yordamazken, Facebok’u 06zerk
motivasyonlarla kullanmak, iyi olus halini anlamli bir sekilde yordamstir.
Bunlara ek olarak, onerilen mediasyon modeli desteklenmistir. Facebook
aktivitelerinden elde edilen otonomi ile giinliik iyi olus hali arasindaki pozitif
iliskide, giinliik temel gereksinim tatmini arac1 degisken olmustur. Calismanin

katkilari, zayif noktalar1 ve gelecek caligmalar i¢in Oneriler tartigilmistir.

Anahtar Kelimeler: Facebook kullanimi, 6z-belirleme teorisi, ige yonelik ve disa

yonelik motivasyon



ACKNOWLEDGMENTS

First of all, I should thank my advisor Assoc. Prof. Dr. Ahmet Uysal for his
help, feedbacks, and deep patience in this hard and long process. He was always clear
and understanding to me. | was very anxious during this process and his psychological
support helped me to relax.

I also thank Asst. Prof. Dr. Emre Selguk and Assoc Prof. Dr. Derya Hasta for
their valuable feedbacks as my jury members.

I thank all my instructors at Middle East Technical University at the
Department of Psychology as well. They have been creating challenging
environments for us and thus, we have been trying to do the best.

| am also so thankful to my family. They were always supportive and kind.

| thank my department colleague Fatih Yilmaz for his feedbacks before the
defense and his patience for my all questions.

| thank my lab friends Gamze Turung, Biilent Aykutoglu, Esra Ascigil, and
Gazi Kisa for their feedbacks in various steps of this process. Their help was
appreciated.

Lastly, | am so thankful to Zeynep Cansu Ozcinar, Esra Atici, Tugrul Kanmaz,
and Akif Yaldiz for being with me in my hard and anxious times when writing this

thesis. | greatly appreciated their presence in my life.

Vi



TABLE OF CONTENTS

PLAGIARISM.... .ottt e e e e e e aae e arae e iii

ABSTRACT ..ttt sttt sttt sttt et e neaneebe e ene e iv

OZ ottt v

ACKNOWLEDGMENTS. ... .ottt Vi

TABLE OF CONTENTS ...ttt vii

LIST OF TABLES ...ttt IX

LIST OF FIGURES. ..ottt X
CHAPTER

1 INTRODUCTION. ..ottt ettt e e 1

1.1 General INtrOdUCTION .....ccveeieiieieee e 1

1.2 The Relationship between Facebook Use and Well-Being................... 3

1.3 Passive-Active Use of FacebooK.........cccocoveiiiiiiiiiiiiiieccc 4

1.4 Self-Determination TREOIY ........ccoiiviiiiiiiecee s 5

1.4.1 Intrinsic and EXtrinsic Motivation ...........ccccoeevvveriviieieeseennn 6

1.4.2 Basic Psychological Needs ...........cccceeviveiieiiciciicce e 11

1.4.3 Basic Need Satisfaction at Online Environments ................... 13

1.5 The PreSent STUAY .....cccooeiiiiiiiieieeeese e 14

2. METHOD ... oot e e e a e e nnae e 16

2.1 PartiCIPANTS ......ccviicieciecic sttt 16

2.2 PrOCEAUIE......couiiieie sttt ettt nneas 17

2.3 MALEIIAIS...c.eeeeeeeeie e e 23

2.3.1 Daily Facebook Use Patterns ..........c.ccoovvvrrereneiencneseniniens 18

2.3.2 Situational Motivation Scale (SIMS) .........cccocvevieiieiieiecee. 19

2.3.3 Daily Need Satisfaction...........ccccccevevieiiieiieiiic e 20

2.3.4 Daily WEell-BEING ......coieiiiiiiieieit e 20

3. RESULTS Lottt ans 22

vii



4. DISCUSSUONS ..o 27

4.1 LIMITALIONS ..eoiieiieiie ettt sre e 32
O O o [1 ] o] PSPPSR PRN 32
REFERENGCES. ...ttt sttt 34
APPENDICES
Appendix A: General Need Satisfaction Scale ...........ccccoevveveiiieii i, 41
Appendix B: Facebook Use Patterns...........ccooeieieriiiiiiisieeeeeese e 43
Appendix C: Situational Motivation Scale ............c.ccocvviininiiiene 46
Appendix D: Daily Need Satisfaction.............ccccvveviiieiiieve e 47
AppendiX E: WEll-BeING........ccooviiiee e 48
Appendix F: Positive-Negative EMOLIONS........ccccocoiiiirininineiee e 49
APPENTIX G: SYMPLOMS ...t 50
APPENDIX H: TURKISH SUMMARY/TURKCE OZET.....c.cccccoovvvrirerernnn. 51
APPENDIX | : TEZ FOTOKOPISI IZIN FORMU........cooconiiniiniinininiieeieens 64

viii



LIST OF TABLES

TABLES

Table 1 Multilevel Model with Daily Well-Being as the Criterion Varible
Table 2 Multilevel Model with Daily Well-Being as the Criterion Varible
Table 3 Multilevel Model with Daily Well-Being as the Criterion Varible



LIST OF FIGURES

FIGURES
Figure 1 Fixed Effects for Multilevel Mediation Model



CHAPTER 1

INTRODUCTION

1.1. General Introduction

Social networking is among the one type of online application providing a
significant backdrop for social, emotional, and cognitive status of people (Pempek,
Yermolayeva, & Calvert, 2009). That is, social networking websites (SNSs) such as
Friendster, CyWorld, MySpace, Twitter, and Facebook have been creating new and
individualized public spaces and socialization areas for people (Sener, 2009). In other
words, online SNS use promotes establishment of new social connections and
maintenance of social ties that are already present among users. Basically, individuals
present themselves and construct a profile in these websites (Ellison, Steinfield, &
Lampe, 2007). These websites have become highly popular over the last few years
(Marshall, Bejanyan, Di Castro, Lee, 2013). Especially Facebook has become one of
the most frequently and commonly used SNS since its establishment in 2004 at
Harvard University (Bevan, Gomez, & Sparks, 2014).

Initially, Facebook was introduced for the use of university students, but is
currently reachable for anyone having an e-mail address (Boyd & Ellison, 2008). With
an estimate of 1.23 billion active users as of December 2013 (Facebook Key Facts,
2014), Facebook is the second most visited website in the United States and around
the world (Aleka, 2013). Users of Facebook engage in this site to promote a sense of
community and connectedness with people around them in general (Sheldon, 2008).

Regarding the Facebook’s main mission, people can create profiles which

contains information about themselves, add friends to their network, join virtual
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groups, post photos, videos and status updates both to their profile or their friends’
profile, leave comments to their friends’ posts, communicate privately by utilizing
messaging function of Facebook, send invitations to their friends for upcoming events
or create events (Marshall et al., 2013). Furthermore, Facebook members can learn
common interests such as hobbies, and musical tastes, relationship status, hometown,
and college information of their friends if these information are presented at the profile
page (Ellison et al., 2007). According to research findings, people use Facebook
mostly to spend time, keep in touch with their friends and, to watch and find out what
other people are doing (Joinson, 2008; Sener, 2009). Because of these mentioned
features of Facebook, it can be considered a public environment in which individuals
are exposed each other’s ‘Facebooking’. It was demonstrated in a survey that
individuals in Facebook care about their Facebook friends’ comments or sharings if
these are especially related to themselves (Sener, 2009). This can be an evidence that
forming and managing favorable impressions can be important for some people in
Facebook (Walther, Van Der Heide, Kim, Westerman, & Tong, 2008).
‘Facebooking’ is quite common especially among the college populations.
Spending time on Facebook have become one of the daily activities among U.S young
adults (Pempek et al., 2009). A study conducted in Turkey showed similar results with
U.S. According to the findings, Facebook use is more common among the 18-24 and
25-30 age groups as compared to other age groups (13-17, 31-40, and 41-65). With
regard to amount of Facebook use, 26.9% of users participated in the study check into
their accounts more than five times in a day. In total, 68.4% of users in the study login
their Facebook account at least once in a day. Based on these findings, it can be
concluded that Facebook has become a part of daily routine of Turkish young
population as well (Sener, 2009). Since Facebook is used daily and frequently as
studies showed, investigating its effects on well-being requires a longitudinal design.
Therefore, data of the present study will be collected through diary method.

Participants will complete an online dairy records for 14 consecutive days.



1.2. The Relationship between Facebook Use and Well-Being

High level of popularity of Facebook, especially among the young population
researchers to investigate the reasons of Facebook use, manner in which people use
it, and effects of Facebook use on well-being (Anderson, Fagan, Woodnutt, &
Chamarro-Premuzic, 2012). As Facebook has developed consistently and reached
more and more people since its foundation, especially the effects of Facebook use on
well-being has become one of the most frequently examined research topic in last
years (Bevan et al., 2014). Although well-being is quite important topic in SNS
research, there is no consensus in studies examining the effects of Facebook use on
well-being in terms of their results. For instance, while some research have found
associations between aspects of Facebook use and increased self-esteem (Valkenburg,
Peter, & Schouten, 2006; Yang & Brown, 2015), maintenance and creation of social
capital (Burke, Marlow, & Lento, 2010; Ellison et al., 2007); decreased level of
loneliness (Burke et al., 2010; Deters & Mehl, 2012), more positive view one one’s
physical appearance (Rutledge, Gillmor, & Gillen, 2013), other findings showed that
there are also negative consequences of Facebook use. For example, spending a great
deal of time on Facebook over 14-day period decreased life satisfaction (Kross et al.,
2013); spending great deal of time on Facebook decreased life-satisfaction (Krasnova,
Wenninger, Widjaja, Buxman, & 2013; Satici & Uysal, 2015); increased stress level
(Bevan et al., 2014), decreased empathic social skills of its users (Chan, 2014),
increased depressive symptoms (Blease, 2015; Davila, 2013; Feinstein, Hershenberg,
Bhatia, Latack, Meuwly, & Steers, Wickham, & Acitelli, 2014), decreased mood
(Sagioglou & Graitemeyer, 2014), and decreased self-esteem (VVogel, Rose, Roberts,
& Eckless, 2014).

Since Facebook is highly popular and available to the masses, it is possible
that problematic use patterns can emerge among members and this can influence well-
being negatively. It was suggested in a study that various aspects of how Facebook is
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used can be better predictors than total amount of time it is used in terms of problems
associated with the Facebook use (Kittinger, Correia, & Irons, 2012). Therefore,
different types of Facebook use among members of Facebook can have important
consequences for them in terms of their well-being. Because of this, it is quite crucial
to examine different type of use patterns and their effects on well-being.

1.3. Passive-Active Use of Facebook

According to some studies in the Facebook literature, there are mainly two
kinds of Facebook use (Burke et al, 2010; Deters & Mehl, 2013; Krasnova et al., 2013;
Verduyn et al, 2015). Basically, these are passive and active use. In active use,
individuals actively engage in activities increasing direct exchange with others such
as giving comments and likes to others’ posts, sending messages to their friends,
sharing videos, photos, and status updates which are visible to others; whereas in
passive use, people consume information without direct exchanges such as scrolling
through news feed, viewing post, looking photos, investigating others’ profiles,
reading interactions between friends without giving any reaction (comment or like) to
them (Burke et al; Deters & Mehl, 2013; Krasnova et al., 2013).

It was demonstrated that passive usage has detrimental effects on users’ well-
being especially via envy and jealousy feelings, which in turn decrease affective well-
being of individuals (Krasnova et al., 2013; Tandoc Jr, Ferruci, Duffy, 2015; Verduyn
etal., 2015). This effect was also confirmed when active Facebook use, non-Facebook
online network use, and direct social interactions were controlled. This can be
considered as an evidence to specificity of the effects of passive use on well-being
(Verduyn et al., 2015). On the other hand, active use was found as more beneficial for
the users because it can create a sense of belongingness to the Facebook community
and higher social connectedness (Burke et al., 2010; Deters & Mehl, 2013;).



Although number of studies presented findings about the positive effects of
active use and negative effects of passive use of Facebook on well-being, effects of
use patterns on well-being will be examined to see that whether these common effects
are present in this study. In the light of the presented information about the effects of
active and passive use patterns on well-being, | first tested the hypothesis that active
use of Facebook will predicts positive daily well-being. Specifically, the more active
Facebook is used daily, the more daily positive well-being will be observed (H1).

Although study findings demonstrated negative effects of passive use and
positive effects of active use on well-being, active and passive users of Facebook may
not be influenced in this manner in some situations. Users’ type of motivation when
using Facebook can moderate the effect of active and passive use on well-being. To
untangle contradictory findings and to understand better the effects of different use of
Facebook patterns on well-being, self-determination theory (SDT) and some of its
propositions concerning intrinsic-extrinsic motivation (Ryan & Deci, 2010) and basic
psychological needs satisfaction (Deci & Ryan, 2000, 2008) were used in the current
study. Mainly, the aim of the present study is to investigate the relationship between
daily Facebook use and daily well-being by using self-determination theory

perspective.

1.4. Self-Determination Theory

SDT (Deci & Ryan, 1985, Ryan & Dec, 2000) is a macro-theory of human
motivation and emphasizes the inner resources of personality development and
behavioral self-regulation (Ryan, Kuhl, & Deci, 1997). In general, SDT emphasizes
the interaction between the growth-oriented and proactive human being and the social
environment which can either facilitate or frustrate psychological well-being, activity,

and growth (Deci & Ryan, 2000). SDT claims that human beings have the capacity to
5



act on and master both their inner forces such as drives and emotions, and the external
forces such as environment, they face with.

Moreover, growth, integrated functioning, and development are the inherent
tendencies of human beings. However, although humans have a tendency toward
optimal development and activity, they need some nutriments from their social
environments to achieve these tendencies. That is, individuals should receive
necessary support from their environments in order to develop effectively and
function optimally (Deci & Vansteenkiste, 2004). The theory examines some basic
life issues such as personality-development, self-regulation, universal psychological
needs, life goals and aspirations, energy, and vitality (Deci & Ryan, 2008). Because
of these reasons, SDT have been used to deal with variety of issues within life domains
(Deci & Ryan, 2008).

Since Facebook has been used frequently by college populations, it can be
considered one of the domains in which SDT can examine the relationship between
Facebook use and well-being. Although it was demonstrated in studies that active use
affects well-being positively and passive use affects negatively, motivations behind
use patterns have not been examined. Perhaps, conflicting findings about the effects
of Facebook use on well-being originated from this shortcoming. At that point,
questioning the reasons of specific use patterns can give more precise information
about the effects of Facebook use on well-being. To clarify this issue, intrinsic-

extrinsic motivation concept of SDT was used.

1.4.1. Intrinsic and Extrinsic Motivation

Motivation is related to many aspects of action and intention such as direction,
energy, and persistence (Ryan & Deci, 2000). SDT claimed that not only level of
motivation (low-high) but also type of motivation (intrinsic-extrinsic) for an action
can be different in individuals (Ryan & Deci, 2000a). Therefore, it has distinguished
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mainly two kinds of motivation which are intrinsic and extrinsic motivation, by
examining actions at any given time. This distinction is quite important because
different kinds of motivation is associated with variety of experiences and
consequences for individuals in terms of persistence, performance, and well- being
(Ryan & Deci, 2000).

Basically, if an activity is performed to obtain some tangible reward, the
motivation behind that activity is extrinsic whereas if an activity is performed to
obtain the inherent satisfaction of the activity, the motivation is intrinsic (Ryan &
Deci, 2000). Although level of autonomy is high for the intrinsically motivated
actions, this does not mean that extrinsically motivated actions do not provide
individuals with autonomy. Thus, rather than simply considering autonomy thwarting
environments as extrinsic motivator, SDT states that degree of extrinsic motivation
can change in its level of autonomy (Ryan & Connell, 1989; Vallerand, 1997).

Organismic Integration Theory (OIT) (Deci & Ryan, 1985), a sub theory of
SDT, detailed the different types of extrinsic motivation based on their level of
autonomy and showed them on the self-determination continuum. Some types of
extrinsic motivation are regarded as impoverished forms of motivation and some of
them are considered as more agentic and active based on their level of autonomy
(Ryan & Deci, 2000a). At that point, SDT claimed that there are different degrees to
which value and regulation of a behavior are internalized depending on the autonomy
level of the extrinsic motivation. Since there are lots of activities for people which are
not interesting and compatible with their values, they should try to internalize
regulations and values for better well-being which is influenced positively at the
behaviors performed with more autonomous motivations (Ryan & Deci, 2000b).

In total, six types of motivation, amotivation, four types of extrinsic
motivation, and intrinsic motivation, were explained at self-determination continuum
(Ryan & Deci, 2000). Firstly, amotivation refers to ‘‘state of lacking the intention to
act’” (Ryan & Deci, 2000). When amotivated, individuals either do not perform or
perform without any intention the behavior in question. Moreover, individuals do not
feel a sense of personal causation when performing the behavior. Level of perceived
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competence is also low in amotivated individuals (Ryan, 1995). They do not value the
activity (Ryan, 1995), feel competent to do the activity (Deci, 1975), and believe
performing the activity brings desired outcomes (Seligman, 1975).

Secondly, external regulation appears on the continuum. Level of autonomy is
the lowest at this type of extrinsic motivation (Ryan & Deci, 2000a). Accordingly,
individuals perform a behavior because of the coercion exposed by others or an
externally imposed reward. Regulatory power of a behavior originates from external
forces, not the person. The typical feeling is to be controlled for the individuals
experiencing external regulation in their behaviors. If the external force is absent, the
behavior in question is not performed by individuals (Ryan, 1995). For example, if a
university student shares posts about the effects of global warming to win a prize in a
Facebook competition, the behavior in question is externally regulated. Otherwise, the
student would not share these kinds of posts in Facebook. The behavior of sharing
global warming post is an example of active use of Facebook which was introduced
as affecting well-being positively. However, since motivation behind that behavior is
external forces, not the student, the association between daily well-being of that
student and sharing behavior can be negative.

Thirdly, introjection appears on the self-determination continuum. It is a type
of internal regulation but still highly controlling for the individual because it
represents behaviors which are performed in order to avoid guilt or anxiety or to obtain
pride or ego-enhancements (Ryan & Deci, 2000a). Therefore, approval of others is
important for individuals (Ryan, 1995). Although individuals experience internal
regulation to a degree, they do not feel that introjected behaviors represent their inner
sense of self (Ryan & Deci, 2000a). For example, if the university student shares posts
about the effects of global warming in Facebook to impress the professor who gives
lecture in the class about this topic, this behavior is regarded introjected. Again, the
behavior is an example of active use, but the motivation behind the activity is
introjection. Therefore, the relationship between daily well-being of that student and

sharing behavior can be negative.



Fourthly, identification appears at the continuum. It is described as more
autonomous form of behavioral regulation as compared to other types of extrinsic
motivation (Ryan, 1995). Individuals understand the personal relevance of a behavior
for them (Ryan & Deci, 2000a). When an individual identifies with a behavior, s/he
feels that performing the behavior reflects her/his characteristics and values. The
pressure and control felt in introjection and external regulation are somewhat
decreased in identified regulation (Ryan, 1995). For instance, if the student stalks
some specific Facebook pages to see posts about the effects of global warming
because thinks that it is beneficial for her/him, the motivation is identification.
However, although the behavior in question is an example of passive use, effects of it
on the well-being may not be negative as demonstrated at the previous passive use of
Facebook studies.

Fifth type of behavioral motivation is integration, defined as the most
autonomous form of extrinsic motivation. After identified regulations have been
organized and accepted completely by the self, integration come into existence. For
this to happen, individuals should embrace new regulations in harmony with their
existing needs and values (Ryan & Deci, 2000a). This is highly crucial transformation
process because one moves from heteronomy to autonomy (Ryan, 1995). Integrated
motivation is quite similar with intrinsic motivation but it is still regarded as extrinsic
because a behavior performed with integrated motivation is performed to attain a
separate outcome, although this behavior is volitional and valued by the self (Ryan &
Deci, 2000a). For example, if the university student stalks specific Facebook pages to
see posts about the effects of global warming because thinks that concerning this
crucial topic is consistent with her/his values, the motivation behind that behavior is
regarded integration. Again, stalking Facebook pages to see global warming posts is
an example of passive use, but the relationship between daily well-being of that
student and stalking behavior can be positive.

Lastly, intrinsic motivation appears on the continuum. As mentioned briefly at
the beginning, it concerns individuals’ tendency to pursue activities that bring
challenge and novelty and enables them to use their capacities effectively. The
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tendency to concern about novelty, challenge, and using skills effectively and
creatively are important characteristics of human nature and have crucial influences
on persistence, performance, and well-being of individuals across life span (Ryan &
Deci, 2000a). If individuals perform an activity for the inherent satisfaction obtained
from that activity rather than for the tangible rewards as an outcome of the activity,
the motivation of individuals for that activity is regarded as intrinsic and thus, their
well-being is affected positively (Ryan & Deci, 2000a). For instance, if the student
stalks specific Facebook pages giving information about the effects of global warming
only for the interest and enjoyment, her/his daily well-being can be affected
positively. The stalking behavior is an example of passive use, but the motivation
behind that behavior can change its effects on the daily well-being as it is the case in
the previous examples.

As examples above implied, aforementioned effects of Facebook use patterns
on well-being can change depending on the motivation behind them. On the basis of
this, it was hypothesized that the relationship between daily Facebook use patterns
which were active and passive use and daily well-being will be moderated by the type
of motivation Facebook users have (H2). Furthermore, behaviors performed with
more autonomous forms of motivation influence well-being positively. Using that
logic at Facebook, it was also hypothesized that the relationship between Facebook
use with more autonomous forms of motivation and daily well-beig will be positive
(H3).

Secondly, basic need satisfaction concept of SDT will be used to examine the
mechanism between Facebook use and well-being, as stated. Since Facebook has
become a part of daily routines of college populations, it can also be an environment
in which the relationship between basic need satisfaction and Facebook use can be

examined.

1.4.2. Basic Psychological Needs
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According to SDT, there are three basic psychological needs in humans which
are essential for well-being. These are the needs for autonomy, competence, and
relatedness. They are universal and needed for proactivity, optimal development, and
psychological health. SDT points out that the way these basic needs are expressed and
satisfied can show differences across different contexts and cultures, but these
psychological needs maintain their functional relevance in these situations (Deci &
Ryan, 2000). Satisfaction of them results in well-being, whereas frustration of them
causes ill-being such as passivity, fragmentation, and alienated functioning (Deci &
Vansteenkiste, 2004). Moreover, achievement of other goals can also contribute to
happiness or hedonic satisfaction of individuals, but satisfaction of these basic
psychological needs are essential for continuous well-being and healthy development
(Ryan & Deci, 2001).

The first basic psychological need, autonomy, underscore the universal desire
of individuals to be causal agents, to experience volition, and to act consistently in
their behaviors with their integrated sense of self in general (De Charms, 1968; Deci
& Ryan, 1985). Basically, an individual is considered as autonomous when s/he
initiates and performs actions willingly and embraces these actions and also values
within these actions (Deci & Ryan, 1985). Accordingly, individuals often feel less
autonomous when they have to perform a behavior which they do not believe in. For
instance, societal norms can decrease the autonomy level of individuals if individuals
do not believe the necessities and values of those norms for themselves (Chirkov et
al., 2003).

The second basic psychological need is competence and emphasizes the
people’s universal desire to act in their environment effectively and feel mastery in
their behaviors in general (Deci & Ryan, 2000). Competent individuals have an
inherent desire to explore and manipulate their environment and also perform
challenging tasks in order to surpass themselves. That is, they want to exceed a
standard in their performance (Sheldon, Elliot, Kim, & Kasser, 2001). Activities that
satisfy competence needs are optimally challenging, they are neither too hard nor too
easy. Satisfaction of this need is associated with adaptation to novel and complex
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environments easily, whereas frustration of it brings about lack of motivation and
helplessness (Deci & Ryan, 2000).

The last basic need is relatedness. It highlights the universal tendency to
interact, to form close relationships, and experience genuinely caring for other people
(Baumeister & Leary, 1995). When individuals establish close and high quality
relationships and experience interpersonal connection with others in a supportive and
trusting manner, the need for relatedness is satisfied (Van den Broeck, Vansteenkiste,
De Witte, Soenens, & Lens, 2010). Individuals whose relatedness needs are not
satisfied desire to meet new great friends in order to be understood and appreciated
and in order not to feel lonely (Sheldon & Gunz, 2009).

Some characteristics of these needs should be mentioned in order to
understand their contribution to well-being clearly. Firstly, since all basic needs are
crucial for well-being and there is no particular order in which basic needs should be
satisfied (Van den Broeck et al., 2010). Secondly, these needs are not learned by
interacting with contexts rather, they are innate tendencies (Deci & Ryan, 2000).
However, individuals have to show some effort to satisfy them. Generally, they are
inclined to prefer those situations that permit satisfaction of these needs and away
from those environments that thwart the satisfaction of them (Deci & Vansteenkiste,
2004). Thirdly, SDT does not emphasizes individual differences in terms of need
strength, but focuses on how much these needs are satisfied (Deci & Ryan, 2000).
Fourthly, SDT claims that after basic needs are satisfied, individuals continue to
perform activities or enter contexts which contribute to gratification of these needs
more energetically rather than giving up because they understand that these activities
and contexts are need-fulfilling (Deci & Ryan, 2000). Finally, although it is generally
regarded that there is a trait-level association between basic psychological needs and
well-being, diary studies showed that daily satisfaction of them also contributes to
higher daily well-being (Reis, Sheldon, Gable, Roscoe, & Ryan, 2000; Sheldon, Ryan,
& Reis, 1996).

The relationship between basic need satisfaction and well-being has been well
established in the studies conducted so far. For example, in an earlier diary research,
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it was demonstrated that satisfaction of two basic needs, autonomy and competence,
is related to emotional well-being. The most important finding of this study is that
these needs contribute to well-being both trait-level and day-level (Sheldon, Ryan, &
Reis, 1996). In many other studies, it was demonstrated that autonomy, competence,
and relatedness had unique contributions to many kinds of outcomes related to well-
being such as secure relationship attachments (La Guardia, Ryan, Couchman, & Deci,
2000), effective work performance and satisfaction (Baard, Deci, & Ryan), and

positive teacher-course evaluations (Filak & Sheldon, 2003).

1.4.3. Basic Need Satisfaction at Online Environments

In addition to the contexts mentioned above, the Internet has been providing a
new environment, in which young people and adolescents engage in variety of
activities such as doing academic tasks, online social interactions, and doing their
work (Wang, Tao, Fan, & Tao, 2015). Therefore, the relationship between Internet
use and well-being was investigated in some cyber environments and thriving findings
were demonstrated. For instance, it was shown that joining online games can satisfy
all three needs because one chooses and decides what to do (autonomy), achieves
levels and completes duties (competence), and interacts intensely with other gamers
(relatedness) in games (Hsu, Wen, & Wu, 2009; Kandell, 1998, Yee, 2006).
Moreover, it was found in another study that psychological well-being was affected
positively by need satisfaction perceived online and perceived in daily life (Wang et
al., 2015). As mentioned, Facebook has become quite common among the young
population so it can be a promising cyber environment to investigate relationship
between daily need satisfaction at Facebook and daily well-being.

As remembered, a positive relationship between relative autonomy gained
from Facebook activities and daily well-being was hypothesized. This relationship
can be mediated by daily need satisfaction at Facebook. In such a manner that, more
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autonomously motivated Facebook activities can satisfy daily needs and thus, daily
well-being can be affected positively. Specifically, it was hypothesized that the
positive relationship between autonomous motivation when using Facebook and daily

well-being will be mediated by daily need satisfaction at Facebook (H4).

1.5. The Present Study

The data of the present study collected through diary method because of its
several advantages. Firstly, it enables to collect longitudinal data. Secondly,
individuals report events and experiences of daily lives frequently which is not
possible in other designs. Thirdly, diary methods decrease the possibility of
retrospection by minimizing the amount of time passed between the experience and
reports of this experience (Bolger, Davis, & Rafaeli, 2003). Finally, the quality of
Facebook usage can vary daily, therefore, it is important to assess these changes. All
these benefits of diary method provided more accurate account of data in this study.

As it was mentioned before, Facebook have become highly popular and almost
become a part of daily life of the college populations. However, whether it has
detrimental or beneficial effects on the well-being has not been clarified in the studies
conducted so far. That is to say, there are contradictory research findings related to
relationship between effects of Facebook use and well-being in the literature.

The reason for the contradictory findings may be related to different types of
Facebook use patterns which were classified as mainly active and passive use.
Although it was shown that active use of Facebook has beneficial effects and passive
use of Facebook has detrimental effects on the well-being, this trend may not be valid
in every instances. The type of motivation that individuals have when using Facebook
can have significant effects on the Facebook use-well-being relationship. The reason
for why individuals do some certain activities in Facebook rather than what they do

in Facebook can give more precise information about the effects of Facebook use on
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well-being. All in all, to clarify these contradictory findings about well-being, SDT
and its propositions which are intrinsic-extrinsic motivation and basic psychological
need satisfaction were used in the current study. In light of these information, the
purpose of the current study is to examine the relationship between effects of daily
Facebook use and daily well-being by using SDT perspective.

Specific hypotheses of the study:

H1: The more active Facebook is used daily, the more daily positive well-
being will be observed.

H2: The relationship between daily Facebook use patterns which were active
and passive use, and daily well-being will be moderated by the type of motivation
Facebook users have. That is, active use will have a negative effect on well-being if it
is not self-determined (i.e., less autonomous).

H3: The relationship between Facebook use with more autonomous forms of
motivation and daily well-beig will be positive, regardless of the active-passive use
distinction.

H4: The positive relationship between Facebook use with autonomous
motivation and daily well-being will be mediated by daily need satisfaction at
Facebook.

15



CHAPTER 2

METHOD

2.1. Participants

Seventy-four Middle East Technical University (METU) undergraduate and
graduate students (51 female, 23 male) participated in the current study in exchange
for extra course credits and money. Participants’ ages ranged from 18 to 26 (M =
22.01, SD = 1.85). Facebook use duration ranged from 14 to 122 months (M = 80.20,
SD = 19.36). After filling out baseline questionnaire, 3 participants did not continue

to study so 71 participants left for daily data collection.

2.2. Procedure

Full completion of the study involved three phases: an orientation session in
the laboratory which took approximately 5 minutes for each participant, a baseline
questionnaire, and 14 consecutive days of diary records. Firstly, during a two weeks
period, participants were invited to the laboratory session in order to give them
information and prevent any misunderstanding about the diary study. For this, ten
minutes period slots were opened in the SONA which was established to ease the
process of giving extra course credits to students. In these ten minutes periods,
participants’ e mail addresses and nicknames that they used in the course of the study
were also requested in order to send them online questionnaire later. Secondly, they
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completed the initial online baseline questionnaire assessing their basic demographic
information and Facebook use duration. For the basic demographic information,
questionnaire contained age and gender questions. For the general Facebook use
duration, questionnaire contained following statement: ‘Please indicate how long you
have been using Facebook in month(s) and year(s) *’. Other measures of the study
were mentioned in the measures section. Lastly, after completion of the baseline
questionnaire, they started to complete an online dairy records for 14 consecutive days
before going to bed every night. In this way, daily Facebook use patterns were
measured more clearly. Online diary questionnaire was sent to participants’ ¢ mail
addresses at 7 p.m. every evening. It was indicated to participants that if they fail to
complete the questionnaire at the day they were sent, they can fill-out and submit it
next morning before starting to use Facebook. Actually, it was important to be filled-
out questionnaires at the day they were sent. However, previous day’s data was not
lost in this way. The study conducted in three waves. There were 20, 43, and 8
participants in the waves, respectively. In this way, confounding effects in the course
of data collection was also reduced. All participants in the waves filled out the baseline
questionnaire on Fridays and began keeping daily records on the first Mondays after
Friday. This procedure was used to guarantee that each participant had the same

number of weekdays and weekend days.

2.3. Materials

Day-Level Measures

The diary record measured daily Facebook use patterns, daily motivations
when using Facebook, daily need satisfaction, and daily well-being. These measures
were modified to measure daily levels of the variables, rather than trait levels. To
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achieve this, ‘please consider today while answering the questions’ statement was
used at the beginning of the measures. Completion of daily measures took

approximately 5-6 minutes.

2.3.1. Daily Facebook Use Patterns

To assess participants’ daily Facebook use patterns, four categories were
created by using previous studies’ information related to active and passive use of
Facebook (Burke et al; Krasnova et al., 2013; Deters & Mehl, 2013; Verduyn et al.,
2015; Yang & Brown, 2013). The first category was called as *‘stalking category’ and
it was classified as passive use. Activities which were included in this category were
to stalk profile page of any friend, profile page of someone who does not belong the
friends list of yours, profile page of any Facebook group, or profile page of any
celebrity and news feed section of Facebook without giving any comment or like.
Second category was called as ‘sharing category’ which were classified as active use.
Activities in this category were to share anything (status updates, video or photograph,
sending game or event request, sending message or writing anything on the wall of
others) on the Facebook wall of yourself, any friend, any Facebook group or any
celebrity and changing profile picture. The third category was called as ‘like-comment
category’ which were classified as active use. Activities in this category were to
comment on or to like your own sharing, any friend’s sharing, any Facebook group’s
sharing or any celebrity’s sharing (photo, video, status update, event participation,
comment), and to write a response to any comment or like any comment. The last
category was called as friend-group category and classified as passive use. Activities
included in this category were to add someone as friend, delete someone from the
friend list, to accept or reject a friend request, to follow or unfollow someone in your
friend list, to join any group or to get out of the group, and to like any Facebook page.
Only this category were created independently from the previous studies’ information.
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The reason for that, activities included in this category were not covered and classified
neither active nor passive. However, it is a fact that these activities are among the
features of Facebook and users perform them. Investigating them can give information
about the well-being. Participants answered the question of ‘“While using Facebook
today, please rate how often you did any activity in the X category’’ and rated these
four items on a scale of 1 (never) to 7 (extremely).

Lastly, to create an active-passive use index, Facebook categories were
weighted based on their activity-passivity levels. Accordingly, active categories were
weighted positively: sharing category was weighted +2 and friend-group category was
weighted +1, and passive categories were weighted negatively: stalking category was
weighted -2 and like-comment category was weighted -1. After that, daily total
Facebook use frequency was computed. To do this, mean of frequency of Facebook

categories were computed.

2.3.2. Situational Motivation Scale (SIMS)

After each Facebook use patterns question, participants’ motivation for the
related category were measured. For this, SIMS (Guay, Vallerand, & Blanchard,
2000) measuring situational or state measure of motivation was used. Four items were
chosen from the SIMS among other 16 items. Item for the intrinsic motivation:
““‘Because I thought that I had totally fun and I did it for my interest’’, identified
regulation: ‘‘Because I thought that this activity is good for me’’, external regulation:
‘“‘Because I was supposed to do it”’, and amotivation: ‘I did this activity but I am not
sure if it is worth it’’. Participants rated these items on a scale of 1 (strongly disagree)
to 7 (strongly agree). Finally, four types of motivation were combined to create a
Relative Autonomy Index (RAI) for each Facebook category (Grolnick, Ryan, 1989).
To form RAI, the amotivation subscale was weighted -2, the external subscale was

weighted -1, the identified subscale was weighted +1, and the intrinsic subscale was
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weighted +2. This means that autonomous subscales were weighted positively

whereas controlled subscales were weighted negatively.

2.3.3. Daily Need Satisfaction

To measure daily need satisfaction, six items (2 items for each subscale) from
General Need Satisfaction scale (Deci & Ryan, 2000) were chosen and wording of
these items were adapted to Facebook. Some example items from this scale included
“When using Facebook, I often felt free to express my ideas and thoughts’
(autonomy), ‘“When using Facebook, I felt a sense of accomplishment’’
(competence), and ‘I felt close to the people I interacted with on Facebook’’
(relatedness). Participants rated these items also on a scale of 1 (strongly disagree) to
7 (strongly agree).

2.3.4. Daily Well-Being

Daily well-being was measured similarly to previous studies (Reis et al.,
2000; Uysal, Lin, & Knee, 2010). In total seven items covered life satisfaction ‘‘In
most ways my life is close to my ideal.”’, subjective vitality ‘I feel alive and vital”’
and “‘I feel energized’’, perceived stress ‘I felt nervous and stressed’” and ‘I felt
difficulties were piling up so high that I could not overcome them’’, and lastly, self-
esteem ‘‘On the hole, I was satisfied with myself”’ and ‘‘I was able to do things as
well as most other people’’. Moreover, to represent positive (joyful, happy, pleased,
enjoyment/fun) and negative affect (worried/anxious, unhappy, depressed,
angry/hostile) eight items were used (Diener & Emmons, 1984). All well-being items
were rated on a scale of 1 (never) to 7 (extremely). Finally, eight-item physical
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symptom checklist were used (Emmons, 1991). Some symptoms included in this
checklist were headaches, nausea, and coughing. Participants were requested to mark
the symptom(s) if the symptom is present. A composite well-being variable was
created similarly with the previous studes (Reis et al., 2000; Uysal, Lin, & Knee,
2010). To create the composite well-being score, firstly each measure was
standardized and then sum of the negative measures (perceived stress, negative affect,
and symptoms) were substracted from the sum of the positive measures (life

satisfaction, vitality, self-esteem, and positive affect).
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CHAPTER 3

RESULTS

Because of the multiple cases of data for each participant, multilevel
modelling was used to test the hypotheses of the study. Daily measurements were
nested within individuals. Random intercept models were used to test the hypotheses
of the study, and the variables were grand-mean centered.

Participants completed 919 out of 994 possible records over the 14-day
period with an average of 12.9 record per person. Only two of the participants
completed fewer than 10 records (with a minimum of 9 records). Daily well-being
scores ranged between —5.41 and 4.53 (M = 0, SD = 1.70), daily RAI scores ranged
between -21 and 17 (M = 2.69, SD =5.77), and daily need satisfaction scores ranged
between 1.50 and 7 (M = 3.90, SD = 1.07).

To test first hypothesis of the study (H1), which stated that the more active
Facebook is used, the more daily positive well-being will be observed, active-passive
use index was created similarly to Relative Autonomy Index (RAI) as explained at the
measures section. According to results, the relationship between active-passive use
index and daily well-being was not significant (4 =-.02, t(903) = -1.34, p = .18). After
that, the relationship between four categories (stalking, sharing, like-comment, and
friend-group) and daily well-being was examined one by one. Analyses showed that
only frequency of sharing (f = -.11,1(917) = -2.58, p < .05) and friend-group
categories (£ = -.13,t(903) = -2.21, p < .05) predicted significantly negative daily
well-being (see Table 1). As explained before, former was defined as active use and
latter was defined as passive use. These results showed that the distinction between
the positive effects of active use and negative effects of passive use on well-being
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found in the literature was not found at this study. In addition to these results, daily
total Facebook use frequency predicted marginally negative well-being (8 = -
12, 1(917) = -1.93, p = .053). All in all, these results showed that frequency of
Facebook use predicted lower daily well-being whereas patterns of Facebook use did

not predicted daily well-being significantly.

Table 1. Multilevel model with daily well-being as the criterion variable

Fixed effects Estimate SE t
Stalking -.01 .04 -.20
Sharing -11%* .04 -2.58
Like-comment -.03 .04 -73
Friend-group -.13** .06 -2.21
Total daily FB use freq. -.12* .06 -1.93
Active-passive use index -.02 01 -1.34

Note. * p = .53, ** = Significant at p < .05.

Second hypothesis of the study was that the relationship between daily Facebook
use patterns which were active and passive use, and daily well-being will be
moderated by the type of motivation Facebook users have (H2). To test this
hypothesis, interaction variables were created between frequency of each four
Facebook categories (stalking, sharing, like-comment, and friend-group) and RAI of
each corresponding category. For example, one of the four interaction was created

between frequency of stalking category and RAI of stalking category. The same
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interactions were created between remaining three categories and corresponding
RAIs. Results showed that none of the interactions were significant. Among the main

effects, only main effect of like-comment category was significant (see Table 2).

Table 2. Multilevel model with daily well-being as the criterion variable

Fixed effects Estimate SE t
Stalking Category

Stalking Frequency -.09 .06 -1.74
RAI of stalking .05 .03 1.71
Interaction .00 .01 .50
Sharing Category

Sharing Frequency -.08 A1 -.78
RAI of sharing .07 .04 1.65
Interaction -.01 .01 -.66
Comment-Like Category

Comment-Like Frequency -.19* .09 -
2.10

RAI of comment-like .00 .04 A3
Interaction .02 .00 1.70
Friend-Group Category

Friend-Group frequency -.08 A2 -.66
RAI of friend-group .08 .05 1.65
Interaction -.01 .02 -.64

Note. * = Significant at p < .05.

Thirdly, effects of Facebook use with more autonomous motivation on well-
being was tested (H3). The relationships between daily RAI of each four Facebook
categories (stalking, sharing, like-comment, and friend-group) and well-being were
investigated. According to results, RAI of all categories predicted positive and
significant well-being (see Table 3).
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Table 3. Multilevel model with daily well-being as the criterion variable

Fixed effects Estimate SE t

RAI of stalking 06** .01 6.49
RAI of sharing .04* .01 2.67
RAI of like-comment .06** .01 4.55
RAI of friend-group .05* .02 2.71

Note. * = Significant at p < .01, ** = Significant at p < .001.

Last hypothesis of the study stated that the positive relationship between
autonomous motivation when using Facebook and daily well-being will be mediated
by daily need satisfaction at Facebook (H4). RAI, need satisfaction, and well-being
were the variables included in the model. Since all variables were at the day level, the
model was a lower level mediation with a 1 — 1 — 1 structure. Thus, | conducted a
Sobel test using the estimates from multilevel analyses.

Daily RAI were created by computing mean of RAI scores of four categories.
Similarly, mean of need satisfaction were used. After that, daily RAI and daily need
satisfaction scores were centered to be used in the analysis. Firstly, the analyses
showed that daily RAI predicted positive daily need satisfaction (£ = .06, t(841) =
9.61, p <.001). Secondly, daily RAI predicted positive daily well-being in the absence
of daily need satisfaction (8 = .07, t(841) = 6.88, p < .001). Thirdly, daily need
satisfaction at Facebook predicted significant daily well-being (8 = .53, t(917) =
10.25, p < .001). Lastly, results showed that the effect of daily RAI on daily well-
being was decreased upon the addition of daily need satisfaction (£ = .05, t(840) =
7.72, p <.001). To test whether mediation is significant, Sobel test was used. Results

of the Sobel test suggested that the association between daily RAI and daily well-

25



being was significantly mediated by daily need satisfaction at Facebook (z’ = 6.09, p
<.001). Mediation model was displayed in Figure 1.

Furthermore, mediation analysis was also conducted with the group mean
centered variables. In other words, daily RAI and need satisfaction scores
corresponded to a person’s deviation from his/her mean RAI and need satisfaction
scores across the days in which person completed the diary records. The same steps
were applied for the analyses. RAI predicted positive need satisfaction (f =
.05, t(841) = 7.01, p <.001). Secondly, RAI predicted positive daily well-being in the
absence of need satisfaction (£ =.05, t(841) = 3.38, p <.01). Thirdly, need satisfaction
at Facebook predicted significant daily well-being (8 = .27, 1(917) = 3.37, p < .01).
Lastly, results showed that the effect of RAI on well-being was decreased upon the
addition of need satisfaction to the model (£ = .04, t(840) = 2.64, p < .01). Results of
Sobel test suggested that the association between RAI and well-being was

significantly mediated by need satisfaction at Facebook (z’ = 2.63, p < .01

Basic Need
Satisfaction b= .53*
RAI of Fac_ebook S Well-being
categories
c¢’=.05%*

Figure 1. Fixed effects for multilevel mediation model

Note. * = Significant at p < .001.
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CHAPTER 4

DISCUSSION

This study was conducted to investigate the effects of daily Facebook use on
well-being by using SDT perspective. To our knowledge, it is the first study using
SDT to investigate the relationship between Facebook use and well-being. Overall,
hypotheses of the study were partially supported. Mainly, the distinction between the
effects of passive and active use of Facebook on well-being demonstrated in previous
studies (Burke et al, 2010; Deters & Mehl, 2013; Krasnova et al., 2013; Verduyn et
al, 2015) did not found. Investigating motivation types of users and basic need
satisfaction at Facebook gave more insight about the relationship between Facebook
use and well-being.

Firstly, the more active Facebook is used, the more positive well-being will be
observed hypothesis was not supported (H1). That is, active use of Facebook did not
predicted daily well-being. As mentioned before, it was found in the previous studies
that active use of Facebook is related to positive well-being (Deters & Mehl, 2013;
Burke et al., 2010). This finding contradicts with the previous studies’ findings. The
reason for that can be associated with the design of this study. Data of Facebook use
patterns and well-being were collected for 14 consecutive days in this study. Previous
studies (Burke et al., 2010; Deters & Mehl, 2012; Ellison et al., 2007; Rutledge,
Gillmor, & Gillen, 2013; Valkenburg, Peter, & Schouten, 2006; Yang & Brown,
2015) used cross-sectional and experimental designs to collect data of Facebook use
patterns and well-being. As mentioned before, quality of Facebook use can change
daily and experimental and cross-sectional designs cannot capture these changes.

Perhaps, in the short run, active use of Facebook affects well-being positively.
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However, in the long run, daily variations in Facebook use patterns may be
compensated and positive effects of active use on well-being may disappear. Future
studies can investigate this issue.

To extend this finding, the relationship between frequency of use of Facebook
categories and well-being was examined. Frequency of sharing category, friend-group
category, and overall Facebook use frequency predicted significant negative well-
being. Activities in sharing category, which were defined as active use, were to share
anything (status updates, video or photograph, sending game or event request, sending
message or writing anything on the wall of others) on the Facebook wall of yourself,
any friend, any Facebook group or any celebrity and changing profile picture. It
should be emphasized that frequent use of these activities, not activities themselves in
this category is associated with negative well-being. Therefore, Facebook users can
be careful about the frequency of use of these categories. In the short run, these
activities can influence well-being positively regardless of their frequency. However,
in a diary study, frequency of use of these activities and the relationship between these
activities and well-being can be seen more clearly. Moreover, in a survey, it was
demonstrated that individuals in Facebook care about their Facebook friends’
comments or sharing if these are especially related to themselves (Sener, 2009). After
using activities in sharing category, most probably Facebook users receive at least one
reaction in the form of comments, likes, or sharing which is almost not manageable
to their postings. Effects of the comments, likes, or sharing can be measured in
longitudinal designs more clearly, as compared to cross-sectional designs. This can
be the reason for why this category produced contradictory findings related to well-
being. Future studies can investigate this issue.

Furthermore, friend-group category, which was classified as passive use,
predicted lower well-being. Activities included in this category were to add someone
as friend, delete someone from the friend list, to accept or reject a friend request, to
follow or unfollow someone in your friend list, to join any group or to get out of the
group, and to like any Facebook page. Although this category defined as passive,
activities included in this category may seem both active and passive. There are two
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reasons for defining this category as passive: Firstly, activities are not as active as in
the sharing and comment-like categories and secondly, some activities need non
autonomous response such as accepting/rejecting a friend request. Similarly, frequent
use of these activities is associated with lower well-being. Although this finding seems
consistent with the literature, activities in the category should be taken into account
when interpreting the result. Moreover, since friend-group category was formed
independently form other studies, replication if this finding may be needed. Future
studies can test this hypothesis for more precise findings.

Lastly, total frequency of daily Facebook use was found as marginally
significant. That is, overall frequency of Facebook use predicted lower daily well-
being. As it was demonstrated, frequent use of sharing and friend-group category
predicted lower well-being so this finding does not sound interesting. However, it has
important implications in terms of well-being of Facebook users similarly with the
sharing and friend-group category. Moreover, this result contradicts with finding of a
previous study. In this study, it was suggested that various aspects of how Facebook
is used can be better predictors than total amount of time it is used in terms of
problems associated with the Facebook use (Kittinger, Correia, & Irons, 2012).
However, findings of this study suggested that frequency of Facebook use can be
better predictor than aspects of Facebook use in terms of well-being. Although
frequency does not exactly show daily total amount of Facebook use in hours or
minutes, it can give some insight about the issue.

After that, users’ type of motivation when using Facebook were used as
moderator in the Facebook use patterns and well-being relationship (H2). Contrary to
expectations, none of the interactions between RAI of each Facebook category and
frequency of each corresponding category (i.e., frequency of sharing category*RAI
of sharing category) predicted significant well-being. Only the main effect of like-
comment category was significant. Moreover, the interaction of overall RAI and total
daily Facebook use frequency also was not significant. That is to say, type of
motivation, whether it is intrinsic or extrinsic, did not moderate the relationship
between frequency of Facebook use patterns and well-being. It was stated that when
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one or both of the variables used in the analysis are continuous, as it is the case at the
current study, power to test the moderation is quite low (McClelland & Judd, 1993).
Because of this, all interactions may be found non significant. For example, instead
of using Facebook use frequency, which is a continuous variable, as the independent
variable, using Facebook use patterns as a categorical variable could produce
significant interaction(s). However, data of Facebook use patterns collected at this
study is not proper for the test of this moderation hypothesis. Future studies can
manipulate the Facebook use patterns experimentally and then measure only use
patterns without considering frequency, and can test the moderation hypotesis.
Moreover, maybe there can be other variables such as gender, moderating the
association between the Facebook use frequency and well-being. Future studies can
also investigate this issue.

Although Facebook users’ type of motivation did not moderate the relationship
between Facebook use patterns and well-being, using Facebook with more
autonomous forms of motivation predicted positive well-being regardless of the
active-passive use distinction (H3). As mentioned, daily RAI of each category,
stalking, sharing, like-comment, and friend-group, were used as predictor variables.
Once again, effects of active-passive use patterns on well-being did not emerged
because all categories predicted positive well-being. One important implication of this
finding regarding positive well-being is that Facebook users should perform activities
for the sake of themselves, not other Facebook users, for better well-being. To achieve
this, they can think about and question the reasons for doing an activity before
performing the activity at Facebook.

Lastly, proposed mediation model was supported. Daily need satisfaction at
Facebook mediated the positive relationship between Facebook use with autonomous
forms of motivation and daily well-being, as expected (H4). That is, autonomy gained
from Facebook activities contributed to daily need satisfaction at Facebook which in
turn predicted higher daily well-being. This finding is also consistent with the SDT
(Deci & Ryan, 1985, Ryan & Dec, 2000) perspective in a manner that satisfied basic
needs at the Facebook contexts, which is a frequently used cyber environment by
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university students, predicted positive well-being. Furthermore, this finding is
consistent with the SDT perspective and provides empirical evidence for an SDT
account of why doing an activity at Facebook with autonomous reasons predicts
positive well-being. Lastly, these findings suggested that Facebook can be a cyber
environment in which basic psychological needs can be satisfied if the activities at
Facebook are performed with autonomous reasons.

The present research made several contributions to the literature. First of all,
it provided empirical evidence that the distinction between the effects of active and
passive use on well-being demonstrated in previous studies (Burke et al, 2010; Deters
& Mehl, 2013; Krasnova et al., 2013; Verduyn et al, 2015) did not observed in this
study. Moreover, the motivation users have and basic need satisfaction through the
Facebook activities gave more information about the effects of Facebook use on well-
being. These results suggested that instead of distinguishing Facebook activities as
passive and active to investigate effects of them on well-being, investigating
motivations behind that activities can give more insight about the topic.

Secondly, current study examined the relationship between daily Facebook use
and daily well-being within well-validated frame of SDT. It produced outcomes
consistent with theory by demonstrating that more autonomous forms of motivation
and daily basic need satisfaction at Facebook are beneficial to daily well-being.
Predictive power of SDT was shown once again in this study. Moreover, this study
can open new directions and thus, potential research questions for future studies
regarding the relationship between Facebook use and well-being can be formulated
within the framework of SDT.

Lastly, although it was not hypothesized directly, it was found that frequent
use of sharing and friend-group category have detrimental effects on well-being.
These findings can be considered as another evidence against to distinction between
the effects of active-passive use on well-being because sharing was defined as an
active category and friend-group was defined as a passive category with some active
features. Moreover, these findings have important implications in terms of well-being.
Facebook users should be careful about the frequency of use of the activities in these
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categories.

4.1. Limitations

Several caveats of the present study should be mentioned. One limitation is
about gender. Participants were mostly female so generalizability of findings is
limited. Second limitation is that all participant were METU students. Findings may
not be generalizable to other university students. Thirdly, this study has correlational
nature so causal directions in the third and fourth hypotheses are theoretical. Lastly,
data in this study was collected as self-report measures. Behavioral indices of
Facebook use did not observed. Therefore, we have to rely on reports of participants

in measures.

4.2. Conclusion

All in all, this study showed that the informative area of investigation about
the relationship between Facebook use and well-being is not Facebook use patterns
which are active and passive use. Types of motivation when using Facebook and daily
need satisfaction at Facebook gave more information about the effects of Facebook
use on well-being. Facebook users can try to question the reasons of performing an
activity and perform the activities with more autonomous forms of motivation such as
intrinsic and identified, for better well-being. It seems that, while using Facebook, it
is good for individuals to do activities for their interest, not other Facebook users’ for

positive well-being.
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APPENDICES

Appendix A: General Need Satisfaction Scale

Liitfen asagidaki her bir maddeyi dikkatlice okuyunuz ve size uygun sekilde

cevaplayiniz.
Kesinlikle  Katilmiyoru Biraz Ne Biraz Katiliyor ~ Kesinlikle
Katilmiyoru m Katiltyorum Katiltyorum Katiltyoru um Katilryoru
m Ne m m
Katilmiyorum
1 2 3 4 5 6 7

1. Facebook kullanirken, hayatimi nasil yasayacagima karar vermekte kendimi
Ozglir hissederim.

2. Facebook'ta etkilesimde bulundugum insanlar tarafindan sevildigimi ve
onemsendigimi hissettim.

3. Facebook kullanirken, siklikla kendimi pek yetkin hissetmem.

4. Facebook kullanirken, kendimi baski altinda hissederim.

5. Facebook kullanirken, tanidigim insanlar Facebook’ ta yaptigim seylerde
bana iyi oldugumu sdylerler.

6. Facebook’ ta karsilagtigim (irtibata gectigim) insanlarla iyi ge¢inirim.

7. Facebook kullanirken genellikle i¢ime kapami@imdir ve ¢ok fazla sosyal
cevrem yoktur.

8. Facebook kullanirken, genellikle fikirlerimi ve diisiincelerimi ifade etmekte
kendimi 6zgiir hissettim.

9. Facebook’ ta diizenli olarak etkilesimde bulundugum kisileri arkadasim

olarak goriiriim.
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10.
11.
12.
13.
14.

15.

16.

17.

18.

19.
20.

21.

Facebook kullanirken, yakin zaman i¢inde ilging yeni beceriler kazandim.
Facebook kullanirken, siklikla bana sdyleneni yapmak zorundayim.
Facebook’ ta insanlar beni 6nemser.

Facebook kullanirken basarmiglik duygusu hissettim.

Facebook kullanirken giinlik etkilesimde bulundugum insanlar benim
duygularimi genellikle dikkate alirlar.

Ne kadar potansiyele sahip oldugumu Facebook’ ta gdsterme firsatim pek
olmadi.

Facebook’ ta yakin oldugum ¢ok sayida insan yoktur.

Facebook kullanirken kendim gibi olabildigimi hissettim.

Facebook’ ta diizenli olarak etkilesimde bulundugum insanlar benden pek
hognut gibi goziikmezler.

Facebook kullanirken genellikle kendimi ¢ok yetenekli hissetmem.
Facebook kullanirken yaptigim seyleri kendi kendime karar verme firsatim
pek olmaz.

Facebook’ ta insanlar genelde bana kars1 oldukga sicakkanlhdir.

Autonomy: 1, 4(R), 8, 11(R), 14, 17, 20(R),
Competence: 3(R), 5, 10, 13, 15(R), 19(R)
Relatedness: 2, 6, 7(R), 9, 12, 16(R), 18(R), 21
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Appendix B: Facebook Use Patterns

Asagida, dort farkli kategoride ¢esitli Facebook aktiviteleri verilmistir.

Ik kategori 'gezinme' kategorisidir. Gezinme kategorisinde "Herhangi bir sekilde
yorum yapmadan ve begeni butonuna tiklamadan, Facebook haber kaynaginda
gezinmek, herhangi bir arkadasin profil sayfasinda gezinmek, arkadas listenizde
olmayan birinin profil sayfasinda gezinmek, herhangi bir Facebook grubunun profil
sayfasinda gezinmek, ya da herhangi bir iinlii kisinin profil sayfasinda gezinmek."
aktiviteleri bulunmaktadir.

Bugiin Facebook kullanirken gezinme kategorisindeki aktiviteleri (ya da aktiviteyi)

ne siklikta yaptiginiz1 belirtiniz.

Kesinlikle Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmiyoru m Katiliyorum Katiliyorum Katiliyoru um Katiliyoru
m Ne m m

Katilmiyorum
1 2 3 4 5 6 7

Ikinci kategori 'paylasim' kategorisidir.

Paylasim kategorisinde "Kendi profilinizde, herhangi bir arkadasimmizin profilinde,
herhangi bir grubun profilinde, ya da herhangi bir {inlii kisinin profilinde paylasim
yapmak (durum giincellemesi yapmak, video ya da fotograf paylasmak, etkinlik
daveti ya da oyun istegi gondermek, mesaj gondermek ya da bunlardan herhangi bir

profile yazi yazmak ve profil fotografimiz1 degistirmek)." aktiviteleri bulunmaktadir.
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Bugiin Facebook kullanirken paylasim kategorisindeki aktiviteleri (ya da aktiviteyi)

ne siklikta yaptiginizi belirtiniz.

Kesinlikle  Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmiyoru m Katiliyorum Katiliyorum Katiliyoru um Katiliyoru
m Ne m m
Katilmiyorum
1 2 3 4 5 6 7

Ucgiincii kategori 'begeni-yorum' kategorisidir.

Begeni-yorum kategorisinde "Facebook’ta kendi gonderinize, herhangi bir
arkadasgimizin gonderisine, herhangi bir grubun gonderisine ya da herhangi bir iinlii
kisinin gonderisine (fotograf, video, durum giincellemesi, etkinlik katilim1) yorum
yapmak ya da yapilan herhangi bir yoruma cevap vermek ve herhangi bir gonderiyi
ya da yorumu begenmek." aktiviteleri bulunmaktadir.

Bugiin Facebook kullanirken begeni-yorum kategorisindeki aktiviteleri (ya da

aktiviteyi) ne siklikta yaptiginizi belirtiniz.

Kesinlikle  Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmiyoru m Katiliyorum Katiliyorum Katiliyoru um Katiliyoru
m Ne m m

Katilmiyorum
1 2 3 4 5 6 7

Dordiincii kategori 'arkadas- grup' kategorisidir.

Arkadag-grup kategorisinde "Birini arkadas olarak eklemek, arkadas listenizdeki
herhangi birini arkadasliktan silmek, gelen arkadaslik istegini onaylamak ya da
reddetmek, arkadas listenizdeki herhangi bir arkadasinizi takip etmeye baslamak ya
da takip etmekte oldugunuz bir arkadaginizi takip etmeyi birakmak, bir gruba katilmak
ya da gruptan ¢ikmak ve herhangi bir Facebook sayfasini begenmek." aktiviteleri

bulunmaktadir.
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Bugiin Facebook kullanirken arkadas-grup kategorisindeki aktiviteleri (ya da

aktiviteyi) ne siklikta yaptiginizi belirtiniz.

Kesinlikle  Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmiyoru m Katiliyorum Katiliyorum Katiliyoru um Katiliyoru
m Ne m m
Katilmiyorum
1 2 3 4 5 6 7
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Appendix C: Situational Motivation Scale

Asagida gezinme (paylasim, begeni-yorum ya da arkadas-grup) kategorisindeki
herhangi bir aktiviteyi neden yaptiginiz ile ilgili maddeler bulunmaktadir. Liitfen

maddeleri dikkatlice okuyunuz ve her birine ne derece katilip katilmadiginizi

belirtiniz.
Kesinlikle  Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmryoru m Katiltyorum Katiltyorum Katiltyoru um Katiltyoru
m Ne m m
Katilmiyorum
1 2 3 4 5 6 7

1. Tamamen eglendigim ve ilgimi ¢ektigi i¢in yaptim. (Intrinsic)

2. Bu aktivitenin benim igin iyi oldugunu diisiiniiyorum. (ldentified)

3. Sucluluk ya da kaygt duymamak i¢in kendimi yapmaya
zorladim. (Introjection)

4. Yapmak zorunda oldugum bir seydi.(External regulation)

5. Bu aktiviteyi yaptim ama yapmaya de8er miydi bilmiyorum.

(Amotivation)
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Appendix D: Daily Need Satisfaction

Asagida Facebook ile ilgili maddeler bulunmaktadir. Liitfen her bir maddeyi

dikkatlice okuyunuz ve sadece bugiinii diisiinerek ne derece katilip katilmadiginizi

belirtiniz.
Kesinlikle Katilmiyoru Biraz Ne Biraz Katiliyor  Kesinlikle
Katilmiyoru m Katiltyorum Katiliyorum Katiltyoru um Katiltyoru
m Ne m m
Katilmiyorum
1 2 3 4 5 6 7

1. Facebook kullanirken, genellikle fikirlerimi ve diislincelerimi ifade etmekte
kendimi 6zgiir hissettim.

2.Ne kadar potansiyele sahip oldugumu Facebook’ ta gésterme firsatim pek
olmadi.

3.Facebook'ta etkilesimde bulundugum insanlar tarafindan sevildigimi ve
onemsendigimi hissettim.

4.Facebook kullanirken kendim gibi olabildigimi hissettim.

5.Facebook kullanirken bagarmiglik duygusu hissettim.

6.Facebook 'ta etkilesimde bulundugum insanlara kendimi yakin hissettim.
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Appendix E: Well-being

Sadece bugiinii diisiinerek, asagidaki maddeleri degerlendiriniz.

Hig Cok az Az Orta Derecede Fazla Cok Fazla  Son Derece

1 2 3 4 5 6 7

Kendimi kaygili ve stresli hissettim.

Kendimi enerji dolu hissettim.

Kendimi zinde ve canli hissettim

Bir¢ok yonden hayatim ideal hayatima yakindi.

Hayatimdaki zorluklarin asamayacagim kadar biriktigini hissettim.

Yaptigim seyleri diger insanlar kadar iyi yapabildim

N o a &~ wDbh e

Genel olarak kendimden memnundum.
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Appendix F: Positive-Negative Emotions

Asagida bazi duygular verilmistir. Sadece bugiinii_diisiinerek, bu duygular1 ne

diizeyde hissettiginizi belirtiniz.

Hig Cok az Az Orta Derecede Fazla Cok Fazla Son Derece

1 2 3 4 5 6 7

Sevingli

Kaygili

Mutsuz
Memnun
Sikintili/Kederli
Mutlu

Eglenceli

O N o gk~ W Dd P

Kizgim/Saldirgan
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Appendix G: Symptoms

Asagida bazi belirtiler verilmistir. Bugiin i¢cinde yasadiklarimizi isaretleyiniz.

Mide bulantisi

Nefes darligi
Ucuk/Sivilce
Oksiiriik/Bogaz agrisi
Bas donmesi

Burun akmasi/tikanikligt
Halsizlik

Bas agris1
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Appendix H: TURKISH SUMMARY/TURKCE OZET

Sosyal ag, bireylerin sosyal, duygusal ve biligsel statiileri i¢in zemin
hazirlayan online uygulamalardan bir tanesidir (Pempek, Yermolayeva, & Calvert,
2009). Friendster, Cyword, Myspace, Twitter, Facebook gibi sosyal aglar, bireyler
i¢in yeni ve bireysellesmis kamu ve sosyallesme alanlar1 yaratmaktadir (Sener, 2009).
Sosyal aglarda bireyler, temel olarak kendilerini tanitir ve kendileri igin bir profil
olustururlar (Ellison, Steinfield, & Lampe, 2007). Bu web sayfalari, son yillarda
oldukg¢a popiiler olmaya baslamistir (Marshall, Bejanyan, Di Castro, Lee, 2013).
Ozellikle Facebook, 2004 yilinda Harvard Universitesi’ nde kuruldugundan beri, en
sik ve yaygin olarak kullanilan sosyal ag olmustur (Bevan, Gomez, & Sparks, 2014).

Baslangicta Facebook iiniversite Ogrencileri i¢in kurulmus olsa da,
giiniimiizde bir e posta adresi olan herkes i¢in ulasilabilir konumdadir (Boyd &
Ellison, 2008). Facebook, Amerika’da ve diinya ¢apinda en ¢ok ziyaret edilen ikinci
sitedir (Aleka, 2013). Facebook kullanicilari, bu siteye genel olarak ¢evrelerindeki
topluluklara yonelik baglhlik hissini desteklemek i¢in katilmaktadir (Sheldon, 2008).

Facebook kullanimi, o&zellikle tniversite Ogrencileri arasinda oldukga
yaygindir. Facebook’ta zaman harcamak, Amerika’daki gen¢ niifusun giinliik
aktivitelerinden biri haline gelmistir (Pempek ve ark., 2009). Tiirkiye’de yaplan bir
calisma da Amerika ile benzer sonuglar gostermistir. Bulgulara gore, Facebook
kullanim1 18-24 ve 25-30 yas gruplar1 arasinda diger yas gruplarina gore (13-17, 31-
40, and 41-65) daha yaygindir. Facebook kullanim miktart dikkate alindiginda,
calismaya katilan kullanicilarin % 26.9 ‘u, Facebook hesaplarini giinde bes kereden
fazla kontrol ettigini belirtmistir. Toplamda, kullanicilarin % 68.4’i Facebook
hesaplarina giinde en az bir kere giris yaptiklarini belirtmislerdir. Bu bulgulara
dayanarak, Facebook’un Tiirk gen¢ niifusunun da giinliik rutinlerinin bir parcasi

olmaya bagladig1 sonucuna varilabilir (Sener, 2009). Facebook, giinliik olarak ve

51



siklikla kullanildig1 i¢in, Facebook’un iyi olus hali iizerineki etkilerini incelemek
boylamsal bir dizayn gerektirmektedir. Bu sebeple, bu ¢alismanin verisi, giinliik
yontemi ile toplanacaktir. Katilimcilar, art arda gelen 14 giin boyunca, giinliik
kayitlarin1 dolduracaklardir.

Facebook’un o6zellikle geng niifus arasinda yiiksek oranda popiiler olusu,
arastimacilarin Facebook kullanim nedenleri, kullanim tarzlari ve Facebook
kullaniminin iyi olus hali {izerindeki etkilerini incelemelerine sebep olmustur
(Anderson, Fagan, Woodnutt, & Chamarro-Premuzic, 2012). Facebook, diizenli
bicimde gelistigi ve her gegen giin daha ¢ok insana ulastig1 i¢in, 6zellikle Facebook
kullanimin iyi olug hali iizerindeki etkileri en ¢ok incelenen arastirma konularindan
biri olmaya baglamistir (Bevan ve ark., 2014). lyi olus hali, sosyal ag arastirmalarinda
olduk¢a 6nemli bir konu olsa da, Facebook kullaniminin iyi olus hali {izerindeki
etkilerini inceleyen ¢alismalarda, sonuglar agisindan fikir birligi yoktur. Ornegin, baz1
aragtirmalar Facebook kullanim yonleri ve artan 6z-saygi (Yang & Brown, 2015;
Valkenburg, Peter, & Schouten, 2006), sosyal sermayenin yaratilmasi ve
stirdiirtilmesi (Burke, Marlow, & Lento, 2010; Ellison ve ark., 2007), diisiik seviye
yalmzlik (Burke ve ark., 2010; Deters & Mehl, 2012), bireyin fiziksel goriiniisii ile
ilgili daha pozitif bakis acis1 (Rutledge, Gillmor, & Gillen, 2013) arasinda pozitif iligki
bulurken, diger ¢aligmalar ise Facebook kullaniminin negatif sonuglari oldugunu
gdstermistir. Ornegin, 14 giinliik bir period boyunca Facebook’ ta ¢ok uzun zaman
harcamanin yasam memnuniyetini disiirdiigii (Kross ve ark., 2013) yine baska bir
calismada Facebook’ta uzun zaman gec¢irmenin yasam memnuniyetini diistirdigi
(Krasnova, Wenninger, Widjaja, Buxman, & 2013; Satici & Uysal, 2015), stres
seviyesini artirdigi (Bevan ve ark., 2014), kullanicilarin empatik sosyal becerilerini
azalttigi (Chan, 2014), depresif semptomlar1 artirdigi (Blease, 2015; Davila, 2013;
Feinstein, Hershenberg, Bhatia, Latack, Meuwly, & Steers, Wickham, & Acitelli,
2014;), ruh halini diigiirdiigii (Sagioglou & Graitemeyer, 2014) ve 6z-saygyy1 (Vogel,
Rose, Roberts, & Eckless, 2014) diisiirdiigii bulunmustur.

Facebook oldukga popiiler ve kitleler i¢in ulasilabilir oldugu i¢in, problematik
kullanim tiirlerinin kullanicilar1 arasinda ortaya ¢ikmasi ve bunun iyi olus halini
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olumsuz etkilemesi miimkiindiir (Kittinger, Correia, & Irons, 2012). Bu nedenle,
farkli tip kullanim modellerini ve bunlarin iyi olus hali iizerindeki etkilerini incelemek
olduk¢a 6nemlidir.

Facebook literatiiriindeki bazi ¢alismalara gore, genel olarak iki ¢esit
Facebook kullanim tiirti vardir (Burke ve ark, 2010; Deters & Mehl, 2013; Krasnova
ve ark., 2013; Verduyn ve ark, 2015). Temel olarak bunlar pasif ve aktif kullanimdir.
Aktif kullannomda bireyler Facebook’ta digerleriyle dogrudan degisimi artiran
aktivitere aktif bir sekilde katilirlar, 6rnegin, digerlerinin gonderilerine yorum yapmak
ya da gonderilerini begenmek, Facebook arkadaslarina mesaj gondermek, digerlerine
goriiniir olan video, fotograf ve durum gilincellemesi paylasmak. Pasif kullanimda ise
bireyler bilgiyi dogrudan degisim olmadan harcarlar. Ornegin, haber kaynaginda
gezinme, fotograflari, durum giincellemelerini ve digerlerinin profil sayfalarini
inceleme, herhangi bir tepki (begeni ya da yorum) vermeden arkadaglar arasindaki
iletisimleri okuma (Burke ve ark; Deters & Mehl, 2013; Krasnova ve ark., 2013;).

Caligmalar, aktif Facebook kullaniminin iyi olus hali iizerinde pozitif, pasif
kullaniminin ise negatif etkilerini bulmus olsa da, kullanim tiplerinin iyi olus hali
tizerindeki yaygin etkilerinin bu ¢alismada da gegerli olup olmadigi incelenecektir.
Sunulan bilgiler 15181nda, ilk olarak aktif Facebook kullaniminin iyi olus halini olumlu
etkileyecegi hipotezi test edilecektir. Spesifik olarak, Facebook ne kadar aktif
kullanilirsa, iyi olus hali de o kadar olumlu etkilenecektir (H1).

Bulgular pasif kullanimin olumsuz, aktif kullanimin ise olumlu etkilerini
gostermis olsa da, aktif ve pasif kullanicilar bazi durumlarda bu sekilde etkilenmiyor
olabilir. Kullanicilarin motivasyon tiirli, pasif ve aktif kullanimin iyi olus hali
tizerindeki etkilerini modere edebilir. Celiskili bulgular1 ¢c6zmek ve farkli Facebook
kullanim tiplerinin 1yi olus hali lizerindeki etkilerini daha 1yi anlamak icin , 6z-
belirleme kurami (OBK) ve kuramin ice yonelik-disa yonelik motivasyon (Ryan &
Deci, 2010) ve temel psikolojik gereksinimlerle (Deci & Ryan, 2000, 2008) ilgili olan
onerileri kullanilmistir. Temel olarak, bu ¢alismanin ana amaci, Facebook kullanimi1

ve iyi olus hali arasindaki iliskiyi, 6z-belirleme teorisi perspektifinden incelemektir.
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OBK (Deci & Ryan, 1985, Ryan & Dec, 2000) insan motivasyonu ile ilgili
kapsayict bir kuramdir ve Kisilik gelisimi ve davranis diizenlenmesinin igsel
kaynaklarin1 vurgular. Genel olarak, OBK gelisme odakli ve 6netkin insan ile
psikolojik iyi olus halinin, aktifligi ve gelismeyi tatmin edebilecek ya da bunlarin
tatminine engel olabilecek sosyal ¢evre arasindaki etkilesimi vurgular (Deci & Ryan,
2000). OBK, insanlarin i¢sel giicleri iizerinde, 6rnegin giidiiler ve duygular, ve dissal
giicler lizerinde eyleme gecebilecegini ve uzmanlasabilecegini iddia etmektedir.

Bunlara ek olarak, biiyiime, biitiinlesmis islev ve gelisme, insanlarin igsel
egilimidir. Buna ragmen, bu egilimleri ger¢eklestirebilmek icin sosyal ¢evrelerinden
baz1 yap1 maddelerine ihtiyag duymaktadirlar. Baska bir deyisle, bireyler etkin bir
sekilde gelismek ve optimal bir sekilde islevlerini yerine getirmek i¢in, ¢evrelerinden
gerekli destegi almalidir (Deci & Vansteenkiste, 2004). Bu nedenlerden dolay1, OBK
yasam alanlarinda cesitli konularla ilgilenmektedir (Deci & Ryan, 2008). Teorinin
inceledigi bazi temel yasam konulari sunlardir: kisilik gelisimi, 6z diizenleme,
evrensel psikolojik gereksinimler, yasam hedefleri ve istekler, enerji ve yasama giicii
(Deci & Ryan, 2008).

Facebook, iiniversite popiilasyonlarinda siklikla kullamldig: i¢in, OBK’nin
Facebook kullanimi ve iyi olus hali arasindaki iliskiyi inceleyebilecegi alanlardan biri
olarak diisiiniilebilir. Calismalarda aktif kullanimin iyi olus hali iizerinde olumlu,
pasif kullanimin ise olumsuz etkileri bulunmus olsa da, kullanim tiplerinin
arkasindaki motivasyonlar incelenmemistir. Belki de, Facebook kullanimi-iyi olus
hali iligkisi hakkindaki ¢eliskili bulgular bu eksiklikten kaynaklanmaktadir. Bu
noktada, spesifik kullanim tiplerinin nedenlerini sorgulamak, Facebook kullanimin iyi
olus hali tizerindeki etkileri hakkinda daha kesin sonuglar verebilir. Bu noktayi
acikliga kavusturmak icin, OBK’nin ice yonelik-disa yonelik motivasyon kavrami
kullanilmistir.

Motivasyon, eylem ve niyetin yon, enerji ve istikrar gibi pek ¢ok yonii ile
ilgilidir (Ryan & Deci, 2000). OBK sadece motivasyonun diizeyinin degil (yiiksek-
az), aym zamanda c¢esidinin de (ige yoOnelik-disa yonelik) insanlarda farkli
olabilecegini iddia etmektedir (Ryan & Deci, 2000a). Bu yiizden, OBK genel olarak
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ice yonelik ve disa yonelik olmak {izere iki tiir motivasyon ayrimi yapmstir. Bu ayrim
olduk¢a dnemlidir ¢iinkii farkli tiir motivasyonlar bireyler i¢in siireklilik, performans
ve iyi olus hali bakimindan gesitli tecriibelere ve sonuglara sebep olmaktadir (Ryan &
Deci, 2000).

Temel olarak, eger bir aktivite elle tutulur bir 6diil elde etmek i¢in yapiliyorsa,
bu aktivitenin arkasindaki motivasyon disa yonelik motivasyon iken, eger aktivite,
aktivitenin dogal olarak sagladigi mennuniyeti elde etmek i¢in yapiliyorsa, akivitenin
arkasindaki motivasyon ice yonelik motivasyondur (Ryan & Deci, 2000). i¢e yonelik
motivasyonla yapilan aktiviterlerde otonomi diizeyi yiiksek olmasina karsin, bu, disa
yonelik motivasyonla yapilan aktivitelerin, bireylere otonomi saglamadigi anlamina
gelmemektedir. Bu yiizden, basit¢e, otonomiyi engelleyen cevreleri, disa yonelik
giidiileyici olarak diisinmek yerine, OBK disa ydnelik motivasyonun derecesinin
otonomi diizeyinin degigebilecegini belirtmistir (Ryan & Connell, 1989; Vallerand,
1997).

Toplamda motivasyonsuzluk, dort tip disa yonelik motivasyon ve ige yonelik
motivasyon olmak iizere altt farki motivasyon tipi, Oz-belirleme siireminde
aciklanmistir (Ryan & Deci, 2000). ilk olarak motivasyonsuzluk, eyleme gegmek icin
niyetin eksik olmasina karsilik gelmektedir (Ryan & Deci, 2000). Motivasyonsuz
iken, bireyler s6z konusu davranig1 ya gerceklestirmezler ya da herhangi bir niyet
olmadan gergeklestirirler. Dahasi, bireyler davranisi gerceklestirirken kisisel
nedensellik hissetmezler. Hissedilen yeterlik diizeyi de motivasyonsuz bireylerde
disiiktiir (Ryan, 1995). Bireyler aktiviteye 6nem vermezler (Ryan, 1995), aktiviteyi
yapmak icin yeterli hissetmezler (Deci, 1975) ve aktiviteyi yapmanin arzulanan
ciktilar1 verecegine inanmazlar (Seligman, 1975).

Ikinci olarak, dis diizenleme &z-belirleme siireminde yer almaktadir. Dis
diizenlemede otonomi diizeyi en diisiiktiir (Ryan & Deci, 2000a). Bu dogrultuda,
bireylerin bir davranis1 gerceklestirmelerinin sebebi, digerleri tarafindan maruz
birakildiklar1 baski ya da disaridan dayatilan bir 6diildiir. Davranisi diizenleyici gii¢
kisiden degil, dis giiclerden kaynaklanmaktadir. Dis diizenlemeyi tecriibe eden
bireylerin tipik hissi, davraniglarinda kontrol edilmektir. Eger dis giic yoksa, sz
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konusu davranis bireyler tarafindan yapilmaz (Ryan, 1995). Ornegin, eger bir
tiniversite 6grencisi herhangi bir Facebook yarismasinda 6diil kazanmak i¢in kiiresel
1sinmanin etkileri hakkinda gonderiler paylasiyorsa, s6z konusu davranmis dis giicler
tarafindan diizenlenmektedir. Aksi halde, bu 6grenci Facebook’ta bu tarz gonderiler
paylagmayacaktir. Kiiresel 1sinma gonderileri paylagsmak, iyi olus halini olumlu
etkiledigi belirtilmis olan aktif kullanim ornegidir. Buna ragmen, bu davranisin
arkasindaki motivasyonun kaynagi 6grenci degil de disa yonelik diizenleme oldugu
i¢in, bu 6grencinin giinliik iyi olus hali olumsuz etkilenebilir.

Uciincii olarak, ice yansitilmis motivasyon Oz-belirleme siireminde yer
almaktadir. Ice yansitilmis motivasyon bir gesit ice yonelik diizenlemedir fakat birey
icin hala oldukga kisitlayicidir ¢iinkii sugluluk ya da kaygidan kaginmak veya 6diil
kazanmak ya da ego pekistirmek icin yapilan davranislar1 temsil etmektedir (Ryan &
Deci, 2000a). Bu yiizden digerlerinin onayi, bireyler i¢in 6nemlidir (Ryan, 1995).
Bireyler igsel diizenlemeyi bir dereceye kadar hissetseler de, ice yansitilmis
davraniglarin igsel benlik algilarini yansittigini hissetmezler (Ryan & Deci, 2000a).
Ornegin, eger iiniversite dgrencisi kiiresel 1ssnmanin etkileri hakkindaki génderilerini,
smifta bu konu ile ilgili ders veren profesorii etkilemek i¢in paylasiyorsa, bu
davranigin ige yansitilmis motivasyonla yapildigi kabul edilir. Yine, davranis aktif
kullanim 6rnegidir fakat davramisin arkasindaki motivasyon ige yansitilmig
motivasyondur. Bu sebeple, 6grencinin giinliik iyi olus hali olumsuz etkilenebilir.

Dordiincii olarak, 6zdesim kurma 6z-belirleme siireminde yer almaktadir.
Diger disa yonelik motivasyon tiirlerine gore, daha 6zerk olarak tanimlanmistir (Ryan,
1995). Bireyler, davranisin kisisel anlamini anlarlar. Ige yansitiimis motivasyon ve
dis diizenlemede hissedilen baski ve kontrol, 6zdesim kurmada bir derece azalmistir
(Ryan, 1995). Ornegin, iiniversite 6grencisi kiiresel 1sinma ile ilgili baz1 spesifik
sayfalarda bunun kendisi i¢in faydali oldugunu diisiindiigli i¢in geziniyorsa,
motivasyonu 6zdesim kurmadir. Buna karsilik, sz konusu davranig pasif kullanim
Ornegi olsa da, davranisin iyi olus hali lizerindeki etkisi daha onceki pasif kullanim

calismalarinda gosterildigi gibi olumsuz olmayabilir.
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Besinci davranigsal motivasyon, en ozerk disa yonelik motivasyon olarak
tanimlanan biitiinlesmedir. Ozdesim kurulmus diizenlemeler organize edilip 6z
tarafindan kabul edildikten sonra, biitiinlesme ger¢eklesir. Bunun olmasi i¢in, bireyler
yeni diizenlemeleri var olan ihtiya¢ ve degerleriyle uyumlu bir sekilde benimsemelidir
(Ryan & Deci, 2000a). Ornegin, eger iiniversite Ogrencisi spesifik Facebook
sayfalarinda kiiresel 1sinmanin etkileri ile ilgili génderileri gérmek i¢in geziniyorsa ve
bu o6nemli konu ile ilgili endise duymanin kendi degerleriyle OoOrtiistiiglinii
diistiniiyorsa, bu davranisin arkasindaki motivasyon biitiinlesmedir.

Sonuncu olarak, ice yonelik motivasyon oOz-belirleme slireminde yer
almaktadir. Daha 6nceden bahsedildigi gibi, eger bireyler bir davranisi elle tutulur bir
6dil icin degil de, davranisin dogal olarak sagladigi memnuyeti elde etmek icin
yapiyorsa, bireylerin bu davranis i¢in motivassyonu ige yonelik motivasyondur ve bu
yiizden de iyi olus halleri olumlu ydnde etkilenir (Ryan & Deci, 2000a). Ornegin,
tiniversite 0grencisi kiiresel 1sinma ile ilgili bilgi veren spesifik Facebook sayfalarinda
sadece ilgi ve eglence i¢in geziniyorsa, giinliik iyi olus hali olumlu etkilenecektir.
Gezinme davranigi pasif kullanim Ornegidir, fakat diger orneklerde oldugu gibi,
davranigin arkasindaki motivasyon, davranisin iyi olus hali tizerindeki etkisini
degistirebilir.

Yukaridaki Orneklerde belirtildigi gibi, sozli gecen Facebook kullanim
tiplerinin 1yi olus hali tlizerindeki etkileri, dayandiklar1 motivasyona bagli olarak
degisebilir. Buna dayanarak, aktif ve pasif olarak ayrilan Facebook kullanim tipleri
ile 1yi olus hali arasindaki iliski, Facebook kullanicilarinin motivasyon tipi tarafindan
modere edilecektir (H2). Buna ek olarak, daha 6zerk motivasyonlarla yapilan
davranislar, 1yi olus halini olumlu etkileyebilir. Bu mantig1 Facebook’ta kullanirsak,
daha 6zerk motivasyonlarla Facebook kullanmak, aktif-pasif kullanim ayrimina
bakilmaksizin, giinliik iyi olus halini olumlu etkileyecektir (H3).

Ikinci olarak, temel psikolojik gereksinim kavrami Facebook kullanimi ve iyi
olus hali arasindaki mekanizmay1 anlamak i¢in kullanilacaktir.

OBK ’ya gore iyi olus hali i¢in gerekli olan ii¢ temel gereksinim vardir. Bunlar
otonomi, yeterlik ve ilintililiktir. Bu gereksinimler evrenseldir ve proaktiflik, optimal
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gelisme ve psikolojik saglik i¢in gereklidir (Deci & Ryan, 2000). Bu ihtiyaglarin
tatmini, iyi olus halini olumlu etkilerken, tatminlerinin engellenmesi, iyi olus halini
olumsuz etkilemektedir (Deci & Vansteenkiste, 2004).

[k temel psikolojik gereksinim olan otonomi, bireylerin evrensel arzusu olan
davraniglarinda etmen olmak, iradeyi hissetmek ve biitiinlesmis benlik bilincine
uygun olarak davranmak konularinin altini ¢izmektedir (De Charms, 1968; Deci &
Ryan, 1985). Temel olarak, bir birey davranislarini istekle baslatip siirdiiyorsa ve bu
davranigin igindeki degerleri benimsiyorsa, 6zerk oldugu séylenmektedir (Deci &
Ryan, 1985).

Ikinci temel psikolojik geresinim yeterliktir ve bireylerin evrensel arzusu olan
cevrelerinde etkin bir sekilde eylemde bulunmak ve davranislarinda hakimiyet
hissetmek konularini vurgulamaktadir (Deci & Ryan, 2000). Yeterli bireyler, i¢sel bir
arzuyla, ¢evrelerini kesfetmek ve manipiile etmek isterler ve kendilerini gegmek igin
miicadeleci gorevler yaparlar. Bagka bir deyisle, kendi performanslarindaki bir
standard1 gecmeye ¢alisirlar (Sheldon, Elliot, Kim, & Kasser, 2001).

Son temel gereksinim ilintililiktir. iletisime gegmek, yakin iliskiler kurmak ve
diger insanlar i¢in igten bir Onemseme hissetmek gibi evrensel egilimleri
vurgulamaktadir (Baumeister & Leary, 1995). Bireyler yakin ve yiiksek kaliteli
iliskiler kurdugunda ve kisiler arasi1 destek ve giiven verici baglantilara sahip
oldugunda, ilintililik ihtiyact tatmin edilmis olmaktadir (Van den Broeck,
Vansteenkiste, De Witte, Soenens, & Lens, 2010).

Hatirlanacag gibi, 6zerk motivasyonlarla Facebook kullanmanin, iyi olus hali
tizerinde pozitif etkisi olacag1 hipotez edilmisti. Bu iliskide, Facebook’ta giinliik temel
gereksinimler araci olabilir. Spesifik olarak, 6zerk motivasyonlarla Facebook
kullanimi1 arasindaki pozitif iliskide, Facebook’ta temel gereksinimlerin tatmini aract
degisken olacaktir (H4).

Sonug olarak, literatiirde Facebook kullanimi ve iyi olus hali arasindaki iligki
ile ilgili ¢eliskili bulgular vardir. Buna ek olarak, Facebook kullanirken, bireylerdeki
motivasyonun Facebook kullanimi1 ve 1yi olus hali arasindaki iliskide 6nemli etkileri
olabilir. Neden bazi aktivitelerin yapildiginin sebepleri, ne yapildigindan daha fazla

58



bilgi verebilir. Bu bulgulari agiklamak icin, bu ¢alismada OBK ve OBK’nin ige
yonelik-disa yonelik motivasyon ve temel psikolojik gereksinimler Onermeleri
kullanilmistir. Bu bilgiler 1s18inda, bu c¢alismanin amaci, giinliik Facebook
kullanimmnin iyi olus hali iizerindeki etkisini OBK perspektifinden incelemektir.
Caligmanin spesifik hipotezleri sunlardir:

H1: Facebook ne kadar aktif kullanilirsa, iyi olus hali de o kadar olumlu
etkilenecektir.

H2: Aktif ve pasif olarak ayrilan Facebook kullanim tipleri ile iyi olus hali arasindaki
iliski, Facebook kullanicilarinin motivasyon tipi tarafindan modere edilecektir. Yani,
aktif kullanim eger 6z-belirlenmis degilse, iyi olus hali iizerinde olumsuz etkiye sahip
olacaktir (6rnegin daha az 6zerk).

H3: Daha 6zerk motivasyonlarla Facebook kullanmak, aktif pasif kullanim ayrimina
bakilmaksizin, giinliik iyi olus halini olumlu etkileyecektir.

H4: Ozerk motivasyonlarla Facebook kullamimi arasindaki pozitif iliskide,
Facebook’ta temel gereksinimlerin tatmini araci degisken olacaktir.

Calismaya 74 Orta Dogu Teknik Universitesi (ODTU) &grencisi (lisans-
yiikseklisans) katilmigtir. Katilimeilarin 51°1 kadin, 23’1 erkektir. Yas ortalamalari
22.01 (M = 22.01, SD = 1.85), ortalama Facebook kullanim stiresi 80. 20’dir (M =
80.20, SD = 19.36). Baslangi¢ Ol¢eginden sonra, 3 katilimci ¢alismaya devam
etmemistir bu yiizden toplamda 71 katilime1 ¢aligmay1 tamamlamastir.

Calisma lic asamadan olusmaktadir: laboratuvarda yapilan ve yaklasik 5
dakika siiren bir yonlendirme seansi, baslangic anketi ve art arda 14 giin boyunca
giinliik anketlerinin doldurulmasi. ik olarak, iki haftalik periyod boyunca
katilimcilar, caligma ilgili bilgi vermek ve herhangi bir yanlis anlamay1 dnlemek
amaciyla laboratuvara davet edilmistir. Ikinci olarak, katilimcilar demografik
bilgilerinin alindig1 anketi internet {izerinden doldurmuslardir. Son olarak, her gece
yatmadan once, 14 giin boyunca giinliik anketlerini doldurmuslardir. Giinliik 6l¢ekleri
her aksam saat 19.00° da katilimcilarin e postalarina gonderilmistir. Katilimcilara eger
gonderilen giin dolduramazlarsa, sonraki sabah Facebook kullanmaya baglamadan
once, anketleri doldurabilecekleri belirtilmistir. Calisma 1ii¢ dalga seklinde
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tamamlanmistir ve sirasiyla dalgalarda 20, 43 ve 8 kisi bulunmaktadir. Biitiin
katilimcilar baslangi¢ anketini Cuma giinleri doldurmustur ve Cuma’dan sonraki ilk
Pazartesi giinliik anketlerine baglanmistir. Bu yolla, tim katilimcilarin esit sayida
hafta i¢i ve hafta sonu giiniine sahip olmas1 saglanmistir.

Giinliik anketinde bulunan o6lgekler: Giinliik Facebook Kullanim Tiirleri,
Durumsal Motivasyon Olgegi (Guay, Vallerand, & Blanchard, 2000), Giinliik
Gereksinim Tatmini Olgegi (Ryan & Deci, 2000), Giinliik Iyi Olus Hali (Diener &
Emmons, 1984). Baz1 6lgeklerin kelime yapisi, Facebook ortamina uyum saglamasi
acisindan degistirilmistir. Her giin dolduralacaklar i¢in, 6lgekler ayrica kisaltilmistir.

Her katilimet i¢in verinin ¢goklu durumundan dolay, hipotezleri test etmek igin
coklu diizey regresyon kullanilmistir.

Yapilan analizler gostermistir ki, ilk hipotez desteklenmemistir. Yani,
Facebook’u daha aktif kullandikg¢a, daha pozitif iyi olus hali gézlenmemistir (5 = -
.02, t(903) = -1.34, p= .18). Bu analizden sonra, dort ¢esit Facebook kullanim
kategorisi ile (gezinme, paylasim, begeni-yorum ve arkadas-grup) iyi olus hali
arasindaki iliskilere bakilmigtir. Sadece paylasim kategorisinin sikhigt (6 = -
11, t1(917) = -2.58, p < .05) ve arkadas grup kategorisinin sikligi (£ = -.13, t(903) = -
2.21, p <.05) 1iyi olus halini olumsuz etkilemistir. Bunlara ek olarak, giinliik toplam
Facebook kullanim siklig1 da iyi olus halini olumsuz etkilemistir (£ = -.12, t(917) = -
1.93, p =.053).

Ikinci olarak, aktif ve pasif olarak ayrilan Facebook kullanim tipleri ile iyi olus
hali arasindaki iliskinin, Facebook kullanicilarinin motivasyon tipi tarafindan modere
edilip edilmeyecegi test edilmistir. Bunun i¢in, dort kullanim kategorisi ile
kategorilerin  goreceli otonomi indeksi arasinda etkilesim  degiskenleri
olusturulmustur, 6rnegin, gezinme kategorisinin siklig1 ile gezinme kategorisinin
goreceli otonomi indeksi. Sonuglara gore, sadece begeni-yorum kategorisinin ana
etkisi anlamlidir. Etkilesimlerin higbirinin anlamli etkisi ¢ikmamustir.

Ucgiincii olarak, Facebook’u 6zerk motivasyonlarla kullanmanin iyi olus hali
iizerinde olumlu etkisi oldugu bulunmustur. Ustelik bu etki, tiim kategoriler icin

(gezinme, paylagim, begeni-yorum, arkadag-grup) gecerlidir.
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Son olarak, onerilen aracilik modeli test edilmistir ve bu model anlaml
cikmistir. Yani, 6zerk motivasyonlarla Facebook kullanmak ile iyi olus hali arasindaki
iliskide, Facebook’ta giinliik temel gereksinim ihtiyaci araci degisken olmustur (z” =
6.09, p <.001).

Sonuglarin gosterdigi gibi, aktif kullanimin iyi olus hali iizerinde anlaml1 bir
etkisi bulunmamistir (H1). Bu bulgu, literatiirdeki bulgularla ¢elismektedir. Bunun
sebebi bu ¢alismanin dizayni ile ilgili olabilir. Bu ¢calismanin verisi pes pese gelen 14
giin boyunca toplanmistir. Diger ¢alismalar ise Burke ve ark., 2010; Deters & Mehl,
2012; Ellison ve ark., 2007; Rutledge, Gillmor, & Gillen, 2013; Valkenburg, Peter, &
Schouten, 2006; Yang & Brown, 2015) deneysel ya da enlemesine aragtirma
yontemlerini kullanmistir. Kisa vadede, aktif kullanim iyi olus halini olumlu
etkileyebilir fakat uzun vadede, Facebook kullanimdaki giinliik degisimler birbirini
dengeleyerek, bu etkinin kaybolmasina neden olmus olabilir. Gelecek ¢alismalar bu
konu tizerinde calisabilir.

Paylasim kategorisi aktif bir kategori olmasina ragmen, iyi olus halini olumsuz
etkilemistir. Ancak dikkat edilmelidir ki, aktivitelerin kendileri degil, kullanim siklig1
iyi olus halini olumsuz etkilemektedir. Ayrica, arkadas-grup kategorisi de iyi olus
halini olumsuz etkilemistir. Bu kategori pasif olarak tanimlansa da, igerigindeki
aktivitelerin bazisi pasif, bazis1 aktiftir. Bu yiizden degerlendirirken bu goz 6niinde
bulundurulmalidir. Bu sonugclar ilk hipotezin gdsterdigi gibi, literatiirde bulunan aktif
pasif ayriminin bu ¢alismada bulunmadigin1 géstermistir. Son olarak, toplam giinliik
Facebook kullanim sikliginin i1yi olus halini olumsuz etkiledigi bulunmustur.
Paylasim ve arkadag-grup kategorisindeki sonuglardan sonra, bu sonug ilging degildir
fakat Facebook kullanicilari agisindan anlami 6nemlidir.

Daha sonra, kullanicilarin motivasyon ¢esidi, Facebook kullanim ¢esidi ve 1yi
olus hali arasindaki iliskide moderator olarak kullanilmistir (H2). Beklenenin aksine,
hicbir etkilesim degiskeni iyi olus halini anlamli olarak yordamamistir. Yani,
motivasyon ¢esidi, ice yonelik ya da disa yonelik olsun, Facebook kullanim siklig1 ile
1yi olus hali arasindaki iliskiyi modere etmemistir. Buna ek olarak, tiim kategorilerin
toplam goreceli otonomi indeksi ile toplam giinliik Facebook kullanim sikligi
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arasindaki etkilesim de anlamli degildir. Belki de, bu iliskiyi modere eden baska
degiskenler vardir. Gelecek ¢alismalar bu konuyu inceleyebilir.

Kullanicilarin motivasyon tiirii, Facebook kullanim tipleri ile iyi olus hali
arasindaki iligkiyi modere etmese de, Facebook’u 6zerk sebeplerle kullanmanin, aktif-
pasif ayrimina bakilmaksizin, iyi olus halini olumlu etkiledigi goriilmiistiir (H3).
Birkez daha, aktif-pasif kullanim tiiriiniin iyi olus hali izerindeki etkileri, literatiirdeki
gibi ortaya ¢ikmamustir ¢iinkii tiim kategoriler iyi olus halini olumlu etkilemistir. Bu
bulgunun 1yi olus hali ile ilgili 6nemli bir anlam1 sudur ki, kullanicilar aktiviteleri
diger kullanicilar diisiinerek degil, kendileri i¢in yapmalidir. Bunu basarmak i¢in,
Facebook’ta herhangi bir aktiviteyi yapmadan Once, aktiviteyi yapma sebeplerini
diisiinebilirler ve sorgulayabilirler.

Son olarak, onerilen aracilik modeli desteklenmistir. Facebook’ta giinliik
temel ihtiya¢ tatmini, 6zerk motivasyonlarla Facebook kullanmak ile iyi olus hali
arasindaki pozitif iliskide arac1 degisken olmustur (H4). Bu demektir ki, Facebook
aktivilerinden kazanilan 6zerklik, giinliik temel ihtiya¢ gereksinimini tatmin etmistir
ki bu da iyi olus halini pozitif etkilemistir. Bu bulgu OBK perspektifiyle uyumludur.
Soyle ki, iiniversite 6grencileri tarafindan siklikla kullanilmakta olan Facebook’ta
tatmin edilmis temel ihtiyaglar, iyi olus halini olumlu etkilemistir.

Bu calismanin literatiire bazi katkilar1 olmustur. Ilk olarak, bu calisma,
literatiirde 6nceki ¢alismalarda Burke ve ark, 2010; Deters & Mehl, 2013; Krasnova
ve ark., 2013; Verduyn ve ark, 2015) iyi olus hali tizerinde bulunmus olan aktif-pasif
kullanim ayriminin bu c¢alismada bulunmadigina dair kanit sunmustur. Buna ek
olarak, kullanicilarin motivasyonlart ve Facebook aktiviteleri yolu ile temel
gereksinimlerin tatmini, Facebook kullanimmin iyi olus hali {izerindeki etkileri
hakkinda daha fazla bilgi vermistir. Bu bulgular gostermistir ki, Facebook
aktivitelerini aktif ve pasif olarak ayirmak yerine, aktivitelerin dayandigi
motivasyonlari incelemek, konunun daha iyi anlagilmasini saglayabilir.

Ikinci olarak, bu calisma Facebook kullanimi ile iyi olus hali arasindaki
iliskiyi iyi dogrulanmis OBK perspektifinden incelemistir ve teoriyle uyumlu
sonuglar vermistir. Buna ek olarak, bu c¢alisma, gelecek calismalar i¢in OBK
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perspektifini kullanarak, Facebook kullanimi ve iyi olus hali arasindaki iliskiyi
inceleme yolu agmustir.

Bu calismanin bazi eksik yonlerinden bahsedilmelidir. ilk sinirlama
cinsiyet ile ilgilidir. Katilimecilar ¢ogunlukla kadindir, bu yiizden genellenebilirlik
sinirhdir. ikinci kisitlama ise, katilimeilarin hepsi ODTU 6grencisidir. Bulgular diger
{iniversite dgrencilerine genellenemeyebilir. Ugiincii olarak, bu ¢alisma korelasyonel
yapidadir, bu yiizden {i¢iincli ve dordiincii hipotezdeki bulgular teoriktir. Son olarak,
bu caligmanin verisi katilimcilarin kendi beyanina dayanmaktadir. Facebook
kullaniminin davranigsal belirtileri gézlenmemistir.

Ozet olarak, bu ¢alisma Facebook kullanimu ile iyi olus hali arasindaki iliskide,
bilgilendirici alanin kullanim tipleri olmadigini géstermistir. Facebook kullanirkenki
motivasyonlar ve Facebook’ta giinliik temel ihtiya¢ tatmini, iyi olus hali hakkinda
daha fazla bilgi vermektedir. Facebook kullanicilari, daha olumlu bir iyi olus hali igin,
Facebook’ta bir aktiviteyi yaparken, sebeplerini sorgulayabilirler ve aktiviteleri daha

6zerk motivasyonlarla yapabilirler.
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Appendix I: TEZ FOTOKOPISi iZIN FORMU

ENSTIiTU
Fen Bilimleri Enstittusi

Sosyal Bilimler Enstitiisii X

Uygulamali Matematik Enstitiisti

Enformatik Enstitiisi

Deniz Bilimleri Enstitiisi

YAZARIN

Soyadi : Manuoglu
Adi : Elif
Bolimii : Psikoloji

TEZIN ADI (ingilizce) : Effects of Facebook Use onWell-Being: A Self-
Determination Theory Perspective

TEZIN TURU : Yiiksek Lisans X Doktora

1. Tezimin tamamindan kaynak gosterilmek sartiyla fotokopi alinabilir.

2. Tezimin igindekiler sayfasi, 6zet, indeks sayfalarindan ve/veya bir

boliimiinden kaynak gosterilmek sartiyla fotokopi alinabilir.

3. Tezimden bir bir (1) yil stireyle fotokopi alinamaz.

TEZIN KUTUPHANEYE TESLIiM TARIiHi:
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