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ABSTRACT

SUBJECTIVITY FORMATION OF WORKING CLASS WOMEN
AND RESPECTABILITY:
A CASE STUDY ON WOMEN SALES WORKERS IN ANKARA

Tatar, Mehtap
M.Sc., Graduate Program of Media and Cultural Studies
Supervisor: Assoc. Prof. Dr. Necmi Erdogan

February 2014, 147 pages

The main aim of this thesis is to examine the role of class and gender in the
subjectivity formation of working class women. Women from different classes
encounter each other in situations such as customers and sales workers in the
shopping environment. Examining this encounter in detail can assist in achieving
the main of this study. Therefore, during the in-depth interviews with women sales
workers that were conducted, it was seen that many of the women sales workers
experience class and gender inequalities as pejorative experiences. In addition, it
was understood that respectability is a major issue in the lives of these women.
Many of the interviewed sales workers face disrespectful behaviour in their daily
lives, and think that other people did not consider them to be respectable. However,
since they wish to be recognized as respectable and valuable they invest on certain
capitals and as well as behaving in a way they consider will bring them

respectability and value. For example, the sales worker tries to hide her poverty,

v



which she considers a reason why she does not receive respect and to counteract
this she attempts to emulate middle class behaviour. In addition, the sales worker
invests in her appearance, aims to make a good marriage, and become a good
mother and housewife. Furthermore, the interviews show that these women question
the inequalities they experience, and even if they are trying to become respectable
by following the rules of the capitalist patriarchal system that already subordinates
them, they do not totally accept these norms and from time to time they create their
own value systems against these norms. This struggle of these women to gain the
respectability that they are denied, offers the hope that there will be social

transformation rather than a continuation of the existing hierarchical systems.

Key words: Woman sales worker, the formation of subjectivity, respect, class and

gender, working class women
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ISCi SINIFI KADIN OZNELLiGININ KURULUMU VE SAYGINLIK:
ANKARA’DAKI KADIN TEZGAHTARLAR UZERINE SAHA CALISMASI

Tatar, Mehtap
Yiiksek Lisans, Medya ve Kiiltiirel Caligsmalar Yiiksek Lisans Programi
Tez Yoneticisi: Dog. Dr. Necmi Erdogan

Subat 2014, 147 sayfa

Bu tezin temel amaci, is¢i sinifi kadin 6znelliginin kurulumunda sinif ve toplumsal
cinsiyetin oynagi rolii anlamaktir. Farkli siniflara ait kadinlar, aligveris esnasinda,
miigteri ve tezgahtar olarak birbirleri ile karsilasirlar. Bu karsilamayi1 yakindan
analiz etmek, is¢i sinifi kadin 6znelliginin kurulumunda smifin ve toplumsal
cinsiyetin oynadiglr rolii anlamamiza olanak saglar. Bu nedenle, bu calisma
kapsaminda kadin tezgahtarlar ile derinlemesine goriigmeler yapilmistir. Bu
gorlismelerde, bir ¢ok kadin tezgahtarin sinif ve toplumsal cinsiyet esitsizliklerini
can acitic1 deneyimler olarak yasadiklar1 goriilmiistiir. Buna ilaveten, sayginligin bu
kadinlarin hayatinda ¢ok onemli bir yer kapladigi anlagilmistir. Goriisiilen kadin
tezgahtarlarin bir ¢cogu, giindelik hayatinda siklikla saygisizca davraniglara maruz
kalir, ve bagkalarmin goziinde bir sayginligi olmadigim diisiintir. Lakin, kendisi
saygin olmak, degerli bulunmak ve saygi gormek istemektedir. Bu nedenle
kendisine sayginlik ve deger verebilecegini diisiindiigli sermayelere yatirnm yapar
ve kendisine sayginlik verecegini diisiindiigii davramislar sergiler. Ornegin,
kendisine saygi gosterilmemesinin bir nedeni olarak gordiigi yoksullugunu
gizlemeye ve sanki orta sinifmis gibi goziikmeye ve davranmaya ¢alisir. Bunun yani
sira, dig goriiniisiine yatirim yapar; iyi bir evlilik yapmayz, iyi bir anne ve iyi bir ev
hanimi olmay1 hedefler. Ote yandan, kadin tezgahtarla yapilan goriismeler, onlarin

yasadiklar1 esitsizlikleri sorguladiklarini, kendilerini alta siralayan kapitalist ve
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ataerkil sistemin kurallarima goére oynayarak sayginlik kazanmaya calisiyor olsalar
bile, bu normlar1 aynen kabul etmediklerini, ve zaman zaman bu normlara karsi
kendi deger sistemlerini olusturabildiklerini gostermistir. Bu nedenle, bu kadinlarin
kendilerinden esirgenen sayginligi kazanmak i¢in her giin yiiriittiikleri miicadele,
var olan hiyerarsik sistemlerin devam etmeyecegi gostererek, sosyal degisiminin

umudunu tagimaktadir.

Anahtar kelimeler: Kadin tezgahtar, 6znelligin ingasi, sayginlik, sinif ve toplumsal

cinsiyet, is¢i sinifi kadin
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CHAPTER 1

INTRODUCTION

Due to the neo-liberal policies implemented since the 1980s, class differences in
Turkey have sharpened and deepened. In Turkey poverty and as well the studies on
this topic increased after 1990s, however there have been few studies in Turkey,
which have examined the reflections of the class relations and poverty on the daily
lives of working class. Poverty studies in Turkey examined poverty either using
economic indicators or from a government concern to produce policies on poverty.
Few studies examined the social, cultural and ideological prospects of unequal class
relations. Additionally, there have been very few studies, which examined how
working class women experience unequal class relations. Moreover, very few of
these studies explored the processes by which working class understand themselves.
Although the subjectivity formation of working class women in Turkey is examined
in few studies, none of them focused on this issue from a ‘respectability’
perspective. In this sense, my main motivation in this study is to examine the
relation between class and gender in the subjectivity construction process for

working class women, using respectability as an analytical tool.

To examine how the category of ‘women’ is continuously constructed within
classifying procedures and class relations, and to explore the critical role of
respectability for the working class women in their subjectivity formation process, |
conducted a field research on women sales workers. Sales work, is considered as an
unskilled job thus it offers an employment opportunity for working class women. It
also offers a field in which the sales workers encounter and interact with middle
class women. This situation provides a basis on which to examine how the working

class woman sales worker experiences the class differences and class inequalities in



her daily life. Additionally, this encounter offers a ground to explore how the
subjectivity of working class women is constructed in relation with the middle class
women. Examining the sales worker’s perception of middle class women allows for
a realization of the centrality of the respectability concerns in the sales worker’s
life. Examining the sales worker’s own narratives on her life and other people’s

lives offers an opportunity to recognize her daily struggle for respectability.

In my field research, I interviewed 22 women sales workers in Ankara, Turkey I
undertook semi-structured in-depth interviews, each lasting about 90 minutes. I
randomly select the interviewees; however, I avoided interviewing the middle class
sales workers who are outside of the sphere of interest of this study. I used a
qualitative research method and thus I do not claim to make any quantity-based
generalizations. However, to obtain a more diversified picture of the field and
accordingly to be able to conceptualize on my findings, I interviewed women sales
workers employed in different parts of Ankara; such as Kizilay, Maltepe, Tunali,
Cebeci, Demetevler, Sithiye, Ulus, Bahgelievler, Tandogan and in different large
shopping malls Karum, Armada, Ankamall. This approach meant that there was
diversity in the shop types, and the profiles of the sales workers and customers.
Despite this selection, this study does not attempt to offer an empirical

generalization of its findings.

To undertake the interviews it was necessary to gain permission from the
employers. This was problematic since most of the time the employers were
reluctant to allow me to talk to their employees, because they were afraid that I was
from a state institution to check the social security conditions of their employees.
Additionally, the employers did not want their workers to spend work time on the
interview. Therefore, it was only possible to conduct the interviews in the sales
workers’ spare time; however, some of the sales workers did not want to spend their
limited free time answering my interview questions. Overall, most of the interviews

took place during work hours and in the workplace.



The interviews were coded in order to be analysed. The English translations of
direct quotations from the interviews are frequently utilized in this text; however,
the original narratives in Turkish are also presented in order for the reader not to
miss the nuances in the original syntax. Special attention was given to the
translation of the quotations in order to keep the original and dilemmatic use of
language of the sales workers in the translations. The interview questions and brief
information on the women interviewed are presented in the appendix. In this thesis,

pseudonyms are used to ensure the anonymity of the interviewees.

In the interviews with the sales workers there was sometimes an unequal and
asymmetric relation, in which I was percieved as an educated judgemental other.
During the interviews, the sales workers sometimes behaved as if they did not
understand the questions, they kept silent and did not answer. Most probably, these
were the times when the sales workers wanted to maintain their boundaries and not
to share what they considered to be too personal. This silent behaviour allowed the
sales workers to avoid unwanted questions and unwanted interventions in their
private life during the wunequal interviewing experience. However, while
interviewing I used a sensitive approach attempting to avoid epistemic violence as

much as possible.

In this thesis, I take the ‘experience’ of women as the main source of producing
knowledge about women. I evaluate experience as “the process, by which all social
beings’ subjectivity constructed” (de Lauretis, 1984, p. 159). Through this field
research, I had an opportunity to listen to what the working class women sales
workers say about themselves and their lives and to provide “a rhetorical space
where the experiences and knowledge of the marginalized can be given epistemic
authority, be legitimated and taken seriously” (Skeggs, 1997, p. 39). Since the
purpose of this study is to understand how the sales worker becomes a gendered and
classed subject, I did not limit the interview questions only to the work related
experiences of the sales workers. I asked questions about their lives and their

understanding of life in general.



The narratives of women concerning their lives and those of others and the relations
between these lives can provide an understanding on how they see the social reality
and how their subjectivity is constructed. Their subjectivity is constructed through

the relations they have with the others and themselves, and exploring this allows us
to understand the interlinking between the social and personal. Additionally, the
narratives of these women show how the class difference is experienced and
interpreted individually by each sales worker, and how this leads to formation of
different gender practices. In this study, direct quotations from the sales workers’
narratives are presented with the aim of showing the singularities in the narratives;

and to open them for the reader to make different interpretations.

I use certain concepts and terms to explain the subjectivity formation process of the
women sales worker. In Chapter 2, I explore the terminology that I use in my
discussions. Mainly, I use the term ‘class’ as formulated by Bourdieu, which can
also be conceptualized as social class, which besides its economic significance
emphasizes the cultural aspects of class. As proposed by the post-structuralist
feminists, specifically Butler, I use the term ‘gender’ to indicate its performative
character. In this Chapter, I also indicate my conceptualization of the formation of
subjectivity. For the working class women respectability appears as a major concern
during their interpellations of their own experiences. In Chapter 2, 1 explain my
interpretation of the term ‘respectability’ and note the importance of respectability

for this study by referring mainly to Sennet and Skeggs.

In Chapter 3, I mainly focus on the studies on working class and poverty in Turkey,
specifically concentrating on those that examine the forms that class relations take

in the daily lives of the working class women. Additionally, I explore the studies
which examine the subjectivity formation process of working class women and
which indicates the inseparable character of class and gender in the subjectivity

formation process.



In Chapter 4, 1 give a general picture of the dynamics of female employment in
Turkey. I examine how the interactions between institutions effect women’s
participation in the labour force. I elaborate on how the traditional norms attributed
to women challenges their entry to the labour market, and how the norms of
respectability and sexual protection limits women’s work opportunities. I
demonstrate that the receipt of social benefits and the lack of free child care services
reinforce the low level of female employment. I also refer to the tactics, which
women have to develop to be able to work, despite all the barriers. Then, I suggest
that working provides empowerment for women, though the lack of regulations and
policies makes working class women vulnerable and dangers their empowerment.

This chapter finishes with an overall assessment of sales work in Turkey.

In Chapter 5, I evaluate the findings of my field research beginning with a section
on how the sales worker experiences the encounter with the customer in the
workplace. Firstly, I present the sales worker’s recognition of the class and gender
based differences between herself and the customer. Then, I present the emotions of
the sales worker related to the experience of these class and gender based
differences, and highlight how class and gender inequalities can be lived as
pejorative experiences, which can be considered as the ‘hidden injuries of class’ and
gender. Later, I focus on the ‘respectability injuries’ of the sales worker, and
accordingly the behaviours of the sales workers concerned with respectability. In
this section, I present how the sales worker tries to prevent the disrespectful
behaviour of others towards her both at workplace and personal life; as well as her
respectability-concerned behaviours which consist of mainly avoiding being
recognized as poor, investing on femininity, caring and responsibility. I examine
how the sales worker engages with the norms of the capitalist system and the
patriarchal gender regime, which remove the sales worker’s respectability. I try to
explore whether the norms of these systems are accepted by the sales worker and
whether she plays within the rules of these systems to have a more respectable
position; or whether those norms appear as distorted in the sales worker’s life. With

a focus on how the sales worker performs her femininity in relation to middle class



femininity, I show that both cases are valid; sometimes trying to fulfil middle class

norms and also sometimes constructing herself against them.

Although the sales worker tries to behave in certain ways in order to become
respectable, the possibility of achieving respectability is unclear. In the last part of
Chapter 5, I point out the paradox of trying to become respectable by staying within
the norms of a gender regime that already subordinates her; and as well by thinking
and acting within the classifying schemes that already devalues her. Acceptance of
the rules and norms of a system and playing within it has the peril of reproducing
these systems. Yet, the sales worker does not totally accept the norms of the
dominant patriarchal and capitalistic system as revealed in her expressions of anger
and discrepant attitudes while she is explains about these norms and classifications.
Therefore, in Chapter 5 I show that the hegemonic discourses appear with distortion
in the sales worker’s usage. For example, the way in which sales workers perform
their femininity, their tactics and the way in which they cope with patriarchal
domination are presented. The singularities of each sales worker and her practices
that aim at being considered respectable are shown from a standpoint that these
tactics, behaviours and performances, can provide the sales worker with some daily
and practical benefits, and consequently with empowerment and respectability,

although only to a certain extent.

In Chapter 6, I present the conclusion to the study. I stress that although the
domination between unequals continue to exist, there is the hope for transformation,
which develops in the emotions of the dominated. As can be seen in the utterances

of the women sales workers, class and gender based inequalities are unjust and
unacceptable, however, the daily performance of the dominated subjects offers the

promise that they will becomed empowered and respectable.



CHAPTER 2

THEORETICAL AND CONCEPTUAL FRAMEWORK

In this chapter, I present the theoretical and conceptual framework used in this
study. Feminist theory, which gives special importance to the experience of women
is the basis of this study. Feminist theory produces knowledge about women’s
experience and believes that giving voice to women’s experience, making these
experiences visible and analysing them can improve women’s lives. Feminist theory
also provides insights in understanding how class intersects with gender, how
gender is experienced differently by women of different classes. Below, I will
describe how feminist theory handles the concepts of class, gender, subjectivity and

respectability, and how I use and understand these terms in my analysis.

2.1. Class

There are three main ways that feminist theory handles the concept of ‘class’. First
is the ‘political arithmetic’ class analysis, which involves fitting people into pre-
ordained classifications (Skeggs, 2004, p. 20). In this strand, people are measured
according to the occupations of their father as the ‘head of the household’. This
class analysis is not appropriate for the feminist theory, as it does not take the

mother’s labour into account.

The second way that feminist theory handles class is through the traditional or the
less traditional Marxist theory of class analysis, in which “class is conceptualized as
a relationship of exploitation, primarily based on division of labour” (Skeggs, 2004,
p. 20). Feminists argue that female labour has to be included in this analysis.

Derived from a Marxist perspective, Marxist and radical feminists argue that



‘women’ constitutes a category just like class and accordingly domestic work can
be examined using the terms; labour and exploitation. In this sense, gender relations
are considered as the relations of exploitation. Similarly, socialist feminists argue
that in the same way that the relations of production result in exploitation, the
relations of reproduction result in gender subordination. Socialist feminism assumes
that all women are subordinated because of their sex, yet the proletarian women are
doubly subordinated because of their class. Socialist feminism argues that the
relations of reproduction are a common ground for the struggle of women of
working and middle classes. However, this approach does not take into account that
gender relations differ with class differences, and a common ground for the struggle
of women cannot be based on common subordination as the subordination takes

different forms for women of different classes.

The third way that feminist theory deals the concept of class is through the ‘identity
politics’ approach of the 1990s. This approach evaluates class as one of the other
identities such as sex, race and ethnicity. However, this approach does not
problematize the process of formation of these identities, and therefore it has a

limited reach in terms of the possibility of social transformation.

These approaches have inadequacies in utilizing class in feminist theory. They all
take class as a mere abstraction and try to understand class relations as the
reflections of the objective structures. However, class is a lived relation. This is why
a class analysis, which provides a room for the agency, would be more functional
for feminist studies. In this sense, Bourdieu’s class conceptualization offers an

explanatory power that the above mentioned class analysis cannot provide.

Bourdieu (1984) does not see class solely as an economic term. He integrates
‘culture’ in his class analysis by using the term ‘capital’. In Bourdieu’s
understanding, the structure of class is based on the movement of capital in the
social space. He takes capital as a term beyond its economic connation and which

includes ‘immaterial’ and ‘non-economic’ forms of capital. In Bourdieu’s



understanding, social space is structured by the distribution of various forms of
capital among people and these capitals can bring power to their holders. Bourdieu
explains how the different types of capitals, mainly economic, cultural, social and
symbolic capitals, can be acquired, exchanged, and converted into other forms. In
his understanding, each form of capital can be exchanged or ‘cashed in’ for any
other form, yet the convertibility does not bring reducibility. Likewise, possession
of a capital does not necessarily imply possession of any other form of capital.
Moreover, as with economic capital, the other forms are also unequally distributed

among social classes and their fractions.

Skeggs utilized Bourdieu in her studies (1997, 2004), to recall class in feminist
analysis. Her work; Formation of Class and Gender: Becoming Respectable has
major importance for this study due to the prospect it offers. In her study, Skeggs
(1997) indicates that the term capital has the “explanatory power to understand the
intersections of class and gender in subjective production” (p. 7). According to
Skeggs (2004), “women can be subjects with capital accumulating strategies”
(p. 29) and she uses the concept of capital to develop theories about classed

femininity and motherhood.

The term capital also enables us to comprehend the formation of subjectivity as a
process of becoming. According to Skeggs (1997), subjects become gendered and
classed through lived relations. Subjects are not in a social position; they are
continuously being reproduced in social positions (Skeggs, 1997). However,
according to Skeggs (1997), class is “reproduced through constraints on capital
exchange”. She considers class as being about access and exclusion that is “what
people do not have rather than they have” (p. 13). Yet, class also “informs access to
how subject positions such as respectability and caring can be taken up” (Skeggs,

1997, p. 94),

On the other hand, Bourdieu utilizes the concept of ‘habitus’ in his class analysis.

Habitus can be defined as culturally determined bodily dispositions, which becomes



internalized in acting, thinking, and feeling in certain ways none of which pass
through consciousness (Bourdieu, 1990b). Habitus has a spontaneous character of
habit and habituation, rather than consciously learned rules (Bourdieu, 1990b).
According to Bourdieu, habitus plays a principle role in the generation and
structuring of practices and representations. Habitus or dispositions are the

internalization of the structures of the social order.

Bourdieu’s concept of habitus provides some insight to understanding why people
show obedience to that which dominates them. For Bourdieu, those who are
dominated accept their subordination because of the match between their habitus
and the ‘field’ in which they are playing. However, the concept of habitus is
criticized as not leaving a room for transformation. The relations of domination
would not take place, if those who are dominated continue to behave as their

habituses presupposes.

Bourdieu is also criticized for not taking ‘ambivalence’ into account in his analysis.
“Bourdieu’s model of resigned, adaptive working-class habitus both closes down
the working-class possibility of playing the game but also closes off the positive,
affective, justifiable experiences of anger and exclusion” (Skeggs, 2004, p. 87).
However, according to Skeggs, the emotions of working class are very important
and have to be examined carefully. Skeggs (2004) underlies that,

it is by the emotions of affect that class struggle is being expressed, although
not often heard. These utterances are however an expression of an
alternative value system, one not easily recognized, often misrecognized,
and certainly one that cannot be framed in the shape of a self that is in any
way interested in accruing exchange-value to itself. (p.90)

Skeggs also argues that the working class has a value system of its own. In this

value system, the working class formulates a way to consider itself ‘respectable’.

Skeggs (2004) says that a “different value systems that exist outside of the

dominant symbolic” and the working class

10



operate with a very different ethical value system to the dominant symbolic
. .the working class learnt to tell themselves in a particular way (as
redeemable and respectable) in order to have their voices heard by middle-
class or to receive poor relief. (p.88)
Sennet and Cobb (1972), in The Hidden Injuries of Class, a basic reference book for
this thesis, argue that the class society takes away the feeling of secure dignity from
all people. People consider their position in the society as an extension of their
personal ability and take their class position personally. Specifically, working class
has the feeling of ‘self-accusation’ that they decry themselves for their social
position. However, this feeling has an ambivalent character:

It isn’t right society should think him as a “nobody”, isn’t right because he
never had a chance to be anything else . . . however, there is a split between
conscious belief and inner conviction- in secret he feels ashamed for who he
is. Class is his personal responsibility, despite the fact that he never had a
chance. (Sennet & Cobb, 1972, p. 97)

Social order is on one hand considered as legitimate and illegitimate on the other.
The two feelings exist at the same time in the discourse of the working class. Sennet
and Cobb (1972, p. 98) argue that “[t]his represents the “internalizing” of class
conflict, the process by which struggle between men leads to a struggle within each
man”. In that sense, Sennet and Cobb sees this ambivalence as a reaction to power
in a complicated way. “They are not rebellious in the ordinary sense of the word;
they are both angry and ambivalent about their right to be angry” (Sennet & Cobb,
1972, p. 79).

De Certeau and his book The Practice of Everyday Life (1988), also provides
insights into the ambivalences and being ‘in between’ positions. De Certeau (1988)
shows that everyday practices involve ‘ways of operating’, ‘making do’ and ‘escape
without leaving’. De Certeau explains the ways of operating with his ‘tactic’ x
‘strategy’ conceptualization. According to him, the weak have tactics whereas the

powerful have strategies. While strategy presumes control of the powerful, tactics

are the adaption of the weak to the environment which has been created by the

powerful, but by finding ways of coping with the imposed situation, however, by
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not totally rejecting it, still playing in the ground of the dominant. However, de
Certeau 1is criticized for over assuming the ‘resistance’ of the weak. Yet, as
Buchanan puts “[w]e need to find out not only how individuals become-
subservient, which is the trail blazed by Foucault, but also how they become
subversive, a pathway that is only a light at the end of the tunnel” (Buchanan, 1997,
para. 21).

Acts of making do should not only be thought to be limited to material conditions,
they can also be self-protecting mechanisms. Sennet and Cobb (1972) argue that the
split of the real person and the performing individual is one of these self-protecting
mechanisms. They claim that the worker leaves his real self at home, while he acts
out his performing individual at work. This inner division is calming for the worker,
who assumes a distant and untouchable persona in order not to feel the pain (Sennet
& Cobb, p. 1972). However, whether it is possible to undertake this split on regular
and systemic basis is debatable issue. Nevertheless, this split can be an analytical
tool for understanding whether the worker has her own values that she judges to be
important and these protect her from the field, in which she, as a performing

individual, operates.

2.2. Gender

In this research, ‘gender’ pertains to the way it is used by the post-structuralist
feminist; Butler in that I do not make the mostly used distinction between sex and
gender, in which sex is seen as natural whereas gender is cultural. On the contrary, |
believe that sex is as cultural as gender, both being the interpretations of human
body. As Butler (1990) says: “sex is as culturally constructed as gender; indeed
perhaps it was always already gender, with the consequence that the distinction

between sex and gender turned out to be no distinction at all” (p.7).

In that sense, the sexualisation of the bodies creates unequal and hierarchic relations

between men and women. I also subscribe to the understanding that does not see
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wo/men as universal and culturally essential categories. Accordingly, gender is
performative and genders are constructed within a certain gender regime, which is
patriarchy for today’s world. Butler (1993) explains performativity character of
gender as such:

Performativity cannot be understood outside of a process of iterability, a
regularized and constrained repetition of norms. And this repetition is not
performed by a subject; this repetition is what enables a subject and
constitutes the temporal condition for the subject. This iterability implies
that 'performance’ is not a singular 'act' or event, but a ritualized production,
a ritual reiterated under and through constraint, under and through the force
of prohibition and taboo, with the threat of ostracism and even death
controlling and compelling the shape of the production, but not, I will insist,
determining it fully in advance. (p.95)

According to Butler (1990), gender goes far beyond simply internalized values and
behaviour patterns. It is an organized system of performances. It is constructed over
the rightly repetition of the behaviours, that the hegemonic system imposes.
Subjects are somehow conscious of these sets of performances and sometimes this
repetition cannot be perfectly achieved. This failure in performing gender, signalize
its constructed nature. In addition, it indicates that there is always an unplanned

resistance against sex norms.

I also use the term ‘femininity’, which is closely related with how gender can be
performed differently by women, as Skeggs formulates. Accordingly, femininity
“can be seen as a form of cultural capital. It is the discursive position available
through gender relations that women are encouraged to inhabit and use” (Skeggs,
1997, p. 10). However, referring to Moi (1991), Skeggs (1997) notes that
performing femininity in a certain way can also create a symbolic capital.

The discourses of femininity and masculinity become embodied and
can be used as cultural resources. This is not to say that gendered relations
are purely cultural . . . Gender carries different amounts of symbolic capital
in different contexts. (p. 8)

As stated above, Skeggs considers that there are different forms of femininity and

different values attributed to them. Femininity has an ambiguous character, just like
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gender norms (Skeggs, 2004, p. 25). Skeggs (2004) claims that “norms do not work,
or are not taken up; identities are a limited resource, a form of cultural capital that
are worked and uncomfortably inhabited” (p. 29). Skeggs conceptualization of
gender shows the performative character of gender and thus, it highlights the
ambivalences that it includes.

We talk about a femininity as if it is a bounded entity that can be known, yet
it is inherently ambiguous, indeterminate, contradictory and unstable ... the
appearance of femininity is constantly transformable act based on
attachment and detachment of practices and objects in a circuit of exchange,
a wilful playfulness, performative and performing, means that it needs
careful empirical attention, not just an understanding of mis-recognition.
(Skeggs, 2004, p. 24)
Underlining the importance of ambivalences in gender practices, Skeggs criticizes
Bourdieu as he ignores the things that they do not ‘fit” the norms, to the demands of
the field. In her words, Bourdieu “assumes that the field is a precondition of the
habitus and the habitus will always submit to the field” (Skeggs, 2004, p. 29). In
that sense, the term habitus can function as a way of understanding why people

perform gender norms, yet it is necessary to take into account the ambivalences to

understand that norms are not performed in the same way every time.

In this sense, both Butler’s and Skeggs accounts concerning gender are important in
this study. I use gender as an analytic and dynamic conceptualization, which refers
to a practice / process. Moreover, I believe the understanding of the formation of

subjectivity is only possible by understanding the process of becoming gendered.
2.3.  Subjectivity Formation

Experience is important for the subjectivity formation ‘process’. Subjectivity is
formed by the ‘interpellation’ of the experiences within certain discourses.

Subjectivity is constructed in relation with ‘other’ and therefore, recognition of

other is important for construction of subjectivity.
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Following Skeggs (1997), I use subjectivity to mean “the conditions of being
subjected to frameworks of regulation, knowledge and discourse and constructing
subjectivity in the process” (p. 12). Subjectivity is an ongoing construction based on
‘experience’ and class and gender are inseparable in the process of subjectivity
construction. I conceive that “[i]t is not individuals who have experience, but
subjects who are constituted through experience” (Scott, 1992, pp. 25-26). I support
Skeggs’ view that experience is processed through practice, discourse and
interpretation (1997, p. 28). Experiences are always in the process of interpretation;
and recognition is one of the means by which experiences are interpreted (Skeggs,
1997, p. 29). According to Skeggs (1997), subjects

recognize the recognitions of others. Recognitions do not occur without
value judgments and the women are constantly aware of the judgments of
real and imaginary others. Recognition of how one is positioned is central to
the processes of subjective construction. (p. 4)

I concur with Skeggs (1997) that the recognition is the way that women “navigate

themselves through classificatory systems and measure and evaluate themselves

accordingly” (p. 4).

I consider experience as a process, which is not only defined by class and gender,
but also which formulates classed and gendered subjects. “Experience is central to
the production of subjectivity, to the production of raced, classed, sexed and
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gendered ‘woman’” (Skeggs, 1997, p. 38). Class and gender intersects in

subjectivity production (Skeggs, 1997, p. 7). Class is one of the factors that shape
the day to day living conditions of people and accordingly class is an irresolvable
factor in the formation of femininity. Skeggs utilizes Bourdieu to explain how this
intersection of class and gender takes place. According to Bourdieu (1984):

Sexual properties are as inseparable from class properties as the yellowness
of a lemon is from its acidity: a class is defined in an essential respect by the
place and value it gives to sexes and to their socially constituted
dispositions. That is why there are as many ways of realizing femininity as
there are classes and class fractions, and the division of labor between the
sexes takes quite different forms, both in practices and in representations, in
different social classes. (pp. 107-108)
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On the other hand, the ‘other’ plays an important role in the formation of
subjectivity, including the formation of class and gender. Skeggs (1997) states that
for the English working class women subjects of her research, “subjectivity is not
part of a discourse of individualism; rather, it is a part of a discourse of dialogism
and connection” (p. 164). Class is lived on daily basis and class operates over the
other. Here Skeggs (1997) explains the dialogic manner of class:

Class operated in a dialogical manner: in every judgment of themselves [the
participants of Skeggs’s research] a measurement was made against others.
In this process the designated ‘other’ (based on representations and
imaginings of the respectable and judgmental middle class) was constructed
as the standard to/from which they measured themselves. The classifying of
themselves depended upon the classifying systems of others. (p. 74)

Subject positions are defined by class, and the dialogical other, who is central to the
subjectivity formation, is judgemental. Therefore, emotions appear as the subjects
become classed. As Skeggs (1997) puts it

[c]lass is absolutely central to the women’s trajectories through subject
positions. Their subjectivities come to be produced through process of
misidentification and dissimulation, showing how the dialogic judgmental
other is central to their productions and how class operates at an intimate
and emotional level. (p. 13)

2.4. Respectability

Respectability is the major interest of this thesis. I adopt the premise that in a class
based society people to lose self-respect and pride in themselves and in the eyes of
others (Sennet & Cobb, 1972, p. 170). Thus, for those who are not seen to have
respectability, it usually becomes a concern. Sennet (2003) tries to understand why
there is scarcity of respect in society. Focusing on respectability with its
psychological dimension, he points out how inequality translates into a doubt of the
self. He makes the link between respect and recognition and asserts that a

[Jack of respect, though less aggressive than an outright insult, can take an
equally wounding form. No insult is offered another person, but neither is
recognition extended: he or she is not seen — as a full human being whose
presence matters. (Sennet, 2003, p. 3)
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According to Sennet, there are three main ways for respect to be achieved in
society. Self-respect is developed by working on personal talents and making
something of yourself, social honour is acquired by taking care of yourself and both
self-respect and social honour are achieved by helping others and giving something
back. However, he notes that inequalities tarnish these three modern concepts of
modernity and

[t]he tarnish could be removed, somewhat, by honouring differing practical
achievements rather than privileging potential talent; by admitting the just
claims of adult dependency; by permitting people to participate more
actively in the conditions of their own care. (Skeggs, 2003, p. 261)

As a conclusion, he presents the nub of the problem of our society as, “particularly
in the welfare state” that the “strong can practice respect towards those destined to
remain weak” (Sennet, 2003, p. 263). Accordingly, he affirmed a kind of equality
founded on the ‘psychology of autonomy’. He underlined that in order to generate
mutual respect in society, “[mJutual recognition has to be negotiated; this
negotiation engages the complexities of personal character as much as social

structure” (Sennet, 2003, p. 260).

On the other hand, as argued in the above concerning subjectivity, Skeggs states
that the women in her research constructed distinctions between themselves and
others on continual basis. In these continued identifications, dissimulations and
resistances, respectability emerged as a key concept (Skeggs, 1997, p. 32). Skeggs
(1997) claims that knowing the judgments of the other about themselves, and
having the consciousness of their classifications, their devaluing, their inability to
get it right and their inability to be without shame and humiliation; the women in
her research “turn to respectability and responsibility as a means of establishing a

valued and legitimate way of being and way of being seen” (p. 95).
In this context, it is important to recognize the working class’ relation with the

dominant symbolic. Whereas sometimes acquiring dominant symbolic could give

respectability, working class women can operate with a different ethical value
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system to the dominant symbolic, and Skeggs found this to exist in the motherhood
and caring practices carried out by the women in her research. This is also the case
for femininity, which is defined by middle class values. Working class women
cannot inhabit the category of femininity as the proper femininity necessitates
middle class habitus (Skeggs, 1997). At that point, the working class woman
becomes the author of her experience of femininity, without being symbolically
authorized (Skeggs, 2004, p. 25). As a devalued woman, she gives herself value
and authorized her existence as valuable a person “through the practices of
respectability: a respectability defined in opposition to the middle-class” (Skeggs,
2004, p. 25). This is “not a taking-on of the views of the dominated but an entire
reworking of perspective and value” (Skeggs, 2004, p. 25). Skeggs (2004) stresses
that the working class woman contests middle-class, symbolically dominant values

of respectability, especially those of motherhood (p. 25).

Similarly, Erdogan (2007) asserts that the poor-subaltern does not accept the
position in which she is placed within the hierarchies and classifying schemes
(p.- 75). The poor-subaltern focuses on having inner beauty and moral-human
values. This claim of owning moral values, can be considered as a way of coping
with the social hierarchies and classifying schemes, which locate the poor-subaltern

in a lower position.

However, as Erdogan (2007) notes, the belief that the poor have an inner beauty is a
part of the self-apprehension of the poor-subaltern, yet this apprehension is
combined with her self-apprehension of being the responsible person for her
position and being the writer of her life (p. 75). That is to say, the emphasis on
having inner-beauty and moral values paradoxically exist with the wavering of the

self-belief which impacts on her self-esteem (Erdogan, 2007, p.75).
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CHAPTER 3

LITERATURE REVIEW

3.1. The Working Class in Turkey

Some of the studies on the working class in Turkey, mainly focus on organized
workers in the context of the history of working class movement, and the political
organization of working class and worker’s unions. These studies (Siilker, 1955;
Enginsoy, 1968; Siilker, 1969; Siilker, 1974; Giizel, 1993; Yazici, 1996; Kog, 1998;
Yarasir, 2006; Kog, 2010) are not generally based on workers narratives and do not
examine the daily life experiences of the workers. Other studies such as those by
Boratav (1995, 2005) aim to discuss class relations through the lens of social
transformation. In the 1995 work, Boratav examined the effect of neoliberal policies
in the post 1980 era, in terms of the welfare level and saving styles of the working
class. Then later, he explored the transformation of class relations after 1980, from

the economic, social, and political dimensions (Boratav, 2005).

Several studies on the working class in Turkey have been based on field research
and present the narratives of the workers. Kahveci, Sugur and Nichols (1996) took
into account the recent developments in Turkey such as the growth of a large
informal sector, the emergence of an industrial working class, and the declining
economic and social position of state employment. The book gives examples of
work and occupation mainly in the urban sector based on several case studies and
gives a voice to the experiences of its subjects such as car workers, school teachers,

owners of small businesses, metal workers, coal miners and shoe-shine boys.
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Ozugurlu (2008) presents the narratives of workers. This book offers a theoretical
framework in which to study the formation of the recent working class, and by
utilizing this framework he evaluates the rise of a global factory at the ‘heaven of
unorganized workers’ in Denizli, Anatolia. This detailed study tries to frame both
the theory and the practice, utilizing the following four levels; the labour market,
the class experience of workers both at home and work, the cultural experience of

workers, and the collective actions of the workers at the political level.

Sugur and Nichols (2005) present a picture of modern industry and the
accompanying management techniques and their effects on the workers, through
field research which examines seven large-scale firms located around Izmit. This
book contains the narratives of the workers and managers and includes a specific

chapter on women workers in the textile sector.

Bugra (2010) published a collection of studies, which are not directly constructed in
the context of class analysis, but formed around the commodification of labour.
These studies, present pictures of several different forms of labour; including
seasonal agriculture workers, cinema workers, footballers, school teachers, health
service and office workers. This breadth of occupations makes it an important

contribution to the working class literature.

The Tekel protest lasting from 21 November 2009 to 3 April 2010 was a milestone
in the increase of research on the working class in Turkey. In a sense, it drew the
class issue back into academic agenda. During and after the events, there were
several studies, both academic and politically oriented, which directly examined the
protest (Sahin, 2010; TKP, 2010; Bulut, 2010; Tiirk-Is, 2010; Kaldirag, 2010;
Akbulak, 2011; Yikilmaz & Kumlu, 2011).

An article by Yilmaz (Yikilmaz & Kumlu, 2011), underlines the need for a theory

of becoming classed, which would make it possible to understand the activation and

pacification forms of the subjects, to experience the ubiquitous class positions; and
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which also would develop an understanding of the desire, power and imagination

forms that the subjects produce while experiencing other processes (p.25). In that
sense, the current thesis follows a similar path to that outlined by Yilmaz, as it tries
to understand respectability as a one of the elements that are experienced in the

process of becoming classed and gendered subjects.

Ozugurlu (2010) states that the neoliberalism of 1980s led to the working class
losing its position as a research interest and object to be examined, becoming the
‘poor’ and the ‘under class’ (p.49). He notes that the workers all over the world
have become impoverished, and that meant the previous cynosure ‘the proletarian’
and the new cynosure ‘the poor’ have become the same thing (Ozugurlu, 2010,
p. 50). Ozugurlu comments that the Tekel workers have the traces of the traditional
manufacturing worker, yet they also bear new characteristics and he recalls the key
question of how to construct the class struggle in recent times. He draws our
attention to the very important point, concerning the tendency towards insecure
employment which is growing across all types of employment, levels of education
and skill; and asks whether this situation could be the basis for a common worker

struggle (Ozugurlu, 2010, pp. 50-51).

In his article in the section, The Class Struggle for Keeping the Self-Respect
Ozugurlu asserts that ‘fear’ is the explanatory code for working class behaviour in
Turkey. He considers that fear functions on two levels; the first is the fear that the
worker will lose their job and to not be able to find another one; the second level is
located at a deeper place, is the location of the fear of not fulfilling the requirements
to succeed in the basic roles; such as being a favoured child, a valuable wife and a
protective parent (Ozugurlu, 2010, p. 61). The second fear is in fact, a major fear
which results in the loss of their self-respect. In the current context, precarious work
and unemployment brings the worker to the threshold of losing their self-respect.
Ozugurlu indicates that, under these conditions, hope is the most urgent need of the
current Turkish society, who are drowning in the fear of losing self-respect and the
Tekel resistance, in a sense, gave this hope to the Turkish society (Ozugurlu, 2010,

p. 62).
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There are very few studies, which examine the emotional world of the workers,
especially in the Turkish context. There are even less studies, which focus on the
self-respect of the working class. Although, this thesis concentrates on working
class women, and takes the respectability concerns of these women as an day to day
experience, the studies which shed light on the emotional world of the workers and
thus Ozugurlu’s focus on fear as the basic code of behaviours, including the fear of

losing self-respect, have a crucial importance for this study.

On the other hand, there are several studies on poverty in Turkey, which examines
the emotional world of the poor-subaltern, and they also have special importance
for this study. The academic interest in the poverty in Turkey increased after the
1990s. There are policy-oriented studies on poverty, conducted to understand the
reasons for poverty and find solutions to the problem. This research generally tries
to understand poverty using statistical indicators from the Household Income and
Consumption Expenditure Survey (HICES) and on the basis of the ‘poverty line’
but they do not examine how poverty is experienced on daily basis at an

interpersonal and social level.

An exceptional work on poverty in Turkey created by Erdogan (2007) in which he
asserts that studies on poverty from a governmental perspective inflict symbolic
violence on the poor (2007, p. 31). Unlike the studies given above Erdogan’s
collection of articles examines the cultural and political formation of urban poverty
exploring the representations of poverty produced by the political-cultural
discourses. Poverty is placed in the axis of the class-cultural hierarchies, gender,
political and religious belonging, ethnicity and social space (Erdogan, 2007, p. 14).

This work by Erdogan was the first comprehensive study in Turkey, which
examined poverty by exploring the political and cultural processes in which the
poor are included or excluded. It highlights the relations of domination and
exploitation the marginalization and exclusion processes and the urban poor’s

interpellation of the conditions of social existence. Moreover, it examines the
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relation of the poor-subaltern with the political discourses. The book draws
attention to the poor’s perception of themselves and of the rich, and examines the
poor-subaltern’s experiences of the social inequalities and hierarchies in the form of

hidden injuries.

As indicated in the book, poverty is not only an economic category but also a social
condition that people live in and interpellate and also a situation in which they
develop ways to ‘make do’ (Erdogan, 2007, p. 14). That is why, examining poverty
with economic indicators is not sufficient to achieve a comprehensive analysis
(Erdogan, 2007, p. 15). However, the social position of the poor is not a question of
the subjective evaluation by the poor of their own position. That is why, while
grouping poverty, this book examines the subjective experiences, memories,
anxieties and thoughts of the poor together with the social conditions in which
poverty is formed. As Erdogan (2007) underlines, the poor-subaltern’s daily life
practices and their narratives and expressions about their own emotions and

experiences have to be considered in a social-historical context (p. 15).

Over the past ten years, poverty studies began to include women and domestic
relations as a new component of their analysis. Even if these studies mostly handle
poverty through income and consumption levels, taking the women into analysis
made the studies more comprehensive. Following the general tendency in poverty
studies, new analyses also started to be conducted through a development paradigm.
In these studies, gender inequality began to be considered to be a factor that blocks
the development process. These studies proposed policies that would ensure gender
equality, arguing that sustainable development cannot be acquired without

sustaining gender equality.

Other studies have appeared which examine the survival strategies of a poor
household. These studies tend to analyse urban poverty in terms of internal
migration and point out the living strategies, which are related to the social

networks that are constructed by traditional structures. However, this tendency
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avoids the realization of the new forms of these strategies and networks (Bora,
2007, p. 99). According to Bora, this research considers patriarchy as an extension
of tradition; they hold the misunderstanding that modernization will save all women
(2007, p. 99). Yet, the conceptualization of household survival strategies has the
notion that individuals do not passively accept the structural processes. In that
sense, it has the promise that the poor can decide to move outside tradition (De la
Rocha, 1994). On the other hand, following the feminist critiques, it can be said that
evaluating the household as a coherent unit is problematic. Every household is an
area of power relations and conflict. Nevertheless, although the feminist are correct
in their emphasis, as Bora (2007) notes, studying poverty from the perspective of
the household is useful as far as it provides us with a view of the different
dimensions of poverty (p. 99). Additionally, it presents people as social subjects,
who can and do develop tactics singularly or together to manage in difficult

situations (Bora, 2007, p. 99).

3.2.  Working Class Women in Turkey

There is limited literature on working class women in Turkey, however, there are a
variety of studies on female labour and women’s employment in Turkey, ranging
from understanding female employment, using statistical indicators to undertake
quantitative research, exploring the problems of female employment, and an
examination of the different forms of female labour based on case studies (Ecevit,
1995; Ozbay, 1995; Berik, 1995; Ecevit, 1998; KSSGM, 1999; Kardam & Toksoz,
1999; White, 1999; KSSGM, 2000). There are very few studies that conceptualize
their research subjects as working class women and accordingly discuss the
dimensions of employment for working class women. Ecevit (1991) discussed
female employment in terms of factory workers, based on a field study in Bursa.
Another example is the study by Bolak (1995) examining women breadwinners and

working class households in Turkey.

A fundamental comparative study is Bespinar (2008) in which she examines the

working class women’s work experiences in Mexico and Turkey drawing attention
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to the unstudied interaction between patriarchy and class stating that the women’s
working experience should be analysed from the perspective of the interaction of
different institutions such as family, the labour market and the state. Bespinar
conducted semi-structured interviews and held focus groups in working class
neighbourhoods of Mexico City and Istanbul; and drew the conclusion that
examining the interaction of institutions, which are organized by gender ideology,

has great potential to tell us about women’s participation in the labour force.

Another article by Bespinar (2010) also deserves to be studied in detail, as it
presents working class women’s work- related strategies and class in urban Turkey.
The article is based on a field study that examines women of different social classes
in Istanbul. Begpinar underlines that women's agency is class-specific. Women from
different classes are affected differently by structural factors, and that is why,
women of different classes have different work-related strategies. In that sense,
Bespinar asserts that working class women have limited and restricted work related

strategies.

Sayilan and Tiirkmen (2011) showed that class and sex issues are interrelated, as
seen in the gender based division of labour that took place during the Tekel protest.
In the Tekel factory the male workers had control over the female workers in many
aspects especially on deciding with whom the women workers can construct a
network. Sayilan and Tiirkmen comment that patriarchy exists in the home, at work
and in the union as well, during the Tekel protest. The women workers in the
protest, were connoted with home and family and accordingly, thus they were
considered primarily as mothers and housewives, and only secondarily as workers.
This prevented the women workers appearing on the public agenda with their
position and problems in the labour market. Instead, they were called mothers in
resistance, which disregarded their worker identities. Their position as mothers was
used to validate the men workers’ right claims. Thus, the female workers were

defined through the male workers (Sayilan & Tiirkmen, 2011).
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On the other hand, there are several studies in Turkey, examining the encounter of
different classes, specifically in the context of work relations including work by the
following; Cindoglu and Durakbasa (1996); Kalaycioglu and Rittersberger (1998);
Bora and Peker (2000); Erdogan (2000a); Erdogan (2000b); Ocak (2000);
Kalaycioglu and Tilig (2001); Cindoglu and Durakbasa (2002); Ozyegin (2002);
Ozyegin (2005); Bora (2005); Erdogan (2010a); Erdogan (2010b) and Koptekin
(2010). Whether the research subjects are sales workers, secretaries, door keeper’s
wives or the domestic workers, all the studies point to the different forms of gender
inequalities, which take place in relation to class inequalities thus they have major
importance for the current work. As they present different pictures from different
encounters these studies function as pathfinders in the process of investigating the
subjectivity formation of working class women. Interclass encounters and the
variety of different femininities are their common aspects. Although, none of these
studies specifically focuses on the respectability concern of the hierarchically lower
positioned woman however, these studies offer a perspective that was observed

through the lenses of respectability.

Ozyegin (2005) offers a detailed examination of the interaction of class, sexuality
and patriarchy in the lives of domestic servants. Her book is important for the
current study since she emphasizes that an accurate understanding of domestic
servants self-identifications can be gathered by examining their alternative identity
definitions, such as being a mother, other than the domestic servant identity
(Ozyegin, 2005, p. 164). Ozyegin asserts that the domestic servants in her study had
their own strategies to debate their identities in a systemic way which is why their

social relations other than the interactions in paid domestic work should be
examined (2005, p. 164). The domestic worker identifies herself as a mother, and
with this identification, she is mainly earning money to cover the needs of her
children. Although, in this thesis the focus is on the process of subjectivity
construction for the women sales workers rather than their identifications, this

approach is useful to reveal the alternative identifications of the worker.
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Additionally, Ozyegin (2005) asserts that female participation in the labour force
means that class differences become the main source of differentiation between
women (p. 40). Thus, it is not possible to support feminist politics based on the
assumption that there is a common identity between women that is independent of

race, class and culture (Ozyegin, 2005, p. 40).

The exceptional study by Bora (2005) focused on the relation between class and
gender in terms of the formation of women’s subjectivity in the case of paid
domestic workers. This study is a crucial source for this thesis. Bora asserts that she
chose the paid domestic workers as the subject of her analysis, in order to examine
the encounter of women from two different classes and to explore the role of class
in the formation of the women’s subjectivity. Bora uses Butler’s conceptualization
of gender to express the performative character of gender and uses Bourdieu’s terms
of capital and habitus to purport that gender and class are irresolvable factors in

construction of the women’s subjectivity.

Bora claims that the domestic worker formulates her subjectivity in relation to her
middle class employers. In addition, Bora (2005) takes Skeggs (1997) as a reference
point and indicates that gender is a process rather than an identity; and the power
relations between women produce and reproduce the differences between women
(pp. 45-46). Moreover, Bora claims that the domestic worker is not placed in a
position where she is totally subservient to the domination, and that, in fact, she

uses empowerment strategies.

In that sense, this thesis follows the path opened by Bora, using Butler, Bourdieu
and Skeggs for the theoretical explanations. The main difference between Bora’s
work and the current study is that this thesis concentrates on respectability as a tool
to express the co-functioning of gender and class in the formation of working class
women’s subjectivity. Bora rarely refers to respectability in her study since she does
not have a respectability concern in her analysis. On the other hand, sales work

provides a different basis for the analysis, in that the sales worker does not witness
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the domestic life of the customers but only witnesses their consumption capacity. In
the case of the domestic worker, she has the opportunity to compare her femininity
with that of her middle class employer in the domestic sphere. Yet, both in domestic
work and sales work, we see that the middle class woman is the reference point for

the workers to evaluate their own positions.

Bora (2005) asserts that the paid domestic worker criticizes her employer as not
fulfilling the requirements of her gender. This point is also stated in Ozyegin
(1999). The domestic worker identifies the class inequalities over the gender
criticism and emphasizes her higher position when compared with her employer,
due to her practices of traditional femininity. They see their employers as not being
able to fulfil the necessities of being women, as they think a woman has to be able

to cook or undertake domestic work in the ‘correct” way.

On the other hand, Bora (2005) states that femininity for the domestic worker is
constructed through the sustaining the order of the home and raising her children.
The domestic worker connects earning money to motherhood and femininity. She
sees herself as working to cover the needs of her children (Bora, 2005, p. 108). In
that case, Bora (2005) asserts that, the quality of domestic work as a job is not seen
as a contradiction for the domestic worker, since it is related to femininity, and thus

sustaining her image as a respectable and responsible woman and mother (p. 108).

A further point Bora that emphasizes in her study is that these women always take

the middle class femininity as a reference point. Bora (2005) claims that the main
comparison group for both the employers and domestic workers is the middle class
women (p. 136). However, even though the women of a different class try to realize
this middle class femininity norm, their experiences are different and they remain in
a disadvantaged position (Bora, 2005, p. 136). Yet, Bora (2005) underlines that the
lower class women can utilize this norm, as empowerment strategies. This point is
very important for the current study, since it claims that working class women

invest in the femininity capital to become respectable.
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Bora (2005) draws attention to the importance of earning money for the subjectivity
construction of domestic workers. Ozyegin (1999) also mentions that earning
money is an important component in the construction of identity. Bora (2005)
agrees with Ozyegin explaining that working and earning money empowers the
domestic worker in her relations with her husband and employer (p. 107). Bora
(2005) also draws our attention to the self-perception of the domestic worker, which
is defined over the quality of work she is doing, and even more dominantly, by

working (p. 99).

Cindoglu and Durakbasa (1996) and Durakbasa and Cindoglu (2002), are the two
of the very few studies carried out with sales workers in Turkey based on field
research and they are very important starting points for this study. In their research,
the writers show the ways in which discrimination is experienced by clerical and
sales workers in Turkey. It is suggested that women in Turkey experience
discrimination in recruitment and promotion. In regard to the recruitment of sales
workers, the “[y]oung, unmarried women are particularly preferred as sales workers
due to their short term prospects at the job market” (Cindoglu & Durakbasa, 1996,
p. 85). On the other hand, the writers also show that both the female clerical and
sales workers experienced sexual harassment in different degrees and since there is
lack of formal and institutional facilities they utilize traditional patriarchal
connections to deal with the harasser (Cindoglu & Durakbasa, 1996). Moreover, in
order to support and enhance women’s labour force participation, the report
proposes the instituting of measures to support the special needs of women such as

motherhood and childcare.

In their article, Durakbasa and Cindoglu (2002), traces the feminisation of the
shopping and show how shopping malls have become centres of urban life, and how
the social atmosphere in the malls reflects the structural inequalities of class and
gender. Durakbasa and Cindoglu (2002) investigated the working conditions of the
sales workers and noted “the various dramas enacted between shoppers, shop

assistants and shop managers” (p 73). Furthermore, they found that “there is always
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a struggle involving class and age differences in the process of assessing goods,
selling and buying” (p. 87). However, it is also asserted that “the status of shop
assistant is rising with the rise of the mall, especially with the rise of standardised

in-service training and the more gender-neutral work culture of the mall” (p. 87).

Tutalar (2007) conducted a field study based on semi-structured interviews with
twenty-eight sales people in four large Ankara shopping malls; Begendik,
Arcadium, Ankamall and Optimum. However, this work only examined sales work
as a form of employment, and presenting the common tendencies but did not have a

class perspective.

An important study was undertaken by Koptekin (2010) who examined the class
experiences of workers in retail food stores in Ankara. The study focuses on the
structure of food retailing, working conditions of workers, stratification,
fragmentation and unionization of workers in the stores. In addition, it examines
how workers experience class in terms of their self-esteem in the workplace, how
they cope with the discourtesy of customers, how they classify customers and
whether they develop a sense of deprivation due to working in a consumption area
(Koptekin, 2010, p. iv). Koptekin analysed the gender and family relations of 37

store workers, their future hopes and unfulfilled dreams thus her study had very
similar research subjects to those in the current study. However, unlike Koptekin’s
work, this thesis focuses on working class women and takes gender as its main
analytical tool together with class. Furthermore, this thesis differs from Koptekin’s
study in that it underlines the importance of respectability for working class women

and also examines also the daily lives of the workers.
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CHAPTER 4

WORK EXPERIENCE OF WORKING CLASS WOMEN IN TURKEY

4.1. The Dynamics of Women’s Employment in Turkey

Over the past 50 years, Turkey has undergone a transformation from being an
agrarian country to non-agrarian urbanised country. After the 1970s, Turkey
implemented the structural adjustment policies, as prescribed by the International
Monetary Fund, World Bank, NAFTA and EU. These policies resulted in trade
liberalization, privatization of state institutions and downsizing state provided

public services.

These policies directly affected the lives of women in Turkey and their participation
in the labour force. The implemented neoliberal policies d led to a sectorial growth,
which was followed by a demand for labour for these newly emerging sectors. This
demand resulted in domestic migration from villages to towns. The continuous
decrease in the agricultural population together with the migration most of the
women could not become a part of labour force in the cities (Sosyal Is Sendikast,
2010, p. 16). The rate of women’s labour force participation in Turkey was around
70% in the 1970s, however, it decreased to 34.5% in 1988 and further decreased to
28.8% in 2011 (Ecevit, 2008; TURKSTAT, 2011). According to TURKSTAT
2012 data, the rate of employment for women is only 27.8% and house work seems
to be most powerful factor that keeps women out of the labour force (TURKSTAT,
2012). 23% of men and 10% of women participating in the TURKSTAT Family
Structure Survey (2006) stated that women should not work since, according to
65% of women and 60.7% of men, the main role of women is child care and house

work (ASAGEM, 2006).
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In order to understand the dynamics of women’s labour force participation in
Turkey, Bespinar (2008) draws attention to the interactions between institutions; the
family, the labour market and the state, asserting that the interconnection between
these institutions generates the gender regime and that shapes women’s values,
norms and actions. Initially, Bespmnar (2008) noted that “low financial and
emotional satisfaction attached to the work reinforces these traditional expectations
and values” (p. 6). According to the traditional norms in Turkey, women are not
expected to work and earn money. Rather, they are considered to be controlled and
provided for by male family members. Women also consider that it is the male
family members who are responsible for earning money and taking care of the
family’s financial needs. The main responsibility of women is considered to be
domestic work, care of child and the elderly, and sustaining the reproduction of the
family. Moreover, that a woman works is seen as a barrier that prohibits them from
successfully fulfilling their role as mother and housewife. Given the conditions; in
which there are limited work opportunities for women, the work available is mainly
poorly paid, insecure and of low status; women are not motivated to work. In
financial terms, when the total work related expenses, such as the cost of
transportation, work clothes and childcare are higher than the income that could be
gained, a woman tends to choose not to work. As Bespinar (2008) states “[t]he male
breadwinner model is not only socio-culturally accepted; state and market policies
reinforce this model by lessening the potential of other alternative models for

women (pp. 18-19).

In Turkey, patriarchal control has the most impact on the decision whether the
female members of a family could work or not. Male members of the family can
oppose female members’ working, and/or limit the kind of work that women can do
and the place in which they work. In addition to the man’s expectation that a
woman’s primary responsibility is to take care of the house work and the children,
this opposition derives from the deep male anxieties that if a woman works, her
honour will be compromised and this will affect the man’s reputation (Ozyegin,

2005, p. 23).
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The norms of respectability and sexual protection are important concerns in
women's decision to work and the location of her employment. In Turkey,
protecting her sexual reputation can be one of the main objectives for a working
woman and her family. This is particular true for young working-class women,
since they do not want to endanger their chance of finding a husband by having a
bad reputation concerning their sexuality. As Bespimar (2008) notes, in Turkey
“working class women have stereotypes about office work; they believe that women
who work in an office with male workers are more vulnerable to sexual
harassment” (p. 13). Therefore, they can prefer to work from home, or work in a
place where the owner is known by their family. Moreover, “[t]ransportation and
particularly the potential of sexual harassment during that transportation is
another difficulty women experience in Turkey” (Bespinar; 2008, p. 13). The fear
that a woman will be sexually harassed during transportation, is shared by both men

and women.

In addition to these obstacles, another important barrier in Turkey is the lack of
necessary measures that enable women’s participation in the labour force and
advance the conditions of this participation. As Bespinar (2008) indicates Turkey,
compared to other OECD countries has the lowest rate of women in the labour
force, it offers women the lowest social benefits such as childcare and there are
fewer part-time employment opportunities (p. 14). The lack of free child care
services, means that child care remains firmly the responsibility of the women in the

family. This 1s in a sense, reinforcement of gender norms by institutions.

Moreover, women facing opposition to their desire to work needs to “develop
certain tactics to ease their husbands’/fathers’ concerns (such as working at home,
wearing headscarf or marriage ring, being “superwife” [who does the housework as
well as if she was not working], giving her earnings to her husband ...)” (Bespinar,
2008, p. 10). To counter men’s fear of losing authority, the working women offers
their earnings as complementary to the man’s financial contributions, mainly to

cover the needs of their children. In regards to the issue of the fear of sexual
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harassment at the workplace or during transportation, women “work in the
workplaces where only women workers are employed, in their houses or they
strategically wear more conservative outfits” (Bespinar, 2008, p. 18). In addition, a
workplace which is recommended through relatives or neighbours, and work which
does not necessitate contact or working with men is chosen. Additionally, women
avoid a workplace which can be considered as ‘behind closed doors’ in order to
avoid gaining bad sexual reputation. Furthermore, women do not choose to work in
a situation which requires them to return home at night or to use crowded public

transportation.

Under these conditions, in Turkey

working class women are not encouraged by their families to work;
they only work when there is a tremendous economic necessity.
Women with their limited skills have to look for an “appropriate” job
and a well paid one. (Bespinar, 2008, pp. 10-11)

However, working class women in Turkey generally have low level skills and
engage in low paid work. They mostly do not have permanent secure jobs and are

not unionized.

In Turkey, the jobs that working class women usually perform are “regarded as a
part of women’s traditional roles such as cleaning, cooking, knitting, and sewing”
(Bespinar, 2008, p. 11). For the working class woman working from home is
considered to be the more suitable option this includes work that are either related
to the family or informal tasks such as home based production. This informal work
is low paid, consists of exploitative working hours, and there are no social benefits
or job security. However, women regard this kind of work as temporary, the most
suitable for their limited conditions (Bespinar, 2010) and they have the advantage
that the woman can take care of the children while working. There is work in other
informal sectors for working class women, yet they need to be undertaken outside
the family home, this work includes domestic work and street vending. This

informal sector work creates a low-level work identity for working class women.
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Some formal sector work such as factory work or low-status service work in the
private and state sector is available and it does provide some benefits. However,
whether the work is formal or informal, the women’s earnings are low as is their

working status.

However, despite all the challenges working provides empowerment for women in
Turkey. A woman who works; earns money, broadens her living space, increases
her social interaction and as well cultural capital, and has a transformation to
empower in her marriage (Bora, 2005, p. 104). Disregarding the working conditions
and occupational status, paid work is crucial, especially for a working class woman,
to empower her socially and economically. In addition, as Ozyegin (2005) indicates,
a woman working can lead to a change in the material conditions of her life; this
can also change the gender division of labour in her family. Yet, the discriminatory
and exploitative practices in the labour market, and as well lack of regulations and
policies leaves working class women vulnerable and endangers their empowerment

(Bespinar, 2008, p. 17).

4.2. Sales Work in Turkey

Under these conditions, sales work becomes a possible form of urban employment
for young working class women. As a general profile, sales workers are young
women living in the suburbs who have negotiated with the family for permission to
work (Durakbasa & Cindoglu, 1996, p. 33). They are mostly single women, who
mainly work to contribute to the family income and they usually engage in work
that is without social benefits. The type of sales work in which the sales worker
sells clothes is considered as a feminized job in which the tasks that the women
undertake such as giving advice to the customers, tidying up the goods and cleaning
the store are related to their traditional gender roles. Additionally, sales work is a
consumer contact occupation “in which stereotypical feminine qualities, such as
beauty, attractiveness, docility and service to others, become important assets”
(Durakbasa & Cindoglu, 2002, p. 84). Generally, sales work is considered not to

require
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any specific skill other than being able to sell an item. Moreover, it does not
necessitate previous job experience Thus, it has become a field of employment that
young working class women can enter relatively easily in contrast to other jobs in
the formal sector, which requires either more schooling, or skills such accounting,
typing or hairdressing. The other job alternatives to sales work are mainly being a

cashier, secretary or working in textile factory as presser.

Although it provides an acceptable work opportunity, sales work has difficult
working conditions. Normally, the working day is twelve hours for six or seven
days a week. There is limited time for lunch or a limited meal is provided by the
shop. It is low paid, without secure employment. Moreover, it is a socially
disvalued and not a respected job, furthermore, the relation between the customer
and sales worker is classed. The low status of sales work in society is reflected in
the words used to define the work in Turkish. Although there is a conscious attempt
in managerial ideology of shops to define workers in the shop as ‘satis eleman1’
(‘sales person’), which is much less gendered than the term ‘tezgahtar kiz’ (direct
translation ‘counter girl’), there is a much more disparaging term, ‘tezgahtar
pargasi’ (‘counter rubbish’), which directly points to low gender and class status
(Durakbasa & Cindoglu, 2002, p. 84). In this study, the term women sales worker is
used in order to refer to the classed and gendered characteristics of the occupation;

however, it is not intended to degrade this occupation.

In regard to the general profiles of the sales workers, although there is no specific
research on this issue, recently the position of sales worker has been transformed to
an occupation, and has begun to necessitate certain qualifications. The change of the
shopping arena, the flourishing of the shopping malls and subsequently, the change
in shopping culture can be considered to be a reason for this. An increasing number
of shop owners or store managers have begun to look for employees with better
educational backgrounds. Furthermore, the stigmatized acceptance of sales work as

a female job has changed with men engaging in this type of work, due to the
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increasing level of unemployment. Additionally, for certain sales work that

necessitates physical power men are employed.

Despite the changes in levels of employment, sales work remains a sector that
mostly employs women because of the attributes that are required, such as dealing
with customers in a polite way, being presentable and sympathetic. Moreover, there
are certain characteristics, which are expected of sales workers, especially women,
such as submissiveness. As Boardbridge (1991) explains;

[s]ales assistants are expected to be immediately at hand, pleasant,
helpful, efficient, courteous, patient, enthusiastic, and imaginative at
all times. If the customers wish to abuse at the assistant they can do
so freely. The sales assistant is always expected to accept abuse
without retaliation (p. 46).
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CHAPTER 5

ANALYSIS OF THE FIELD STUDY: SUBJECTIVITY FORMATION OF
WOMEN SALES WORKERS IN ANKARA

5.1. Encountering the Customer in the Workplace

This thesis aims to understand the subjectivity formation process of working class
women. In order to achieve this aim, I have made in depth interviews with 22
women sales workers in Ankara. In the interviews I tried to explore the daily life of
the sales workers in order to understand what they experience in terms of the class
and gender based inequalities in their lives. My research brought me the
understanding that respectability is a very major concern for these women I
interviewed. Class and gender based inequalities are considered respectability
injuries and results from the desire to be respectable. Therefore in this thesis, I look
at how the sales workers experience class and gender base inequalities, the role of
respectability in their subjectivity formation process and their respectability

concerned behaviours.

As explained in the Chapter 2, I use a feminist methodology in my research.
According to feminist theory, experience has a great significance. Experience is the
set out to explain the construction of sex/gender (Scott, 1992). As discussed in the
theoretical framework, experience is the process by which subjectivity is
constructed (de Lauretis, 1984, p.159). Thus, in this thesis I examine the narratives
of the sales workers on their experiences in order to understand how their
subjectivity is formulated. In the daily life of women sales workers, work has an
important impact on the development of their experience. Therefore, in this part I
will explore how the sales worker experiences the encounter with the customer at

work.
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I chose to investigate women sales workers since their working environment offers
a functional context to examine the interrelation between class and gender. The act
of shopping generally constitutes an encounter between women of different classes.
That is simply because shopping is mainly considered to be a female activity.
Durakbaga and Cindoglu comment that

the modernized middle classes — internalizing the Western division of
labour, in which men are expected to do paid work and women unpaid
housework — now consider shopping to be a housework chore, and therefore
assigned to women. (Durakbasa & Cindoglu, 2000, pp. 80-81)

Thus, women do not solely shop for themselves; they purchase items for the
household, yet they appear as individuals in the shopping area (Durakbasa &
Cindoglu, 2000, p. 81). Since sales workers are predominantly female; shopping is
mainly a woman to woman encounter. However, it is also an encounter in which
there is often a class difference between the sales worker and the customer and as
stated in Swnif Karsilagmalar:: Kapicimin Kizi (Erdogan, 2010a), people of different
classes do not usually have real relationships in daily life and furthermore being an
encounter of women from different classes, it is subsequently an encounter of
different femininities. Thus, these situations deserve a closer examination and to
fulfil that aim, this study particularly focuses on women sales workers who work in
women’s clothing outlets, in order to understand the role of class in the construction

of gender.

For a young (aged from 16 to 35) woman sales worker work is mostly outside the
area in which she lives. Until she starts work, her experience comes from her home
life, and from attending a neighbourhood school if she is fortunate. Once she finds
work, their sphere of experience expands as she meets people who are different
from her parents, relatives and friends, and people who live different lives than
those around her. The shop becomes the place for new experiences and
observations. In the words of one of the shop workers; “I come across new things

quite often here, I mean I see here what I’ve never seen before”' (Nazl).

! “Burada ¢ok karsilasiyorum, yani burada hi¢ gérmediklerimi goriiyorum” (Nazlr).
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These experiences gained by young women are not limited to seeing different
people, but they also acquire direct information about the consumption patterns
customers and they can even develop an insight into the personal life of customers.
Sales workers can observe the shopping styles of customers and how much they
purchase, and the customers’ relations with those who accompany them on the
shopping trips, such as; friends, boyfriend, husband, children and other family
members. In addition, the sales worker can perceive how the customer behaves

towards her family and friends, to the shop owner(s) and the sales workers.

The sales worker also talks to the customer generally. This is a functional
interaction in the process of selling an item of clothing. However, for many young
sales workers this will be a novel encounter, since she will encounter linguistic
differences. As Irazca says,

to give an example I can say that customers always come here and people
somehow reflect their thoughts and personalities in some way; let alone their
speaking you can understand their approach from their gestures and facial
expressions.” (Irazca)

The way the customer talks or, her accent and the word she uses can be different
from the sales worker’s. Language functions as a litmus paper, which highlights the

differences between the sales worker and the customer.

The shopping encounter can also lead to a conversation between the sales worker
and the customer on issues not related to shopping. In addition, the sales worker can
overhear the customer’s talks with people who accompany her. Accordingly, the
sales experience results in the sales worker learning about the customer’s life.
During the working day the sales worker acquires a wealth of information through
her observations and interactions with the customers, from which she can construct
her perception about the clients’ lives and also make comparisons with her own life.

Observing the shopping environment offers a rich source of data which can be

* “Mesela buraya miisteri geliyor, hani insan kendini bi sekilde belli ediyo yani, yani konusmasiyla,
konusmasini da geg tipiyle yani mimikleriyle” (Irazca).
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examined to determine how the sales worker’s subjectivity is constructed. As
discussed earlier in the theoretical framework in Chapter 2, subjectivity is
constructed over the other. Skeggs suggests that the construction of the subjectivity
of working class women “is not part of a discourse of individualism; rather, it is a
part of a discourse of dialogism and connection” (Skeggs, 1997, p. 164). In the
same line, we see that the sales worker has an ‘other’ in her mind, who constantly
judges her for all kind of her acts. Sometimes this ‘other’ has a real presence in the
sales worker’s life, like her father, mother, relatives and friends, but sometimes this
‘other’ has an imaginary presence, like an outsider eye who sees her all the time. No

matter who this other is, they always judge the sales worker for all kind of her acts.

In the same manner, the narratives of the sales workers concerning the customers
show us, how the customers also function as the other for the sales worker. The
sales worker positions herself in relation to the customers. The sales worker has a
perception of the customer’s recognition of herself. That is to say, she sees the
reflection of herself on the customer, who functions as a mirror. This is a very
crucial part of the subjectivity construction process. Referring to domestic servants
and the mistress of the house, Ozyegin notes that the women’s conceptions about
their place in society are formulated through their mutual interaction (Ozyegin,
2005, p.160). Thus, in this study the sales workers’ interaction with the customer
will be explored, and her self-perception and her perception of the customer will be
examined. In addition, the sales worker’s perception of how the clients see her will
be explored in order to understand the sales worker’s subjectivity construction

process.

The encounter of the sales worker and the customer results in the recognition of the
differences on both sides. The differences by themselves mean nothing, yet the
interpretation of the differences is a crucial step in the subjectivity construction
process. Therefore, to analyse the subjectivity construction undertaken by the sales

worker it is necessary to examine the differences the sales worker sees between

herself and the client and how she interprets and manages these differences.
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Generally class and gender based differences become the milestones for the sales

worker, during the process of locating herself in the social hierarchy in her world.

Ozyegin (2005) shows us that domestic servants have direct knowledge and
experience of their employer’s social lives and consumption patterns. This is
similar to the case of the sales worker; although she does not see the house of the
client, she observes her consumption patterns very closely. The sales worker
recognizes that the customers have money to buy items beyond the necessities of
life. One sales worker commented: “If they think it’s beautiful, they come and buy
another one; they sometimes even buy three of the same model. Money, they have
money”” (Nazl). Consequently, the sales worker understands that the customers
consume at a greater rate than her. The customer’s capacity to spend this much can
be something totally new and shocking for the sales worker as Giilslim says:

I am amazed and indeed very amazed; because for example I didn’t work
before, either. There were things that I couldn’t have bought when my
husband was working. One asks oneself if this is also something like that.
How can she buy it, does she really work? Different thoughts come to one’s
mind.* (Giilsiim)

Having recognized the customer’s consumption amounts and patterns, the sales
worker not only understands the difference between her own consumption capacity
and that of the customer, but also has an understanding of the existing differences
between herself and the customer, in terms of living conditions and life styles in
general. At very basic level, the sales worker thinks that that the customers can buy
whereas she cannot.

Take me, for example. I am not someone with a very good budget. I always
want to buy something that I can wear. But they don’t have such a problem.
If they have one garment to wear, then they buy two at a time. I have only
one gown which I bought for the wedding ceremony of my brother. I have

? “Bakuyorlar, ¢ok giizel, geliyorlar bir tane daha aliyorlar; bir modelden ii¢ tane aldiklar1 oluyor.
Para var, onlarda para var” (Nazli).

* “Sasiriyorum, nasil sasiriyorum; ¢iinkii mesela ben de ¢alismadim. Esim galisirken alamadigim
seyler oldu, acaba bu da dyle mi, geliyor insanin aklina. Nasil aliyor, galisiyor mu acaba. insan,
bilmiyorum ya bir sey oluyor” (Giilsiim).
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three brothers. I am thinking to wear the same dress in the wedding
ceremonies of all of them. Why should I buy a separate dress for each of
them? But when she feels depressed she goes and buys this or that the next
day. She has the chance to buy various sorts of goods.” (Nazl)

We see that, her ‘meaning world’ is shaped with the dual oppositions between ‘me’
and ‘her’/ ‘him’. This duality can take the form of the ‘rich people’ versus ‘me’, and
she either refers to ‘me’ as the ‘middle way’ or poor. As Irazca says, “sometimes
you can even say, look at him, he is rich but I'm only from the middle class”. This is
in line with Erdogan (2007, p.49) who asserts that the social field is composed of

the dual opposition of poor and rich for the poor-subaltern.

On the other hand, the sales worker does not only comprehend the differences
between her and the customer on an individual level. The sales worker takes her
family as a unit of comparison. She thinks, while the client and her family can do
certain things mainly due to their financial status, the sales worker and her family
cannot do those things. For example, she recognizes that the clients, who are her
mother’s age, have different lives. As Nazli says,

Some of them went to Bodrum and other places, they sometimes tell me that
they just came from this place, I’ve just been there, I just came back from
England and so on. I just stare at them. They are old and good looking, you
know.® (Nazli)

On the contrary, Nazli tells that her mother is dependent on her father, even on the
issues of what to wear or whether she can go out. Moreover, her mother is not as
good looking as the customer of the same age, furthermore, as we learn from
Nazli’s other narratives; her mother was only once able to take a holiday after

selling her sole golden bracelet. Here, Nazli recognizes the difference between the

> “Ben mesela, o kadar biitgesi iyi olan bir insan degilim, siirekli giyebilecegim bir sey almak
isterim. Ama onlarin dyle bir derdi yok, bir tane varsa, geliyorlar iki tane aliyorlar. Benim bir tane
abiyem var, abimin diigiiniinde almistik. Ug tane abim var, ii¢iiniin de diigiiniinde onu giymeyi
diisliniiyorum, niye ii¢ tane birden alayim. Ama o bunu aliyor veya ertesi giin geliyor, bunu aliyor,
hepsine gesit ¢esit alma sanst var onun” (Nazli).

6 “Kimisi Bodrum’a falan gitmis, anlatiyor bazen, suradan yeni geldim, buradan yeni geldim falan,
Ingiltere’den yeni geldim falan diye. Bakiyorum dyle. Yaslilar, bakimlilar falan boyle” (Nazl).
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customer and her mother in terms of dependency on their husbands, consumption
capacity, and being able to travel around, and appearances. Here is how Nazli
explains the difference between her mother and customers in regards to their
freedom to behave as they want:

They, for example her mother, cannot always do everything they want. They
can’t go out, they stay at home most of the time. For example, working
women are always outside this or that way. They make their holidays this or
that way. But my mother is not in the same situation. She goes out only if
my father takes her out. She can’t go out alone.” (Nazl)

So, Nazli’s recognition of the difference between her mother and the customer who
is the same age as her mother is not only limited to consumption based differences
but also can be extended to the recognition of gender-based differences. In the same
way, here is Ufuk commenting on the difference between her and the customers in
terms of being free and independent:

Let me say to you that she is on easy street. They are free because they can
do what they want. We are not free. Personally, I am not free. Just at this
moment for example. God forbid there is nobody to protect me if I got
divorced from my husband. But they have the guaranty of their home, car,
money, mother and father when they are divorced. They simply say that they
couldn’t agree with their spouse and have divorced. That’s all. . . . But if I
return to my family home after I have a divorce as a result of my
disagreement with my husband I will be financially dependent on my mother
and father.® (Ufuk)

That shows that class differences lead to differences in femininities and this is also
recognized by the sales worker. As Bora (2005, p.23) stated for domestic work,
sales work is also an encounter of different femininities, which is crystalized in

different styles and tastes in clothes; the possibilities of personal care in terms of

7 “Onlar mesela[annesi], her istediklerini her zaman yapamiyorlar. Bir yere ¢ikamuyorlar, siirekli bir
sekilde evdeler. Mesela, galisan bayanlar siirekli disaridalar, bir sekilde tatillerine gidiyorlar, ama
annem Oyle degil, eger babam gotiiriirse gidiyor, gétiiremezse tek bagina gidemiyor” (Nazli).

% “Bir eli balda, bir eli siitte diyeyim ben sana. istediklerini yapabildikleri i¢in 6zgiirler onlar. Biz
ozgiir degiliz, sahsen ben Ozgiir degilim. Su anda mesela, Allah korusun, esimle bosandigimda
benim arkamda kimse yok. Ama onlar bosandig1 zaman evine giiveniyor, arabasina giiveniyor,
parasina giiveniyor, annesine giiveniyor, babasina giiveniyor. Diyor ki, ben anlasamadim, ayrildim,
bitti bu kadar. . . . Ama ben bosandigim zaman, geri geldigim zaman, anne, ben anlasamadim, geri
geldim, ben annemin eline bakacagim, babamin eline bakacagim” (Ufuk).
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being able to spend money and time for it; working conditions; woman’s level of
dependency on men; and the level of woman’s freedom in terms of traveling around
by herself. Likewise, it is an encounter of different morality understandings,

especially in regards to the relations with men and the preferred types of clothing.

In other words, the sales worker realizes the difference between her and the
customer in terms of being a different kind of woman. At first, the sales worker
thinks that the client can shop and has time to do so whereas she cannot. That does
not merely point out the differences in consumption capacity; but it also involves
aspects such as; being able to wear clean, new, matching and latest-trend clothes,

using cosmetics and taking care of oneself.

Likewise, the sales worker notices that her way of dressing is different, not only in
terms of the quality of her clothes, but also in the extent to which the customers’
apparel covers their bodies. The clients wear clothes that reveal parts of the body
such as arms, chest, belly and legs whereas some of the sales workers cannot and do
not. As Ugur says: “Those who are large. . . . They [the women customers] were
brought up in freedom. She’s not wearing much anyway, but still she undresses
right in the middle™ (Ugur). In Ugur’s narrative, we see that Ugur criticizes this
woman for not wearing appropriate clothes and behaving properly. She considers
this woman as a ‘large’ woman, a term indicating her disapproval of the woman’s
life. As seen, here the sales worker differentiates herself from the ‘improper’
woman, through the differences in their clothing ways. The clothes of ‘other’
women are open to criticism if they are ‘open’. However, the conceptualization of
the ‘openness’ has to be examined closely. Here is how Harika conceptualizes a
‘naked” woman:

For example, they wear pants like this, a body like this, this part [waist] is
exposed, this makes me angry. Her back is exposed when she leans. She
dresses just like that. It’s OK, but she wears sleeveless. This is naked for me.
Wearing a mini skirt, that’s naked for me.'® (Harika)

? “Serbest olanlar. . . . Kadin rahat, rahat yetismis. Giydigi zaten bir sey degil, ama ortada soyunuyor
yani” (Ugur).

' “Mesela, suradan pantolon giyiyorlar, suraya kadar badi, sura [bel] goriiniiyor, sinir olurum o
duruma. Sirt1 egilince agiliyor, tam §oyle giyiniyor. Onda bir sey olmaz ama, sifir giyinmis, bir de
sOyle goriiniiyor. O da ¢iplaktir benim i¢in. Mini etek giyinmis, ¢iplak odur bence” (Harika).
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Accordingly, for Harika, a woman who wears a cloth that does not cover either her
waist, or shoulders or legs is considered as ‘naked’. In contrast to the
‘open’/’naked” woman, Harika considers herself as wearing ‘closed’ clothes and
being ‘covered’ and although she does not wear a headscarf, she wears long tunics
over trousers. As argued, reading the differences between other women over these
dichotomies is a part of the subjectivity construction process of the woman sales

worker.

From the narratives it can be noted that the sales worker observes the relations of
customer with men. She sees that the clients have different kind of relations with
men than she does. They are more ‘relaxed’, which means that these women can
easily hold hands with their boyfriends, or let their boyfriends kiss them on the
street or in shops, and they do not get angry with the men if they see them
undressed in the fitting room. Here is Irazca telling the difference between herself

and the client:

Well, T think they’re comfortable, take me, for example; let alone the
opposite sex, I show the utmost care when talking to people of my own sex,
or decide what I’m gonna say before I talk. They are very calm and
comfortable, maybe they’re comfortable even with them . . . Holding hands
or kissing is nothing for them, maybe.'' (Irazca)
That is to say, as Irazca puts, speaking with man, holding hands with the boyfriend
and letting the boyfriend kiss her appears to be the main areas that the sales worker
differs from the ‘other’ woman in the sense of relations with man. This difference

signals that the sales worker and the customer are different kinds of women with a

different understanding of morality.

In accordance, the sales worker considers the woman who behaves ‘freely’ in their
relations with man, as a ‘certain type of woman’. This certain type of woman

manifests itself when she holds hands with her boyfriend, when she hugs him and

" «Ya, onlar rahattir herhalde, mesela ben, kars1 cinsi birak, kendi cinsimle konusmak icin bile hani
dikkat ediyorum ya da neler konusacagima karar vererek konusuyorum. Onlar ¢ok sakin, rahatlar,
herhalde onlarla bile ¢ok ¢ok rahatlardir. . . . Onlara gore bi el tutugsmayla, bi Sptiirmek hi¢ bi seydir
belki” (Irazca).
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when she kisses him in public without being aware that she falls into disrepute.

Here is how Nazli puts it:

You can understand what type of girls some people are, for instance there
were some in my school. They start holding hands when they start dating.
I’'m not that kind of person. Holding hands or hugging. . . . I hate it, but
she’ll have a bad reputation; she’s not even aware of it. . . . I also see many
girls here in a close embrace, kissing in the middle of the street. That’s
unnecessary.'> (Nazl)

The sales worker compares herself with the ‘free’ woman and shows her difference

from her. As Skeggs argues referring to Nead, the working class women

“distinguish between those ‘types’ who enjoy and are in control of sex, and

themselves. These distinctions map onto the respectable and unrespectable women”

(Nead, 1988 in Skeggs, 1997, p. 131).

The sales worker’s relation with her boyfriend is limited to a certain extent, unlike
the ones who carries it ‘further’. Here is Nazli reflecting on the limits of her
relations with her boyfriend: “For example I have a boyfriend too, I’ve never held
his hands. I kissed him once [on cheek], on the New Year’s Eve. Shaking hands
happens just like friends”" (Nazli). Nazli never held her boyfriend’s hand and
kissed him only once formally on his cheek. Furthermore, the limitation on relations
with men can come to a point where the sales worker cannot even talk to them.

Here is Cennet: “I’m not that interested in men, I can’t talk to them”'*

(Cennet).
Moreover, here is Nur who says that even if she wants to have a friendship with

men, she cannot approach them: “Maybe because I'm shy, I can’t be friends with

12 «“Bazi kizlarin gercekten, yani benim okulumda da vard, tiplerinden ne olduklari ¢ok belli oluyor.
Hemen bdyle ilk ¢iktiklar1 zaman ellerini tutuyor. Ben hi¢ dyle seyleri sevmeyen bir insanim. Elini
tutayim, aman sarilayim. . . . Nefret ediyorum, halbusi adi ¢ikiyor, hi¢ farkinda degil. . . . Burada da
¢ok kiz goriiyorum, dyle sarmas dolas, yolun ortasinda &piisenler; ne gerek var” (Nazli).

B “Mesela, benim de erkek arkadasim var, higbir kere bile elini tutmamsimdir. Bir kere
Opmiisliigiim var, o da yilbasindaydi. Tokalagma, senle arkadasmig gibi, dyle oldu”. (Nazli).

'* “Erkeklerle fazla ilgim yoktur, onlarla konusamam” (Cennet).
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men. . . . I don’t want to, even if I do, I can’t approach them”'’

(Nur). Considering
all these narratives, we can say that, the sales worker tries to stay within the limits
of being honourable. For some, being virtuous is even not talking with man, and for
some others it is not holding hands; but they all try to avoid the acts that they
consider immoral. They all refrain from being like the women they disregard and
who they think are not respected also by other people. Here is Harika reflecting on a
‘free’ woman she does not want to be like:

Nobody respects her. She was brought up freely since she doesn’t have a
father. . . . I wouldn’t like to be like her. . . . She’s comfortable, she’ll do
anything. . . . Everything you can imagine. Not that bad though, she has
fears, but she holds hands. When her boyfriend calls her out at night she’ll
definitely go.'® (Harika)

All these narratives shows that femininity is constructed over the differences from
other femininities. For the sales worker, in terms of femininity, the difference
between her and the clients is in the dualities of ‘can shop’/ ‘cannot shop’,
‘unkempt’ / ‘well groomed’, ‘can go on holiday’/ ‘cannot go on holiday’, ‘can
travel around’/ ‘stay at home’, ‘being free’ / ‘being dependent on husband/family’,
‘being relaxed in relations with men’ / ‘having distant relations with men’, and

wearing clothing that ‘covers’ / ‘reveals’.

5.2. The Sales Worker’s Emotional World

This part examines how the sales workers experience the differences that were
mentioned above. I present the emotional reactions of the sales workers, through
which her subjectivity is constructed in. In this part, I will show that class and

gender are experienced as realities with emotional consequences.

15 «Cok sessiz oldugumdan erkeklerle arkadashik kuramam mesela. . . . Istemem ben. Istesem bile
zaten yaklasamam ben erkeklere” (Nur).

' “Kimse saymuyor. Babasi da olmadig1 i¢in biraz serbest biiyiimiis. . . . o yiizden onun gibi olmak
istemezdim. . . . Bu dyle rahat, her seyi yapar. . . . Her sey, akliniza gelebilecek her sey. Ama o kadar
kot degil de, var korkulart da, ama el ele tutusur. Gece sevgilisi ¢agirtyorsa, kesinlikle disar1 ¢ikar”
(Harika).
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The class and gender inequalities, which are experienced on a daily basis,
emotionally affect the sales worker. Her experience with these inequalities shapes
her emotional world. The emotional worlds of the sales workers that I interviewed
show some similarities. As Erdogan (2007) says each singularity, in relation with
the same dominance and power relations produce common or similar wishes,
practices, emotions and meaning worlds. In this part, I will present the common

elements of the sales workers’ emotional world.

As stated in the theoretical framework in Chapter 2, class is an issue of what people
do not have access to rather than what they can access. In this sense, it is not only
an issue of material scarcity, but also it is an issue of the emotional reaction to
experiencing limitations in life in every sense. As Williams says, class operates as a

“structure of feeling” (Williams, 1961, p. 977).

As mentioned earlier, subjectivity operates in a dialogic manner. Thus it is possible

b3

to assert that sales workers’ “classifying themselves depended upon the classifying
systems of others” (Skeggs, 1997, p. 74). In the same way, Bora (2005) emphasizes
that, “understanding self and others is never distinct from value judgments and
these women are always aware of others real or imaginary value judgments” (p. 45).
In that sense, sales worker’s conceptualization of the value judgments of the ‘other’

is important and most of the time other’s value judgements have emotional impacts

on the sales worker.

As argued earlier, the other’s recognition of oneself, affects how a person sees
herself. Accordingly, the sales worker looks herself through the lens of the
customer/other, and sees herself as inferior as she thinks that the customer considers
her to be inferior. As Nazli says “[m]aybe she thinks herself as superior to me. I

don’t know”!”

(Nazl1). In that sense, this recognition is very important in the
formation of the subjectivity of the sales worker and this feeling of inferiority is one

of the major elements in the sales worker’s emotional world.

""«Belki, kendini benden iistiin goriiyor. Bilmiyorum” (Nazl).
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For the sales worker, self-evaluation of being inferior is not only limited to work
area but also in other parts of her life she believes that ‘others’ consider her as
inferior. This is a great source of pain for the sales worker and results in a
permanent state of feeling inadequate. As an example, Irazca explains that she
cannot have a relationship with a male customer as they are not equals.

Well, I don’t feel a thing; I just feel that I’'m not appropriate for that. For
example, um... (she pauses) how can I say, for example a customer comes
and well, wants to meet. Some people even have a car. Umm... that’s not
my cup of tea. [ mean, who am I to meet them? I can’t adapt to that (him).'®
(Irazca)

Skeggs says that “[tlhe working class are never free from the judgments of
imaginary and real others that position them, not just as different, but as inferior, as
inadequate” (Skeggs, 1997, p. 90). So, all the differences that we stated in the above
part, are not only recognized as differences, but also they cause a constant feeling of
inferiority and inadequacy. As seen, Irazca evaluates herself as not appropriate for
the customer; she arrives at that conclusion not only by herself, but from what she
perceives as the perception of the other. In the narrative, we see that having a car
signalizes the difference between them in the social hierarchy, and this difference
results in a feeling of adequacy and becomes the reason why she considers herself
inappropriate for him. In a sense, Irazca recognizes her place in the social hierarchy

and acts accordingly.

Likewise, here is how Sevda tells about her conception of the clients’ recognition of
her:

They think themselves superior. They think we are people to be tyrannized...
Especially some ladies often attract my and my friends’ attention. Excuse
me, but they treat us as if we are not human, they scold us, even when they
ask us something. But when addressing to our manager, or Ms. Ayse, they
become so polite, bow down, and so. . . . Probably because she [the
customer] thinks we’re quite lower than her ..."" (Sevda)

'8 “Valla hig bi si hissetmiyorum, sadece ona uygun olmadigimi hissediyorum. Mesela yani, 1, ...
(duraksiyor)... nasil soyliyim, mesela miisteri geliyo, iste tanigsmak istiyo, Oyle insanlar geliyo ki,
mesela altinda arabasi var. Hu, bu bana gore degil, hani, ben neyim ki bunla tanigcak? Ben buna
uyum saglayamam” (Irazca).
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That is to say, in the shopping encounter, either the sales worker herself feels
herself to be inferior and inadequate, or she thinks that the client most probably
thinks that the sales worker is inferior and inadequate. Most of the time the reasons
for feeling inferior is based on working as a sales worker, which the sales worker
thinks that in itself reveals the low position of the sales worker in the social
hierarchy because she lacks the educational and cultural capital and that is why she
sees herself valueless. In that sense, as Erdogan (2007) asserts lacking educational
and cultural capitals bears intense hidden injuries (p. 67). Giilsiim comments on not
ever going to school: “And this makes one quite sad. How should I say it, it is a

very different feeling that I cannot describe fully”*’ (Giilsiim).

The sales worker’s feeling of inferiority is also based on her experience of material
scarcity in her life. Not being able to satisfy the very basic human needs, such as the
food and clothing results in feeling sad and depressed. Giilsiim explains it as
follows:

I have experienced it before...For example, sometimes it happened that
when [ was with my father, I couldn’t buy a pair of shoes, when my friends
could. I was really sad. There were times when I couldn’t buy new clothes in
Eid [a Muslim holiday]. It happened many times to me and I felt really
upset. I don’t want this to happen to my children.*! (Giilsiim)

According to Skeggs, “[c]lass relations are felt as they are lived, and these feelings
generate strong emotions” (Skeggs, 1997, p. 92). Similarly, the daily childhood

experience of material deprivation results in a permanent emotional damage for the

19 ««Kendilerini daha iistiin goriiyorlar, ezebilecegim bir insan falan diye geliyorlar...Bazi hanimlar
var Ozellikle ¢ok dikkatimizi ¢eker, diger arkadasla. Bizi boyle affedersin, insan yerine bile koymaz,
devamli tersler, bir sey sorarken bile tersleyerek sorar. Ama miidiiriimiizle muhatap oldugu zaman,
Ayse hanimla muhatap oldugu zaman, daha boyle kibarlagir, ezilir biiziilir. . . . Herhalde bizi
kendinden ¢ok kiigiik gordiigii i¢in...” (Sevda).

*% “Tabii insan ¢ok iiziiliiyor. Ne bileyim ¢ok ayri bir duygu, anlatamam” (Giilsiim).

! “Mesela gok ayakkabi konusunda olsun, babamin yaninda falan. Alamadigim, arkadaslarimin alip
da ben sey giyindigim zaman ¢ok liziildim. Bayramda kiyafet alamadigim seyler oldu. Cocuguma
yasatmak istemiyorum. Cok oldu hem de, ¢ok sey oldum ben, iiziildim” (Giilsim).
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sales worker. Having had a similar experience to Giilsiim, Sakine explains: “When I
was a child, there were things we wanted but my dad used to say, not this month,
maybe next month. There are some things he couldn’t buy, maybe he regrets that”**

(Sakine).

In adult life many sales workers lack sufficient income and they get tired of
constantly being in debt. Giilsiim said: “I would like to clear my debts. Because so

»2 (Giilsiim). The situation for the women like Giilsiim is

many debts suffocate me
exacerbated by the fact that they work on a temporary basis under unsecure
conditions and continuously have to find ways to make ends meet and this leads to

anxiety and depression (Kardam & Alyanak, 2003).

The necessity of borrowing money and goods from friends or neighbours is
inevitable for some sales workers. Ufuk explains: “We borrowed money, a lot. I
don’t know how to pay it back™** (Ufuk). She also added that although she is not
able to repay her debts she still has to borrow from her friends and that really
depresses her. Similarly, Giilsiim states that “I have friends, I borrow money from
my friends. . . . of course, sometimes they say they don’t have any spare money”>
(Giilsiim). In addition to lacking basic needs, having to borrow from others reveals
the sales worker’s poverty. For some of the sales workers, there seems to be no way
to get themselves out of debt, but the narratives of the sales workers reveal their

dream to have a life, in which they can cover the basic needs of their family; such as

housing, food and education.

22 «“Kiigiikken bizim de istedigimiz seyler oluyordu. Babam bu ay olmaz da belki bir dahaki ay filan
diyordu. Hi¢ almadig1 da olmustur, i¢imde uhde kalan geyler de olmustur” (Sakine).

2 «Borglarim kapatmak isterdim. Cok ¢iinkii borg, beni bunaltti” (Giilsiim).

* “Borglandik, bayag bir bor¢landik. Nasil deyecegiz bilmiyorum” (Ufuk).

> «Arkadaslarim var, arkadasimdan aliyorum.. . . . bazen de tabii yok dedikleri de oluyor” (Giilsiim).
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As mentioned above, besides lacking sufficient income, being recognized as poor is
a pejorative experience. That is why, some of the sales workers try to hide their
poverty as explained by Irazca as:

There are times when there’s even no tea or sugar at home. . . . Nothing
happens, you’re just hungry, but you don’t, you can’t tell anyone. For
example, if you have a guest, you borrow from the neighbour. ‘Let the
guests drink, you don’t.” That’s what my mother always told me. That’s how
it is. % (Irazca)

To sum up, lacking certain goods, being in need of borrowing money and goods and
being recognized as poor / lacking is experienced as injuries in the sales worker’s

life.

On the other hand, self-accusation is a very common feature of sales worker’s
emotional world. She either accuses herself or her family for her life, being a sales
worker, not having education and a good occupation, and not earning enough

money.

The main source of accusation for the sales worker is not having education, either
due to her own laziness or her parents not allowing her to go to school, or not being
able to financially support her education. This is similar to the case in Koptekin’s
research. Koptekin (2010) interviewed many retail workers who could not continue
their education for financial reasons. This lack of education is one of the main
sources of their feelings of inferiority and also one of their main regrets in life.
These feelings are also very similar to the ones expressed in Skeggs (1997) research
“they blamed themselves for the lack of jobs and their lack of interest in schooling”
(p. 37). Here is how Irazca blames herself: “Now, I am only known as a sales
woman. . . . My mother always told me to study. And for me, going out with my

9.

friends or living in the moment seemed very nice *7 (Irazca). She also accuses her

%« ya da evde ¢ayin, sekerin olmadigim da biliyorum. . . . Hig bi si olmuyo, sadece a¢ kaliyosun,
kimseye sOyleyemiyo, soyliyemiyosun. Mesela bi misafir geldi, komsundan aliyosun, veriyosun.
Aman misafirsin, siz igmeyin, annem bize hep bdyle derdi. Yani 6yle” (Irazca).

“Ben su an kendi etrafimda tezgahtarim. . . . Annem bana hep oku oku derdi. Bana de
arkadaslarimla gezmek ya da o an1 yasamak ¢ok hos gelirdi” (Irazca).
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parents of not being able to financially support her education. Here it is important to
note that most of the time the father is accused of not earning enough to support
their children’s education, and the mother is blamed for not being able to motivate

her husband to earn more money.

Some of the sales workers assert that having an education and then an occupation
can change a person’s life. Here is Nazli comparing her teacher with her mother:

When I have a look at my teachers I see that they can wear what they want.
But my mother and father tell me that I must cover myself up. They are both
that kind of people. . . . If they were educated, they would say “Well, this is
me, I have to adapt myself to my social environment. But since they stay at
home they have to adapt themselves to the home environment ... They
occasionally go to a picnic or organize meetings with neighbours. They
don’t have any other noteworthy activities.”® (Nazl1)

Nazli thinks that if one is educated, she can have more liberty on deciding on what
to wear and more opportunity to travel around. She considers education and
afterward having an occupation will make her independent from her husband. “If 1
was educated I would practice my profession and not be financially dependent on

my husband, I would have my own money”*’ (Nazl).

Almost all the sales workers consider that an educated person deserves and receives
respect. They state that people behave respectfully to a person who is a teacher, a
nurse or a government officer. In that sense, lacking educational and cultural capital
is experienced as ‘hidden injuries’ (Erdogan, 2007, p. 67). Harika describes her
feeling about a lack of education: “Without education, you live a life of misery like

us. . . . If I had done my schooling I would have been educated... maybe I could

2 «Ogretmenlerime de bakiyorum, istedikleri sekilde giyinebiliyorlar, ama annemler bir sekilde,
babamlar diyor ya, kapanacaksin, basin kapali olacak falan filan diye. Onlarin hepsi de boyle. . . .
Okusalar falan, iste ben boyleyim diyecek, benim bu ortamima uyum saglaman gerekiyor diyecek,
ona uyum saglayacak. Ama evde oldugu i¢in bir sekilde o ortama uyum saghyor. . . . Arada bir
piknik yapmaya falan gidiyorlar, giinleri oluyor, dyle, baska yok” (Nazl).

¥ Okursam bir sekilde kendi meslegimi yapacagim, o zaman hi¢ degilse esime mahkim
olmayacagim, kendi param olacak” (Nazl1).
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have done something, maybe I would have been somewhere better’ (Harika).
Additionally, Harika added that she thought she would have been more respected if

she had finished the school and had an occupation.

In the same way, just as the sales worker blames her parents for not being able to
attend to school and/or not working hard enough or earning too little, she feels the
guilt and humiliation when she cannot satisty the needs of her children, as Koptekin

(2010, p. 110) also observed.

That is to say, as Sennet and Cobb states;

Class society takes away from all the people within it the feeling of secure
dignity in the eyes of others and of themselves. It does so in two ways: first,
by the images it projects of why people belong to high or low classes — class
presented as the ultimate outcome of personal ability; second, by the
definition the society makes of the actions to be taken by people of any class
to validate their dignity- legitimizations of self which do not, cannot work
and so reinforce the original anxiety. (Sennet & Cobb, 1972, pp. 170-171)

In line with Sennet and Cobb, we see that the sales worker evaluates her not being
able to continue schooling and accordingly her current position, as an outcome of

her personal ability or her family’s inability to support her schooling financially.

In addition, some of the sales workers accuse their family for their current
financial/social states. That is in line with the common tendency of the younger
generation, as Erdogan (2007, p. 69) explained, to blame their parents for their
poverty. As an example, Sakine accuses her parents for the social-economic
position of the family. Mainly, she accuses her father for not having worked hard

enough and not having earned enough. In her own words she says:

I sometimes asked my father, why didn’t you study? You would have a
higher salary. He regrets he didn’t study. He’s a secondary school graduate.
He got the job passing an exam. But his salary could have been higher, of

0 “Egitim olmazsa, siiriiniir boyle bizim gibi . . . Eger okusaydim egitim goriirdiim. Egitim
gordiigiim i¢in de belki sey yapardim, daha biiyiik bir yerlerde olabilirdim”(Harika).
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course. According to what he told me, he had some good opportunities, but
he couldn’t use them.’' (Sakine)

In that sense, there is “a split between conscious belief and inner conviction - in
secret he feels ashamed for who he is. Class is his personal responsibility, despite
the fact that he never had a chance” (Sennet & Cobb, 1972, p. 97). Similarly, Irazca
blames her mother for not being intelligent and for not being able to direct her
husband to have a better economic situation: “A wiser and more sophisticated
mother might make my father straighten up and do as he is supposed to do. My

»32 (Irazca). Overall, Irazca thinks that her parents’ lack

mother was a naive person
of education, occupation or capital could be the reasons for her current socio-

economic position.

This way of thinking also appears in Irazca’s explanations on the reason why some
people are rich and others are poor. Similarly, Giilsiim reflects on being rich or poor
as follows: “I don’t know if she [the poor] didn’t do it in this world, maybe she’ll do
in the other. That’s how God made her, maybe later she will. Maybe they also
suffered back then, or they had their parents’ heritage, or their father had a better
job, so they could” (Giilsiim). As seen, Giilstim thinks that either the divine power
has decided on who will live how or the parent’s economic situation or the father’s

occupation can lead to a better life for some people.

On the other hand, some of the sales workers cannot totally accuse themselves or
their family due to their poverty. Their discourse has a telescopic characteristic. On

one hand, she accuses others, but on the other hand, she sees the reason for their

3! “Babama s6ylityordum, baba niye okumadin daha yiiksek maas alirdin filan dedigim oluyordu. O
da tabi okumadigina bin pigman. Ortaokul mezunu. O da iste bir sinavla girmis. Ama daha yiiksek
olabilirdi tabi. Anlattigina gore eline ¢ok firsatlar gegmis de kullanmamis” (Sakine).

2 “Daha bilgili, daha kiiltiirlii bi anne olsaydi belki babami yola getirebilirdi. Saf bi anneydi”
(Irazca).

* “Bilmiyorum, belki bu diinyada goremediyse, obiir diinyada gériir. Allah onu dyle sey yapti, belki
sonradan olacak. Belki onlar da zamaninda ¢ekti, belki anasinin, babasinin mali falan vardi da,
babasi daha bir isle ¢alisirdi, 6yle oldu” (Giilsiim).
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poverty as God’s will. For example, Cennet said that it is God who decides which
occupation people will have. She thinks of it as a distribution of tasks saying, “I
believe it’s the God who delivers our livelihood. . . . Not everybody can be a doctor,
or an engineer or a dustman. Therefore, everybody has a different mission. This is
what I have as a mission™* (Cennet). On the other hand, Ufuk thinks that God did
not consider her worthy of a better life. According to Ufuk, poverty is a punishment
given by God:

Living our lives, I don’t know, maybe we weren’t given the chance; maybe
we weren’t seen as worth it. . . . Well, I really don’t know, maybe God is
punishing us. Everybody has a burden; they carry as much as they can, but
not more.> (Ufuk)

Thus, poverty is seen as either destiny, or God determining a person’s function in

the world.

However, similar to this tendency to consider poverty as the God’s punishment, the
poor sales worker also thinks that her poverty is her destiny. Yet, at that point, she
angrily rails against destiny although aware that this is not possible. In that terms,
self-accusation concerning a person’s social position is not absolute. Conceiving the
social order as legitimate and illegitimate exists as telescopically in the meaning
world of the poor (Erdogan, 2007). At one point, the sales worker tends to view
other people’s richness as legitimate since they consider it might be achieved by
studying and working hard. However, at the same time there is also a feeling that
something is unjust with the social inequalities, which is expressed in comments
such as “I say ‘God damn it’... I really do not know; actually they are also only

human beings like us but why is the difference between them and us?"® (Nazl),

* “Ben rizki veren Allah diye diisiiniiyorum. . . . Herkes doktor olsa olmuyor, herkes miihendis olsa
olmuyor, herkes ¢6pg¢ii olsa olmuyor. Demek ki herkesin ayri ayri bir gorevi var. Bana diisen de
boyle olmakmis” (Cennet).

% “Hayatin1 yasamak ne bileyim, belki bize o firsat verilmedi, belki de bize o layik goriilmedi. . . .
Valla bilmiyorum, belki Allah tarafindan bize ceza veriliyor. Herkesin bir yiikii vardir, ama
tastyacag yiikleri kaldirirlar, tagtyamayacagi yiikleri asla kaldiramazlar” (Ufuk).

36 «“Kahretsin diyorum... Ne bileyim, aslinda onlar da insan, bizler de insaniz, ama aramizdaki fark”
(Nazl).
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“They are girls, and I’m a girl too, they have hair on their heads, and so do I, why is
that s0?”*’ (Nazli). The expressions of Nazli show that she does not totally
internalize and normalize the differences she recognizes. She questions them, and
this questioning is also a type of rebellion. It signifies that the gender and class

inequalities are not accepted without questioning.

The sales worker can also accuse herself for feeling down due to the injustices she
recognizes. She thinks she has to think of other people who are in a worse situation
then her and that is why she should not complain. As Giilsiim says:

When 1 feel bored or depressed I say to myself ‘what an unjust world’. But
then I regret it because I think that there might be people who are in a worse
situation than me. There are many situations where I ask myself ‘Why did I
say this to myself?”*® (Giilsiim)

At one hand the sales worker accuses herself and her family, for their position. On
the other hand, she sees their position / suffering as God’s decision and cannot
blame herself for her position. Then again, she questions the reasons for the
inequalities that she experiences and is buried under what she experiences. Yet, she
also accuses herself for complaining about her position. She thinks she has to be
grateful for her life, by thinking of the other people who live under worse
conditions than her. All these reactions show us that class and gender based
inequalities are experienced as injuries. However, controversially the sales worker
can say that she is not very concerned about the differences she recognizes, and she
even says that she is happy since her parents are alive and healthy.

Because I am happy, very happy. I don’t resent anything [the richness of the
customer]. Let God give you more. . . . I am happy. I only wish God not to

7 “Onlar da kiz, biz de kiziz, onlarda da sag var, bizde de var, niye boyle?” (Nazl).

¥ “Tabii, birazcik bunaldigim zaman [ne adaletsiz diinya] diyorum . Ama pisman oluyorum. Benden
belki daha kotii durumda olanlar da var. Niye dedim acaba, diye ¢ok soru sordugum oluyor
kendime” (Giilstim).
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let me feel the lack of my mother and father. I do not want anything else.”

(Nazl)

That is to say, these young women are not desperately unhappy. Some of the sales
workers say that although they do not have money, they have a family and they are
grateful for this. This is in a sense, sales worker’s own evaluation of her life through
her own values. She does not give money the value that it is widely given in the
society. Instead, she values being healthy and being together with the family.
However, some of the sales workers in fact, do not have peaceful family relations,

and there are several cases that they do not like her family at all.

As discussed above the sales workers in this study generally feel themselves as
inferior and inadequate, and accuse themselves, although telescopically, for their
positions. Their daily experiences of class and gender based inequalities have
further impacts on their lives and personalities. Rubin (1976) claims that working-
class Americans, are living in “worlds of pain”. This is a similar case for the sales
workers of the current study. Some of their narratives are underpinned by feeling

alternativeness, boredom, desperation and lack of self-confidence.

Some of the sales workers think that she has no alternatives in her life, everything
goes monotonous, and this makes her depressed. She works under very difficult

conditions. Sakine describes her life as “Nothing much happens. It’s

2940

monotonous” . Irazca also refers to this boredom as follows:

Come here in the morning, see through the open door that it’s getting dark,
then it’s time to go. You see, that’s all. It’s not about what happened
downtown or uptown. It’s all about that opening [of the door] you see. What
you see from that is all you can all day, this sometimes makes me very
bored.*! (Irazca)

3% “Ben mutluyum ¢iinkii, gayet mutluyum. [Miisterinin zenginligini] hi¢ olmuyor igerledigim falan,
Allah daha ¢ok versin. . . . Mutluyum. Yani, Allah annemi, babami basimdan eksik etmesin de, ben
baska bir sey istemiyorum” (Nazli).

40 “pek bir sey olmuyor. Monoton gegiyor” (Sakine).

I “Sabah buraya gir, o kap1 agik olan bolgeden sadece havamin karanlik oldugunu gor, aa gitme
saatim geldi, anladin mi1, sadece bu yani. Ne hani agagida ne olmus, yukarida ne olmus degil, sadece
gordiigiin o kare. O kareden [kap1 boslugu] gordiiklerinden aksama kadar yetiniyorsun, bu da bazen
beni ¢ok bunaltiyo” (Irazca).
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In addition, some sales workers stated that they lack self-confidence, they feel shy
and therefore they cannot easily converse with others outside their circle of family
and friends. Cennet explains that “I want to talk [to people], but I can’t”. Likewise,
this also leads to submissiveness at work. For example, Irazca says: “I’'m a very
shy, reserved person who cannot express herself very well. I mean, when a

h** (Irazca). For sure, this

customer shouts at me, I’'m just struck dumb and I blus
shyness also extends to their relations with men. As Nur says “I’'m not that

interested in men, I cannot talk to them™* (Nur).

On the other hand, several of the sales workers in this study stated that they do not
trust their friends or people in general. As Sakine comments: “Those people who |
just get to know always let me down. That’s what they did. There were people who
I thought I knew, they wouldn’t do this and that, but then they did. . . . Therefore,
now I’m pessimistic, I can’t trust anybody, nobody is any good”** (Sakine). Ugur is
of the same opinion: “I was cheated by a few people, some friends”* (Ugur). The
same views are held by Cennet:

I have friends, but no best friends. I see people as friends, I play my part, I
help them but I’'m never paid back. For example, I try to help them when
they’re desperate, but I see nobody around when I am desperate. . . . There’s
not even a single person I can trust or confide in. Everybody only cares
about their own business, everybody thinks of themselves.*® (Cennet)

2 «Cok utangag ya da sikilgan ya da ne bileyim kendini ifade edemiyen bi insanim. Kendisini derken

mesela miisteri bana bagirdiginda ben soyle sasirip kalirim, hemen kizarip bozaririm” (Irazca).

# «Erkeklerle fazla ilgim yoktur, onlarla konusamam” (Nur).

* “Ben de hep boyle tam tanidim dedigim insanlardan hep tekme yedim. Oyle yaptilar yani. Ben
bunu taniyorum, sunu yapmaz bunu yapmaz dedigim her seyi yapan insanlar oldu.. . . .O yiizden
artik karamsarim, glivenmiyorum o yiizden. Kimse iyi degil” (Sakine).

* «“Ben bir iki kisiden gok kazik yedim arkadas ortamindan” (Ugur).
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Moreover, some of the sales workers stated that they do not have hope and plans for
the future. As Sakine says: “I don’t have any future plans. How can 1? With what?

9947

Everybody is pessimistic about the future, materially””’ (Sakine). Some of them are
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very pessimistic about their lives. “Actually I’'m hopeless”™ (Sevda) says Sevda.

Sakine too says she easily becomes depressed: “I’m pessimistic even about the

smallest thing. I detach myself from the world”*

(Sakine). Likewise, Cennet says:
“Sometimes I see those [rich people] who drive luxury cars. [I think] I could have
been like them, I could be in that car. . . . Sometimes I feel hopeless™ (Cennet).
Likewise, Irazca does not have the hope that things will change in her life: “God
helps some, and strikes others, leaves them where they are forever' (Irazca). She

thinks that she will stay where she is in the social hierarchy.

As discussed earlier, we see that the sales worker questions the injustices she faces.
Skeggs indicates that the statements like ‘it’s not right” and ‘it’s not fair’ come from
a social position of future being blocked as opposed to a future that can be invested
in (Skeggs, 2004, p. 90). By referring to the subjects of her research, she says that

“women worked to put a floor on their current circumstances rather than investing

% «Benim arkadasim vardir ama dostum yoktur. Ben insanlari arkadas olarak goriiriim, bana diisen
gorevi yaparim, yardimi yaparim ama higbir zaman onlardan bir karsilik géremem. Mesela ben onlar
distiikleri zaman yaninda olmaya gayret ederim ama ben diistiiglim zaman hi¢ kimsenin yanimda
olmadigint gérdiim. . . . Bir tane insan ¢iksin ya, ona giiveneyim, ona sey yapayim. Herkes kendi
derdinde, herkes kendi halinde, herkes kendini diisiiniiyor” (Cennet).

" “Gelecege yonelik higbir planim yok. Yani nasil olsun ki neyle olsun. Herkes karamsar gelecekle
ilgili, maddi olarak” (Sakine).

8 «Aslinda pek umutsuz bakiyorum” (Sevda).

* “En ufak bir seyde karamsar olurum. Yasamdan elimi ayagim ¢ekerim” (Sakine).

>0 “Bazen bakiyorum liiks araba siirenlere falan. Boyle de olabilirdim, bu arabanin iginde ben de
olabilirdim. . . . Bazen iimitsizlige diisiiyorum” (Cennet).

> “Allah yiiriittiigiinii yiiriitiiyo, yiiriitmedigine vuruyo habire, orda kaliyo” (Irazca).
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in the future; their struggle was to retain the past and the present rather than being
able to envisage or project into the future” (Skeggs, 2004, p. 92). The hopelessness
of the women sales workers is similar to the findings of Skeggs. They feel that there
is an injustice in the world, however their main struggle is to save the day. The bad
realities of their daily life hold them from having hopes for the future, even if they

wanted.

On the other hand, being hopeless and also blaming herself for being hopeless is
‘telescopically’ present in the sales workers’ discourse. Although it is difficult, sales
workers think that they have to have the hope that it is the only way they can carry
on. A retail worker in Koptekin’s study explained this situation as “hope should
make us hold on when we could let go. I hope that something will change in a few

years. God willing some changes will take place” (Koptekin, 2010, p. 225).

However, some of the sales workers still have dreams and hopes for the future. I
will present those hopes more in detail in the part on sales workers’ respectability
concerned behaviours. To say it briefly here, the most prominent unfulfilled hope
for the sales workers is to have had a proper education which would have allowed
them to have an occupation; for those who are still enrolled in the school system,
this hope is still the most outstanding one, although some of them had doubts that
they would be able to continue their education. Other than the desire to continue
education, getting married is the second widespread desire among the sales workers.
If they are already married, their most common desire is to provide a better future

for their children. I will elaborate more on these desires in the coming parts.

To sum up, the women sales workers have similar emotional worlds transcending
the singularity of their lives. From this it can be seen that

[c]ategories of class operate not only as an organizing principle which
enable access to and limitations on social movements and interaction but are
also reproduced at the intimate level as ‘structure of feeling’ (cf. Williams,

> “insanlart ayakta tutan umudu olmali. Umut ediyorum birka¢ yil igerisinde bir seylerin
degisecegini. Ingallah degisir” (Zehra interviewed in Koptekin (2010)).
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1961, 1977) in which doubt, anxiety and fear inform the production of
subjectivity. (Skeggs, 1997, p. 6)
As we see, the feeling structures of the sales workers resemble each other; full of
feeling inferior and inadequate, self-accusation, lacking self-confidence, lacking
trust in people, being bored and hopeless. In addition, the class and gender based
inequalities are experienced as injuries of respectability and I will elaborate on this

in the coming part.

5.3. Injuries of Respectability

In this section, I will first examine the emotions of the sales worker related with
experiencing gender and class based inequalities at the workplace. Then, 1 will
consider the sales worker’s daily life, and will give a general picture of her
emotions on experiencing class and gender based inequalities outside the work. This
examination of the sales worker’s emotions will reveal the importance of
respectability in the sales worker’s life. I will specifically focus on the respectability
injuries of the sales worker, by examining the main aspect of her life; work, home
and relations with men. This part will be followed by a specific section with a focus

on the sales worker’s respectability concerned behaviours.

As argued in the theoretical framework in Chapter 2 with reference to Sennet and
Skeggs, one of the main concerns of the working class is respectability since it is
the issue for the people who do not have it. In parallel to Sennet and Skeggs, this

research reveals that the women sales workers lack respectability in their lives

mainly as a result of their class, gender and occupation.

They face disrespectful behaviour in every sphere of their lives, such as; the
workplace, within the family or in her personal relations with men. Moreover, they
are subject to both physical and emotional violence along with disrespectful
behaviours. Even if the sales workers try to ignore these negative behaviours, they
are still injured. However, they see the world through their filters of respectability

and that is why independent of their attitude towards these behaviours, there is the
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issue of respectability in their life and, they are also vulnerable to the behaviour of

others.

Besides, the sales worker, far beyond only being subject to what she thinks as
disrespectful behaviour, also feels that ‘other’ people such as the customers think
that she does not deserve respect. Sales worker thinks that people evaluate her as an
uneducated, uncultured sales worker. At that point, this feeling of not deserving
respectability goes hand in hand with the self-accusation. She blames herself
because of her economic situation, for her living conditions and on the whole for
being the person she is and living the life that she lives. Yet, on the other hand, she
bears the inner objection that she deserves respectability. On the whole, she wants

to be considered as deserving respect and consequently she wants to be respected.

Skeggs argues that being working-class generates a constant fear of never having
‘got it right’ (Skeggs, 1992, p. 6). As she explains by referring to Bourdieu (1986)
“[t]hey continually doubt their own judgments. This is the emotional politics of
class. They can never have the certainty that they are doing it right which is one of
the main signifiers of middle-class dispositions” (Skeggs, 1997, p. 90). This case is
described by Bora (2005) as such:

They [domestic workers] are never sure that they are doing the right thing in
the right way. Yet this rightness is an area that the middle class organizes.
The women from working class, give too much importance to how they are
seen by others. (p. 161)

In this part, we will see that this described situation is also valid for women sales

workers.

To understand the importance of respectability for the sales worker’s life, the next
section presents an examination of the sales workers work and personal life and
reveals the disrespectful behaviours that she experiences. To start with working
place, working as a sales worker means to have direct contact with the customer and

being in service to them at in a ‘customer is always right’ context. There is of
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course a variety of customer’s behaviour to the sales worker. Fleetwood puts the
nuanced account of customers as such:

First, recent empirical work suggests that workers and consumers might
actually relate to one another as moral agents, thereby aligning their
interests. Bolton and Houlihan (2005) offer a nuanced account of consumers,
dividing them into three types: (i) 'mythical sovereigns', who seek to
exercise their perceived right to demand not just service but servitude from
service providers; (ii) 'functional transactants', who simply wish to carry out
a transaction in the simplest manner possible; and (iii) 'moral agents', who
treat workers as human beings. (Fleetwood, 2008)

Likewise, in my field research, I realized different types of customer’s behaviours.
There are mainly three types of customer communicating with the sales worker:
1) functional and respectful, ii) ignorant (inherently disrespectful) and iii)
disrespectful. In the first one, the customer interacts with the sales worker to buy a
cloth and she behaves in a good manner. In the second one, the customer just does
not care about the sales worker, she just ignores her. She does not answer her
welcoming or ignores her offer for assistance. She is just interested in the clothes.
As Nazli says:

There are those who don’t respect [us]. They think highly of themselves. . . .
and I do nothing, what can I do?. . . . I do nothing, I mean, I’m interested
from a distance. She’s looking around for a while, and then leaves. . . . I
don’t feel anything. I don’t know; I just leave the rest to God. I don’t care
what she does. She thinks herself as superior to me. I don’t know. They are
mostly well-groomed. There are some girls of my age, they’re too
flamboyant. She enters, I say welcome, she says something like “hmm”. I
don’t resent that at all. Hope God gives them more.” (Nazl)

On close examination the third type, the disrespectful behaviour of the client, the
client’s harsh criticism of the product offered by the sales worker, turns out to be an
aggressive act towards the sales worker. Durakbasa and Cindoglu (2008) assert that

a customer can show her dislike of the product “in such a manner as to emphasize

their class status, while devaluing the shop assistant as well” (p. 85). Here, rather

> “Saygi duymayan var, kendini bir sey zannedip. . . . Ben de hig sey yapmiyorum, ne yapayim. . . .
Higbir sey yapmiyorum, yani, uzaktan ilgileniyorum, o bakiyor bakiyor gidiyor. . . . Higbir sey
hissetmiyorum, yani ne bileyim, Allah’a havale ediyorum, ne yapiyorsa, yapsin.. . . . kendini benden
iistlin goriiyor. Bilmiyorum, zaten bakimlilar genellikle. Baz1 kizlar, benim gibi kizlar, ¢ok havalilar.
Mesela geliyor, hos geldiniz diyorum, him falan yapiyor. . . . Hi¢ olmuyor igerledigim falan, Allah
daha ¢ok versin” (Nazl1).
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than the product, the sales worker and her working class taste become the target of
the client’s criticisms. The client behaves in an arrogant manner when she does not
like the product that the sales worker offers her. The client evaluates the product as
low quality and having low aesthetic value; and shows her aversion by looking
down her nose at the sales worker. That is to say, “this contest is as much about the
denigration of the saleswoman as the product itself” (Durakbasa & Cindoglu, 2000,
p. 86).

Also, the sales workers frequently mention about the client’s maltreatment. This
behaviour can take various forms such as shouting at the sales worker, insulting and
humiliating her. As Sevda says: “This one [the customer] has begun yelling. “Know
your place etc.” A quarrel has broken out. He continued yelling by saying things

like “You feeble-minded, stupid””*

(Sevda). This is a very similar case for what
Koptekin notice at her research on retail workers:

It can easily be observed from many narratives of workers that workers
experience social distinctions in a vertical and hierarchical perspective
assuming that they are treated as inferior. Their overemphasis on humiliating
and insulting behaviours make us think that these behaviours are performed
by the majority of consumers. (Koptekin, 2010, p. 81)

On the other hand, as it is the same case for Koptekin’s (2010) assertion concerning
retail workers, sales worker not only suffer from the poor behaviours of customers
but also of the boss. As Sevda puts it: “He was a bad guy, he was suppressing us a
lot, shouting at us a lot, etc. He was shouting about everything, and he was often

insulting™ (Sevda).

However, for the purpose of this research it is very important to understand how the
disrespectful behaviour of the customer is perceived by the sales worker. Basically,

the sales worker’s perception of the reasons why the client behaves in a

> “Bu [miisteri] bagirmaya basladi, haddini bil falan. . . . Bir tartisma ¢ikti. Bagirmaya falan baslad,
geri zekali, aptal falan diye bdyle” (Sevda).

> “Cok sey bir adamdi, ¢ok eziyordu, ok bagiriyordu falan. Her seye bagiriyordu, bir de ¢ok
hakaret ederek konusuyordu” (Sevda).
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disrespectful way are as follows; 1) sales work is an unqualified simple work, and
i1) sales work has an asymmetric nature. According to the first understanding, sales
workers think that sales work is a socially disvalued job and thus customer just does
not respect her. According to the second one, the sales worker thinks that customers
see the sales worker as a ‘slave’, and positions herself above the sales worker as

they consider themselves as always right.

In regards to the first conception, the sales worker thinks that being a sales worker
naturally results in the customer not showing respect to her as it is a socially
disvalued job.

He was the kind of person who shouted too much. He was shouting about
everything. And he was also very insulting when talking to someone. “There
are some women who attract the attention of me and my friends. They do
not even treat us like human beings, they always despise us even when
asking us about something. But when they see our manager or Mrs. Ayse
they become politer and cringe in embarrassment.”® (Sevda)

Sevda also thinks that it is not only customers who do not respect sales workers,
other people also do the same: “When you talk about being a saleswoman people
stop and think. . . . Of course, there’s a big difference between a teacher and a
saleswoman. . . . when you say you’re a saleswoman, people just ignore you™’
(Sevda). Similarly, the sales worker thinks that other people consider sales work to
be menial. “My relatives, my grandmother said; you’re educated, you could have
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found a better job that would be permanent and so on””" (Sakine). Even the sales

workers think that their work is ‘simple’, which does not require any brain power.

*% “Bazi hammlar var 6zellikle ¢ok dikkatimizi ¢eker, diger arkadasla. Bizi boyle affedersin, insan
yerine bile koymaz, devamli tersler, bir sey sorarken bile tersleyerek sorar. Ama miidiiriimiizle
muhatap oldugu zaman, Ayse hanimla muhatap oldugu zaman, daha boyle kibarlasir, ezilir biiziiliir”
(Sevda).

7 “Bir de tezgahtarlik dendigi zaman insanlar bir durup diisiiniiyor soyle. . . . Bir dgretmenlikle
tezgahtarlik arasinda tabii ¢ok biiyiik farklar var. . . . iste tezgahtarlik yapryorum dedigin zaman
insanlar bazen seni kaile almiyor” (Sevda).

*% «Akrabalarim, babaannem filan o kadar okudun daha iyi bir is bulabilirdin, oras1 kalic1 olmaz filan
dediler” (Sakine).
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As Sakine comments; “I thought it would be a simple job. I mean I thought I

wouldn’t be mentally tired’ (Sakine).

On the other hand, the relation with the customer and the sales worker is
asymmetric due to its hierarchical character. First, the basic rule of the shopping
activity is that the customer has the money to consume and the sales worker is there
at her service to help her buy the goods. That is why; this relation is simply
experienced in the frame of the well-known discourse that ‘the customer is always
right’. Here is how Sevda explains it:

They see themselves as superior and consider their counterpart as someone
whom they can oppress. I should think so. They also come with the thought
that the customer is always right. For example the good is defective and it is
not my fault. But she takes his/her frustration out on me.®’ (Sevda)

Secondly, this relation is hierarchical because the client’s taste of goods is seen as
superior than that of the sales worker. As Benson (1986) explains

[c]ustomers and managers assumed the superiority of an urban bourgeois
culture based on good taste and gentle behaviour. Saleswomen brought into
the store a variety of working-class cultures whose standards of aesthetics
and action diverged from those of the dominant culture. (p. 3)

As Sevda puts it:

We have showed it to her. She belittled me saying: ‘Do you ever think that I
would wear this? Take it and wear it yourself.” After five minutes or so our
manager showed the same garment to her and asked: “Do you like it? Does
it fit you?” She put it on. Our manager said that it fit her very well. ‘Really’
she replied. So there are this kind of people as well.®! (Sevda)

% “Tezgahtarlig1 basit goriiyordum. Yani beynim yorulmaz diye diisiiniiyordum” (Sakine).

60 «Kendilerini daha iistiin goriiyorlar, ezebilecegim bir insan falan diye geliyorlar. Herhalde Gyle.
misteri her zaman haklidir diisiincesiyle de geliyorlar tabii. Mesela mal defolu, benim sugum degil
bu ama hirsini benden ¢ikariyor” (Sevda).

6! «“Gosterdik, bana dedi ki, bunu ben giyer miyim sence, alda sen giy dedi, tersledi. Sonra ayni seyi
aradan bir 5 dakika falan gecti, miidiiriimiiz gosterdi, bilmem ki, giizel olur mu sizce falan dedi.
Giydi, miidiiriimiiz ¢ok giizel olmus falan dedi. Gergekten giizel mi falan diye, oluyor. Bu tipler de
oluyor” (Sevda).
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Likewise, here is how Irazca explains her taste being different from the customer:

I know that rich people are tasteless. (Interviewer: Hmm, why?) I don’t
know why. Maybe it is because someone who cannot afford buying many
things likes and buys only one thing but examines it in detail when buying it
since he does not have many alternatives. However someone who is rich
examines the goods not in detail but only roughly probably because he/she
has money and buys things without thinking whether he/she looked elegant
in it. I say to her “Lady, this one is more beautiful.” But she doesn’t care and
buys the first one that she had chosen. We, on the contrary, examine
something, which we want to buy, for hours to see whether it has any
defects, understand its quality and see if the size fits. But they do not care
about such things.62 (Irazca)

Moreover, the relation between the sales worker and client takes the form of an
encounter of the ‘expert’ housewife and the ‘young, usually inexperienced,
salesperson’ (Durakbasa & Cindoglu, 2002, p. 85). This also contributes to the

hierarchical character of this relationship.

Furthermore, in my study I see that some sales workers think that clients have the
perception that ‘it is my right to behave rudely’. Some of the sales workers told me
that the customers took out their own problems on the sales worker. As Sevda tells
about it:

She is stressed most of the time. She either argues with a superior and being
defeated by him takes her anger out on us or she argues with her husband
and becomes very upset. Then she comes and tries some clothes on, spends
some time and calms down this way. There is also this kind of customers.®’
(Sevda)

62 «Zenginlerin [the customers] zevksiz olduklarimi biliyorum. (Gériismeci: Hu, neden?) Bilmem
neden, yani her seyden hani, belki isin i¢inde bulundugum ig¢indir. Zevksiz yani ne biliyim, hani
alamayan bi tane begeniyo, ince detayina kagiyo. O, hani parast oldugu i¢in herhalde, kaba taslak
aliyo, bakmiyo, anladinmi hani, bu giizel ya da tizerimde sik durdu degil, aliyo, onu da aliyo. Hani
“hanfendi, bu daha giizel” diyom, “yoo0” diyo, “gerek yok” diyo, “ben onu begenmedim zaten, bu
olsun”, hi¢ 6nem vermiyo anliyo musun. Bizler mesela bi sey aliyoruz, defosu var mi bi saat
inceleriz, bakariz, ya da iste kalitesi nasil, ya da iste bedeni bana uyar mi? Onlar da o yok™ (Irazca).

63 «Stresli oluyor, ya birileriyle kavga edip ¢ikiyor, ya onun bir iistiiyle kavga edip ezilip gelip hirsim
bizden ¢ikariyor ya da kocastyla kavga ediyor geliyor ya da ¢ok morali bozuk oluyor. Kendini tatmin
edip, gelip orada bir seyler deneyip, ¢ikarip falan, boyle vakit gegirmek i¢in gelenler oluyor yani”
(Sevda).
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Similarly, also in Koptekin’s research the retail workers “thought that the customers
who cause trouble generally transfer their problems, especially family problems,
which are not related with the store, to workers” (Koptekin, 2010, p. 106). That is
seen particularly when the women customers try to affirm their superior positions
over the sales worker as a kind of revenge for the stressful things happening in their
own lives. The sales worker thinks that a customer who has problems in their own
life uses shopping as a way of relaxation and does not hesitate to behave rudely to
the sales worker since she is already angry about other things in her personal life.
As Sennett and Cobb (1993) stated “the strong still oppress the weak not only
because they can, but because they feel entitled to do so” (p. 54). On the contrary,
due to the asymmetric nature of the sales work, the sales worker never has the right
to transfer her own problems to the customer; she must always be there, serving

with a smiling face.

Richness is also seen by the sales worker as a reason why the client behaves
disrespectfully to her, just because she is rich. On the contrary the poorer customers
are considered not to maltreat the sales worker and rather behave in a kind or
bashful way, when they ask for something. The rich customer, who has the potential
to consume, ‘is always right’ and this positions the sales worker to have to meet all
the demands at maximum as she needs to keep her job. As Fleetwood indicates this
also causes stress and loss of dignity for the sales worker:

Behaving rude to a shop assistant does not endanger the customer’s
livelihood, whereas replying in kind and/or refusing to be deferential might
endanger the latter’s livelihood, especially where the employment is
precarious. The master discourse, however, encourages this, and encourages
us to make demands as consumers on workers, whilst discouraging us from
considering the suffering this may cause them in terms of stress, loss of
dignity. It might even be, at least partly, responsible for creating an
environment where some people feel emboldened to press their demands as
consumers through violence. (Fleetwood, 2006, p. 13)

Without a doubt, independent of the sales worker’s reasoning of the disrespectful
behaviour of the customer; customer’s not showing respect reduces the self-

confidence of the sales worker. In addition, the sales worker’s perception of how
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she is seen by the customer functions as a self-fulfilling prophesy. Knowing that she
is considered as not deserving respect is accompanied by a lack of self-esteem. This
experience of sales worker is similar to those of the retail worker as stated by
Koptekin (2010) “humiliation and maltreatment have become a part of the job of
store workers, and these conditions have increased need for respect and self-
esteem” (p. 81). Moreover, the sales worker can feel unimportant as a result of
being abused and insulted by customers because of the job she does (Koptekin,
2010, p. 79). She loses dignity and self-respect. She is humiliated, and she is
even to “be expected to put up with being humiliated” (Koptekin, 2010, p. 81).
Moreover, she thinks that she deserves being humiliated. The systematic poor
behaviour of the customers causes the sales workers real and great pain (Koptekin,

2010, p. 81).

On the other hand, in addition to the disrespectful behaviour that the sales worker
faces at work, she also faces disrespectful behaviour at home and in her relations
with boyfriends, or male family relatives. Mainly, the sales worker is disrespected
because she is a woman. Her behaviour and clothes are under the control of the
family, especially the men. As Harika says her maternal uncle limits her clothing:
“They often get very angry; even if a part my leg is visible and seen by mistake they

will beat me; this is their mentality. Therefore, in such a case my maternal uncles

2964

will break my legs”™" (Harika). In addition, here is how Harika tells about her

uncles beating her:

My maternal uncle? No, he does not beat me; but he did it once. He beat me
very badly with a belt... (Interviewer: Why, what happened, what was the
reason?) My mother had gone on a journey; she went to Ankara because we
were in the village. He beat my mother, I took the knife in my hand and said
to my uncle that I would kill myself and things like that. My uncle took the
knife from my hand and attacked me with the belt. He whipped me on my
foot. (Interviewer: Why did he beat your mother?) He said, “why are you
going on a journey; your husband is waiting for you at home” and things
like that. (Interviewer: What did your father say?) My father did not say

% “Onlar genelde gok kizarlar, bacagim agsam bile doverler, o kafadadirlar. O yiizden dayilarim
kirar bacaklarimi” (Harika).
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anything, because he is her brother and he has the right to beat...
(Interviewer: Why did you oppose to him?) Because he beat my mother very
badly. . . . my mother's nose was bleeding very badly... But my maternal
uncles love me very much. . . . I don’t get too informal with my uncles
because my uncles may hit me again if I do so. But they get angry very
quickly. If I say something, they suddenly hit me and make me cry and run
away.®’(Harika)

Male relatives can even comment on the female family member’s body, her eating
habits and other aspects of her behaviour. This was reported by Harika who said
that her uncle commented on how overweight she was in a way that emotionally
hurt her. Harika tells about how her uncle intervened when she was eating:

We have recently visited our village. We had a barbecue. I was just eating. |
was wearing this then, and my belly was wrinkled like this. Just when I was
eating my bread, he said: “why are you eating like you’ve never had it
before? Get up and look at your belly. Is this how a girl should be?” I felt
dizzy, 1 left and didn’t sit there again.’® (Harika)

In Irazca’s narrative we can see that his boyfriend insulted her, almost without a
reason.

I was in the park. He told me to go home and I wrote back: I will not go
home and you just be green with envy... Then he said some very harsh
words... Sometimes you think you know someone very well. For example,
your sister. You say they would not do such a thing. You think ‘she is my
sister. She has a high opinion of me’ However even your sister may
sometimes turn her back on you. And my boyfriend just did that. He said to
me: ‘It seems that you have deviated from the right path’... He said very
harsh things to me. Everything was over for me when he said to me ‘you

65 “Dayilarim mi, beni ddvmez; ama bir kere dovdii. Cok kotii dovdii, kemerle...(Goriismeci: Niye,
hayrola, olay neydi?) Annem gezmeye gitti, Ankara’ya geldi biz kdyde oldugumuz i¢in. Annemi
dovmiis, ben de elime bicagt aldim, day1 kendimi 6ldiiriiriim falan dedim. Dayim elimde bigag1 bir
tuttu, bana kemerle saldirdi. Beni falakay1 yatirdi. (Goriismeci: Anneni niye dovdii?) Ne geziyon,
senin kocan evde bekliyor falan diye. (Goriigmeci: Baban ne diyor peki?) Babam da bir sey demedi,
¢linkii kardesidir, déver dover falan.(Gorlismeci: Sen niye karsi ¢iktin?) Ama ¢ok koti dovdiiler o
zaman.... annemin burnu falan ¢ok kotli kaniyordu... Ama beni ¢ok sever dayilarim. . . . Dayimla
fazla laubali olmam,¢iinkii dayilarimla laubali olunca, bir densizlik yaparim, gene vurur falan diye.
Ama ¢abuk sey yapiyor. Ben bir sey derim, o da bana karsiligi pat diye vurur, aglar, giderim ” .
(Harika).

% “Gegen koye gittik. Mangal yaktik -affedersiniz- oturduk, ben tam yiyorum. Tam ekmegin igine
koydum, 1sirdim, “hi¢ gérmemis gibi ne yiyon, kalk kiz, su gébege bak, kiz kismi1 bdyle mi olur?”
dedi, basim dondii, bir kalktim, gittim. Daha da oturmadim” (Harika).
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can’t even be my dog, let alone my wife”. Do you understand?’ I was very
upset.®’ (Irazca)

To conclude we can say that the sales worker faces disrespectful behaviour both at
workplace and in her personal life. These cause respectability to be a main issue for

the sales worker.

5.4. Desire for Respectability: Becoming Respectable

From the narratives of the sales workers, we see that they have injuries of
respectability. The comments of the women participating in the research show that
they face disrespectful behaviours and lack respect in their lives. Ufuk for example
commented; “I didn’t benefit materially, and I didn’t also see any moral benefit, |

didn’t get love and respect”®®

(Ufuk). The same is true for Cennet who explains: “I
told you, I didn’t get any respect. I’'m not respected properly”69 (Cennet).
Accordingly, respect becomes a very critical issue for the sales worker. Irazca
makes a typical comment: “I think respect is very important because nothing exists

where there is no respect, even love, it’s what creates the love”™

(Irazca).
Additionally, Cennet puts it this way: “Every person wants to be respected and

loved. If a person says they don’t want that, they’re lying. Because it’s in our

67 «parktaydim, eve gitmemi soyledi, ben de sey yazdim “gitmiyorum, sen de gatla” yazdim...ondan
sonra sey dedi iste, yani, ¢ok cok agir laflar konustu,... bazen, bi insan1 ¢ok iyi tanirsin ya, ablani
bile, bu yapmaz dersin, o benim ablam, bana deger veriyo dersin, ablan da bazen arkasini donebilir,
o [erkek arkadasim] da Oyle ¢ikti, cok agir laflar konustu. Yani bana mesela sen yoldan ¢ikmissin
dedi... “sen benim esim degil kapim da kdpegim bile olamazsin™’ dedi o zaman hersey bitti benim
i¢in, anladin mi, ¢ok iiziildiim yani ” (Irazca).

6% «“Ben maddi gérmedim, manevi yarar1 da hi¢ gérmedim, sevgi saygi da gérmedim” (Ufuk).

% “Dedim ya, sayg1 gormedim ki hig. Dogru diizgiin saygi gérmiiyorum ki” (Cennet).

70 «“Bence saygi ¢ok onemli, giinkii saygimn olmadigi yerde hig bi si olmaz, sevgi bile olmaz, giinkii
sevgiyi yaratan sayg1” (Irazca).
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character to be loved, respected, being considered as a good and nice person”’

(Cennet). Ugur’s comment is in agreement with Cennet. She says that she wants “to
be good at heart, respected and loved”’® (Ugur). Irazca wants a husband who
respects her:

I’'m expecting to have a good spouse in the future. I don’t care if he doesn’t
have a job, I mean he should, but he should also respect me, because |
suffered a lot from my family. I want to experience with him what I couldn’t
in my family.” (Irazca)

On the other hand, as discussed in earlier parts, the sales worker constantly feels
like she is being judged by somebody else’s standards. Her imaginary dialogical
other always judges herself on being a ‘proper person’. She most of the time bears
the precaution of respectability. She feels that she is symbolically positioned being
without value. However, she wants to show that she has a value and make sure that
she is respectable. In that sense, she tries to prove some value over certain acts, or
through her clothing, her house, the furniture or her belongings, or either being
married, being a good house wife, mother and so on. She constantly tries to gain

some value and be proper.

That is to say, in a sense, the sales worker has tactics and psychological
mechanisms not to get emotionally hurt and to protect herself. As Erdogan states,
the ‘coping strategies’ are not only related with life strategies, or limited to the
direct relations with power or encounter moments; but they are also valid for the

hidden injuries of the poor-subaltern (Erdogan, 2007, p. 81).

7! “Her insan ister sayg1 gérmeyi, sevilmeyi. Yani istemiyorum diyen insan yalan sdylemistir bence.
Cinki fitratimizda var sevilmek, sayilmak, iyi bir insan olmak, giizel bir insan olmak” (Cennet).

72 “Benim gonliimiin giizel olmasini istiyorum, saygil, sevgili olmayi istiyorum” (Ugur).

7 “Gelecekten iyi bi es bekliyorum. Yani isi olmasin, yani isi mutlaka olsun ama bana saygi duysun
¢linkii ¢ok cektim hani anladin mi, hani ailemden, ailemde gormedigim seyleri onunla yasamak
istiyorum” (Irazca).
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The women in the study try to act in a way that they think will bring them
respectability. This can be read as a resistance to be classified as not respectable.
They see their social position as their fault, yet they also think that their social and

cultural positioning is unjust. As Skeggs describes it for the subject of her research:

They had a strong sense that their social and cultural positioning was unjust.
They did not adjust to their social positioning (as Bourdieu 1986) would
suggest. Rather they made strenuous efforts to deny, disidentify and
dissimulate. These were affective response; class was lived as a structure of
feeling. Class is still a hidden injury (Sennet and Cobb, 1977). They tempted
to display their distinction from being classified as working-class through a
variety of methods. To do so they made investments in their bodies, clothes,
consumption practices, leisure pursuits and homes. These investments
indicated a strong desire to pass as middle class. (Skeggs, 1997, pp. 94-95)

Accordingly, the sales women try to gain respectability with certain kinds of acts
and tactics. In the next part, I will examine the ways that the sales worker uses to
acquire respectability. Mainly, she invests in value and standards of others to be
recognized as respectable. She tries to avoid being recognized as poor so that she
can be seen as respectable. Additionally, to achieve her aim to become respectable
she tries to fulfil the middle class gender norms and perform within the morality
codes of the patriarchal gender regime. Moreover, even though there is little
opportunity she tries to continue her schooling. However, although she thinks that
sales work is one of the main reasons for not deserving respect from others, she
considers that earning money increases her capability to take on responsibility and
accordingly increases her respectability. Yet, she is ready and most of the time
willing to leave sales work, when she gets married. She wants to be a good
housewife and mother, who takes care of her house as well as possible. In the
following parts, I will examine how the respectability trials of the sales worker
function. The respectability aiming behaviours of the sales workers have the logic
of practice of their ‘habitus’ and in the coming part I will show how the sales

worker invests in certain capitals to acquire more respect.

As discussed earlier, the sales worker tries to achieve value throughout her life and

to become respectable. Every act that can bring her more respectability would make
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her feel more satisfied with herself. She does not totally accept the value systems
that disvalue her or classify her as not deserving respect. Yet, she knows what
would make her more respectable, and so, tries to become respectable by playing in
the ground of the dominant value system, but with her rules that are shaped under

the restrictions of her life and with her own values, which can sometimes be against
the middle class values. As argued earlier in Chapter 2, she gives herself value
through the practices of respectability, yet this respectability can sometimes be

defined in opposition to middle class conception of respectability.

In that sense, Skeggs criticism of habitus and her emphasis on the emotions and
utterances is very important for this study. Being in line with Skeggs, and keeping

the optimism of will, I argue that class struggle appears in ambivalences, emotions
and utterances, which point the sales worker having a different value system other
than the dominant symbolic. At this point, Bourdieu can be criticized for his
pessimistic account of logic of practices that is figured out with habitus. However,
following Gramsci, I can say that pessimism of the intellect that Bourdieu offers
would lead us to think about the reasons for the continuation of the inequalities and
injustices in detail. Yet, keeping Skeggs’ criticism of Bourdieu, this study aimed to
show the emotions, ambivalences and utterances of the sales worker. The basic
premise of this study, which is the woman sales worker’s refusal of being classified
as disrespectful, in fact indicates that the classification of the dominant is not totally
accepted by her. She has her own value system, through which she resists being
disrespectful and she claims to be recognized as respectable. However, at this point,
we should not oversee the power of the sales worker to create her own value
system. The woman sales worker can have values different from the symbolically
dominant values, yet being aware of the dominant symbolic values, she sometimes
performs in a way to be considered as respectable within the frame of these values.
Nonetheless, being poor-subaltern also means not having the tools to produce one’s
own discourse, and in a sense value system. In sales worker becoming respectable,
we again see a telescopic situation. Sometimes, the sales worker tries to gain middle

class values and tries to fulfil middle class norms and standards in order to gain
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respectability. However, at the same time, she also does not totally accept the
superiority of these values, norms and standards. Therefore, she creates her own
values and tries to gain respect through her own way of operating. Moreover,
sometimes she claims respect by differentiating herself from middle class values
and moral codes; and even positioning herself against them. This situation is simply
explained by Giilsiim as follows

(Interviewer: Well, is what others think important for you? If yes, why?)
Yes, to a certain extent. I attach importance to what others think when I am
doing something. But sometimes I do not care about it and I do not even
think about it. (Interviewer: Can you give me an example when you don’t
think about it?) For example; you do something. You go somewhere. You
then begin thinking “What will happen? Will this be a problem?” You are
very undecided. So sometimes I think and sometimes I don’t think at all.”*
(Giilstim)

In terms of the tactics the sales worker uses to handle disrespectful behaviour at
work, one of the basic tactics is to ignore such behaviour. According to Broadbridge
(1991),

sales assistants are expected to be immediately at hand, pleasant, helpful,
efficient, courteous, patient, enthusiastic, and imaginative at all times. If the
customers wish to abuse at the assistant they can do so freely. The sales
assistant is always expected to accept abuse without retaliation. (p.46)

In Turkey, the expectations from the sales worker are the similar to what
Broadbridge describes. Sales workers are expected to be submissive, especially if
they are female. Thus, even if the sales worker is subjected to disrespectful
behaviour by the customer, she tries to ignore it. She knows that the client is always
considered to be right, so except extraordinary cases, the general tendency of the
sales worker is to pretend as if she did not care about the disrespectful behaviour of
the client. Here, we see what Sennet and Cobb (1972, p. 206) calls split of
individuals. The sales worker copes with the disrespectful behaviour, by leaving the

real individual at home and by putting up a performance in the workplace. This is a

™ «(Goriigmeci: Peki, baskalarinim ne diisiindiigii 5nemli midir senin i¢in?) Tabii, o biraz Snemli.

Bir sey yaparken onem veririm de, bazen de nedense diisiinmiiyorum. (Goriigmeci: Mesela hangi
konularda diigiinmilyorsun?) Mesela, bir hareket yaparsin, bir yere gidersin, ne olur, bu sorun olur
mu diye diisiiniirsiin. Cok kararsizsindir. Bazen ediyorum, bazen hi¢ etmiyorum” (Giilsim).
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tactic to avoid her real self to be injured. On the other hand, the performing sales
worker accepts being submissive. In fact, she does not have any other alternative
than being submissive. As Fleetwood (1994) argues,

[t]he act of being rude to a shop assistant does not endanger the customer's
livelihood, whereas replying in kind and/or refusing to be deferential might
endanger the shop assistant's livelihood, especially when the employment is
precarious. (p. 8)

Here is how Nazli comments on how she tries to remain nice to customers under all
conditions

Sometimes she [the customer] is nervous and pulls the garments off the
hanger. I don’t even say a word. She would maybe treat me badly if I
decided to talk and say something. I always treat her well and say things
such as “Would you please take a seat?’ And then she gets annoyed on her
own and leaves.”” (Nazli)

However, there are also cases where the sales worker takes her revenge from the
customer, who she thinks is in fact ‘not right’. For example, Sevda had an argument
with a customer, who had stolen some clothes. Although it is not possible for the
sales worker to openly confront the customer, she can avoid showing interest in her,
if she considers the customer to be arrogant, or if she thinks that the customer will
not buy the cloth she is asking for. In addition, the sales worker sometimes talks to
the other sales workers after the customer leaves telling them about the customer’s
disturbing behaviour and even having fun about it. However, in direct
communication with the customer, she behaves submissively. Here is how Nazl
comments on customers not always being right:

A customer came here that day. Smoking is forbidden here because we have
white clothes. It was clear that she had smoked and thrown the butts down
on the floor here. Now can you say that the customer is right? No. The
customer is not always right. (The interviewer: What did you do?). I didn’t
do anything. I didn’t say anything. I hadn’t seen her before. If I had seen her,
I would have picked a fight. But I didn’t see her, and after she left we talked
badly about her because what she had done was nothing but misbehaviour.

7 “Bazis1 sinir oluyor, boyle kendi kendine askiliklari cekistiriyor, cekistiriyor. Hic sesimi
¢ikarmiyorum. Sesimi ¢ikarsam belki kotii davranir. Siirekli iyi davraniyorum, oturur musunuz falan
diyorum. O da sonra kendi kendine sinirleniyor, gidiyor zaten ”’(Nazl1).
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She wouldn't do such a thing if she was a person with good manners.’®

(Nazl)

In addition, splitting the real and performing individual also helps the sales worker
to avoid injuries related with her encounter with customer’s consumption capacity.
The sales worker does not want to see what she sees and that is why she just ignores
the wealth of the customer. In a sense, that is a tactic to avoid the emotion of being
hopeless accompanied by the feeling of being unable to change anything in one’s
personal life. The sales worker’s performance suppresses the feelings of anger in
herself and thus she becomes indifferent to what she sees, being able to ignore the
fact that the customer can easily spend money, wear and eat whatever she wants. As
Nazl puts it: “It certainly happens a lot here, here I see things I have never seen
before, they sometimes fill it [the shopping basket] up and take it away. . . . I don’t

feel a thing. I just ignore it”"’

(Nazl). Feeling nothing and ignoring is Nazli’s tactic
to handle the inequality that she feels. In a sense, being the performative Nazli, she
emotionally ‘escapes’ from the shop, ‘without leaving it” (De Certeau, 1984). That

is also what Bora (2005) calls experiencing poverty by retreating from subjectivity

(p. 163).

One of the class based tactics to handle class injuries is to avoid being recognized as
poor. In the relationship between the sales worker and other people, the sales
worker does not want to be seen in her old clothes and not well groomed since that
would point to her being poor. To avoid being recognized as poor the sales worker
invests in her appearance. I will elaborate more on this in gender based tactics of

becoming respectable.

76 «Q giin buraya bir miisteri geldi, burada sigara igmek yasak, ¢iinkii beyaz kiyafetlerimiz var. i¢mis
igmis, izmaritini de oraya atmis. Simdi miisteri hakli m1 yani? Degil. Her zaman miisteri hakli
degildir. (Gorismeci: Ne yaptin?) Hicbir sey yapmadim, sesimi ¢ikarmadim. Daha Once
gormemistim. Gorseydim, bir ¢ingar ¢ikarirdim yani. Ama gormedim, daha sonra arkasindan da
etmedigimiz laf kalmadi. Ciinkii ya bu, terbiyesizlikten baska bir sey degil. Gorgiili bir sey olsa,
zaten onu yapmaz” (Nazli).

77 “Tabii, burada ¢ok karsilasiyorum, yani burada hi¢ gormediklerimi goriiyorum, hatta boyle
doldurup gétiiriirler falan” (Nazl).
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When we come to how the sales worker tries to avoid being recognized as poor
outside her work area, we see that she tries to invest in her home, since in addition
to clothes, lacking certain furniture is a clear indication that one is poor. The house
of the poor also reveals the family’s poverty. Thus, when asked about her hopes and
plans Giilsiim replied:

there’s furniture which I want to buy. . . . For example I don’t have decent
furniture. Actually, my father in law didn’t buy any. I would like to buy
them . .. .For example a double bed, a three piece suite, and a carpet. . . .
Our furniture is very old, they [my family or my in-laws] didn’t buy
anything new for us, they’re all second hand.” (Giilsiim)

As Ocak asserts, the poor think that their low status house is perceived as dirty,
horrible and ugly by those who are in a better position (Ocak, 2007, p. 173). Thus,
the poor sales worker tries to invest in her home to avoid the perception that she is
poor. Moreover, most of the married sales workers in this research do not have their
own houses; they live in gecekondu (squatter housing) or a rented house in the
outskirts of the city. For that reason, if she has any dreams, it is to own her own

house.

Poverty also means lacking food, and in addition, not being able to say it even to the
close friends. As Erdogan (2007) says there is a tendency among the poor not to
show their misery to their neighbours (p. 72) and to hide their poverty (p. 74). We
see the same case in Irazca when she says that even if they do not have tea at home,
they borrow it to serve the guests, and they do not drink it at all:

I know there’s no tea or sugar at home. . . . (Interviewer: How do you
survive like this?) Nothing happens, you’re just hungry, but you don’t, you
can’t tell it to anyone. For example, if you have a guest, you borrow
something from the neighbour and serve it. You let the guests drink, you
don’t. That’s what my mother always told me.” (Irazca)
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Cocuguma bir sey yapmak, istedigim ev esyasi var, onu almak. . . . Mesela, dogru diiriist pek
esyam yok, acikcast almadi kayinbabamgil, onu almak isterdim. . . . Mesela, ikiz yatak, oturma
grubu, onlar, hali almak isterdim. . . . Simdiki esyalarimiz1 hep eski, almadilar, ikinci el falan ald1”
(Giilstim).
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Likewise, being poor inevitably means being in debt. Borrowing from others
announces that one is poor. However, the burden of having debts is much more than
the material value of the debt itself since it causes an undeniable stress and anxiety.
That is why Giilstim told that her dream is: “paying off my debt. . . . I want my life
to be neither good nor bad, I want it in the middle. I want to pay off my debts,

because the debt has oppressed me very much” (Giilsiim).

Poverty causes anxiety; however escaping from being recognized as poor also
results in anxiety (Erdogan, 2007, p. 74). As Erdogan (2007) states that the
traumatizing effect of poverty is not due to material poverty and not even when it
combined with the pejorative gaze of others in relation to this material scarcity, in

fact the trauma is a result of trying to escape from this gaze (p. 74).

A way to avoid being recognized as poor is to be recognized as middle class. In
terms of the sales workers’ opinion about their social-economic position, not all of
them said they were poor. Some of them stated that their position is the ‘middle
way’ or their situation is ‘normal’. This resembles the US bakery workers responses
in Sennett’s (2002) study; in which 80% of bakery workers said that they are
‘middle class’ (p. 67). In regard to this response, Koptekin (2010) comments that a
person wants to be respected for what s/he is (p. 115). So, if possible one calls

herself what she wants to be called.

The sales worker classifying herself as middle class brings to our attention who she
considers to be poor. According to some of the sales workers, a poor person is

simply one who does not have money. As Giilsiim puts it: “Those who cannot work

7 “Evde ¢ayn, sekerin olmadigin da biliyorum. . . . (Gériismeci: Bu durumda nasil idare ediliyor?)
Hig bi si olmuyo, sadece ag¢ kaliyosun, kimseye sdyleyemiyo, séyliyemiyosun. Mesela bi misafir
geldi, komsundan altyosun, veriyosun. Aman misafir igsin, siz igmeyin, annem bize hep boyle derdi”
(Irazca).

% «Borcumu kapatmak. . . . Hayatim, ne iyi, ne kotii, orta halli olmasmi isterdim, borglarimi
kapatmak isterdim, ¢linkii bor¢ beni ¢ok bunaltti” (Giilsiim).
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or do not have money, they’re the ones who are poor”™ (Giilsiim). Likewise as

Irazca puts it: “It’s those who don’t have money, everything is money. Those who

82 (Irazca). Similarly, Nur says that: “Those who don’t

don’t have money are poor
have money are actually careful with money. Even if they aren’t they can’t buy
much because they don’t have any money. They look for cheap stuff™® (Nur).
Accordingly, when the sales worker thinks that she does not have money, she
considers herself to be poor. However, the indicators of not having money can
change from one sales worker to another. In that sense, according to some of the
women not having food to eat and a place to sleep, and being in need of other
people’s support, can be the markers of not having money, and thus being poor.

Nazli explains her opinion on the life of a poor person as such:

If they have a home, they somehow get by. Half of them already live under
the bridge. They leave their home, have difficulties. . . . About food. They
don’t have anything to eat. Sometimes I see them at the door, asking for
money, saying that they have nothing to eat.** (Nazl1)

Giilsiim describes the poor as those who: “don’t live in a good place, get by with

aid, can’t find a job”85 (Giilsiim).

This shows that the sales worker has different definitions of where poverty begins.
Harika even thinks that no one is poor: “there are no poor [people], because if you

have a place to live, if you have a piece of bread to eat, nobody is poor. That’s why;

81 “Calisgamayan, parasi olmayan, onlardir yoksul” (Giilsiim).

82 “Paras1 olmayandir, her sey para ya. Bence parasi olmayan fakirdir” (Irazca).

% Parasi olmayan, tutumlulardir ashinda. Tutumlu olmasalar bile parasi olmadig1 i¢in fazla bir sey
alamazlar. Ucuz seylere bakarlar” (Nur).

8 “Eger bir evleri varsa, evlerinde dyle ya da béyle bir sekilde idare ederler. Yaris1 da zaten koprii
altlarinda yasiyor. Evini terk ediyor, sikinti oluyor falan. . . . Yeme i¢mesi, yani yiyemeyen,
icemeyen. Ben bazen goriiyorum, geliyorlar kapiya direniyorlar, iste yemek yok, sabah aksam
yiyemiyoruz falan diye, para verin diye” (Nazli).

8 «pek iyi evde yasamaz, yardimla sey yapar, is bulamaz; budur yoksul” (Giilsiim).
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[ think there are no poor people in this world”® (Harika). Thus, from this
perspective only the people who need to beg for living are considered to be poor.
However, this statement possibly reveals Harika’s reluctance to admit to the

interviewer that she is poor.

How the sales worker conceives inequalities determines if she can heal her poverty
caused emotional injuries. As discussed earlier, the encounter with the ‘rich’
customer drives the sales worker to think about the reasons for the inequality.
However, the sales workers’ narratives show that the social order can be conceived
as legitimate and illegitimate both at the same time. The sales worker thinks ‘we are
all equal’, but this statement is accompanied with the question ‘why is it like that
then?” As Erdogan (2007) notes referring to Gramsci (1971, p. 420), the equality
comprehension is articulated in the sales workers’ narratives in an “embryonic and
chaotic way” (p. 89). At this point, the sales worker’s way of thinking that she is
suffering in this world either because it is God’s will or it is the mission assigned to
her in this world helps her cure her emotional injuries. Additionally, thinking that
the rich earn their money by unethical ways and losing their moral values also helps

them to heal their emotional injuries.

The class of the sales worker is one of the main reasons for her respectability
injuries. Although she does not want to be identified as the working class, she does
not use the term ‘working class’ since she does not have access to this concept. In
addition, even if the sales worker does not call it the ‘middle class’, she knows that
‘middle class’ people, with the capitals and the image they have, are respected in
the society. Accepting their sovereignty the sales worker tries to acquire these
capitals and adopt this image. That is talking with the language of the sovereign,

what Bourdieu calls ‘allodoxia’.

8 «Ashnda yoksul yoktur ki, ¢iinkii bagim1 sokacak bir yerin olduktan sonra, karnini doyuracak bir
parca ekmek olduktan sonra hi¢ kimse yoksul degildir. O ylizden yoksul yoktur bu diinyada bence”
(Harika).
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As discussed in the earlier part, the sales worker presents herself as living a
‘normal’ life or being in the ‘middle way’. This disidentification from poverty can
be thought as the “desire to pass middle class” (Skeggs, 1997). The subjects of this
research do not show adjustment to their class, because accepting poverty would
mean to accept the disrespected social positioning. They desire to be recognized as
middle class. However, in the field I also came across with sales workers, who
openly told me that they were or they used to be living in poverty, as in the cases of
Irazca, Ufuk and Giilsiim. As Ufuk tells it:

My mother’s life was full of material hardship. She always asked my father
for money but he never gave her. He would say: ‘What will the woman do
with money? She just sits at home.” So she had to be very thrifty. When
there is no money you are forced to be thrifty. Let’s say that I do not have
money. Then I have to stay here. Where will I go if I don’t? Can I go on a
jaunt? No. So, she was sitting and waiting. (Interviewer: How did she
manage the meals? You’ve got many brothers, how did she manage to feed
you all?) She used to go downtown once every two or three weeks and buy,
for example, a kilo of apples, a kilo of tomatoes, a kilo of cucumbers and
spinach. We always had to eat spinach (She laughs).87 (Ufuk)

In order to be recognized as middle class, the sales worker tries to adopt the images
of middle class. Buying expensive latest design mobile phones is an example for
this. . Here is Sakine telling about her mobile phone: “It has a camera. I didn’t save
to buy that. I begged my father, then he got into debt to buy it. . . . I just wanted to
have it, everybody had one, so I wanted one, t00™® (Sakine). Even though Sakine
sometimes cannot afford food or cost of transportation, she has an expensive mobile
phone. Sakine wants to have that mobile phone since ‘everyone’ has one. As

Skeggs (1997) asserts clothing and objects are thought to signify the worth of the

87 «Annemin durumu ne bileyim, parasizlikla gecti dmrii, hep isterdi, vermezdi, isterdi vermezdi. Ne
yapacak kadm, evinde oturur. Idare etmesi gerekirdi. Mecbur idare ediliyor, para yokken, surada
benim param yok, ben mecbur oturuyorum burada. Oturmasam nereye gidecegim? Gezebilir miyim?
Hayir. Tozabilir miyim? Hayir. Oturuyordu, bekliyordu. (Goriismeci: Yemegi nasil yapiyor, o kadar
kardessiniz, nasil doyuruyordu sizi?) iki haftada mi, {i¢ haftada m1 ne pazara ¢ikardi. O da bir kilo
elma, bir kilo domates, bir kilo da salatalik falan alirdi, 1spanak alird: iste. Hep 1spanak yedik biz.
(Giiliyor)” (Ufuk).

% “Kamerali. Ama onu da biriktirip almadim. Babama yalvararak, onu bor¢landirarak aldim yani . .
. Bir kere istedim yani herkeste vardi, benim de canim istedi” (Sakine).
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person (p. 86), and to increase her worth, the sales worker tries to acquire the items

that she thinks would tell the world that she has some value.

More than being recognized as middle class, in fact, the sales worker desires to pass
as middle class. However, she is aware that becoming middle class is not so simple,
and does not look possible. Irazca says that the possibility of having a life that is
different from one’s parents is very low. Irazca explains:

You are just like your family. Your life changes depending on the
environment. For example, I’ll most probably find someone similar to my
family and marry him. My family isn’t high class, not very low either. Think
about it, we don’t even know anyone from the upper class, we only see them
on TV or hear about them. He will probably be like them, or lower. But
probably not higher. Anyway, God knows. . . . when I say upper class, |
mean, we’re not rich you know? Rich people have rich people around, and
poor people have poor, that’s what I mean.*” (Irazca)

In a sense, Irazca knows her place very well. She knows that it is not easy to break

through the invisible class ceiling.

However, the younger sales workers still harbour their hope to continue their
education, or marry a person who has a ‘higher’ position than their parents; they
still think that there is a possibility of having a life that is different from that of their
parents. Additionally, some of the women think that they are more modern than
their parents as they live in the city rather than a village and therefore their lives are
better than their parents’ lives. As Ugur says: “My life will be different, I'm
sure...Because my family lived by looking at the old, I’ll live by looking at the
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new, so it will be different”” (Ugur). Just like Ugur, Nur says:

% «ya ailen nasilsa sen de dyle olursun. Hani ¢evreye gore senin de hayatin ona gore degisebilir.
Mesela ben, kendi ailem gibi birini bulup onunla evlenirim herhalde. Benim ailem, yani ¢ok yiiksek
degil, cok asagida degil. Yani disiinsene ¢ok yiiksek birilerini tanimiyoruz bile, sadece
televizyonlarda, ya da diisiinsene, sadece isimlerini duyuyoruz. Herhalde, ya onlar gibi olur, ya
diistigii olur, ama yiiksegini sanmiyorum. Gene de hani Allah bilir de. . . . hani bdyle hani, zengin
degiliz anladin m1, zengin insanlarla da hani bi konugsmamiz, ¢evremiz, zenginin zengin ¢evresi olur,
fakirin fakir, yani onun gibi.” (Irazca).

% “Benim hayatim farkli olacak, bundan eminim...Ciinkii ailem eskilere bakarak yasamin siirdiirdii
de, ben yenilere bakarak yasam siirdiiriince daha farkli olur” (Ugur).
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My life will be different from my family. They didn’t even leave their
villages, I did...Since they always lived in the village, they were stuck in the
house. For example, my mother was always at home, but I’'m out. I won’t be
like them.”" (Nur)

However, the sales workers’ narratives on a better future appear telescopically with
her pessimistic views of continuing to live a hard life and not even succeeding in
realizing her main dream of making a happy marriage. Mainly, those who still have
some opportunity to continue their education and who think that it is possible to

make their own marriage, are more optimistic about the future.

To conclude, the sales worker who lives in poverty does not want to be seen as
poor. She tries to hide her poverty. She claims that her social position is ‘normal’.
She refrains from admitting to the interviewer, or even to herself, that she is poor,
just like she hides her poverty from her friends or guests who come to her house.
Furthermore, she desires to be recognized as middle class and if possible, to become

middle class.

The next section elaborates on the sales worker’s attempts to be like the middle
class women by trying to fulfil the gender norms of the middle class, acquire the
middle class femininity capital and adopt the image of middle class women. I will
also show how the sales worker, not being able to properly imitate the femininity of

middle class, does it in her own way.

The narratives of the sales workers show us that they feel anxieties. However, as
presented earlier, these anxieties are not only class related anxieties. They are also
gender related. To put it more clearly, they are the anxieties resulting from being a
working class woman. The indispensable character of class and gender is explained

by Skeggs (1997) as follows:

! “Benim hayatim ailemin hayatindan farkli olacak. Onlar koyden disari ¢ikmamus, ben
¢iktyorum...Ciinkii onlar kdyde yasadigi i¢in hep evde kalmis. Mesela annem hep evde kalmistir
ama ben disaridayim, onlar gibi olmaz” (Nur).
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The anxieties of working-class women are always made through reference to
something to which they do not have access, be it money, knowledge or
space. They know nearly everything that they do will be recognized as
classed. This is very different to feeling inadequate but being normalized at
the same time where the anxiety is not of a class based character. This is
why gender and class are inseparable. The women never see themselves as
just women; it is always read through class. This is evidenced clearly
through their desire to pass. (p.91)

The sales worker wants to pass as middle class, yet again, not only in terms of class,
but also in terms of gender. She wants to become or be recognized as an ideal
middle class woman since, among the hegemonic middle class norms, gender norm

is the most respected one in the society. That is why the sales worker tries to
acquire the capitals that middle class women have, and accordingly tries to invest in
these capitals as much as possible. Likewise she wants to adopt the image that

middle class women have.

The image of the middle class woman perceived by the women in this research is
created in two main ways; first from popular cultural elements and second through
their interaction with the middle class woman customer in the shopping arena. The
television serials, advertisements and programs focusing on taking good care of the
family and home either through cooking, cleaning or craftwork; all portray an ideal
middle class woman, who is in accord with the capitalist system and patriarchal
gender regime. The sales worker also interacts with middle class women as

customers and from this, she learns about the life of these women.

Being married is the very basic norm of ideal middle class women over a certain
age. Likewise, getting married / being a married woman is one of the most
commonly shared dreams of the sales workers. As Sakine says: “All I want is a

happy family. That’s all my hope and dream”*

(Sakine). However, the meaning of
marriage for the sales worker is different from what it means to a middle class

woman. For the poor young sales workers marriage offers “the promise of a

%2 “Umudum, hayallerim. Iyi bir insanla birlikte olmak istiyorum tek hayalim bir mutlu ailem olsun.
Umudum da hayalim de odur. Bundan sonrasi zaten iki kigiyle devam edecek bir yasam” (Sakine).
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potentially better economic life, potential emotional security, a respectable base for
having children and confirmation of desirability” (Skeggs, 1997, p. 114). Here is
how Irazca puts it: “My hopes, (silence), my hopes (silence), well, my hopes are, |
want to have children, I want to marry, as soon as possible. Maybe in order to leave
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this environment, or because I believe I’ll have a better life””” (Irazca). Moreover,

here in Giilsiim’s narrative, we see how marriage functioned as a way of escape
from the unhappy family:

(Interviewer: So did you become happy when you got married; because then
somehow you could get away with it?) Of course, (Interviewer: To live with
your husband is more comfortable after all) Yes. (Interviewer: But, did you
want to marry?) I did not want to marry because I was very young. But then
I also considered that I did not have a mother and I was not studying, I was
only sitting at home. I thought I'd better get married.”* (Giilsiim)

Most of the sales workers want to make a happy marriage with a good husband and
have children. A good husband is considered by the young women as someone who
loves and respects her. The husband is expected to have a job, but more
importantly, he is expected to respect her wife. Irazca explains what she expects
from the future as follows:

I think about it, but I don’t expect anything, do you know the only thing I'm
expecting? I’'m expecting a good spouse from the future. I don’t care if he
doesn’t have a job, I mean he should, but he should also respect me, because
I suffered a lot from my family. I want to experience with him what I
couldn’t with my family.” (Irazca)

% “Umutlarim, (sessizlik), umutlarim (sessizlik), valla umutlarim, ¢ocuklarimin olmasimi isterim,
evlenmek istiyorum, bi an 6nce. Belki bu ortamdan ayrilmak i¢in, belki hayatimimn diizelecegine
inandigim i¢in” (Irazca).

% «(Goriismeci: Evlendigin i¢im mutlu oldun mu o zaman, bir sekilde kurtuldun?) Tabii canim.

(Goriismeci: Kocan daha rahat sonugta) Evet. (Goriismeci: Evlenmeyi istedin mi peki?) Yasim
kiigiik diye istememistim. Bir yonden de diisiindiim, annem yok, okumuyorum da evde oturuyorum.
En iyisi evleneyim dedim” (Gdilsiim).

% “Diisiiniiyorum ama, hig bi sey beklemiyorum, sadece ne bekliyorum biliyo musun, gelecekten iyi
bi es bekliyorum. Yani isi olmasin, yani isi mutlaka olsun ama bana saygi duysun ¢iinkii ¢ok ¢ektim
hani anladin m, hani ailemden, ailemde gérmedigim seyleri onunla yasamak istiyorum.” (Irazca).
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On the other hand, marriage is a way of social validation for the sales worker.
“Male partners can enable the construction of confidence generated from cultural
validation, otherwise unavailable” (Skeggs, 1997, p. 115). Married women are
respected more in the society, when compared with single women. Accordingly,
working class women are under increasing cultural and economic pressure to be
married (Skeggs, 1997, p. 35). Irazca’s narrative reflects this:

I love weddings . . . . but recently I haven’t been [to weddings]. . . . when |
used to go, people would ask me “Haven’t you got married yet?”, “What are
you waiting for?” I avoid answering such questions (laughs).”® (Irazca)

Sales workers think that not getting married is considered a sign of failure.
However, the encounters with the customers who get married at an older age can
change the sales worker’s understanding of ideal marriage age. Irazca says:

I sometimes wonder, am I too old to marry now? No I’'m not. . . . I'm
sometimes sad, but I then say, how old am I to marry? For example a
customer comes. She is 40 years old. When I see her I think there is still a
long way to go. Sometimes I say to myself, I wish I was married and not
working.”” (Irazca)

However, not all of the sales workers have the dream to get married. I also came
across cases where the sales worker has doubts about getting married. For example,
Sevda does not want to get married since her parents divorced. Her only aim is to
finish her school and become a teacher.

I never think about getting married anyway. This is the last thing that I
would ever think. I have always dreamed of having my own house. I have
always wanted to have a life in which I do all the housework myself and go
to work and come back. I am not the kind of woman who craves marrying a
man and then looking after him and the children, I don’t know but such an
idea seems very repulsive to me. . . . It may possibly be due to what I
experienced in my social environment and family. . . . For example my

% «“Ben ¢ok seviyorum diigiinleri. . . . Bu aralar pek gitmiyorum, ama ¢ok seviyorum yani. . . . yani
ne biliyim hani, oraya gittign zaman dedim ya, ¢evredeki, bizim ¢evremizdeki en azindan, insanlar,
benim yasitlarim evlenmis oluyo, ya da “sen daha evlenmedin mi?”, “neyi bekliyon?” Bu tiir
sorulara cevap vermemek i¢in kagryorum (giilityor)” (Irazca).

°7 “Bazen iiziiliiyorum, bazen de diyorum ki, ya daha benim yasim daha ne ki, mesela bi miisteri
geliyo, 40 yasinada, bekar, onu goriince diyorum ki zaten ¢ok var, bazen de sey diyorum, keske
evlenseydim ben de, keske calismasaydim” (Irazca).
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father and mother are divorced so I can say that my family is the biggest
example that has determined my attitude against marriage. Observations in
the social environment may also be another factor. For example I have seen
many examples of people who fell madly in love with someone and said “I
can’t live without him/her”, and married that person but got divorced after a
while. It is probably such experiences that have caused me to have a
negative attitude against marriage.”® (Sevda)

Sevda’s unwillingness to get married, unlike most of the sales workers, signalizes
two important points. The first one is; she has a different future prospect from the
other sales workers most probably because she is going to university. She has the
hope to have an occupation, and that will allow her to be free in her decision to get
married. The second thing is; this singularity signalizes that even if the widespread
norm is to get married, the sales worker can behave in contrast to that norm, based
on her own judgement. This bears the hope for social transformation. Sevda thinks
that marriage would not bring her anything but trouble. She thinks that the happy

family ideal does not work. So, she chooses to act against the dominant symbol.

In addition to getting married, femininity is a capital that provides respectability to
the sales worker. According to Bora (2005), the description of femininity is based
on middle class women, so the femininity model (or norm) is actually the middle
class femininity and the values related with it (p. 136). Bora (2005) claims that the
domestic workers of her study construct and interpret themselves with reference to
middle class femininity (p. 136). In my research, I also realized that for the sales

workers the middle class femininity is the reference point.

According to Skeggs (1997) “[f]lemininity is the process through which women are
gendered and become specific sorts of women” (p. 98). However, gendering of

women is closely related with the class related experiences of women. As Skeggs

% «“Evlenmeyi falan hi¢ diisinmiiyorum zaten, en son diisiinebilecegim sey. Hep hayallerim kendi
evimde, kendi basima, igini yapan, ise gidip gelen. Yani hi¢ dyle evlenip de koca, ¢oluk, ¢cocuk falan.
Bilmiyorum nedense ¢ok soguk, cok itici geliyor bana. . . . Herhalde c¢evreden, aileden
gordiiklerimden dolay1 olabilir. . . . dyle diyeyim; zaten benim annemle babam ayri. Herhalde en
biiyiik 6rnek kendi ailem, gevremde gordiiklerim. Cok bdyle aman aman asik olup, deli gibi sevip,
iste hayatimda onsuz yasayamam deyip evlenip de daha sonra bosanan insanlar1 gordiigiim igin.
Herhalde bunlardan &tiirii ¢ekici gelmiyor bana” (Sevda).
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(1997) states, “[b]eing, becoming, practicing and doing femininity are very different

things for women of different classes, races, ages and nations” (p. 98).

Femininity is “a form of cultural capital” and “the discursive position available
through gender relations that women are encouraged to inhabit and use” (Skeggs,
1997, p. 10). The working class women have limited resources to trade capital
assets and their ability to increase these assets or to convert them to gain material
reward is severely limited (Skeggs, 1997, p. 9). However, the working class women
have the femininity capital to invest in and to use socially in tactical ways (Skeggs,
1997, p. 10). Skeggs (1997) asserts that “[i]n the struggle to survive, the women
have to know which strategies of investment and which practices yield the highest
profit” (p. 101). In that sense, they invest in femininity to gain high profits and
respectability.

In my field, I observed that the sales worker tries to achieve the dominant norms of
middle class femininity. Here, the customers play a reference point for the sales
worker in constructing her femininity. As the middle class femininity has a high
symbolic capital, the sales worker tries to fulfil the middle class femininity norms to
acquire this symbolic capital. However, properly performing the middle class
femininity is not possible for the sales worker. As Skeggs (2004) puts it:

Yet we know from the analyses of femininity that the body does not believe
if it is a working-class one (see Fraser, 1999; Skeggs, 1997; Tyler, 1991);
femininity for many working-class women 1is a performance, not
performative. And we know that even when some of the working-class learn
to play the game of the middle-classes this often generates a habitus that can
rarely be comfortably inhabited. (p. 88)
Middle class femininity involves; being a good housewife who can cook well and
who has a clean and tidy house, being a good mother who can kindly take care of
her children, and being a good looking woman who can spend time and money for
her beauty, who wears nice cloths, who is fit and who can take care of herself. In
addition, this ideal woman has to have a respected occupation like being a teacher

or working in an office. She uses her annual leave to go on holiday. Thus, it is not

possible for the sales worker to perform all these necessities. For example, in the
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scarcity of financial resources, it is not possible for her to buy as many clothes as
middle class women. It is not possible for her to fulfil her children’s needs as much
as a middle class mother can. It is not possible for her to have a socially respected
job. It is not possible for her to go on holidays. However, the sales worker can still

invest in some of these femininity capitals that will bring her respectability.

As mentioned above, being a good housewife is one of the main features of middle
class femininity. However, being a good housewife also means having the required
resources. It means being able to buy the foods that middle class women can buy,
and having nice the furniture and home stuff. However, the sales women can do
these only to a limited extend. Nevertheless, still “working-class women can gain
some status and respectability by taking familial responsibility” (Skeggs, 1997,
p. 52).

In my research, we see that most of the sales workers choose not to work once they
get married and rather to be a housewife. Here is how Harika puts it: “I prefer not to
work. . . . I'll be a housewife, do the housework. . . . I like cleaning more™”
(Harika). That is to say, being a housewife is preferred to being a sales worker. Here
is how Ugur puts it: “But if we were well off, I’d never work. I would send him to

work in the morning and meet him in the evening with a smiling face. He would be

tired and I would welcome him with a kiss™'®° (Ugur).

The sales workers’ desire to get married is often accompanied by the desire to have
children. Being a mother is considered to provide respect for women in the society.
Furthermore, motherhood is one of the basic experiences that empowers a woman
since it creates a legitimate area that she can realize herself (Bora & Ustiin, 2005,

p. 23). However, as we see it in the case of Giilsiim, she cannot perform the

* “Ben caligmamayi tercih ederim. . . . Evimin hamimi olayim, is goreyim. . . . Temizlik benim daha
¢ok hosuma gidiyor” (Harika).

1% “Ama durumumuz iyiyse, katiyen galismam. Onu sabah ise gonderip de, aksam giiler yiizle. O
yorgun argin olacak, giiler yiizle, 6perek falan” (Ugur).
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symbolically dominant motherhood of kindly taking care of her child.
Unfortunately, she does not earn enough to take her daughter to the doctor.
Likewise, in Ufuk’s case, she cannot go to the doctor for a regular control during

her pregnancy due to financial constraints.

At this point, it is important to see that even though the woman sales worker may
not provide her child with the necessary living conditions that are defined an
recognized as respectable by the middle class, she still sacrifices herself for her
child. In my research I observed that if the sales worker is already married with
children, her children are the centre of her life, plans and wishes. She wishes to
provide a better life for her children in which they do not experience the difficulties
that she has experienced. She is ready to fulfil the needs of her family even at the
expense of herself. In this sense, the sales worker fulfils the needs of her family in a
selfless way in order to be a good caring mother. Skeggs (1992) asserts that, by
doing so, the caring identity fulfils her own desire to feel valuable; and her altruism
makes her feel good (p. 62). Likewise, as Erdogan (2007) states, sacrificing oneself
for her children functions as an evidence of self-adequacy and ability to do so, have
control and make decisions (p. 71). In this way, the woman’s social position will be

equipped with a moral meaning (Erdogan, 2007, p. 71).

In addition to investing in being a good mother, paying attention to one’s
appearance is another way of investing in femininity. In this context, we see that
outfit is very important for the sales worker. The sales worker thinks that other
people recognize what someone wears and behave them according to how they
look. Other people mentioned here can be people in the neighbourhood, on the
street or even the members of the family. The sales worker thinks that people who
wear clean, new, matching and appropriate clothes are given more respect. The
sales worker, who does not have as many capitals to invest in, places a high value
on what she wears and thus invests in clothes as a source of cultural capital (Skeggs,
1997, p. 104). Here is how Cennet puts it:

I have decided that I will take care of myself. 1 pass through the
neighbourhood. . . . all women look at me. . . . They say Cennet, you have
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started to dress better since you found a job. . . . Now I take care of myself, |
try to dress better, be neat. . . . As I said, one leaves an impression with her
look. . . . Before, I didn’t care if people said that I’'m beautiful or ugly. But
now I want to see some respect. For instance, when I’m dressed with old
stuff, they ignore me, now I see that even the looks change when I’'m
dressed up. . . . If you see someone with shabby clothes, and then see the
same person with a tie or wearing better clothes, it looks better, or luxurious,
well, maybe not luxurious. But you have a different impression when you
see them dressed clean and more properly.'®' (Cennet)

In parallel to Cennet, Nur emphasizes the importance of wearing clean and
matching clothes: “I think it’s very important. Especially harmony, cleanliness. It’s
very nice when people look at you with envy when you go out”'®* (Nur). Likewise,
Ugur says that being crisp and clean is important. Here is how she puts it: “A well-
groomed person is always better. . . . And you know, death may come upon us
anytime anywhere, so one must be clean at all times. Cleanliness should be
everything for you. So I always take good care of myself”'”® (Ugur). As seen in the
narratives, the common emphasis is on the cleanness of the clothes. Even if the
sales worker cannot buy new clothes, she can wear clean clothes and she tries to do

so in order to be recognized as respectable.

In addition to investing in clothes, the sales worker can invest in her body in order

to be recognized as more respectable. The sales worker thinks that looking beautiful

91 «Karar aldim, kendi kendime bakacagim. . . . Mahalleden gegiyorum. . . . Bakiyorlar biitiin
kadinlar. . . . Melek, ise girdin gireli giyinmeye basladin falan dediler. . . . Artik 6zen gdsteriyorum
kendime, dikkat ediyorum giizel giyinmeye, temiz olmaya. . . . Dedim ya, bir insan dig goriiniisiiyle
insanlarin kafasinda bir seyler olusturur. . . . Bundan dnce insanlar giizel desin, ¢irkin desin bilmem
ne o konularla pek ilgilenmiyordum ama bundan sonra biraz da saygi gérmek isterim, o manada.
Mesela eski giyindigim zaman sey yapiyorlar gormiiyorlar, simdi bakiyorum giyindigim zaman
bakislar bile degisiyor. . . . Mesela sen yolda giderken iistli paspal bir insan gdrsen ayni insani
kravatli sekilde gorsen veya daha giizel, liiks giyinmis bir sekilde gorsen, liks degil de, liikks biraz
sey oluyor. Temiz, daha diizgiin giyinmis gorsen, degil mi, insanin diigiincesi degisir o anda”
(Cennet).

192 «Bence ¢ok cnemlidir. Ozellikle uyumu, temizligi. Disari ¢iktigin zaman insanlarm sana

0zentiyle bakmasi ¢ok giizel” (Nur).

19 «“Bakimli insan her an i¢in iyidir. . . . her zaman bir insan temiz olmalidir. Temizlik her yerde, her
seyin olmalidir. O ylizden kendime ¢ok bakarim” (Ugur).
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is important and almost all of them relate beauty with not being overweight. In
addition, being overweight is socially disregarded, especially for young women.
Here is how Harika tells about it:

For example when you go visit somewhere you have to look very good.
Sometimes in the family, in public, or at a wedding, they tell me that I put
on a lot of weight. This makes me really upset. This is very important for
me. Someone has to say to me: “oh, you’re beautiful” or something like
that.'™ (Harika)

In my field, I realized that majority of the sales workers was concerned on how they
look. Majority of them had the concern to do some kind of sports activity, and this
is most of the time walking, in order to lose weight. However, very few actually
walked as a sport activity, rather there were some who had to walk due to lack of

money to cover for the transportation cost.

On the other hand, most of the sales women try to utilize some affordable beauty
tips, such as putting a gelatine band over the belly to lose weight or implementing a

1 .
195 mask. However, there were also cases that the sales worker also invests

‘Dove
an important amount of money in buying expensive cosmetics, even if she does not
have enough money to do so. As Irazca states: “Cosmetics? Well, actually when it
comes to that I’'m a bit. . . . I buy things from Avon, I say to myself I won’t buy,

then the lady shows me something, I try it, I like it and buy it”'*

(Irazca).
In the above section we see that the sales worker sees being a good house wife and
a good mother and taking care of her appearance can bring her respectability. Other

than these, most of the woman sales workers think that “respectability is

194 «“Mesela, bir yerde gezdigin zaman ¢ok giizel goriinmen lazim. Toplulukta, aile iginde, diigiinlere
falan gittigimizde, bana ¢ok kotii kilo almigsin diyorlar, moralim bozuluyor. O ¢ok dnemli benim
i¢in. Birisi bana “ay, ¢ok giizelsin” falan demesi lazim” (Harika).

19 An affordadable soap bar.

1% «“K ozmetik mi, valla o konuda da biraz seyim, Avon’dan aliyorum, yani almayacagim diyom,
geliyo abla bisey gosteriyo, siiriiyom, begeniyom iste, aliyom” (Irazca).
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constructed against sexuality” (Skeggs, 1997, p. 13). In my field, I observed that the
sales workers make a distinction between women who have limitations in their
relations with men and those who do not. Most of the time, women who have close
relations with men are disregarded. A majority of the sales workers believed that
sexual desires should be kept under control in order to be recognized as honourable.
As Skeggs (1997) says “[p]roving and maintaining respectability involves taking
responsibility for the control over sexual display” (p. 130). Here is how Nazli
explains it: “Would the men do it if the girls didn’t ask for it? . . . I think the girls
definitely ask for it, because they take the first step, I see it. . . . I want it too, but I
hold myself, I say to myself, what are you doing, or something like that”'*” (Nazl1).

The sales worker also conceptualizes the reasons why sexuality should be restricted.
One of the reasons proposed is the control of the patriarchal figures over her life;
such as her father, brother, uncles or boyfriend. She thinks that her immoral act can
disturb these people. Here is Ugur referring to the risks of getting closer to a man:
“Because if someone sees that, they will go and tell my father; saying to him your
daughter is doing this and that. I’'m gonna marry someday, how can I look at my

55108

husband in the face” ™ (Ugur). As it is obvious in Ugur’s case, being ‘honourable’

is a capital which has an important value for marriage.

I have also observed cases where patriarchal limitations are also internalized by the
sales worker. That is to say, even if the sales worker thinks that her father will not
learn about her possible ‘immoral’ acts, she still chooses to avoid behaving in the
way that her father does not approve. Here is Ugur telling about the times she is in
the threshold of not fully performing like an ‘honourable’ woman by going out with
a man: “You know, somewhere something stops you. I remember what my father

says. He told me that he trusted me. If I start talking with someone, I remember my

17 «Kizlar istemese, erkekler yapar mi? . . . Kizlar bence yiizde yiiz istiyorlar, iinkii bir adim ilk
once kizlar atiyor, ben gdriiyorum bunu. . . . Ben istiyorum, engelliyorum kendimi agikgasi, diyorum
sen ne yapiyorsun falan diyorum kendi kendime” (Nazlr).

108«

Ciinkli biri gorse, gidip babana diyecek, senin kizin bdyle bdyle yapiyormus gibi. Yarin
evleneceksin, esinin yiiziine nasil bakacaksin” (Ugur).
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father”'” (Ugur). On the other hand, Ugur’s narrative also indicates that she does
not absolutely internalize her father’s limitations. One part of her wants to go

forward and talk with a man, but the other part wins and holds her back.

Furthermore, most of the sales workers think that the patriarchal figures have the
right to restrict them. Here is Harika referring to her uncles’ right to control her,
which even takes the form of physical violence: “They’re usually quite angry, they
beat me even when I expose my legs. They’re narrow-minded. They always
interfere [with my attire]. . . . I think they are right. If they didn’t, I could even be a

whore, other friends, I could have been like them”!°

(Harika). Harika’s narrative
also shows us how she internalizes the patriarchal codes of morality and even the
patriarchal use of language. It also demonstrates the understanding that honour is

something to be safeguarded by men.
Kardam (2005) asserts that

honour is a property of women which is controlled by men. Women should
passively obey the rules of conduct accepted as honourable while men have
to actively make women obey these rules. As a result, ‘honour’ was usually
formulated as something obliging both men and women to behave in a
certain way. Women, in terms of “being careful about themselves, especially
in their relations with men” and men, in terms of ‘having an attentive eye on
their women’. (p.19)

In this sense, Harika thinks that her relatives have to actively make her obey the
rules of conduct as they are accepted to be honourable; if not she thinks that she
would misbehave. At this point, the reasons why women accept or even expect such

limitations on themselves have to be understood. Most of the time women have to

obey the limitations, as they have no other alternatives not to do so. When they do

19 «Bir yerde bir sey durduruyor derler ya, benim de babamin laflar1 aklima gelirdi. Babam, sana
giiveniyorum kizim derdi. Bir insanla konusmaya kalksam, babamin laflar1 aklima gelir” (Ugur).

"0 «Onlar genelde ¢ok kizarlar, bacagim agsam bile doverler, o kafadadirlar. Cok karigirlar
[kiyafetlerime]. . . . Bence haklilar. Boyle olmasalar, ben belki orospu bile olabilirdim, diger
arkadaslar, onun gibi olabilirdim” (Harika).
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not obey, they are forced to obey, even by physical means. Here is how Giilsiim

tells about it:

(Interviewer: Did you ever find a way to do something that your dad did not
allow you to do?) Never... (Interviewer: Did you not do anything that your
dad did not allow you to do?) No. (Interviewer: Why?) Well, he was very
nervous and I was afraid of him. (Interviewer: Did he beat you a lot?)
Extremely. (Interviewer: How did you feel then?) I was angry.''! (Giilsiim)
In addition, seconding Bourdieu (2003), we can evaluate the sales workers’
obedience and internalization of the domination as an “unconscious fit between

their habitus and the field they operate in. In truth, it demonstrates the “somatization

of social relations of domination” (p. 31).

However it is also important to note that, there are cases where the sales worker
does not find it fair that the patriarchal figures limit them. Furthermore, there are a
lot of cases where the sales worker finds ways of meeting with her boy friendly,
secretly from her family. In the case of Giilsiim, she finds it unfair that his father
restricts her. She has a father, whom she does not like and whom she chooses not to

see after getting married. Here is how Giilsiim describes her father:

My dad, how to say, was a very strange person. Therefore I was very careful
with what I did and there were no problems. He interfered with the way I
dressed. He limited the conversations I had with my friends, he restricted me
in terms of going out and watching television. He would restrict me about
everything. (Interviewer: And, do you think he was right in doing so?) He
was unfair... Because I was a child and I needed to see my friends. I could
not even go out let alone see my friends. (Interviewer: Why do you think he
restricted everything?) I do not really know why he did.''? (Giilsiim)

"' «(Goriismeci: Peki baban seni kisitladiginda sen bir yol bulup, babanin yapma dediklerini

yaptigin oldu mu?) Olmadi... (Goriismeci: Yapma dediklerinin hepsini yapmadin mi?)
Evet.(Goriismedi: Neden peki?) Ne bileyim ¢ok sey bir insandi, korkardim. (Goriigmeci: Cok
doviilyor muydu?) Asirt. (Goriismeci: Ne hissediyordun o zaman?) Kiztyordum” (Giilsiim).

' “Babam, nasil sdyleyeyim ben sana, ¢ok acayip bir insandi. O yonden yaptigim harekete de ok
dikkat ediyordum, o yonden problem olmuyordu. Giyinmemi kisitlardi. Arkadaslarimla goriismemi,
disar1 ¢ikmami, televizyon izlememi. Her seyimi kisitlardi ya. (Interviewer: Peki hakli miyd: sence
kisitlarken?) Haksizdi... Ciinkii bir ¢ocuga, benim arkadasimla falan goriismem lazim. Burak
arkadagimi disartya bile ¢tkmam lazim yani. (Interviewer: O niye kisitliyordu sence?) Bilmiyorum
ya. Niye kisitliyordu” (Giilsiim).

98



Likewise, even though Ufuk thinks her father does not have the right to interfere her
own affairs, she, just like Giilsiim, cannot object to her father or say to her father
that she finds him unfair, because she thinks no matter what the issue is, her father

always presents himself as fair:

He always turned out to be right all the time. We are wrong and he's right...
I do not know why he always turned out to be right and we were wrong all
the time. We did not talk much so that he wouldn’t beat us and we would
say “let him stew in his own juice”. This is why he always oppresses us
because we do not object. And we do not talk much so that he will not
oppress us.'*(Ufuk)

In addition, Giilsiim does not think that the honour of women has to be protected by

man and on contrary to Harika, she does not think that she would have done wrong

things if her father had not limited her:

(Interviewer: Well, do you think men should be the guard of women's
honour? That is what they say.) No, because women can protect their
honour. I do not really know. (Interviewer: So, if your dad had not restricted
you, would you have done something wrong?) No, I would not have,
because I knew everything. I mean I was a sensible person. For example
there are also bad girls; I would not behave like them, I would really not. I
have thought of everything I did. (So, your father did not have to restrict
you?) No, my father did not have to restrict me. ''* (Giilsiim)

Here we see that some of the sales workers do not like their father at all. In the
cases of Giilstim, Ufuk, Sevda and Irazca, they even hate their fathers. That is to
say, rather than internalizing their father’s limitations, they find it unfair. Their

fathers used violence against them and ultimately the gender inequality and the

patriarchal limitation have borne the emotion of hatred towards the father. These

13«0 hakli ¢ikiyor her zaman, kendisi haklidir her zaman. Biz haksiziz, o hakli...Valla bilmiyorum,
hep o hakli duruma diisiiyor, biz haksiziz veya ben, biz hep Oyleyiz. Ses ¢ikartmayiz, bize
dokunmasin, ne hali varsa gorsiin deriz. Bizi hep dyle gordiigii igin eziyor zaten. Ezdigi i¢in de biz
seslenmiyoruz” (Ufuk).

"% (Interviewer: Peki kadimin namusu erkegin namusu mudur sence? Oyle derler ya.) Hayr, Ciinkii

kadin kendi namusunu koruyabilir. Bilmiyorum ya. (Interviewer: Peki baban seni kisitlamasaydi, sen
hatal1 bir seyler yapabilir miydin?) Yapmazdim, ¢iinkii biliyordum her seyi. Yani aklim basimdaydi.
Mesela .. kizlar da var, oyle degildim, yapmazdim. Yaptigim hareketi falan diisiinerek yaparim.
(Babanin seni kisitlamasina gerek yoktu?) Yoktu” (Giilsiim).
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women showed sympathy to their mothers since their mothers were also subject to
their husband’s violence. However, their love to their mother is not absolute, as they

also accuse their mother for having married their father.

On the other hand, some of the sales workers asserted that women should not have
sexual intercourse before they get married. Having a previous sexual relationship,
even in the form of holding hands or kissing, with some other man than the husband
is considered to be an injurious act. In that sense, these women postpone satisfying
their sexual desires with men until they get married, not to regret it afterwards. Here
is Nazl explaining her thoughts on this issue:

Everything has a time and place. . . . It’s very wrong even when you’re
engaged, because you know, anything can happen. Some people break up,
and he gets away with a kiss, then talks behind your back, I did this and that.
Then you’ll not receive any proposals. Everything is much better after
marriage, because that’s how my mother was. She didn’t date anyone except
my father. Now they are very happy. I think that’s how it should be.'"
(Nazh)

Ugur also thinks the same. She is proud of not having any kind of relation with any
man: “Thank God I haven’t experienced anything with anyone, I am very
comfortable about this. I mean, I am proud. I am ready to face anyone, anytime”''°
(Ugur). Likewise, Irazca says that if she holds hands with his boyfriend and kisses
him, she would feel deep sorrow in case of a break-up. She explains that she would
feel ‘belittled’ and “used’. Here is how she puts it:

For me, even holding hands is a big issue, for example I, hmm.., if 'm
holding hands with my boyfriend, or let him kiss me, after we break up I

'35 «Sonugta her seyin bir zaman, bir yeri var. . . . Nisanliyken de ¢ok sey bence, ¢iinkii bozulanda
oluyor, onun Optiigii yanina kar kaliyor, sonra arkadan konusur, ben sununla sdyle yapmistim, boyle
yapmigtim da falan, kismet kapanir. Her sey evlendikten sonra daha giizel olur diye diisiiniiyorum,
¢linkii benim annem Syleymis, higbir erkekle ¢ikmamis simdiye kadar, babamdan hari¢. Simdi ¢ok
iyiler yani. Bence &yle olmali” (Nazl1).

16 «Allah’ima siikiir hicbir sey yasamadim hi¢ kimseyle, ¢cok rahatim o konuda, yiiziim boyle ak
yani, rahatim. Herkesle de hazir hazir ylizlesmeye de her zaman hazirim” (Ugur).
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would feel really sad about it, you know? Or I would feel I had a defect. I
would feel used, you know.'!” (Irazca)

Here, we see that the common points of these statements is that women do not want
to have close relations with men before getting married, because they think that men
will not find it appropriate if they find out that they previously had close relations
with other men. This situation is socially recognized as unexpected. In this sense,
their “sexual experience is framed through wider social categories such as
reputation and respectability” (Skeggs, 1997, p. 131). On the other hand, not having
any previous affairs with men give these women a higher capital in the marriage

market.

However, Irazca was working as a sales worker for more than four years and her
thoughts on kissing a man has changed over the years. She kissed his boyfriend,
who later left her, and she really felt sorry about having kissed him. She was in a
dilemma. She sees that customers have close relations with men before they get
married. On one hand, she constructed herself by differentiating from these women,
but on the other hand, these encounters started to change her opinions and values.
However, as the morality judgements are constructed as a painful process for
women, and as these judgements have very deep roots in one’s psyche, and more
importantly not obeying the morality norms of the dominant patriarchal system
would entail a heavy price, the change of attitude in regards to the understanding of

morality is a very difficult process.

Here 1s how Irazca comments on how her opinions changed after she started
working:

In those times [when she was not working] I dressed more modestly but as
you know when you go into different environments your thoughts change as
well as your dresses. . . . For example before, I never liked to dress but now
I like to dress more; or for example say a woman comes home late I used to

"7 “Bana gore bi el tutusmak bile ¢ok cok biiyiik bi sey, ben mesela, ee, erkek arkadasimla elele
tutusuyosam, ona Optiirdiiysem kendimi, ben ayrildiktan sonra ona, ¢ok iiziiliiriim yani anladin mi1?
Ya da kendimde bi eksiklik, ya da diismiis gibi goriiriim. Yani beni kulland1 derim, o kadar, yani
diistin” (Irazca).
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think ‘she is late - it is already 9 or 10 p.m.’. But now I say ‘nothing is
wrong because at 9 or 10 p.m. everyone is on streets’. Everything has
changed. (Interviewer: And, has this troubled you in any way? I mean when
your thoughts changed and when you became aware that your thoughts have
changed because you contradicted with yourself) Actually, I was scared
during the time I was changing but then I gradually believed that I should be
like this."'® (Irazca)

Nevertheless, this narrative of Irazca shows that given the opportunities, a woman’s
value judgement can change, in a way that can empower her. In fact, the hope of

social transformation lies here.

On the other hand, in cohesion with the thoughts on pre-marriage sexual relation,
some of the sales workers think that a proper man does not want to have any
intercourse with her loved one before marriage. They think that if a man really
loves a woman, he will refrain from touching her. Here is how Nazli tells it:

My boyfriend doesn’t want to do such things. Because we talked about it
before. He talked with his friends about it. I had another friend [Rabia] who
dated a friend of my boyfriend [Bekir]. He [another friend of my boyfriend]
said, ‘Rabia sat on Bekir, haven’t you done anything to Nazli yet... why
can’t you do anything with your girlfriend’. Then he [my boyfriend] said, ‘I
love her, I feel weird even touching her, I love her, I don’t have the heart to
do it. . . . (Interviewer: What do you mean by ‘sat on’?) It means that she
was sitting on his lap.'"” (Nazli)

"% “Hani o zamanlar [while she was not working] ben daha kapali giyiniyodum, iste hani ne oluyo
insan ortam gire gire, agiliyo, sadece kilik kiyafeti degil, goriisleri bile degisiyo. . . . mesela dnceden
ben hi¢ boyle giyinmeye diigkiin bi insan degildim, ama simdi daha ¢ok giyinmeyi seviyorum, ya da
mesela, atiyorum, mesela ge¢ saatte bi bayan eve geldigi zaman “aa, saat 9-10 oldu, daha o
gelmemis” filan, olay bdyle bakiyodum. Ama simdi “saat daha 9-10, daha ne varki bu saate, herkes
sokaklarda” filan. Her konuda degisti. (Goriismeci: Peki bu sende bi sikintiya yol agmadi mi1? Hani
diisiincelerin degisirken, degistigini farkederken, yani kendinle ¢elistigini filan) Aslinda degisirken
hep korktum, ama sonra yavas yavas yavas boyle olmam gerektigine inandim” (Irazca).

9 «“Benim erkek arkadasim hig dyle bir sey istemiyor, ¢iinkii biz daha 6nce bunu konustuk. Daha

once arkadaglartyla konusmuslar, bir arkadagim daha vardi benimle birlikte, sevgilimin arkadasiyla
¢tkan. Demis ki, ¢cocugu adin Bekir’di, Bekir Rabia’y1 iizerine aldi sen hala Nazli’ya hicbir sey
yapamadin mi demis... Sen daha niye bir sey yapamiyorsun kendi sevgiline demis. Ondan sonra o
demis ki, ben onu seviyorum, elleyince bile sey oluyorum demis, ben onu seviyorum, hig
kiyamiyorum bile falan demis. . . . (Uzerine almis ne demek?) Yani iiste oturtmus oluyor” (Nazl1).
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Similarly, some of the sales workers think that if a man has a relation with a woman
before marriage, he most probably is not thinking ‘seriously’ with her. That is to
say, in such a case, he is together with her not to get married but to have fun. At this
point, we face the dichotomy of ‘the woman to get married to’ and ‘the women to
have fun with’. Here is Nur reflecting on her position in this dichotomy: “For fun, I
think such friendships are for fun. Not for marriage, I will be close to someone for

marriage, but not for having fun, I don’t want such things”'*° (Nur).

To sum up, most of the sales workers restrict their sexuality to be recognized as
respectable. They try to protect their honour by avoiding what they consider as
immoral acts. They differentiate themselves from the ‘fallen’ women who made the
mistake of having close relations with men before marriage. As opposed to these
immoral women, who can sometimes be the customers, they are moral as they do
not have close relations with men, as they postpone their sexual desires for them
until after marriage. As seen, morality is the very basic constructive feature for their
subjectivity. As Cennet says: “I don’t expect anything from life. I don’t want to be

spoiled. I want to have good morals, this is enough for me”'?! (Cennet).

However, fortunately, we cannot say that all the sales workers totally accept the
traditional morality codes and gender roles of patriarchy. Some of them do question
it, and do resist it. They do not internalize what is dictated to them. They will not
reproduce those restrictions which were imposed to them. Giilsiim, who has only
held hands with her husband all her life, says:

Even if I do not allow my daughter to make friends with a guy whom she
will not marry or do not let a guy hold her hands and such, my daughter can
do this without telling me. I allow her to do everything so that she does not

120 «“Eslence bence. Yani arkadas edinenler bence eglence i¢in. Evlenmek igin degil, ben evlenmek
i¢in biriyle yakinlik kurarim ama bdyle gezmek i¢in degil, istemiyorum dyle bir sey” (Nur).

"2l “Hayattan bir sey beklemiyorum ben, bir sey de ummuyorum. Ben bozulmayaymm. iyi olayim
ahlaken, o bana yeter” (Cennet).
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say my mother was restricting me about everything, restricting me about
seeing my friends.'** (Giilsiim)
Here, in Giilsiim’s position, the possibility of change exists. In this singularity, we

see the possibility of a different future.

So far, I have examined the sales worker’s conception on how being a good house
wife, a caring mother, having good looks, and being ‘moral’ can bring her
respectability. We have seen that the sales worker tries to fulfil the middle class
norms regarding the first three, even if she could not successfully realize these
norms. However, in regards to morality the sales worker claims her respectability
by differentiating herself form the other ‘immoral’ women, who do not behave
properly in their relations with men. Other than those areas, there is also a close

relation between working and respectability in the sales worker’s life.

In my field, I observed that most of the sales workers were not happy to be working
as sales workers. Sales work is a socially disvalued job and sales workers are most
of the time, not recognized as respectable. The working conditions of sales work is
also not so favourable, as it necessities long working hours on foot, with a low
salary and sometimes without benefits. In addition, sales workers are subject to
disrespectful behaviours from the customers and shop owners, however they are

expected to be submissive.

In this context, a significant number of the sales workers that I interviewed had the
dream of getting married, and afterwards quitting their job as a sales worker. Rather
than working as a sales worker, they want to be housewives. They want to have
children and look after them themselves. As Bespinar (2008) asserts “Childcare is
the main problem working class women experience” (p. 13). Lack of affordable
childcare service leads women not to work in order to be able to take care of their

children.

22 Ben yapmasin [evlenmeyecegi bir erkekle arkadaslik etmesin, elele tutusmasmn vb.] derim,
[kizzm] gider yapar. Yapsin, yarin biirgiin demesin ki, ne bileyim annem her seyimi kisitladi,
arkadagimla falan ¢ikamadim falan demesin yani” (Giilsiim).
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This is closely related with the gender roles attributed to men and women. Men are
expected to earn money whereas women have to stay at home. In this understanding
women’s working is also seen as a shame for men’s pride. Women’s working is
understood as her being open to the dangers of public life, including losing her
honour. As Bespinar (2008) says women’s mobility outside the home is restricted
due to ‘honour’ concerns. The outside is thought to be dangerous for women. There
is a fear that women can be subject to misbehaviours which will damage her
honour, especially on the way to work and in the workplace. In addition, being a
sales worker is conceived as a job that is open to sexual harassment thus this is a
threat to the husband’s reputation. Due to these concerns, some of the sales workers

choose not to work after getting married, but rather be good housewives.

In the same way, in my field, I came across the examples of the control of the
patriarchal figures over woman’s decisions about working and her working
conditions. As argued in Chapter 4, in some cases husbands/fathers/male relatives
have the last say on women’s decisions, including her decision on working. Here is
Sakine reflecting on this:

I don’t know if I’d work. I would, if I were a civil servant or something, but
not in a job like this. . . . I want to be a housewife. But if my husband, I
mean, if [ must work, I will. . . . If he asks me not to work, I won’t quit if I
were a civil servant, but otherwise, I’ll just stay home (Interviewer: Let’s say
you are a civil servant, what happens then?) I’ll quit.123 (Sakine)

Here we see that the type of the work can affect the sales worker’s decision to leave
her job upon her husband’s will. She does not treat the same to being a civil servant
and being a sales worker. Yet, at the last account, if the husband does not want her
to work, even if she was a civil servant, she would quit her job. Here, we see that

the sales worker accepts her husband’s control over her decision to work. These

' “Bilmiyorum ¢alisir miyim. Memur filan olursam ¢alisirim ama béyle bir iste calismam yani. . . .
Ev hanimi olmak istiyorum. Yani evlendigim zaman ev hayatin1 yasamak istiyorum. Esim geldigi
zaman ona yemek yapmak, vakit ayirmak isterim. Cocuguma vakit ayirmak isterim. Ama esim yani
mesela ¢alismam gerekiyorsa ¢aligirim. . . . Caligma derse ger¢i memur olsam birakmam da ama
olmasam caligma derse otururum evimde. (Diyelim memur oldun ne olacak?) Birakirim” (Sakine).
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kinds of limitations are perceived as the husband protecting his wife and his ‘sweet’
jealousy, which is appreciated by the woman. Nazl1 says: “He can be jealous; they

say pig isn’t jealous of its partner. I like his jealousy”'** (Nazl1).

Some of the sales workers think that they can work when they get married, in case
of a financial necessity. As Ugur puts it:

(Interviewer: Will you continue working when you get married?) No. Let
him [my husband] look after me. I mustn’t care about working (She laughs).
But if I fall into a financially difficult situation and if my husband got into
debt after buying furniture and similar household items, then I would accept
to work in a job in the establishment in which he works. And in that case I
would work without ever complaining about it. I am already working for my
father and what if I work a little bit for my husband. However if we are
financially well-off I would never work. I would send my husband to work
in the morning and welcome him with kisses and a smiling face when he
returns tired from work in the evening.'* (Ugur)
When there is a real economic trouble in the family, men cannot oppose strongly to
woman’s working. However, under this condition, the woman needs to find ways to
minimize the men’s potential opposition to her working. At this point, the family
tries to find an ‘appropriate’ workplace for the woman. In case of sales work, shops
which only serve women and which mainly have women staff are preferred more.
That is why, Hazan’s working place, a women under wear shop, is appreciated by
her fiancé and that is why she is not expecting any opposition from him in terms of
carrying on working in the same place after getting married:
I'm currently in close relation with women; if the job continues like this I
will also continue, why should I not? (Interviewer: Would your boyfriend

say anything?) No, he will not. He also feels comfortable because here is a

124 «K1skansin, domuz esini kiskanmazmus. Kiskanmasi benim hosuma gidiyor” (Nazlr).

125 «(Gorsmeci: Evlenince calismaya devam edecek misin?) Yok. O [kocam] baksin, bana ne.

(Giiliiyor) Zor durumda kalirsam, hani onun borglari olursa, yatak odasidir, sunudur, bunudur, borglu
kalirsa, yaninda bir yer varsa, yani onun calistig1 yerde bir is varsa, seve seve ¢alisirim, yani hi¢ uf
falan demeden ¢alisirim. Ben babama calistyorum, birazcik da ona galisirim. Ama durumumuz
iyiyse, katiyen ¢alismam. Onu sabah ise gonderip de, aksam giiler yiizle. O yorgun argin olacak,
giiler yiizle, 6perek falan” (Ugur).
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safe place. Even when the ladies’ boyfriends come, our customers wait

outside, and their boyfriends do not want to come in.'*® (Hazan)

In addition, the family tries to find a shop that is owned by someone they know and
trust like in the cases of Nazli and Hazan. In addition, a workplace which does not
necessitate using public transportation and which is near to her house or where her
relatives work is more preferable like in the cases of Nur, Harika and Nazli. The
journey to work is perceived to be dangerous by the family. That is why, in order to
‘protect’ Irazca on her way back home in the dark, Rukiye's mother goes to her
workplace every day to accompany her on the journey back home. Similarly, Nazh
works at a shop that is on her aunt’s way to work and he accompanies her on the

journey to work and home.

Furthermore, some of the sales workers feel that they have to protect their honour
when at work, and to avoid people speaking badly and gossiping about them. As
there is an inevitable interaction with other men on the way to work, or in the
workplace, the sales workers develop certain tactics to cope with the men’s
potential interest. One of the tactics is to wear conservative clothes. In Sakine’s
case, she started to wear a headscarf after working for a while when she realized
that people in her workplace were having an extramarital affair. She considers that
wearing a headscarf signals that she has moral values and she would not engage in
such affairs. Likewise, Ugur started to wear a headscarf on her first working day.
Wearing a headscarf shows that she is respectable. She says:

If I had come here with my head open, as I did before, believe me they
would call me names, bad names I mean; let me tell you this. But it’s not
how I am inside, they judge you only by the looks. Now I have the
headscarf, nobody can say anything about me.'?” (Ugur)

126 «Qy anda zaten bayanlarla hasir nesir oldugum igin, bdyle bir is olursa devam ederim, neden
etmeyeyim? (Goriismeci: Erkek arkadasin bir sey der mi?) Yok, demez. O da rahat zaten boyle bir
yer oldugu i¢in. Erkek arkadaslar1 gelseler bile, miisterilerimiz digarida bekliyorlar, erkek arkadaslari
iceri girmek istemiyorlar ” (Hazan).

'*" “Ben buraya acik gelseydim, eski halimle gelseydim, inan ki burada bir lakabim olurdu benim,
yani kot bir lakap; ben sana boyle sdyleyeyim. Ama igimde higbir sey yok, sadece goriiniis dyle
sOylerler. Benim su an su bagortii basimda, kimse bana bir laf sdyleyemiyor” (Ugur).
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In the same way, Ugur also gives massage to her boss and she thinks that her boss
does not see anything wrong with it since he considers her as having moral values
due to her headscarf.

I even give massages to my boss, I mean I massage his shoulders but I swear
he did not give me a negative reaction nor did I to him. (Interviewer: What
would his wife do if she saw?) I do not know, his wife knows that I have no
evil thoughts. For example, he [the small child] was here and he would react
to his father if there was anything wrong. They know me after all.'*® (Ugur)

That is to say, when the sales worker wears conservative clothes, this would allow
her more liberty in to behave in a way, which would normally be considered as
inappropriate. In the same manner, the sales worker tactically calls her male boss
and other male clients ‘brother’ in order to protect herself from their potential
interest. Ugur says:

You behave nicely to someone and two days later he asks you out or he
comes and visits you. . . . I warn them and they understand. I call them
brother. They tell me not to call them brother and I say I will call them
brother because I will only not call my husband brother because everybody
is like a brother, father or sibling to me whether they are younger or older
than me.'*’ (Ugur)

On the other hand, there are also some tactics that sales worker utilizes in order to
calm down her father’s /husband’s opposition to her working. In cases where the
opposition is based on the man’s fear of losing his authority over her, the sales
workers tries to understate the importance of her financial contribution, not to
damage the men’s reputation. In some cases, man does not appreciate that woman is

contributing to the household income since he is afraid of being recognized as

128 «“Ben patrona masaj bile yapiyorum, omuzlarina falan, ama yemin ederim, ne onun bana boyle
ters bir tepki verdigini gordiim, ne de ben ona karsi. (Goriismeci: Karist gorse ne yapardi?)
Bilmiyorum ya, karisi biliyordur i¢imde kétiiliik olmadigmni. O [kii¢iik ¢ocuk] mesela buradaydi, sey
yapsa, babasina tepkisini gosterir. Beni taniyorlar en azindan” (Ugur).

12 «“Adama iyi davraniyorsun, adam sana iki giin sonra ¢ikma teklifi ediyor, iki giin sonra seni
ziyarete geliyor. . . . Uyariyorum. Onlar da anliyorlar. Abim be falan diyorum, bana abi deme
diyorlar, valla abi derim diyorum, ben sadece esime abi demem diyorum. Yoksa benden biiyiik veya
kiiciik olsun, herkes benim i¢in abi, baba, kardes gibidir” (Ugur).
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living at her expense. To deal with these kinds of authority concerns, the sales
worker acts as if she wanted to work to cover her own needs, or the needs of her
child. So, she tries to understate her contribution and justifies it on the basis of
covering her or her child’s needs, yet not covering the needs that are considered to

be covered by the man.

Although sales work is a socially disvalued job, it gives the sales workers the
opportunity to work and earn money. Putting the difficult part of the sales work
aside, working provides the sales workers with the satisfaction of working and
earning money. Working is a way to self-realization and makes people feel
valuable. Here is Sevda commenting on her working: “No matter what they say, ’'m

working anyway. It’s better than sitting at home, I think”"*° (Sevda).

Practically, most of the time, working meant the legitimate way of being outside of
the home for the women of this research. The woman, who would not normally be
allowed to go out, could legitimately do so due to her work. Inevitably, as she
works, she has some interaction with other people different from her family and
people in the neighbourhood. Although this can be a reason for a working woman to
be disregarded in her neighbourhood, at the same time it is a way of gaining
empowerment for a woman through the daily life knowledge and experience
acquired as a result of working. The working woman perceives herself as capable of
being outside alone, and capable of using public transportation. In other words, she

thinks working opens her eyes.

Even though this empowerment does not necessarily result in opposing to the
patriarchal restrictions women face, it has such potential. As Bora (2005) states,
earning money, extending the living space, increasing the cultural capital through
social interaction at work can cause some transformation in the power relations with

men in the marriage and family (p. 104).

B0 “Kim ne derse desin, sonugta calistyor muyum, ¢alistyorum. Evde oturmaktan iyidir diye
diistiniiyorum” (Sevda).
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Moreover, earning money empowers a woman. “Women have a right to say when

»131 says Sakine. Earning money makes a woman happy, just as

they have money
Bora also stated for the domestic workers (Bora, 2005, p. 98). Having money to
spend for personal necessities or being able to fulfil some of her family’s needs
increases the sales worker’s self-confidence. Sakine refers to this as follows;

I have gained self-confidence. About certain things, for example, a friend
says I’'m gonna buy this and that. Now I don’t think to myself that I can’t
buy it. I can buy it myself. I have self-confidence.'** (Sakine)
Sevda also points out the same feeling: “Of course, I feel good about it. Because
I’'m earning my own money. You can provide yourself; you can buy it when you

want it. That’s the good side of it”'*

(Sevda). Similarly, here is Nazl referring to
how she feels about earning money: "I feel grown up, I mean, I feel I’'m helping
them [my family] somehow, and I have gained their trust. Moreover, I gained my
own respect for myself”'** (Nazli). That is to say, earning money leads to an
increase in one’s responsibility. Here is Ugur telling how she felt when she started
to earn money: “I felt responsible. You take the responsibility for something. My
elder sister got engaged; believe me, I didn’t buy anything for myself; I bought it all
for my elder sister. I bought 5 pairs of slippers, a sleeping set, her bathrobe and her

59135

kitchenware (Ugur). Being able to purchase these items has increased Ugur’s

131 “Parasi olunca s6z hakki oluyor kadinin” (Sakine).

132 «“g endime bir giivenim geldi. Bir seye kars: hani, mesela arkadas ortaminda oluyor. Arkadas sunu
alacagim, bunu alacagim diyor. Artik ben alamam diye i¢cimden gecgirmiyorum simdi ben de
alabilirim diyorum. Insanin kendine giiveni geliyor” (Sakine).

'3 “Tabii iyi hissediyor insan kendini. Ben de para kazamyorum diye. Bir de ihtiyaglarin
karsilayabiliyorsun, istedigini en azindan alabiliyorsun. O yonden ¢ok iyi” (Sevda).

13 «Kendimi biiyiimiis hissettim, yani bir sekilde onlara [aileme] yardimci oldugumu hissettim,
giivenlerini kazandim. Artik kendime giivenim geldi agikgas1” (Nazli).

1% “Sorumlu hissettim. insan bir seylerden sorumlu oluyor. Ablam nisanlands, inan kendime bir sey

almadim, hep ablama aldim. 5 tane terlik aldim, uyku setini aldim, bornozunu aldim, mutfagini
aldim” (Ugur).
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status in the family. As Skeggs (1997) states responsibility provides respectability.
All these women increase their respectability within their families and friends,
through earning money. Here is Cennet, openly articulating that earning money
increased her respectability within the family:

After I found a job, people started to respect me more, even my family
started to see me differently. I don’t know why. For example my mother, my
relatives . . . Because me helping my father also serves their purpose. Before
they tried to marry me in order to get rid of my burden, that’s how I feel.
Now they say Cennet, don’t ever get married! Now that the house has been
given to the contractor, they want me to help my father until it’s built. I
mean, I’'m not there as Cennet, but as the money I bring in . . . . (Then do
you think you would be more respectable in the eyes of these people if you
earned more money?) Of course I would, wouldn’t 1? ' (Cennet)
Earning money can also empower women against the patriarchal figures. Ozyegin
(2005) states that in marriage relations, the power of woman in decision-making can
increase when she earns money (p. 256). However, Ozyegin (2005) also notes that
if the woman earns more than her husband, the man could increase his control over

decision taking, not to lose authority (p. 256).

All in all, although the work relations in sales work becomes an area where gender
and class inequalities are reconstructed, it is important to note that working and
earning money empowers the sales workers trough increasing their power in
decision-making process, and increasing their self-confidence, responsibility, and

respectability.

5.5. Becoming Respectable: Is it Possible?

So far, I have examined how class and gender based inequalities are experienced in

the sales worker’s daily life. I pointed out that respectability is a major concern for

136 «fse girdikten sonra insanlar bana daha gok saygi gostermeye basladi, ailem de olsun, daha farkli
bakmaya basladilar. Neden anlamiyorum. Annem mesela, akrabalarim. . . . Cilinkii babama yardim
etmem onlarm isine geliyor. Onceden evlendirmeye calisiyorlardi, benim yiikiim gitsin {izerinden,
ben dyle hissediyorum. Simdi de Melek, sakin evlenme diyor. Ev miiteahhide verildi ya, babana
yardim et bu ev yapilana kadar. Yani Melek olarak durmuyorsun ki orada, getirdigin paraya gore
duruyormusum gibi hissediyorum kendimi. . . . (O zaman daha ¢ok para kazanmak seni daha saygin
bir hale getirir miydi, bu insanlarin géziinde?) Getirirdi tabii. Getirirdi, getirmez mi” (Cennet).
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the sales worker and explored her behaviours which she considers would bring her
respectability. The sales worker claims respectability through certain practices such
as; avoiding being recognized as poor with a desire to be recognized as middle
class, getting married, investing in femininity by being a good housewife and
mother who takes good care of her children, investing in her appearance, limiting
her sexuality and controlling her behaviours in the name of honour; and through
working and earning money. The sales worker is aware of the classifying schemes
that degrade her, and plays within a field where playing with rules of the classifying
system at one hand enables her to invest in her capitals, and on the other hand
reproduces the rules of the game. That is to say, she is classified in the capitalistic
class society, and accordingly she tries to play with the rules of this structure in
order to change the position she was put in. Likewise, the dominant patriarchal
gender regime oppresses her; however, playing with the rules of this regime also
allows her to acquire some capitals which have a value in the system. At this point,
it is worth questioning whether playing with the rules of the dominant capitalist and
patriarchal system would bring one respectability, or just to the contrary, would

reproduce the system which already causes the inequalities and lack of respect.

In order to examine this, first of all one has to recognize the inseparable character of
class and gender in the subjectivity construction process. All the behaviours of the
sales workers which could bring her respectability are shaped by her being a
working class woman. For example, she invests in her appearance to avoid being
recognized as poor and to be recognized as middle class, however she invests in her
appearances to the extent that a working women class woman can. In order to be
recognized as middle class, she tries to acquire the image of the middle class, yet
most of the time this image is associated with being a woman; like her appearance;

through a haircut, clothes, shoes, bags, and accessories. As Skeggs (1997) states, the
indispensable character of class and gender is more obvious especially in the desire
to become middle class. In addition, she tries to perform middle class femininity as
much as she can, as a capital that is closely related with both one’s class and gender.

Likewise, we see that all her gender related practices are also classed; like in the
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cases of getting married, being a caring and domestic subject and trying to control
her sexuality before she gets married. Her conception of femininity and her
understanding of honour have the manifestation of her class. That is to say, she is a

classed and gendered subject as well as all her respectability concerned behaviours.

At this point, in order to examine the possibility of her respectability, it is necessary
to re-examine the nuances, ambivalences and telescopic resistance that reveal when
the hegemonic systems and regimes function. These nuances give us the clues about
the possibility of transformation of the hierarchies and unequal structures. They tell
us about the potentials of empowerment strategies for the subordinates. In this
sense, the narratives of the sales worker which tells us that she finds the inequalities
as unfair, the tactics that she performs to resist the dominant symbol, and her
creation of her own value system as opposed to the dominant ideology even to a
certain extent, show us that the classifying schemes and patriarchal suppression is
not absolutely accepted by the sales worker. Therefore, her behaviours that claim
respectability can give her respectability and can empower her on a daily basis.
However, her daily resistance to the inequalities through her dilemmatic and
ambiguous interpretation of the social hierarchies and power relations, and through
her own ways of operating the dominant values and norms offers the hope of a

social change.
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CHAPTER 6

CONCLUDING REMARKS

The relation between class and gender has been discussed in several studies in
Turkey. However, very few studies examine the real meaning of unequal class
relations for the women who experience them on daily basis. There are very few
studies which focus on the encounter between women from different classes,
however, to date the respectability concerns of the working class women in Turkey

has not been the focus of research.

In order to explore the importance of respectability for working class women, this
study uses field research to highlight the subjectivity construction process of
women sales workers in Ankara. The subjectivity formation of women sales worker
is a process in which both class and gender play crucial and inseparable roles. In
addition, the ‘other’ plays a crucial role in the subjectivity formation process. The
sales work provides a ground to examine the encounter between women of different
classes. The sales worker recognizes the differences between herself and the
customer during the shopping encounter. The customer functions as the ‘other’ for
the woman sales worker, in relation to whom she constructs her subjectivity. The
sales worker has a conception of how the customer perceives her, and accordingly

she perceives herself from the mirror of the customer.

Class and gender relations are experienced on a daily basis, and resulting in certain
emotions and structures of feeling. The sales worker can feel that she is inferior and
inadequate. She blames herself and her family for her social position, yet she also
thinks she should not do this since she does not have the right to complain about her

position. Seeing the social order as legitimate and illegitimate telescopically appears

114



in her narratives. Likewise, she is both pessimistic and hopeless for the future, but
she also considers herself happy being grateful that she is healthy and her family is

doing well.

Class and gender based inequalities result ‘hidden injuries’ for the woman sales
worker. Specifically, ‘respectability’ emerges as a major injury for her. She
considers herself as lacking respectability in her life and she thinks that other people
do not recognize her as deserving value and respect. Yet, she wants to become and
be recognized as valuable and respectable. Accordingly, she performs behaviours
that she considers will bring her respectability. She disidentifies from her class
position and invests in capitals that will allow her to be recognized as middle class.
She tries to invest in middle class femininity, which she believes would bring her
respectability. She tries to be a good housewife and mother who takes good care of
her family and children. She tries to invest on her appearance through being slim,
wearing clean and matching clothes. She disidentifies herself from ‘immoral’
women who have improper relations with men. She claims her respectability
through being a moral woman who limits her sexual behaviour. Although she does
not want to continue working as a sales worker and would prefer to be a housewife
after marriage, however, she considers herself as respectable as she is currently

working and earning money.

The sales worker’s claim for value and respectability over her practices which are
performed in the field of dominant symbolic leads to a discussion on the reasons for
the sales worker’s obedience to the dominant classifying system and gender regime.
However, this study underlines that the sales worker’s do not absolutely accept the
dominant values and the classifying schemes is not the case. As Nazli asks: “They
are girls, and I’'m a girl too, they have hair on their heads, and so do I, why is it [the
inequality between me and her] s0?”"*” The sales worker experiences class and
gender based inequalities through her emotions, which signal that these inequalities

cannot be totally internalized and naturalized. The emotions of affect and the

7 «“Onlar da kiz, biz de kiziz, onlarda da sag var, bizde de var, [bu esitsizlik] niye boyle?” (Nazl1).
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utterances in the sales worker’s narratives are the expressions of the alternative

value system possessed by the sales workers.

The women sales worker finds ways to escape the domination, through her acts of
simulation and dissimulation. She disidentifies her class position and tries to fulfil
the ideal middle class women norms, yet she also creates her own value system
which is to some extent constructed against the dominant one. We see it especially
in her justification of social inequalities, her degradation of rich but ‘selfish’ women
and her identification of herself as a moral woman and a caring subject, who earns

money and has responsibility.

As Kandiyoti argues; in patriarchy, obedience to the domination is a result of
patriarchal bargaining, in which the women gain something back in return. In our
case, the sales worker gains practical respectability when she obeys or simulates
obedience to the dominant patriarchal and capitalist norms. The sales worker plays
within the rules and norms of the dominant to become and to be recognized as
respectable, thus, when playing with these rules, she uses her own tactics to

manipulate them, and escape the field without leaving it.

On the other hand, this study also points out the breaking points in the reproduction
of the dominant oppressive patriarchal norms. The sales worker, who has suffered
from the patriarchal limitations in her life may not reproduce it, as in the case of
Giilsiim, who says:

Even if I do not allow my daughter to make friends with a man whom she
will not marry or do not let a man hold her hands and etc. my daughter may
do this without telling me. I allow her to do everything so that she does not
say my mother did not allow me to do everything and prevented me from
seeing my friends. **(Giilsiim)

% “Ben yapmasin [evlenmeyecegi bir erkekle arkadashik etmesin, elele tutusmasin vb.] derim,
[kizzm] gider yapar. Yapsin, yarin biirgiin demesin ki, ne bileyim annem her seyimi kisitladi,
arkadagimla falan ¢gikamadim falan demesin yani” (Giilsiim).
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This study argues that investing in certain capitals would increase the sales worker’s
respectability and can empower her. As can be seen in the sales worker’s narratives,
class and gender based inequalities and the dominating systems are questioned
furthermore, not reproducing the oppressing systems is possible. Class and gender
based inequalities are unjustifiable and their elimination is achievable and desirable.
The daily struggle of the sales worker for respectability and her everyday tactics to

cope with the domination gives hope for social transformation.

This study has certain limitations. It does not handle the issue from a political
perspective and does not discuss the organization of working class women in
Turkey and the sales worker’s participation in trade unions. It did not provide a
detailed statistical data regarding sales work as a form of female employment and it
does not discuss the social security conditions of the sales workers. These could be

areas of further research.
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APPENDICES

APPENDIX-A

Details of Interviewees

Name

Working
Place

Number
in the
Household

Other information

Firuze

Ulus

20

5

Left high school
Engaged to a sales
worker

Sakine

Ulus

19

Passed university
exam, but could
not enrol
Recently worn
headscarf

Hiilya

Kizilay

23

University student

Goksen

Tunali

19

Lives in Kegioren
Her father is a
civil servant

Aydan

Tunali

33

Lives in Cankaya
Has been working
as a sales worker
for 16 years

Ferhunde

Bahgeli

28

Lives in Cankaya

Sevda

Tunali

23

Lives in Kegioren

Duygu

Ankamall

21

Lives in Cebeci

O |0 ||

Suna

Armada

35

EENI N S VSN N

A sales worker for
14 years

Seniha

Karum

W

Lives in Ilker
Married with one
child

A sales worker
before she married

11

Cennet

Ulus

20

Lives in Sincan
Her father is a
civil servant who
has extra jobs.

12

Ulus

19

Lives in Mamak
Recently started
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wearing a
headscarf

13

Nazh

Maltepe

16

Lives in Altindag
High school
student

14

Irazca

Cebeci

22

Lives in Mamak
Her family
migrated from a
village

15

Nur

Demetevler

16

Lives in
Yenimahalle
Her family
migrated from a
city in central
Anatolia

16

Harika

Demetevler

17

Her family
migrated from a
city in central
Anatolia

Wears a head scarf

17

Ufuk

Tandogan

19

Lives in Cebeci
Married and
pregnant

18

Nebahat

Maltepe

23

Lives in Batikent
Her family
migrated from
northern Anatolia

19

Asutay

Maltepe

21

Graduated from
vocational
university

20

Dicle

Sthhiye

21

Graduated from
vocational
university

21

Hazan

Kizilay

19

Her father, who
died, was a state
officer

22

Gilstim

Tandogan

22

Her parents were
divorced when she
was 7.

She has a child.
She is also taking
care of her brother.
Her husband is a
part time
caretaker.
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APPENDIX-B

Semi Structured Interview Questions (in English)

Interview No:
Date:
Place:

Household Information

Age
Place of
Birth
Home
district
Migrant
(Y/N)
Education
Work
Income
Rent
Religion
Other

Interviewee

Mother

Father

Sibling 1
Child 1

Sibling 2/
Child 2

Sibling 3/
Child 3

Fiancé/
Spouse

Other

Herself

e (Can you tell me a little bit about yourself?

Her Family

e Do you think your life is any different from other members of your family?
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Daily Life
e Can you tell me about how you spend your day?
e What do you do at the weekends or during your vacations?

e Can you tell me a little bit about your friends?

Relationship with Her Body
e Do you take care of yourself?

e How often and where do you go shopping?

Relations with the Customer
e How do you spend a work day?
e What kinds of customers visit your shop?

e How is your relationship with the customers?

Perceptions on Richness and Poverty

e  Who do you think is rich? Where do the rich people live in the city?
How do they live?

e  Who do you think is poor? Where do the poor people live in the city?
How do they live?

e What do you think about your family's circumstances?

e What changes to your work/ domestic life will there be in future?

Working
e Did you want to work?

e How did your family react to you going to work?
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Working as a Sales Worker
e How did you find this job?

e How did your family and friends react to you when you first started working as
a sales worker?

e Have your tastes, clothes, attitude changed after you started working?

e How long do you want to/will you work at this job?

Earning Money

e Has working changed anything in your life?

Boyfriend
e Do you have a boyfriend?

e Can you tell me a about your relationship with your boyfriend?

Future Expectations
e What are your plans and expectations for the future?
e What are your dreams?

e What are your hopes?

Other

Observations & Notes
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APPENDIX-C

Semi Structured Interview Questions (in Turkish)

Yan Yapilandirilmis Goriisme Sorulari (Tiirkce)

Tarih:
Yer:

Hane Bilgileri

Yas
Dogum
Yeri
Ikametgah
Gog
Ogrenim
durumu
Gelir

Kira
Mezhep

Diger

Kendisi

Annesi

Babasi

Kardes 1
Cocuk 1

Kardes 2
Cocuk 2

Kardes 3
Cocuk 3

Nisanlis1
Esi

Diger

Kendisi

e Bana kendinden biraz bahseder misin?

Ailesi

e Senin hayatin ailenin hayatindan farkli m1 sence?
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Giindelik Hayati
e Bir giiniinii nasil gecirdigini anlatir misin?
e Haftasonlar1 ya da tatillerinizde ne yapiyorsun?

e Arkadaslarindan biraz bahseder misin?

Bedeniyle Kurdugu iliski
e Kendine 6zen gosterir misin?

e Ne siklikla, nerden aligveris yaparsin?

Miisteri ile Tliskiler
e s giiniin nasil geciyor?
e Magazaniza ne tip miisteriler geliyor?

e Miisterilere iligkin nasil?

Zenginlik — Fakirlik Algis1

e Sence zengin kim? Zenginler kentin hangi kisminda otururlar? Nasil yasarlar?
e Sence fakir kim? Fakirkler kentin hangi kisminda otururlar? Nasil yasarlar?

e Sence sizin ailenin durumu nasil?

e Senin gelecekteki durumun nasil olacak?

Calisma
e (Calismay1 sen mi istedin?

e Ailen ¢alismani nasil karsiladi1?

Tezgahtar Olarak Calisma

e Bu isi nasil buldun?
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e (Cevrendekiler tezgahtar olarak ¢aligmani nasil karsiladi?
e Ise basladiktan sonra begenin, kiyafetin, tavrin degisti mi?

e Bu iste ne kadar siireyle caligsmak istiyorsun / ¢alisacaksin?

Para Kazanma

e Calisiyor olman, hayatinda bir seyleri degistirdi mi?

Erkek Arkadas
e Erkek arkadagin var mi1?

e Erkek arkadasinla iliskinden bahseder misin?

Gelecek Beklentisi
e Gelecege yonelik planlarin, gelecekten beklentilerin neler?
e Hayallerin?

e Umutlarin?

Diger

Gozlemler & Notlar
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APPENDIX-D

TURKISH SUMMARY

Tiirkiye’deki simif farkliliklart 1980°lerden bu yana uygulanan neo-liberal
politikalar nedeni ile hem derinlesmis, hem de keskinlesmistir. Tirkiye’de
yoksulluk ve yoksulluk {izerine yapilan arastirmalar, 1990’lardan sonra bir artis
gostermistir, lakin sinifin ve yoksullugun is¢i smifinin gilindelik hayatina olan
yansimalarini inceleyen az sayida c¢alisma olmustur. Tiirkiye’deki yoksulluk
caligmalari, yoksullugu, ¢ogunlukla ekonomik gostergeler ile ya da yoksullugu
yonetmek lizerine politikalar liretmek maksadi ile incelemislerdir. Bu alandaki az
sayida calisma, esitsiz siif iliskilerinin sosyal, kiiltiirel ve ideolojik yonlerini
incelemistir. Is¢i sinifi kadinin esitsiz iliskileri nasil deneyimledigini inceleyen gok
az sayida calisma olmustur. Bu ¢aligmalardan sadece bir kagi, is¢i smnifinin
kendisini nasil kavradigi konusunu ele almistir. Tirkiye’deki is¢i siifi kadin
0znelliginin nasil kuruldugu bu calismalardan sadece bir kaginda ele alinsa bile, bu
caligmalarin hi¢ biri konuyu ‘sayginlik’ perspektifi ile ele almamistir. Bu baglamda,
bu tezin temel amaci is¢i sinifi kadin 6znelliginin kurulumu siirecinde simif ve
toplumsal cinsiyetin oynadigi rolii, sayginlig1 analitik bir ara¢ olarak kullanarak

incelemektir.

‘Kadin’ kategorisinin sinif iligkilerinde nasil kuruldugunu incelemek ve sayginligin
is¢i sinifi kadinin 6znelliginin kurulumunda oynadigr kritik gérevi anlamak i¢in, bu
caligmada kadin tezgahtarlar {izerine bir saha arastirmasi yapilmistir. Tezgahtarlik,
caligma esnasinda isci sinifi kadinlarin orta siif kadinlar ile karsilagsmasina neden
olan bir istthdam alamidir. Bu nedenle tezgahtarlik, smmf farkliliklart ve
esitsizliklerinin gilindelik hayatta nasil deneyimlendigi incelememiz igin bir
aragtirma zemini sunmaktadir. Aligveris esnasinda yasanilan smiflar arasi

karsilasma, is¢i sinift kadin 6znelliginin kurulumunda orta sinif kadinin oynadigi
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rolii incelememize de olanak verir. Tezgahtar kadinin orta sinif kadin algisim
incelemek, kadin tezgahtarin sayginlik ile ilgili kaygilarinin hayatinda oynadigi
onemli rolii fark etmemize de vesile olur. Tezgahtar kadinin kendi hayati ve
baskalarinin hayat1 iizerine anlatilarin1 incelemek, onun sayginlik adina verdigi

giindelik miicadeleyi fark etmemize olanak verir.

Alan aragtirmasi kapsaminda Ankara’da yirmi iki kadin tezgahtar ile yaklasik
doksan dakika siiren yar1 yapilandirilmis derin goriismeler yapilmistir. Goriigme
yapilan kisiler rastgele seg¢ilmis, ancak orta smif tezgahtarlar ile goriisme
yapilmasindan, calismanin odaklandigi konu disinda kaliyor olmasindan dolay,
imtina edilmistir. Niteliksel arastirma metodu ile yiiriitiilen bu ¢aligma niceliksel
genellemeler yapma iddiast tasimamaktadir. Yine de, alana dair farkliliklart
gorebilmek ve bulgular1 kavramsallastirabilmek i¢in, Ankara’nin Maltepe, Tunali,
Cebeci, Demetevler, Sihiye, Ulus, Bahgelievler, Tandogan gibi bir ¢ok farkli
kesiminde ve Karum, Armada, Ankamall gibi farkli aligveris merkezlerinde ¢alisan
kadin tezgahtarlar ile goriigmeler yapilmistir. Bu yOntem sayesinde tezgahtar ve
miisteri profillerinde ve magaza tiirlerinde bir cesitlilik olmas1 saglanmistir.
Goritisme Ornekleminde bdyle bir secim yapilmis olmasina ragmen bu c¢alisma,

bulgularina iligkin ampirik genellemeler yapma iddiasinda degildir.

Bu tezde, ‘deneyim’ kadinlar hakkinda temel bilgi liretme kaynagi olarak ele
alinmistir. Deneyim biitiin sosyal varliklarin 6znelliklerinin kuruldugu bir siireg
olarak goriliir. Bu arastirmada, is¢i sinifi kadin tezgahtarlarin deneyimleri ve bu
kadinlarin kendileri ve hayatlar1 hakkinda soyledikleri ele alinmistir. Bu ¢alismanin
amaci is¢i smifi kadin tezgahtarlarin nasil toplumsal cinsiyetli ve sinifli 6zneler
haline geldigini anlamak oldugu i¢in, gorlisme sorular1 sadece is hayatiyla
sinirlandirilmamis, bu kadinlarin hayatlarinin genelini anlamaya yonelik olarak

tasarlanmistir.

Kadinlarin kendi hayatlar1 ve baskalarinin hayatlar1 hakkindaki anlatilari, onlarin

toplumsal gergekligi nasil gordiikleri ve 6znelliklerini nasil kurduklarini
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anlamamiza neden olacak bilgiler sunar. Bu calismadaki kadinlarin 6znellikleri
oteki ile kurduklar iligki iizerinden kurulur. Bu iliskiyi incelemek, toplumsal olan
ile 0zel olan arasindaki baglantiy1 anlamamiza olanak tanir. Ayni zamanda bu
anlatilar, sinif farkliklarinin her bir tezgahtar tarafindan nasil anlamlandirildigini ve
yasandigint ve simif farkliklarinin nasil farkli kadinliklara neden oldugunu
anlamamiza olanak saglar. Bu calismada, kadin tezgahtarlarin anlatilarindan
tekillikleri gostermek ve bu anlatilar1 okurun farkli okumalarina agmak maksadi ile

direk alintilar yapilmistir.

Bu calismada kadin tezgahtarlarin 6zneliklerinin kurulum siireclerini anlatmak icin
bir takim terimler ve kavramlar kullanilmigtir. Bunlardan ilki olan ‘sinif” kavrami
Bourdieu tarafindan kullanildigi big¢imi ile sosyal siif kavramina denk gelecek
sekilde, sinifin ekonomik 6zelliklerinin yani sira kiiltiirel 6zelliklerine vurgu yapan
anlami ile kullamilmistir. ‘Toplumsal cinsiyet’ kavrami, post yapisalci feministler,
ve Ozellikle Butler tarafindan kullanilan sekli ile, kavramin performansa dayali

yoniine vurgu yapacak sekilde kullanilmistir.

Calismada ‘6znelligin kurulumu’, 6znellerin deneyimlerini belirli bir sdylem i¢inde
anlamlandirdiklar1 bir siire¢ olarak goriilmektedir. Oznellik, dteki ile iliski i¢inde
kurulur; smif ve toplumsal cinsiyet 6znelligin kurulumunda ayrilmaz bir sekilde
birlikte isler. Bu anlayisa gore, bireyler deneyim sahibi olarak degil, deneyim
iizerinden kurulan Ozneler olarak degerlendirilirler (Scott, 1992, s. 25-26).
Deneyimler her zaman gerceklesme ve bir sdylem i¢inde anlamlandirilma siirecine
tabidir (Skeggs, 1997, s. 28). Skeggs’e gore Ozneler otekinin kendilerini nasil
gordiigiiniin ayirdindalardir. Otekinin 6zneyi degerlendirmesi, deger yargilarindan
bagimsiz bir siire¢ olarak islemez. Kadinlar, siirekli olarak gercek ya da hayali
otekilerin kendisi hakkindaki yargilarmin farkindadir. Oznenin, 6tekinin goziindeki

konumunu fark etmesi, 6znelligin kurulumun esas noktasidir.

Bu calismada ‘sayginlik’ kavrami, smifli toplumda insanlarin kendilerinin ve
bagkalarinin nazarinda 6z saygilarini ve sayginliklarimi yitirdikleri Onermesine

dayanarak ele alinir (Sennet ve Cobb, 1972, s. 170). Saygmlik, sayginlik
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goremeyenlerin sorunudur. Bagkalarinin gbziinde saygin olmadigimi diisiinen isci
sinift kadin, sayginlik pratikleri ile kendisine deger katmaya calisir. Bu sayginlik,
orta sinifin tarif ettigi saygmliga zit bir bicimde tanimlanabilir (Skeggs, 2004, s.
25). Egemen olanin kimin saygin olup kimin saygin olmadig1 yoniindeki gorisleri
aynen kabul edilmez, bu alana dair yeni bakis acgilar1 gelistirilir (Skeggs, 2004, s.
25).

Bu c¢alismada Tirkiye’de kadin istthdamina iligkin genel bir resim sunulur.
Tirkiye’de kadinin is giicii piyasasina katilimindaki dinamikleri anlamak i¢in aile,
emek piyasast ve devlet arasindaki kurumlar arasi etkilesimi incelemek gereklidir
(Bespinar, 2008). Bu kurumlar arasindaki baglant1 kadinlarin degerlerini, normlarini
ve hareketlerini belirleyen toplumsal cinsiyet rejimini olusturur. Bu baglamda,
Tiirkiye’de kadinin ¢aligmaktan aldig: diisiik finansal ve duygusal tatmin, kadinlarin
is giicli piyasasina katilimlarina iligkin mevcut olan geleneksel dislayici degerleri
pekistirir  (Bespinar, 2008). Tirkiye’deki geleneksel normlara gore, kadinlar
calismak ve para kazanmak durumunda degillerdir. Daha ziyade kadinlara, ailedeki
erkek tiyelerin bakmasi ve kadinlarin bu erkeklerin kontrolii altinda yasamay1 kabul
etmeleri beklenmektedir. Benzer sekilde kadinlar da para kazanmaktan ve aileyi
gecindirmekten sorumlu olan kisilerin, ailenin erkek {yeleri oldugunu
diistinebilmektedirler. Kadinin temel gorevleri ev isi yapmak, cocuklara ve yaslilara
bakmak ve ailenin yeniden iretimini saglamak olarak goriiliir. Daha da Otesi,
kadinin ¢alismasi; kadinin anne ve ev kadini rollerini tam olarak yerine getirmesine
engelmis gibi goriiliir. Kadinin sinirh sayida is olanaginin bulundugu bu kosullar
altinda var olan 1§ secenekleri, kadini calismaya motive etmeyen, ¢cogunlukla az
kazanci olan, giivencesiz ve diisiik statiilii islerdir. Finansal olarak kadinin ¢alismak
icin yapacagi; is yerine ulagim, is yerinde giyecek kiyafetler ve ¢ocuk bakimi
harcamalari, c¢alisarak elde edilebilecek kazangtan daha fazla olabilmektedir. Bu
durum, kadini ¢aligmamaya tesvik eder. Bespmar’m (2008) belirtigi gibi ekmegi
kazanin erkek oldugu is boliimii, sadece sosyo-kiiltiirel olarak degil, devlet ve

piyasa politikalari tarafindan da dayatilir.
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Tiirkiye’de ataerkil yapi1 geregince ailenin kadin iiyelerinin ¢alisip calisamayacagi
lizerine sO0z sahibi olanlar erkeklerdir. Ailenin erkek iiyeleri kadinin c¢alismasina
karst ¢ikabilir ya da kadimin nerede, ne tiir bir is yapabilecegini sinirlandirir.
Erkegin, kadinin esas gorevinin ev isi yapmak ve c¢ocuklara bakmak olmasi
yoniindeki beklentilerine ek olarak, kadinin ¢alismasina karsi ¢ikisi, eger kadin
calisgirsa  erkegin  onurunun ve sayginhiginin  zedelenecegi  kaygisindan
kaynaklanmaktadir (Ozyegin, 2005, s. 23). Buna ek olarak, Tiirkiye’de kadmin
‘namus’unu korumak, kadin ve ailesi i¢in ¢ok 6nemli bir konudur. Bu o6zellikle,
namuslarina diisen golge nedeni ile es bulmalar tehlikeye girebilecek ile geng isci
siifi kadinlar i¢in daha da gecerli bir durumdur. Ayrica Tirkiye’deki is¢i sinifi
kadinlar, erkeklerin oldugu bir ofiste ¢alismaya dair cinsel tacize ugrayabilecekleri
yoniinde bir kaygi tasirlar (Bespinar, 2008). Benzer sekilde, ulasim ve ulagim
esnasinda yasanabilecek cinsel taciz Tiirkiye’de kadinlarin deneyimledikleri baska
bir problemdir (Begpinar; 2008, s. 13). Kadinin is yerine gidip gelirken cinsel tacize

ugrayabilecegi kaygisint hem kadinlar, hem erkekler tasimaktadir.

Bu sikintilara ek olarak, Tiirkiye’de kadinlarin is giiciine katilimlarini tegvik edecek
ve calisma kosullarini iyilestirecek araglarin olmayist ¢cok dnemli bir sorundur.
Tiirkiye OECD iilkeleri arasinda kadinin is giiciine katilimi1 bakimindan en diisiik
orana sahip llkedir. Ayn1 zamanda Tiirkiye’de kolayca erisilebilir ticretsiz ¢ocuk
bakim hizmetinin olmamasi, ¢ocuk bakiminin ailenin bir sorumlulugu olarak
kalmasina, bu nedenle de var olan toplumsal cinsiyet normlarinin pekigmesine

neden olur.

Calismalarina yonelik ailelerinin itirazi1 ile karsilasan kadinlar,
kocalarinin/babalarinin bu kars1 ¢ikislarina karsi bir takim taktikler gelistirirler. Bu
taktikler; evden g¢alismak, basortiisii takmak ve ya evlenmek, ya da hem calisan,
hem de ev isini aksatmadan yapabilen “siiper esler” olmak ve kazanci oldugu gibi
ese vermek olabilir (Bespinar, 2008, s. 10). Kazilan paranin ese verildigi
durumlarda, erkegin otoritesini kaybetme korkusunu hafifletmek i¢in, kadin

kazancim erkegin kazancina ek olarak, temel olarak cocuklarinin ihtiyaglarini

140



karsilamaya yonelik edinilmis bir kazang olarak resmeder. Is yerinde cinsel tacize
ugrayacagl korkusunun agmak i¢in ise, sadece kadinlarin oldugu bir yerde, ya da
evden ¢aligmay1, ya da stratejik olarak daha muhafazakar kiyafetler giymeyi tercih
eder (Bespinar, 2008, s. 18). Akrabalar ya da komsular tarafindan 6nerilen bir yerde
calismak, ya da erkekler ile iliski kurulmasini1 gerektirmeyecek islerde caligmak da
basvurulan yontemlerdir. Ayni zamanda kadinlar, saygimliklarina golge
diisiirecegini diisiindiikleri ‘kapali kapilar arkasinda’ calismaktan kaginabilirler.
Benzer sekilde islerini; geg vakitte, karanlikta veya kalabalik toplu tagim araglarini
kullanarak evlerine donmelerini gerektirmeyecek isler olarak secemeye gayret

ederler.

Tiirkiye’de is¢i sinifi kadinlarin siklikla c¢alistigi isler, kadinlarin geleneksel
gorevlerinin bir uzantist olan; yemek yapma, orgli 6rme ya da dikis dikmek gibi
isler olabilmektedir (Bespinar, 2008, s. 11). ls¢i sinifi kadin i¢in evden ¢alisilarak
yapilabilecek enformel sektdr isleri kadinlar i¢in daha iyi bir segenek olarak
degerlendirilebilmektedir. Bu isler diisiik gelirli, uzun ¢aligsma saatlerini gerektiren,
sigortasiz ve is glivenligi olmayan isler olabilirler. Kadinlar bu tiirden islere kisith
kosullar1 altinda edinebilecekleri gegici isler gozii ile bakarlar (Bespinar, 2010). Bu
isleri yaparken evden calisirken ¢ocuklarina bakabilecek olmanin avantajini
kullanirlar. Kadinlarin ev disinda da yapabilecekleri giindelik¢ilik ve ya sokakta
saticilik yapmak gibi bagka enformel isler de vardir. Enformel sektordeki bu isler,
diisiik seviyede is aidiyeti gelistirirler. Bunun disinda fabrikada c¢aligmak ya da
diisiik statiilii hizmet sektoriinde caligmak gibi sigortali formal sektor isler
secenekleri de bulunmaktadir. Ister formal ister enformal olsun, bu islerde

kadinlarin ¢alisma kosullar kotii ve kazanglari diisiiktiir.

Calisilirken kargilagilan biitlin sorunlara ragmen, calismak kadinin gii¢glenmesini
saglar. Calisan bir kadin, para kazanir, yasam alanmi genisletir, artan sosyal
etkilesimini dolayis1 ile kiiltiirel sermayesini artirir, ve evliliginde onu
giiclendirebilecek bir doniisiim yasar (Bora, 2005, s. 104). Calisma kosullarindan ve

mesleki statiiden bagimsiz olarak, ticretli ¢alisma, 6zellikle gen¢ kadinlarin sosyal
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ve ekonomik olarak giiclenmesi icin zaruridir. Buna ek olarak, Ozyegin’in (2005)
de belirtigi gibi caligmak bir kadinin hayatindaki maddi kosullarinin degismesine ve
ayn1 zamanda aile igindeki cinsiyete dayali i boliimiiniin donligmesine neden
olabilir. Lakin, is piyasasindaki ayrimci ve somiiriicii pratikler ile diizenlemelerdeki
ve politikalardaki eksiklikler is¢i sinifi kadinlarin calisarak giiglenmesini tehlikeye

atar (Bespinar, 2008, s. 17).

Yukarda bahsi gecen kosullar altinda tezgahtarlik, is¢i sinifi kadinlar i¢in bir
istthdam olanagidir. Tezgahtarlar ¢ogunlukla kentin c¢eperlerinde yasayan, ve
caligmak icin ailelerinden izin almak durumunda olan geng¢ kadinlardir (Durakbasa
ve Cindoglu, 1996, s. 33). Cogunlukla bekarlardir, ve aile gelirine katki saglamak
icin sigortasiz olarak caligirlar. Misterilere tavsiye verdikleri, kiyafetleri
diizenledikleri ve magazay1 temizledikleri i¢in, yaptiklar1 ig geleneksel cinsiyet
normlari ile Ortiigiir. Ayn1 zamanda tezgahtarlik miisteri ile birebir iliski kurmay1
gerektiren; giizellik, cekicilik, uysallik ve bagkalarina hizmet etmek gibi tipik
kadmst Ozelliklerin 6nemli arti degerler oldugu bir meslektir (Durakbasa ve
Cindoglu, 2002, s. 84). Genellikle tezgahtarlik belirli bir iirlinii satabilme
yeteneginden baska bir yetenek gerektirmiyor olarak disiiniiliir. Belirli bir is
tecriibesini de gerektirmez. Bu nedenle formal sektordeki muhasebecilik,
manikiirciilik ve kuaforliik gibi daha ¢ok egitim ya da belirli bir beceri gerektiren
diger islere nazaran geng isci sinifi kadinlara gérece olarak daha kolay bir sekilde
girebildikleri bir is sahasi sunar. Tezgahtarliga alternatif olarak benzer durumdaki

kadinlarin yapabildikleri diger isler kasiyerlik ve titiictiliiktiir.

Bu anlamda tezgahtarlik 6nemli bir is firsati olmasina ragmen, zor ¢alisma
kosullaria sahiptir. Normal durumlarda, haftanin alt1 ya da yedi giinii, glinde on iki
saat calisilan, 6gle yemegi ve dinlenmek i¢in ¢ok kisitl bir slirenin oldugu bir istir.
Cogunlukla gilivencesiz ve diisiik ticretlidir. Daha da 6tesi, miisteri ve tezgahtar
arasindaki iligkinin siniflar arasi bir karsilasma niteliginde oldugu, soysal olarak
deger verilmeyen ve sayg1 géremeyen bir meslektir. Isin toplumdaki diisiik statiisii,

tezgahtarlig1 Tiirkce’de tanimlarken kullanilan kelimelere de yansimistir. Isi
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tanimlamak i¢in her ne kadar magaza yoneticileri, ‘tezgahtar kiz’ yerine daha az
cinsiyet referans1 olan ‘satis elemani’ terimini kullanmaya gayret gosterseler de,
toplumda isin diisiik cinsiyet ve sinif statiislinii gosteren ‘tezgahtar parcasi’ ifadesi
de kullanilmaktadir (Durakbasa ve Cindoglu, 2002, s. 84). Bu calismada, isin
cinsiyet ve siif boyutuna bir yergi manasi olmadan vurgu yapmak i¢in ‘is¢i sinifi

kadin tezgahtar’ terimi kullanilmastir.

Tezgahtar kadinlarin genel profillerine iligkin olarak, bu konunda yapilmis 6zel bir
arastirma olmasina ragmen, son yillarda tezgahtarlik belirli bir takim nitelikler
gerektiren bir meslek olmaya baslamistir. Son yillarda birgok aligveris merkezinin
acilmig olmast ve bunun aligveris kiiltiiriinii degistiriyor olmast bu degisimin bir
nedeni olarak goriilebilir. Ornegin, giderek artan sayida magaza sahibi egitim
durumu daha iyi c¢aligsanlar: tercih etmeye baslamislardir. Ayrica, tezgahtarligin bir
kadin meslegi olarak goriilmesi, issizligin artmasiyla bu meslegi yapan erkek
sayisindaki artis nedeni ile degismeye baslamistir. Yine de, bu degisimlere ragmen,
tezgahtarlik bu ise atfedilen sempatik olma ve miisteriler ile kibar bir bigimde
ilgilenme O6zelliklerini gerektirdiginden dolayr ¢ogunlukla kadinlarin istihdam

edildigi bir is sahas1 olarak kalmaktadir.

Smnif ve toplumsal cinsiyet iligkileri glindelik olarak deneyimlenir ve belli birtakim
duygulara ve hissedis bigimlerine neden olur. Ornegin, isci siifi kadin tezgahtar,
cogunlukla kendisini yetersiz ve eksik hisseder. Hem bir yandan kendisini ve
ailesini sosyal pozisyonundan dolay:1 suglar, hem de ayni zamanda konumundan
dolay1 sikayet etme hakki olmadigini ve kendisini su¢clamamasi gerektigini diisiiniir.
Anlatilarinda, kendi sosyal pozisyonunu mesru goriip gormedigi hakkinda celisik
ifadeler yer almaktadir. Ayni sekilde, bir yandan gelecek i¢in karamsar ve
umutsuzdur, bir yandan da kendini mutlu olarak goriir ve kendisi ve ailesi saglikli

oldugu i¢in siikreder.
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Smif ve toplumsal cinsiyet esitsizlikleri kadin tezgahtarda gizli yaralara neden olur.
Ozellikle sayginlik, onun igin temel bir yara olarak agiga cikar. Pratikte giindelik
hayatinda hak ettigi saygi gormedigini ve genel olarak baska insanlarin onu saygin
ve degerli olarak gérmediklerini diigiiniir. Fakat, saygin ve degerli olmak, ve bdyle
goriilmek ister. Bu nedenle, kendisine saygmlik saglayacagini disindigi
davranislar1 sergiler. Ornegin, kendini sinif pozisyonu iizerinden tanimlamaz,
yoksullugunu gostermek istemez ve orta sinif olarak degerlendirilmek igin
yatirnmlar yapar. Kendisine sayginlik saglayacagini diisiindiigii, orta sinif kadinlik
normlarini yerine getirmeye calisir. Bu baglamda, ¢ocuklarina ve ailesine giizelce

bakabilen iyi bir ev kadini, iyi bir anne olmaya c¢alisir. Benzer sekilde kilosunu
kontrol ederek, temiz ve uyumlu kiyafetler giyerek dig goriiniisiine yatirim yapmaya
calisir. Ote yandan kendisini, erkeklerle uygunsuz iliskileri oldugunu diisiindiigii
‘ahlaks1z’ olarak gordiigli kadinlardan ayirir. Sayginligini, erkekler ile smirli bir
iligkiye giren ‘ahlakli’ bir kadin olusu iizerinden kurar. Evlendikten sonra tezgahtar
olarak caligmaya devam etmek yerine ev hanimi olmak istese de, hali hazirda
tezgahtar olarak bile olsa da calistigi ve para kazandigi i¢in kendisini sorumluluk

sahibi saygin bir birey olarak goriir.

Kadin tezgahtarin saygin olmak adina egemen semboligin alaninda sergiledigi
davraniglar1 ve deger gérme ve sayginlik talebi, tezgahtarin egemen siniflandirma
sistemlerine ve toplumsal cinsiyet rejimlerine itaatinin sebepleri lizerine bir
tartismaya neden olur. Lakin bu calisma, is¢i sinifi kadin tezgahtarin egemen
degerleri ve siniflandirma semalarin1 mutlak olarak kabul etmediginin altin1 ¢izer.
Ornegin Nazli, “onlar da kiz, biz de kiziz, onlarda da sac var, bizde de var, niye

bdyle?” diyerek miisteri ile arasinda gordiigii farkliklarin nedenini sorgulamaktadir.

Kadin tezgahtar, simif ve toplumsal cinsiyet esitsizliklerini, bu esitsizliklerin
tamamen igsellestirilip dogallastirllamayacagini isaret eden, bu esitsizlikleri
yasarken aciga cikan duygular vasitasi ile deneyimler. Kadin tezgahtarin satir
aralarinda yakalanabilen duygular1 ve ifadeleri, egemen olanin 6tesinde bagka bir

deger sistemine sahip oldugunu isaret eder.
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Kadin tezgahtar, simiilasyon ve disimilasyon yolu ile baskidan kagmanin yollarini
bulur. Kendini sinif pozisyonu ile tanimlamayarak ve sinif aidiyeti géstermeyerek,
orta siif kadmlik normlarini yerine getirmeye calisir ve egemen olan deger
yargilarina kars1 zaman zaman kendi deger sistemini kurarak. Ornegin, kendisini
zengin, ¢alismak zorunda olmayan, paranin kiymetini bilmeyen ve erkeler ile rahat
iliskiler kurabilen miisteriye karsin; ahlakli, malinin kiymetini bilen, ¢alistigi ve
para kazandig1 i¢in ailevi sorumluluklara sahip, kendinden 6nce bagkalarini diisiinen

bir 6zne olarak kurar.

Kandiyoti (1988); ataerkil tahakkiime itaati, itaat eden kadina itaatinin karsiliginda
bir takim faydalar saglayan, ataerkil bir pazarligin sonucu olarak goriir. Bu
calismada, tezgahtar kadin egemen ataerkil ve kapitalist normlara uyarak ya da bu
normlara uyuyormus gibi yaparak giindelik hayatinda pratik bir sayginlik kazanir.
Kadin tezgahtar, saygin olmak ve saygin olarak goriilmek i¢in egemenin kurallari
ve normlart i¢inde hareket eder, fakat bir yandan da bu kurallar1 kendi 6zel

taktiklerini kullanarak manipiile eder.

Ote taraftan bu galisma, egemen baskici ataerkil normlarin yeniden iiretimindeki
kirllma noktalarina da isaret eder. Kendi hayatindaki ataerkil kisitlamalardan
muzdarip olan kadin tezgahtar, ataerkil kisitlamalar1 Giilsiim’iin de ifade ettigi gibi
yeniden iiretmeyebilir: “Ben yapmasin [evlenmeyecegi bir erkekle arkadaslik
etmesin, el ele tutugmasin vs.] derim, [kizim] gider yapar. Yapsin, yarin biirgiin
demesin ki, ne bileyim annem her seyimi kisitladi, arkadasimla falan ¢ikamadim

falan demesin yani.”

Bu ¢aligma belirli baz1 sermayelere yatirim yapmanin tezgahtar kadinin sayginligini
artiracagin1 ve onu gliclendirecegini iddia eder. Kadin tezgahtarin anlatilarinda
gordiiglimiiz lizere, simf ve toplumsal cinsiyet esitsizliklerinin ve tahakkiim
sistemlerinin sorgulanmasi ve daha da Otesi bu sistemlerin aynen tekrar
tiretilmemesi muhtemeldir. Smif ve toplumsal cinsiyet kaynakl esitsizlikler mesru

gosterilemez ve bu esitsizliklerin giderebilmesi hem miimkiindiir, hem de zaruridir.
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Kadin tezgahtarin sayginlik icin verdigi gilindelik miicadele ve onun tahakkiime
kars1 gelistirdigi giindelik bas etme taktikleri sosyal donlisim i¢in umut

vadetmektedir.
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. Tezimin tamamindan kaynak gosterilmek sartiyla fotokopi alinabilir.

. Tezimin icindekiler sayfasi, 6zet, indeks sayfalarindan ve/veya bir

APPENDIX-E

TEZ FOTOKOPISIi iZiN FORMU

ENSTITU

Fen Bilimleri Enstittsi

Sosyal Bilimler Enstitiisii -

Uygulamali Matematik Enstitiisii

Enformatik Enstittisi

Deniz Bilimleri Enstitiisu

YAZARIN

Soyadi : Tatar

Adi Mehtap

Bolimii : Medya ve Kiiltiirel Caligmalar

TEZIN ADI (ingilizce) : Subjectivity Formation of Working Class Women
and Respectability: A Case Study on Women Sales Workers in ~ Ankara

TEZIN TURU : Yiiksek Lisans - Doktora

boliminden kaynak gosterilmek sartiyla fotokopi alinabilir.

. Tezimden bir bir (1) yil sireyle fotokopi alinamaz. -

TEZIN KUTUPHANEYE TESLIM TARIHI:
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