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ABSTRACT

THE INFLUENCE OF ENGLISH ON UKRAINIAN,
WITH A FOCUS ON THE LANGUAGE OF YOUTH

Polyarush, Viktoriya

M.A., Department of English Language Teaching
Supervisor: Assoc. Prof. Doc. Joshua Bear

September 2010, 215 pages

The purpose of this thesis is to examine the role of Anglicisms in the language of
Ukrainian young adults, the motives of English borrowings’ usage, and the attitude
of young people towards the presence of Anglicisms in the Ukrainian language.
The study examined the language of young adults, newspapers and magazines, and
popular TV programmes. Note fields, audio-recordings, and questionnaire were

chosen for investigation of borrowings integrated in the Ukrainian language.

The study revealed a constant usage of Anglicisms by young adults in Ukraine,
despite their place of residence and occupation, focusing on the main areas where
borrowings are used. It was suggested that English borrowings have become a

significant part of the language used by young people in Ukraine.

Keywords: globalization, loan word, Lingua Franca, sociolect, purism.
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GENC DIiLINE ODAKLANARAK INGILIZCE’NIN UKRAYNA
DILI’NE ETKISI

Polyarush, Viktoriya

Yiksek Lisans, Ingiliz Dili Ogretimi Boliimii
Tez Yoneticisi: Dog. Dr. Joshua Bear

Eylil 2010, 215 sayfa

Bu tezin amac1 Ingilizce deyimlerin Ukrayna'li geng yetiskinlerin dilindeki roliinii,
Ingilizce alint1 kullaniminin sebeplerini ve gencglerin Ingilizce deyimlerinin
Ukrayna dilindeki varlhigi lizerine tavirlarimi incelemektir. Calisma geng yetiskin
dilini, gazete, dergi ve popiiler televizyon programlarini incelemistir. Ukrayna
diline yerlesmis alintilarin arastirilmasi i¢in alan notlari, ses kayitlar1 ve anketler

kullanilmstir.

Yasadiklar1 yer ve mesleklerine ragmen, alintilarin kullanildigi temel alanlara
odaklanarak, bu calisma Ukrayna'daki geng yetiskinlerde siirekli Ingilizce
deyimlerin kullanildigmi agiga ¢ikarmustir. ingilizce alintilarin Ukrayna'da gengler

arasinda kullanilan dilin 6nemli bir parcasi oldugu ileri siiriilmektedir.

Anahtar Kelimeler Kiresellesme alint1 sozciik, Lingua Franca, sosyolect, dilde
sadelik.
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CHAPTER 1

INTRODUCTION

1.0. Presentation

This chapter intends to make the reader familiar with the present study in
general outline. Firstly, the main problem of concern will be introduced
followed by the key purposes set by the study and research questions. Next,
the significance of the study will be explained. Finally, the chapter ends
with the definition of key terms that are important for the study.

1.1. Purpose of the Study

With a growing role of globalization in the world, it is impossible to eliminate the
spread of English and its influence on other languages. English as a lingua franca
has been a great interest to the researchers, but few studies have been conducted
paying precise attention to the local impact. There are many reasons for
borrowing English loan words, as well as for their constant penetration into
vernacular languages. This thesis investigates the main motives for the borrowing
of English words, the attitudes towards their presence in the borrowing languages
and the peculiarities of their functioning, focusing on the English borrowings in

the language of the Ukrainian youth.

We can observe many ideas on globalization and its influence on local cultures.
One of the prevailing perceptions is that globalization is actually westernization

or even Americanization, because the United States is “now the sole superpower,



with a dominant economic, cultural and military position in the global order and
many of the most visible cultural expressions of globalization are American —

Coca-Cola, McDonald’s and CNN ” (Giddens, as cited in Acar, 2004, p.1). Other
scholars prefer viewing globalization as a multi-directional process. As
Featherstone puts forth (1995):

“We are in each other’s backyard. Hence one paradoxical
consequence of the finitude and boundlessness of the
planet and humanity is not to produce homogeneity to
familiarize us with greater diversity, the extensive range of

local cultures” (p. 86).

Appadurai (2000) also agrees that globalization should not be considered as a
process that damages national cultures and does not take into consideration
historical experience and culture (p. 85), which means that globalization is
considered to be a neutral phenomenon, not damaging the vernacular culture.
Taking into consideration the connection between globalization and the particular
language, one should mention the idea of Wardhaugh (1987) who considers the
spread of English as one of the most successful cases of language spread in
history. What is actually language spread? As defined by Cooper (cited in
Fishman et al., 1977, p. 98): “...a language spread is an increase in the numbers
of users and functions of a language variety beyond the boundaries of its original
habitat”. Usually the spread of language takes place due to military imposition
and colonization, serving a means of communication. Cooper suggests that the
spread is promoted by planning and implementation, as well as by the fact that it
serves as an image of prestige and provides financial advantage, which
encourages the population of the territories where the language is spread, to learn
it.

As far as the international impact of English is concerned, the term Anglicism is

often used as a generic name to describe the occurrence of English language



elements in other languages. Words are borrowed into a language at a certain
point of time. The evidence of when a borrowing first occurred in the receptor
language is dependent on the records that document its usage. However, this fact
is difficult to prove since borrowings can remain part of spoken language before
they are used in the written form and vice versa. Until the end of the 19™ century,
the gap between written and spoken integration was too wide because of the
limited access to publications (Onysko, 2007, p.61).

Historically, the spread of English started with the colonization of Asian and
African territories by the British Empire. Even after having obtained
independence, many colonies have stayed faithful to English, mostly because of
the advantages it gave, especially to the ruling elite. As Wardhaugh mentions
(1987), in some countries English has been used as a means of suppressing ethnic
rivalry, which could be the result of giving a preference to one indigenous

language among others.

But following the history of the spread of English, one may come to the
conclusion that the factors which initially promoted its spread do not coincide
with the ones which maintain this very spread. As Bailey claims, after the
formation of the British Commonwealth, it was the turn of the United States to
promote the language (1991, p.57). After World War 11, due to definite economic
and sociopolitical events, English began to spread in the non-colonised areas as
well. As Bailey mentions, step by step it replaced French in the role of the
language of international diplomacy and is considered as a Lingua Franca for
trade, banking, tourism, science and technology (ibid., p.63). Consequently,
English has become a significant part of the education systems in many countries.
Even in countries of the Middle and Far East which are considered monolingual,

English enjoys a privileged position.

According to Crystal (as cited in Dogangay-Aktuna, 1998, p. 25), no kind of
language planning will be able to stop the global spread of English. As she
claims, there are many examples of strong opposition to English. For example,

when France tried to ban English borrowings, French Quebec changed most shop
3



names, traffic signs and advertisements from English to French. Many language
academies have established committees for coining substitutes for English
borrowings in order to preserve the status and authenticity of the native language.
As for post-colonial nations, there have been attempts to promote cooperation
between native languages and English, in order to raise the status of the first ones.
As Crystal claims (1987), most countries which reject English, at the same time
do their best to develop successful programs for teaching English in schools (p.
358).

Since the second half of the twentieth century English has become a global
Lingua Franca. As Kowner mentions (2008), English has emerged as the world’s
first choice as a second language (p. 4). English has come to serve many
languages as a source for intensive lexical borrowing, reflecting the importance of
its status. One may observe two opposing phenomena, taking into consideration
the fact that some societies are resistant to the spread of English while others

made English loan words an important part of their vocabulary.

In 1780 John Adams, the second America president, claimed that English is
destined “to be more generally the language of the world than Latin was in the

past or French in the present time” (cited in McCrum et al., 1986, p.239).

The English language expanded during the seventeenth century, raised from the
vernacular status to a vehicle for literature, science and government (Graddol,
2006, p.183). During the nineteenth century English replaced French as the
Lingua Franca of Western Europe. British imperial dominance and colonial
possessions facilitated its spread. After World War Il, American economic
hegemony and growing importance in different spheres confirmed the right of

English to be perceived as the Lingua Franca.

The English language has become dominant in many spheres, where other
languages used to be considered essential. For example, English has replaced
German in academic publishing. Until the 1920s German was a leading language

in science, and Nobel prizes where mostly won by German scientists before
4



World War 11. After it, the leading role of the USA in science is quite apparent. It
is difficult to determine whether the two World Wars have a direct influence on
the decline of German, since other languages have lost their positions as well.
According to Skudlik (1990), several scientific journals have changed their
names: Archiv fur Kreslaufforschubg is now called Basic Research in Cardiology,
De L’Energie Atomique has become Nuclear Fusion, etc.

Umberto Eco, an ltalian novelist and cultural theorist, has summarized the

explanations for English language dominance:

The predominant position currently enjoyed by English a
historical contingency arising from the mercantile and
colonial expansion of the British Empire, which was
followed by American economic and technological
hegemony. (Eco, 1995, p. 331).

Today English speakers can be found in almost any corner of the globe. More
than 70% of scientific publications and the vast majority of the leading scientific
publishers are in English (Ammon, 1996). Similarly, about 80% of Internet sites
are in English, and most programming languages are used in English as well
(Dalby, 2002). Thus, as McArthur suggested (1992), English can be viewed as a
sole representative of “a universalizing complex” — a new category of a continuity

where the world’s languages are arranged.

At the end of the twentieth century, all the territories in the world belong to the
following categories (McArthur, 1992, p.12):
1) The territories, where people use English as their first and generally only
language (English as a native language): Australia, the Irish Republic, the
USA, England, Bahamas, Scotland, Grenada, etc.
2) The territories, where people use English for specific purposes
(professional or social, English as a second language): Brunei, Sierra

Leone, Zimbabwe, Samoa, Namibia, Israel, India, Hong Kong, etc.



3) The territories, whose inhabitants learn English occasionally, in the
family, in the street, for occupational reasons: Turkey, Albania, Morocco,
Ukraine, the Slovak Republic, China, etc.

Of course, there are less positive ways of viewing the spread of English as a
single language across the globe. It might mean the destruction of linguistic and
cultural diversity as well. According to such views, English is a language of
economic opportunities only for a limited number of people, thus for the majority
it might mean the division of the world into “the west” and “the rest”. The image
of English merely depends on the background of the particular region, the history
of its interaction with this language and the aspirations of the local population.
Today one can observe the picture of bringing down the linguistic walls between
the nations, uniting the world into a single community. This is one of the main

reasons why English will always enjoy a special position.

The purpose of the study is to learn the influence of the English language on
Ukrainian, its special position in the language of young adults, and the attitudes
which are displayed in the society towards the presence of English. It goes
without saying that English has deeply penetrated into all life spheres in Ukraine,
thus it is essential to find out why it has a privileged position, in which areas it is
used mostly and what the main motives for the usage of English borrowings in

Ukrainian are.

1.2. Significance of the Study

The growing role of English and its influence on other languages cannot be

ignored. The changes of languages and their interaction are inevitable in the

globalised community, where the borders have become too vague and indefinite.
Today’s generation is speaking the language very different from the one which
had been previously used due to the information openness, cultural interaction

and social changes. The attitudes to this phenomenon might be different,
6



displaying both the approval of the admission to the global community and the
rejection of the loan words as a result of a conservative attitude.

English has been considered as a lingua franca for a long time, but in Ukraine, a
comparatively young independent state, it has obtained a special status only after
the collapse of the Soviet Union, when freedom of access to information was
proclaimed. Since that time the stream of the English loan words has been

constantly flowing into the Ukrainian language (Azhnyuk, 2001).

During the past decade, the Ukrainian language life has witnessed some changes.
They are connected with the declaration of independence on the one hand and the
increasing participation of the country in the globalization processes on the other.
The growing interest of Ukrainian citizens in the latest information technologies,
first and foremost the Internet, made the country open to the external influence in
the socio-political, intellectual and cultural spheres of life, moral aspects and daily
life. The language has not remained immune to this process. The abolishment of
all restrictions on information exchange and the increasing access to the Internet
caused an extreme boost in the borrowings, code-switching and parallel
functioning of several languages in one communicative space (Akulenko, 1998, p.
91).

According to Radchuk (2002), globalization is mostly information openness, thus
the presence of foreign participants in the communicative process is expected. Its
nature is transnational, even cosmopolitan. Its inevitable partner in many
countries is bi- or multilingualism (Featherstone, 1995). The information
intervention in Ukraine is realized with the help of such means as radio and
television, newspapers and Internet. The effects of globalization have become
noticeable in the educational sphere, due English language classes and Internet
addiction. Recently one can witness a great number of distance education
programs, which are impossible to be applied without sufficient knowledge of
English. At the same time a number of testing programs such as GRE, TOEFL,
IELTS have become an essential part of the educational process, impossible to

deal with without mastering the language at the proper level. An increasing
7



number of high schools and Universities where the language of instruction is
English is a proof that this language now occupies a permanent niche. All these
factors promote the position of English in the Ukrainian society, encouraging the
desire for mastering it. As Fedorets mentions (2002), the present stage of English-
Ukrainian interaction is treated as a “cultural dialogue” between Ukraine and the
West.

As the researcher has been living in Turkey for two years, it is possible to draw a
parallel between Ukraine and Turkey, as both of them belong to the expanding
circle countries. As Doganngay-Aktuna claims, in the expanding circle countries
English is taught as one of the foreign languages in the school system and is
recognized as the main functional foreign language to promote the technological
development (1998). In this context the language is not generally nativised and
functions as a performance variety. Furthermore Doganngay-Aktuna mentions
that Turkey is a good example of an EFL context, as Turkish is the sole official
language in the country and acts as the Lingua Franca for minority groups (ibid.,
p. 31). The main spheres where English performs a significant role are the
education and the private sector (international tourism and the tourist industry).
As Acar mentions (2004), the rapid spread of English in Turkey, which took place
in the 1980s, has made this language an important factor in Turkish educational
institutions and the job market. Besides private and public high schools, there are
a lot of private English language courses for adults. English is seen as an aspect of
modernization and Westernisation and English language teaching is the means for
achieving this aim. English enjoys a special attitude not only among the Turkish
elite, but also among many ordinary Turks, especially among the Turkish youth
(ibid., p. 2). Economic integration of Turkey into the global economy, the spread
of private channels and cable TV, and the flow of American films into Turkish

theatres contribute to the increasing popularity of English.

Unlike the Turkish context, the phenomenon of the English borrowings and the
language niche in the society has not been studied properly in Ukraine. A little
attention has been paid to the presence of English loan words in advertising

language, without taking into consideration all other areas. Teenagers and young
8



adults are the mirror of the society, reflecting all its changes and needs. This study
intends to investigate what role English loan words play in the language of
modern Ukrainian youth, proving that the role of the English borrowings is

constantly increasing and they have already become a norm of the language.

1.3. Research Questions

To achieve the main aims, this thesis attempts to find an answer to the following

research questions:

1. How have globalization and English borrowings influenced the Ukrainian
language?

2. What are the reasons for borrowing the English loan words?

3. What are the attitudes to the language changes of the young people in
Ukraine?

4. How is the youth spoken language influenced by the English borrowings?

1.4. Definition of Key Terms

Globalization: According to Sassen (2006, p.12), globalization is an ongoing
process by which regional economies, societies and cultures have become
integrated through a globe-spanning network of communication and execution.
The term is sometimes used to refer specifically to economic globalization: the
integration of national economies into the international economy through trade,
foreign direct investment, capital flows, migration and the spread of technology.
However, globalization is usually recognized as being driven by a combination of
economic, technological, sociocultural, political and biological factors. The term
can also refer to the transnational circulation of ideas, languages or popular

culture through acculturation.



Decolonization: Decolonization refers to the undoing of colonialism, the
establishment of governance or authority through the creation of settlements by

another country or jurisdiction (Hunt, 2008).

Loan word: A loan word is a word borrowed from one language and

incorporated into another (Betz, 1949).

Purism: Purism is the definition of one language variety as purer than other
varieties, often in reference to a perceived decline from an ideal past or an
unwanted similarity with other languages, but sometimes simply to an abstract
ideal (Thomas, 1991, p.54).

Lingua Franca: The Italian phrase lingua franca referred originally to the hybrid
language created and used in the Mediterranean area. Now it denotes a leading
language, not a hybrid but a proper language, which serves as a medium of
communication between speakers of different languages in a given region or
setting (Schuchardt, 1980).

Sociolect: Sociolect is a social dialect (speech variety) spoken by a particular
group, including slang, technical jargon, and argot (Scott, 1992). E.g.: dot com —

unsuccessful internet company.

1.5. Overview of the Study

The present study consists of five chapters. The first chapter describes the main
features of the study in general outline. The second chapter provides background
information and reviews the studies which provided the basis for the current
research. The third chapter introduces the study’s methodology. The fourth
chapter presents the results and explained the findings. The fifth chapter

summarizes the study and its results.
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CHAPTER 2

REVIEW OF LITERATURE

2.0. Presentation

This chapter aims to present background information about the research which
provided the basis for the current study. The chapter starts with a review of
literature devoted to the spread of English in the world, followed by the
emphasizing the function of English as a donor to other languages. Next, the
influence of English on the Ukrainian language and its consequences are
discussed. The peculiarities of the Ukrainian young adults’ language and the

description of the role Anglicisms have in it form the last part.

2.1. The Global Spread of the English Language

2.1.1. Research on the Global Spread of English

In the last decades much research has been conducted on English status as Lingua
Franca. Some linguists have chosen as their main focus the large number of
varieties of Englishes used (Crystal, 2003; Kachru, 1986, 1992; Watts and
Trudgill, 2002). The academic importance of this topic is evident in the activity of
two academic journals, both established in the early 1980s: English World-Wide:
A Journal of Varieties of English and World Englishes. The former focuses on the
dialectology and sociolinguistics of the English-speaking communities (native
11



and second-language speakers), while the latter is committed to the study of
varieties of English in their cultural, sociolinguistic and educational contexts.

A related field is the study of English as a foreign second language, often simply
called English Language Teaching (ELT) or Teaching English as a Foreign
Language (TEFL). The main issue in this field is teaching English to non-native
speakers. At the same time the spread of English as a global Lingua Franca is
promoted. There are many publications, dedicated to this topic, including the
academic journal Teaching English as a Second or Foreign Language.

Some researchers have viewed the process of English spread as a threat, as the
hegemony of Anglo-American imperialism (Pennycook, 1998; Phillipson, 1992).
Others regard globalizing English as undemocratic since it creates the cultural
dominance of English-speaking countries (Tsuda, 2000). The spread of English is
also associated with language death, as in some cases contacts with English-
speaking people have led to the marginalization of local languages, as happened
among speakers of Austronesian languages in the Pacific Ocean or even to

complete language deletion, as happened in North America and Australia.

Another focus of research includes codeswitching and codemixing. In
multilingual environments the phenomenon of borrowing often comes across
codeswitching. According to Onysko (2007, p. 36), codeswitching occurs when a
bilingual introduces a completely unassimilated word from another language into
his speech. While codeswitching is used for both single-word and multi-word
elements, borrowing is limited to the former. Besides, borrowings constitute part
of the lexicon of the matrix language whereas codeswitches belong to the
embedded language lexicon (ibid.). Codeswitching frequently occurs in
multilingual communities, while borrowing is typical for the speech communities
where the Source Language is socially distant and access is limited.
Codeswitching is the use of various linguistic units, usually but not only from two
participating grammatical systems within a speech event; its usage is motivated
by social and psychological factors (Ritchie, 2004). Codemixing is similar in form

and motives, but might be subject to discourse principles (ibid., p. 32). While
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codeswitching emphasizes linguistic competence, codemixing concentrates on
linguistic performance. Both codeswitching and codemixing provide the
theoretical linguistic basis for the use of borrowed words. The study of
codeswitching and codemixing has appeared as a consequence of the research on
the occurrence of these phenomena in English mixed with another language
(Gumperz, 1982). The spread of English is closely related to attitudes of other
languages speakers and institutions, dealing with language planning. Such
academic journals as Language Problems and Language Planning focus on
language policy in international contexts. Some research has been done on the
rejection of English lexicon, known as purism (Jernudd 1989; Thomas, 1991).
Some scholars view this phenomenon as a necessary evil, which will help stop the
spread of English (Pergnier, 1994).

A great attention is paid to the language planning and policy regarding the
incorporation of English vocabulary. Some research has been done on the

rejection of English lexicon, known as purism (Thomas, 1991).

Several studies have been dedicated to English loan words, resulting in
dictionaries or other compilations (Kamiya, 1994; Lorenzo, 1996; Picone, 1996).
In 1977 Fishman, Cooper and Conrad conducted the first worldwide survey on the
spread of English and published their findings (Fishman et al., 1977). This book
consisted of case studies, some descriptive, others more quantitative, in which the
growing position of English was illuminated. Viereck and Bald (1986) edited a
book on the contact of English with other languages. The book dealt with 29
societies, but did not draw any conclusions from the collected data. Phillipson
(1992) studied the spread of English in a comparative study, but focused merely
on colonialism and excluded other factors that might determine the attitude to
English. The most systematic study from a comparative perspective has been the
single research project led in the 1990s by Goérlach, accompanied by twenty
scholars. They examined the lexical impact of English on sixteen major European
languages and produced a dictionary (Gorlach, 2001) as well as an annotated
bibliography of European anglicisms (Gorlach, 2002). Each chapter consists of a

history of contact of the particular language with English, pronunciation and
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spelling of Anglicisms common in that language and the way borrowings
influence the meaning of loan words. But there have been almost no systematic
studies which could reflect the motives for borrowing English loan words. The
exceptions being Kowner (2008) and Rosenhouse (2006), who compared attitudes
to English loan words in Japan and Israel, thus giving an insight into a number of
determinants of policies and attitudes to lexical borrowing across cultures.

One of the most comprehensive studies on the spread of English was conducted
by Rubal-Lopez (1992) for her doctoral dissertation. In this study quantifiable
indicators and regression analysis of variables in 121 non-English-mother-tongue
countries were used; it confirmed the hypothesis that linguistic heterogeneity,
colonialism and economic development are the most important factors in the
spread of English. Rubal-Lopez also paid attention to the degree of English-
language institutionalization, the lack of developmental orientation and the
percentage of students sent to acquire their education in Anglo-American
countries. In 1996 Fishman and Conrad together with Rubal-Lopez edited another
survey on the status of English in the 1990s. It was based on 20 case studies of
different former British and American colonies, confirming the assumption that
English has not stopped spreading in the non-English-mother-tongue-world, due

to Anglo-American engagement in the global economy.

Unfortunately, taking into consideration the Ukrainian context, no significant
studies devoted to the interaction of English and Ukrainian have been conducted.
Several linguists have addressed the problem, but the data and its analysis were
not sufficient for drawing the definite conclusion. The studies of Fedorets (1997,
2000, 2002) dealt with the English borrowings in the language of the advertising
and business sphere, while Misechko (2000) examined the historical aspect of the

English borrowings’ penetration into the Ukrainian language.
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2.1.2. English in Europe

Despite the fact that English originates from Europe, it is one of the regions where
it meets most resistance (Goodman, 1996). The main reason is that within Europe
there are several countries besides Britain with colonial histories and desire to
project their language and culture worldwide — such countries such as Spain,
Germany and France.

The creation of the European Union as a regional economic entity has provided a
bureaucratic framework designed to ensure that none of the main languages of
Europe enjoys special privileges and that minority languages are also given a
certain degree of support (Giddens, 2000, p. 42). According to Dollerup (1996),
the status of English within the framework of the European Union is connected
with European history and with the development of the various national societies
as well (p. 24).

Until the middle of the twentieth century, the first foreign language taught was
the language spoken by the nearest major nation: in Britain students learnt
French, in Germany French, etc. With the development of the opportunities of the
middle class, such as foreign contacts and international mobility, the situation
changed. There are many factors, which are intertwined in an assessment of the
English language use in Europe. As Kachru stresses (1992), there are three
categories of users of the English language: (a) “inner circle” of native speakers
for whom the language is the mother tongue; (b) the “outer circle” which
comprises the second-language speakers, using English in everyday

communication; (c) the “expanding circle” of people who use English as a foreign

language (p. 356-357).

According to Graddol (2006), the project of “single Europe” is to establish an
economic area which is able to compete with other trading areas, such as Asia-
Pacific and the Americas. This places English in an obscure position within the
EU, as it is the language of Britain, which is seen as facing two ways — towards

Europe and the USA. Officially the nine national languages of the member states
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have equal status, but in practice a language hierarchy is observed. Schlossmacher
reports that “...French and English dominate as working languages in the political
bodies of the EU. French is more important than English within the EU, while
English is dominant in world-wide communication of the employees of the EU”
(Schlossmacher, 1995, p. 1). The study by Ammon (1995) on European business
language has shown that English is the most used language of business, though
French and German also have key position in the hierarchy system. Still, most
observers consider the adoption of English as the European lingua franca as an
inevitable process. As Berns mentions (1995):

. it is likely that English will become the primary
language of the citizens of the EC. Whether or not it is ever
officially declared such, it will be even more widely used
as a vehicle for intra-European communication across all

social groups (p. 9).

The English language in Europe owes its dominant position to the entertainment
industry, war, technological development, science and politics. The radical
changes may have been caused by the presence of American and British troops in
Germany. After World War 11, English became the unchallenged second language

in schools all over Europe.

As Graddol emphasizes (2006), by now more than 80% of the television serials
and films in Europe are imported from Anglophone countries, mostly from the
U.S. (p. 26). Thus, subtitling gives an opportunity for the language penetration

into everyday life.

With regard to politics, English became influential with the establishment of the
League of Nations in 1919, where it was one of the frequently used working
languages. The establishment of the UN (1945) and NATO (1949), where English

is used as an official language, has promoted the leading position of the language.

16



Nevertheless, according to Viereck (1996), English is distributed quite uneven in
Europe. It is widely used as lingua franca in Scandinavia and the Netherlands,
while in Southern and Eastern Europe it is more frequently accepted as a foreign
language. The perception depends on many factors: age, education, sex, family

background.

In the territories constitutionally linked with the UK, such as Gibraltar and the
Channel Islands, the social importance is evident, and the inhabitants have little
choice as for the language choice. In Belgium, not an Anglophone country, a
dominant factor is the role of English as one of the two working languages of the
European Union, which affects Brussels, as it is its official capital. The situation
in the north-western countries is explained by their conscious choice of English,
stemming from a long-term teaching of this language to the people of these
countries. As a consequence, English is perceived not as a foreign language, but
as a second one. The recent popularity of English-language satellite television
among the young generation only serves to accelerate the process of the

popularity of English.

In south-western Europe the situation is different. The English language has not
penetrated into the society very deeply, though its role is increasing, in part due to
the importance of the wine industry in Portugal, which is partially owned by the
resident British families. According to Graddol (2006, p. 29) in Spain, a
considerable part of real-estate belongs to the British citizens, who, however, do

not assimilate with the local population.

In other European countries English is still a foreign language, but considered as a

fashionable international lingua franca.

Nowadays knowledge of English is absolutely a must in the European job market.
According to the survey of 10,000 classified advertisements, conducted by
Viereck (1991), the demand for English was the highest in most European

countries:
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Table 1. The Demand for English in the European Job Market
Source: Viereck, 1991

English German French Spanish
France 71.1% 10.7% 5.4%
Italy 68.8% 6.17% 9.4%
Spain 60.1% 7.48% 20.99%
Hungary 36.7% 39.97% 3.35%
Poland 46.4% 25.55% 6.59%

With the exception of Hungary, where German has enjoyed a special status, all
other countries have displayed a great interest in English.

But the real turning point or the permanent English influence has been the
establishment of a specific youth culture, which includes popular music. The
Anglophone productions dominated the international music market in the 1960s,
represented by Elvis Presley, Bob Dylan, the Doors, etc. The use of English in

their songs was a motivation for learning this language.

The most recent developments in Europe show that an increasing number of
people use this language as a vehicle of communication with native speakers as
well as a lingua franca in contacts with others who have a non-English native
language. The need for English has become so widespread, adds Hoffmann
(1991) that it is more appropriate to talk about bilingualism with English rather
than just the use of it by people who normally speak another. The number of
habitual users of English is growing steadily, and representatives of different
social backgrounds have the access to this language, thus it can no longer be

referred to as an elite bilingualism.
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2.2. English as a Donor to Other Languages

2.2.1. The Historical and Social Aspect of English Penetration into
Vernacular Languages

Contact seems to be one of the most complicated issues in the study of the
language since it is based on a complex set of socio-cultural and psychological
factors that strongly influence the linguistic output of speakers at the boundary of
two or more languages and cultures. Language contact is simultaneously socially
and geopolitically determined (Onysko, 2007, p. 2).

According to Filipovic (1991), English used to be one of the most hospitable
languages of the world in accepting foreign loans. Later the situation changed
and it became one of the most generous donors of words. Though as Sapir states
(1921), before the beginning of the twentieth century there was little evidence

about the influence of English on other languages:

...it is a little disappointing to learn that the general
influence of English has so far been all but negligible. The
language itself is spreading because the English have
colonized immense territories. But there is nothing to show
that it is anywhere entering into the lexical heart of other

languages.

By the end of the 17th century the situation changed. Different nations started
borrowing words from English, not only related to trade and shipping. The reason
of this phenomenon is in the process called “Anglomania” (Graf, cited in
Hartmann et al., 1996, p.38). The interest in England, its fashion and language
emerged first in France, then spread to the rest of Europe. The penetration if
English words into French, which was considered as a lingua franca at that time,
promoted the adoption of English words by other languages. In the nineteenth

century English borrowings were found in all main European languages:
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a) Romance: French, Italian, Spanish and Portugese; b) Germanic: German,
Dutch, Danish, Swedish and Norwegian; c) Slavonic: Russian, Polish and

Croatian.

In the 20th century, the contact of English with other languages became much
closer due to new means of communication. This contact resulted in linguistic
borrowing of English words. As Filipovic claims (1990), the process of enriching
other languages by English words might be either direct or indirect (p.131). Direct
transfer is observed when two languages, English as a giving language and
another language as a receiving one have close cultural, geographic, political ties
and the borrowed notions require their names to be transferred into the borrowing
language. Indirect transfer takes place with the help of a third language which is
called an intermediary language. This intermediary language facilitates the
process of borrowing as there are no direct contacts between other two participant
languages. After either a direct or indirect contact, the vocabulary of the receiving
language is enriched in different fields to which Anglicisms belong. The kinds of
Anglicisms and their number differ in various languages. The human activities of
different nations and their contact with the English (American) culture determine
the number of loans. The process of borrowing goes through the following path:
borrowing English loans, adapting them as Anglicisms and then integrating them

into vocabulary.

2.2.2. The Peculiarities of the Borrowing Process

As Filipovic (1991) outlines, the main fields were the number of Anglicisms is
the highest are the following: food and drink, animals, sports, clothing, economy,
banking and finance, trade and measures, language and literature, medicine and

science:
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Table 2. Anglicisms in Vernacular Languages (1)

Source: Filipovic, 1991

Food Drink Animals Sport Clothing Economy
Bacon Brandy Alligator Boxer Bikini Broker
Jam Whiskey | Bulldog Hockey | Cardigan Boycott
Sand- Juice Kangaroo Football | Raglan Dumping
wich Mustang Pullover Strike
Pudding Trench Import

Table 3. Anglicisms in Vernacular Languages (11)
Source: Filipovic, 1991
Law | Music, Sea Technical | Medicine | Social
Dance | Terms Terms Life
Petition | Blues Ballast Blister Aids Bar
Kidnap | Break Barge Cracking Antibio- Bridge
Land- | dance Steamer | Cable tics Hobby
lease Twist Lazer Vitamin Poker
Beat Message
Damage

As Filipovic emphasizes (ibid., p. 17), in order to be integrated into the borrowing
language, Anglicisms should be first adapted. The borrowed word should be
analyzed from the following points: a) the orthographic level, to understand how
the spelling of an English source word is adapted into the orthography of the
receiving language; b) the phonological level, to explain the exact pronunciation
of the Anglicism especially when it is different from the initial pronunciation; c)

the morphological level (parts of speech and gender); d) the semantic level, to

define which meaning of the English source word is transferred.

The pronunciation is outlined by the similarity and dissimilarity of the

phonological systems of English and the receiving language:
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1) if some elements of the receiving language differ from those ones of the
Anglicism, its pronunciation is only partially equal to the source word:
spot — Croatian: spot /spot/;

2) if the pronunciation of a source word comprises the elements absent in the
sound system of the receiving language, the substitution is free: flirt —
Russian: ¢umpr /fI’irt/;

3) if both systems have the equally described elements, the Anglicism is
pronounced according to the norms of the receiving language: zoom

/zu:m/ - French: zoom /zum/.

The morphology of Anglicisms might have several variants:

1) the Anglicism preserves the suffix of the source word: farmer — Croatian:
farmer;

2) the suffix of the receiving language replaces the original one: coalition —
Italian: coalizione;

3) no suffix of the receiving language is added: bluff — German: bluff;

4) adaptation of verbs and adjectives usually follow the rules of the receiving
language:
to test — French: test-er; boycott — German: boycott-ier-en; folklore —

Croatian: folklor-an; sport — Italian: sport-ivo.

As for the adaptation of gender, the following criteria are applied:

1) in substantives which denote human creatures gender is determined by
their sex: barman (m.)— French: barman (m);

2) the masculine tendency (the majority of anglicisms are of masculine
gender): magazine — French: magazine;

3) contamination: body art (n) — Italian : una body art (f), analogy with /’arte.

As for the semantical meaning, Anglicisms form the following groups:

1) adapted words with only one meaning: beefsteak — French: bifsteck;
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2) an Anglicism might expand the number of its meanings after being
integrated into the receiving language: termite — French: termite (hidden,
destructive work), nylon — Croatian: najlon (plastic).

According to Kowner, in order to borrow the lexical items from English, at least
some contact (lingustic, ethnic) should have been observed between one or more
Anglophone countries and another group (2008, p. 280). As Thomason puts forth,
the borrowing from English does not differ from the lexical transfer from any
other language to a language-borrower (1988). As he claims, in most cases the
process of borrowing involves phonetic and morphological changes of the
borrowed word as a part of its adaptation to the receiving system. Sometimes the
writing system of the recipient language may be totally unlike the structure of the
borrowed word; in this case the alphabet of the recipient may be adapted to the
words which have been borrowed. This phenomenon is common in Japanese,
Arabic and Modern Hebrew, as their alphabets are different from the English
Latin-based alphabet (Kowner, 2008, p. 281). Sometimes the borrowed words are
absorbed with their English spelling and pronunciation, despite the fact that the
English spelling rules are different from those of the recipient language (Balazs,
2002).

As Kowner mentions (p. 282), not all English borrowings reflect new objects, but
may refer to familiar elements. In such cases the borrowed loan words are used as
synonyms and form the basis for the creation of semantic doublets. Doublets can
also be formed in the cases, when new lexemes are formed. Usually one of the
doublets is used more frequently, which diminishes the role of the other one and

might lead to its complete fadeaway.

With regard the borrowing of different parts of speech, it is usually nouns which
are transferred (Farkas, 2002). Adverbials, particles and vocatives are borrowed
less frequently, sometimes replacing those of the absorbing language because of

discourse preferences, for example, “OK”.
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As Kowner claims (2008, p. 283), the borrowing process tends to be
discriminatory because of the number of concepts in the English language. Most
of the borrowed words can be divided into two categories: the sphere of
economics, technology and science and the sphere of personal needs (culture,
entertainment and material products). According to Kowner, the number of
English borrowings in a definite language depends on the cultural and economic
development of the group it is spoken in. The more technologically and
economically developed a society is, the more English borrowings can be found
in its language. At the same time Dollerup (1996) shares the idea that the process
of borrowing merely depends on modernization and Westernisation rather than on
pure economics. One important exception is Iran, where Farsi was enriched with
mainly technological and scientific terms during the Shah’s rule and the
diminishing number of Anglicisms nowadays with the rise of the Islamic
Republic (Kowner, p. 283). The change of the borrowing pattern is explained by
the ideological spirit and the English language, which is associated with its native

speakers and their position in the modern world.

The overall borrowing process is dependent on extralinguistic factors, such as the
exposure to English words of borrowing speakers, duration of English learning at
school, the contacts with the Internet, English movies, books and journals
(Rosenhouse, 2004, p. 871). Hence, the countries which have been in contact with
English for a short time have fewer Anglicisms in their languages than those
countries where English has been present for a long time, for example, the
languages of Japan and Taiwan China, where speakers of American English used
to be in close contacts with the local population for a long time (Kowner, 2008).
These languages have witnessed the flow of the borrowings, though the tempo has
varied in different periods due to governmental control. The vocabulary which is
usually borrowed is formed according to the habits and needs of the recipient
community. Rosenhouse adds that accommodation habits, climate and the pattern
of behavior are extralinguistic factors which define which lexical items are to be

borrowed, as unnecessary concepts are not likely to be borrowed (p. 873).
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The quantity and tempo of the borrowing process are also dependent on
psycholinguistic and linguistic features (Kowner, 2008), such as the importance
of the new items for the speakers of the borrowing language and the connection
between the phonological and morphological structures of English and the
language-recipient. As Viereck (1986) claims, the lack of some phonemes and
differences in articulation do not prevent speakers of the borrowing language
from using important words. Still, most of the borrowed words undergo the
process of morphophonological adaptation which is relevant to the rules of the
borrowing language. For example, the pronunciation of English /w/ causes certain
difficulties for Russian speakers, pushing them to the creation of easily
pronounced versions of the English words (Proshina, 2005).

According to Kowner (2008), each language has its own unique history of
contacts with other languages, influenced by psycholinguistic factors (the needs
of individuals) and sociolinguistic ones (the needs of communities). Thus, each

language follows its personal pattern in the borrowing process.

2.2.3. The Motives for Borrowing

Lexical borrowing has been practiced since ancient times, when people speaking
different languages began their interaction. As Kowner (2008) mentions, the
borrowing process occurs when speakers of a language begin to incorporate into
their lexicon a loan word (p.12). This process demands the contact between the
two languages and the essential understanding of the word meaning. This
phenomenon may start with an occasional borrowing of a few words, but usually
finishes with a massive acceptance of thousands of words. For example, English

adopted thousands of words from French after the Norman Conquest.

According to Morimoto (1978), observing the process of lexical borrowing from
English in modern Japanese, it is possible to generalize the usual patterns of the
borrowing process. Only a few adverbs or prepositions are borrowed, most

borrowed items are connected with the names of flowers, vegetables and animals.
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A different process is observed in Hebrew (Rosenhouse, 2006), because it has
adopted many adjectives and adverbs, which is not typical in the borrowing
process, as most languages tend to borrow nouns and fewer verbs and adjectives.
The primary fields for borrowing are: technology, leisure activities and fashion,
while such areas as natural geographic phenomena and body parts seem to be out
of the circle.

Some motives for borrowing loan words are common to almost all languages. Of
course, as Kowner (2008) outlines, their effects vary from language to language,
taking into consideration the cultural influence, social and political circumstances.
One of the main motives, according to Rubal-Lopez (1996) is direct
communication, as the exposure to English due to colonization is connected to
lexical borrowing. The military presence of English-speaking troops might also
cause direct communication. Due to tourism from an English-speaking country to
a non-English-speaking and vice versa, the exposure to English is connected with

the necessity to find a means of communication.

Due to the need for coining new concepts because of technological and cultural
changes, the process of borrowing from other languages takes place as well. In
certain periods of great technological change this need for new notions is
extremely high and tendencies for borrowing new notions from advanced cultures
are observed. According to Bryson (1990), English is the best choice for
borrowing new notions from it, as it is the mother tongue of some of the most
advanced and developed economically societies, and has a rich vocabulary at the

same time.

The tendency to imitate a dominant group also plays a primary part in the
borrowing process; human groups are inclined to imitate dominant groups, worthy
of emulation. As Kowner (2008) emphasizes, animals are likely to imitate
dominant individuals, but human beings concentrate on the “...cultural imitation
of entire dominant groups” (p. 13). This imitation involves borrowing elements

from the dominant group language.
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Some groups in every culture try to find ways to be different from the rest of the
population. As sociologist Georg Simmel stated (1957), language plays a major
role in creating these differences. The borrowing process from a prestigious
language contributes to the uniqueness of the group which borrows. Most often it
is a closed elite group. This trend to borrow foreign notions is widespread among
professional groups: physicians, engineers and lawyers, but typical of youth
groups as well, who use a foreign language as a marker of difference from other
social groups. The borrowing does not only provide a special status, the terms
which are usually borrowed help to talk about the topics which are unfamiliar to
those who are not members of this social group. English is considered both as a
language used at almost every professional event and as a source of rich

vocabulary for jargon creation as well.

Mass media is a leading impetus for borrowing. Since the beginning of the
twentieth century, English-speaking countries have become the leaders in
spreading information and popular culture. Their leading positions have been
strengthened by radio broadcasting in English (BBC, Voice of America). Along
with the language, the American lifestyle has been presented widely by the film
industry. The last two decades have been marked by the emergence of computers
and the spread of Internet. Recently the Internet and the World Wide Web have
become the main means of influence of the English-speaking community and at
the same time motives for learning its language. English TV channels are to be

found in many countries because of their cultural attractiveness (Gorlach, 2003).

Education also serves as a means for spreading current topics and learning
possibilities, but this process is controversial, because on the one hand education
encourages the acquisition of foreign words and serves as a means for learning
English as a second language, but on the other hand if a definite culture expresses
a purist tendency, the education system may serve to diminish the number of

words borrowed from English (Krysin, 1996, p. 9).

Modernisation and economic development can be considered as crucial motives

for the process of borrowing. According to Fishman (1977), societies entering the
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new period of modernisaton are in need for lexical terminology, as the contacts
between members of different societies become more frequent, as well as the
direct exposure to English, thus English is increasing its role as the main source of

borrowings.

According to Kowner (2008), ethnic and linguistic diversity can be the reasons for
the extensive borrowing (p.15). In the places with ethnic and linguistic
heterogeneity (Israel, former Yugoslavia, African countries), English can be a
connecting language. The presence of English as a second or a third language
facilitates the inclusion of the English vocabulary in the local language. But this
position depends mostly on the political and social situation in a particular
country, because it influences the use of English for communication between

speakers of different language communities.

Nationalism and the perception of cultural threat might strengthen language
purism and prevent the language from adopting loan words. In the 1930s, imperial
Japan tried to remove English words from its national language. Being aware of
cultural threat, a linguistic purism policy usually weakens the penetration of the
English language. The weaker the nationalist beliefs and the weaker the perceived
cultural threat to the absorbing language, the greater the number of English words
borrowed. The less democratic the regime is and, consequently, the more obedient
the population is, the easier it is for the government to implement its policy
towards the borrowing process. As Gombos-Sziklaine mentions (cited in Kowner,
2008, p. 278), when a country is in conflict with a part of the Anglophone world
or is more influenced by another culture, it avoids borrowing from English, no
matter how prestigious it is; for example, during the Cold War Hungary remained

indifferent to the English vocabulary.

Schools also should not be forgotten while mentioning the strengthening the
language habits. Poplack and Sunkoff’s (1984) study of Spanish speaking Puerto
Rican students showed a great number of Anglicisms in their speech. This number

was much more considerable than in their parents’ speech. The integration of the
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students in the English-speaking American society was faster and less painful

than their parents’ one.

As Kowner (2008) mentions (p.15), the existence of regulatory linguistic
establishments, such as language academies, helps the national language by
creating a language policy as a part of the nationalism tendency. Language
academies weaken the process of the adoption of loan words by introducing
original substitutes. But at the same time these institutions oppose the long
established words in the language which have been taken from English and their
spreading in publications. But the attitude of language academies to borrowing
may be contradictory to the behaviour of the language speakers, who may readily

accept them into their conversations.

Nevertheless, the political and ideological background in a particular country is
much more effective than the population’s intentions as for borrowing from
English. A strongly negative attitude to the USA was the cause of not using
English borrowings for a certain period in the Soviet Union (Rosenhouse, cited in
Bhatia et al, 2004).

2.2.4. Attitudes to English Loan Words

Every language has its unique historical and cultural background. Thus, the
attitudes to the borrowing process vary from community to community. But, as
Kowner (2008) mentions, the main three aspects speakers are mostly concerned
about are wariness, ideology and instrumental interest (p. 289). The speakers are
interested how English will influence the purity of their own language and how
important it is in their work, business and leisure. They are motivated by the
desire to master English for communicating with native speakers and others, as
the prevailing majority of people consider English to be a global tool for
communication. Language contact can emerge as a socially and emotionally
sensitive issue. Linguistic influence can lead to institutional efforts of language

planning and policy in order to “protect” the integrity of the vernacular language.
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Such reactions are based on the connection between identity and language, and on
the perception that language is a limitable entity (Onysko, 2007, p.10).

According to Fishman (1996), the use of English words in another language is an
example of neocolonialism, the exploitation of the colony when it is no longer
used. It might be applicable to India and to Japan, where American forces stayed
seven years after World War I1.

The penetration of English elements into any language can be perceived as a
conceptual invasion which affects the native speakers of that language. As
Horvath and Wexler (1997) mention, English loan words spread very quickly in
the borrowing languages, due to the global spreading of the Internet system and
the mass communication media. As Kowner (2008) stresses, the spreading of
English words is a natural process, determined by psycholinguistic,
sociolinguistic and sociohistorical factors (p. 294).

The attitude to English loan words differs from language to language. For
example, In Hungary, as Balazs (2002) emphasizes, English has acquired the
status of a leading lingua franca (p.22). This special status can be explained by the
use of genuine borrowings and terminology based on Anglo-American forms.
Having become an EU member, the language policy of the country is determined
by the European Commission Action Plan, which includes the mastering of two
foreign languages besides the mother tongue. A shift in foreign language
preference is also explained by its areas of application. A survey conducted in
2003 by the Hungarian National Marketing Research Institute on importance of
English in Hungary showed that 80% of Hungarian parents welcome teaching
English at schools, regarding it as the main foreign language. The Research
Institute of Linguistics of the Hungarian Academy of Science is also concerned
about the adoption of English loan words. As Balazs mentions (2002), the
projects of the Institute deal with the language policy within the framework of
European Integration. In 2006, a counseling service of the Ministry of National

Heritage project was established, organizing lectures and conferences on the
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current state of the language (www.e-nyelv.hu). It does not interfere with the process
of borrowing English loan words but simply observes the process.

Iran’s contacts with the English-speaking world resulted in the import of English
loan words into Farsi (Shahvar, cited in Kowner, 2008, p. 206). The
modernization of the country which started at the beginning of the nineteenth
century was the reason for the problem of the lack of Persian words which could
substitute for English terms. Almost all the words were borrowed during Qajar
rule. Starting from the 1930s, there have been constant attempts to purge Farsi of
foreign loan words. The ideology of the regime was crucial in taking the decision
about which foreign loan words should be replaced by Farsi equivalents. The
Pahlavis were obsessed with getting rid of Arabic loan words, the Islamic
Republic has mainly concentrated on Western ones. Despite all these attempts,
many loan words are to be found in Farsi, and their number increases due to the
Internet, music, and satellite dishes. Iranian youth is eager to accept the English
borrowings. Moreover, in the age of globalization, new words will continue
entering Farsi if no Persian equivalents are found and no ideology will be able to
stop this process (Atabaki, 2004, p. 241).

Most Russian linguists observe that throughout history the attitude of Russian
society to borrowings from other languages has been negative; however, young
people are more eager to accept new concepts than older generations. As Krysin
(2004) argues, the situation may be explained by the polarity of the Russian
society (p. 201). The population of cities have more contacts with American
culture than those who live in villages, thus they are more tolerant of foreign
borrowings. The pioneers of Anglicisms were journalists, whose language since
perestroika has dramatically changed (Zemskaia, 1997). A new phenomenon in
their language is codemixing, which is actually accepted by some citizens as a
political defeat of the country and its surrender to western lifestyle. The spread of
borrowings is so wide, that the Russian Parliament approved the bill “On the
Russian Language as the State Language of the Russian Federation”. This
document limited the use of foreign words if appropriate Russian equivalents

existed (www.vesti.ru/news.html?id-25367tid, 15 February 2003). The bill was shelved,
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and what is interesting, is that its parliamentary and Internet discussions abounded
in Anglicisms. The expansion of the English language is a frequent topic for
newspaper and TV discussions. A substantial part of the audience and readers

support the idea of Russian language purification.

Most Russian linguists are concerned about the spread of English borrowings,
arguing that it violates the ecology of the language (Kolesov, 1998). One of the
most authoritative Russian dictionaries defines the word varvarism (barbarism) as
a “word from a foreign language that violates the purity of speech” (Ozhegov,
1983, p. 63). Such linguists as Kolesov (1998), Novikova (1995) and Savelieva
(2000) have mentioned that many foreign borrowings are just equivalents of

native Russian words and threaten the development of Russian.

As Cherniak claims (2000):

....most borrowings reflect the current language fashion to
make speech too bookish and cause information emptiness.
Unclear to a vast majority of the speakers, borrowings are

often misused (p. 75).

Though, we can also observe opposite opinions. Skliarevskaia stresses (1996) that
changes in the language are reasonable, because the process of borrowing proves

the vitality of the Russian language (p. 463).

In France the general perception of the borrowing process may be divided into
two periods: from the 1960s to the mid-1990s, and since the late 1990s. During
the first phase Anglicisation was strongly criticized. Etiemble (1964) stated that

! threatened the

the invasion of “franglais” and the formation of a “sabir atlantic
existence of the French language. Most linguists considered franglais to be the

outcome of indifference and snobbery and displayed the fear that the process of

! Etiemble writes internationally sarcastically “atlantic”, as in English, instead of “atlantique”, but
he retains the French structure of noun+djective “sabir +atlantic” as against the English structure
of “Atlantic sabir”. In this way he shows his opposition to the borrowing process from English.
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borrowing might lead to linguistic impoverishment (Dopagne, 1979; Deniau,
1983); some prepared lists of current borrowings to propagate the implementation
of their French doublets: pigiste for free-lance; sauchi-pain for hot-dog, etc.
(Lenoble-Pinson, 1991).

Recently positive changes have been observed in the attitude to borrowings have
been observed. As Da Costa states (1999), the borrowings are mostly just
transfers from one language to another and franglais is a usual concept, reflecting
the contemporary world. One of the main justifications for the penetration of
English words was given by Walter (2001) in her book “Evil be to him who evil
thinks”. As she claims:

French is no longer the international language it used to
be...which does mean that French does not feel well. On
the contrary, French is fully able to express itself with
words it borrows from English. If French did not borrow
English words, it would be worrying. It would be a sign of

fossilisation (p. 245).

Some English scholars (Humbley, 2002; Ager, 2000) point out that the purist
attitude is a continuation of a long French tradition in which France wants to
illustrate Frenchness itself and that the policy of the replacement of English

borrowings is unique in Europe.

The attitudes of the French Academy and average speakers are somehow
different. The speakers show more openness to English, unlike official
establishments which care about the preservation of a pure language. For
example, a commission for terminology related to various ministries is in charge
coining French substitutes for English borrowings (Pergnier, 1994), for example,
ecran controle for monitor, traitment da text for text processing, boutique franche

for duty free, etc.
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Despite all the claims and attempts to protect French from English penetration,
English borrowings are still numerous and have become a part of the French
language. Anglicisation is more distinct today than ever (Ben Rafael, 2001).

English loan-words are so wide-spread in Japanese that it is estimated that one of
ten words used today in Japan is an English loan word (Stanlaw, 1992). Historical
and political conditions have caused the popularity of English loan words and
their great number in the language. The use of gairaigo (loan words) in
contemporary Japan imparts prestige and serves as a sign of internationalism and
the Western lifestyle. The mass media uses this vocabulary to attract audience, to

appeal to its interests and preferences.

Japan does not have any national institution in charge of the control of linguistic
borrowings. During the early stages of modernization the flow of English
borrowings was so uncontrolled that it was the cause of the creation of a

Japanese-based pidgin (Tobioka, 1999).

Still, the opinions about borrowing are different. Some critics claim that the
massive borrowing is a sign of cultural retardation (Burling, 1992), others stress it
enriches the language and promotes the interest in foreign languages (Kawamoto,
1983, cited in Kowner, 2008).

The Japanese attitude to loan words should not be described as “passive” and
subordinate to the superiority of the “West”. Despite the attempts to limit the
spread of English borrowings, such as the activities implemented by Prime
Minister Koizumi, the attitude to loan words shows a prevailing cultural strategy
aimed to protect the “Japaneseness” of the language (Daliot-Bul, cited in Kowner,
2008).The speakers are provided with cultural-linguistic possibilities that have

already existed for centuries due to multiple influences.

Observing the situation in Turkey, Acar mentions (2004, p. 2) that research on
Turkish media, press and educational system shows that English is the most

commonly used foreign language in Turkey. This language has a special place not
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only among Turkish elite, but ordinary Turks as well, especially the young
generations. According to Acar, many young people speak a mixture of English
and Turkish, called “Tarzanca”; for example, instead of baslamak (to start) start
almak is used, which is neither Turkish nor English. The popularity of English in
Turkey is explained by the process of globalization. Many factors may be taken
into consideration: the rise of global media, mobility of population and
transnationalization of markets (Robins, 1996, p.73). Of course, the spread of
Internet has also played a significant role. By the end of 1997, the number of
computers with Internet connection was 30, 000. Today this number is four
million. Economic interaction of Turkey with global economy also promotes the
spread of English in the country. Analyzing employment pages in such daily
newspapers as Milliyet, Sabah and Radikal, it is obvious that many companies
want their personnel to speak English.

Some Turkish linguists and nationalists worry that English borrowings interfere
with the Turkish language, destroying its purity. They claim that English des not
let Turkish use its own resources in the spheres of science and technology. The
religious fundamental groups want to move away completely from Western
influence (Dogangay-Aktuna, 1998, p. 36). The Turkish Language association has
established a commission which is responsible for coining alternatives to
borrowed words. The substitutes for English borrowings are published each
month in the journal Turk Dili (Turkish language) and then in daily newspapers.
The municipalities in such towns as Karaman and Turgutlu have prohibited the
use of foreign words in business names (Dogangay -Aktuna, 1998, p. 36).
According to the recent surveys, only 5% of shops on Ankara shopping avenues
have Turkish names. Recently a campaign has started to get support for the
movement “to stop the degeneration of the Turkish language”. But these attempts
do not seem to be succeeding, because they lack the official power support, which

is a must for successful language planning.

Despite the fact that some people consider the spread of English borrowings and
the language itself as an undesirable process, most of them seem to be prepared

for the sociolinguistic changes which are the part of modernization. English is in
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competition with Turkish as the medium of instruction; in such universities as
Middle East Technical University, Bilkent and Bogazici, English is the language
of instruction. These universities enjoy high prestige and their graduates are
willingly hired by the government and the private enterprise due to their
knowledge of English. The Universities offer preparatory English classes in the
first year, when intensive English courses are provided for those students who do
not have enough proficiency to follow the classes in English. The number of
private and government-sponsored schools with English as the medium of
instruction for many subjects is English is constantly increasing. Parents do their
best to have their children admitted to the school, where English is a medium of
instruction, as they feel that knowledge of English will be beneficial for their
children (Caglar Konig, 1990, p.158).

As Dogancay-Aktuna puts forth (2004), there is always a wariness about the
spread of English among the nationalist, conservative and intellectual circles (p.
37). English itself is not opposed; the main concerns are about education through

English.

2.2.4.1. The Rejection of English

Sometimes the people of some countries feel so greatly opposed to English that
they reject giving it a privileged status, either as an official language or as a
foreign one. The reactions against the dominance of English arise because of the
threat the vernacular cultures and languages may face, as they may be given a

secondary status.

As Crystal (2003) states, a strong reaction against using the language of a former
colonial power is a natural reaction of a post-colonial era (p.124). As Gandhi
argued (1958):

To give a millions a knowledge of English is to enslave

them it is not a painful thing that, if I want to go to a court
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of justice, I must employ the English language as a

medium; that when | became a barrister, | may not speak
my mother-tongue, and that someone else should have to
translate to me from my own language? Isn’t it a sign of

slavery? (p. 5)

The problem is in the identity understanding, as language is the universal symbol
of the identity. As Crystal (2003) emphasizes, people have a natural desire to use
their mother-tongue, to help it flourish, and that they are opposed to the
imposition of the language of another country (p.125). Due to its historical
background, English is still associated with a colonial status in the minds of
many. A Kenian writer Ngugi wa Thiongo outlines (cited in Crystal, 2003, p.
125):

English became the language of my formal education. In
Kenya, English became more than a language: it was the

language, and he others had to bow before it.

Very often the writers of former colonies find themselves facing a difficult choice
as for the language preference. If they write in English, they will be read

worldwide, but using this language means sacrificing their own identity.

Most former colonies of the British Empire have preserved English, but there are
examples of rejection as well, for example, in Malaysia the National Language
Act of 1967 has given a free way to Malay, replacing English in its status as the

official language.

The economic reasons for eliminating English should also be taken into
consideration. Some countries might decide to operate more on a regional than a

global level and give preference to developing a local lingua franca.

Crystal (2003) stresses the fact that the need for the intelligibility and identity

factors might cause the contradiction in aspirations (p.127). English usually is the
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first choice when learning an international language, but there is a clash with the
desire to promote the ethnic language. The solution is in the creation of
multilingual policies, which take into consideration the identity and personal
development.

According to Kowner (2008), the attitude to English might be perceived from
different perspectives: a psycholinguistic view, which reflects the individual
needs and a sociolinguistic view, displaying the community needs (p. 276). A
personal attitude affects the individual perception of English or borrowings from
it; communal attitudes give a general picture of language development through
the borrowing process. There are both linguistic and non-linguistic factors, which
influence the general picture of attitudes. Linguistic factors include the similarity
or difference of the language to English; non-linguistic ones specify the influence
of English on the political and social structures in the community.

2.2.4.2. Purism Theory

As Thomas claims (1991), any display of the language rejection or purism is
impossible to imagine without connecting it to cultural or political nationalism (p.
43). According to the nationalist viewpoint, only the national language can serve
as a symbol of self-identification with the national culture. In most cases, as
Gordon (1978) mentions, purism not only gives a special status to the native
language but serves as a defensive reaction to the perception of an alternative
culture as a superior one (p. 44). According to him, purism is actually directed not
that much against the alien culture as against the use of elements of this culture by
people who belong to a different group. Gordon confirms his claim by giving an
example of a French linguist Genet, who mentioned that it is not the Anglo-
Saxons who should be blamed for exporting “franglais”, but the French for

accepting it.

The threat a national language may face is almost always based on a fear of foreign

domination — primarily linguistic, but cultural, political and religious as well. It is a
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valid explanation why purism has never taken place in English despite the fact that
it contains many foreign words. In some cultures, the fear of linguistic domination
is excessive. Any display of purism should try to find a balance between a sound
concern about the language’s well-being and an unhealthy anxiety about the ability
of a language to survive. As Hall argues (1974):”...the prevailing characteristics of

731 0)
1

linguistic purism are the three “i’s — insecurity, ignorance and insensitivity ” (p.
174). Some representatives of the purist movement claim that the language
elements unknown to the broad masses should be removed from the native
language. For example, Ali Bilgirami, the leader of the movement for purging
English words from Urdu literature, was a supporter of the idea that the
borrowings should be substituted in order to make the written language
comprehensible for the wider circles (Zaidi, 1983, p. 42). Purism is to be observed
due to some main reasons, among them the desire for solidarity, as usually foreign
words divide the community while domestic ones bring it together. As Thomas
emphasizes (1991), this form of purism is mostly conservative, as its revelation is
based on the concept of preserving the literary tradition (p. 53). Another motive is
separatist aspirations. One of the main aims of the nationalistically-oriented purism
is to differentiate the language from all others. This statement may be supported by
the Ukrainian example. After the collapse of the Soviet Union, most Ukrainians,
especially in western parts, were strictly against the usage of the Russian language.
Consequently, with the appearance of English loan words in the Ukrainian
language, the movement against this process was widely observed. The
explanation is easy: many people claimed that it took years to get rid of the
Russian domination in all spheres of life, including the language. Obtaining a long-
desired independence led the way to the development of the national language, but
almost immediately faced an uncontrollable flow of English borrowings. For many
Ukrainians it meant the pan-Western hegemony and the greatest fear of facing
foreign domination once more, as these borrowings have implied not only
linguistic but cultural intrusion as well. The phenomenon of the rejection of
English loan words led to another model of behavior, which comprised the prestige
function of purism. It means that in most cases the presence of English words
provoked ridicule. This reaction is a logical response to the diminished prestige of

the language. This idea is confirmed by Dostal (1982): “...the introduction of
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foreign words belittles one’s own literary language and weakens its position” (p.
112). In this case purism serves as a means not only preserving the prestige of the
language, but also of presenting one’s identity. The lessening of prestige may be
the result of intralinguistic factors (the language is unsuitable as a model for
imitation or, vice versa, the abundance of loan words in it) or extralinguistic
factors (political situation, history). According to Edwards (1985), linguistic
nationalism is mainly based upon the sense of groupness which informs ethnicity

(p. 37).

Structural arguments might provide additional reasons for following puristic
concepts. The borrowing of a word from one language into another demands
phonological or morphological adaptation, which is difficult to handle in some
languages. In Hungarian, for example, the principle of vowel harmony may turn
the loanword into an unrecognizable one (Gombos-Sziklaine, cited in Kowner
2008, p. 89). The difficulties caused by adaptation may lead to the exclusion of
the borrowed words from the borrowing language, as these loan words may
contain sounds or combinations of sounds marginal to the borrowing system or
not present at all. For example, there is a significant difficulty in dealing with the
English loan words ending in a vowel in Slavic languages, as in these languages

no stem may finish in a vowel, which leads to avoiding most such words.

For most purists there are several ways to function successfully. One of the
possibilities to save a native language from the stream of borrowings is
prevention, which might be considered as protecting the language from foreign
elements. Usually this phenomenon is limited to the activity of a language
academy or some other scientific institutions. Their activity is mostly oriented at
providing vernacular equivalents to the borrowed concepts. The example might be
the Hebrew Language Academy, which works on Hebrew duplicates for the items

of technology (Fisherman, 1990, p. 36).

Since loanwords are the most noticeable element of a foreign influence on a
language, they are more open to puristic attacks than any other elements.

According to Thomas (1991), there are only several cases when loan words are
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not considered: they are integrated into the phonological and morphological
systems so deeply that their foreign origin might be proved only by etymological
analysis; they are present in several languages; there is no native synonym to

replace them (p.68).

2.3. English Loan Words in World Languages

2.3.1. English Borrowings in the Hungarian Language

Until the 20th century Hungarians had very limited contact with the English-
speaking world. According to Sturcz (cited in Kowner, 2008, p. 85), the limited
access can be explained by the dominance of the Soviet Union in the country.
Since the fall of the Soviet Union, English has taken a significant place in the
Hungarian language, not only through school education but in everyday life as
well. The adoption of the free market economy has opened the path for
globalization and Westernizaton (Balazs, 2002, p. 21). These phenomena have
been accompanied by IT development, mobile communication and mass access to
the Internet. As Farkas claims (2002, p. 285), the globalized culture has
influenced the Hungarian society by the means of the Internet, printed media and
music. Hungarians began to feel that active participation in the globalised world is
impossible without good knowledge of English. At the same time, as put forth by
Balazs (p. 23), the transition to a market economy has created a need to fill in the
gaps in the vocabulary, which lacked the adequate items in some domains. The
recent situation shows that the number of English borrowings is constantly
increasing. As Gombos-Sziklaine mentions (as cited in Kowner, 2008, p. 82), one
will inevitably come across a large number of words rooted in English while
reading newspapers or watching TV in Hungary. The phenomenon of the constant
flow of English borrowings is obvious enough not only to linguists, but to

journalists as well.
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As Balazs claims (2002, p. 22), the most important areas of vocabulary where
English borrowings are dominant are the ones which are connected with rapid
changes such as technology, economy and derivative sciences (management,
marketing, finance), politics (in the terms of Hungary’s newly acquired EU
membership status), culture and the academic sphere (music, media, life-long
learning).

According to Gombos-Sziklaine (p. 88), there are several types of the borrowing
of English words in the contemporary Hungarian language. One of the main ways
of adoption is adoption without any change. The reason for this type of borrowing
is in the absence of the proper equivalent for an English term in Hungarian. In
most cases this phenomenon is observed when up-to-date technologies should be
implemented without any delay or when there is a conscious decision not to

change the company or brand names.

There is another way to form the new concepts, which includes the mixed
compounds, such as components of Anglo-American origin mixed with
Hungarian lexical items (Sturcz, p.91). For example: cyber-kaloz “cyber-pirate”,

spamforgalom “spam movement”, software ipar “software industry”.

The rules of phonetics, morphology and syntax of Hungarian make it an
unwelcoming borrower for English loan words (Balazs, 1999, p.25). Hungarian
has no diphthongs, consequentially such vowels in English borrowings undergo
some phonetic adaptation, for example: file — fajl, feeling — filing. Because of the
absence of the semi-vowel /w/, the corresponding sound is interpreted as /v /

(szoftver - software).

Some words undergo the stage of transition from the borrowings to loan words,
acquiring the sound and spelling of Hungarian words (kola, lizing) (ibid., p. 31).
Being an agglutinative language, Hungarian operates a great number of prefixes,
suffixes and infixes, adding them to newly borrowed English verbs (to manage —
menedzsel, to babysit - bebiszittel). After the process of assimilation, the verb

behaves like any regular verb the Hungarian language and acquires the additional
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features of Hungarian morphology: menedzselte — he was managing it; bloggolas
(blogging).

The borrowed nouns obtain the case endings, required by the Hungarian rules:
Veszek egy hamburgert. Te vegyel hotdogot. / I am going to buy a hamburger,
buy a hotdog (Kowner, 2008, p. 93). As Gombos-Sziklaine (p. 92) points out,
those borrowings which possess the morphological features of the Hungarian
language are called “Hunglish”. The combination of notional words expressed by
borrowings with Hungarian words creates a pidgin language: brainstorming volt —

“there was a brainstorming meeting”.

Calques, in other words, literal translations of words or whole phrases are
frequently used in terminology formation: computer mouse — eger, green field
investment — z6ldmezos beruhazas (Balazs, 2002, p. 18). The translated versions
of Anglo-American suffixes and prefixes become productive in Hungarian and
comprise a significant element in word-formation. For example, EU has become a
significant prefix in the terminology connected with the European Union, as is the
case with e- in the meaning of “electronic”: EU-adminisztracio “EU

administration”, e-doktor “e-doctor”.

As Farkas stresses (cited in Gorlach, 2002, p. 288), today’s young Hungarian
adults accept the English loan words as the reflection of the globalised world in
their everyday lives. Unlike the older generations, who have to learn new
vocabulary, the young adults see the phenomenon of the borrowings’ presence in
Hungarian as an integrated component. The English language use in different
spheres such as school and workplaces creates a new slang which rests upon the
English vocabulary. Farkas emphasizes (ibid., p.291) the growing influence of
English in the academic environment, where codeswitching is already a habitual
action because of student mobility programmes in which subjects are studied in
English. The employees of globalised companies create a kid of workplace slang

as well.
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According to Balazs (2002), the areas where the number of English borrowings is
the largest, are connected mostly with modern lifestyle, including names of foods
and drinks: hamburger, hotdog; entertainment: wellnesz/wellness, hobbi/hobby;
sports: fitness, rafting; fashion, clothing: tattoo, szolarium/solarium; professions:
stylist, project manager/project manager, bebiszitter/babysitter.

One should not forget the contribution of TV commercials (Farkas, p. 293).
Anglo-American expressions used in the advertisements transfer the image of a
modern society, which is impossible to imagine without open boundaries. Slogans
of commercials and advertisements are not translated, for the sake of linking the
English expressions with the image of richness, elegance and high living

standards, such as Nokia, connecting people; Philips, makes things better.

A specific jargon of young people is a phenomenon which should be taken into
consideration (ibid., p. 296). Farkas mentions that young people broaden the
generation gap by everyday language use. For example, McDonald’s is referred as

meki, which takes all the grammatical forms a Hungarian noun might have.

According to Gombos-Sziklaine (as cited in Kowner, 2008, p. 96), the use of
English borrowings is common among all members of the Hungarian society,

especially among young people.

2.3.2. English Borrowings in the Russian Language

Since the 18™ century, Russia has considered itself a part of Europe and was
under the influence of different West European societies in different periods
(Proshina, 2005, p. 441). Anglo-Russian language contacts first began in the 16"
century, when trade relations between the two countries were first established. As
Proshina claims (p. 442), the massive flow of English borrowings was observed
during the rule of Peter | at the end of the 17™ century due to the birth of the
Russian fleet. At the beginning of the 19" century, the upper class of Russian

society was interested in English technology, literature and education. The Soviet
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era was characterized by opposition to the influence of other languages. The
period of Khruschev’s Thaw in the mid-1950s and the years of Perestroika are the
only exceptions. In the 1930s, the policy of language purism was especially
strict: the foreign words which were used were replaced by native equivalents. In
the postwar years it was almost impossible to stop the stream of English words,
penetrating into Russian (Savelieva, 2000, p.31). The Soviet urban population
wanted to become closer to the Western way of life, thus revealing opposition to
the official ideology. Anglicisms were merely used in the private conversations of
educated layers of the society, student slang and the jargon of big cities. The
policy of Glasnost proclaimed by Gorbachev promoted closer contacts with the
West (Proshina, 2005, p. 435). After the collapse of the Iron Curtain, Russians
started intensively travelling, and well-to-do families began sending their children
to schools and colleges in the West. The society has understood that mastering
English gives additional opportunities both in work and in leisure. The presence
of English words in the speech has become a marker of prestige.

With the dramatic increase of the foreign imports, the Russian public became
familiar with Western goods (Leontovich, 2005, p.35). The local market has
witnessed the stream of new products under their original names: pleer - player,
fotoki - photo-kit, sprei — spray, piling-peeling-cream. The Western life-style has
also brought the fast food, which had been absent in the Soviet Union: gamburger

— hamburger, khot-dog — hot-dog.

New developments in politics and business life have introduced many economic
and political concepts: votirovat’ — to vote, lobbirovat’ — to lobby, defolt —
default, retsessia — recession. New employment opportunities were the cause of
the emergence of such words as distributer — distributor, diler — dealer, rielter —

real-estate agent, sikiuriti — security-guard (Rivlina, 2005, p. 481).

The development of information technologies contributed greatly to the
promotion of the number of English loan words. As English is the undeniable
lingua franca of Internet (Proshina, 2005, p.438), the computer terminology is

mostly in English. Today one may observe in the Russian language such words
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associated with PC and online activities: chatit 'sya — to chat, khaknut’ — to hack,

a nick — nickname.

According to Cherniak (2000, p. 326), the main reasons for borrowing might be
summarized as the need for new concepts and socio-psychological factors. The
process of the acquisition of new words is extremely dynamic and these
borrowings are mostly introduced with the help of the media. The spread of the
loan words depends on the sphere they are used in. For example, the professional
slang of programmers is full of English terminology, which has not had proper
equivalents in Russian. Thus, the presence of the English vocabulary in
Information Technologies has made it accessible to ordinary computer users. In
the case of the borrowings in the field of economics, there has been a strong need
to give names to the realities which had not existed in the USSR, though, as
Rivlina claims (p. 483), the newly-created concepts are not completely
understood by the public, remaining a privilege of the professionals and

journalister working in the economic sphere.

As Savelieva (2000, p.17) claims, one can observe the coexistence of native
words and newly borrowed English names: pol’zovatel’ — iuzer (user), afisha —
poster, makiazh — meikap (make-up). These semantic doublets can function either
as stylistic variants or in different functional niches. Sometimes a new borrowing
might appear in the same sentence with the word it has replaced. The English
borrowings in Russian can be divided into two main groups (Krysin, 2004, p. 57):
the words which denote the concepts that can be replaced by Russian descriptive
paraphrases (klipmeiker ( clipmaker) —tot, kto delaet klipy ) and the words which
replace vernacular phrases but remain on the periphery of the lexical system
(vkladyvat’ den’gi — investirovat’ (to invest)). Due to the prestige the English
words enjoy in the Russian society, some of the have completely replaced the
native phrases: podrostok — tineidger (teenager), izbirateli — elektorat (electorate)

(Savelieva, p. 24).

Speaking about the integration of English borrowings into Russian, one should

mention the absence of stability in gender (Krysin, p. 59). Sometimes a new word
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inherits the gender of the Russian word it replaces; sometimes the gender is
denoted by the context. The English words borrowed in the plural form may
appear without a Russian inflexion marking the plural and sometimes with it:
leginsy — leggings, fiutchersy — futures. As Krysin puts forth (ibid., p. 53), the
process of integration is multistage and usually starts with phonological
adaptation. In most cases the process of adaptation follows the pattern of
pronunciation mistakes of Russian speakers. As nouns comprise the majority of
the borrowings, most of them are derivable (Cherniak, p. 329): promoushn -
promouter (promotion - promoter), glamur — glamurnyi (glamour - glamorous).
Recently one could observe a frequent use of diminutive suffixes with the
connotation of small size: displeichiki - displays, smailiki - smileys.

According to Leontovich (p. 39), one of the most interesting phenomena to be
observed in the process of the integration of English borrowings into Russian is
the word play, when an English word is replaced with the Russian one, taking into
consideration the phonetic or graphic similarity: DVD is called dovedi (to
accompany), e-mail is referred to as lemelia (the name of the protagonist of a

fairy-tale).

The young people are more willing to accept the new concepts than older
generations, for whom it takes much pain to get used to the new vocabulary
(Krysin, 1996, p. 95). Language adaptation depends on some additional factors as
well: the level of education, the place of residence, the frequency of contact with
American culture. The number of Anglicisms in Russian is not that large in
comparison to other languages. Recently the access to worldwide communication
makes the speakers of Russian observe the phenomenon of penetration of English
words into Russian. According to Maximova (cited in Gorlach, 2002, p. 210), the
influence of the English language on Russian will continue in the nearest future
unless there are some factors which might play a significant role in the slowing
down process of borrowing from English: the complete filling of lexical gaps,

significant changes in political and cultural life, and linguistic purism.
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2.3.3. English in Turkey

According to Dogangay-Aktuna (1998, p. 27), the spread of English in Turkey
started in the 1950s due to the increasing influence of American economic and
military power. English replaced French, which had previously been dominant in
the majority of spheres. In order to be successful in trade and diplomatic relations,
Turkey had to face the fact that English had won its niche in the international
arena, being an essential part of modernization and Westernisation. After the
1980s, with the successful establishment of international ties, it was decided to
support the position of English in the country by introducing it into the school
system. The free market economy has brought into Turkey new brands, new
terminology and popular American culture. Since that time the spread of English

into many areas of Turkish life and language has only increased (ibid., p. 29).

Table 4. The Change in Priorities Given to Foreign Languages in Turkey

Source: Dogancay-Aktuna (1998)

Order | Pre 1773 | 1773-1923 1923-1950 | 1950-1980 | After 1980s
1 Arabic Arabic French English English
2 Persian Persian English French German
3 French German German French
4 English Arabic Arabic Arabic
5 German Persian Persian

As Acar argues (2004, p. 2), English is the implementation of the global influence
on the local culture. The recent research on Turkish media, press and educational
system has shown that Turkish is the most popular foreign language. Acar
emphasizes (ibid., p. 3) that English has a special standing among Turks,
especially among young people, who frequently use such expressions as part-

time, cool, etc.

English is obligatory for having a prestigious job in urban areas (Dogangay-
Aktuna, p. 33). The jobs, dealing with data analysis, import and export, sales,

require English language proficiency. Some employers even mention the
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universities, which are preferred, choosing the ones with English as the language
of instruction. The created valuable image of English promotes the flourish of

numerous private language courses.

The spread of cable TV has contributed greatly to the present popularity of
English in Turkey (Acar, p. 3). Such channels, as, for example, DigiTurk,
broadcast foreign movies and shows in their original language, mostly English.
The significant number of subscribers indicates the level of interest of Turkish
people in Western culture and the language itself. The American movies are
dominant in the Turkish theatres, where they are shown in the original language.

Acar (p. 6) states that the educational policy of the Turkish government
contributes greatly to the strong position of English in Turkey. The foundation of
Anadolu lycees and foreign language lycees, where education is given in English,
has been a significant event, due to which the spread of English in the country has
increased. Nowadays there are 426 Anadolu lycees and 770 super lycees. But, as
Dogangay-Aktuna emphasizes (p. 31), generally upper middle class children are
privileged enough to enjoy good English instruction, as English has not
penetrated other socioeconomic layers of the society, unlike other EFL countries
such as Germany or Japan. Higher education in English as a medium of
instruction is available in such universities as Bogazi¢i University in Istanbul,

Middle East Technical University in Ankara, Haceteppe and Bilkent Universities.

More and more Turks understand the importance of English as a primary factor of
being successful in their lives, as the knowledge of English brings not only the
certain status to the person, but extends job opportunities as well. The commercial
and cultural relations between Turkey and the rest of the world are constantly
increasing, and English serves as a bridge, ensuring easy communication (Caglar
Konig, 1990, p. 160).

As Caglar Konig claims (p. 164), there are certain consequences of the relations
between Turkish and English. One can observe the transfer of definite

constructions, such as composed nominals: basbakan prime minister, altyap:
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infrastructure, Onsecim preselection. The close contact between these languages
contributes to the flow of lexical transfers from English into Turkish. Foreign
elements are often combined with vernacular ones such as super luks daire - super
luxurious flat, popiilerlestirme — popularize. Sometimes derivational suffixes are
added to native words: ozellestirme - privatization. According to Caglar Konig,
the number of English words in Turkish is constantly increasing: resesyon —

recession, rekreasyon — recreation, koordinator — coordinator.

As Acar (p. 9) states, the spread of English in Turkey is an indicator of the
globalization process, and its popularity in Turlish media and education and
among Turkish people is growing. English has acquired an important role in

Turkey as a means of individual and national progress.

2.4. The Ukrainian Language and Globalization

2.4.1. The Process of Colloqualisation in the Modern Ukrainian
Language

The democratization of both social and political spheres of life and liberalization
of moral, ethical and aesthetic principles of the society, simultaneously with the
expanding of the social functioning of the Ukrainian language, caused numerous
changes at all structural levels and renewal of the stylistic norms. According to
Volkova (1998, p. 79), all the processes mentioned above are significant for
different Slavic languages in the post Soviet epoch, which are united by the
characteristic of new level of democratization. But all these phenomena are much
more complicated. Usually they combine both the processes of the
democratization of the literary language (the expanding circle of its social usage,
the diminution of the stylistic distance between the colloguial and bookish spheres
of its functioning, the tendencies towards the removal of the features not
characteristic of this very language or stimulation of its specific peculiarities, the

active searching of the latest communication means under the conditions of the
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vivid rivalry between different means of mass communication for the sake of
enlarging the reading and TV audience), and the overall liberalization of its
standard norms, which means the purposeful shift from its previous state.

Ermolenko stresses (1998) that the liberalization of literary language norms (the
weakening of stylistic restrictions, the increasing of the linguistic units’ variation,
the loosening of the orthographical and oral norms, the uncontrolled stream of the
borrowings) might lead not only to favorable, but destructive consequences as
well (p. 15).

Both processes mentioned above promote the rise of phenomena observed very
rarely before. They include the intensification of the colloquial elements’
functioning not only in the fiction style, but advertising, scientific and formal
styles as well (Zhayvoronok, 2001, p. 49). Recently we have witnessed
tremendous changes in the stylistic range of the national language — the excessive
usage of vulgar, jargon vocabulary and different colloquial elements. One of the
most widely observed processes includes the usage of the English borrowings,
especially in the youth slang and in the speech of the representatives of some

professions (show-business, IT, business).

Kochergan claims (2003) that the aspiration for the renewal of the language
cannot be ignored (p. 9). The shifts from the Soviet Union norms towards the
informal, easy communication are the characteristics of today’s communication.
Still, these changes are not always perceived positively and in most cases cause

the uncertainty about proper usage on the part of the reader or the listener.

Apart from the desire of the largest part of the population to simplify their
communication, this process has been enriched by the openness factor in the
socio-economic life of the country. Due to frequent press-conferences and public
addresses of the politicians not using prepared texts, the mysterious curtain, which
has always surrounded these groups, has been removed. Thus, the people found
out that there are no crucial differences in the speech of representatives of

different social layers (Ermolenko, 1998, p. 21).
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As Zhayvoronok mentions (2001, p. 52), one of the most noticeable
manifestations of the democratization process according to the “European” norms
in the communication sphere has been calling the people, including the officials,
without their patronymic. Such cases were first observed during the time of
perestroika. It has become usual to conduct live TV programs, without
preliminary recording and editing, including the presence of informal speech
markers: addressing “you” to a journalist not present in the studio, using

colloquialisms.

In comparison to such examples of speech elements, the main characteristics of
the recent speech are the mass impregnation of the text with the stylistically
lowered units as displays of bravado. This is an example of the jargonized speech
about the editors’ forum in Frankfurt: “A B3arani xanssu y ®pankdypti noBHo!
MoskHa XOIUTH 3 MpEe3eHTalll Ha Mpe3eHTalliio 1 ckpi3b ictu 1 muTH. [lpaBna, npu
[IbOMY BapTO MPHUMOBJIITH MIOCh Ha 3pa3ok “Excenenm (excellent)! Inxpeoion!
(incredible)” — i, xTo3Ha, MOXe , UIS Bac BIIKPHIOTHCS HOBI ONNOPMIOHIMI3
(opportunities) ”, which means: “There is a lot of fun in Frankfurt! You can attend
all presentations, eat and drink everywhere, saying something like: Excellent!
Incredible! And who knows, maybe you will find new opportunities.” (O. Koval’,
the president of the editors’ forum in Lviv, 31.10 — 6.11.2007). In the example
given above the speaker uses the English borrowings “excellent, incredible,

opportunities” in order to attach colouring of irony to his remarks.

Tracing the mass desire to stand back from the fixed frames of communication,
there is an ostentatious repulsion with the previous system, which includes not
only its socio-political principles, but its moral values as well (Kononenko, 2001,
p. 64). The system we are speaking about is not only the traditional Soviet
worldview with its typical obligatory worship of the totalitarian society as
something positive, and elevated. It also includes the traditional Ukrainian

concepts.
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2.4.2. The Recent Changes in the Ukrainian Language

Apart from the inherent characteristics of the Ukrainian language and creative
activity of the people whom this language belongs to, there has been a long
process of establishing its full expressive potential.

The Ukrainian language has a rich vocabulary, quite differentiated with regard to
the spheres of usage and functional characteristics. At the same time, it has a

developed terminology to meets the needs of today’s science and technology.

Recently the expanding of the Ukrainian language has been widely observed in
the Ukrainian society. But this process is being accompanied by some
phenomena: the liberalization of norms and the decrease of the language
standards (Radchuk, 2002, p. 63). In other words, quality is unable to catch up
with the quantity in this case. It would have been natural if at least some efforts
had been taken to preserve the level it had reached during the previous level of
development. Quite a lot of people feel uneasy because of the mass saturation of
the language with different borrowings. The situation has been worsened by the
fact that many of them have equivalents in the Ukrainian language: briefing
(opudinr) — 3ycrpiu (zustrich); dividend (muBimenm) — mpubyrok (prybutok);

know-how (aoy-xay) - 3Haro sk (znayu yak).

Each nation’s language functions and develops in the context of other languages
and under the influence of this context. All nations and countries keep
contributing to the mutual scientific, political and economic relations. This fact is
the easiest explanation why all the efforts for the artificial isolation of a language
are meaningless and contradictory. National selfhood is determined not only by
the number of specific words. Koc’ (2003) emphasizes that the national
peculiarity of a language is formed by numerous standard components, which are
fundamentally combined into one functional system and serve as the means of
communication and one of the nation’s factors (p. 38). It is only the specific

character of this functional system that reveals the language durability.

53



The mutual enrichment of the languages is one of the ways that the languages of
the world evolve. The linguistic mechanisms of this interaction during the
different periods of the language history might have various peculiarities. The
borrowings do not always benefit the language development. According to
Azhnyuk (2001), some communication spheres demand the implementation of
serious regulatory activities, such as the information sector, especially

% ¢¢

advertising, where we can witness the foreign words’ “aggression” (p. 50). These
phenomena have nothing to do with the enrichment. Enrichment is a process
when the verbal symbol of one language covers the conception field of the mother

tongue, creating a new meaning or enlarging the connotation of an existing word.

Thus we can observe a common phenomenon, which is the logical consequence
of the situation mentioned above. Some people fall under the influence of fashion
and begin following what they have heard on TV or over the radio, though they
used to speak the standard Ukrainian language, familiar since their childhood.

During the past decade, the Ukrainian language life has witnessed some changes.
They are connected with the declaration of the independence on the one hand and
the increasing participation of the country in the globalization processes on the
other. The growing interest of Ukrainian citizens in the latest information
technologies, first and foremost the Internet, made the country open to external
influence in the socio-political, intellectual and cultural spheres of life, as well as
with regard to moral aspects and daily life. The language has not remained
immune to this process. Radchuk defines the recent process as the abolishment of
all restrictions on free information exchange and the increasing access to the
Internet causing the extreme increase in the borrowing, codeswitching, and the
parallel functioning of several languages in one communicative space (ibid., pp.
54-55).

Decolonization and globalization are phenomena different in kind, opposed to
each other in many aspects. Decolonization is connected with the establishment of
the national identity. Aznyuk believes (2001) that in the sphere of communication

at least three problems should be solved: 1) the increase of the Ukrainian
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language native speakers; 2) its expansion in the spheres where it is little
represented; 3) language purification (phonetics, grammar, vocabulary) of the
borrowings, especially its derussification (p. 48).

Globalization mostly includes the information openness, thus the presence of
foreign participants in the communicative process is expected (Walter, 2001, p.
41). Its nature is transnational, even cosmopolitan. Its inevitable partner in many
countries is bi- or multilingualism. Information intervention is realized with the
help of such means as radio and television, newspapers, the Internet, information
maintenance of the consuming market. The effects of globalization have become
noticeable in the educational sphere, due to the English language classes and
Internet addiction. Recently we have witnessed a great number of distance
educational programs, which are impossible to be used without sufficient
knowledge of English. At the same time a number of testing programs such as
GRE, TOEFL, IELTS have become an essential part of the educational process,
impossible to deal with without mastering the language at the proper level
(Azhnyuk, pp. 49-50).

Globalization stresses the struggle for the domination in the information space. It
is not only about the media corporations’ rivalry, but that of national languages as
well. The functional niche of the Russian language in Ukraine has been replaced

not only by Ukrainian, but by English as well.

According to Zhayvoronok (2001, p. 51), the language has become an active
participant in the commodity exchange, at the same time being a commodity
itself. It is easy to see from the examples of audio-, video- output, computer

games, concert activity of musicians, and publication activity.

2.4.3. The Historical Aspect of the Penetration of English Borrowings
into the Ukrainian Language

According to Trudgill (2002), language contacts have been widely studied within

different linguistic paradigms (p. 90). Language contact situations have been
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investigated in terms of language transfer, various kinds of interference, code-
switching and code-mixing, bilingualism and multilingualism. Misechko (2000)
states:

...today linguistics focuses on relationships between
language, culture and thought; this view has proven itself
useful in many linguistic spheres, including language
contact studies. (p. 21).

One of the essential dimensions, which cannot be ignored, is the globalization of
the English language. It has created a new type of language contact situation and

thus a new type of bilingualism. As Crystal (2003, p.19) states:

...where one of the languages is the global language,
providing access to the world community, and the other is a

regional language, providing access to a local community.

The most important issues to be faced are how national linguacultures are
influenced by global English and what socio-cultural changes facilitate such
influences. A continuous cooperation of the language-borrower and the language-
donor is successful if tested with the time and social needs. The area most
influenced by other languages is that of vocabulary. It is connected with the fact
that there have always been economic, political, cultural and other relations
between nations; consequently, the language is enriched by words and
expressions from other ones. The borrowing of foreign lexical elements is one of

the basic ways of the vocabulary enrichment.

Azhnyuk (2001) stresses that the Ukrainian language has been mostly influenced
by English by the means of lexical borrowings and calques (exact reproductions
of an English term with the Ukrainian language-inherent material) - (gamburger -
hamburger), semantic changes of Ukrainian lexical units, which have been
interpreted as semantic calques (e.g. the word kontrolyuvaty used to mean to

check in Ukrainian, but underwent the influence of its English analogue and
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developed the meaning to command) (p.52). Among other changes we can
observe the changes in connotations (such words as agresyvniy, ambiziyniy -
aggressive, ambitious have lost the negative connotations they used to have
originally), changes in derivational patterns (some pseudo anglicisms, created
with the help of lexical elements of the English language, such as npecmen —
dressman (a male model)). The grammatical influences have also left their impact
on the language development, e.g. the increased use of grammatically
unchangeable forms and “noun + noun” word-combinations, as in Savik Shuster

show.

We should pay attention to the increased use of previously uncountable nouns in
the plural, e.g. biznesy — “businesses”. Phonological influences should also be
taken into consideration, e.g. in such words as Florida or Washington the stress is
shifted back to the first syllable like in English, though previously, being adjusted
to the Ukrainian accentual pattern, the stress was laid on the second or third

syllable.

Graphics and punctuation have also been influenced by the English borrowings,
e.g. capital letters are used instead of small ones in the names of companies,
changing the arrangement of quotation marks, when both components are placed
in the upper part of the text, while in Ukrainian the first component of quotation

marks is usually used at the bottom of the line.

A special attention should be paid to discourse influences, such as the transfer of
certain standardized text patterns, such as TV and newspaper news presentations
or business letter organization. There has been a considerable decrease in the use
of traditional Ukrainian patronymics, especially names of political and show-
business figures. Particular attention should be paid to lexical changes, because
they are more evident than other changes in any linguistic sphere. These changes
can be analyzed from different perspectives, for example their semantic functions,
whether the words are borrowed to give a name to a new phenomenon, or to
provide stylistically colored synonyms for existing Ukrainian words. As

Misechko states (2000):
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...the meanings of some of the borrowings remain intact,
while other English borrowings are transformed in the
process of transfer to meet the needs of the Ukrainian
language and society (p. 29).

Some lexical items are borrowed for a short time as a matter of fashion or for
some other reasons, but finally disappear as unnecessary for the language-
borrower. The borrowed items reach different levels of assimilation in the process
of their functioning. This level is determined not by the chronological hierarchy
of their appearance, but by the practical applicability at the current moment. A
word, which had been borrowed earlier, will not necessarily be assimilated better
than one which penetrated into the language later.

The first significant contacts with foreign cultures started during the time of Kyiv
Rus’s baptism, at the time of Peter the Great’s reforms, and all through the
nineteenth century (Proshina, 2005, p. 441). The periods of cultural dialogues can
be subdivided into stages. At the very moment that one culture starts borrowing
from another one, at first, usually, foreign texts occupy a higher cultural position.
They are considered to be “more beautiful” than “outdated” domestic texts. Later,
it is possible to observe the following phenomenon: foreign texts and vernacular
ones adjusting to each other: translations and adaptations grow in numbers,
“imported” ideas are no longer accepted as “perfect”, people come back to their
forgotten roots. According to Proshina, the host culture might reach the stage
when imported concepts become so much adjusted to the recipient culture, that
are no longer perceived as borrowed (ibid., p. 443). This idea is closely connected
with the two types of translation strategies, which emerge in response to the

domestic cultural situation: domesticating and foreignizing.

Most English words started coming to the Ukrainian language through Russian.
English words appeared in the Russian literary language in the nineteenth century

due to Western European languages, for example French: 6roo0acem (byudget)
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(French budget from English budget), and because of the direct contacts with
native speakers.

The possibility of such contacts was immensely increased during the reign of
Peter I, who was trying to establish closer and more regular connections of Russia
with Western countries, to approach European standards, which was accompanied
by noticeable changes in the vocabulary.

The next wave of borrowing started in the 1830’-s and lasted until the 1890°-s.
Misechko (2000), dealing with the formation of the Ukrainian literary language,
claims that this period is marked by the national language supression, which
through the Empire decrees (1863, 1876) had to use the imposed norms of the
Russian imperialism, such as the printing of school text-books, translation and
original literary pieces in Ukrainian being forbidden (p. 119). Most of the
borrowed words were internationalisms — the words with a similar meaning in
different, sometimes not kindred languages. These are such words as 6oikom
(boycott), 6okc (box), 6r00xcem (budget), eenemuxa (genetics - genetika), eymop
(humour - gumor), excnpec (express), excnopm (export), imnopm (import), mamnx

(tank), wex (cheque).

As Azhnyuk indicates (2001), the first decades of the twentieth century were
marked by presence of such words in the Ukrainian language as oorcaz (jazz),
ceemp (sweater), mpaxmop (tractor), mponeu6yc (trolleybus), ¢penu (french),
poxempom (foxtrot), ¢pinem (film), uemnion (champion) (p. 51). This period was
not rich in borrowings due to the fact that a newly-created Soviet state was in
isolation from all other countries. Starting with the 1920’-s, the process of

borrowing was intensified in the areas of science, technology, sports and culture.

At the first stage of borrowing after the collapse of the Soviet Union the influence
of English was hectic: Ukraine was trying to catch up with the world English
language community. After the minimum stock of concepts, necessary for mutual
intelligibility was built up in Ukrainian, the hunger for innovations diminished.

Some borrowings disappeared, others were replaced by Ukrainian neologisms: the
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word “media” was replaced by the Ukrainian abbreviation ZMI which stands for
zasoby masovoi informatsii — the means of mass information. It was at the end of
the twentieth century Ukraine that underwent changes in its social life, thus
joining the world community. Surely, the linguistic situation in the society
changed as well. English-Ukrainian translations have increased in all spheres,

including the mass media, mass culture, and advertising

Changes in dominant cultural values might be the main reason for the assimilation
of words that denote the appropriated value concepts. For example, the borrowing
of the word PR — public relations, has brought the concept of an artificially
created friendly communicative climate, though originally the Slavic culture

disclaimed open demonstration of friendliness to strangers.

In the middle of the twentieth century because of the so called socio-political
“thaw” the penetration of English borrowings into both Ukrainian and Russian
languages increased. The vocabulary was supplemented by such words as
asemocmon (autostop), 6ecmcenep (bestseller), opugine (breefing), secmepn
(western), oemexmus (detective), ouzatin (design), inmeps 1o (interview), kemnine
(camping), xonuepn (concern), menedacep (Manager), roy-xay (know-how), ogic
(office), npec-peniz (press-release), cmpec (stress), maim-aym (time-out),

mpetinep (trailer), xo6i (hobby).

As Misechko (2000) stresses, the English borrowings, which are used in
Ukrainian, are mostly connected with the following spheres of life and society (p.
65):

Table 5. The English Borrowings in the Ukrainian Language
Source: Misechko, 2000

Science Politics, Finance Agriculture Flora,
Mass Media Fauna
Gromayis aymcatioep bankHoOm Hpenaoic 0JfCYHei
(flotation) (outsider) (banknote) (drainage) (Jungles)
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anecoi
(algol)
paoukan
(radical)
Keaszapu
(quasar)
Pene BanTt-
HUMN
(relevant)
(akropian

(factorial)

IMNIYMeEHm
(impeach-
ment)
MIimuHe
(meeting)
cnikep
(speaker)
nabnicumi
(publicity)
cniy
(speech)
botikom

(boycott)

Konipaum
(copy-
right)
menoep
(tender)
JIeHO-T13
(lend-lease)
oemnine
(damping)
iHgecmop

(investor)

aymopuoune
(outbree-
ding)
Komnocm
(compost)
westom
(cheviot)
Gepmep
(farmer)

cemep
(setter)
niHuep
(pin-
cher)
Myc-
mane
(mus-
tang)
CNAaHiens
(spaniel)
OKa

(yucca)

Table 5 (continuation). The English Borrowings in the Ukrainian Language
Source: Misechko, 2000

Sport Fabric Food Music, Measure
Art

aym Ooicemnep Oigh- o103 bapens

(out) (jumper) wmexc (blues) (barrel)

Kopm nisicama (beef- steak) non-apm eam
(court) (pijamas) 0oicem (pop-art) (watt)

cem ceemp (jam) ckemu 2a10H

(set) (sweater) KOK-melilb (sketch) (gallon)
pekopo wopmu (coctail) meicm MU
(record) (shorts) Jleny (twist) (mile)
mpenep naow (lunch) pokcm- Gynm
(trainer) (plush) nyoine pom (pound)

(pudding) (foxtrot)

Most borrowings are connected with a mode of life and reflect peoples’ relations

in different life spheres of life. These are such words as 6apmen (barman), ceiim
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(game), oawncune (dancing), napmmuep (partner), cepsic (service). The need for
these borrowings is determined by non-linguistic factors.

As Kosanovich (1998) suggests, there are many words in Ukrainian for which the
English language has served as a channel of transfer (p. 178): anicamop (Engl.
alligator from Spanish el lagarto), copura (Engl. gorilla from African),
eymanepua (Engl. guttapercha from Malay), oocyneni (Engl. jungle from Indian

jangal), niorcama (Engl. pyjamas from Indian), etc.

Some borrowings are the concepts which are internationalized quickly and
semantically give little evidence about the historical background. This category
comprises many Latin and Greek borrowings, sometimes combined, phonetically
and morphologically adjusted to the language. Thus, Ukrainian has witnessed the
presence of such words as ab6oniyionizm (abolition-abolitionism), eepouxm

(verdict), kaniman (capital).

Most borrowings in this category are the words which comprise two morphemes:
an English morpheme and a Latin or a Greek one: asmocmon (autostop — auto and
stop), anmughpus (antifreeze — anti and freeze), axsarane (aqualung — aqua and

lung), etc.

Some English borrowings have preserved phonetic and grammar features not
typical for Ukrainian and that is why they are recognizable as “strangers”. These
are such words, indeclinable in Ukrainian: 6yneano (bungalow), sicki (whiskey),
oenoi (dandy), depb6i (derby), xanoe (canoe), noy-xay (know-how). Most English
borrowings are graphically and phonetically assimilated. One of the rarest
phenomena is when a noun is used in singular, originally having the
characteristics of plural form. The Ukrainian word “6yrcu” (bootsy-boot) is a
derivative from the English plural form “boots”; Ukrainian “kexc” (keks) comes

from the plural form “cakes”.

Fedorets (1997) stresses that:
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Sometimes it is difficult to know for sure which part of

speech was the original for the derivative: a noun or a verb
(p.79).

The explanation of this phenomenon lies in such means of a word-formation as
conversion, which causes the words’ similarity despite their applicability to two
parts of speech, e.g.: ézegp (Engl. noun bluff, verb.to bluff), oucnaei (Engl.
noun.display, verb to display), imnopm (Engl. noun import, mieci.to import),
nigpm (Engl. noun lift, verb to lift).

Misechko stresses (2000) that most adjectives get adjusted to the norms of the
Ukrainian language quite easily (p. 32): xomgpopmabervnuii (komfortabel’niy -
comfortable), rosbnui (loyal’niy - loyal), pesucmuenuii (rezestyvniy- resistive),

penesanmnuii (relevatyvniy-relevant).

Sometimes the borrowed adjectives are turned into nouns, once having penetrated
into Ukrainian: an English adjective “pink” has been turned into a noun ninx (a
pink paint made from chrome). Such changes happen to English adjectives and

verbal forms which have an ending —ing: érromine (blooming), kpexine (cracking).

One of the most interesting cases according is when various word-combinations
are borrowed and expressed with the help of a noun in Ukrainian: zompyas
(homerul’ - Engl. home + rule), noxaym (knockout — Engl. to knock, ymaputu +
out), noxoayr (knockdown, Engl. to knock + down), aspax (avral, Engl. over +

all), noy-xay (know-how, Engl.to know + how).

Some nouns have emerged as a result of compound words’ borrowing, e.g.:
oanknoma (banknote - bank-note), conxinep (goal-keeper), 6yxmexep (book-
maker). A separate group comprises the borrowings which have emerged in
English as abbreviations, but used in Ukrainian as terms: ancon (algol -
algorythmic language), xa¢ ( cuf - cost and freight), xazep (laser - light

amplification by stimulated emission of radiation).
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Among English borrowings used in Ukrainian, there are also words coming from
proper names. But as borrowings they are used as general concepts. For example,
the word 6ouxom (boycott) originates from the surname of Captain Boycott,
whose leaseholders first used the tactics of “boycott”. This list may be
supplemented with the names of natural phenomena and social processes,
derivated from English proper names: dazsmonizm (daltonism) — coming from the
surname of a physicist Dalton; dapsinizm (Darwinism) — from the surname of a

natural scientist Darwin.

Some borrowings have changed their initial meaning since the first
implementation (Kosanovich, p. 179). For example, the word “cmaiix” (Engl.
“slide™), first was used in the meaning “a moving seat for a rower in a boat”, then

was used for a colourful diapositive.

Realizing the depth of the Ukrainian language’s historical roots does not neglect
its perception as a constantly developing system. Its development is determined
by polyfunctional requirements not only inside Ukraine, but in its international

connections as well.

2.4.4. The Presence of the English Language in the Ukrainian
Information Space

According to Koc’ (2003, p. 39), one of the most noticeable consequences of the
globalization process is the quantitative increase and the qualitative increase of
language codes. They have the following manifestations: a wide variety of codes
in the discourse, code-switching, code-mixing and borrowings. The codes’ variety
is manifested in a number of mass media, which use two or more languages
simultaneously. For example, such newspapers as “Stolichnye novosti” and
“Tovarysh” present the materials both in the Ukrainian and Russian languages.
Meeting the needs of the English-speaking readers (businessmen, diplomats, etc.),
the English-speaking newspapers, such as “ The Kyiv Post 7, “The Day Weekly
Digest”, “Welcome to Ukraine” and “The Ukrainian” have occupied a permanent

niche in the society. A trilingual magazine “The President” is published for
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readers whose mother tongues are English, Ukrainian or Russian. Some

companies present the announcements about job vacancies in English, even in

Ukrainian and Russian-language newspapers. According to the catalogue of
subscribed editions of the subscribing agency KSS, the materials in three
languages (English, Russian, Ukrainian) are regularly published by the newspaper
“Avizo”, magazines “Galaktika”, “Reporter”. The magazine “Economist”
publishes articles both in Ukrainian and English. The Russian-Ukrainian dialogue

is being interrupted by the “English voice”.

One of the forms of the English language presence is the presence of English in
the numerous movies, serials, cartoons. English obscenities, scribbled on the

walls in the corridors, prove the fact of the language contact.

A variety of codes is favorable for other varieties of language contact, such as
codeswitching for example. It takes place in longer or shorter text pieces, starting
with separate words and syntactical structures and finishing with entire
paragraphs. The most significant indicator, which points out the codeswitching in
writing is the Latin alphabet. If we are speaking about the presence of separate
foreign words, it is essential to differentiate between borrowings and code-
switching (the indicator of the foreign origin in the oral speech is pronunciation).
According to Onysko (2007, p, 36), borrowing is a lexical process that is
accompanied by morhological assimilation in the receptor language, whereas
codeswitching is the confrontation of sentences or sentence fragments, internally
compatible with the morphological and syntactic rules of the source language.
Unlike the Cyrillic graphics, the Latin one is not able to take the Ukrainian case
endings (Kononenko, 2001, p. 64).

Youth society is characterized by a high frequency of English-Ukrainian
codeswitching. This is an announcement in Kyiv-Mohyla Academy (17.02.2005):
“Ilo yBaru crynentiB 2 kypcy! Deadline monmaui xypcoBux pobit — 24 mrororo.
[MouaTok 3axucty — 29 nrororo. Good Luck! Anminictparis. ” If we translate this

paragraph into English, it will sound as: “Sophomores, please, pay attention that
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the deadline for the term projects is February 24. The defense date is February 29.
Good luck! ” The English borrowings “Good luck” and “deadline”, written in

Latin graphics, point out the frequent usage of these phrases.

Considering the shorter speech units (words, word-combinations), it is not always
possible to determine, whether it is a case of codeswitching or borrowing. Such
indices as graphics, pronunciation and grammar sometimes fail to give a definite
answer. A considerable number of words are being used recently in both
Ukrainian and English graphics. In the title of the article by Natalka
Bilocerkivs’ka “Uu moxnuBuil ykpaiHcekuil bestseller?” (magazine “Kritika”,
1997, Nel), the borrowing is used in the Latin graphics, though in the text it is
used in the Cyrillic one much more frequently. Different sources are the examples
of such notions as PR — kamnanis (PR-company), fundraising — ¢anapeisiur,
cexona-xeH1 — second-hand. When these forms are used in the text in the oblique
case?, they are mostly written in Cyrillic, because thus the case inflections look

natural.

In the advertisements the word “Internet” (in Latin alphabet) is often to be found
in the positions which demand the usage of the oblique case but due to its foreign
spelling it is used without its case ending: “Bam kimtou g0 Internet” — “Your key
to Internet”, “Bcee, mo tpeba ms sxutts B Internet” — “All you need for the life
with Internet”. The proper names of such companies as McDonald’s, Sony,
Motorola, Coca-Cola gave a considerable push to the expansion of Latin graphics
in Ukrainian texts. Their logos are impossible to be transliterated. Due to
billboards and other means of advertising, they have become a noticeable

component of the city landscape, TV broadcasting, and the publishing business.

Starting with the 1990s, it is possible to speak about the prevalence of English
names in the language milieu (Radchuk, 2002, p. 54). The displays of the Latin

alphabet in Ukraine are not only in the names of the foreign companies.

%An oblique case (Latin: casus generalis) in linguistics is a noun case of synthetic languages that
is used generally when a noun is the object of a verb or a preposition. An oblique case can appear
in any case relationship except the nominative case of a sentence subject or the vocative case of
direct address.
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Many enterprises, founded in Ukraine, have English names such as “Art Line”,
“Upgrade”, “Cosmopolitan”. It is fashionable to give English names to companies
and shops, which can be written both in Cyrillic and Latin: “becr Jlaiin” — “Best

Line”, “Hpro Bing “ — “New wind”, “Komm’rorepaenn” — “Computerland”.

The ideological companions of decolonization are freedom of information,
openness, liberalism, European and, more broadly, a Western orientation. At these
points the meanings of decolonization and globalization coincide. The language
life in Ukraine has immediately responded to the overthrow of ideological taboos
with the considerable changes not only in the mass media language, but in the
literary language as well (Koc’, p. 39). The language of many publications has
taken the features of collage: “Cssto I'apsitaoro Koxanust ¢ Nescafe” (the title of
an article in the newspaper “Fakty” 27.02.01, p.11). When we translate it into
English, the title becomes: “The Holiday of Love with Nescafe”. This
phenomenon is widely spread in the advertising language, especially among the
internet-providers: “Connect 6e3 mpabnos. 1liHHi TpU3K Bii HAIIOTO MMapTHEpa
on-naun marasuna ”, which means: “Connect without troubles. Special offers
from our on-line shop.” In this example the element of the mixed grammar is used
as the means of stylization to the language of gamers and computer users. The
English words “trouble” and “on-line” are used in Cyrillic alphabet, besides

“trouble” has the case ending peculiar for Ukrainian nouns.

A variety of codes and changing grammar are peculiar for not only mass media,
advertising and colloquial speech, but for the scientific, technical texts and
literature articles as well. From this point of view one of the most interesting
examples is the magazine “Kritika”. Its highly intellectual articles are saturated

with allusions and guotations.

This magazine has always been well-known for a wide range of foreign
borrowings, in particular from classical and Western-European languages. During
the Soviet times this tendency grew weaker, but did not disappear completely.

During the last decade, the significant number of foreign insertions has increased,
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mostly including English. Mastery of English is eagerly displayed both by the
Ukrainian authors and by the diaspora. For example: “...Te mo poOuTh KHIXKY
CHJIHOIO Ta OPUTIHAJIBHOIO - ... PaHUYHA, OYI[IMTO HEMOTraMOBHA BiIKPUTICTh,
telling it like it is, camo orosieHHs; ojaHe CI0BO — aBTOOiorpadiunicts”. In this
case the English expression “telling it like it is” is used without changing its
graphics or meaning, for emphasizing the existing utterance (Barannyk, 2001, p.
43). Recently a stylistic fashion for intertextuality has been formed. Intertextuality
implies the idea that no text is unique and original; it is a set of references and
quotations from other literary works, or readers’ referencing of one text in reading
another (Graham, 2000, p. 37). According to Azhnyuk, “...getting pleasure from
the language itself and intertextuality occupies one of the leading roles” (2001, p.
50). Intertextuality is revealed both in codeswitching and codemixing, including
national codes first and foremost, but social or regional dialects are also taken into

consideration.

The fashion for intertextuality leans on the expanding change of the language,
including peripheral mastering of English (ibid., p. 37). Codeswitching can take
place not only in the newspaper article or advertisement, but in the proper nouns
as well. Two examples are the band “The Bit0”, the newspaper “Kumxuuk
review”. An extraordinary case is the name of the chocolate “Sweet touch”, which
has the same meaning in Ukrainian — “conoaxuii motuk”. In this case the name of
its producer is used for promotional purposes. Its name is “Csitou”, which in
Ukrainian sounds exactly like “sweet touch”. This advertising method is valid
only if a large circle of English-speaking consumers is present, even with a

comparatively low level of knowledge.

Codemixing is closely related to codeswitching. According to Onysko (2007, p.
42), codeswitching implies a speaker’s shift from one grammatical system to
another, whereas codemixing is a hybrid form, derived from distinct grammars.
The structural differences between English and Ukrainian, their genetic distance
and the character of the bearers’ language awareness restrict the mixture of these
national codes, even in those environments where they have been daily in touch —

the Ukrainian diaspora of English-speaking countries. But in Ukraine itself as
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well, the individual elements of English grammar penetrate into functional
spheres of Ukrainian language, first of all into the texts which are related to the
trade, information, maintenance, and service sectors (Internet, mobile
communication, etc.) In particular, the expansion of the attributive noun usage in
preposition to the marked word is a frequent phenomenon: “UMC- marazun ” —
“UMC - shop”(the billboard next to the cinema ‘“Zoryaniy” in Kiev), “nosninmeHa
Windows 95/98/200” - “improved Windows 95/98/200” (the notification on the
box); on-naitn-marasun — on-line shop, Iaurepuer-marasun - Internet-shop, etc.
The attributive element can stay in the Latin graphics form or be orthographically
changed, which is why it is difficult sometimes to draw a distinct line between
codemixing and codeswitching.

A typical example of a codemixing is the usage of the English flexion —’s, the
sign of the possessive case, as in the name of the fast-food restaurant
“Poctuk’s”, literally: “the restaurant which belongs to Rostik.” There is no
doubt, that the Ukrainian name is a structural borrowing, most likely copied
from the name of the world-known brand McDonald’s. The advertising covert
sense is the following: “Rostik’s” is a Ukrainian version of McDonald’s
restaurants with their modern style and service. The arising of such linguistic
innovations demonstrates that the influence of globalization on the language
consciousness of Ukrainians takes definite grammatical, stylistic and semantic
forms (Misechko, 2000, p. 64).

The sphere of lexical borrowings is wide and abundant. A completely expected
process is the penetration of English borrowings into the modern youth slang
(kpetizyxa-kreyzuha-crazy; xeanonymu—helponuty-help), business communication
of the foreign representations’ staff and the Ukrainian companies, which maintain
regular business contacts with them (anzixauis-aplikatsiya-application; oeonatin-

deadline; xewmnymu-keshnuty-cash).

The globalization influence on the features of the Ukrainian language can be

summed up by such conclusions (Azhnyuk, 2001, p. 51):
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1. Due to globalization, the presence and significance of English in the
information-communicative sphere of Ukraine has significantly increased.
Side by side with Ukrainian and Russian it is an equal participant in the
struggle for the language consciousness and language activity in certain
communicative environments;

2. The influence of English is shifted on the language activity (code-
switching), language consciousness and the whole language system;

3. Most functional styles of Ukrainian language are influenced by the
English language presence, which is felt on all its hierarchical levels;

4. The co-existence of three national codes, their frequent switching, mixing
and a considerable intensity of intercode borrowings provoke the fashion
for intertextuality, which impairs language norms and lowers the threshold
of sensitivity for its violations;

5. Weakening language norms and destabilizing the language, decolonization
and globalization give simultaneously a great push to the renewal and
development of the Ukrainian language, increase of its information

resources and expansion of its functional sphere.

Globalization is a market phenomenon. It does not acknowledge sentimental
arguments. Under its influence the language goes through and will continue going
through changes. The competitiveness of the Ukrainian language is connected

most of all with its ability to respond to the pragmatic needs of the nation.

The mass media experience this influence as well. As Fedorets mentions (2000, p.
51), a significant peculiarity of oral mass media is the speed of the
communicative interaction, which means that information should be understood at
once. Unlike the written text, the repeated presentation of the oral text by the
addressee (in order to understand the contents of the utterance, to consult a
dictionary or a reference book) is usually impossible. The exceptional cases are
when the same text for some reason or other is repeated or reproduced in

recording.
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That is why the verbal design of the oral text in mass media should be that close
to the language competence of the expected addressee in order for him to get the
main idea at once. It includes the lowering of the language standard of the
interlocutor, which cannot but leave its trace on the language standard. That is
why the abuse of borrowings in oral mass media makes no sense. The addressee
will either not accept the information or will misinterpret it. In this connection the
problem of borrowings becomes very acute, as it can cause such undesirable
phenomenon for mass media as the loss of information. It might happen through
the excessive usage of the borrowings, which have not been understood properly
by native speakers, but are widely used in modern advertising. The stream of
borrowings may also reach the literary language through some sociolects (youth

slang, IT slang, e-language, etc.).

The mass flow of borrowings, first of all the English ones, which has become one
of the features of cultural-economic integration, is a real catastrophe sometimes.
For example: “ABiakommanis “Aepoduior” 3 15 TpaBHs 1998 p. BBena “peiicu 6e3
naminas”. Craryc “non-smoking flight” orpumanu 13 peiicis.” This abstract may
be translated as: “The air-company “Aeroflot” has provided non-smoking flights
since May 15. Thirteen flights have got the status “non-smoking”.” (magazine
“Aeroflot”,1998, Ne 3). In this case the author copies the English construction,
exactly trying to replace it with an appropriate Ukrainian equivalent. One more
example: “Ha po6oTy 3a KOpIOH 3ampoIIyIOTh TaKOX Yy SKOCTI Mmooeii,
odiianTku, peyenuiionicmku, ryBepHaHTKU.” (Aud., 1999, Ne 19). We can
consider this sentence as: “Models, waitresses, reception-service and governesses

are needed for work abroad” (AiF., 1999, Ne 19).

The possible negative consequences of unaccepted borrowings are especially
noticeable in oral mass media, because there is always a probability that a listener
fails to get all information at once. As linguists such as Fedorets (2002) and
Misechko (2000) mention, the oversaturation of the language with English

borrowings is an important social and cultural problem.
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2.4.5. Advertising in Ukraine and its Dependence on the English Loan
Words

According to Fedorets (1997), the end of the twentieth century and the beginning
of the twenty-first century can be characterized by cardinal changes in the
political, social and economic life of Ukrainian society (p.103). New approaches
with regard to the strengthening and development of relations between countries
have taken on special significance. As he claims:

changes in the life of the modern society are reflected in its
languages, as it is known that a language is a dynamic
system and it rapidly reacts to the development of science
and technology (ibid., p.102).

The lexical system of the present-day Ukrainian language reflects every new
object or phenomenon that appeared in our life at the turn of the new millennium.
After opening the Ukrainian market to overseas goods a lot of trade dealers
appeared on the territory of Ukraine. As a result, a net of advertising agencies has
been opened for attracting Ukrainian consumers. Advertising texts became an
integral part of almost all newspapers and magazines. Advertisement plays a great
role in the distributing goods from manufacturers to consumers. About this issue,
Koc” (2003) says that “in the vocabulary of present-day Ukrainian
advertisements, commonly used words predominate, though socio-political
vocabulary, emotionally-coloured words, terms, borrowings from foreign

languages are used as well” (p.38).

The English borrowings in the Ukrainian language are conveyed with the help of
transcription or transliteration. Transcription means the adequate word
reproduction with the help of language-borrower’s graphemes. The dominant
factor in this case is the word’s sounding in the source-language. When graphics
is considered more important, we are speaking about transliteration (Radchuk,
2002, p. 47). Transliteration is a mapping from one system of writing into

another. The main aim of transliteration is to be exact, so that a reader can
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reproduce the original spelling of transliterated words. Transcription maps the
sounds of one language to the script of another language and mostly implies
looking for a better way to convey foreign words into a particular language (ibid.,
p. 49).

English spelling is non-phonetical, that is word graphics often do not coincide
with its pronunciation. For example, in the English language the word “tank™ is
pronounced with an open sound [&], but both in Ukrainian and Russian the sound
[a] is used. In the word “park” the vowel [a:] is pronounced, but the consonant [r],
following it, is omitted. In the Ukrainian language the sound [r] is distinct and
instead of [a:], [a] is used. Sometimes an incomplete acoustic correspondence
between foreign and Ukrainian sounds causes several variants during the process
of assimilating the foreign sounds in the Ukrainian language. The English “00” in
Ukrainian is conveyed by two sounds: [ y]and[o] ([u],[0]), e.g.: foot — dyT
(fut), cook-xoxk (kok).

At the first stage of the “penetration” into the vocabulary, the English words are
written in Latin: ,,JToctym g0 mepexi Internet — e Bariri 6e3mekHi MOKIHBOCTI Y
Oi3Heci, HaBYaHHi 1 mpocTo B kHTTI!” - “The access to Internet - your limitless
opportunities in business, education and everyday life!”, “I'onmoBHUM HOY-Xay
I[LOT'O PECYPCY € MOJKJIMBICTh BCTYIIUTH B WICHH HapTili B pexumi on-line, He
Bigxoasuu Bim xomm’torepa” - “The main know-how of this resource is the

opportunity to become a member of the party on-line” (Zeleniy svit, 2001 (13),
p.1).

As Fedorets (2000) points out, “the stems of borrowed words are susceptible to
derivation paradigms that are also used in the advertising media” (p. 49). We can
observe such examples as: “@emienebenbuuii (fashenebel’'niy - fashion)
BiMOYMHOK uekae Ha Bac!” (a street board). Many of the new lexical units,
borrowed from English and present in the Ukrainian advertisements, indicate the
names of the computer’s hardware, the names of modern everyday devices, while
some of them name modern newly-appeared kinds of sport, or elements of

modern music culture. Most of the borrowed words of English origin have been
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assimilated grammatically and they function according to the norms of the
Ukrainian language. They have acquired the category of gender; they are also
used in all cases and in the forms of singular and plural numbers. About this issue,
Fedorets (1997) states that in approximately 90% of the English borrowed words,
the Latin way of writing has been transformed into the Cyrillic alphabet (p.104).
There are however some words that are written with Latin letters: Internet, CD-
mwieep (CD-player), CD-uenmxep (CD-changer), DVD-auck (DVD-disc), PR-
kammnanis (PR-campaign), VIP-niepenyctka (VIP-holiday).

As put forth by Fedorets:

The lack of language competence of the employees of the
advertising agencies sometimes causes borrowed words to be used
in some advertising texts with a deviation from the norms of the
Ukrainian spelling (ibid., p.106).

As for the specific features of any advertising text, Koc’ (2003) suggests that it
should be concrete and purposeful. She is also of the opinion that “the main idea
may be expressed as a slogan which should be easy to remember” (ibid., p. 39). A
peculiar motive, something which might be interesting for a consumer, has to
form the basis of advertisement. The main aim of any advertisement is to attract
the attention of consumers, spectators, etc. She points to the fact that recently the
Ukrainian market has been overloaded with goods, the price of which is not
oriented to the average customer, but to the well-off strata of society; thus,
advertisers try to use a greater number of English borrowings, considering this
group (ibid., p. 38).

One of the typical advertisements, present in the Ukrainian market, shares with us
the following information: “T30B ,,€Bpocepsic” nocTiifHO peanizye M’sicopyOKH,
KapTOIUIEYHCTKH, OBOYEPI3KHM, KAaBOMOJKH, (PUTIOPHHULI, €JIEKTPOCKOBOPO/IH,
¢@pizepu”. It can be translated as: “Company “Euroservice” sells meat choppers,
potato peelers, coffee grinders, deep friers, freezers.” (Galyts’ki kontrakty, 1995

(45), p. 61). The advertiser has created a neologism “freezer”. In this case a vivid
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rivalry between a borrowed and existing Ukrainian word “moposuixa” is
observed. One of the main features of today’s Ukrainian advertising is the parallel
usage of borrowings and their Ukrainian equivalents. Looking through
advertisements it is easy to find the synonyms which are used for naming the
same concept. The word CD-mueiiep (CD-player, consisting of two parts, the first
one is written in Latin, the second one in Cyrillic) gives evidence that language
tries to find the best variant for naming the concept. Sometimes we can become
witnesses of comic situations, when different words (a borrowing and its
Ukrainian equivalent) are used at the same context for denoting the same concept:
“XonomunpHe TOproBe oONMagHaHHS: madu, KaMepH, MOpO3UlbHUKU, BITPUHH,
MPUJIABKH, COKOOXOJIO/DKYBAdl, YCTAaHOBKM [IJII OXOJIOJDKEHHS 1 BHUIAHHS
rasuanoi, ¢puszepu (freezers), npomoreneparopu”. This paragraph may be
translated as: “Different refrigerating equipment: deep-freezers, showcases,
freezers, ice-generators are offered.” (Galyts’ki kontrakty, 1995 (29), p.38).

As Fedorets (2002) points out, there are three main categories of English

borrowings in Ukrainian advertisements (p.105):

1. Computer and IT terminology;
2. Domestic appliances;
3. Sport

The following concepts belong to the first category: aoanmep - adapter,
sinuecmep — Winchester (hard disc), oueimauzep - digitizer , oucx-disc, oucnueii-
display, oorcoticmux - joystick, opaiisep - driver, inmepgpeiic - interace,
kapmpuoxc-cartridge, xommponep - controller, modem - modem, mowuimop -
monitor, royméyx - notebook, niomep-plotter, npunmep-printer, nposatioep-
provider, cepsep-server, ckanep-scanner, mionep-tuner, yun — chip, etc. There are
many borrowings which have been used in the Ukrainian language for a long time
(computer, display, and disc) and other ones which appeared only at the end of

the previous century (site, hosting, toner).
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Usually those concepts are borrowed which do not have equivalents in the
Ukrainian language. Sometimes during the process of borrowing, the semantic
structure of a word is expanded. The word “server” first was used when tennis
became popular in our country, thus its meaning was “player who serves in racket
games” (ibid., p. 104). With the spreading of computer equipment its meaning
became wider and now means “a computer or program that supplies data or
resources to other machines on a network”. In the process of its development the

word cepsep has turned into a polysemic word turned from a monosemic one.

About this issue, Akulenko (1998) claims that “...one of the ways of developing a
word semantic structure is to make it more complicated. It means that a mono- or
polysemic word obtains new, additional variants in the process of its
development” (p. 93). In the example given above both meanings of the word
server are derived from English primary sources, because this word is polysemic

in English.

In the process of technological development, the homonym for the word
“winchester” has appeared, meaning “a magnetic medium for information
recording”. During its borrowing, the process of metaphorization has taken place
— transfer of the proper name to the name of the commodity: “,, Kopnoparris
,OpTa” mpomnonye sinuecmepu, npuHTepH, TeneBidopu’ (Galyts’ky kontrakty,
1995 (9), p. 31).” (Company “Orta” sells winchesters, printers, TVsets). In this
case this process has occurred twice: first the name “winchester” was given to a
gun, then has got another meaning and became the concept of information record
medium. Both these homonyms are fixed in the “Foreign Words Dictionary”
(Morozov, Shkaraputt, 2006). The process of metaphorization takes place because
of the constant technological development and creation of new concepts.
Sometimes it is difficult to classify the appearance of a word’s new meaning. As
Fedorets (2000) mentions: “...the unification of a homonym meanings into a
polysemantic word is a long process. That is why there are always several words
in the language, which are difficult to categorize either as homonyms or meanings

of a polysemic word” (p. 89). Rapid scientific and technological progress has
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enriched the lexical system of today’s Ukrainian literary language with the words
which denote domestic appliances. A wide spread of the modern appliances of the
world’s leading companies in the Ukrainian sales network gave a chance to our

citizens to enlarge their vocabulary due to the frequent usage of English

borrowings.

Table 6. English Technical Items in Ukrainian Advertisements

Source: Fedorets, 1997

Devices for sound Devices for image Communication Domestic
recording and reproduction means appliances
reproduction

AymioBineopecuBep | Bineo exBamaiizep Cwmaptdon Mikcep
(audioreceiver) (videoequalizer) (smartphone) (mixer)
Aymiomeep Bineomeep [Terimxep Tpumep
(audioplayer) (videoplayer) (pager) (trimmer)
Aymiopekopaep Bineo pexopaep Poyminr den
(audiorecorder) (videorecorder) (roaming) (fan)
Pexopnep Kcepoxke Cmikep Opusep
(recorder) (Xerox) (speaker) (freezer)
CD-uenmxep DVD-nneep Teneraiin
(CD-changer) (DVD-player) (teletype)

A sufficient amount of borrowings belong to the sphere of sport. Most
advertisements give some information about competitions, gives some essentials
about sport types. As Zhayvoronok stresses (2001), most of these words are at the
different stages of the language penetration (p. 49). Some are at the stage of
“usage”, some — at the stage of “borrowing”, some — at the stage of “integration”
(ibid., p. 51). It means, that some of the mentioned above words have just recently
appeared in the Ukrainian language and are not used that frequently; some of
them have been integrated into the language system, but still are used in the
narrow professional circles; some words have become an integral part of the

Ukrainian language and are not perceived as Anglicisms any more.
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Table 7. English Sport Items in Ukrainian Advertisements
Source: Fedorets, 1997

Physical ] Extreme
Water sports | Ball-games | Winter sports
Power sports
Oyn- Cepdinr Boyumiar Opicraiin MayHTrHOaMK
KOHTaKT surfing bowling freestyle mountainbike
full-contact | Binxcepdinr Jlayn6o: Hlopt-Tpex | CxeirOOpauHT
Jlaiit- windsurfing lawnball short-track skateboarding
KOHTAKT Padrunr loned Kepminr ®eiicKaMIIHT
light-contact rafting golf (curling) Facejumping
Jloy-kik JaiBiHr [TeitnTOO0N CHoyOopauHT
low-kick diving paintball snowboarding
KikGokcinr AxBabaiik Crpit6on
kickboxing aquabike streetball
ApmpecTt- Inpopxoken
JIHT indoorhockey
arm-
wrestling
powerlifting

Those words which have been firmly established in the lexical system of the
modern Ukrainian language create derivatives with the help of their own word-
forming abilities: komm’rorep (computer) — komm’rorepu3aitis (Computerizatsiya),
komm’rorepuuk  (compyuterschik), komm’rorepumii  (compyuterniy),  miHi-
komm’rorep  (mMini-computer), mikpokomi otep-(Micro-computer); mporecop
(processor) —  mikpompouecop  (MICroprocessor),  MIKpOIPOIECOPHUI
(microprocessorniy);  kamekyastop  (calculator) —  MikpokambKyssITOp
(microcalculator); amcruteit (display) — mucrneitnuit (displayniy); mkoiictuk
(joystick) —  wini-mkoiictuk  (Mini-joystick); Bimuectep (winchester) —

BiHuecTepchkuit (Winchesters kiy).
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Considerable attention has been paid to the ways the borrowed words participate
in the word-formation process. For example, Ermolenko (1998) emphasizes that
one of the efficient ways is bringing together the stems (p. 15). Those derivatives,
formed from the borrowed words, are the best evidence: ¢akc-monem (fax-
modem), tenedpon-pakc (telephone-fax), intepuer-aykmion (internet-auction),
inTepHeT-KapTKa - internet-kartka (internet-card), inrepuer-kage (internet-café),
iHTepHeT-nociyru - internet-poslugy (service), gaiin-cepsep (file-server), Be6-
caiitr (web-site), BeO-cTtopinka - web-storinka (page), uumn-kaprtka - chip-kartka
(card).

The analytical way of word building is productive in many systems. Such kinds of

word-combinations can be binomial or trinomial. As Fedorets (2000) claims, the

following models are most frequently used (p. 49):

1. Binomial: “noun + noun”, “adjective + noun”, “noun + noun with adjective”,
“verb + noun” (file-server, dvoprocesorniy);

2. Trinomial: “adjective + noun + noun”, “adjective + adjective + noun”, “noun

+ noun + noun”, “noun + adjective + noun” (CD-audio-recorder)

Most English borrowings from sport that we come across in the Ukrainian

advertisements form derivations, using various affixes.

Table 8. Suffixes Used for the Formation of the Ukrainian Derivatives from the
English Borrowings in Sport Area

Source: Fedorets, 2000

Derivative relative

Males o
adjectives
- ep (-er), —icr (- icr) Females
) —cbK (-s’Kk), oB (0V),
(-ist), -ka

- iBcbk(mif) (-ivs’kiy),
—iBenp (-ivec’)

—b— (-n-)
Kixboxkcep Kik-6okcepka Kik-60kcepcbkuii
(kickboxer) kick-boxerka (kickboxing) (kick-boxers ’kiy)
Cepdinrict [TefinTO0mMiCTKA [e#iniiHnTOBMIA
serfingist (surfer) paintballistka (paintball) shapingoviy (shaping)
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¢bpucraitict CodroOoumicTka HMIOPT-TPEKIBCHKUI

freestaylist (freestyle) softballistka (softball) short-trekivs kiy
rojibdict KEpPJIIHTiCTKa (shorttrack)
golfist (golf) (kerlingistka (curling) CTPUTOOBHUI

streetball’niy (streetball)

As a result of the formation of neologisms, which are used in the advertisement,
some parallel synonymic forms are used nowadays: xokeii Ha poJIMKaX — pPuUHK-
xokeu - rink-hockey, 6ooubinoine (bodybuilding) — xkymbrypusm, OoyimiHT

(bowling) — xerui, miri-pyTo0s — hym 3ax (footzal).

Most of the borrowed words, which can be found in the advertisements, are
nouns. Most of them have completely adapted themselves to the grammatical
system of the Ukrainian language and function according to its norms. During the
process of borrowing, the nouns lose the features, which are not peculiar to the
Ukrainian language grammatical system and get instead those which are strange
for the English language: having lost the article, they acquire the gender grammar

category, belonging to this or that gender according to formal indices.

Table 9. Gender Category of the Borrowed English Nouns

Gender
Masculine Feminine
(the final consonant)
Ananrep — adapter odic-nei
Apmpectminr - armwrestling office-lady
naiBinr — diving Oi3HEeC-TIenl
aucruieit — display business-lady
BiHacep¢inr - windsurfing 0i3HeC-ByMeH
nunep — dealer business-woman
iMimkMeiikep - image-maker
MEHeDKep - manager
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Table 10. Number Category of the Borrowed English Nouns

Number
Plural Singular
ajanTepu HOy-Xay - know-how
adaptery-adapters ckeiitunr — skating
iHTEepdeiicn cepdinr — surfing
interfacy-interfaces neitnToo — paintball
MPUHTEPH MayHTHHOA#K - mountainbike
printery — printers ¢picraiin — freestyle
ieepu mopt-Tpek - shorttrack
playery - players ¢iruec - fitness

The case category serves for the functional meanings expression: to express the
relation of a noun to other words in the sentence. Most borrowed nouns are
declined according to the norms of the Ukrainian language. The declination type
depends on the noun’s final consonant. All nouns of a masculine gender with a
final consonant belong to the second declination and are declined according to the
rules of the Ukrainian vocabulary: Nominative case: npunTep, mnpuHTEpH
(printer\printery); Genetive case: mnpunTepa, mnpunTepiB (printera/printeriv);
Dative case: npuntepy, npuntepam (printery/printeram); Acusative case:
npuntep, npuutepu (printer/printery); Ablative case: mnpuHTep, NpHHTEpU
(printer/printery); Locative case: (na) nmpuntepi, (Ha) mpunaTepax (na printeri, na

printerah).

Some borrowings are not adapted and are not declined, remaining at the periphery
of the language system: Bci Buau tenekomyHikamiiaux nociyr // KopropatusHi
iHpOopMaliitHO-TeleKOMYHIKaliiiHI koMmIuiekcn // CynyTHUKOBHHM 3B’s30K //
Tenedowis, Bineokoudpepeniii B pear-matim” (Kievskiy telegraf, 2004, (Ne19), p.
22). - All kinds of telecommunication services // System integration // Structure
cable systems // Satellite connection // Telephony, videoconferences in real-time.
According to the rules of the Ukrainian language, the word real-time should have

obtained the case ending “i”: real-timi.
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Though in most advertisements grammar categories are used in correct forms,
there is still a tendency toward the incorrect usage of some grammar forms. Most
frequently these are the mistakes in the usage of the second declination nouns in
the Genetive case singular: “Imeanbna mapouka mist Bamoro ogica (offica)!”
(Komp’yuternoe obozrenie, 2004 (1-2), p. 41) — “An ideal solution for your
office!” ,,lle cTayi0 MOKJIMBHUM 3aB/ISIKA BCTAHOBJICHHIO B HUX YOTUPHOX OKPEMHUX
BHCOKOTIPOJAYKTUBHUX YOPHHJIBHUX KapTPUKIB, M0 O3HA4Yae HEOOXIAHICTh
3aMiHU TUTBKU TOTO Kapmpuoxcy (cartridgu), sikuit 3akinuuscs” (Computerworld,
2004 (3-4), p. 5). — “It became possible only due to the installation of high-
quality ink cartridges, which means the substitution of only that cartridge, which
has come to an end. ” In these advertisements the noun office is used with an
ending —a, and the noun cartridge with an ending —y, which is the violation of
Ukrainian grammar rules. According to the rules, the ending should be the

following: odicy — ofisu, kaptpumka — kartridga.

A specific feature of the advertisements’ functioning nowadays is the usage of
neologisms, naming new concepts, whose parts are written either in Latin or
Cyrillic: XapkiBcbka obmacHa denepariis COIOPTUBHOI aepobixu ma gimuecy I/
@imnec-yenmp Big 60 rpH. Micsaues // Step-aepobixa I/ Dance-aepobixa I/
Cmpemuine, Tanui // Box-aepobixa (a poster). Kharkiv regional federation of
aerobics and fitness // Fitness-centre starting at 60 hrvn per month // Step-

aerobics// Dance-aerobics // Stretching, dancing // Box-aerobics.

Sometimes a Latin part is an English abbreviation: ,Binrenep opranizaiiis
BIIMIOYMHKY TICPETBOPUTBCS Ha 3a70BOJIeHHS. Po3poOka iHAMBIIyaTbHHX
MporpaM, €KCKJIIO3UBHHUX TYpiB, 3aMoBieHHs, VIP-o0ciayroByBaHHS MpOTSIrom
BCiel moopoxki — mpo 1e noabarots npodecionanu” (Zerkalo nedeli, 2004 (21),
p.3). “From now on the holiday organization will turn into real pleasure. Working
out individual programs, exclusive tours, booking, VIP-service during all trips —

the professionals will take care of it”.
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In some advertisements, a Ukrainian variant is conveyed by a word, which is
written in Latin: ,KUIBCBKUM HALIIOHAJIbBHUM VHIBEPCUTET
KVYJIbTYPU I MUCTELTB nponoBxye Habip Ha JEHHY, 3a04HY Ta €KCTEPHATHY
¢dopmu HaB4aHHS Ha 0a3i MOBHOI CepeHBOI Ta BHIIOi OCBITH MO TEPEBOAY i
MOHOBJICHHIO 3 IHIIWX BY3iB 3a CHEIabHICTIO MEHEIKEp IO 3B’S3Kax 3
rpomancekictio (PUBLIC RELATIONS). “KYIV NATIONAL ARTS AND
CULTURE UNIVERSITY continues the admission of students for the
specialization manager of public relations”. The English abbreviation PR has also
been borrowed and is frequently a part of lexical neologisms: PR-akimis (PR-
action), PR-kamnanis (PR-campaign).

2.4.6. The Current Language Planning Policy in Ukraine

Today’s popularity of the purism movement is the result of old cultural and
ideological conflicts (Yavorska, 2010, p. 153). As she mentions, the language
units are usually perceived by native speakers as either correct, “ours” or
inappropriate “foreign”. This evaluation might be explained by a definite system
of cultural values. In order to understand the whole picture of the language policy,
one should pay precise attention to the attitude toward a standard language in a
society, whether the language serves only as a means of communication or as a
national treasure. In Ukraine, the national language is viewed as a national
treasure, assuming that language is an important part of identity. Thus, the
language ideology is seen a personal form of social knowledge shared by
members of a definite group. The Ukrainian purists have been traditionally
fighting against the presence of the Russian language, which for a long time
replaced Ukrainian in the official domain. The purism tendencies have been
always connected with nationalism, and today they are the reflection of an
opposition to globalization and European integration. Unlike most known purist
movements, which mostly have been fighting against borrowed words, Ukrainian
purism is concentrated on the struggle against the principles of spelling of the

words borrowed from the European languages (ibid., pp. 140-141).
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Historically, the purism movement started in Ukraine at the end of the nineteen
century, because of the presence of an overwhelming number of Russian and
Polish borrowings. For example, the Ukrainian language of the Western Ukraine
was abundant in Polish borrowings to that extent that it was incomprehensible to
the inhabitants of other regions. (Kulik, 2010, p. 81). In Ukraine the ideology of
purity implies the correspondence of language varieties to a standard which is
perceived as an implementation of the true essence. The public attitude towards
the mixtures or impure speech is based upon the concept of “surzhyk”, a
Ukrainian-Russian mixed speech, which is wide-spread in contemporary Ukraine
and viewed quite negatively by educated groups of the society. That is the reason
why code-switching mostly evokes rejection and opposition (ibid., pp. 93-94).

In 2007, the Constitutional Court of Ukraine ruled that starting in 2008 all
foreign-language movies in the country should be translated into Ukrainian using
dubbing or synchronous translation (Pavlenko, 2008, p. 5). Before this law came
into effect, the audience had been enjoying the movies in their original languages.
Together with the nationalizing spirit and political aspirations, one can assume
that this was an attempt to provide the Ukrainian citizens with an absolute
Ukrainian-language environment. The media have described this decision as a
step pointed at the violation of the consumers’ rights and their language
preferences. President Yushchenko claimed that Ukrainian language policy meets
the liberal European standards and the presence of other languages would not
allow the Ukrainian citizens to identify themselves fully as Ukrainians (ibid.,
pp.9-11)

As Bilaniuk mentions (2010), the language policy is based upon the fear that any
other language, first of all Russian, can replace Ukrainian in its prevailing role (p.
110). Because of the Soviet history, where Russian was dominant, Ukrainian
authorities still reveal the fear that Ukrainian might lose its status. That is why the
splendid translation of Disney / Pixar movie Cars has been seen almost as a
victory of the Ukrainian language. The translation of Harry Potter into Ukrainian
has received same support. The argument that linguistic identity should coincide

with ethnic identity, as a connection between language and ethnicity is based
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upon the idea that people should speak a correct language and that if they switch
to another one, they are likely to mix the codes and speak incorrectly (ibid., pp.
125-128).

Shumlianskyi (2010) argues that the negative attitude towards the presence of
other languages in Ukraine is only a matter of concern while speaking about
Russian (p. 142). As he claims, the foreign borrowings, including the English
ones, do not provoke any complaints in the society. More and more English
borrowings are used nowadays, especially in the speech of young people, and the
society in most cases accepts this phenomenon as natural (pp. 153-155).

2.5. The Ukrainian Youth Slang and English Borrowings

2.5.1. Language as a Symbol of Social Solidarity

As Kochergan mentions (2003), social solidarity is a concept which first was used
by the French philosopher and sociologist Auguste Comte (p. 7). This
phenomenon was developed more precisely by the founder of the French
sociological school Emile Durkheim. For him this concept was equivalent to the
social stratum and its absence meant social deviation. The concept of social

solidarity has synonyms such as social unity and social consent (ibid., pp. 8-9).

Social symbolism is defined as one of the ways of interconnection between the
social structure of the society and its culture, as the means of regulation for the
social connections. According to Kopylenko (1976), there is verbal and non-
verbal symbolism (p. 42). Examples of non-verbal symbolism might be clothes
(military and school uniform, the clothes of priests and monks), ways of spending
holidays, etc. Verbal symbolism is regarded as definite words, constructions,
pronunciation peculiarities — all these may become the symbol property of the
speaker. This phenomenon is connected with one of the motives the speaker uses

in his inside group behavior; to prove by his language that he belong to this very
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group, that he is accepted (ibid., pp. 62-64). As W. Labov claims: “...the people
who have not mastered the symbols of the group belonging, cannot bid for the

place in this group and become exiles” (1979, p. 65).

Beregovskaya develops the idea that starting any conversation, we create an
image of an interlocutor and look in his behavior for the symbolic elements of
confirmation or disapproval of our suppositions, displaying the symbols of our
social status (1996, p. 62). During the first contact strangers want to find out who
their interlocutor is according to the social scale in order to learn what kind of
common and different features they have — language, social jargon, life
experience, role repertoire (nationality, profession, gender, marital status). The
knowledge of the interlocutor’s social roles enables one to model the further

language behavior (ibid., pp. 64-65).

Social symbolism in language behavior is part of the controlling a person’s
behavior. According to Radchuk (2002), language as a means of the conscious
regulation of other people’s behavior can appear in two functions — instrumental
and symbolic (p. 43). In the first case the behavior is controlled with the help of
verbal signs (explicitly) in the form of instructions, orders, laws, etc. In the
second one there are no direct instructions, they are comprehended symbolically
(for example, addressing “You” or “you”). Social symbolism is displayed in
social groups differing by scope. Each group is characterized by its inherent

language variant — sociolect (ibid., pp. 55-59).

Though the question of social differentiation has been discussed in linguistics for
a long time, this issue is sometimes treated quite superficially: in practice it has
been limited to discussing the differences in manners of expression (argo, mixed
languages); such language types are interpreted as intermediate, unstable, exotic
manifestations of its social existence (Edwards, 1985, pp. 43-47). Nowadays the
actual problem is much more serious. Languages’ differentiation is a universal
phenomenon, which touches upon the essentials of economic structure, culture,

daily life, even history
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As Montgomery (2008) emphasizes, claiming that the main differences between
economically unequal social groups have a direct reflection in the social language
variety is too simplified (p. 166). Language stratification reflects the systems of
social values rather than systems of social existence, but hiding and
underestimating this factor and interpreting social language differentiation only as
a result of the human’s aspiration is wrong. Sometimes it is explained only as
psychological factor, the desire to show superiority. All these assumptions have
not been confirmed. The social differentiation of languages exists not on the
language system level, which is understood by everybody, but on the discourse
level and its varieties. Within one society we are quite satisfied with the language
that the people similar to us are using, having no need for another one —
everybody feels self-sufficient with his own language. We are restricted by the
limits of our professional and social zones and this self-restriction lets us adapt to
the surrounding. Each sociolect is advantageous for its users, because it
strengthens the relations inside as a fence, and keeps away those ones, who do not
belong to it (ibid., pp. 236-238). According to Fairclough (2006), the socio-
symbolic character is displayed in the language of social groups, united by
property, professional, status and cultural features, much more intensive than in
the language family (p. 31). The aspiration of such groups to create their own
speech is explained by the desire to create an additional identifying indication,
which can serve as a social symbol and can help divide the society into “us”
(those using a definite slang) and “them” (those whose speech is different from
that of this very group). This reason is very often accompanied by another one -
the psychology of protest (desire to break the connections with the tradition and
this way to express a different world-view with the help of verbal means) (ibid.,
pp. 32-33).

N. Shovgun (2003) examined the language of two student groups from Lviv and
Kiev, whose preferences were listening to hard-rock music, and B.A. Students
from National Agricultural University, as well as Ukrainian language philologists
of Kyiv Schevchenko University. She found out that these groups were using the
lexical borrowings both without changes in source language pronunciation

(ceoromni y Hac party — we have a party today; mikaBwuii question — an interesting
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question), and in the transliterated, even Ukrainized variant (oxeiino — okayno -

ok; xaep — long hair- hair; apaiis — drive - energy).

In the social groups, divided by age and social characteristics, the most significant
means of symbolic nomination, showing either the distant or close relations
between interlocutors, thus their common interest and psychological proximity,
are pronouns. They reflect a definite level of solidarity and readiness for the
cooperation and understanding or, vice versa, alienation and hostility. The choice
of pronouns depends mostly on perceiving the equal/unequal relations between
interlocutors, considering position as a priority. If an inferior does not stick to the
social position rules, he is kept in his place. A member of a higher social class has
a possibility to establish the psychological tone of communication more freely,
expressing his positive or negative attitudes symbolically (Radchuk, 2002, p. 56).

2.5.2. Slang

As Kuethe (1996) claims, slang is the use of informal words and expressions
which cannot be regarded as standard in the speaker's dialect or language (p. 295).
There are many reasons for using slang expressions: referring to things, which
might be considered taboo, identification with peers, the desire to be different
from the surrounding (ibid., pp. 296-297). Some linguists have had considerable
doubts about the features the expression should possess to be perceived as slang.
Hummon (1994) emphasizes that there are some definite criteria a word should
meet to match the slang stream (pp. 82-83). He argues that “...a word is likely to
lower the standard of a serious speech, being a taboo for the people of a higher
social status” (ibid.). Hummon points out as well that the speaker identifies
himself with the group of people, using this term (ibid., p. 83). According to
Patton (1980), slang might be defined as a variety of the standard language used
in the relaxed oral communication (p. 270). He assumes that the referential
function (focused on the topic) and the expressive function (focused on the

speaker and his attitudes) are the most significant features of slang. Slang should
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be differentiated from other expressive means, such as diminutive and

affectionate diminutives (ibid., p. 271).

There is a probability of mixing slang with jargon, although they have different
functions (ibid., p. 82). Jargon is mostly used while talking about definite issues
in a particular field, but excludes non-group members from the conversation in

the same way that slang does.

Every group faces the need to close itself from the outsiders and thus creates
slang to hide the thoughts, the more immense the need for secrecy is, the more
complete is the slang (Terry et al., 2006, p. 6). Borrowings from foreign
languages comprise a significant part of slang as they already seem slangy (as
mostly used by professional groups and young adults, trying to vary their speech)
and are welcomed by slang before the standard speech accepts them. Human
characteristics such as a confidential air, the desire to rebel and the adventurous

spirit are also fertile grounds for slang production (ibid., pp. 7-9).

Adams divides slang into the following groups: the slang which is not limited in
the usage within any particular group (general slang) and the one, specific to a
certain subculture (including the social, professional and age groups) (2009, p.
67). The slang which is used in the restricted groups both conveys expressivity
and promotes solidarity among the members of this group. But the natural
phenomenon is the spread of slang expressions beyond the borders of their usual
areas. When slang is used not only in the group or subculture that has been using
it originally, this expression is replaced by another one, created by analogy, to
keep the group identity (ibid., p. 84). According to Nikitina (2003), there is a
difference between slang and colloquialisms (expressions which are not used in
formal speech and writing) (p. 9). She claims that slang is the prerogative of a
definite social group, like teenagers, soldiers, criminals, whereas colloquialisms

can be used on occasion by any speaker (ibid., pp. 10-11).

As Lapova claims (1990), slang has existed in all epochs, all languages and

countries (p. 24). According to her, all strata of society possess their slang,
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including the most educated scientists and orators. But still one can mention the
most productive sources of the slang creation: young people, sportsmen and
criminals. Slang emerges in the subcultures inside the society. Any civilized
culture is divided into a dominant group and a large number of subcultures. In
order to differ considerably from the rest of the surrounding, the members of such
subcultures are keen on renaming the concepts usual for most people. Most
subcultures prefer borrowing words from the standard language rather than
inventing new ones. Of course, these borrowed items are given a new meaning,
different from their initial one. The linguistic processes used for the slang
formation are not very different from the ones used in the conventional languages:
reduction, metonymy and borrowing are widely used as well (ibid., p. 31). Slang
expressions are usually the means of conveying the values and relations of the
members of a definite group. In order for a word to be accepted as a slangism, it
should be accepted by the majority of the group members. Any person can use
non-standard expressions to display their attitude to the surrounding world, but
they cannot be transferred to the category of slang, unless a larger number of

people start using these words (ibid., p. 26-27).

According to Nikitina, slang mostly comprises the words, which have become too
popular to be used in the restricted group or area, but not accepted into the frames
of the standard language (2003, p. 14). It can be regarded as a transit bridge
between the standard words and the expressions, used by small groups. Nikitina
claims that the words which can be regarded as slangisms might be divided into
several groups: the ones which will sooner or later join the standard language; the
expressions, which are too limited in usage and will remain a part of slang, and
the words which form the transition group between slang and the standard
language, as they are too popular to remain slangisms, but are not accepted as

conventional speech (ibid., pp. 18-19).

Adams (2009) argues that slang possesses an invaluable social meaning: it is a
marker of inclusion and exclusion from social groups, a specific lacmus of
evaluating people in terms of their everyday social interaction (p. 15). Slang is a

complex phenomenon as it comprises the biological, social and aesthetic elements
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of human experience. Biologically slang is dependent on humans’ cognitive
abilities, shaped by social interaction. Slang is not only a lexical phenomenon, it
is the whole process based upon social needs and behaviors, the display of the

human ability to acquire and use language (ibid., pp. 175-176).

2.5.2. Ukrainian Youth Slang

According to Adams (2009), despite the fact that slang is typical for many social
groups, most people restrict its usage to the young people’s priorities (p. 88). As
he mentions: “...slang is the most noticeable linguistic component of youth-based
identities” (ibid., p. 91). Older generations are not likely to accept changes,
including the linguistic ones. In terms of language usage, young people are keen
on variations until they reach the adolescent peak, after which they have to deal
with a wide range of responsibilities, but during the young years teenagers and
young adults invest a lot of time in talking and experiments with social effects of
the language. As Adams claims, today’s adult culture is more and more
influenced by youth culture, taking for granted many words which originated in

teen slang:

Adolescent slang is everywhere, alongside adolescent
fashions and lifestyles. It is unprecedented, to the best of
my knowledge, that an entire culture takes many of its

discourse cues from youth-generated slang (ibid., p. 89).

As Lapova mentions (1990), young people come under social pressure and
display a natural resistance to it (p. 37). They test the boundaries of authority
experimenting with fashion, tattoos, music, behavior and speech. Youngsters find
out new ways of expressing themselves, declaring their own stand. At the same
time it is important for them to feel that they comprise a part of a big group. For

them slang is a mark of a social identity, the means for fitting in (ibid., pp. 38-39).
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According to Patton (1980), the main means to convey the expressivity in the
youth slang are the use of certain suffixes, new formations based upon humorous
imagery, semantic transfer, and code-switching (pp. 278-281). Ukrainian, like
every language, possesses a large number of slang, colloquial words and
expressions (Shlyakhov, 2009, p. 6). Despite its popularity, the Soviet regime
tried to restrict its usage, the official Soviet censorship doing its best to prevent
the presence of slang in literary works, newspapers and magazines. For many
years slang was not mentioned in any of the dictionaries and no research was
conducted in this area. Consequentially, Ukrainian lexicography reveals great
gaps in this area. The first signs of the interest in slang appeared in the 1990°-s,
when newspapers and magazines started containing abundant examples of youth
and criminal slang. The present day slang mostly consists of widely-used
colloquialisms, criminal slang, army slang, as most people serving in the army are
young people, who are really creative in producing new words and expressions,
and youth slang, which has become a significant system, influencing the
development of contemporary Ukrainian speech. The youth slang welcomes all
processes which include the emergence of new words and expressions, many of
which have come into general use. In the last ten years youth slang has borrowed
many words from English, adjusting them to the rules of Ukrainian word
formation. Some words have kept their initial meanings, such as deiic (face),
npinkate — drinkat’ (to drink); others have shifted to different meanings:
MmeiikaTrch — maketys’ — to make (to turn out all right) (ibid., pp. 17-21). More
and more slang expressions penetrate into standard Ukrainian. One can observe
such phenomenon as the influence of different groups of slang, which

simultaneously increases the word stock of the Ukrainian language.

An increasing number of English words in modern Ukrainian youth slang can be
explained by the popularity of this language among youngsters, as they see the
many aspects of its application in their everyday life (Kochergan, 2003, pp. 8-9).
The first English borrowings in Ukrainian youth slang appeared some twenty
years ago together with the popularity of the hippie movement. Later being a
hippie lost its prestige and the number of anglicisms in the speech of youngsters

was considerably reduced. It is quite complicated to learn the precise time of the
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penetration of some lexemes into the youth slang, but they have been functioning
successfully for a long period of time: 6er (bag), 6ot (bottle), mirut (people),
¢uer (flat). The new borrowings comprise such words as oaiikap (biker), npiak
(drink), mectpoii (destroy), ceitmn (session) (Beregovskaya, 1996, p. 63).

The programmers’ slang deserves a special attention. This type of slang became
highly topical in the middle of the 1990-s. It is constantly supplemented by
English borrowings, created by means of derivation from the roots of English
origin: ceuenymu (savenuty — to save a file), ceman (setup), ckanumu (scanyty —
to scan), npinmonymu (printonuty — to print), co¢pma (softa - software). The
computer slang is changing at the same speed as the computer technologies
themselves (ibid., p. 64).

Shlyakhov (2009) mentions, that slang is mostly used by the young people living
in the urban areas, who are more exposed to the American culture and have a

constant access to the Internet, music and new tendencies unlike their rural peers
(p.14).
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CHAPTER 3

METHODOLOGY

3.0. Presentation

This chapter intends to present the design of the study, focusing on the description
of the  main analysis procedures and explaining the preferences for specific

investigation instruments.

3.1. The Design of the Study

The main aim of the study is to show how frequent Ukrainian young people use
English borrowings in their speech, point out the main spheres of their usage and
define the general attitude towards the presence of Anglicisms in the Ukrainian

language. The research questions are:

1. How have globalization and English borrowings influenced the Ukrainian
language?

2. What are the reasons for borrowing the English loan words?

3. What are the attitudes to the language changes of the young people in
Ukraine?

4. How is the youth spoken language influenced by the English borrowings?

Table 11 demonstrates the methods of data collection which were used in order to

answer the research questions.
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Table 11. Data Collections Methods

Case Study on Ukrainian young people use English borrowings in their
speech
Field Notes Audio-recordings Questionnaire
(Qualitative) (Qualitative) (Quantitative)
Between 2007-2010 N=2 N=1

The number of the English borrowings in the vernacular language (in this very
case in the Ukrainian language) is constantly changing. Following the pattern of
their emergence in the language-borrower, integration and functioning demands
not only the numerical data, but also understanding and explanation the ways
Anglicisms act after having appeared in the vernacular language as well. It is
essential to understand both the changes the borrowings undergo after having
become a part of the Ukrainian language and the contexts they are used in. As the
current study has focused on the attitudes of the young adults towards the
presence of Anglicisms in Ukrainian, as well as the main motives for their usage,
the qualitative study is the most appropriate way to give the detailed explanation

of the phenomena mentioned above.

The main characteristics of the conducted research let consider it as a case study,
as Cohen mentions: “... a case study is a single instance of a bounded system,
such as a class, a school or a community” (2007, p. 253). In this very case,
Ukrainian young people form the community to be examined. As each context is
unique, case studies investigate the changing dynamic interaction of events and
human relationships, giving the chance to see the phenomenon investigated in the
real-life context. According to Shaughnessy (cited in Cohen et al., p. 255), case
studies both have weak and strong sides. On the one hand, they lack a high degree
of control, being to some extent impressionistic; on the other, they reveal the
natural results, not influenced by any interference. In this particular study, the
researcher is interested in the data coming from the original source which will

help reveal the way Anglicisms are treated among Ukrainian youngsters. Taking
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into consideration the natural results, the data will likely show the real motives
and attitudes, not veiled by the desire to match the frames of the society.

The data collection methods are field notes, audio-recordings and a questionnaire.
The field notes represent the most realistic picture of the presence of the English
loan words in the language of young adults, as these statements have been taken
from the everyday life, reflecting the real state of the English borrowings’ usage.
As notation is the process of making brief written notes, no other tools except
paper and any marking device are needed, which makes this method easily
accessible. This method gives the possibility to slot data into categories that
correspond to elements that enjoy the special attention in the research (Mertler, p.
152).

Audio-recording is the most neutral data collection method, which reveals the real
picture of the presence of Anglicisms in the language of the Ukrainian young
people. This method also provides the possibility of finding out the language
areas where borrowings occupy the most significant niche. One of the advantages
of the audio-recording is the possibility to obtain the data from the natural social
situations. This method is a direct one, providing the possibility to collect
authentic data, which is quite impossible using the mediated methods. It is less
time-consuming than interviews and enables the researcher to view everyday
conversations from a different perspective, though dependent on the context. The
researcher has acted as a complete participant, taking the role of the insider in the
groups, which have been studied. All recordings have taken place in natural
settings. Cohen claims (p. 412) that this method is time-consuming as it may take
some time to catch the very phenomenon needed; sometimes one encounters
difficulties while interpreting what the data mean. Though it is claimed that
observation is one of the neutral methods of data collection having a non-
interventionist character, ethical issues should be considered. One cannot be sure
that this method does not violate the principle of informed consent, indifferent to
the privacy of subjects and private space. Mitchell (cited in Cohen et al., p. 409)
justifies this method by emphasizing the fact that there are the areas in the public

domain, which can be reached only by a covert researcher, as this social role
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overcomes the problem of reactivity, as most individuals are likely to change their
behavior knowing that they are being observed. As Cohen stresses (ibid., p. 410-
411), some essential moments should be taken into consideration while getting
ready for the recordings. First of all, one should be cautious about reactivity, as
participants may vary in their behavior if they learn they are under the
observation; interpersonal matters might be an obstacle on the way to the
obtaining the valid data, as the interpretations may be affected by personal
judgements. As in most cases, the researcher has definite expectations as for the
possible findings, this set of expectations might influence the results as well.

Finally, a questionnaire is used, with the intention of learning the attitude of the
participants towards the presence of Anglicisms in the Ukrainian language, the
specific motives for their use and how often the borrowed words can be met in the
youngsters’ language. The questionnaire is more economical than interview in
terms of time and it can always be mailed. One of the disadvantages of the
questionnaires is that the same question may have a different meaning for each
participant. Precise attention has been paid to the sampling, as the one which is
either too small or too large might distort the data. The researcher has chosen the
Anglicisms which seem to be the most used among young Ukrainians, taking into
consideration the evidence based on the field notes. The chosen words are known
to most young people, and have already been integrated into everyday language.
In order to obtain precise data, the researcher has used two types of questions in
the questionnaire: closed-ended and open-ended questions. As closed questions
do not give the respondents the possibility to add any remarks, they are quick to
analyze and make the comparison between groups in the sample easy accessible.
Open-ended questions have been used in order to obtain the personal data, as the
questionnaire has an explorative character as well. Besides, open-ended questions
might reveal the information which is difficult to get using the closed questions

only.

One of the main aspects which have been considered by the researcher while
preparing the questionnaire is the ethical issue. As the questionnaire is always an

intrusion into the life of the participant, the level of sensitivity of the questions or
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the possible privacy invasion are on the agenda (Cohen et al., 2007, p. 317). That
is why the participants were encouraged, but the final decision as for participation
and withdrawal from the research was completely theirs. The participants have
been guaranteed confidentiality and anonymity in the research. Great attention has
been paid to the issue of sensitivity as well, avoiding questions which might have
intruded upon the privacy of the participants. As Sudman (ibid., p. 333), the lack
of face-to-face contact between the researcher and the respondents might facilitate
responses to sensitive material, as the more sensitive the questions are, the greater

the level of unreliability to be observed.

In while choosing the methods, the researcher has paid great attention to validity
and reliability. As validity is an important key to effective research, it is a must
for both quantitative and qualitative research. In qualitative data validity is
conveyed through the richness and scope of the data, objectivity of the researcher.
In quantitative data appropriate statistical treatment of the data, instrumentation
and sampling are taken into consideration. There is always a measure of standard
error in any quantitative research, as well as the subjectivity and opinions of the
respondents in qualitative data. Agar claims (cited in Cohen et al., p. 134) that in
qualitative data collection, the personal involvement provide a significant level of
validity and reliability. To ensure the validity in a case study, one should pay
attention to such factors as avoiding selective use of data, avoiding subjective
interpretation of data, matching control and experimental groups, etc. (ibid., pp.
144-145). Besides, establishing a chain of evidence and having a draft case study

report reviewed by key informants are very beneficial.

In order to assure validity in the current work, the researcher has used both
qualitative and quantitative methods of data collection. In order to provide
validity of field notes, the researcher collected the entries not only from the
everyday conversations of Ukrainian young adults but confirmed them with the
evidence taken from printed media and TV programmes which are young people
oriented, hence being a true source of the language used by youngsters. Thus,
adequate resources for the required research were undertaken, avoiding using data

selectively and unrepresentatively. The researcher has been objective, taking into
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consideration all entries from the channels mentioned above, avoiding giving
preference to any specific category or source. In order to address validity while
recording the speech of young adults, the researcher has avoided the role of
participant-in, staying distant from the recording process, thus staying a
peripheral-member-researcher and avoiding any intrusion during data collection.
Besides, two different conversations were recorded in order to be sure about the
scope of the data. As the main task of questionnaire is to seek factual information
(knowledge and behavioral information), including measures of attitudes, beliefs
and opinions, asking precise questions provides a significant background for the
validity in the qualitative part. That was the reason the researcher has
concentrated on such issues as motives and attitudes of the participants. The
proper sampling provides validity in the quantitative part of the questionnaire, in
this very case the researcher has paid attention to the predictive validity, choosing
the items that most probably should be known to the most participants.

As validity and reliability refer to the degree of correspondence between the
explanations of the phenomena and the realities of the world, while performing
the data analysis the researcher has minimized the bias by having spent enough
time in the field and employing multiple data collection strategies to support the
findings. To acquire diverse realities, multiple methods of gathering data were
used. As reliability and stability in a qualitative study, implicate trustworthiness
and rigor, the precise results can be reached by eliminating bias. In order to
increase validity and reliability while the data analysis procedure, the researcher
has used the following strategies: prolonged field work, multi-method strategies,

mechanically recoded data and low-inference descriptors.

Before administering the questionnaire, it was given to the Educational
Department (English Language Unit) of Vinnitsya State Administration. The
experts made sure that it did not contain any sensitive or insulting questions. The
researcher was also interested in the appropriacy of the Anglicisms and their
Ukrainian synonyms used in the questionnaire. According to the experts, the
English borrowings used in the questionnaire, had been integrated into the

Ukrainian language, becoming its inherent part; besides, a wide range of their
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Ukrainian synonyms was given, providing the possibility of a greater choice for

respondents.

Reliability is different in quantitative and qualitative research. In quantitative
research it might be replaced by the concepts of dependability and consistency. Its
main concerns are precision and accuracy. Speaking about reliability in
qualitative research one should mention the fidelity to real life, authenticity,
honesty, depth of response and meaningfulness. In order to assure reliability in
case studies, prolonged engagement in the field, persistent observations and
independent audits are required. As reliability is concerned with the effect of error
on data, the researcher tried to reduce error variance. Persistent observations took
place, starting in 2007 and finishing in 2010. The observed data has been divided
into categories, taking into consideration the context it had been used and the
source. Besides, in order to assure the fidelity to real life and authenticity, the
entries were taken not only from everyday conversations, but from newspapers,
magazines and TV programmes, popular among young adults. Speaking about
audio-recordings, the fact that everyday conversations can be regarded as the
authentic source is worth mentioning. Besides, the researcher has been accurate
while choosing the interlocutors, as their occupation, education and age could
play a crucial role. All the participants were the representatives of different
professions, had different educational backgrounds, but shared approximately the
same age range (20-25 years) as the researcher had been examining the speech of
young adults. Two audio-recordings were performed in order to have more
precise and reliable data. In order to address reliability in the qualitative part of
the questionnaire, it was given to two groups of students from different

departments. The alpha reliability is 0.80.

3.2.Field Notes

The field notes, which have been collected by the researcher from 2007 till 2010,

represent the most realistic picture of the English loan words’ presence in the
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language of Ukrainian young adults, as these statements have been taken from
everyday life, reflecting the real state of the English borrowings’ usage. The notes
have been taken from the everyday life, TV programs, such as Xoposhow, Guten
morning, B rocrti go 3ipku (Visiting a celebrity), TCH (TV news service),
Ceitceke xutts (Society Life) and newspapers and magazines such as
Cosmopolitan, The Kyiv Post, ELLE Ukraine, ®axtu, Cromuus (Stolytsya),
Glamour, The Computer World. These particular programs and printed media
were chosen due to their popularity among young people in Ukraine. Thus, the
probability that they will provide the samples of the language which is really used
among Ukrainian youth is significant. Altogether, there are 228 words. The
researcher has divided all the entries into several categories depending on the
parts of speech they obtain while entering the Ukrainian language, as well as the

contexts they are used in.

3.3.Audio-Recordings

As the aim of the study is to learn how the English loan words are functioning in
the language of the Ukrainian young people, audio-recording is the most neutral
data collection method, which reveals the real picture. It also provides the
possibility of finding out the language areas where borrowings occupy the most
significant niche. The recordings have taken place in Kyiv and Vinnitsya, with the
participation of young adults (21-25 years old). The willingness of the young
people to participate in the study is a crucial factor which is why the participants
have been warned that their conversations might be recorded at any possible time
during a specific period for them not to modify their usual language style. The
names of the participants will be kept secret for reasons of confidentiality. The
recordings have been conducted in two different cities in order to provide more
reliable data, as Kyiv, being a capital of Ukraine, has more exposure to English
than such periphery cities as Vinnitsya. Consequentially, the language of the
young adults living in Kyiv might not reveal the real state of things. The

recordings were made in August 2009 (Kyiv) and September 2009 (Vinnitsya).
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Table 12. The Speakers’ Table

Sex F F F F

Language used | Ukrainian Ukrainian Ukrainian Ukrainian

Age 24 23 25 23

Profession PR-manager | Manager ina | Ph. D. student | Project-assistant
travel agency

3.4.Questionnaire

This questionnaire is supposed to show not only the frequency, the Anglicisms are
used in the speech of the young people with, but the general attitude of the young
people towards the loan words, as it is also the key question of the study. The
questionnaire has been administered in Vinnitsya State University, January 2010.
To ensure reliability, the students of two different departments were asked to
participate. The first group consists of the students of the Foreign Languages
Department, comprising 38 students aged 19-23. The second group consists of 38
students of the History Department, aged 19-23. The researcher has chosen two
different departments as the everyday exposure to English of the Foreign
Languages Department students might influence the data. Taking into
consideration the nationalistic attitude, which has been always peculiar to the
students of the History Department, the section concerning the attitude towards
the Anglicisms might also reveal quite opposite results to those ones of the
Foreign Languages Department. In order to address reliability and validity, the
researcher has been accurate while performing the sampling, as the sample which
is too large can distort the data or, in case it is too small, prohibit statistical
analysis. Both open and closed items were used, as if only closed items are used,
the questionnaire may lack coverage or authenticity; if only open items are used,
respondents may be unwilling to write their answers because of different reasons.
The sentences, used in the questionnaire, were chosen because of the popularity

of the Anglicisms, which were used in them. The researcher took into
102




consideration the field notes and the audio-recordings, which had been
administered earlier. The frequent usage of the given entries by young Ukrainian
adults confirms their integration into the Ukrainian language. An English
borrowing is represented together with its Ukrainian synonyms, for the
participants to have a wider choice of options. The names of the participants will
be kept secret for reasons of confidentiality.
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CHAPTER 4

DATA ANALYSIS AND RESULTS

4.0. Presentation

This chapter focuses on the results and offers interpretations for the findings
obtained by the research. Firstly, the areas of the Ukrainian language where the
English borrowings are mostly used are examined. Next, the attitudes of the
Ukrainian young adults towards the presence of the Anglicisms in Ukrainian are
discussed. Finally, the frequency of the English borrowings’ usage is estimated
and the specific motives for their presence in the language of young adults are

explained.

4.1. The Analysis of the Field Notes

Altogether, 228 entries were collected from different sources. In order to have
precise numbers and ratio of the items, assigned to each category, the quantitative
analysis was used. The researcher has divided all the entries into several
categories depending on the part of speech they obtain while entering the
Ukrainian language, assigning the borrowings to the definite topics according to
the context they were used in as well. Table 13 demonstrates the numbers of

Anglicisms in the collected field-notes with regard to the parts of speech.
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Table 13. Number of Anglicisms in the Field-Notes with Regard to the Parts of
Speech

. Emotionall
Nouns Verbs Adjectives motionally Total
coloured words
155 30 25 18 228
(68%) (13.1%) (11%) (7.9%)

As on can see, nouns form the dominant group. The phenomenon of their
significant number in the language of young adults might be explained by the fact
that mostly nouns indicate the concepts which are impossible to replace with a
Ukrainian equivalent, and which belong to the topics young people give
preference to in everyday conversations. The category of nouns is followed by
verbs, which are frequently derivatives from the borrowings which used to be
initially nouns in the English language. The fact that these Anglicisms were
converted into verbs gives the evidence to the fact that sometimes it is impossible
to find an adequate Ukrainian word instead of the English one, or only an English
borrowing is relevant in the mentioned context. Thus, it is easier to start coining

new variants from the given noun-model rather than looking for a substitution.

The collected field notes have shown that there are some areas where the number
of English borrowings is larger than in others. Table 14 shows the numbers of
Anglicisms used in different contexts. The researcher has divided all collected
entries into three main categories which comprise the largest number of English
borrowings: Intellectual Technologies, music and fashion. All the borrowings
which could not be assigned to any specific context, were assembled in the

category “others”.
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Table 14. The Prevailing Contexts, Anglicisms are Used in by Ukrainian Young
Adults

] _ Intellectual
Fashion Music Others Total
Technologies
24 47 27 130 228
(10.5%) (20.7) (11.8%) (57%)

As one can see from the total number of the words analyzed, some categories
include more Anglicisms than others. The greatest number of English borrowings
can be observed in such categories as music, intellectual technologies and fashion.
The borrowings are mostly used in the areas where one faces difficulties while
trying to find a Ukrainian substitute for the English-language concept, for
example, intellectual technologies. In some contexts, e.g., music discussions, the
vernacular Ukrainian equivalent sounds artificial and out of place. The presence
of English borrowings in casual conversations has become so common, that their
use is not considered anymore as an attempt to show off, to have an exclusive
stance; most of these words have confidently occupied their niche in the
Ukrainian language, functioning as efficiently as native words do. The popularity
Anglicisms enjoy in the language of Ukrainian young adults is confirmed by their
presence not only in everyday conversations, but in printed media and TV
programs as well, as can be seen from recent examples from “Cosmo Ukraine”,
April 2010: “...mepmuii anapm (alarm), skuii mpuBEpHYB 3BIBJIBHY yBary, Oyio
3BUTbHEHHS pykoBoxacta (...the first alarm which has attracted the general
attention was the layoff of the top management)”; “...xToch moBHHEH OyTH
MOKapaHuM, 00 OUIBIIITE OTPUMANIU SKIIO HE (HIHAHCOBY, TO X04ya O MOpaibHY
carucaxiiro (satisfactsiyu) (...someone should have been punished for the rest
to get at least the moral satisfaction instead of the financial one)”; “...take sxutTs
HE MOJKHA BB@)XaTH HaBiTh MoaHMM mayHimudTinrom (downshiftingom) (...this

life cannot be even considered as a fashionable today downshifting).”

Many English words, having penetrated into the Ukrainian language, function

according to the rules of its grammar system, as Ukrainian nouns, pronouns and
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adjectives are inflected for case, gender, and number; verbs for person, number,
tense, aspect, and mood. Some borrowed words are morphologically integrated to
become a part of the lexical system of the Ukrainian language (69 entries from the
field-notes), e.g.: rmamypruu (glamurniy) — glamorous, npaiicoBuii (pricoviy) —

price (expensive), npiaryBatu (printuvaty) — to print, 6yrcu (bootsy) — boots.

Gender is one of the obligatory categories for Ukrainian. Nouns ending in
consonants are M, e.g. trener (trainer), sandvich. Nouns ending in —a are F, e.g.
aerobika (aerobics). The endings in —0 are N., e.g. bungalo (bungalow).
Uninflected nouns with the non-Ukrainian endings —i, -u are always N, e.g. shou
(show), interv’yu (interview) (126 entries from the field-notes). Some Anglicisms
are not morphologically integrated, and remain as foreignisms (29 entries from
the field-notes), e.g. cherri-brendi (E. cherry-brandy). They are uninflected for
case but display gender and number attribution in syntactic agreement with

pronouns and adjectives.

Plurals in Ukrainian are mostly formed by adding —y to the base form: shoes-
shoesy. The ending in the plural is given without changing the borrowed stem.
Ukrainian speakers are often not aware of the meaning of the English plural
morpheme —s; this can lead to double plural marking through the addition of a
Ukrainian inflection to an English plural, e.g. dzhinsy (jeans) (27 entries from the

field-notes).

As a rule, English adjectives are not borrowed in their initial forms. Adjectives
are given special suffixes as well as being marked for gender: -iy (M), -a (F), -e
(N): glamurniy (M), glamurna (F), glamurne (N) (glamorous) (23 entries from the
field-notes). English verbs are borrowed into Ukrainain as nominal roots which
must then be suffixed. English participles are not borrowed. Most English verbs
borrowed into Ukrainian are denominal. The denominalizing suffix is -uvaty, e.g.
mitinguvaty (meeting). Compounding is productive in both English and
Ukrainian, but the types of word-formation do not coincide. English has
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contributed greatly to the word-formation without a linking vowel in Ukrainian.
The borrowing of such words as doping-kontrol’ (doping-control), dzhazfestival’
(Jazz-festival) has resulted in the morphological assimilation of this pattern and
analogical derivation of compounds (loan translations and loan bends), e.g.: gid-
perekladach (E guide-interpreter). A tendency to use a limited number of root
morphemes for new compounds has become evident recently. The most
productive are —shop, -shou: tok-shou (talk-show), online-shop (18 entries from
the field-notes).

Table 15 demonstrates the number of Anglicisms in the field-notes which
function according to the rules of the Ukrainian language with regard to the parts
of speech they obtain; table 16 focuses on the borrowings’ adapting to the
Ukrainian language considering the contexts they are used in.

Table 15.  Anglicisms that Function according to the Rules of the Ukrainian
Language (with Regard to the Parts of Speech)

Nouns Verbs Adjectives Emotionally Total
coloured words

27 21 18 3 69

(39.1%) (30.4%) (26.2%) (4.3%)

Table 16.  Anglicisms that Function according to the Rules of the Ukrainian
Language (with Regard to the Context they are Used in)

Music Fashion Intellectual Others Total
Technologies
7 9 15 38 69
(10.2%) (13%) (21.7%) (55.1%)

The presence of the emotionally coloured words (cool, wow, oops), borrowed
from English, in youngsters’ language displays the fact that borrowings have
firmly established themselves in the vocabulary. Subconsciously many young

people give preference to English exclamations instead of the vernacular ones.
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4.2. The Analysis of Audio-Recordings

One of the main tasks while analyzing the recordings was to learn whether the
frequency of the borrowings’ usage is different in the language of the Ukrainian
young people living in Kyiv and a smaller city, Vinnitsya. Kyiv, being a capital of
Ukraine, is the place where most international companies, international
organizations representations’, embassies are located. Besides, the young people
living there are more exposed to the latest technologies and fashion trends, the
areas, which possess the greatest number of Anglicisms. All these factors and
everyday possible exposure to English might affect the number of English
borrowings in the language of the youngsters. Besides, different occupations of
the participants and the need for English while performing their job are the factors
which should be taken into consideration. The young people, who contributed to
the recording, had been chosen according to the age criterion (23-25 years, since
borrowings in the speech of this age range do not comprise slang anymore, they
have become an important part of the lexicon) and occupational criterion (jobs
different both as for the English skills needed and areas of the specialization). The
length of the first recording is 7.5 minutes; the length of the second recording is 2

minutes.

Table 17. Number of Anglicisms in the Audio-Recordings

Recording Ne 1 Recording Ne 2

64 words 18 words

The recordings have shown that despite the place of residence (Kyiv or
Vinntsya), the number of Anglicisms has been considerable in both groups. The
occupational area also has not influenced much the borrowings’ usage difference.
The researcher has divided all the words into the categories, as it had been done in

the field notes. There are three main subcategories such as IT, music and fashion.
109



All the entries which were difficult to assign to any of these areas, were
assembled in the category “others”. The researcher has divided the Anglisisms
according to the part of speech they obtain while being used in the Ukrainian

language as well.

Table 18. Number of Anglicisms in the Audio-Recordings (Parts of Speech)

I Emotionall
Nouns Verbs Adjectives otionally Total
coloured words
61 9 7 5 82
(74.4%) (11%) (8.5%) (6.1%)
Table 19. Number of Anglicisms in the Audio-Recordings (Contexts)
Intellectual
) Music Fashion Others Total
Technologies
16 5 7 54 82
(19.5%) (6.3%) (8.5%) (65.7%)

As one can see from the tables above, the prevailing number of words belongs to
the IT category, taking into consideration the division into the spheres where the
Anglicisms were used. The areas the borrowings were assigned to coincide with
the categories mentioned in the field notes: IT, music and fashion. Addressing to

the subdivision into the parts of speech, mostly nouns were used by interlocutors.

In most cases the English borrowings in the conversations recorded have
functioned according to the rules of the Ukrainian grammar, being declined and
conjugated, obtaining gender, number and case endings, with the vernacular
affixes attached: raiimy (timu) — time, ongosuii (oldoviy) — old, kpemru (crashy) —

crash, geitnmkueTbes (Changenet sya) — to change.

110



Table 20. Anglicisms in the Audio-Recordings (a Complete List)

Nouns

Verbs,
Adjectives,
Emotionally coloured words

cmaiin smile

IPOMOYIIIH
promotion

mir people

tiket ticket

(elic-KOHTPOJIb
face-control

CeK’ropiTi Security
Taiim  time

nemex damage
HOH-CTOII NON-Stop
omiHioH Opinion

tper trash

cecasTi Society
apiakiar drinking
neutaity deadline
destroy

JIECTPOH

Kpe3a Crasa
crasy

aKLENTyBaTU
to accept
acceptuvaty

pelnakcHyTH
to relax
relaxnuty

YEHHDKHYTUCH
to change
changenutys’

OCeTHYTHUCH
badnutys’
(bad, to go wrong)

CKaHWTH SCanyty
to scan

npinTyBaTH printuvaty
to print

4aTUTUCH chatytys’
to chat
kiikaru clickaty

to click

Kpekartu crackaty
to crack

MIO03aHui pousaniy
(used)
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xinT hint
kaMmbex comeback

JCBCJIOIIMCHT
development

KOMILIIKALIist
complication
complicatsiya

cekpidatic sacrifice

iHTEeHIis intention
intentsiya

koHbipmarrist confirmation
confirmatsiya

neinep paper

arutikaris application
applicatsiya

pecnekT respect

MEH Man

repi-¢penn girl-friend
naiideraiin lifestyle
ay3ep loser

MG IKEeHEHTITH
imagination

kpemr crash

osizioBuii oldoviy
(old)

rnamypHuii glamurniy
(glamorous)

cexoHa-xeHa second-hand

npaiiBoBuit drivoviy
(drive)

TpenpoBui trendoviy
trend

openmoBwuii brandoviy

brand

BekoMm welcome

penstuHo relativno
relative

copi sorry

COy-coy S0-SO

okeit okay




eKIIH action
cKpint SCript
Hoy-xay know-how
mymr push
caropTep supporter
xayc house

Tpab: trouble

0e6i baby
ecKemi3m escapism
mpaiic price
CaMOJECTPYKIIis

self-destruction
samodestructsiya

neHc-moy dance-show

oetn battle

KOHEKIIH connection

ceran Set up

mein  mail

rexuMep gamer

MecCiK message

cmaiinik smilik
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smiley
CMC SMS

CKpiHeiKep
screenager

memia media

ury3u Shoesy
shoes

Mmeiikan make up

motminr shopping
oreH-eip open-air
mari party

decr fest

CEUIITH Session

4.3. The Analysis of the Questionnaire

Since the main tasks of the questionnaire were to learn the preferences of the
participants  either for English or Ukrainian contextual variants, find out the
attitudes as for the Anglicisms’ usage in the Ukrainian language and the main
motives for their usage, two types of analysis have been used: qualitative and
quantitative. The quantitative analysis has been used to indicate the percentage of
the Anglicisms’ usage; the qualitative one has been applied to describe the

attitudes and motives. The alpha reliability is 0.80.
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4.3.1. The Statistical Analysis

First, the percentage of the students of the Foreign Languages Department, who

have used the English variant in the multiple choice test, has been examined. The
quantified statistical distribution of the sample for this group:

> n,=n=38

- the number of students in the I group.

Xi 2 3 4 5 6 7 8 9

n; 2 4 3 2 1 10 9 7

Table 21. The Variance and Average Number of Anglicisms Used

Variance Average number of Anglicisms used
| Group Il Group I Group Il Group
4,1 6,33 565<a' < 7,52. 3,53 < a' < 585,

The quantified statistical distribution of the sample for the Il group (History

Department):
>'m =m=38

- the number of students in the Il group.

Vi 0 1 2 3 4 5 6 7 8 9

m; 1 3 6 3 7 3 4 4 4 3
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Table 22. The Percentage of Anglicisms Used by Group I and Group 11

Group | Group 11
66% 47%

Let us compare the results of the observations in groups | and II, namely the
average number of the used Anglicisms in these groups. Let us suggest the zero

hypothesis, that the difference between the usage of the Anglicisms in Groups |
and Il is random, H,:X =Y and alternative hypothesis H : X #Y (which

means that the discrepancy between the number of the used Anglicisms is
essential).

The critical value ty,:

txp(0,001;74) = 3,37.

As t., > tyy, the zero hypothesis should be ignored, and with the probability
0,999 it is possible to claim that the average of the usage of the Anglicisms in the
| group is 66% and in the Il group 47%. As one can see, the percentage of the
preference for the English variants in the questionnaire is quite high in both
groups. It is natural for the representatives of the Foreign Languages department
because of their everyday exposure to English, but unexpected in the case of the
History Department’s students who have always supported nationalistic ideas,
including the purity of the Ukrainian language. The percentage obtained might be
explained by general tendencies in the society, by the tolerance for globalization,

and readiness to accept new concepts.

Some words were chosen more frequently by the participants than others. This
phenomenon can be explained by several reasons. The words, which were given
preference to, had either completely integrated into the Ukrainian language, or
were impossible to replace with their Ukrainian doublets in this very context. The
Anglicisms, which were less chosen, might have been still on the level of

adaptation, and are not accepted as eagerly as other, more favored English
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borrowings. able 23 demonstrates the frequency, the students of the Foreign
Languages Department chose the suggested Anglicisms with.

Table 23. The Frequency, the Anglicisms Were Chosen in the Questionnaire with
(Foreign Languages Department)

Words Number of people, having chosen
(the items, used in the questionnaire) the Anglicism
message 33
party 32
to crack 31
traffic 29
trend 27
crazy 25
boy-friend 25
nick 24
sound 12
trash 11

As one can see from the table, among the most frequently used words are
“message”, “nick” and “to crack” which in the offered context belong to the IT
area; “party” (representing music and entertainment); “trend” (fashion area);
“crazy”, “traffic” and “boy-friend” (everyday items). The Anglicisms which
were mentioned less often by the respondents, are “sound” and “trash”. The
preferences of the students confirm the field notes’ subcategorization, where most
entries belonged to the areas of music, fashion and IT. Let us compare the results

with the ones obtained from the History Department.
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Table 24. The Frequency, the Anglicisms Were Chosen in the Questionnaire with
(History Department)

Words Number of people, having chosen

(the items, used in the questionnaire) the Anglicism
message 24

to crack 23

traffic 22

nick 22

trend 21

party 20

boy-friend 18

crazy 15

sound 7

trash 6

Having analyzed the above presented table, one can observe that most favored
Anglicisms are “message”, “to crack” and “nick” (IT area); trend (fashion);
“party” (music); “traffic” and “boy-friend” (everyday items). The choices, made
by the students of this group coincide with the preferences of the students of the
Foreign Languages Department, proving that the most widely-used items belong

to such categories as IT, fashion and music.

4.3.2. The Qualitative Analysis of the Questionnaire

The qualitative analysis has been used in order to understand the attitudes of the
participants towards the Anglicisms in the Ukrainian language and to learn the
specific motives for their usage. The categories have been ordered according to

the prevailing answers of the participants.
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Table 25. The Attitude of the Students of the Foreign Languages Department
towards the Usage of the English Borrowings

The number
of students

The attitudes and motives for the usage of thre Anglicisms
(item Il of the questionnaire)

| have nothing against the Anglicisms in the Ukrainian
language, use them quite frequently by myself, but do not
have any specific motives.

Sometimes only the Anglicisms should be used in the
definite context that is why | think that their usage is

proper.

As my future profession is connected with English and my
exposure to it is very frequent, I assume that I am using
more Anglicisms than my peers. | even do not pay
attention that 1 am switching to the English borrowings in

my speech.

The stream of the English borrowings into the Ukrainian
language enriches it, gives the possibility to enlarge the
vocabulary. Besides, sometimes it is really difficult to find

a Ukrainian equivalent for the English word.

Due to the development of computer technologies and
connections with the English-speaking countries, the
number of Anglicisms in the Ukrainian language is
constantly increasing. Personally | am using English
borrowings mainly while chatting in the Internet and

talking to my friends.

As all cultures interconnected, there is no damage in

mutual lexical borrowings.

The usage of Anglicisms is the priority of young people, a
kind of fashion, and their presence in the speech of adults

IS not proper.

Nowadays young people are overusing the Anglicisms,

which sounds ridiculous and out of place. | personally do
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not approve of this phenomenon.

| am absolutely against the English borrowings in the
Ukrainian language, as view them as a direct damage to the

2 purity of the vernacular language.

I am using the English borrowings in my speech, as it is
4 prestigious and makes me peculiar. Besides, the English
borrowings comprise an essential part of the young

people’s slang.

Table 26. The Attitude of the Students of the History Department towards the Usage
of the English Borrowings

The attitudes and motives for the usage of the
The number of o
Anglicisms
students _ ) )
(item I of the questionnaire)

I am absolutely against the English borrowings in the
7 Ukrainian language, as view them as a direct damage to

the purity of the vernacular language.

I have nothing against the Anglicisms in the Ukrainian
5 language, use them quite frequently by myself, but do

not have any specific motives.

Due to the development of computer technologies and
connections with the English-speaking countries, the
4 number of Anglicisms in the Ukrainian language is
constantly increasing. Personally I am using English
borrowings mainly while chatting in the Internet and

talking to my friends.

The usage of Anglicisms is the priority of young people,
4 a kind of fashion, and their presence in the speech of

adults is not proper.
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Nowadays young people are overusing the Anglicisms,
4 which sounds ridiculous and out of place. | personally

do not approve of this phenomenon.

I am using the English borrowings in my speech, as it is
4 prestigious and makes me peculiar. Besides, the English
borrowings comprise an essential part of the young

people’s slang.

As all cultures interconnected, there is no damage in

2 mutual lexical borrowings.

I have nothing against the usage of the English
borrowings in the everyday speech, but strictly opposed
6 to the presence in the information space, as there are
many people who simply do not know the meaning of

these words.

Sometimes only the Anglicisms should be used in the

2 definite context that is why | think that their usage is

proper.

Looking at the results of the Foreign Languages Department, one should admit
that the dominant motive for the usage of the English borrowings is the everyday
exposure to English, as it is the respondents’ area of specialization (6 people
chose this explanation). This statement is followed by the desire to expand the
existing vocabulary (5 participants), seeing no damage in borrowing the new
concepts, as all languages function as donors (5 answers). Less support has got
the ideas based upon the popularity of English loan words because of the
technological development (4 people). A considerable part of the respondents
have taken a neutral stance, seeing no harm in using Anglicisms, but having no
particular motives for it at the same time (4 choices). Some respondents have
claimed that as English words comprise a significant part of the slang, using these
borrowings adds extra prestige to the speaker (4 participants). Fewer participants
have supported the ideas about the contextual appropriacy of the Anglicisms (3)

and their overuse by youngsters (3). The smallest number of the respondents was
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absolutely against the presence of the English borrowings in the Ukrainian
language (2) or has defined these words as a privilege of younger generations,
being ridiculous if heard from adults (2).

Having analysed the results, obtained from the students of the History
Department, one might come to the conclusion that the majority of students are
completely against the usage of the Anglicisms in the Ukrainian language (7
participants). This contradicts the results of the multiple choice test, where the
ratio of Anglicisms in the answers was considerable. A lot of students have
nothing against the presence of the English borrowings in the everyday life, but
are strongly opposed to their overwhelming use in the media (6 answers). What is
really surprising is that there is no essential gap in the number of the students with
an absolutely negative attitude and those ones who have a neutral position. Some
participants indicated the frequent usage of Anglicisms, displaying no particular
motive (5 students). The statements indicating the popularity of the Anglicisms
because of the technological development (4), their prestige (4), overuse by young
people (4) and inappropriacy in the language of adults (4) have been supported by
an equal number of respondents. Very few respondents have claimed that there is
no threat in borrowings, as all cultures are interconnected (2) and that sometimes

only Anglicisms are proper in specific contexts (2).

Comparing the explanations, given by the students of the Foreign Languages
Department and the History Department, one may come to the conclusion that in
general the participants of the first group are more positive as for the usage of
Anglicisms in the Ukrainian language. The reasons given by the students of the
History Department are quite opposite to their choices in the first section. Most of
the respondents of this Department have a negative attitude, considering the
English borrowings to be a direct threat to the Ukrainian language, implying here
not only their support of linguistic purity but their opposition to dominance of the
American culture as well. Still, the results of the multiple-choice test have shown
that in the everyday conversations Anglicisms comprise a considerable part of

both groups’ vocabulary.
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4.4. The Connection Between all the Methods Used in the
Research

In order to have an exhaustive idea about the number of the Anglicisms in the
language of the Ukrainian young people, the areas where the borrowings are
mostly used, and to learn both the motives of young people and their attitudes
towards the presence of English words in the Ukrainian language, such methods
as field-notes, audio-recordings and a questionnaire have been used. The
mentioned methods complement each other, giving a unique opportunity to
penetrate into the phenomenon, and to learn the objective opinion of the
participants. Each of the tools is the logical continuation of the previously used
method, adding significant details and enriching the overall picture.

The field-notes were collected not only from everyday conversations, but from
printed media and TV programmes as well. All magazines, newspapers and
programmes are Yyoung-people oriented, thus reflecting the real situation
concerning the youth language in Ukraine. This method enabled the researcher to
define the main areas where most borrowings are used, depending on their
context; field-notes were helpful while observing the pattern the Anglicisms
follow after having been integrated into the Ukrainian language. The researcher
had a chance to assign the borrowings to the parts of speech they obtain in
Ukrainian, paying attention to their adaptation to the grammar rules of the

language-borrower.

The audio-recordings were efficient while collecting the evidence about the main
areas of the youth speech where the borrowings might be used, confirming the
results of the field-notes. The results of the audio-recordings coincided with the
latter of the field-notes. Moreover, it was interesting to observe not only the
contexts, but the parts of speech the Anglicisms turn into in the Ukrainian
language, and the grammar characteristics of the vernacular language they obtain.

Thus, we may claim, that the audio-recordings supported the evidence of the
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field-notes, revealing the areas of the borrowings’ usage and indicating the

prevailing number of the parts of speech.

The questionnaire intended to discover which Anglicisms are mostly used by
Ukrainian youngsters, being a logical continuation and seeking to prove the
previously obtained results of the field-notes and audio-recordings. Besides, one
of the main reasons the researcher chose this questionnaire as one of the methods,
was the desire to learn the motives of the borrowings’ presence in the young
people’s speech, and youngsters’ attitudes to this phenomenon. The opinion of the
most participants was that Anglicisms comprise a significant part of the Ukrainian
language, having become an inseparable part of the young people’s vocabulary.
This idea proves that a large number of the English borrowings in the field-noted
and audio-recordings is not accidental; most Ukrainian youngsters consider
Anglicisms a natural part of the everyday vocabulary and see no threat to the
purity of the Ukrainian language.

In conclusion, it is necessary to mention that all the methods used in this very
research let obtain the data from natural resources, which reflect the real state of
things. As all the tools considered young people as the primary source, it gave a
unique opportunity to estimate the situation concerning the presence of English

borrwings in the Ukrainian language.
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CHAPTER 5

CONCLUSION AND DISCUSSION

5.0. Presentation

This chapter presents the summary of the study followed by interpretations of the
results obtained by the research. It is concluded with the general evaluation of the
study and suggestions for the further research.

5.1. Summary of the Study

The present study was conducted in order to examine how English borrowings
function in the Ukrainian language, their significance in the information space of
the country, the frequency of the Anglicisms’ usage in the language of young

adults and their attitudes towards the presence of English words in Ukrainian.

Firstly, the historical pattern of the interaction between the English and Ukrainian
languages was examined, paying attention to the stages of the English words

penetration into the vernacular language.

Secondly, the role of the Anglicisms in advertising was evaluated, paying
attention to their functioning in the Ukrainian grammar system. The findings
showed that most Ukrainian advertisements are abundant in English borrowings,
attracting customers’ attention. Additionally, it has been shown that most English

borrowings have been adjusted to the Ukrainian grammar system, being declined
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and conjugated, obtaining gender, number and case endings, with the vernacular

affixes attached.

Thirdly, the study focused on the language of the Ukrainian young adults, trying
to define the areas where the number of Anglicisms is the greatest. The results
obtained from this part of the research have shown that the prevailing number of
Anglicisms can be found in such spheres as music, fashion and computer

technologies.

Lastly, the study concentrated on the attitudes of the Ukrainian young adults
towards the English borrowings in Ukrainian, defining the main motives for their
usage. According to the results, most young people see no threat in the
penetration of the English borrowings in the Ukrainian language, considering
these words as a significant part of the vocabulary and using them frequently,
while others claim that Anglicisms damage not only the purity of the Ukrainian

language, but are the means of the cultural intervention.

Comparing the results of the study with the works mentioned in the literature
review, one should first of all take into consideration the research of Fedorets,
who focused on Anglicisms in the Ukrainian advertising (1997, 2000, and 2002).
The results of the research showed that most Ukrainian advertisements are
marked with the presence of English borrowings. As Fedorets argued, advertising
companies believe young adults to form the main audience, the advertisements
are oriented at. The researcher was interested in why young people are attracted
by borrowings in the slogans and TV shows. As he suggested, most Ukrainian
young adults emphasize that English words in their speech increase their prestige,
let them feel educated and sophisticated; thus, the presence of Anglicisms in
advertisements is a good marketing trick which catches an eye of youngsters. The
present study has revealed as well that one of the motives why young people use
Anglicisms is their desire to increase their own prestige, to seem different from
others. At the beginning of the research, the author suggested that most probably
more English words must have been used by young people who belong to various

subcultures. The evidence has displayed the fact that despite the background and
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membership in any subculture, Ukrainian young people use borrowings almost

with the equal frequency.

Mentioning the studies, performed by Fedorets (2002) and Misechko (2000), one
should pay attention to the fact, that one of the areas of their interest focus was
how English borrowings act after having penetrated into the Ukrainian language.
Both Misechko (2000) and Fedorets (2002) suggested that Anglicisms can be
divided into two groups: the ones which adapt to the absorbing language and
acquire the features, specific for it (case endings, plural endings, conjugation),
and the ones which preserve their initial form. Having analysed the audio-
recordings and field-notes, the researcher of the current study drew the conclusion
that many of the English borrowings, after having penetrated into the Ukrainian
language are used according to its rules. In this way they are more
understandable, and sometimes are not treated as borrowings at all. Still, one
should not omit the fact that some Anglicisms do not change their properties,

especially nouns.

According to Zhayvoronok (2001), the Anglicisms in the Ukrainian language are
either on the level of adaptation (being used either by definite groups or not
frequently) or integration (the Anglicisms which in most cases are not accepted as
borrowings anymore). The researcher of the current study was interested which
English borrowings are used more often by the Ukrainian young people. The
results of the questionnaire let assume that some of the Anglicisms are more
favored by youngsters than others. The entries which belonged to such areas as
IT, fashion and music, had been chosen more often than the words indicating
other spheres. Thus, one can come to conclusion, that the chosen words have been
fully integrated into the Ukrainian language while others are still on the level of
adaptation. As the areas mentioned above are related to the topics interesting for
the majority of young people, consequently, the borrowings used in these spheres

will be well-known and more frequently used by youngsters.

With regard to the results obtained from the study performed by Shovgun (2003),

where she found out that English borrowings in the Ukrainian language can be
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used both without changes in source language pronunciation and in the
transliterated variant, it should be mentioned that the analysis of the audio-

recordings and field-notes of the present study confirm Shovgun’s assumption.

According to Nikitina (2003), most Anglicisms in the young adults’ language
come from narrow professional groups. She came to this conclusion after having
examined the language of Russian young adults, claiming that most words
belonged to such areas as IT and music. The results of the present study have
shown that Ukrainian young adults prefer saturating these topics with English

borrowings as well.

Mentioning the study of Onysko (2007), where he shed light on the influence of
English on German, taking as a source a newsmagazine Der Spiegel, one should
pay attention to the fact that most Anglicisms in the mentioned newsmagazine
have been adjusted to the German language, acquiring number and case
inflections, as well as articles, peculiar for German. The analysis of the media,
audio-recordings and field-notes of the present study has displayed the same

phenomenon in the Ukrainian language.

With regard to the study by Rubal-Lopez (1992), where she claimed that the
number of borrowings in the absorbing language depends on the economic
development of the country this language belongs to and the percentage of
students sent to get their education in Anglo-American countries, it is possible to
claim that the same situation is to be observed in Ukraine. After the collapse of
the Soviet Union, Ukraine took a step towards the market economy, upgrading all
spheres, thus requiring new terminology. Besides, new possibilities such as
exchange programmes and scholarship funds let many students study in the USA
and Britain. After returning back home, young people keep on using English
words in their everyday conversations, thus trendsetting codeswitching and

popularizing Anglicisms.

Speaking about the main motives for using Anglicisms by Ukrainian young

adults, the evidence obtained in the present study may be compared to the similar
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results in Russian (Krysin, 2004), Hungarian (Gombos-Sziklaine, 2008) and
Turkish societies (Acar, 2004). The research conducted in the mentioned
countries showed that most young people consider English as a mandatory
condition for their successful career, and the use of English words as a prestige
lacmus which increases the significance of the person who uses Anglicisms. The
analysis of the current research has shown that Ukrainian young adults included
using English borrowings for the sake of prestige to the list of the main motives.

Unfortunately, the impact of English on the Ukrainian language has been
examined properly only in advertising, thus Ukrainian-English interaction has not
been mentioned in any of the worldwide surveys. As the model for the current
research the author has taken the studies by Gorlach (2001, 2002, 2003)
(pronunciation and spelling of Anglicisms in the vernacular language) and
Kowner (2008) (motives for borrowing English borrowings and attitudes towards
them). These works created the background for the study, providing it with the
framework for the research. Gorlach studied the way Anglicisms act in the
language-borrower; the researcher of the current study tried to analyze the pattern
of the adaption of the English borrowings to the Ukrainian grammar rules.
Kowner shed light on the motives for borrowing Anglicisms and attitudes towards
them in some world languages; the researcher endeavoured to learn the motives

and attitudes of the young Ukrainian adults.

5.2. The Interpretation of the Findings

There is no doubt that recently Ukrainian society has been greatly influenced by
globalization, which has brought various innovations into every sector of life.
Expectedly, being a constantly developing system, the language could not remain
untouched. Young people react immediately to all processes taking place in the
society, acting as a mirror of the surrounding reality. The fact that the language of

the Ukrainian young adults is abundant in Anglicisms cannot but attract attention.
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The first research question focused on the influence of globalization and the
English language in particular on Ukrainian. The present study has revealed the
results of Anglicisms’ impact on the area of advertising and media, showing the
increasing number of English borrowed words. It was interesting to learn that
most of these borrowings have been adjusted to the rules of the Ukrainian
grammar system, having obtained the features peculiar for the vernacular parts of
speech. The Ukrainian magazines and newspapers are exuberant in Anglicisms,
either paying a tribute to the popularity of the English language, or being unable
to find an adequate Ukrainian equivalent for the borrowing. TV shows,
considering young people as their main audience, are bright examples of the
presence of English borrowings in the Ukrainian information space, and young

adults’ language in particular.

The results obtained with regard to the research question concerned with the areas
where the number of Anglicisms is the greatest, revealed the connection between
the spheres being interesting for young people and the usage of the borrowings in
them. For most youngsters the most interesting topics are music, fashion and
intellectual technologies. Trying constantly to keep an eye on all the changes
which take place in these spheres, young people cannot but pay attention to the
lexicon of the mentioned topics. As most new trends are coming from the
English-speaking countries, it means, that most concepts preserve their initial
names in the absorbing language, in this case Ukrainian. In most cases young
adults share the common preferences as for chosen Anglicisms, despite the area of
occupation and place of residence, what has been confirmed by the evidence
taken from the field-notes and audio-recordings. Trying to learn the preferences of
young people for English borrowings or their Ukrainian equivalents, the
researcher prepared a questionnaire, the results of which showed a high
percentage of the Anglicisms used in both groups, which took part in the
experiment (66% and 47% accordingly). The audio-recordings have helped
understand that the place of residence does not affect the number of the English
borrowings in the language. The analysis of the conversations of the youngsters
living in the capital and a periphery city has shown that in both cases participants

have used Anglicisms, concentrating almost on the same topics.
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The last research question was concerned with the main motives for the usage of
the English borrowings and the attitudes of young people towards them. Speaking
about the attitude issue, one should pay attention to the fact that there are two
dominant groups of the respondents. The first one is not opposed to Anglicisms in
the Ukrainian language, considering their use as a mark of prestige, forming a
considerable part of the vocabulary at the same time. The second group has a
negative stance, protecting vernacular equivalents and the language purity.
Analysing the main motives, one can assume that most youngsters explain the
presence of Anglicisms in their speech by the failure to find a proper Ukrainian
equivalent. Among other reasons for using borrowings, according to the results of
the questionnaire, are the prestige, enjoyed by the person using Anglicisms; the
personal desire to enrich the vocabulary with the help of Anglicisms, and
everyday exposure to English, which contributes to the integration of English
borrowings into everyday conversations. All these motives help understand that
young adults have accepted the fact that many Anglicisms have fully integrated
into the Ukrainian language, and see no harm in the increasing number of
borrowings in everyday conversations. Though, one should pay attention to the
fact that according to the analysis of the questionnaire, Ukrainian young adults do
not approve on the overuse of English borrowings by adults, and their non-stop
flow in the TV programs, considering borrowings being a privilege of young

people.

5.3. Implications for Further Research

The present study focused on the influence of the English borrowings on the
language of the young Ukrainian adults. It investigated the main areas where
Anglicisms are extensively used, emphasized the attitudes towards the borrowings
and outlined the main motives for their usage. However, the current study may be

improved in some ways.
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First, a similar study could concentrate on the English borrowings in the language
of older generations, comparing the results with the ones obtained in this study. It
would be interesting to learn the attitudes of adults towards the Anglicisms in

Ukrainian and find out what makes them use these words.

The political situation might significantly change the present state of things,
depending on the pro-Western or pro-Russian vector of preference. The
favourable investment conditions attract international companies, enhancing the
demand for the English language in the society; the devastation of the relations
with Western partners, vice versa, might change the attitude to English. 1t would
be interesting to observe the changes that might take place in several years.

The number of Anglicisms in the Ukrainian language is constantly increasing.
Involving more than one researcher might be helpful in order to collect new data
entries from everyday speech, TV programmes and printed media, as for one

person this task is time-consuming.

The researcher has encountered some surprising results in the current study (e.g.,
the discrepancy between the results obtained from a questionnaire administered at
the History Department, and the attitudes of the students towards Anglicisms).

More groups involved might display more controversy.

Additionally, the number of English borrowings is constantly increasing and the
areas where they can be found are broadening. It would be interesting to follow
the process of the borrowings’ flow and determine whether their spheres of

application have diversified.

The results obtained by the current study might be compared with the research
conducted in other countries, with the presence of English borrowings in
vernacular languages. It is the question of enquiry why young representatives of
different nations welcome or oppose Anglicisms in their language. Assuming that
they share the same interests, youngsters should share a similar vocabulary, with

approximately the same set of words borrowed. The results of such research could
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help understand the influence of English on the world’s general linguistic picture,
drawing specific conclusions as for definite reasons of its popularity. The study
could be improved with more participants and more data, enabling the researcher
to have a richer selection of the English borrowings in the language of young
people. It would have been interesting to involve more youngsters in order to
learn their attitudes towards the Anglicisms in the Ukrainian language, paying
attention to their background, education and occupation. More items in the field
notes could have helped to add more specific areas where borrowings are used,
simultaneously tracking the pattern of the Anglicisms’ integration into the

Ukrainian language.
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APPENDICES

APPENDIX A - TABLE OF THE ANGLICISMS USED IN THE
LANGUAGE OF UKRAINIAN YOUNG ADULTS

Table 27. Categories of the Anglicisms in the Field-Notes

Nouns

Verbs

Tpay3zepa (trousera)* — the
trousers

Jle T1 KynHB Taki KJacHi
tpay3zepa? (2008)

Where have you bought such
great trousers?

Byrcu (bootsy)* — the boots

i 6yTcu BCI NUISIXU BUXOISTH!
(2008)

These boots are appropriate for all
ways.

beticoonka (baseballka)* * —a
baseball cap.

Britky ciekoTHO 3a3BHYail, TOMY
s oasirato 6eiicoonky (2007).

It is very hot in summer that is
why | wear a baseball cap.

Komb6aru (kombaty)* ** — the
combats (loose pants with many
pockets)

Bitburicts Monoaux aronen

Yarutucs (chatytys’)* * —to chat

S morO0IIAI0 YATUTHCH, TOMY IO TaK
MOKHa 3HauTH apy3iB (2008).

I like chatting, because it is a good
opportunity to meet new friends.

Kpexkaru (crackaty)* *-- to crack the
computer system.

Mu Moxemo nictatu iHdopMallito,
kpeknysmu cucremy (TCH, 2009,
December).

We can get the information by cracking the
system.

HikaTu (nickaty)* — to call someone in the
virtual world.

Sk Bin cebe nikae? (2008)
How does he call himself?
Kuikaru (clickaty)* - to click

{00 po3aAMBUTUCH KAPTUHKY, KIIIKHU Ha
Hiii (2008).

In order to see the picture closer, you
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BBaXKAIOTh, II[0 KOMOATH
BUTJIANAIOTH CTIJIBHIIIE, HDK

mxuucH (Fakty, 2009, Ne 16).

Most young people consider
combats being more stylish than
jeans.

[Mipcinr (piercing)* —the
piercing

s niBunHa — cripaBxkHs (paHaTKa
MIPCIHTY .

This girl is a real fan of piercing
(2009).

Taty* - tattoo

Buopa no tenesizopy 0auns
YOJIOBIKA 3 BEIMYE3HOIO TaTy Ha

pyi (2007).

| saw yesterday on TV a man
with a huge tattoo on his hand.

Tpeun* ** —atrend

B npomy ce30HI HaA3BUYAMHO
MOMYJIIPHUMH € PEeYl YHICEKC.
Lleit Tpen mpuHIIOB 7O HAC
30BciM HeroaasHo (Glamour,
2009, September).

This season unisex style is
extremely popular. This trend has
appeared only recently.

Bpena* ** —a brand

“beHeTTOH” 3aBX1Iu Oynu
TAEPOM cepel MOJOILDKHUX
opennis (ELLE Ukraine, 2009,
December).

should click on it.

Cepdutu (surfyty)* — to surf (to browse the
Internet)

3 Li€F0 TEXHOJIOTIEI0 TH MOKEII CepHUTH
ne 3aBrojaHo (2010).

With this new technology you are able to
browse the Internet in any place.

Ckanuth (Scanyty)* —to scan

Tu "He moria 6 MeH1 nonomortu? Bigckaup
napy cropinok! (2007)

Could you help me? Can you scan these
papers?

[MpiatyBartu (printuvaty)* —to print

S0 s He 3MOXKY PO3MPIHTYBATH 111
narepy Ha 3aBTpa, MOsI TIPE3CHTAIIis
npoBanuthes (2007).

If I cannot print these documents, I will fail
my presentation tomorrow.

Tucuyru O6yronu (tysnuty butony) * * —to
push the buttons

{06 TucHyTH Ha OyTOHHU, 6araTo po3ymy
HE TOTPiOHO. A OT CIIpaB/ii KPEaTUBHO
MIIXOIUTH 0 pOOOTH MOXKE TaJIeKO HE
kosxeH (Xoposhow, 2008, December).

You do not have to be a genius to push the
buttons. But too few people have really a
creative approach to work.

XaknyTs* — t0 hack (to crack a computer
system)
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“Benetton” always used to be a
leader among youth brands.

Iy3u (shoesy)* — the shoes

To01 He X0JIOMHO B TaKHUX
nereHpkux 1ry3ax? (2008)

Aren’t you cold wearing these
light shoes?

®emra* ** — fashion

MeHi 374a€ThCs, IO CIINO
JAyBaTH 32 MOJIOI0 — O€3TITy3/10.
[ToTpiOHO 3HATH BIACHUI CTHIIb
(Cosmopolitan, 2010, March).

I think that blindly following the
fashion is stupid; one should be
aware of his own style.

demu-6aitep™ ** - fashion-buyer

Bbyru ¢demn-6aiiepom — 11e Mpis
Oararpox giBuat (Stolytsya, 2008,
Ne 7).

Being a fashion-buyer is a dream
of many girls.

demn-eaBaizop™ * — fashion-
advisor

L5 3ipka Ma€e KapIUHAIBHO
3MIHUTH IMIJDK 1 CKOPHCTATHCh
nociyramu (elrH-eaBan3opa
(Visiting a celebrity, 2009,
August).

This celebrity has to change her
image, using the help of a
fashion-advisor.

lonminr* - shopping

Bynb-sikuii BUIYCKHUK TEXHIYHOTO
YHIBEPCHUTETY B 3MO31 XaKHYTH CUCTEMY
poro 6anky (2008).

Any graduate of a technical school can
crack the system of this bank.

Knabysartu (clubbuvaty) * ** —to attend
frequently the dancing clubs

Jronuna, sika k1abye, 4acTo Mae XpoHIUHE
Henocunanus (Glamour, 2010, April).

Being constantly at clubs leads to getting
not enough sleep.

Dpicraitmutu (freestylyty)** — to perform
the rap-songs, improvising

3a3BuYail MUTITKH 30MPaAIOTHCS Pa3oM 1
MOYMHAIOTH (PPICTAHIUTH TIPO
naskosmmiHii cit (TCH, 2008, January).

Usually teenagers gather together and start
freestyling about the surrounding world.

CemmutyBaru (sampluvaty)** — sample (to
use several songs for the creation of a new
one)

[[{o6 cTBOpHUTH HOBHI XIT, MOTPIOHO
CeMIUTYBATH JieKiTbKa ctapux (Xoposhow,
2009, October).

In order to create a new hit, one should
sample several old ones.

Cnemysatu (slamuvaty)* — to dance (slam)

Miii GpaT Tak JTOOUTH BEUIpKH, 1110 MOKeE
cnemyBaTH Bco Hiu (2010).

My brother likes parties so much that he is
able to dance all night long.
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SIxOu BOHa BUTpayaja Ha
HaB4YaHHA CTi.]'IbKI/I K HacCy fK Ha
IIOIIHT, BOHA JIaBHO Bxke Oyia 6
mpogecopom (2007).

If she spent the same time as she
spends while shopping on
studying, she would have been a
professor long time ago.

Baiiep™ ** — buyer

KinpkicTh oH-11aliH OaiiepiB
30UTBIITYETHCS 3 KOKHUM JTHEM.

The number of on-line buyers is
increasing every day (ELLE
Ukraine, 2008, April).

Tpennacerrep* * — trendsetter

S1 TouHO HE 3HAK0, KOr0 BBa)KaTH
TPEHACETTepaMu: 3IpOK,
TU3aifHEPIB, YU MTPOCTO
tanaHoButux monei (TCH, 2010,
January).

I do not know who should be
regarded as trendsetters:
celebrities, designers or just
talented people.

Imimx™ * — image

s akTpuca yyn0oBa Ha eKpaHi
MPOCTO YyJI0Ba, ale y
MOBCSKJIEHHOMY JKUTTI i BapTO
MOTPAIIOBATH HAJ CBOIM IMiIKeM

Kpearusutu (creatyvyty)* — to display a
creative approach

S 3Haro, 110 CHOTOIHI, 3311 [ILOTO
MIPOCKTY, ST MO KPEaTUBUTH, aJic HE
BiTIyBaO0 HATXHCHHSI.

I know that today, because of this project, |
have to be especially creative, but really do
not have enough inspiration.

bpetincropmutu (brainstormyty)* — to have
a brainstorm

Sl moBuHEH OuTbIIIe OPEHHCTOPMUTH, TIOO
3HAWTH OUIBIIE 11I€EH.

| have to have more brainstorms in order to
find more new ideas.

YeitnmkanyTuck (changanutys’)* — to
exchange

Sl yeliHKaHYBCSI KHMKKAMU 3
BTOPOKYPCHUKAMH, OTXKE, MU 3a0I1aJIUMO
Ha IbOMY.

I have exchanged the books with
sophomores, thus we will save up some
money not buying them.

HaiityBatu (nightuvaty)* — (night) to spend
the night

Bin He HaliTyBaB noma, a, MaOyTh,
3aJIMIIUBCS Y IPY3iB.

He did not stay at night at home, most
probably, he had stayed with his friends.

Eckeiinaytu (escapenuty)* — to escape
BiH BYacHO ecKeHIHYB 1 YHUK OKapaHHS.

He escaped in time and avoided the
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(Society Life, 2009, July).

This actress is wonderful, living
her roles, but she should
definitely improve her everyday
image.

Kibapma (keyboarda)* - keyboard

s x16apaa
Oararo(yHKITIOHAJIbHA 1 TyKe
3pyana (2008).

This keyboard is very
multifunctional and convenient.

Meiin (mail)* - (e-mail)

Meiin, mo s To0Oi HamicIaB,
CTOCYBABCS TBOEI IIPAKTUKU
(2007).

The mail | have sent you was
concerning your internship.

Kpexep (cracker)* — the person
who cracks computer systems

Xnomye, OyTH KpeKepoM — I1e
HerigHa cripasa (2009).

Man, being a cracker should not
turn into your lifestyle.

CkpiHeipkep - screenager* ** —
a young person, spending much
time in front of the PC and in the
Internet

3a oCTaHH1 POKH KUIBKICTb
CKpiHEeHKepiB 30UIbIINIACH
(The Computer World, 2008,
October) .

The number of screenagers has

punishment.
HNpinbkatu (drin’katy)* — to drink

Sk #ioro He Gauy, BiH 3aBX/IU ApiHBKA€E
Koka-Komy.

Whenever | see him, he is drinking Coca-
Cola.

Acxkatu (askaty)* — to ask

He ackaii Hi mpo 1m0, 3apa3 cam Bce
no0auwni.

Do not ask about anything, you will see
everything by yourself.

Deiicuytu (facenuty)™ — to slap someone in
the face

Buopa Ha BeuipIii MOro apyra Tak
deticanynu, 0 BiH HABITh HE MPUUIIIOB JI0
YHIBEPCHUTETY.

Yesterday at the party my friend was
slapped that much that he has not even
come to school today.

Kamon (comeon)* — come on
Kamon, ninumm Bxe!

Come on, it is time to go!

FO3artu (usaty)* — to use

J103BOJIb 51 T10103a10 TBIH CJIOBHHK?
May | use your dictionary?

baiikanytu (bikanuty)* — (bike) to give a
lift

B mene 30BciM Hemae yacy. Tu 3mosker
OaifkaHyTH MEHE 10J0MY?
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considerably increased during the
recent time.

Ki6epnenn (kiberland) * ** —
cyberland (the activity, connected
with the Internet and the people
using it)

KiGepnenn BTArye sik 10poCiuX,
TakK 1 MIPOCTAr04Ye MOKOJIIHHS
(ELLE Ukraine, 2010, May).

Cyberland is an addiction both for
grown-up people and younger
generations.

Hix (nick)* — an imaginary name,
being used while chatting

V miel AIBYNHA TaKUH [IKAaBUHA

uik! (2008)
This girl has a very unusual nick.

I'etimep (gamer) * — the person
who is constantly playing
computer games.

Bci 3Ha10Th, 110 TH BIIpaBHUHT
reiiMep, ajie HAaBYaHHIO TEX Tpeda
npuauata ysary (2009).

Everybody knows that you are a
skillful gamer, but you should not
forget about going to University.

Ietimiar (gaming)* **  —game,
plying the computer games

HemonasHo B Hamomy MicTi
MIPOXOJMB YEMITIOHAT TI0
reiiminry (Stolytsya, 2009, Ne
35).

Our city has hosted the national

I have run out of time. Can you give me a
lift home?

Okeiikatu (Okaykaty) * — (OK) to agree

[Ipununu okelikaru! B Tebe Mae OyTu cBO
JTyMKa.

Stop complying with me; you have to have
your own opinion!

leiikanytu (Shakanuty)* — (shake) to have
fun

Hapemri BBeuepi Mu mieiikanemo sk ciin!

At last we will have some fun in the
evening!

AxuenryBaTu (acceptuvaty)* — to accept

51 He MOXKY aKIIENITYBaTH Te, 0 MCHE
HEIOOIIHIOIOTh.

I cannot accept the fact that | am
underestimated.

Penakcuytu (relaxnuty)* —to relax

€1MHa MOXKJIMBICTh PENIAKCHYTH T10-
CIPaBXHBOMY 3 JIPY3SIMHU B MCHE € JTUIIIEC
110 BUXIIHUM 4Yepe3 Miid 3alHATHIA rpadik.

I can relax with my friends only at
weekends because of my busy schedule.

beanyrucek (badnutys’)* — (bad) to break
up, to crack

3 Tux mip, K Miii KoMI '1oTep OeaHyBCs, 5
BiZIUyBaIO 3HaYH1 HE3PYYHOCTI.
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gaming championship.

Konep* * - coder (a developer of
programs)

byru rapaum Kozsepom He Tak
BKe # nerko (Guten Morgen,
2009, August).

Being a good coder is not that
easy.

Ceran™ — setup

51 He MOXKY MOBHICTIO
pO310paTHCh y ceTari IbOro
komn 'rotepa. e HoBa Mmoaens?

(2009)

| cannot manage the setup of this
computer. Is this a new model?

Hoy-xay* * — know-how

51 He MOXY YSIBUTH SIK JIFOH
XKUIU 0€3 BCIX THX HOY-Xay, sKi
mu maemo 3apa3 (TCH, 2008,
May).

| fail to imagine how people
managed living without those
know-hows we have today.

Cwmaiinik (smilik)* — smiley

B iioro moBiioMJICHHSX 3aHAATO
OaraTo cMailiJIuKIB, MEHI1
3a€ThCA, IO BIiH 3JIOBXKHUBAE 1X
Bukopuctanasm (2009).

Since my computer has been broken up, |
come through considerable inconveniences.

[Miapurtu (piaryty) * — (PR) to advertise
oneself

S nikoau He Oayuia JIBUMHH, AKa O cebe
HACTUIbKM Miapwiia! B MeHe Bxke rojiosa
Kpyrom ine uepes ii Oanauku!

I have never seen a girl, who could
advertise herself that much! My head is
twisting around already because of her
talking!
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There are too many smileys in his
messages, | am under the
impression that he is using them
too excessively.

Konexkma™* — connection (Internet
connection)

B npomy MicIli KOHEKIITH B3araiii
BIJICYTHIH, S HE PO3yMil0, SIK
MOKHa OyTH HaCTUIbKU
nenoamumu! (2008)

The connection here is absolutely
absent, how one can be so
careless!

Ou-naiig* * — on-line

bararo moizonux nmronei
3aMIHUIN CITPABXXHE XXUTTA HaA
on-naiin (Society Life, 2010,
February).

Many youngster have substituted
the real life with the on-line one.

bnorrep* ** — blogger

Biorepu cranu HacTUIBKU
3BUYAMHUM SBHUIIEM, 110 BXKE
HIKOTO HE IIOKYEII HOIPOOUISIMU
MPUBATHOTO KUTTS B [HTEpHETI
(Fakty, 2009, Ne 47).

Bloggers have become such usual
phenomenon, that nowadays no
one is shocked with the details of
the private life in Internet.
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Iampxer™* ** — gadget

Momnona nroauHa He MOKe

001 THCH 0€3 IEBHUX I'aJKETIB,
SKY TOJICTIIYIOTh 11 KUTTS
(Visiting a celebrity, 2010,
January).

A young person cannot manage
without the gudgets which make
the life much easier.

Codra (softa)* — software

S He iHXeHep, 100 MaTu CIpaBy
3 Takoto codroro! Ile 3ananTo
ckmaarao (2009).

| am not an engineer to mange
this software! It is too
complicated.

Iarepdetic*— interface

S He po3yMito, YoMy LIeH
inrepdeiic He mpamroe (2007).

| fail to understand why this
interface fails to work properly.

M’r031ik* — music

51 HIKOJIM HE TyMaB, 1110 B ILOMY
KJ1y01 rparoTh TaKUH KIaCHUN
M’1031k (2007).

| have never been thinking that
such great music is played in this
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club.
Cayn* — sound

Cayn Ha KOHIIEPTi OYB IPOCTO
cynep! (2007)

The sound at the concert has been
awesome!

Iari* — a party

[Tpuxoap no Hac 3aBTpa. Mu
BJIAIITOBYEMO T'paHI03HY MaTi

(2008).

Call on us tomorrow. We are
going to arrange a huge party.

Xenmesninr (Kheppening)* —
happening, event

[eit xenmeHiHT 310paB
Haikpamux mojei micta (2009).

This event has gathered the best
people of the city.

DJ* * — disc-jockey

Leit i mxeit 100pe po3yMieThCs
Ha MY3HIIL.

This DJ is good in choosing the
music (Guten Morgen, 2008,

July).

MC(Master of Ceremonies) * *
— the person, conducting the
parties or any cultural event,
entertaining the audience

Bbyru MC nyxe Baxko: TH
MOBHHEH MPAIIOBAaTH BCIO HIY
(Xoposhow, 2008, March).
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Being an MC is really very
difficult: you should work all
night long.

Cet™ — a set (the songs,
performed during the concert or a

party)

S He po3ymMito, YoMy TOO1 He
Mo00a€ThCS LIeH i JKen. Apke
fioro cet 0yB uynoBum! (2009)

| do not understand why you do
not like this DJ. His set has been
great!

PJ* * —a dancer at the night club

[I{o6 6yTu mi mxeeM, moTpiOHa
no6pa hi3udHa MAr0OTOBKA
(Visiting a celebrity, 2009,
August).

One should be really fit in order
to be a PJ.

Henc* — a dance

[Tix yac eHepriiiHOTO JCHCY A
3a0yBaro mpo Bci mpobaemMu
(2007).

During an energetic dance |
immediately forget about all
problems.

Jlencep™ ** —a dancer

Te, 110 BiH € rapHUM JEHCEPOM, €
HEB1L €MHOIO YaCTUHOK HOro
imimky (Fakty, 2008, Ne 18).

Being a good dancer is an integral
part of his image.
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Ceitiin (session) * * — festival

Ha ceitmn 3i0panace myOurika 3
ycix kyroukiB kpaiau (TCH,
2009, July).

This festival has gathered the
people from all the corners of the
country.

Kna6ep (clubber) * * — (club) a
frequent customer at night clubs

CripaB:xHiii ki1abep He
MIPOITYCTUTD YKOJIHOT BEUIPKU
(Visiting a celebrity, 2009,
November).

A real clubber will never miss
any party.

Knabnena* ** — a clubland (the
totality of night clubs in the
particular area)

Llet xmabnen BeInue3Hun, 1
KUIBKICTB Bi/IBiyBadiB MOCTIMHO
3pocrae (Stolytsya, 2008, Ne 9).

This clubland is huge and the
number of its customers is
constantly increasing.

Anneprpaynn* * — the
underground (rock-stream)

AnzeprpayH/ B IbOMY MICT1
HACTUIBKHU MOTYXHUH, 1110 HOTO
BBAXAIOTh CTOJIMIIEIO POKY
(Guten Morgen, 2009, August).

The underground in this city is so
powerful, that it is considered to
be the rock-capital.
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Eiicin mxasz* — acid jazz (a
mixture of hip-hop, soul and jazz)

Lleit BUKOHABEIb CIICIIATI3YETHCS
B OCHOBHOMY Ha €HCis pKasi

(2008).

This performer mostly specializes
in acid jazz.

Hpam en 6ac* * - Drum’n’bass
(the type of music with the use of
drums)

Jpam eH 6ac — HallyTrOOIEeHIITNI
cTuiIh O6aratbox mimmiTkiB (2008).

Drum’n’bass is a favourite style
of many teenagers.

Dpicraiin * ** - freestyle (the rap
song, in which the performer
improvises)

Bin BBaxkaB, mo ¢picraiii-ie
HaWKpaIIUi CIocio MpOsSIBUTH
cebe (The Kyiv Post, 2009, Ne
11).

He was considering freestyle as
the best way to show himself.

Opicraiinep*** — freestyler (the
person who performs rap songs,
improvising)

Odpicraityiepu— 11€ JIFOAH 31 CBOEIO
0COOJIMBOIO KYJIBTYPOIO, OJSTOM
Ta PO3YMIHHSM CBITY
(Cosmopolitan, 2009, April).

Freestylers are the people with
their own culture, clothes and
world-perception.
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I'anrcra pen** - gangsta rap (the
music about the drugs, violence
and life in the poor blocks)

Sk 11e He TMBHO, aJie TaHCTa peIn
HaOyBae Bce OUTBIIOT
MOMYJISIPHOCT] Y BEJIMKHX MICTaxX

(Society Life, 2008, September).

It is strange, but gangsta rap is
becoming more and more popular
in big cities.

I'epemx™ — garage (the type of
electronic music)

Buopa s npun6as octaHHIO
KOJIEKIIIFO TePEKOBUX XITiB

(2007).

Yesterday | bought the latest
collection of garage hits.

I'pyBep™ — a groover (a musician,
playing the music in “house”
style)

Lleit xmonenp — HaWKpaIuit
rpyBep y micti (2007).

This boy is the best groover in the
city.

Xayc*** — house (the dancing
music with a repetitive quick
rhythm, which is created with the
help of the computer programs).

B MixHapoaHHX YapTax xayc
MYy3HUKa 3aiiMae HaWBHUII MO3HIII{
(ELLE Ukraine, 2008,
December).

The house music occupies the top
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positions in the international
charts.

Xin-xon** - hip-hop (the

youth culture, which includes
music, dancing and graffiti)

Xin-XoI HACTUIbKHU YBIHIIOB y
KUTTS CydaCHUX IIUIITKIB, IO 5
HeE YySBIISIIO BENUKI MicTa 6e3
MAaJIIOHKIB Ha CTIHAX Ta MIIJIITKIB
y mmpokux mranax (Guten
Morgen, 2009, December).

Hip-hop has become such an
integral part of the teenagers’ life
that I cannot imagine big cities
without paintings on the walls
and young people in loose pants.

Jxxem™* — jam (a fragment of the
song)

Sxio 3MiImaTy 11l TpU HKEMa,
MO’K€ BUHNTH HEMEpeBEpIICHA
HoBa micHs (2008).

If one mixes these three
fragments, there will be an
incredible new song.

Jxanra (jungle)* — a type of
music with the excessive use of
drums

SIK10 T001 MoK00aEThCs IKAHTI,
TH pO3YMIELICS HA Cy4acHIN
Mmy3utti (2007).

If you like jungle, you are good at
modern music.

M’1030 (m’yuso)** —the person
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who likes music or is good at it

Bytu M 1030 — 11€ 3HAUUTH 3aBKIAU
OyTH y Kypci BCIX My3HYHHUX
noiit (TCH, 2010, January).

Being m’yuso means being aware
of all music events.

Cemma*** — a sample (a fragment
of a song, used in a new piece of
music)

B ii octanHbOMY a1b00M1
BUKOPHUCTOBYIOTBCSI CEMILIN 3
PI3HUX JKA30BUX TPEKIB
(Glamour, 2010, February).

In her latest album have been
used the samples of different jazz
tracks.

Tpex* — a track (a song on the
disc or tape)

[TocraB, Oyb-1acka, BOCBMHIA
Tpek (2008).

Could you, please, play the 8"
track?

Cxkperui (scratchy)* — scratching
(the production of the music by
turning the plate)

Le#t i ket crpaBXHIi KOPOJIb
ckpetdiB (2007).

This DJ is the real master of
scratching.

Hpamcu (dramsy)** — drums

Jlpamcu B 11iif 1icHI 3By4YaTh 110
coommmBomy (Visiting a celebrity,
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2009, August).

The drums sound very special in
this song.

Tpauc** — trance (the type of a
dancing music)

Tpanc € 0c00MMBO MOMYIAPHUM
cepen knadepis (TCH, 2008,
December).

Trance is especially popular
among clubbers.

Jly3ep™ — looser

TBii1 HOBUII XJI0TIENb —
cripaBkHiit y3ep (2008).

Your new boy-friend is a
complete looser.

[Tepencu (parentsy)* -parents

Moix mepeHciB B4opa He Oyio
BJIOMa, OT)KE, MH BUKOPUCTAITN

HaroJy 1 BIAIITYBaJIu BEUIPKY
(2007).

My parents have not been at
home yesterday, thus we had a
splendid opportunity to arrange a

party.
JI:x066ep (jobber)* - employer

Hy Bce, s mo0ir, B MeHe 3ycTpiu
3 Ko66epom (2009).

Okay, it is high time | ran away, |
have a meeting with the
employer.

Paiit (right)* — rightness,
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correctness, accuracy

Mu Hanmcanu 1ei TBip, aje He
BIICBHCHI I[0JI0 PaNTy HAIIMCAHHS
nesikux ciis (2008).

We have completed the essay, but
still not sure as for the correct
spelling of some words.

Penakc (relax)*— rest, relaxation

S Tak BTOMHBCS TICJIS map, M0
mimoB 7o Oaceitny. Lle OyB
crpapxkHiii perakc! (2007)

| was so tired, that immediately
headed to the swimming-pool
after the classes. It was a real
relaxation!

Cmaitn™ —smile

Tu 6 noGaumna iforu B TOI
MoMeHT! Hatsarays cmaiin mo
cami Byxa! (2007)

You should have seen him at that
moment! He was smiling,
showing all his teeth!

®eirc* — face

Hy i3anoBonenuii B Tebe detic!
o Tpamunocs? (2008)

Your face is too satisfied! What is
the reason?

deiic-xouTposs** — face-control

Skimo Tv He npoiaem Qeric-
KOHTPOJIb, TH HIKOJIM HE TIOTIa (Tl
B 11t kiy6 (Xoposhow, 2007,
December).
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If you do not meet the rules of the
face-control, you will never enter
this club.

®eiim (flame)* — absurdity,
nonsense

51 6 Ha TBOMY MiCIli HaBiTb i
ciyxatu oro He crana. Lle x
crpapxHiit ¢ueiim! (2009)

If I were you, | would not even
listen to him. It is real nonsense!

Tpeur* — trash (absurdity,
nonsense)

SIK 5 MOy TOBIPATH JIOAMHI, SIKa
’KOJIHOTO CEpHO3HOTO CJIOBa HE
kaxe, oauu Tpem? (2008)

How can | trust the person whose
speech consists only of nonsense?

Opena, Gpenaurie
(friendische)** — friend

Miii kpanuii ppeH — crpaBkHinA
cren; y cHoybopaax (Visiting a
celebrity, 2009, November).

My best friend is a real expert in
snowboards.

Cecasri* - society, community,
company

MeHi BUOpa Jtyxe c11o100a10ch.
Cecasri niaidpanock kiacHe!
(2008)

I really liked yesterday’s meeting.
The company was awesome!

Men* — man
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Bin cripasxwiit men! (2007)
He is a real man!
Ten* — girl

3anuraii oTy reji, KyJu Ham
noksactu gokymentu (2007).

Ask that girl where we should
leave the socuments.

boit** — boy

Leii 60t KOJIMCH CTaHE 3IPKOO
xypraiicruku (Guten Morgen,
2009, July).

This guy will become a star of
journalism one day.

Xayc* — house, home

Bke mizHoO, s miny Ha Xayc
(2007).

It is getting late, | am going
home.

I'piam (greeny)* — US dollars

51 He noiny Ha Mope, B MEHE He
BucTadae rpuHiB (2009).

| am afraid | will not be able to
get to the seaside, | do not have
enough money (dollars).

Baiidg* — wife

[Ticns toro, sik Caria opy>KHuBCH,

BiH CTaB 30BCIM IHIIIOO
JOANHOI0. MabyTh, Baii(
3minmia foro (2008).

After the marriage Alexandr
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became an absolutely different
person. His wife must have
changed him.

Taitdy*** — life

Skmio naii¢ He BIAMITOBYE,
notpioHo mock minsatu (Fakty,
2008, Ne 31).

If you are not satisfied with your
life, you have to start changing
something.

Imapxeneiinma® - imagination

A nymato, T061 Tpeba OyTr
nu3aitHepoM. B Tebe myxe
rapauii imaxeneims (2009).

I think you should have become a
designer. Your imagination is
great.

boiippena* — boy-friend

S nymaro, BoHa HE NpUiAJe
ceoroHi. S Oaumna, K BOHA
ryisiia 3 6oiidpenaom (2007).

| do not think she will drop by
today. She must be seeing her
boy-friend.

I'endpenn™ — girl-friend

Vsinsen, oro rendpeH 3
iHImoro mMicta. CTOCyHKH Ha
BIJICTaH1 — II€ JOCHUTH BAXKKO

(2007).

Just imagine, his girl-friend is
from another city! It must be very
difficult to have relations at
distance.

167




IBHIHT™ — evening

Buopamniii iBHIHT OyB 1yxe
Becesium (2008).

Yesterday’s evening was really
great.

Mani** — money

[TimpoOnsitoui micis 3aHsTh,
MOHa 3apOOUTH HETOTaH1 MaH1

(Xoposhow, 2009, October).

Working part-time after classes,
one can earn good money.

Kenr* — cash, money

SAxio 1o0yTH aech Kel, TO
MOXxHa TiTH Ha KoH1EpT (2009).

If I can find the money, we can go
to the concert.

[Tati* — party

ITaTi 3aKkiHYMIIACH ITI3HO, 1 MU
BHPIIIHAIA TIOBEPHYTUCH J0JIOMY
Bke BpaHiii (2008).

The party was over too late, and
we decided to come back home
already in the morning.

ITpomoyin (promotion)*** —
promotion, advertisement

ITpomoymH 11b0r0 Mara3zuHy OyB
HACTUIBKU MOTYXHHH, 1110 HA
BIJIKPUTTS 310pasach 11iia ropoa
moneii (ELLE Ukraine, 2009,
June).

The promotion of this shop has
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been so tremendous, that the
opening has gathered a real crowd
of people.

[Tirur™ — people, company
[Mpusir, mim! Sk cipasu? (2008)
Hi, people! What is up?

bpa3ze (brother)* — friend

Bbpaze, yomy Tu Takuit cymHui?

(2008)

My friend, why are so sad?
beti6i (baby)* — appeal to a girl
beii0i, six Tebe 3Batu? (2007)
Baby, what is your name?
Baiik* - bike

Jle Tv 3aaummuB cBiit Oalik?
(2008)

Where have you left your bike?
Baiikep*** — biker

B HamomMy MicTi KiTbKICTh
OaiikepiB 3pOCTa€ 3 KOKHUM
pokom (Stolytsya, 2008, Ne 11).

The number of bikers in our city
is increasing each year.

baeiinep (blader)** —a roller-
skater

VY GneiinepiB € cBO€ Miciie
3ycrpiui (TCH, 2010, January).

The roller-skaters in our city have
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a special meeting point.
Kpeur*** — crash (failure)

Becs weit 3axym 3 camoro
MOYaTKy OyB CYIUIBHUM Kpeml
(The Kyiv Post, 2009, Ne 26).

This entire plan has been a
complete failure from the very
beginning.

Pecniext* — (respect) greeting

Pecniext! Kynu ninemo cboroaui?
(2008)

Hi! Where are we going today?
bizuec* — business

He Bctpsraii. Le B3arani He TBi
o13uec (2008).

Do not interfere. This is not your
business.

Mecemx* — message

Tu orpuman miit mecamk? Le
oymo myxe Bakauso (2009).

Have you received my message?
It has been very important.

Jpaiis** — (drive) joy,
excitement

51 3po3yMiB, 110 Take CIpPaBKHIN
npaiiB — 1ie OyTH ycriuHuM!
(Guten Morgen, 2008, May)

| have understood what real drive
is — it is all about being
successful!
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Meiikarm*** — make-up

Tu BBakael, 1o crpasa B il
HenepeBepieHii kpaci? Tu
MIOMMWJISIENICS], LI€ BCE —
nockonanuii makisok (ELLE
Ukraine, 2008, September).

Do you think that it is all about
her incredible beauty? I am

afraid, you are mistaken, it is all
about her immaculate make up.

@pinanc** — freelance

A BBakaro, mo ¢Gpuranc — 1e
HalKpaiuii BuJ 3apaboTKy, TOMY
10 BiH J]a€ 3MOT'Y peaii3yBaTu
KpEaTUBHICTh Ta BiAU4yBaTH
He3anexHicts (Society Life,
2010, January).

| really believe in freelance, since
it helps you implement the
creativity and feel really
independent.

Dpinancep (freelancer)* —
freelance, the person who is
working freelance

Tak sk BiH (pimaHcep, BIH MOXKE

MaTH JIeKUIbKa poOIT OJTHOYACHO
(2009).

As he is working freelance, he
can have several jobs
simultaneously.

decr (fest)** — festival

Leit pect OyB He3BHUANTHUM
yepe3 BENUKY KUTbKICTh
iHozemmis (TCH, 2009, July).
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This fest has been special because
of the large number of foreigners.

IBent*** — event (fact, occasion)

Ha 1ieit iBeHT 3i0pasachk 1ia
op0a Hapoly, TOMY 110 OYI10
MOB1IOMJICHE TTPO MPUCYTHICTH
nesikux VIP nepcon (Glamour,
2008, April).

This event has gathered the whole
crowd of people, as the presence
of some VIP-people has been
announced.

KpearusHicts (Creatyvnist’)*** —
creative approach

Leit Monouii Tu3aifHEp BITOMUMN
CBO€IO KPEATUBHICTIO y
CTBOPEHHI HOBUX KOJICKITIH
(Cosmopolitan, 2009, December).

This young designer is known for
his creative approach to new
collections.

Hennaitn™ — deadline

B MeHe mounHa€eThCS CpaBKHs
naHika, TaK K JIeJUIaiH 3aBTpa, a
crarTs 30BciM He rotosa (2009).

| feel really panic-stricken, as the
deadline for the submission of the
article is tomorrow, and it is
completely not ready.

BpeitacTopm™** — brainstorm

VY Hac MoJI0]a KOMaH/1a, B SIKIl
MOHATTS «OPEHHCTOPMY Ma€e
ocobnuBe 3HaueHHs (Guten
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Morgen, 2009, August).

In our young team the concept of
“brainstorm” has a special
meaning.

Tiker* — ticket

He noTpiOHO KyIuisaT KBUTKA
3a34aJeriap, MU KylUMO iX mepen
koureptom (2009).

No need to buy the tickets in
advance, we will buy them just
before the concert.

Cex’10piTi*** — security

Cex’1opiTi Ha IILOMY 3aX0/11 OyI10
Ha BUCOKOMY piBHi, 6e3
3ampOIIEeHHS HE MIT POUTH HIXTO
(ELLE Ukraine, 2008, May).

The security level of this event
has bee really high: no one could
enter without a ticket.

Taitm™ — time

B mene He Tak O6araro Taimy,

100 s TpaTUB HOTO Ha AYPHHUITI
(2009).

| do not have that much time to
spend it for trifles.

JHememx™ — damage

Woro penyranii 6ymno 3aBiaHo
CTUIBKH JIEMEIXKY, 1110 BiH BUiXaB
3 micra (2010).

His reputation has been so much
damaged, that he left the city.
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Hown-cron™ — non-stop

Sxmio Ty Oyzaen npaioBaTH HOH-
TOTI, B TeOC HE 3ATUIIUTHCS Yacy
Ha Te, 0 TH AIMCHO IIHYEMT
(2007).

If you are working non-stop, you
will not have enough time for the
things you really appreciate.

Ominion** - opinion

[Ticnst ux cIiB s1 KapAMHAIBHO
3MIHWJIA OTIHIOH TTPO HBOTO

(Guten Morgen, 2009, April).

After these words | have
completely changed my opinion
about him.

Jectpoii*** — destroy

Uepes po3itydeHHs 11 KUTTS
OUTbIIIe CXOKE Ha JIECTPOH
(Stolytsya, 2008, Ne 36 ).

Because of the divorce her life
merely resembles destroy.

Kpesa (craza)* — the state of
being crazy

B ubomy quBHOMY CBITI Y
KOKHOTO cBOs Kpesa (2008).

In this weird world everybody is
crazy in his own way.

XinT* — hint
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Jlait MeHi XIHT, IO S HE TaK
3po6us (2009).

Give me a hint, what | have done
wrong?

Kambex™* — come back (return)

S nymaro, MH Bce 3’sICYBaJIU.
MeHi He noTpiOH1 TBOT KamOeKu
(2010).

| think we have figured
everything out. I do not need your
coming back .

Hesenonvent™ — development

Haiirososuimie 11s tede — He
3YIUHUTHUCH Y CBOEMY
nesenonmenTi (2010).

The most essential thing for you
is not to stop in your self-
development.

Kommumikaris (complicatsiya)* —
complication

51 He Xouy HIIKHX KOMILTIKAITIH,
MeH1 oTpiOHO, 06 1A 3ycTpid
npoiiiia 1oope, ToMmy
noTypOyiics mpo Bce (2009).

| do need any complications, |
want this meeting to be perfect,
and thus you really have to take
care of everything.

Cexpicaiic* — sacrifice
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S 3Ha10 cama sik OyyBaTH CBOE
KHUTTS 1 HIIKUX ceKpidaiiciB
pobutu He 36uparocs! (2008)

| know the way I should live my
life and | am not going to
sacrifice anything for anyone.

Iurenmis (intentsiya)* — intention

SIKIIIO YecHO, B MEHE HIIKO1
MPUXOBAHOI IHTEHIII1 0aYUTH
iioro He 0yJ10, 11€ BUIAIKOBO
ctanoch (2007).

Frankly speaking, | have not had
any hidden intention of seeing
him. It had happened
accidentally.

Kondipmarrist (confirmatsiya)* —
confirmation

Miii yHiBepcuTeT oTpedye
KoH(ipMaIrii MO€T yJacTi B
koHpepentii (2008).

My school needs a confirmation
of my participation in the
conference.

[Tetimep™ — paper

SIKI110 51 He BCTUTHY BYACHO 3/1aTH
L0 MEUIIEep, s IPOBAII0 KypC
(2009).

If I do not submit this paper in
time, 1 will fail the course.
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Amuikartis (aplicatsiya) * —
application

{00 BCTUTHYTH [TOJATH HA
CTHIICHII0, TH MA€II IOJaTH
arutikairiro B4acHo (2008).

In order to apply for the
scholarship, you have to fill in the
application in time.

Komynikartis (comunicatsiya)* —
communication (relations)

B MeHe HISK HE CKIIaIaeThCs
KOMYHIKAIlisl 3 HEI0, MU 3aHAJITO
pizai (2009).

| cannot manage the
communication between us, we
are too different.

Jlaiipcraiin™ — lifestyle

Jlatidcraiin, skuii BiH Befe,
a0COJIFOTHO BIAMIHHUH Bim MOTO,
s He MapHYIO 4ac Ha APIOHMIIL
(2009).

The lifestyle he leads is
absolutely opposite to mine; | do
not waste my time for nothing.

Exma* — action (action-movie)
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S] XOTiB IIiTH HaA TOH E€KIIIH, aje
KBUTKIB Bxke He Oyio (2007).

| wanted to watch that action-
movie, but all the tickets had been
bought in advance.

Ckpint* — script

st Toro, o6 akTOpHM Kparie
MiArOTYBAJIKCh, 5 BiAAaB iM
CKpINT 3a JIeKUIbKa AHIB 10
peneruttii (2009).

In order for the actors to be well-
prepared for the rehearsal, | gave
them the script several days
before it.

[Tymr** — push

butbmocTi roei Baxkko OyTH
IHIIaTUBHUMU: M MTOTPIOHMIA
CBOEpiIHMIA Myt ay1st ikt (Society
Life, 2009, July).

It takes much pain for most
people to be initiative: they need
a special push for the action.

Tok-moy** — talk-show

HixTo He MOKe BUBHAYUTH TOUHY
KUTBKICTh TOK-IIIOY Ha HAIIMX
eKpaHax, ajie paBJoIo € Te, 0
BOHM 30MparOTh HalOUIbIIIE
risinaqis (TCH, 2010, February).

Noone can estimate the exact
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number of talk-shows in our
screens, but it is definite that they
collect the greatest number of the
spectators.

Canmmoprep™ — supporter

Tu 3Ha€em, o S TBIM
HaWBIaHIIUHN car -roprep!
Skmo noTpibHa 1onomMora,
3BepTaiics B OyAb-sIKy XBUIHHY!

(2009)

You are aware of the fact that |
am your most faithful supporter,
if you are in need of help, I am
here for you any moment!

Tpaba* — trouble

S He 3Ha10, B oMy Oyiia
npoosieMa, ane s i1’ € JHABCS 10
citi 6e3 ocoOaMBUX TpadIIiB

(2007).

| do not know where the trouble
spot had been, but | managed to
get connected to the network
without any problems.

Eckeitmizsm™*** — escapism

BiapLIicTs BiZOMHX JIFOIEH
3aMarOTHCS ECKEUITIZMOM 1
XOBAaIOThCS Bl peaTbHUX
npo6iem (Fakty, 2009, Ne 38).

Most celebrities are practising
escapism and neglect the real
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problems.

[Mpaiic* — price

[Ipaiicu B 1bOMy Mara3uHi
HACTUIBKY TapHi, 110 HABITh
CTYJIEHT MOXe cO01 JO3BOIUTH
OHOBUTH Tapaepo0 (2009).

The prices in this shop are that
good that even a student can
afford renewing his stock of
clothes.

Camo
nectpykitis(samodestructsiya)® —
self-destruction

[Tepecranp 3aiiMaTrCh caMo
JECTPYKITIEIO 1 TIOTJISIHb HA KUTTS
no-HoBomy! (2008)

Stop the self-destruction and have
a new look at the life around!

Janc-moy** — dance-show

BararouncenbHi JaHC-1II0Y
3aJIy4atOTb MOJIOJb 10 MUCTCILTBA
(Society Life, 2010, January).

Numerous dance-shows make the
youth be interested in art.

Bernr** — hattle

MeHi 31a€ThCs, IO MOJITHYHUM
0eTJ1 B HaIii KpaiHi HIKOJIK He
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npunuuutbes (Xoposhow, 2008,
December).

| have the impression that the
political battle in our country will
never finish.

Memia*** — media

ChorogHimiHe KuTTs 0ys0 O
HernoBHUM 0e3 menia (Glamour,
2010, February).

The absence of media in the
contemporary life could definitely
make it incomplete.

Jhimit™* — limit

Hy mae xx Oytu mimit #oro
eroizmy! (2009)

There should be a limit to his
selfishness!

dneryxa (flatuha)* — flat

Came B TOM MOMEHT, KOJIM B MCHE
Oyze cBos kBaptupa. S
3p03yMilo, 110 s MOBHICTh
camocrtiiina (2007).

The moment | have my own flat |
will face the fact that I am
completely independent.

®nerrep (flatter ) * - (flat)
landlord

Miii ¢pnerrep kaTeropuyHo NPOTH
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Oy/b-sSKHUX BEUIPOK y KBapTUPi
(2007).

My landlord is absolutely against
all parties in the flat.

[Toctep™ — poster

B 1 kiMHaTi BC1 CTiHM 3aBilIaHi
MocTepamMu TPyIl, MEH1 37a€ThCH,
MOTpiOHO BXKE MIOCH 3MIHUTH,
BOHa x He Tineimkep! (2008)

The walls in her room are all
covered with posters. Is not it
time to change something, she is
not a teenager anymore!

Kactunar* — casting

VaBasen, il 3aponoHyBaId
poJis HaBiTh Oe3 KacTuHry! (2009)

Just imagine, she has been offered
the role even without a casting!

Konrparymsii (congratulyatsii)*
— congratulations

S HacTuIbKU OYB BTOMJICHUN
ITICJIST 3aKIHYEHHSI IPOEKTY, 10
HIiIK1 KOHTPATYJIALll He 3aMIHUITN
6 MeHi cHy (2008).

| was so tired after the
accomplishment of the project
that no congratulations could
substitute some normal sleep.

Xaep* — hair (long hair)
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Tu Gaunna, iKWl BIH BIAPOCTHB

xaep? (2007)

Have you seen the length of the
hair he let grow?

Cmemr™ — smell

S He Moy OyTH Ha KyXH1, CMEJII
npocto Hecrepruuit! (2008)

| cannot stand the smell in the
kitchen while she is cooking!

H’roc* — news

BiH MeHe poCTO MPUTOIOMIITUB
iero H'1oc (2008).

He has really overwhelmed me
with this news.

Osgepraiim™ — overtime

[IparroBaTu oBepTaiiM 3a Taxi
rpouii mpocto cmimuo! (2009)

Working overtime for such
money is ridiculous!

H’roc — meiikep** — newsmaker

B cyuacHiit nomituii Bce Oublie
1 OLIbIIIE XapU3MaTHYHUX H IOC —
meiikepiB (Xoposhow, 20009,
October).
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In the contemporary politics there
are more and more charismatic
newsmakers.

CaOyp0is (saburbiya)*** —
suburb

Bce 6inbiie moaeit
MepebKIKAIOTh y ca0ypOiro uepes
HaJIMIpHY KUTBKICTh HAPOY Y
micti (The Kyiv Post, 2009, Ne
17).

More and more people move to
suburbs because of the crowds in
the centre of the city.

Tpadix* — traffic

51 3aBXKIM MOTPAIUISIIO Y IPOOKHU B
nboMy Mmicti. Tam Takuii
xaxnuBuii Tpadik! (2009)

The traffic jams always trap me in
this place, the traffic is just awful
there!

Adjectives

Emotionally coloured words

baexosuii (blackoviy)* - black

bnexoBa kypTka Habarato
npakTuyHima Hix citia (2007).

The black coat is much more

Xaromku (hayushky)* — hi
Xaromiky, sk crpasu? (2008)

Hi, what is up?
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practical than the light one.

ITpaiicoBuii (pricoviy)* —
expensive (price)

Lleit pectopan 3aHaaTo
MpaiiCoBUM, B HAC HE BUCTA4YUTh

rpouueii (2008).

This restaurant is too expensive;
we will not have enough money

to pay.

Omnnoswii (0ldoviy)*-
grown-up (old)

s kommaHis gy»e 0JI10Ba JIst
MEHE, S HE MOKY 3HAWTH 3 HUMU
cnitbHy MOBY (2007).

This society is grown-up enough;
I cannot find the common
language with them.

Teiicrowmii (tastoviy)* — tasty

S1 1 He 3HAaB, 110 TH BMIEII

roTyBaTH TaKy TEHCTOBY Ky
(2007).

| did not even suspect that you
could cook such tasty food.

PaiitoBuii (rightoviy)* — correct
(right)

[ToTpiOHO MOPAAUTHUCH MIOAO
paiiToBOrO BUXOTY 3 1Ii€i CUTYyaIlii
(2008).

| need your advice as for the right
way out of this situation.

Penakcosuii (relaxoviy) * * —
good for the relaxation

Xenoy™* - hello (used for attracting the
attention)

Xemnoy, MeHe xtock ciyxae? (2007)
Hello, I anybody listening to me?

Yuc* — oops (an exclamation of surprise or
of apology as when someone drops
something or makes a mistake)

VYric, BubauTe, st MTOBXHYB Bac
HeHaBMucHO (2008).

Oops, | am sorry, | have pushed you
unintentionally.

Bay* — wow (an exclamation of surprise,
excitement, joy)

Bay, omie miticno cropmpu3s! (2008)
Wow, it is really a great surprise!
baii* - bye

baii, s ke mimoB goaomy (2007).

Bye, it is the right time for going home.

Ski* — yuck (an exclamation of disgust)
SIk, Tyt ctinbku 6pymy! (2009)

Yuck, it is too dirty here!

Okeit, okeiiHO* — okay (okayno)

Okeit, SIKIIO TH 3 CAMOTO MOYATKY 3HaB, 110
HE Tijient 3 Hamu, HaBio 06iusaB? (2008)

Okay, if you have known from the very
beginning that you will not be able to join
us, why you have promised then?
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Leit HOBUiT KITy0 HACTLIBKH
PETaKCOBHIA, IO TaM 3a0yBa€lI
mpo Bci mpoosiemu (Guten
Morgen, 2009, June).

This new club is so right for the
relaxation that one immediately
forgets about all problems.

@eticarnii (facatiy)* —
plump (face)

Xto Takuit Makc? Lle Toi
(elicaTuii xsomnensp, o CUJIIB y
KyTKy 1t Beaip? (2007)

Who is Max? Is this that plump
guy who has been sitting in the
corner the whole night?

Haiicoswuii (nicoviy)* — nice

S HiKOM B KUTTI HE 0AYHMB TaKy
HaiicoBy niBunHy (2008).

Never in my life have | seen such
a nice girl.

I'ymnosuii (goodoviy)* — good,
appropriate

Lle pimeHHs TyI0BE, TH
3posymient 1ie miznime (2009).

This decision is good, you will
understand it later.

daiinoswuii (finoviy)* — fine, nice,
great

3 BOTO MICIISI BIIKPUBAETHCS
daiinoswuii kpaesuz (2007).

A great landscape can be seen
from this place.

Oun paiit™ - all right (agreement)

- S sronoauiB. Moxe nigeMo moiMo?
(2007)

- On paidT, st 6 He BIIMOBHUBCS BiJ ITIIIH.

- | am hungry. Shall we go and eat
anything? (2008)

- All right, I will not refuse from having
pizza.

Oxi — goki* - okay-dokey
Ha »xans, meni Bxe notpioHo it (2008).
Oki-110K1, T06a4MMOCh 3aBTpa.
I am so sorry, but | have to leave.
Okay-dokey, | will see you tomorrow.

€c* —yes (used in order to express
agreement or satisfaction)

€c, HapemITi sl pO3B’s3aB IO 331a9y!
(2007)

Yes, at last | have solved this problem!

Hoy* — no (used in order to express
surprise and disappointment )

O Hoy, Mu cniizHunucs! JloBenerses
yekatu Ha iHmmd notar (2007).

Oh no, we are late!
Coy-coy* - S0-s0

-SIk TBO1 cripaBu? (2008)
- Coy-coy.

- How are you doing?
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Menosii (manoviy)* * — (man)
masculine, men’s, gentlemen’s

JliBuaTa 3aB>KJIM YCKAIOTh BiJ
XJIOTIIIB CIIPaBKHbOT MEHOBOT
noseninku (Xoposhow, 2007,
September).

Girls always expect men to
display the real men’s behaviour.

HpaiiBoBuii (drivoviy) * * —
(drive) lively, active

3aiiMaTUCh CITIOPTOM 3aBXKIH
JIeT1Ie mij JpaiiBOBY MY3HUKY

(Visiting a celebrity, 2009, June).

Going in for sport is much easier
to active music.

beanyruii (badnutiy)* — (bad)
injured, damaged

51 He MOXKY MITH 3 BaMH IpaTu y

¢dbyt6o: B MEHE OeHyTa HOTa
(2007).

| cannot join you for playing
soccer, my foot is injured.

Kpeiizi* - crazy

Tu 30BciM kpeii3i! Hagimo tw 1ie
3po6us?(2007)

You are absolutely crazy! Why
have you done it?

Bect* — the best

Le#t konmept 6yB mpocto Oect!
(2007)

This concert has been the best!

-S0-s0.

Mo* —yo (used for the greeting or
attracting attention)

Mo, xmnomui! Iinemo ua Beuipky? (2007)
Yo, guys! Shall we go to the party?

bna-6ma* — blah-blah (used instead of “et
cetera”)

Bin o0iisB MeH1 1 KBUTOK 1 HaliKpaiie
miciie Oins cienu, oma-6ma... (2007)

He has promised me both a ticket and the
best place next to the stage, bla-bla...

Coppi** — sorry (used for apology and
asking for the repetition )

Copi, s He 3po3ymiB muTaHHs (Guten
Morgen, 2009, June).

Sorry, | have not understood the question.

Benkom™ — welcome

Tu 3aBKI1 BaJIKOM y MOIO HOBY JIOMIBKY,
Micist Ha Beix Buctaunth (2008).

You are always welcome to my new
apartment; there is enough space for
everybody.

Kynpao* — cool (great, awesome)

-3aBTpa 3aHATH He Oyje, mpodecop moixas
3akopaoH yntatH Jekiii (2009).
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Tomn (top)* — the best

MeHni mogo0aeThbed 1€ XIOIEb.
Bin nipocto Ton! (2008)

| like this guy a lot. He is really
the best in all aspects.

[Torozanwuii (pousaniy)* — (use)
second-hand

Hasgimo meui rmoro3aumii
tenepon? (2007)

Why should I need a second-hand
phone?

Penstusnuii (relativniy)* —
relative

He Bip #ioro cnoBam. Bonu
noctatabo penstusHi (2008).

Do not trust his words. They are
relative enough.

[IpomnipcinroBanmii
(propirsingovaniy)* * — the
person who has a lot of piercings

Mu He 6a4YHITH JIFOUHY,
MIPOIMIPCIHrOBaHy OuIblIe, HIK
uew xmorens (Guten Morgen,
2008, March).

We have not seen a person, who
has ever had more piercings than
that guy.

Bpennosuii (brendoviy)*- the
authentic one

Bona BuTpauae BeanuesHi rpouri

-Kymn, B Mene Oyze vac 3arisHyTH B
CIIOpT3alL.

-We will have no classes tomorrow; the
professor is giving a lecture abroad.

- Cool, I will have some extra time to
drop by the gym.

benoso (badovo)* — bad

S1 He 3HaB, 110 B HET HACTUILKU BCe OEIOBO

(2008).

I have not known that everything was that
bad about her.
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Ha pedi, TOMY IO KYIUISIE TUTbKU
openpoBwii ojsr (2009).

She spends great money for the
clothes, because she is buying
only the brand things.

®emenosuii (fashionoviy)* * —
in fashion

JloBre BOJIOCCS BBXKAETHCS 3apa3
(ernieHoBUM cepell XJIOMIIIB
(Xoposhow, 2009, August).

The long hair is very fashionable
among guys this very moment.

Jleiiomonwii (labloviy)* * —a
label (designer’s clothes)

i mxuHCH € HacTpaBl 1eH0I0B1
(Visiting a celebrity, 2010,
January).

These jeans are really from the
designer’s collection.

I'nmamypruii (glamurniy) * * —
glamorous

Hari Bynuii 3anoBHeHi1
TJIaMypHUMHU JiBYaTaMHu, SIKi
BHTPaAyYarOTh Ha OJIAT Habarato
OibIIe, HK 3apo0IsIoTh (SOociety
Life, November, 2009).

Our streets are full of glamorous
girls, who spend on clothes much
more than they earn.

CaynoBwii (soundoviy)* — loud

He 6anaxkaii Tak cayHJ0BO, B
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MEHE CTPALICHHO OOJIMTH TOJI0Ba

(2008).

Do not talk that loud, | have a
terrible headache.

Jencouii (dansoviy)* — dancing

I{s my3uKa Taka 1€HCOBA, 11O
HE MOXY BCTOSITH Ha MICITI

(2009).

This music is so much dancing,
that | cannot keep staying at one
place.

* - the Anglicisms, taken from the everyday speech;

** - the Anglicisms, taken from TV programs and talk-shows, such as Xoposhow,
Guten Morgen, B rocri no 3ipku (Visiting a celebrity), TCH (TV news service),
Cairceke xutTs (Society Life);

*** _ the Anglicisms, taken from the printed media (Cosmopolitan, The Kyiv
Post, Cromuis (Stolytsya), Glamour, ELLE, The Computer World, ®axtu (The
Facts)).
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APPENDIX B — THE QUESTIONNAIRE (UKRAINIAN
VERSION)

Ile omuTyBaHHS MPOBOAMTHCS JJISI TE3UCY MAriCTEPCHKOTO CTYICHs, HaBYAHHS
aHryiceKoi MoBH sik iHO3emHo1, Middle East Technical University. Byas nacka,
npoynTaiiTe peueHHs 1 BHOEpiTh BapiaHT, KU Ha Ballly TyMKY HalOUIbIIe macye
710 KOHTEKCTY. SIKIO Y BaC BUHUKHYTH MUTAHHS 1100 MPOBEICHOTO OMUTYBAaHHS,

Oy/b Jacka, He BaraWTech HaJICIaTH MEHI JIUCTA.
KonTakTHa iHpOopMarllis:

vika polyarush@yahoo.com

1. Mu mosxemo aicTaT 1HGOPMAITIIO, .... CHCTEMY.
a) B3JIOMaBIIIH;
b) kpexnyBIH;

C) 3MIHIOIOYH

2. Tu 30BciM...! Hagimo tu 11e 3po6uB?
a) HECIIOBHHUU PO3yMY;
b) maBbKeHui;

C) Kpeiisi

3. Tu minemr 3aBTpa Ha ...7
a) Beuipka;
b) 3ycrpiy;

C) mari

4. Tu orpumas ...? Ile Oymno qyxe BaxkIUBO!

a) TOBIIOMJICHHS,
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b) mecemx;

C) 3BICTKY

5. Ilei MOIHUI ...3 IBUBCS 30BCIM HEIIIOIaBHO.
a) HanpsMOK;
b) Tpenn;
C) 3axOIUICHHS
6. Bce, 1110 BiH CKa3aB — ITOBHHIi/a/eE. ..
a) MasTvHS;
b) Tpem;

C) HEMIOPO3YMIHHS;

7. Ilig sixkwMm ... BiH y yati?
a) IM’sIM;
b) mpizBuCEKOM;

C) HIKOM

8. Sk 1061 kon1epT? T0O1 criog06aBCs /10CH...7
a) 3BYK;
b) caymn;

C) 3By4aHHs

9. 51 3aBxaM NOTPAIUISIO B TPOOKH B IboMY Miclli. TaM Takuil xaxnusuii/a...!

a) Tpadik;

b) pyx;
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C) TpaHCIOPTHA PO3B’s3Ka

10. SAx 1061 Miif ...?
a) XJIOTIeIb;
b) Goitdpen;

C) mapybox

Ska Barmia yMKa 11070 BUKOPUCTAHHS aHTJIIM3MIB B YKpaiHChKiil MOBI1?
SIK1110 BM iX BUKOPUCTOBYETE, 110 € MOTUBOM JIJIS LILOTO?

SIKIo BM KaTEropuyHO MPOTH BUKOPUCTAHHS AHIJIIMCHKUX 3aM03WY€Hb, L0 €

MiJICTABOIO JJI TAKOT'O CTABJICHHSA?
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APPENDIX C —- THE QUESTIONNAIRE (ENGLISH
VERSION)

This experiment is administered for Master Thesis, English Language Teaching
Programme, METU. Your participation is totally volunteering. Read the
statements, please, and fill in the blank with the most appropriate variant. The
sentences do not have impolite, disturbing and violent contexts. Please, do not
hesitate to contact me. If you are interested in the result, leave the mail and the
analyzed data will be sent to you.

Contact info:

vika_polyarush@yahoo.com

1. Mu moxeMo aictatd iHpopMaIllito, .... CACTEMY.

We can get the information by...the system.
a) B3JIOMaBIIIH;
b) KpekHyBIH (to crack);

C) 3MIHIOIOYH;

2. Tu 30BciM...! HaBimto Tu 11e 3po6uB?

You are absolutely...! Why have you done it?

a) HECIIOBHUU PO3yMY;
b) HaBDKEHHI;
c) Kpeiisi (crazy)

3. Tu mizgem 3aBTpa Ha ...7
Are you going to attend tommorow's ...?
a) BEYipKa;

b) 3ycTpiy;
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C) nati (party)

4. Tu otpumas ...? Lle Oyno mayxe BaxIHBO!

Have you got my ...? It was very important!

a) HIOBIIOMJICHHSI;
b) Mecek (message);
c) 3BICTKY

5. lle#t MmomHMIA .. .3'IBUBCS 30BCIM HEIIOJABHO.
This fashion...has recently appeared.

a) HaTPSMOK;

b) tpen (trend);

C) 3aXOIUICHHS

6. Bce, 1110 BiH cka3aB - OBHHIi/a/e. ..

Everything he said is a complete...
a) MasaHs;
b) tpem (trash);

C) HEMOPO3yMiHHS;

7. Ilig sixuMm ... BiH y 4ati?
Which ... does he have in the chat?
a) imM'sm;
b)  mpi3BucbKOM;

C) HikoM (nick)
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8. Sk 1061 koHuept? Tobi cnogobaBcs /10Ck...?

How did you like the concert? Did you like the ...?
a) 3BYK;
b) cayup (sound);

c) 3BY4YaHHs

9. 4 3aBxau noTparuifo B NpoOKH B IboMy MicIli. Tam Takuil )xaxiuBuii/a. .. !
I am always trapped in jams at this place!
The...there is terrible!

a) tpadik (traffic);

b)  pyx;

C) TPaHCIOPTHA PO3B'A3Ka

10. Sk 1061 miit ...7

Do you like my....?
a) XJIOIIELb;
b) 6oridpena (boy-friend);

c) napyook

1. What is your attitude towards English borrowings used in the Ukrainian

language?
2. If you use them, what are the main reasons?

3. If you are opposed to them, what makes you consider these words as a threat to

the vernacular language?
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APPENDIX D - THE TRANSCRIPT OF THE AUDIO-
RECORDINGS

Table 28. The Transcript of the Audio-Recordings
[1]
1

Speaker 1 [v] 4 yuopa 3 onen-eapy (0pen-airu) mosepuynacs. Knacua Oyna mati (party)!!!
Speaker 1 [v] | came back yesterday from the open-air. The party was awesome!
Speaker 1 [v] Omen-eap — open-air (open-airu — takes the Ukrainian case ending)

[2]
2

Speaker 2 [v]la mpocto cymep! [loroaa Oynma morana, gomf 1uB Sk 3 Bigpa. Ane B minomy
Speaker 2 [v] Super! The weather has been really bad, it was raining cats and dogs, but in overall it's been really great,

Speaker 2 [v]ayxe knacuo. CripaBa B TOMY, 10 10 H0r0 OyB AifiCHO MOTYKHEH TPOMOYIIH
Speaker 2 [v] The thing is that there used to be a huge promotion, that's why
people came from all over Ukraine.

Speaker 2 [v](promotion), Tomy mimi (people) 3'ixaBcs 3 yciei YKpaidm.
Speaker 2 [Vv]

[3]
3

Speaker 1 [v] A ckinbku TikeT (ticket) komtyBas?
Speaker 1 [v] How much did the ticket cost?

[4]
4

Speaker 2 [v] S nymana, To 6yB maneHbkuii pect (fest).
Speaker 2 [v] 1 have been thinking it was a small fest.

[5]
5

Speaker 1 [v] Jlocuts goporo. Ane it To mpaBuibHo, 060 0YB cepilo3nuii ceifmn (session), Ha
Speaker 1 [v] Pretty much. Butit is absolutely right, as the session was serious, with the face-control at each entrance.
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Speaker 1 [v] koxxHOMY Bxoi (etic-kouTposib (face-control), oxopona Bcrou.
Ane s

Speaker 1 [v] But I have nothing against paying too much for the security; this is
not the issue to save up on.

Speaker 1 [Vv] abcooTHO He IPOTH MepeILIaTUTH 3a cek'fopiti (Security), secro. Ha mpomy
Speaker 1 [v]

Speaker 1 [v] He 3eKOHOMMUIII.
Speaker 1 [v]

[6]

6
Speaker 2 [v]Ta s Bce me posymito. Ale, cama mOAyMai, KOJH e MOXHA 3HANTH TPOUIKH
Speaker 2 [v]All that is understandable. But when will you be able to find some time for yourself? I have been thinking
Speaker 2 [v] Taiimy (timu), nememky (damagu) - take the Ukrainian case ending.

Speaker 2 [v]raiimy (timu) mast ce6e? S Tex mpo 1ie 10Bro aymana. Hiskoro
IEMEKY
Speaker 2 [v] much about it. Believe me, it will not damage your work. At least, you will have some rest. Sorry, you

Speaker 2 [v](damagu), oBip, 1 TBO€i poOOTH Iie He TpuHECe. Alle X04
TPOIIKH
Speaker 2 [v]cannot work non-stop!

Speaker 2 [v]simnounsenr. Coppi (Sorry), Ti % He MO IPAIIOBATH HOH-CTON (non-stop)! |

[7]
7

Speaker 2 [v] Meni 31a€eThes, 1110 pocTo Tpeba mparHyTu a0 Gamancy. TH x He
MOJKEII

Speaker 2 [v] 1 think, one should try to manage balancing the life. You should
have some time for the relaxation;

Speaker 2 [v] Penakcuyru (relaxnuty) — to relax

Speaker 2 [v]mpairoBatu 6e3nepepBHO, Ma€ OyTH Mepio, KOJIU HEOOXiTHO
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penakcHyTH
Speaker 2 [v]otherwise you might turn into the machine. You understand it
yourself; the money won't buy you the

Speaker 2 [v] (relaxnuty), inakure T00i 3arposkye nepeTBopeHHs y MarmHy. Cama po3yMiel,
Speaker 2 [v]health and real friends. Well, this is my opinion.

Speaker 2 [v]uiski rpowi He KymsTh TOO1 310poB's i KoMmanii cipagxkHix apy3ie. Hy, ue |

Speaker 2 [v]miit omiriom (opinion).

8]

8
Speaker 1 [v] SIkOn MOoe HaYaIbCTBO MOILISIO TBOK MO3HIIIO, 5 Oy/Ia O HAHIIACTHBINIO
Speaker 1 [v] Ifonly my boss shared your position, I'd be the happiest person ever. | like my job, it's not some trash you

Speaker 1 [Vv] momuro0m0 B cBiTi. 5 cBOrO poboTY myske M00.TI0, i e He Tpem (trash) skiiics,
Speaker 1 [v] have to deal with mechanically, but a real pleasure. But we really have the policy of exploitation, as for

Speaker 1 [V] skuii MexaHidHO Tpeba pOOUTH, a CIPABIKHE 3aJ0BOJICHHS. AJle B HAC JIICHO
Speaker 1 [v] the extra hours - more than welcome, but asking about the vacation or at least some days to rest - never.

Speaker 1 [v] mosiTHka eKCITyaTaTopiB, 111010 JOAATKOBUX TOJMH - 3aBXKIH
BEIIKOM

Speaker 1 [v] (welcome), a Biamycrka, um Xoua 6 JAeKiibka AHIB 3a CBiil PAXYHOK - HIKOIH.

[9]

9
Speaker 2 [Vv]Hy, six T00i cka3atu, skOM CTOCYBANOCh JIMIIE MOIX MPSMUX 000B’SI3KIB, BCE
Speaker 2 [v]Well, if I have been doing only my direct duties, there would have been no problem. For example, | have
Speaker 2 [v] Cxanutu (scanyty) — to scan; npiatysatu (printuvaty) — to print
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Speaker 2 [v]mpocro Oyno 6. Hanpukiiaz, st Maro HajJalmTyBaTH [IEBHUI ceTar
(set up), a

Speaker 2 [v]to set up some equipment, but why should I scan or print anything
out? | am not an assistant.

Speaker 2 [v]4uomy s mie Maro ckaHuTH (t0 scan) 4u MpiHTyBaTH (to print) mock?
S x He

Speaker 2 [v] cexperapxa.

[10]
10

Speaker 1 [v] [a cecasri (society) migiopanocs rigae. Hapoa Bech mparibOBUTHIA,
KOJKCH

Speaker 1 [v] Thesociety around is really good enough. They are all hard-working; everybody is a real expert in his
Speaker 1 [v] Hennaiin — deadline (deadliny — takes the plural ending)

Speaker 1 [Vv] xiiicHO 3HaBeIlb CBOET cripaBU. AJie HIXTO HE HAMAra€Thcs 3pOOUTH
3 cebe
Speaker 1 [v] ownarea Butthe pointis that no one is trying to show off, if we have some rest after the work, we are all

Speaker 1 [v] Bemuke mabe. SIKio moTpiOHO BiANOYUTH ITiCAsS pOOOTH — BECh
JPIHKIH
Speaker 1 [v] drinking together, getting through deadlines together as well.

Speaker 1 [v] (drinking) pasom. [lemnaiiau (deadliny) Takosx pazom
TIEPESIKUBAEMO.
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[11]

11
Speaker 2 [v]1le mificHo mpocto mpodecioHaTbHa KOMaH A, SKIIO y BAC HEMAE 3a3/IPOILIB,
Speaker 2 [v] Thisis really a very professional team, if you do not face envy and intrigues. Means, you, guys are lucky
Speaker 2 [v]Kpe3a (crasa) - crazy

Speaker 2 [v]mincumkyBans, TO y Bac mpocTo dymoBa armMocdepa. Lle Benuka
PIIKICTD.
Speaker 2 [v]tohave agreat atmosphere, which happens very rarely. For example, my company is a complete mess. We

Speaker 2 [v]Ilosip meHi, s Takoro Mano Oauuia. B MeHe, Hampukma, Ha poOOTI cripaBxKHiit
Speaker 2 [v] also have a great team, but everybody is crazy in his own way. |
really do not know what kind of

Speaker 2 [v] zectpoii (destroy). Y Hac Takox uymoBa KOMaH/a, ajie y KOKHOTO CBOS Kpe3a
Speaker 2 [v] explanation is valid enough for it. Most probably, all people are really gifted and everybody considers

Speaker 2 [v](crasa). S He 3Har0, YnM Ii€ BCe MOKHA MOSCHATH. MOKIUBO, TIOAH AiACHO
Speaker 2 [v]himself being a genius. | think, the most essential point is to find a compromise, but this society is too

Speaker 2 [v]3iOpanuck ayxe TaaaHOBHTI, 1 KOKEH BBaKae cebe reniem. 51
BBKAIO, 110
Speaker 2 [v]arrogant and no one wants to concede.

Speaker 2 [v]moTpi6Ho MpocTo 3HAX0MTH KOMIPOMiCH, are 1e cecasti (Society) 3anaaro

Speaker 2 [v]uxate i HiXTO He XOUe OCTYIHTHCH.

[12]
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12
Speaker 1 [v] Lle mificHo mpocto mpogecioHatbHa KOMaH/a, AKIIO Y BaC HEMAe 3a3pOLIliB,
Speaker 1 [v] Thisis really a very professional team, i you do not face envy and intrigues. Means, you, guys are lucky
Speaker 1 [v] Kpe3a (crasa) - crazy

Speaker 1 [v] mincumkyBanb, TO y Bac mpocTo dymoBa armMocdepa. Lle Bemuka
PIAKICTB.
Speaker 1 [v] tohave agreat atmosphere, which happens very rarely. For example, my company is a complete mess. We

Speaker 1 [v] Iosip meHi, s Takoro Mano Oauuia. B MeHe, Hampukma, Ha poOOTI cripaBxKHiit
Speaker 1 [v] also have a great team, but everybody is crazy in his own way. |
really do not know what kind of

Speaker 1 [Vv] mecrpoii (destroy). Y Hac Takox dymoBa KOMaH/a, ale y KOXKHOTO CBOS Kpe3a
Speaker 1 [v] explanation is valid enough for it. Most probably, all people are really gifted and everybody considers

Speaker 1 [v] (crasa). S He 3Har0, YuM 1€ BCE MOKHA MOSCHUTH. MOKINBO, TIOIH AiACHO
Speaker 1 [v] himself being a genius. | think, the most essential point is to find a compromise, but this society is too

Speaker 1 [v] 3i0panuch qyxe TalaHOBUTI, i KOKEH BBaXkae ceOe rexiem. 5
BBaXKaro, 1110
Speaker 1 [v] arrogant and no one wants to concede.

Speaker 1 [v] norpi6Ho npocTo 3HaXomMTH KOMIPOMicH, ane Ie cecasTi (SOciety) 3anaTo |

Speaker 1 [v] nuxate i HiXTO He XOUYe OCTYIHTHCH. |

[13]
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13
Speaker 2 [v] Tu 3Haeln, 3apa3 1e 10cuTh puskkoBano. Hy, cama mogymaii, B mepiof Kpusu
Speaker 2 [v] You know, it is very risky nowadays. Think, where can you go during the crisis? No on is waiting for you

Speaker 2 [v]kyan Mosksa mogarucs? HixTo He uekae Tebe 3 BimkputuMu obiiiMmamu. Ham
Speaker 2 [v]with open embraces. Our boss has immediately dropped a hint, that all the dissatisfied are free to leave.

Speaker 2 [v]sauanscTo oapasy nano xiut (hint), mo He3anoBoMeHi MOXKYTh 0pa3y iTH, To|

Speaker 2 [v] He € Benuka npobieMma. |
[14]

14
Speaker 1 [v] Hi, to He mie. Tu cama moaymaii, komy motpiOHi Taki kamGeku (comebacky).
Speaker 1 [v] No, this is definitely not the way how it works. Think, you used to work for another company, had the
Speaker 1 [v] Kambek - comeback (comebacky - takes the plural ending);
penstusHo (relativno)- relative.

Speaker 1 [v] Tu Bxe mparoBala Ha iHIIy KOMITaHi0, BOIOMI€EI iHpOPMALIIEr0 3BIATH, aje i
Speaker 1 [v] access to its information, but know much from the previous
workplace as well. You will be only

Speaker 1 [v] 3naem 6arato 3 Munysnoro Micts poootu. Tebe nmpocto OyayTh
BBaXKaTu
Speaker 1 [v] considered as a turncoat. Actually, all that is quite relative.

Speaker 1 [v] mepe6ixumnkom. Xoua, 1e Bee ayxe penstusHo (relativno).

[15]

Speaker 2 [v] A xymato, Tn MeHe TPOLIKH HEPaBUIBHO Po3yMiell. S He Kaxy, 0 He Mae
Speaker 2 [v] I think you get me wrong. I do not claim that there should be no development and you should stay idle,
Speaker 2 [v] Ilerenonment — development (developmentu - takes the Ukrainian
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| case ending) |

Speaker 2 [v]6ytu Hiskoro nesenonmenty (developmentu), i moTpiOHO MPOCTO CTOATH HA
Speaker 2 [v]but changing something all the time is too complicated.

Speaker 2 [v]mici, ane s HOCTii{HO MOCH 3MIHIOBATH TAKOK BAXKO. |
[16]

16
Speaker 1 [v] Hy na, nixto He X04e Oarato kommiikauii (complicatsiy) y xutri, To € npasja.
Speaker 1 [v] Well, no one wants any complications in their life. Especially nowadays, when there are a lot of problems
Speaker 1 [v] Kommikamis — complication, complicatsiy — takes the Ukrainian
plural and case endings.

Speaker 1 [v] Oco0.uBo 3apa3, koiu mpo0neM € 6arato, a ULIAXIB 1X MOI0MaHHS HA0AraTo
Speaker 1 [v] and very few ways of their solution.

Speaker 1 [v] meHe.

[17]
17

Speaker 2 [v] I mpocto 3Hato, 110 Oyze 3aHanaTo Oarato cekpidaiicis (sacrificiv),
SIKIIIO 5T

Speaker 2 [Vv] | know, that there will be too many things to sacrifice with, if | really decide to change my job. Think, |
Speaker 2 [Vv] Cexpidaiic - sacrifice (sacrificiv - takes the Ukrainian plural and case endings ); nososasuii - pousaniy - used (econd

Speaker 2 [Vv] Bupiury 3minioBati po6oty. Cama mogymaid, 4uM J0BEIEThCS OKEPTBYBATH:

Speaker 2 [v]will have to give up the brand clothes, the normal make up and |
will have to buy the second-hand

Speaker 2 [v]-hand)

Speaker 2 [v] 6pennosuit (brandoviy) oasr, HopmasbHuil Melik-an (Make up ), ToBeaeThes
Speaker 2 [v]household equipment...disaster!
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\Speaker 2 [v]kymiatu noro3any (pousanu) TEXHIKY. .. xKax!
[18]

18

Speaker 1 [v] Copi (sorry), ajie % HIXTO HE CTBEP/XKYE, 110 TBOI iHTEHIIIT (intentsii)Ma0Th
Speaker 1 [v] Sorry, butno one claims that your intentions have to become worse. You never know, what the end might
Speaker 1 [v] Intenmis (intentsiya) — intention (intentsii - takes the plural ending

)

Speaker 1 [v] iitu B cropoHy ripiioro. HixTo He 3Ha€, YUM MOKE BCE CKIHYUTHUCH.
Tu He
Speaker 1 [v] bring. Have you ever thought, that, most, probably, this is the right moment to go on with your education?

Speaker 1 [v] mymana, HampuKiIa, Mo caMe 3apa3 MOMEHT ITPOIOBKHUTH
HaBYaHHS?

[19]

19

Speaker 2 [v]Hy, uekaro kondipmarii (confirmatsii). Jlymaenr, To HOpMaabHO?

Speaker 2 [v] Well, waiting for the confirmation.What do you think, is it
possible?

Speaker 2 [v] Koudipmarris (confirmatsiya) — confirmation (confirmatsii - takes
the Ukrainian case ending)

[20]
20

Speaker 1 [v] Hiuoro HepeanbHOro He OyBae, CKakeMO Tak. MOXKJIMBO, ITPOCTO
HoTpiGHO

Speaker 1 [v] Impossible is nothing. Most probably, you should do your best and keep on dreaming. What papers are
Speaker 1 [v] Ileitnep - paper (papery - takes the plural ending )

Speaker 1 [V] nmpukimacTé MakCUMyM 3YCHIIb i IPOJOBXKYBATH crioaiBaTuch. Lo
Tam 3a
Speaker 1 [v] required for the application?
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\Speaker 1 [v] netinepu (papery) notpiOui Oyiu st arwtikarii (applikatsii)?
[21]

21

Speaker 2 [v] I nysxe cnionisarocs, 1o B Tebe Bee Oyae n00pe. Bemukuii pectiekt (respect)

Speaker 2 [v] 1 sincerely hope that you will be lucky enough. You should be
respected only for your efforts. Not

Speaker 2 [v] Men — man (mana - takes the Ukrainian case ending )

Speaker 2 [v] ro6i nuriie 3a TBOT HamaraHHs. He KOXeH 3roIuThCs Tak
KapJIMHAJIbHO BCE
Speaker 2 [v] everybody will agree to change everything that pivotal. Have you been thinking about your man, by the

Speaker 2 [v]sminutu. A T mogymana mpo ceoro mexa (mana)? Sk Bin e mepexunse? Bee-
Speaker 2 [v]way? How will he come through this situation? The distance does
not assist feelings.

Speaker 2 [v] taxu BifcTaHb He 3aBXKIH CIIPHSE IOUYTTAM.
[22]

22

Speaker 1 [v] Hy, Bin B MeHe Xi10menp J0pocuid, Bxe 1ocuth ongosuit (0ldoviy). Kpim Toro,

Speaker 1 [v] Well, he is grown up and mature enough. Besides, there is always a
possibility to use the latest

Speaker 1 [v] Onmosuii - old (grown up); garutucs — to chat; meimu (mail) —
maily - takes the plural ending

Speaker 1 [V] 3aBxau MOKHA HIATPUMYBATH KOMYHIKAIIIFO 32 IOMOMOTOFO
OCTaHHIX

Speaker 1 [v] technologies, to chat, to send mails...there are a lot of ways for
overcoming the problem.
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Speaker 1 [v] texnosorii, uatTutuck (Chatytys’), meiiau (maily) nocunaru...na
Oarato €

Speaker 1 [v .I;IJIﬂXiB BUDPILLIEHHS.
Sp p
[23]

23
Speaker 2 [V] A T He rymaeln, 10 BiH BHPIIIAT, 10 AKIIO Horo repi-dpernn (girl-friend)
Speaker 2 [v]Don’t you think that he might decide that if his girl-friend is that far, no obligations should be considered
Speaker 2 [v]Jlaitdcraiin — lifestyle (lifestylu - takes the Ukrainian case ending)

Speaker 2 [Vv] naneko, T0, B IpUHIKII, HisKEX 000B’A3KiB He icHye? MoXHa it 3BUKHYTH 10
Speaker 2 [v]at all? He can easily get used to the lifestyle.

Speaker 2 [v] axoro mnaiidcraitny (lifestylu).
[24]

24
Speaker 1 [v] Bin e B Mene He y3ep (loser) sikiiich, s oMy abCOIIOTHO
noBipsito. S He
Speaker 1 [v] Well, heis not aloser, and I trust him completely. I do not helieve that our life will change that much.
Speaker 1 [v] YeitnmkaeThes - changenet’sya (to change)

\Speaker 1 [v] aymato, 1o Haiie )KUTTS YelHIKHEThCS (changenet’sya) HACTUTBKH

Speaker 1 [V] kapauHaIBLHO.

[25]

25

Speaker 2 [v]IIpoGau, OymeMo BBaxkaTH, II0 B MEHE 3aHAJITO PO3BHHYTHI
IMaJDKEHENIITH

Speaker 2 [v]1am sorry, let’s assume that my imagination is too developed. You are right, the most important thing is
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Speaker 2 [v](imagination). Tu mpasa, cripaBa B 0BIpi, SKIO BOHA €, MOKHA TIEPEKHUTH BCE.
Speaker 2 [v]the trust, if it is mutual, one comes through everything.

[26]

26

Speaker 1 [v] Tu % po3ymienr, Hate KUTTS — Iie He Jiuiie marti (party) Ta peus (fashion) na
Speaker 1 [v] Youunderstand that our life consists not only of parties and fashion-shows. There are the issues much
Speaker 1 [v] Kpemr — crash (crashy - takes the plural ending)

Speaker 1 [v] moka3. € peui Habarato cepitosHiiri. S croiBarOCh, 10 MU BKE Ha
IEOMY
Speaker 1 [v] more serious to be considered. | hope a lot that we are already at this level of seriousness. Every person

Speaker 1 [Vv] piBHi cepito3Hocti. Y Oy/1b-AK01 THOIMHE MOXYTh TPAILIATUCH Kpemu (Crashy),
Speaker 1 [v] might face definite crashes, and there is always a possibility to lose the faith in a batter future, but this is

Speaker 1 [Vv] i B meBHiii Mipi € mijicTaBa, 00 BTPATUTH Bipy Y MaiiOyTHE, ajie TO € KpaiHiii
Speaker 1 [v] an extreme way out.

Speaker 1 [v] Buxin.
[27]

27

Speaker 2 [v] Meni 3maeThCst, 10 TH 3apa3 TOBOPHIII SIK CIIPABKHIM reiimep
(gamer). Ane
Speaker 2 [v] Itseems to me you are talking as a real gamer. But as far as I know, that is not what you are addicted to,

Speaker 2 [v]Hackinbkn s 3Hato, TH KM He 3axommoelcs, 4u He Tak? [llyTkyro. Ane TBii
Speaker 2 [v]right? I am just kidding. Actually, I have got your message. | quess, | have to think over all possibilities.

Speaker 2 [v]mecimk (message) st orpumainia. Bee oHO MOTpiOHO 00MipKyBaTH
BCi
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Speaker 2 [v] mosxtBOCTi.

[28]
28

Speaker 1 [v] 4 He 3Ha0 fK 111010 MOKIIMBOCTEH, ajie cMaiii (Smile) Ha o6muuyi
B MEHE

Speaker 1 [v] | am not sure as for the possibilities, but at least I have started
smiling. Maybe, | just have to stop

Speaker 1 [v] 3’sBuBcs. MoxiBo, pocTo Tpeda MepecTaTi CPpUHMAaTH KUTTA HACTIIBKHA
Speaker 1 [v] perceiving life that serious.

Speaker 1 [v] cepiio3Ho.
[29]

29

Speaker 2 [v]Bce xurts — To ek (action). Ane ckpint (SCript) mumre koxeH cobi cam, Mu
Speaker 2 [v] All our life is just an action-movie. But everybody writes his script
by himself, we do not have to be

Speaker 2 [v]He Maemo 3ajexkaTH Bil HABKOMMIIHLOTO CBITY, iHAaKIIE BCE Ii¢ He Oy/e MaTu
Speaker 2 [Vv] dependent on the surrounding world, otherwise all our efforts will be in vain. You are choosing your own

Speaker 2 [v]cency. Tu x cama obupaent cobi 10pory.
Speaker 2 [v]way.

[30]

30

Speaker 1 [v] A npocto 60tock, 10 AKIIO MOiAY, TO MPOCTO 3ary0umto Bei TenaeHil. Axmo Ha
Speaker 1 [v] amabitafraid that if | leave, | will overlook all the latest tendencies. All those know-hows I can have at
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Speaker 1 [V] neskuii uac BumaB 3 00iiiMu, TO BXkKe HE HagoayXuTH. Bei Ti HOy-xay (Know-
Speaker 1 [v] my disposal will not help catch up with the wasted time.

Speaker 1 [v] how), siki s Oyny BUKOPHUCTOBYBATH, HE KOMIICHCYIOTh 3rassHOTO

qacy.
[31]
31
Speaker 2 [v]Yecuno? Coy-coy (S0-S0). S ckaxy To4HO, 1m0 cMmaiitik (Smilik) B
KIHIIL

Speaker 2 [v] Sincerely? So-so. I can claim for sure, that there is no smiley at the end of each sentence, written about my
Speaker 2 [v] Cmaiinik - smiley

Speaker 2 [V] k0oKHOTO peucHHs, Ha Yallb, IOCTABUTH HE MOXY.
Speaker 2 [v] life.

[32]

32

Speaker 1 [v] Ot 6aunim, T00i 3ropH Ja€Thes cBOEpinHuid mymm (Push) mo miik. MoxHa cuiTH,
Speaker 1 [v] You see, you have a special push for the actions from above. You can
stay idle, or, at least, just try.

Speaker 1 [V] ckiaBimm pyku, a MOKHA X0ua 6 CIIpoGyBaTH.

[33]

33

Speaker 2 [v] Tu 3apa3 roopu, HiOK B rnamMmypaoMy (glamurnomu) Tok-mroy (talk-show).

Speaker 2 [v]Right now you sound as a character of a glamorous talk-show. | wish
you could hear yourself!

Speaker 2 [v]T'namypuwuii — glamorous (glamurniy — takes the gender ending)

Speaker 2 [v]TTocmyxana 6 cebe 3i cTopoHH.
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[34]

34

Speaker 1 [v] He kaxy, 1o Moi ifel Bjke 3aHaATO OPUTiHAIIbHI, ajiec i HE CEKOH/I-
XEHJT
Speaker 1 [v] |amnot trying to resent my ideas as the most original ones, but at least they are my own. I just believe in

Speaker 1 [v] (second-hand).f mpocto Bipto B Tebe. Xiba TO € morano?
Speaker 1 [v] you. Is it bad?

[35]

35

Speaker 2 [v]Hi, askyto, Miit ymo6nennit canmoprep (supporter ). SIkou He TH, 5 0 B3arai
Speaker 2 [v] No, thank you, my devoted supporter. But for your help, | would have been completely lost. It is high time

Speaker 2 [v]3arybunacs 6u y oMy cBiti. Hy, Tpeba Bike MOTHXEHBKY Ha Xayc
(house) 36uparuck, 3a00BTATKHCH MH 3 TOOOTO.
Speaker 2 [v] we went home, we have been chatting for quite a long time.

[1]
1

Speaker 1 [v] Tu moro cMcky (Smsku ) orpumana? S Buopa Ha momminry (Shoppingu) Oyia, ta

Speaker 1 [v] Have you got my sms? | was shopping yesterday and in one of the shops heard the track you like so much.

Speaker 1 [v] Cmc — sms, smsku - takes the Ukrainian case ending; momminr —
shopping (shoppingu - takes the Ukrainian case

Speaker 1 [V] B onHOMY MarasuHi mouyna Tpek, o To0i Tak mogobdaethes. Jymaro, ui Ham

Speaker 1 [v] And | am thinking, maybe it is the right time for all of us to get
together?

Speaker 1 [v] ending)
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Speaker 1 [v] ue 3iGparucs napenri?

[2]
2

Speaker 2 [v] Bubau, 1o s T001 oxpasy He Bianosina. Takuii nenb apaiiBosuii (drivoviy) Oys,

Speaker 2 [v] | am sorry for not having answered at once. The day was so busy, |
really did not what to start with.

Speaker 2 [v] [lpaiisoswuii — drive (dravoviy — takes the Ukrainian gender ending)

Speaker 2 [v] e 3Hana, 3a 1o mepiie BXOMUTHUCE. |

3]

3

Speaker 1 [v] Hi-ni, Hiskux tpa6iis (troubliv), mpocto 3aiiHsTa, yecHo. TH X 3HAENT B MEHE

Speaker 1 [v] No-no, everything is fine, just have been busy. To crown it all, my
cell phone does not work properly.

Speaker 1 [v] Tpa6u — trouble (troubliv — takes the Ukrainian case and plural
ending)

Speaker 1 [v] mie it Tenedon 6equyscs (badnuvsya), ot iHoIi 1 HE TpaIioe

HOPMaJIbHO.

[4]
4

Speaker 2 [v] da Bce ok, 6e6i. 5 Tak i 3po3ymina, mo i abo 3aiiHsTa, abo
KOHEKIITH

Speaker 2 [v] Itis okay, baby (baby). I have made a conclusion that you are either busy or the connection fails to work

Speaker 2 [v](connection) sik 3aBxau He JyKe.
Speaker 2 [v]properly, as usual.

[5]
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5

Speaker 1 [Vv] 3apa3 Toro yacy He Tak 6arato, KII0 4ecHo. S He 3Har0, 4K TO JIUIIE IS MCHE
Speaker 1 [v] Well, frankly speaking, | do not have that much free time. Maybe, this is my personal perception, but |
Speaker 1 [v] Knikatu — clickaty (to click)

Speaker 1 [Vv] tak, ane yac O1KHUTH K MCOK Kpi3h Manblli. B MeHe 1HO/I Take BpaxeHHs, Mo
Speaker 1 [v] have a feeling that time is running like the sand through the fingers. Sometimes it seems to me that | am

Speaker 1 [v] reiimep (gamer), sikuii kiaikae (clickae) Ha ekpaH, Ta Bce, 110
B110yBa€eThCs
Speaker 1 [v]justagamer, clicking constantly at the screen, and everything going on around me is just a game, nothing

Speaker 1 [V] HaBK0JI0 MeHe — JHIIIe TPa, HIYOTO PEATbHOTO. AJle s HIYOTO YIOBIILHUTH HE
Speaker 1 [v] real. But | am not able to slow the events down, thus just preferring
to escape them.

Speaker 1 [v] Moy, OT i OTPHMYEMO OJTHH eCKelimi3M (escapism) HaBKOJIO.

[6]
6

Speaker 2 [v] Oketi (0kay), He 6yaemo npo cymue. Hy, kymwuia mo?
Speaker 2 [v] Okay, let’s not talk about the sad things. What have you exactly
bought?

[7]
7

Speaker 1 [v] 3abararo He KymyBaa, 3Ha€ll, mpaiicu (Pricy) To 30BCiM HeManeHbKi. TpeH 108

Speaker 1 [v] I have not bought too much; the prices are not small at all. The trendy things are absolutely beyond my

Speaker 1 [v] ITpaiic — price (pricy — takes the plural ending); kpexaru — crackaty
(to crack); ckpineiimkep — screenager

Speaker 1 [v] (trendovi) peudi To B3araii mo3axmapHi, s Ha Take He
po3paxoByBana. MeHi

Speaker 1 [v]reach, | did not think it would be that expensive. I will have enough money if only crack the bank system.

Speaker 1 [v] (screenageriv - takes the Ukrainian case and plural ending)
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Speaker 1 [Vv] Boocranb rpomuieii CBITHTH JIAIIE Y TOMY BHIAJKY, AKIIO 5 KpekHy (cracknu)
Speaker 1 [v] But, unfortunately, I am not a hacker, that is why can rely only on
my legal sources.

Speaker 1 [v] 6aHKIBCbKY cHCTeMy. AJie, Ha allb, 10 CKPHHEHDKEPIB
(screenageriv —

Speaker 1 [v] screenager, a young person having good knowledge about IT) s ue
HaJIEXKY,

]Speaker 1 [v] ToMy TOBOAMTHCS KUTH HA Y€CHO 3apo0iIeHi.

[8]
8

Speaker 2 [v] Tu He onHa Taka, He nepeiimaiics. S Ha MHHYIIOMY THXHI X0Tina 1y3H (shoesy)
Speaker 2 [v] Youare not alone, do not worry. Last week | wanted to buy a pair of shoes, but their cost was higher than
Speaker 2 [v] llysu - shoes (shoesy - takes the plural ending); camozectpykis - Selfdestruction (samodestructsieyu -

Speaker 2 [V] kynutH, ae BOHK KOIITYBaIH BCIO MO0 3apIuiaty. Tak och, o0 He 3aiiMaTHC b

Speaker 2 [v] my salary. In order not to plunge into self-destruction, I am trying
not to think about it.

Speaker 2 [v] takes the Ukrainian prefix “samo-" and the case ending)

Speaker 2 [v] camonectpykitiero (Samodestructsieyu), st mpo 1e He gymaio.

[9]
9

Speaker 1 [v] [IpaBussHo, HepBH co0i He BapTo TicyBath. BoHo Toro He Baptye. IHOMI Qymaro,
Speaker 1 [v] You are absolutely right, one should not react that emotionally.
Sometimes | am thinking why we are
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Speaker 1 [Vv] Hagiuto xanitiucs? Bei mpobsieMu Mu cTBOPIOEMO c00i cami. 3amicThb TOTO, 100
Speaker 1 [v] complaining all the time. Actually, we usually create all the
problems by ourselves. Instead of being

Speaker 1 [V] HepByBatuch, MOAMBUCH AKeCh AaHC-110Y (dance-show), y cBiTi mpekpacHOro
Speaker 1 [v] nervous you’d better watch any dance-show, observing the beauty
will change your perception.

Speaker 1 [V] 3MiHIOEThCS BCe HABKOJIO.

[10]

10

Speaker 2 [v] I He kaxu, € Taki 0cOOMCTOCTI, SKi CIIPUIIMAKOTH KUTTS sk OeTn (battle), 1 im Bix
Speaker 2 [v] There s a definite group of people, who see the life as a battlefield, and it makes their existence more

Speaker 2 [v] uporo 1ikasimre. Bonu mo-iHIIIOMY HE MOKYTb.
Speaker 2 [v] interesting. They are not able to live to live differently.

[11]

11

Speaker 1 [v] 5 To6i Ginbine ckaxy. S, 1106 He mcyBati cobi HACTpiH, HaBiTh Meaia (Media)
Speaker 1 [v] lwill tell you more. Inorder not to spoil my mood I even do not look through the media. Actually, | cannot

Speaker 1 [Vv] e npornszaro. bo, B IpuHIKMII, HIYOr0 MO3UTHBHOTO IS ceOe TaM MoOaunTH
Speaker 1 [v] find there anything positive or beneficial for myself.

Speaker 1 [V] e MOXKy.
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