GRAND HOTELS IN MAJOR CITIES OF TURKEY, 1950-1980:
AN EVALUATION OF MODERN ARCHITECTURE AND TOURISM

A THESIS SUBMITTED TO
THE GRADUATE SCHOOL OF SOCIAL SCIENCES
OF
MIDDLE EAST TECHNICAL UNIVERSITY

BY

AHMET ERDEM TOZOGLU

IN PARTIAL FULFILLMENT OF THE REQUIREMENTS
FOR
THE DEGREE OF MASTER OF ARTS
IN
HISTORY OF ARCHITECTURE

JULY 2007



Approval of the Graduate School of Social Sciences

Prof. Dr. Sencer AYATA
Director

I certify that this thesis satisfies all the requirements as a thesis for the degree of
Master of Arts

Prof. Dr. Suna GUVEN
Head of Department

This is to certify that we have read this thesis and that in our opinion it is fully
adequate, in scope and quality, as a thesis for the degree of Master of Arts

Asst. Prof. Dr. Elvan ALTAN ERGUT

Supervisor
Examining Committee Members
Assoc. Prof. Dr. Belgin TURAN OZKAYA (METU, AH)
Asst. Prof. Dr. Elvan ALTAN ERGUT (METU, AH)
Instructor, Dr. Haluk ZELEF (METU, ARCH)

Instructor, Dr. Namik ERKAL (METU, AH)
Melda ARAZ (Ministry of Culture and Tourism)




| hereby declare that all information in this document has been
obtained and presented in accordance with academic rules and ethical
conduct. | also declare that, as required by these rules and conduct, |
have fully cited and referenced all material and results that are not
original to this work.

Name, Last Name: Ahmet E. TOZOGLU

Signature

iii



ABSTRACT

GRAND HOTELS IN MAJOR CITIES OF TURKEY, 1950-1980:
AN EVALUATION OF MODERN ARCHITECTURE AND TOURISM

TOZOGLU, Ahmet Erdem
M.A., Department Of History of Architecture
Supervisor: Asst. Prof. Dr. Elvan ALTAN ERGUT

July 2007, 167 pages

This study aims to analyze the istanbul Hilton, the izmir Grand Efes
and the Grand Ankara Hotels, which are owned by the Pension Fund,
during the 1950-1980 period that witnessed the formation process of
modern tourism and tourism architecture in Turkey.

As the first five-star hotels of their cities, these buildings provide the
possibility of tracing the social transformation processes at the second half
of the 20™ century beyond their architectural properties that reflect and
affect the zeitgeist of the period. In this manner, besides the architectural
formation of the buildings, this thesis also aims to examine the participation
of the hotels in social life and the relations of architecture with the changing
city life and tourism. Moreover, this thesis offers historical perspectives
about tourism architecture, about which adequate researches have not been
provided yet.

Chronologically, the first chapter formulates a general introduction.
The second chapter issues the 1950s’ Turkey and the istanbul Hilton Hotel.
The third chapter issues the 1960s’ Turkey and the izmir Efes Hotel and the
Grand Ankara Hotels. The fourth chapter examines the critique of tourism
that developed in the 1970s’ social and political medium, and the last
chapter is a general conclusion

Keywords: 20" Century Turkish Architecture, Modern Architecture, Tourism

Architecture, City Hotels, the Pension Fund
v



0z

TURKIYE’'NIN BUYUK SEHIRLERINDEKi BUYUK OTELLER, 1950-1980:
MODERN MIMARLIK VE TURiZMIN BiR DEGERLENDIRMESi

TOZOGLU, AHMET ERDEM
Yiksek Lisans, Mimarlik Tarihi Bolima
Tez Yoneticisi: Yard. Dog. Dr. Elvan ALTAN ERGUT

Temmuz 2007, 167 sayfa

Bu calisma, Tuarkiye'’de modern turizm ve turizm mimarhdinin
olusmasi surecini yasayan 1950-1980 arasi dénemde Emekli Sandigi
milkiyetinde bulunan Istanbul Hilton, izmir Bliylk Efes ve Blyik Ankara
Otellerini analiz etmeyi amaglamaktadir.

Ayni zamanda bulunduklari sehirlerin ilk bes yildizli otelleri olan bu
yapilar, ddnemin anlayisini yansitan ve yén veren mimari 6zellikleri yaninda
yirminci ylazyillin ikinci yarisindaki toplumsal dénisim sUreclerinin
izlenmesine de olanak vermektedir. Bu anlamda tez, yapilarin mimari
olusumunun yani sira, toplumsal hayat icinde yer alislarini ve mimarligin
degisen kent yasami ve turizm ile iligkilerini de irdelemeyi amac¢ edinmigtir.
Ayrica bu tez, su ana kadar yeterince calisiimamis olan turizm mimarhg: ile
ilgili tarihsel perspektifler sunmaktadir.

Kronolojik olarak, birinci bdliim genel bir giris olusturmaktadir. ikinci
bélim 1950’ler Tirkiye'si ve istanbul Hilton Otelini konu edinmektedir.
Uciinci bdlim 1960’lar Tirkiye'si ve izmir Efes ve Biyiik Ankara Otelleri’ni
konu edinmektedir. Dérdlnci bdlim, 1970’lerin sosyal ve siyasi ortaminda
gelisen turizm elestirisini incelemekte ve son bdlim de genel bir sonug
bolumudar.

Anahtar Kelimeler: Yirminci Yilzyill Turkiye Mimarhdi, Modern Mimarlik,

Turizm Mimarligi, Kent Otelleri, Emekli Sandigi
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CHAPTER 1

INTRODUCTION

The thesis studies three hotels of the Pension Fund in three major
cities of Turkey, built during the post-1950 period when Turkish tourism and
tourism architecture were newly developing. The Istanbul Hilton, the Grand
Efes and the Grand Ankara hotels all were the first five stars hotels of their
hosting cities, i.e. Istanbul, izmir and Ankara respectively, and besides
being the landmarks of the post-war architecture in Turkey, these hotels
were also significant within their socio-cultural contexts. The content of this
thesis is limited to the end of 1970s since the tourism policies and practices
of the 1980s have different scope and characteristics in terms of changing
political, sociological and economical contexts and this period requires
further investigations on the period and it is out of the content of this thesis.

Organizations from various fields especially led by the Chamber of
Architects criticized during the 1970s the erroneous polices, regulations and
design decisions. While the development and diversification of tourism in
Turkey was a general acceptance for the whole of the society, the policies
and the practices of the governing and regulating bodies were questioned.
Typical criticisms depended on the right of public use of the coasts against
their privatization by public and private enterprises. The dominating
concentration on “sea-sand-sun” tourism made the Aegean and
Mediterranean coasts filled by hotels, holiday villages etc., although poor
quality of service in many tourism establishments, inadequate tourism
infrastructure in many regions and poor aesthetic quality of most of the
tourism establishments were still the case. Recently, historicist and kitsch
designs of “concept” hotels have been criticized by many sections of the
intelligentsia. The lost identity of tourism nowadays has brought about the
necessity of investigating the initial reasons of such problems starting from
the dawn of Turkish tourism in the 1950s.
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This thesis positions itself to answer such a problem. In this manner,
as initiated by the inauguration of the Istanbul Hilton Hotel at the beginning
of the 1950s, the thesis covers the following three decades in order to
understand the emergence of modern tourism and tourism architecture in
Turkey.

The thesis preparation process was composed of two parts. At the
first phase, in order to build a sound basis of understanding on tourism
policies and the practices of the 1950-1980 period, a literature survey was
undertaken in the university libraries in Ankara and the National Library
archives. Then, many materials were collected from the archives of the
Pension Fund General Directorate, the Emek Construction Co., the
Chamber of Architects Ankara Branch, the Prime Ministry Public Records
General Directory and the Ministry of Culture and Tourism, and the main
body of the thesis was defined by using the information gathered from these
materials. In the next phase, on-site studies started first in Ankara and then
study trips to izmir and Istanbul were realized. Many useful materials were
collected in these trips, especially from the Istanbul Hilton Hotel, that have
not published before. Unfortunately, due to the renovation and demolition
projects in the Grand Ankara and the Grand Efes hotels, the spatial
experiments could not be realized and the on-site studies provided only the
archival research in these cities.

The first chapter starts with a reference to one of the most important
problems of the modernization process of Turkey, the capital accumulation
problem, which resulted in the mixed and statist policies. This issue defined
the major development process of Turkey until the 1980s and affected the
socioeconomic and political life within this period. After the short reference
on this argumentative basis, the emergence and development of tourism in
Turkey until the 1950s are chronologically examined. In this manner, the
positions of the three major cities in terms of tourism establishments at the
mid-century is discussed by using the official sources and statistics in order
to provide a contextual comparison with later developments after the
opening of the hotels in these cities.



After the introduction to the 1950’s tourism, the first chapter is mainly
about the Istanbul Hilton Hotel. First of all, the background of the hotel
project is stressed with reference to the establishment of the Pension Fund
and the functional body of the Fund. The selection of the site, design and
construction processes, functional and spatial organizations are analyzed in
terms of the modernization paradigms and the praxis of creating “idea of
orientalism” within the design agenda. Besides, the formal design properties
of the hotel are also expressed. Thus, innovations in building technology
and design decisions within the project concept are mentioned. The first
chapter ends with a conclusion about the influences of the Hilton on Turkish
tourism and modern Turkish architecture.

The second chapter mainly covers the 1960s. Starting chronogicially
from the foundation of Emek Construction Co. after the success gained in
the Hilton experience, this chapter analyzes the Grand Ankara and the
Grand Efes hotels, both in architectural outlook and in terms of their roles in
daily life of the cities. In order to understand the periodical context, the
socioeconomic and political changes occurred at the beginning of the
decade are discussed, and the new planning approaches are analyzed. In
this sense, planning in tourism sector is mentioned in terms of major
planning characteristics of the period and the major planning decisions
related to tourism establishments are elaborated. Contemporary
development of tourism has brought up the necessities of new functions,
new typologies and programs. This process is discussed under the title
about the tourism architecture. The investigation of the period in
architectural sense is done by using as sources the two major periodicals of
the period, i.e. Arkitekt and Mimarlk, and the critique of the period is
revealed from the articles published in these periodicals.

The projects of the two five-star hotels in izmir and Ankara are
examined in detail in this chapter. Beyond the formal analysis, the role of
these hotels within the social identification process of social groups in the
society is also discussed. This investigation is made by exploring the Hayat
magazine - one of the most popular magazines of the 1960s and 1970s - in
order to find how these hotels were referred there. The social activities and
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meetings in these hotels are examined in terms of how these activities are
presented, and by which section of the society these meetings were
organized. These investigations are done in order to analyze the presence
of these activities within the hotels and their publications in a popular
magazine, which might affect the social and cultural transformation of the
society. Besides, the propaganda publications of Hayat for tourism are also
mentioned in order to understand the relation of the development of tourism
and the acquisition of tourism customs and holiday habits within the society.
In a general sense, all of these investigations, comments and interpretations
are done in order to understand how the tourism concept was perceived
within the society and how the professionals and academicians (of
architecture) positioned themselves against the realities emerged after the
modern tourism conception.

The last chapter is formulated as the analysis of the later critique of
tourism establishments and tourism policies in the 1970s. The criticisms of
the intelligentsia of universities, student and labor unions are investigated
within the axis of tourism policies and the Pension Fund hotels. Apart from
the architectural periodicals, the publications of labor unions are also
examined, which presented intensive ideological criticism against the
management and service systems of the hotels.

This chapter also examines the roles of the three major hotels of the
Pension Fund within the daily life of their hosting cities through the Hayat
magazine as continued from the 1960s onwards and studies in the previous
chapter. In this manner, the perception of tourism within the heterogeneous
structure of the society in the 1970s is aimed to be understood. While the
study does not examine another hotel building from the 1970s, the
examination of the 1970s is crucial in order to understand the roles of the
three grand hotels within the daily life of the three major cities, and to
understand the critiques upon their management and service policies.
Besides, the expanding of regional tourism planning projects in the 1970s
and the discussions on them are worth to be discussed in order to
understand the function of the critical approaches during this period.



During the three decades that this study covers, the pension Fund
owned many touristic establishments including some other city hotels in
other cities, holiday villages, and beach managements. The main reason of
selection of these three can be explained as follows: the scope and the
objectives of this thesis can be met by these hotels, that means, the
information about the other hotels may cause an unnecessary repetition.
Secondly, these three hotels are the first five star hotels of their cities, for
instance other Pension Fund Hotels in Ankara and istanbul, like Stad Hotel,
Tarabya Hotel and Magka Hotel had been less prominent figures of social
life in their hosting cities. Thirdly, as a result of a practical reason, the
materials about excluded hotels are limited comparing to the hotels selected
and with the information coming from these hotels, the volume of these
thesis may become twice.

The idea of gathering the city hotels and the coastal tourism policies
within the same text may reveal some problems at the first glance. As it will
be observed through the thesis, it may be said that, the intention implicated
here is to demonstrate how these city hotels may influence the
transformation of the cities. Being a model for the majority of the society, the
life that the hotels serve caused the emergence of minor reflections within
the lives of the middle and low classes. By perceiving the life standarts in
these landmark points, in time, these social layers had demanded similar
standards in their life, and the popular magazines had became the platform
there these new requirements were highlighted. In this manner, the position
of the coastal tourism policies and the reading of the development of
tourism from the popular magazines become meaningful. Like all other
social facts, this process also caused the emergence of its antithesis and
the existence of late criticisms may be considered as the reflection of this
cultural transformation within the society.

In general, tourism architecture is studied in architectural academia
as a problem of popular culture praxis, and as the reflection of postmodern
ideology and cultural globalization problem in contemporary cases. A few
researches were undertaken on history of tourism and on tourism

architecture; however, the field still needs further studies. In this manner,
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this thesis is one of the studies on the socio-cultural and architectural
interactions of the issued of tourism with the society, aiming to contribute to
the field of both cultural history and history of architecture. On the other
hand, in a broad spectrum, this thesis is one of the initial studies on the
Pension Fund hotels in the major cities. In a period while these hotels are
rapidly being closed after privatization and mass renovation processes, and
while there still exist intensive debates about these changes among the
architectural circles, this study may provide original sources and various
issues of discussion about these hotels.

Finally, on the other hand, with its attempt to understand the
sociocultural transformation of the society in Turkey via these hotels, this
thesis may also contribute to reveal some clues about the process of
identity production during the period from the 1950s until the end of the
1970s.



CHAPTER 2

THE 1950s: THE EMERGENCE OF MODERN TURKISH TOURISM AND
THE iISTANBUL HILTON HOTEL

2.1 Introduction:

This chapter deals with the 1950s social and economic medium of
Turkey. 1950s has distinct characteristics comparing to the period before
World War I, for both Turkey and rest of the world in terms of social and
economic conditions.

This chapter starts with a reference to one of the most important
problems of the modernization process of Turkey, the capital accumulation
problem, which resulted in the mixed and statist policies. After the short
reference on this argumentative basis, the emergence and development of
tourism in Turkey until the 1950s are chronologically examined. In this
manner, the positions of the three major cities in terms of tourism
establishments at the mid-century is discussed by using the official sources
and statistics in order to provide a contextual comparison with later
developments after the opening of the hotels in these cities.

After the introduction to the 1950’s tourism, this chapter is mainly
about the Istanbul Hilton Hotel. First of all, the background of the hotel
project is stressed with reference to the establishment of the Pension Fund
and the functional body of the Fund. The selection of the site, design and
construction processes, functional and spatial organizations are analyzed in
terms of the modernization paradigms and the praxis of creating “idea of
orientalism” within the design agenda. Besides, the formal design properties
of the hotel are also expressed. Thus, innovations in building technology
and design decisions within the project concept are mentioned. This chapter
ends with a conclusion about the influences of the Hilton on Turkish tourism
and modern Turkish architecture.



2.2. The Sociopolitical Context

Republican People’s Party, ruling the government for 27 years, was
defeated as the result of a general dissatisfaction among the society. The
last elections were the initial free elections since the Mustafa Kemal
revolutions. In this sense, the Democrat Party’s rise to power does not
mean that Turkey will shift to leftist policies... Democrats, instead of state
capitalism and against its countless interventions and control
mechanisms, aim to establish an economic regime which will prompt
private enterprise. The case in Turkey is a real revolution, an unarmed
revolution that society wishes to take place. The news coming from this
country affirms this fact and expresses the pleasure of the society.'

While the lines quoted above appeared after the Second World War,
it might not be foreseen at the time that the so-called “silent and democratic
revolution” of Turkey on May 14, 1950 would mean more than the joining of
an adherent soldier to the liberal and capitalist West. Indeed, at the
southern borders of the Soviets, born from the ruins of the old “sick man”,
the Turkish Republic had experienced great transformations within 27 years
and it was the time for the pluralistic democracy and the multi-party system
that was necessary for a democratic society. Although the date of 1950
meant the end of the consecutive 27 years of the government of the
Republican People’s Party (RPP), many reforms by the Democrat Party
(DP) had already been initiated by the RPP in their last years of reign.
During the time of the Cold War after the Second World War, Turkey’s
choice of standing close to the liberal West may not only be the result of
daily conjecture, but also a part of the reforms that had taken place in the
country since the Administrative Reforms of 1839 with the aim of reaching
the level of modern civilizations.

For Turkey, the “Western World” connotes the values of the modern
society. Moreover, historically, it expresses the search for an antidote of the

social and economic underdevelopment of the country. This search for an

'Le Figaro, Paris: Comment on the Article dated 17.05.1950: “The Unarmed Revolution with the
with of Society in Turkey carried the Democrat Party to the Government.” in Yabanci Gozii ile
Demokrat Tiirkiye. (1959). Ankara:Ege Matbaast, p:6.
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antidote was also valid during the 1950s. As it will be exemplified in this
thesis, Turkey’s changing socioeconomic and political contexts were the
different reflections of the same search for prosperity. The contemporary
accumulation of capital, industrialization and the resultant increase in
employment; defined new social layers and redefined the existing ones®

The izmir Economy Congress of 1923 meant to be the initial testing
for the potential of the private enterprise in Turkey for modernization and
social transformation processes. The result was a disappointment in the
context of the World Economic Crisis in 1929. Hence, it became
unavoidable that the modernization process would be grounded on state
power and control from then onwards. Consequently, more than the source
of justice, control and security, the state became the biggest grain merchant
that collected the villagers’ grains; the biggest drapery manufacturer and the
only monopoly of many goods from spirits to cigars and symbolized the
“motherness” of the state of the society. The satisfaction level of this system
was referred by the state’s economic power. Although Turkey was neutral
during the Second World War, the emergency circumstances forced the
state to make concessions from social state politics. A great portion of the
country incomes was spent to strengthen defense forces and in order to
increase incomes heavy land and wealth taxes were issued during the war
period. This caused anxiety for the newly emerging private enterprise in the
country.

Despite the economic crisis, Turkey weathered the Second World
War without significant political loss. The triumph of the allied forces
pioneered by the United States of America and the emergence of the Cold
War afterwards caused the opening of a new political gate: “strategic
importance”.

During the Cold War period until the end of the 1980s, the strategic
importance was positioned and defined according to the American influence

% Although there are many sources on the emergence of modern Turkey, written in English Bernard
Lewis’s Emergence of Modern Turkey,1984; Henry Elisha Allen’s The Turkish Transformation: a
study in social and religious development,1935; Eleanor Bisbee’s The New Turks: Pioneers of the
Republic,1951; Feroz Ahmad’s Making of Modern Turkey,2000 and Turkish Experiment in
Democracy:1950-1975, 1977; Erik J. Ziircker’s Turkey: A Modern History, 1994; Geoffrey Lewis’s
Modern Turkey, 1965 may be very useful to understand the context.
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level on the areas close to Soviet territories. More specifically, as the
Soviets’ interest on Middle East oil and its expansion of influence in the
Balkans continued, Turkey would carry a strategic importance for the USA
and the NATO. That means; the role of Turkey in the region did not depend
of Turkey’s self performance, rather, it depended on the role that it was
given to the play. In fact, it may be said that Turkey was not uneasy about
this circumstance especially in the 1950s. Moreover, Turkey was ready for
new tasks to get a place in the liberal core of the Western World. As it was
mentioned above, the process was the reinterpretation of the modernization
paradigms which had been surviving for more than 100 years in a political
manner. While thinking about the diplomacy tradition lasting for centuries
and its domestic reflections in the society, it might now be possible for
Turkey to present liberal values to the society by sharing the same platforms
with the USA in the international arena. Looking from this perspective, it
may become meaningful for us to understand the acceptance of Turkey to
NATO membership in 1952 after rushing Turkish soldiers to the Korean War
although the official application had been rejected a few years ago. As
Zircker states, the NATO membership was celebrated as a great success
in Turkey, both by the Democrats and the opposition alike. The reasons for
the enthusiasm for NATO were both rational and emotional. Rationally, it
was seen as a guarantee against the Soviet aggression and as
guaranteeing the flow of Western aid and loans which would make
modernization of Turkey possible. Emotionally, it was taken as a sign that
Turkey was finally accepted by the Western nations on equal terms.®
Turkey’s shrinking economy during the war period gained a new
acceleration of growth with the Truman Doctrine and the Marshall Plan. As
Feroz Ahmad states, in the first four years of Menderes era (1950-1953)
Turkey experienced a phenomenal growth rate of 13 per cent a year.* But
when the content of this rapid growth is investigated there may seem an
artificial structure. Turkey, on the one hand, owed this success to
agricultural machinery brought from the USA and favorable climate

3 Ziircker, E.J. (1994). Turkey: A Modern History, p:246

* Ahmad, F. (2000). Making of Modern Turkey, p:116
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conditions; on the other hand, again as Ahmad claims, as a result of the
post-war demand for food in Europe as well as the economic boom
stimulated by the Korean War, Turkey experienced an “economic miracle”
based on her export of food and raw materials.’

Having close relations with the USA meant at least to compensate
economy with private enterprise within the dominant state capital economic
system. In this context, the Democrat Party government may not be seen as
a rupture from the RPP’s state economy politics, but as representing two
different reactions of the same traditional governing body during the
changing politic context. The RPP’s modernization had been conceptualized
within the initial sources of the state and with state dominancy; the
Democrats could not give up totally with this project. Besides, the
Republicans had already inaugurated the process to attract foreign capital
by removing controls and obstacles. The decree of 22 May 1947 was
followed by the Law to Encourage Foreign Investment on March 1950 and,
as Ahmad states, when these measures failed to achieve their goal, the
Democrats followed up with more liberal laws in 1951 and 1954.° Supporting
this claim, Zlrcker states that the crucial turning point was not DP’s coming
to power in 1950, but the decisions taken by inénii’s government in 1947. It
is true, however, that the Democrats had been the most vocal supporters of
free-market economics since 1946 and they implemented liberalization
policies with vigor when they were in office.”

The difference between the periods before and after 1950s lies on
making plans and programming investments. According to Ahmad the
Democrats’ approach towards the economy was, generally speaking,
haphazard. No thought was given to the overall plan because that was

considered bureaucratic and communist, and the Democrats liked neither.®

* Ibid, (2000). p:116
® Ahmad, F. (2000). p:120
7 Ziircker E.J. (1994). p: 234

¥ Ahmad, F. (2000). p:115
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2.3. Development of Tourism

The perception of tourism concept in economy and social life was
parallel to the expectances from foreign capital and seen as a life buoy
rescuing the country from the economic bottleneck since foreign currency
coming with the tourists would affect the balance of trade positively.
Although this general assessment lasted until the 1980s, tourism policies,
like other economic branches, were still not planned until the 1960s.

The initial legislation on tourism was “Regulations about Travelers’
Translators” (Seyyahine Tercimanlik Edenler Hakkinda Tatbik Edilecek
Nizamname) issued in 1890 ° With this regulation, it was aimed to change
the negative image created by some minority translators’ comments in
Istanbul during foreign travelers’ visits. Until the proclamation of the
Republic there was not any other official regulation.'® The date of the official
regulation may not mean to date the beginning date of tourism activities in
1890s. As Gokhan Akgura states, the first group visit to Istanbul was made
in 1863 even before the Orient Express reached Istanbul in 1883. According
to the study of Prof. Rifat Onsoy, this journey was made in order to visit the
Ottoman Grand Exhibition (Sergi-i Umumi Osmani), which evoked a great
interest in Europe.'’ Heading from Vienna, many groups including
journalists, businessmen, and merchants from European cities came to
Istanbul to see the exhibition. These were the first tourist groups visiting the
Ottoman Empire.'?

In 1928, the Touring Club (Seyyahin Cemiyeti) was founded in
Istanbul. The founding basis of this Club was related to the organization of

such grand journeys and stated as “presenting the historical monuments in

o Coruh, S. (1962). Ekonomik Dayanaguniz Turizm, Istanbul: Halk Basimevi, p:28

12 According to Coruh, bringing the history of tourism back to 1890s is a misconception. He believes
that the birth of tourism was dated 1923 with the founding of “Seyyahin Cemiyeti” in Istanbul.

! Akgura, G. (2002). p:11

"2 This forerunner group including 142 people in April 1863 was followed by another one of about
450 people. Akgura G.,(2002). Turizm Yil Sifir, OM Publications, Istanbul, 2002, p: 11
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our precious Istanbul, Bursa and other cities.”'® The first political interest, on
the other hand, was seen in 1934. In this period, the issue of tourism was
mentioned as the task of the Ministry of Economy but the concept was
limited only with the official propaganda of the country abroad and reified as
publication, propaganda and tourism works. These tasks were fulfilled by
the Foreign Trade Office —Turkish Office- in the Ministry between 1934 and
1937."

The Touring Club continued its propaganda and publication works
simultaneously. The initial period works were publicized by the interview
made with the head of the Club, Ali SUkri Bey in 1937 in Yedigiin
Magazine: The Club forced the government to issue thirty eight decrees and
instructions, joined five international associations, participated in seventeen
international congresses and gave fifty four conferences between 1925 and
1936. The club coached around a hundred interpreters and guides, and
accommodated about 2000 important foreign excursionists. Dealing with the
propaganda works, 14 different posters were designed and about 28.000
copies were published. Besides 315.000 handouts and propaganda
materials were published and sent all around the world. After these works,
the number of tourists increased from 5.000 in 1922 to 80.000 in 1934."

In 1938 the publication and propaganda service in the Turkish Office
became a branch, and in 1939, during the foundation of the Ministry of
Trade, it became the Tourism Directorship and its tasks were defined
ambiguously as “to encourage tourism, to take the necessary precautions in
order to develop tourism and to protect and convey related works for the
private enterprises in related areas.”’®

Especially during the Second World War, the emphasis of tourism as
a medium of propaganda was dominant and in 1940, the Tourism

Directorate was attached to the Publication General Directorate in the body

" Akgura G. (2002). p:11
' Coruh, S. (1962). p 30

' These information were gathered from Gokhan Akgura’s chapter on early Republican Period’s
Touring and Propaganda Works in Gokhan Akgura’s Turizm Yil Sifir, OM Yayinevi, Istanbul, 2002

' Coruh, S. (1962). p:29
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of the Prime Ministry. Then, in 1943, by the Press Publication General
Directorate Act No 4475, the tourism office’s tasks were listed as follows:

1- To make necessary researches in order to develop internal and
external tourism facilities for national benefits;

2- To investigate the precautions which provide the opportunity of
collaboration and sharing the same ideals among the official and
private associations;

3- To prepare the necessary publications which express the
importance of tourism facilities;

4- To convey the relations of the General Directorate with the
international tourism associations.

5- To deal with the other works of the General Directorate especially
related to tourism issues.

As it is seen the issues are formulated in a formative manner and

expressed in an ambiguous language.

In 1948, with a bill submitted in the Grand National Assembly, the
name of the directorate was changed as the Press, Publication and Tourism
General Directorate and besides the first Tourism Consultation Committee
(Turizm Danisma Kurulu) was gathered. Before the first meeting of the
committee Charles J. White and later Prof Bade were invited from the
European Economic Cooperation Organization (Avrupa Ekonomik Isbirligi
Teskilatry and they prepared reports on the tourism potentials and
projections of Turkey. The Committee first met in 1949.

The act No 5647, the Encouragement Act of Tourism Enterprises
issued in 30.038.1950; although it was naive and weak, still prepared an
official regulative infrastructure around the concept of tourism.

In 1950, tourism statistics present the stagnation of development.
According to the statistics, the number of foreign visitors in Turkey was

around 30.000."” The number of visitors may not show the actual number of

"7 In this point, it is important to note that the statistical data gathered before 1960s may not be
reliable. The information about the number of tourists, and the amount of tourism income are not the
same in different sources .For instance, the official records of the Ministry of Information and
Tourism claim different results for the same date. The main problem is the lack of information about
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tourists since about one fourth of the number consisted of daily visitors
coming for trade. In this year the income from tourism was 2,2 million $.'®
According to world tourism statistics in 1950, 25 million people participated
in tourism activities and the total income from tourism was about 2,1 billion
$." It means that statistically in 1950, Turkey gained 1/1000 of the number
of total visitors and income from tourism in the world.

On the other hand, in these years both the quality and the quantity of
tourism establishments were not satisfactory. For 1950, there is not any
detailed statistical record of the number of hotels in each city, their facilities,
their bed capacity, official permit condition, and how many of them might
accommodate tourists. On the other hand, the booklet published by the
Press, Publication and Tourism General Directorate in 1950 titled as
“Turkey Hotel Guide” gives some information about the number of hotels in
each city, the availability of bathrooms and the price of room types
separately.?

While considering the fact that the results would be over Turkey’s
average for the early 1950s, it may be helpful here to analyze the current
situation in the three big cities of the country where the Pension Fund
Hotels, the focus of analysis in this study, would be built afterwards. The
outlook seemed as follows:

Istanbul’s cosmopolitan structure, the population density and its being
the capital of the Empire for centuries made the city familiar with hotels from
the beginning of the 19" century. The management of these hotels was
generally undertaken by non-Muslim minorities. Akgura informs us about a
guide book published in 1839 which mentions a few hotels in favorable

districts of the city but there is not any more information about them. Celik

the counting methods and objectives. In this manner, the statistical information here is only to give a
general idea, and should be checked by a specific research on tourism statistics for further
discussion.

18 Yiizgiin, A., (1983). Tiirkiye’de Turizmin Boyutlari, Turizm Article, in Cumhuriyet Donemi
Tiirkiye Ansiklopedisi, p:2566-2570

19 Kiice, S. (1973). Tiirk Turizmi Hakkinda Notlar, Turizm ve Tanitma Bakanlig1 Planlama Dairesi
Bagkanligi, pub. no:6, pp. 13-14

2(1950). Tiirkiye Otel Rehberi, Ankara: Basin Yayin ve Turizm Genel Miidiirliigii
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Gulersoy cites the Hotel d’Anglaterre as the first hotel in Western standards
opened in 1841 .

At the end of the 19" century, the favorable major hotels of the city
included Pera Palas, Hotel d’Anglaterre, Grand Hotel Frangais, Hotel de
Rome, Bristol, Koeker, Summer Palace, Londra and Tokatliyan.??

In 1950 in Istanbul, there were 30 registered hotels, and 10 of them
with private bathrooms in the rooms. The rest of the hotels facilitated public
baths for each floor. The hotels with the most number of rooms were Konak

Hotel, Pera Palas and Park Hotel with 102, 100 and 75 rooms respectively.

-

Figure 2.1:Park Hotel (currently Hyatt Park Hotel)

Being a coastal trade center at Western Anatolia, and having direct
connection with many European cities, izmir had been one step forward in
terms of foreign interest and in the case of hospitality facilities. According to
the izmir Guide dated 1934, the number of hotels in the city was 42 and
under the title of luxurious hotels izmir Palas, Ankara Palas, Merkez Oteli
and Otel Modern were mentioned. The total numbers of rooms in these

2 Celik Giilersoy ‘s study on Istanbul’s old hotels can be collectively found in the book:
Beyoglu’nun Yitip Gitmis U¢ Oteli (Istanbul, 1999)

2 Akeura, G. (2002). pp.17-18
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hotels were 64 and only two of them facilitated hot water. In the city guide
dated 1940, the number of hotels increased to 49 and only two of them were
categorized as first class hotels (Ankara Palas and izmir Palas).?® At the
beginning of the 1950s there were 71 hotels recorded in the city, 38 of them
with baths and only two of them with private bathrooms. The major hotels
were still Ankara Palas and izmir Palas

In Ankara, there were 27 hotels registered in 1950 and only 7 of them
had rooms with bathrooms. The major three hotels were Cihan Palas,
Ankara Palas and Belv(i Palas with 102, 74 and 60 rooms respectively.?*

If we return to Istanbul, at the beginning of the 1950s, in the
guidebooks of the city, only a few of the hotels were recommended to the
tourists. For example in the Tourist’s Guide to Istanbuf° published in 1951,
8 hotels were classified as luxurious and 7 of them were classified as first
class hotels. Although there is not a clear description of the standards and
international validity of the classification, it may be observed that luxurious
hotels had telephone, reception desk and elevator installation, neat and
clean rooms and heating with central system.?® On the other hand, it was
stated that, although first class hotels were comfortable enough, they were
less luxurious; they had telephone and public bathrooms in every floor, the
facility of reception desk and restaurant.?” The guide book The Tourists’
Istanbul published in 1953 by the honorary member of Turkey Touring and
Automobile Club, Ernst Mamboury, mentioned nine luxurious and first class
hotels in the city center and noted that the biggest and the most modern one

would be opened in 1953 and managed by Hilton Hotels.?®

> Akgura G. (2002). pp. 223-224
2 (1950). Tiirkiye Otel Rehberi, Basin Yayin ve Turizm Genel Miidiirliigii, Ankara

» Ziyaoglu R., Lokmanoglu H., Erer, E.R. (1951).Tourist’s Guide to Istanbul. (tran. by Malcolm
Burr) Istanbul Halk Basimevi.

% Ibid. p:241
7 Ibid. p:243

B Mamboury, E. (1953). The Tourists’ Istanbul (tran by Malcolm Burr), Istanbul: Cituri Biraderler
Publications
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Figure-2.2 Pera Palas from the Beginning of 20th Century

As it is seen from the statistics above, at the beginning of the 1950s
there was a weak regulative formation for tourism. Parallel to this, in the
balance of supply and demand, the quality and the quantity of tourism
establishments were limited. Moreover, the contribution of tourism to the
economy was not adequate and there was not a planned tourism policy in
the general perspective. In this point it is crucial to understand the answers
to the following questions:

How can the mechanisms of the context be explained that forced
Hilton -one of the forerunners of the world’s tourism management giants- to
invest in Istanbul? In other words, what were the possible meanings of an
investment in Istanbul by one of the symbolic companies of Americanization
on the world? Besides, what did the building of the Hilton Hotel in Istanbul

mean for the future of Turkish tourism?

2.4 The istanbul Hilton Hotel: Emergence of Modern Tourism in Turkey

2.4.1 Understanding Istanbul Hilton Hotel

The possible responses to these questions can be derived from the
context of the cold war period via the image of the USA in Turkey and the
geo-strategic importance of Turkey at the edge of the Curtain Wall.

On the first part of the analysis, Turkey’s enthusiasm for
Westernization and modernization and its search for the chances that might
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serve to these ideals will base the investigation. The story about the choice
of Istanbul to build a Hilton Hotel is recorded in the Turkish sources as
follows:
In that period, Fatin Ristl Zorlu, a young diplomat working in the
Ministry of Foreign Affairs met by chance in New York with the
son of Conrad Hilton who has 27 hotels worldwide. After this
meeting, Zorlu succeeded to persuade Hiltons to open a new
hotel in Istanbul and the lot at the edge of the road coming from
Dolmabahge to Nisantasi and Macka was selected as the hotel
site. With the order of the Prime Minister (Adnan Menderes) a
protocol was signed between the Turkish Prime Ministry and
Hilton Corporation and a special Cabinet decision was issued for
the hotel, and with reference to this building materials were
imported; and in order to bring sea water from the Bosporus, a

special permit was issued by the Grand Assembly.?

This story may demonstrate the persistent demand of Turkey for
foreign capital and American interest. Besides, it also demonstrates the fact
that the Turkish Government did not abstain from providing special
regulations for unique cases for the sake of investment. Besides those
mentioned in the quotation, there were some other precautions. The hotel
site is labeled as “# 2 Park Area” in the municipality plans. The Cabinet
Decision gave the right to the Municipality to make the necessary changes
in the plans and convert the part area to the hotel site.*

In fact these kinds of decisions were common in Istanbul in the
1950s. In a period when the Prime Minister was himself involved in the
reconstruction of Istanbul by destroying many historical sites, the change in
a lot might not attract a serious attention in. Moreover, it may be considered
that the hotel would symbolize the reality of Turkey’s integration with the

liberal West. Finally, the investment may be considered as the catalyst of

2(2001). Bagsarinin Tarihgesi: Emek Insaat ve Isletme A.S, Ankara: Smyrna lletisim Hizm., pp. 16-
17

30 Cabinet Decision, date 26/11/1950 no: 3/I13330 in Prime Ministry, State Archives, Ankara
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the tourism industry in Turkey that was expected to be the impulsive force of
the Turkish economy. Esra Akcan agrees with this idea and claims that:

The building was celebrated both as an example of United
States’ role in the internationalization of architecture and
Turkey’s willingness for Westernization. Managed and largely
funded by Turkish Republic’'s Pension Funds, assisted by
American Economic  Cooperation Administration (ECA) this
“American-aided project in the east” was the fourth in the Hilton
chain hotels outside the United States. It was the first major
commission of the SOM in the Middle East and it symbolized a
door to the West for Turkey. In other words, the hotel seemed to
be a perfect investment for all sides.*

The choice of Istanbul as the site for a Hilton Hotel may be analyzed
in terms of implicit and explicit aims. In fact the implicit and explicit aims are
blurred and mixed into each other but in order to investigate the reasons in
detail, | will separate these into two main sections: the first one is about the
unique properties of the location and the desire of the government. These
might be called as the explicit or rational reasons about the development of
tourism.

3! Akcan, E. (2001). Americanization and Anxiety: Istanbul Hilton by SOM and Eldem in
International ACSA Conference Proceedings Book, p:38
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BASBAKANLIK
MUAMELAT UMUM MUDURLUGU KARAR
Kararlar MadirlaZi
Karar sayist
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13330

26/11/1950 tarihli ve 3/I2I07 sayili karsra ektir.

Turizml tegvik maksadiyle istanbul’da bir otel ingasi ve is-

letilmesinin Amerikan Hilton Otelleri Sirketine devri konusu hakkindaki

Hilletlerarasi Iktisedi Igbirli#i Teskildt: Genel Sekreterli¥inin 19/%/

1951 tarihli ve 602-2/76-26/D=13981 sayili ve Maliye Bakanlifimin 27/6/

1651 tarikli ve 56811/55-4/20 sayili yazilari Bakanlar Kurulunca 5 /-
7 /1951 tarihinde incelenerek:

1- irse bedeli harig olmak lizere mefrugatiyle birlikte 13.5
milyon liraya g:.kacaél tahmin olunan turistik otelin,istanbul Belediy .-
si ile anlagmak suretiyle temin olunacak arsa lizerine Tiirkiye Cumhuri-
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lar hesabinda bulunan mebliglardan turizmi tegvik igin libere edilmesi
E.C.A,Tiirkiye Misyonunca kabul edildigi Digigleri Bakamligi tarafindan
pildirilen 4.5 milyon liranin noksan miktaran 7 é ya iblag edilmesinde
kullanilmasi hususunun temin olunmasi,

Kaydiyle mezkir otelin 20 yil miiddetle Hilton firmasina kira-
lanmasl ve mukavele akdi hususunda Emekli Sandifina imza salahiyeti

verilmesi,
3- Otelin igletilmesinde her hangi bir sebeple degigiklik hu-

sule geldifi takdirde durumun ayrica miitalga edilmesi,
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Figure 2.3 Cabinet Decision, date 26/11/1950 no: 3/13330
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Figure 2.4 The map showing the main ladmarks in Besiktas, Harbiye and
Taksim regions

On the other hand there are strategic, propagandists, and
metaphorical reasons that passionately influenced Conrad Hilton’s decision
that seems to have been based on the propaganda aims of the American
foreign affairs. These bipolar reasons seemed to be overlapping since the
benefits of Turkey and the USA intercepted and the result served to both
sides.

2.4.1.1 Hilton as a Catalyst for Turkish Tourism
As it was mentioned above,the park area labeled as #2 in 1939 Prost
plan was opened to development for the sake of the Hilton Hotel. The view
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and the location of the site should have attracted Hilton’s attention on
Istanbul. Akcan claims that

it was the charming site that helped the choice of Istanbul as the
location of a Hilton. From “high above” a prestigious hill
overlooking the Bosporus, the silhouette of old Istanbul was
turned into a picture to be contemplated by tourists from their
rooms furnished with “American” comfort standards and popular
culture products. In doing so, the hotel replaced part of the
design of a public park for a private hotel and give its official
support to the Hilton organization for the sake of international
attention must have helped the choice of Istanbul.*

In a parallel manner Wharton says that: “It seems that the principal
criterion for the location was the view. Istanbul’s exoticness was presented
as contributing to its potential as a site of tourism.”* The letter written to
Conrad Hilton by John W. Houser, vice president of Hilton International
explains clearly Hilton’s benefits from the choice of Istanbul and the possible

reactions from the government and the society. He says:

They have agreed to a 300 room hotel for $5.000.000 which is
a lot of money here. $3.000.000 of local currency is to be provided by
the Turkish Government and $2.000.000 is to be used from ECA
funds. ...The only worry on the part of the government is as to political
repercussions, since there are so many things needed for the country.
...Also they agree to make any site we want available. The one Pan
Am agreed to is a secondary location and we can do much better.
There is one outstanding place that will command a beautiful view but
we should have to tear down a bunch of houses- it can be done, |
gather

The letter of the vice president depicts the current mood of Turkey.
Besides everything went well even better than Houser’s expectations. The
social unrest may be one of the main factors that would interrupt the
building process. The presentation of the project in Turkey, an economically
“‘underdeveloped” country, may cause social reaction. The reality did not
confirm this anxiety since

The Turkish government’s desire for a Hilton was greater than its

anxiety about potential protests against luxury hotel from an economically

32 Akcan, E. (2001). p:38

3% Wharton, A.J. (2001). Building the Cold War: Hilton International Hotels and Modern
Architecture, Chicago, London: University of Chicago Press. p:34
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pressed populace. In other locations such concerns proved to be well
founded. There were hostile responses to the Hilton in Berlin, Rome,
Florence and London. Criticism in Turkey was muted in part because of the
United States’ relative popularity in the country in early 1950s.”%*

Under these circumstances, as it would later be discussed, Hilton

would become the “origin of modern tourism” in Turkey.*

2.4.1.2 Hilton as a Tool for American Propaganda

Apart from being the origin of modern Turkish tourism Akcan and
Wharton express confidently the role of Hilton Hotels for American
propaganda in the cold war period. This thesis depends on Conrad Hilton’s
own expressions in his speeches and his autobiography.®® According to
Wharton Hilton explicitly represented his international hotels as ideological,
in the popular sense of ideology as propaganda. He repeatedly reported
that Hilton international Hotels were constructed not only to produce profit,
but also make a political impact on host countries.?” Moreover Hilton wrote
more explicitly in his autobiography: “An integral part of my dream was to
show the countries most exposed to communism the other side of the coin-

the fruits of the free world”3®

and as again Wharton quotes:

...now, why Hilton International building hotels in all these key spots
around the world?... Because there is a job to be done there. And |
will tell you frankly, satellites and H- bombs will not get that job done.
| do not disparage the West's armament program; we must keep our

defense superior to the Communist world. | insist, however, that it is

3 Wharton, A.J. (2001). p:33

3 Zat, V. (2005). Eski Istanbul Otelleri. Istanbul: Bilge Karinca Publications, p:200 and speech of
Prime Minister Suleyman Demirel at the 25th Anniversary of Istanbul Hilton’s opening in 1970 uses
the same expression for Istanbul Hilton in Hilton Archives

3¢ Hilton C. (1957). Be My Guest, New York: Prentice Hall Pres.

37 Wharton, A.J. (2001). p:8

3 Hilton, C. (1957). p:237
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a defense and will work as an offense to destroy Communism across
the world.*

Especially for the case of Istanbul, Hilton highlights the historical
tension between Russia and Turkey and says: “Here, with the Iron Curtain
veritably before our eyes, we found a person who had fought against the
Russians for the past three hundred years and were entirely unafraid of
them. They went right on doing exactly as they pleased in their own highly
democratic way.”*® Moreover he emphasizes the function of these hotels in
the opening day ceremony as follows: “Each of these hotels is a “little
America” not as a symbol of bristling power, but as a friendly center where
men of many nations and of good will may speak the language of peace.”'

As a result of this discussion it may be claimed that Istanbul and
other Hiltons close to the Iron Curtain conveyed the task of representing
American ideals and values by serving the visitors all the necessary luxury
and comfort of American life. In this way, it was aimed to demonstrate
unrest in the Communist countries or the Communist groups in the host
countries about the repressive government ideologies and to invite them to
the “peace” of America in the ‘little Americas”. As indicating Turkey’s
strategic importance in the postwar period, Istanbul Hilton was the second in
Europe and fourth in outside of the USA opening after Castellina Hilton in
Madrid in 1953.* The strategic importance was also associated with the
idea of opening Istanbul before the hotels in France, Italy and Greece,
which, at that time and even today, had more advanced tourism

background.

2.4.2 The Project and the Building Process

3 Hiltonitems, “The President Corner” ,May 1958, p: 1
“ Hilton, C. (1957). p:264
*! Hilton, C. (1957). p:265

42 (1955). Istanbul Hilton’a Hos Geldiniz. Welcome to Istanbul Hilton: Personel Handbook. p:7
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After the Cabinet decision dated 26/11/1950 which allowed the
Pension Fund to sign an agreement with the Hilton International, in April
1951 the Hilton International and the Turkish government announced their
agreement to conduct a new hotel in Istanbul. The announcement that
Hilton would build a three-hundred-room hotel in Istanbul appeared in New
York Times around five months after the Cabinet Decision in April 8, 1951, I
23:4.*® For the project of the hotel Skidmore, Owings and Merrill (SOM)
Architects were selected to consult. The SOM decision was not haphazard

since both sides were familiar with SOM.

Figure 2.5 Hilton-Pension Fund Agreement Meeting

The Turkish government had already started to work with SOM by the
invitation of the Ministry of Public Works. As Akcan informs, a year before
the decision to build a Hilton in Istanbul, Bunschaft with Schmauder and
David Hughes from the SOM office were invited to Turkey by the
government to analyze housing problems in the country and recommend
solutions. They examined the problems of not only housing but also town
planning and building construction for two months in Ankara, Istanbul, Izmir
and approximately 30 Anatolian towns, and they eventually submitted their
112-page report of recommendations to the Turkish government in

December 1951.4

* Quoted from Wharton, J.A. (2001). p:19 and p:208
# Akcan, E. (2001). p:40
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The report reflects SOM’s approach in architectural design, and
accordingly they suggested new solutions for Turkey. SOM members
recommended principles for the “improvement” of the design of public
buildings in Turkey. According to Akcan they were criticizing the dominant
“nationalist style” in the Turkish scene before their arrival that had been
influenced by the German and ltalian neo-classicism of the 1940s*°. SOM
representatives wrote:

Economy and flexibility should be the keynotes. The impressiveness
and dignity normally sought for in public building design can be
obtained without elaborate and pretentious structures. Simple
buildings of good proportion in keeping with the architectural tradition
of the country do not necessarily require expensive structural
techniques excessive cubage or many of the traditional trappings
associated with public building design of the past century*®

Looking from the Hilton side, SOM is also an agreeable option. As
Wharton states, SOM was a major player in the development of American
modern architecture and had worked extensively at home and abroad for
the US government.*’

For the guidance and collaboration, Sedad Hakki Eldem, a leading
architect of the 1940s was chosen and two parties started to work together.
The choice of Eldem should be questioned since he was one of the fierce
defenders of national architecture blended with modern inspiration.
Moreover he was inspired by Anatolian Turkish houses that SOM report
found strictly sub-standard and unhealthy.*®

The design and engineering plans of the Hilton Hotel, on the other
hand, were done in New York in the SOM office led by Gordon Bunschaft
where Eldem also spent many months. Working drawings were prepared in
Istanbul in Eldem’s office with the presence of SOM employees.*® Again,

according to Akcan, the design process was hardly a dialogue, despite the

# Akcan, E. (2001). p:41

% Skidmore, Owings & Merrill (1951) Construction, Town Planning and Housing in Turkey, p:107
" Wharton, A.J. (2001). p:36

* Akcan, E. (2001). p:40
* Akcan, E. (2001). pp.39-40
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intentions on both sides. The aesthetic preferences of the two designers can
hardly be considered similar.>

During the process some remarkable instants occurred which
documents the dissimilarity of two different architectural tastes. The cultural
difference and the problem of communication were the other factors
interrupting the dialogue. According to the memoirs of Carol Krinsky in the
SOM group, Bunschaft described Eldem as “an elegant French prince (who)
behaved with assurance successive of distinguished ancestry.”' However,
Bunschaft completely misunderstood Eldem’s polite “yes, yes” remarks as
approvals, though they were meant to be “I see” hesitations over the design
decisions. Eventually Eldem questioned why they still designed the building
in the “Bunschaft way”. Bunshaft later said “that was unfortunate for
(Eldem), but | am glad it ended up that way or we would still be designing
the building”.>2 On the other hand, Nathaniel Owings of SOM approaches
the collaboration with an Orientalist approach which depicts the process as
a blend of two discrete styles and says:

Like a meteor in the sky came an Arabian Nights’ job; the
Istanbul Hilton Hotel on a promontory, overlooking the Dardanelles in
the magic city of Istanbul. ...the result is a salubrious blend of strong
Turkish architectural motifs and American plumbing and heating...
Sedat Eldem is famous for having defeated Bunshaft on his own
ground, maintaining the supremacy of rich, lush, romantic Turkish
architecture over Bun’s more classic international predilections. The
resulting building considered by both Sedad and Gordon as a
satisfactory compromise between two worlds of culture.”®

In this point, it worths to note that the descriptions by Owings and
Krinsky build up an orientalist image for the design of Eldem. Yet,
remembering that Eldem was one of the representatives of modern

architecture in Turkey, the claims of these authors should be questioned by

%% Akcan, E. (2001). p:40

3! Krinsky, C.H.(1988). Gordon Bunschaft of Skidmore, Qwings and Merill, the Architectural
History Foundation, New York, Cambridge, London: MIT Press, p 53

32 Ibid, (1988). p:41
33 Owings, N.A.(1973). The Spaces in Between: An Architects Journey ,Boston: Houghton Mifflin,
,p:104
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further reseach in term of evaluating the role of Eldem in the Hilton Hotel
design process.

Hilton, like many of the hotel administrators, rarely had the property
of the hotel it facilitated. The common application is the financing of the
building by a local enterpriser for about 20-25 years, and sharing the
incomes of the hotel with the owner of the building. In the case of the
istanbul Hilton, it was a necessity to find an available financer and the
Turkish Republic Pension Fund seemed to be the available institute as its
legal authority allowed such an enterprise.

The Pension Fund was founded by an act abrogating some
retirement funds of the Ottoman Empire (dated 08/06/1949, #5434). The
Foundation Act’s 7" chapter includes the Fund’s properties and article no 22
explains the capital of the Fund as follows:

Article 22: the Capital of the Fund:
Without exceeding the 20% of the capital, with the decision of the
executive board and the approval of the Ministry of Economy, may
be invested in real estates excluding residents in the Municipality
borders exceeding the population of 100.000 and with the proposal
of the executive board and with the Cabinet decision the remaining
portion may be invested as:

a- State bills and bonds

b- To the actions and obligations of the State Banks or the banks
holding the state capital more than the half of the capital

c- May be invested in the current bank accounts at National banks>*

With the guidance of this article, the Fund may invest in the real
estates in big cities to gain profit. In this regard, it is an explicable situation
for the Pension Fund to invest on a hotel project legally. During a capital and
foreign currency shortage, this kind of a source may be the indispensable
one to use.

Gullseren Ramazanoglu adds more details to this story. According to
her,

4 (1949). Emekli Sandigr Kanunu: Act of Turkish Republic Pension Fund: Act No::5434, Date:
08/06/1949. Istanbul: Inkilap Kitabevi.
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Ulvi Yenal was both the head of the Fund and the President of
the Turkish Football Federation and he was looking for a nice and
vacant hotel for the Swedish National Football team visiting Turkey.
The major hotels were full and this created a great deal of problem
with the Swedish party. Moreover, the Swedish Newspapers published
the case and it became a source of a shame for the Federation. In
these days, the Hilton staff visited him in order to find a local investor.
The regulations of the Fund allowed the Fund to invest in tourism
enterprises. The negotiations started immediately.

On the other hand the excitement of these officials were not
enough to initiate the project since such a grand project had never
been realized before and there was a risk of endangering the
accumulations of pensionaries. Nevertheless, the authorization
required would not be ready for a long time and agreement was
signed in August 9, 1951.%°

The quotation above may explain the minor factors of the interference
of the Pension Fund to the project of building a five-star hotel. Being both
the head of Turkish Football Federation and the Pension Fund, Ulvi Yenal’s
enthusiasm for accommodating the guest football teams in a neat and
comfortable hotel would have accelerated the decision process.

After agreeing on the management and the financer parties, it was
now necessary to find a building contractor. In that period, there was not a
local contractor which would undertake this project in the limited time period.
Besides, the project included many technologic applications which Turkish
contractors never dealt with. Hence, also as a continuity of the traditional
administrative approach of bringing innovations by foreign professionals, a
foreign contractor was preferred and the agreement was signed by the

German Dyckerhoff und Widmann firm.

%3 Giilseren Ramazanoglu, the Story of Istanbul Hilton, unpublished material in the special archives
of Istanbul Hilton Hotel. I would like to express my gratitude to Esra Aydin, the chief of Public
Relations Department of the Hotel for the related materials. On the other hand, the agreement date
may be ambiguous, or the day indicated above could be a misinterpretation since the agreement day
is cited as April 8, 1951. See page 18 and footnotes.
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Otel insaat baslangi¢ halinde
Figure 2.6 The construction site in 1952 summer

The construction started on the summer of 1952. It is a fact that the
Istanbul Hilton became an école for concrete works in Turkey. Each floor’s
concrete works were finished in 14 days and gained everybody’s approval.*®
The hotel was constructed with speed and efficiency. Yavuz Erdem, the
engineer who acted as controller for the project and who worked in the
architectural office of the Pension Fund, insisted that no problems were
encountered during construction. The German construction firm worked very
well; the construction progressed without any delays or difficulties. Sedad

Eldem took care of all on-site problems.®’

insaat hizla ilerliyor

Figure 2.7 the construction of the skeleton system

56.(2001). Bagsarinin Tarihgesi: Emek Insaat ve Isletme A.S, Ankara: Smyrna Iletisim Hizm. p: 17

" Interview with Yavuz Erdem, in Wharton, A.J. (2001). p:37
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2.4.3 Building Facilities

The description of the hotel rooms, service and technical rooms can
be followed from the report which was published in 1952 both in Turkish and
English®®:

The hotel has 278 rooms built in a large park in a beautiful district of

Istanbul overlooking the Bosporus. The building shall have advanced

heating, ventilating and lighting systems; shall contain every comfort.

The building shall have two main sections:
1- The 8-storey section containing the guest rooms.
Seven of these eight storeys, each have a surface area of 2100m2, shall be
exactly alike. Each of these storeys shall contain 31 guest rooms, 4.24x5.00
m in size which shall also be alike. On the two ends of the building the
rooms shall be larger and suites shall be formed by combining several
rooms.
In addition to the private bathroom and balcony, each guest room shall be
furnished comfortably and shall also contain all the necessary conveniences
to meet the needs of all guests according to the most recent practice in
hotel construction, some of the rooms shall be furnished to serve as a living
room or study during the day and as a guest room at night.
2- Lounges, dining rooms, administration and service quarters are
arranged in the first three floors.
The entrance floor with a total area of 3000m2 is devoted to the
administration offices, lounges and reception rooms. On the view side, a
terrace shall extend the entire length of the building, separated from the
lounges by sliding doors with large glass panels. This terrace will serve as a
continuation of the lounges in favorable weathers.

Large social gatherings shall be held in this main dining room, and
the adjoining terrace shall also be used on such occasions. The most
outstanding feature of this 34 meter wide terrace shall be a pool, 38.80 by

12.20 meters in size. The water in the pool shall have special provisions for

38 (1952). Istanbul Turistik Oteli, Istanbul: Klisecilik ve Matbaacilik T.A.S. 27 pages, Turkish and
English texts.
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night illumination; and shall be frozen when desired, serving both as an
ornament and as an attractive for skating and ice shows.

The kitchen and the quarters for employees are placed on the same
floor, which has a total area of 3775 m2.

The basement which is completely underground on three sides, is
devoted to heating and ventilating equipment, laundry, repair shops and
storage spaces, has an area of 2550 m2. in addition to the above mentioned
areas, the roof of the building shall be arranged as a terrace, which will have
a cocktail lounge with open and enclosed partitions overlooking the
unexcelled view of the Bosporus, and will cater to night clientele. The use of
roofs in Turkey had not been so popular until the istanbul Hilton roof and it
was the first of its kind where a flat roof had such an important function.
According to Halit Kivang, who has been a veteran journalist, going to the
roof of the Hilton was a source of proud for the high society. For the ordinary

families, it was an extraordinary thing to drink even a cup of tea there.*®

» Kivang, H. (2005, 18th June). Hilton’un Roof’una Gitmek Oviinme Vesilesiydi. Milliyet, internet
issue. Accessed on 20.07.2007
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Figure 2.8: Hilton Hotel Typical Room Shaft Flor Plan
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GiRIS KATI PLANI

ENTRANCE FLOOR PLAN

1 Teras - Terr
2. Bar - Bar
3 _.Sofa - Lobby.

4 — Umumi koridor Public corridor.
5__ Vestiyer - Check roont.

_ 6— Merdiven No. 1 - Stair No. 1.
7 — Servis asanso; - Service elevator.
8 .— Miisteri asan: i - Guest elevator.
9 .- Tuvalet odasi - Powder room.
10— Merdiven No. 2 - Stair No. 2.
11 — Kadin W. C. - Women.

12 Sandvi¢ mutfag - Pantry.

13 __ Telefon - Telephone.

14 _- Sampuan - Shampoo.

15 .- Erkek W. C. - Men's room.

16 — Metr Dotel - Maitre D'hotel.

17 .- Erkek W. C. - Men's room.

Vestiyer - Check room.

Bag kapiai - Bell Captain.

20 — Avlu - Patio

91 Kadin berberi - Beauty shop.

22— Berber - Barber.

23 .. Kabul - Reception.

24 _.. Daktilo - Public stenog.

95 __ Telefon tablosu - Telephone switchboard.

26 — Oparldr tesisati - Sound control.
27 — Kabul masasi - Desk.
28 — Dolap - Closet.

Figure 2.9 The Istanbul Hilton Hotel Entrance Floor Plan
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29 — Doktor - Doctor.
30 Sekreter - Secretary.
31— Sekveterler - Se i
32 — Veznedar - hid .
33 —— Migteri kasalart - Guest vault.
34 Parfiimeri - Beauty shop.
35 .— Hela - Toilet.
36 — Kasa - Vault. B e
37 _ Muayenehane - Exam and treatment.
38— Bag muhasip - Chief Acct. G.
39 Miidiir - Manager.
40 — Yardunc mi - Exec. Ass't Mgr.
41 — Yardmmer mi ve protokol memuru
Ass’t menage And public realtions.
42 __Gazeteci - Drug store.
43 - Muhagehe - Accounting.
44 —— Kadin W, C. - Women.
45— Tuvizin - Hospitality desk.
46 __ Bavullar - Baggage.
47 — Gigekei - Flowers.
48 .~ Banka - Bank.
K. Tuhafiyeci - Women's shop.
E. Tuhafiyeci - Men’s shop.
Antikaci - Rug's art objecte.
Merdiven - Stair.
Pastact - Soda fountain.
54 _ Tsas givis - Main entrance.
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Figure 2.10 The Istanbul Hilton Hotel, Section Drawing
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Figure 2.11 Model facade view from sea side
At the entrance to the grounds and as a convenience for the tourists,
shops, travel agencies and a bank shall be constructed near entrance.
The roof of the main building shall be used as an open terrace. The

roof of the cocktail lounge on the roof terrace and the roof of the dining and
entrance pavilions shall be covered with lead.®®

Figure 2.12 view from the entrance

60 Excerpts from the report: (1952). Istanbul Turistik Oteli. Istanbul: Klisecilik ve Matbaacilik T.A.S,
27 pages, Turkish-English texts with drawings. Note that the English copy of this full text would be
read within the appendix B section of the thesis

37



Figure 2.13 view from the swimming pool

As it is seen above, Hilton Istanbul expressed the technology and

innovation that had never been realized before in Turkey. At the same time,

it symbolizes a conscious rupture from the architecture of the earlier period.

It is a rupture from the architecture of 1940s based on a nationalist revival

expressed mainly on public buildings with the guiding leadership of German,

Austrian and ltalian originated architects. Sibel Bozdogan summarizes the

change in the architectural platform as follows:

starting from 1950s, the flow of financial aids to Turkey, the coming of
foreign specialists as consultants form various international
organizations and Turkey's dream of being a little America,
accelerated the expansion of international style principles in Turkey,
and finding a common acceptance in the professions dealing with
building. It is enough to imply the collaboration of Sedad Hakki Eldem
who defends a state aided national architecture in 1930s and 1940s,
within the design of Istanbul Hilton with Skidmore Owings and Merrill
firm as consultant-designer architect.®’

The emphasis on American technology and innovations are engaged

with the realities of Turkey. At the beginning of 1950s, many of the

construction and finishing materials were still being imported from foreign

countries. The SOM was aware of this fact. Akcan emphasizes this fact and

says that:

o1 Bozdogan S. (1997). Rethinking Modernity and Identity in Turkey, p: 126
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Reinterpreting principles of the International Style in relation to the
climate control and tectonic expression of locally available material became
another guiding concern. For instance, while SOM used steel frames and
curtain walls in the United States, the Hilton Hotel was constructed from
reinforced concrete due to the unavailability of steel in Turkey. This was
more than a minor difference in material however. In their report for Turkish
government in 1951, SOM members had already underlined the necessary
principles for the improvement of construction industry in Turkey for many
times. According to them, reinforced concrete was the “greatest innovation in

Turkish building methods”?

and Istanbul Hilton was thus a missionary
attempt to actualize the firm’s own recommendations a year before, in
developing reinforced concrete construction industries and supplementary
materials, in improving worker’s skills and reducing costs. The reinforced
concrete beams of the building were oversize due to economizing on steel
and earthquake conditioning.®® Size of these beams was reduced at the last
bay probably for more elegant tectonic expression of the grid frame on
facade. The cantilevered balconies that made this diminution possible also
protect the interior from southeastern and northwestern sun, rising the
performance of the building in relation to climatic control.®*

The building is accepted as the first example of the international
architecture in Turkey providing all the necessities of the new approach.
Akcan summarizes the formal properties of the Istanbul Hilton that followed
almost all the principles of the International Style as formulated by Hitchcock
and Johnson such as the “conception of architecture as volume rather than

»65 »66

mass,”” providing “regularity rather than axial symmetry,”™ and expandable

structures made possible by regularity, flat roofs, large windows and pilotis

62 “They recommended that “a through and continuing study of technical advances in this field and a
program to increase the scope and variety of reinforced concrete techniques” was essential.
Skidmore, Owings & Merill, (1951). Construction, Town Planning and Housing in Turkey, p:22,24
%3 (1953).Hotel in Istanbul, Architectural Record. Issue: J anuary. p:107

% Akcan, E. (2001). p:41

% Hitchcock and Johnson, the International Style, p:56

% Hitchcock and Johnson, the International Style, p:36
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were elements of “aesthetical significance” for the new conception. As an
interpretation of pilotis, for instance, the designers reserved the entrance
floor for the lobby, allowing visual, though not physical, continuity through
the site overlooking the Bosporus (just as the Lever House where SOM
voided the first floors to reserve room for an urban space).®’

The hotel construction continued for 21 months and the hotel was
finished with a noteworthy speed. In this period more than 20 staff workers
were sent to the USA for training. The experimental service and
management started in May 20, 1955 and during June 10-14, 1955, with five
day-five night entertainment the hotel opened for the guests. Conrad Hilton
arrived at Turkey with two airplanes full of famous American tourists and
journalists. Among the first guests coming with Hilton were Terry Moore,

Irene Dunne, Sonja Heine, Ann Miller, Diana Lynn, and Merle Oberon.

Hilton Oteli diin |

5 ¢ “)‘ Wt e me Tl o /{;"?:-4 77778 A
merasimle acild: : : o 8
Istanbul fahri hemsehriligi verilen - Conrad Hilton, nutkunda - diin- = : L .

g

yadakibiitiin Hilton otellerinde Tiirk bayragimn dalgalandigm soyledi

pa gizeli
bu gece seciliyor o

& n’.}:» 2 AL
Istanbul Hilton Ofeli'nin acilisina yurtdisindan gelen misafilerimiz
havaalaninda karsilanirken,
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Figure 2.14 Milliyet Front Page dated 11.06.1955 issuing the opening ceremony of the
Hilton

Figure2.15 the greeting ceremony at airport for the guest coming from US for the
opening

On June 10, 1955 the hotel was inaugurated with a great ceremony
that Istanbul had never witnessed before.®

2.4.4 The implicit discourse of architecture or the “idea of
orientalism” created

The architectural form of the Istanbul Hilton Hotel provides for the

visitors whatever they had expected before coming to the hotel. In other

57 Akcan, E. (2001). p:41

o8 Ramazanoglu, G., Hilton un Oykiisii, p:2 and Hilton , C. (1957). p:265
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words, all the possible meanings of an orientalist approach were formally
presented in the public outlook of the hotel. However, in the private realm,
comfort and simplicity take place contrary to public areas’ exaggerated
magnificence of pastiche images. In this manner, it would be useful to
analyze these realms separately and try to observe the paradigms created in
them.

2.4.4.1 The Public Outlook of the Hotel

The istanbul Hilton public areas were designed spatially to make the
foreign guests feel the oriental values attached Turkish culture. In this way,
the foreign guest might have the opportunity to feel the cultural “other” and
all these presentations were done by blending the cultural differences with
myths, fables and legends.

The magical attraction of the tourists starts at the beginning: the “flying
carpet” canopy at the entrance welcomes the guests who are ready for the
spirits of the “Orient”. Possibly a design of Eldem, the canopy seems to be
excerpted from Arabian fables and the architects did not hesitate to attach it
to the most innovative building of the country. On the other hand, it may be
considered innovative in the sense of shell structures with thin, reinforced
concrete, long span structure form. Nevertheless, it seems to give the
message that “the magic starts” at the entrance, as recalling Owings, “like a
meteor in an Arabian Night”

The pastiche Orient is not limited with the entrance. The six domed
ceiling slab at the waiting area in front of the reception desk provides the
tourist to be familiar with the city of domes, i.e. istanbul. Although domed
structures are also used in Europe, the dome is a significant form in the
Western mind associated with the image of the Orient. Even today, the
image of Istanbul is pictured with the shadows of domes and minarets of its
major mosques, at the mist of the Bosphorus during sun sets. In fact, these
small domes at the waiting area are not structural; they are just formally
continuining the images that started at the entrance.
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Figure 2.16 Enrance Canopy Figure 2.17 Reception Counter

The patio in front of the reception area surrounded with a small
shopping mall attracts the guests for shopping. The items sold here may be
the souvenirs, best quality Turkish carpets or fabrics that are accepted as
Oriental icons. Therefore, the mall becomes a platform where the
Westerner’s fetishism of owning and controlling the Oriental values could be
played out. On the other hand, the mall itself was designed like a bedesten
or a bazaar as a vaulted and domed structure reviving the forms of past
centuries. The functional similarity reflected its formal codes to the design,
and the architects consciously used them to create a mysterious
environment. “The Hilton mini mall afforded travelers access to those
cultural artifacts which would later, after their return home, furnish the proof

of their alien encounter.”®®

i : = = e
Figure 2.18 the Patio from above Figure 2.19 Mini Shopping Mall

5 Wharton, A.J. (2001). p:27
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As seen in the figure 2.18 and 2.19, repetitive domes and their
relation with the covered space seems to be a formal design decision,
inspired from the East rather than the West.

The main lobby is located at the continuity of the reception, looking at
the Bosporus with a marvelous view. The walls of the lobby at the entrance
floor are covered with ceramic tiles depicting the abstract forms of Ottoman
tile-making art. At the beginning of the 1950s, tile making was nearly
disappeared and it was not possible to find artisans. Conrad Hilton mentions

the production process of the tiles for the hotel in his memaoirs:

Generations ago, the Turks had been famous tile-makers but the art

had largely died out. Evidence of their handiwork, however,

abounded in the old Sultan’s Palace. When we decided we wanted to

use similar tiles, a local architect searched out a few old men who

could teach the younger ones and today, long after the competition of

the hotel, tile making is again quite a thriving business.””®

Sedad Hakki abstracted classical tile motifs in his studies. This
attitude was parallel to his approach in the 1930s and 1940s. The furniture
in the lobby were designed in the Hilton design office and produced in
Teacher's Technical College in Ankara.”' The motifs of the carpets were
inspired from the Konya region. During that period there was not a
fabricated carpet making technology; so a large group of workers worked to
complete them in a short time.

The tiles, furniture, finishing works create the ambience of the
moderate elegancy of old Turkish palaces and provide the guests to

experience the privilege of experiencing them in the hotel.

7 Hilton, C.(1957). pp:264-265

"' Ramazanoglu G. p:2 and Wharton J.A. (2001). pp. 28-29
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Figure 2.20 View from the Lobby

Another space of “oriental image” was the Lalezar, or the Tulip
Room. Vefa Zat, a barmen of the Hilton who worked there from the opening
for several years, describes the room with details as follows:

The right side wall of the entrance of Lalezar was covered with
Kitahya tiles. At the entrance there was a small make up room. At
the left side of the entrance, there were three desks looking over the
Bosporus view which was used to write letters or do office tasks by
the guests.

There were moveable separators at the ceiling level in the
middle of the entrance. Between these separators there were resting
units called Sark Késesi (Oriental Seats) at the corners of the Lalezar
room; there were Oriental sofas (sedir) and in front of them there
were large poufs in square shapes. These poufs and the Oriental
sofas were upholstered by light green satin cloths. At the middle of
the saloon there was a grand brass brazier.

At the early years, there was a water fountain at the middle of the

salon enlarging from top to bottom. There were six sofas around the

fountain and there were tables covered with copper in front of the
sofas.

The saloon was illuminated with bass lanterns hung from the
ceiling and at the evenings, copper chandeliers and candles were
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placed on the tables. Besides, a tent ambience was created within
the space by the authentic cloths at the ceiling.”

| ]
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Lalezar was the major place the authors dealt with to illustrate the
orientalist approach in the Hotel.”® Contrary to the modernist design of the
hotel, this space seems to be the climax of the orientalist emphasis. Within
the space depicted above, the guests’ anxiety for the “idea of orientalism”
arises and the excitement to experience it becomes an obsession. The
furnishing and accessories fulfilled the mood of mystery. Moreover, ladies
serving welcome coffees with traditional Turkish attires provide a sense of
reality. Wharton resembles this space to the “harem” of Ottoman palaces.
The similarity with a harem room may be polemical but she especially
emphasizes the mystery of the East as follows:

The site of greatest orientalist display was a section of the public

space reserved for women. The “tulip room” off the main lobby has

all the rich trappings of an Arabian Nights Harem. Used as a ladies
sitting room, it can be screened off for private parties. The curtains of
this room were lavishly draped to refer to a sultanic tent; bedlike

divans with great cushions and large tasseled pillow stools, and

7 Zat, V. (2005). pp.238-239

3 See Wharton, A.J.(2001), p:27 and Akcan, E. (2001), p:42
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locally produced hand painted furniture inform the peculiarity

eroticized Otherness of the space.”

Also to be mentioned in this connection is a structure at the garden
level accessed by the stairs from the Lalezar room that is called the chat
corner (muhabbet kdsesi). It is a four colonnaded and domed structure, and
there were sitting units made of timber at four corners at the beginning and

the four sides are open.

Figure 2.22 Chat Corner

Another similar space of the hotel was the Karagéz Bar. Karag6z play
is one of the traditional entertainments of Turkish culture. The characters
are from all the layers of the society and reflect the struggles of daily life. In
the entertainment area of the hotel named as the Karagéz Bar and
especially during special parties, even some of the staff wore costumes of
the Karagdz figures to create fun for the guests.

Karagéz Bar does not exist today, but it was the major bar of the
hotel. As it could be guessed from its name, the space was also a reflection
of the mood created in public areas. Karagdz Bar was located at the left
side of the lobby. The space was illuminated with pointed light sources from
the ceiling covered with golden foils. On the walls, there were five panels
representing the Karagéz play. The panels looked like the curtain of the play
but the characters were stylized in a modern manner. The panels were
iluminated with backlight and the play figures were attached between two

™ Wharton, A.J. (2001). p:27
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glasses. There were about 15 small round tables at the wall side and in the
middle of the bar, and about 50 bar stools.”

(AT
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Figure 2.23 Karag6z Bar

Located in the garden level, Sadirvan Restaurant is attached to the
building by a corridor. The architectural form of this small building was
inspired from the sadirvans (water fountain) of Ottoman cities. The space is
illuminated with pointed light sources attached to the vaults. The space has
an elegant view of the Bosporus, and invites the guests for a memorable
dinner. In the early years, due to the lack of a Ball Room in the Hotel,
Sadirvanis also used for grand parties.”

In a general manner, these spaces in the entrance and garden floors
provide the guests (especially the foreign tourists) with what they had in
mind about the “East”. The cultural codes are engaged with the spaces of
the public outlook and help reshape the prejudices in minds of the observers
and strengthen them.

Even today, more deliberately, the issue of the cultural trade within
tourism industry is seriously discussed. It is interesting that, during the
1950s when Turkish economy and lifestyle were changing, the initial

attempts started within the Istanbul Hilton Hotel as a part of Americanization

3 Zat, V. (2005). p:220

76 Zat, V. (2005). p:220
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propaganda. The cultural trade mentioned in this context is presenting the
prejudices and preconceptions about Turkey and “Eastern” life style by
mixing the realities of daily life in Turkey. In this manner, the life in the hotel
becomes an illusion which aims to satisfy the foreign guests’ anxiety.

Figure 2.24 the Sadirvan Restaurant

2.4.4.2 The Private Life in the Guest Rooms

While the public outlook exposes the commercial images of the
“Orient”, on the contrary, private rooms were far away from all these
pastiches. The rooms provide all means of technological and sanitary
innovations and comforts; they also serve them in a pure, simple and
rational way. As Wharton indicates, in older European hotels, luxury was
coded only by lavish furnishings and artworks in the guest rooms. A deluxe
suit, for example, might have a balcony, but individual rooms often had
neither a private balcony nor a private bath. In the Hilton, however, each
guest room had both. Except for the corner suites, the guest rooms of the
Hilton were identical, representing a new American aesthetics of space.
Differentiation was only in location and room rate. Guest rooms were large,
approximately five by six meters, and provided the guests with all current
amenities including excellent mattresses, efficient bathrooms with a bidet as
well as a toilet, and endless supply of hot water. In addition, rooms had
specifically American features, such as a telephone, radio and, most
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particularly, ice water on tap.”” Such innovations in the Hilton also affected
Turkish daily life habits. In time, for example, the bathroom concept of the
Hilton popularly expanded throughout the country and the phrase of “Hilton
lavabo” has become a kind of a symbol for hygenic and efficient bathrooms.

Figure 2.2 aﬁd 2.26 furniShings of the rooms

Furniture in the guest rooms was English made Danish-American
modern: simple lines rendered in teakwood with a dark varnish and
upholstered in high quality, abstractly patterned fabric. The Hilton Hotel had
as much of the furniture as possible made locally. A substantial part of all
upholstered furniture was produced under the direction of the design office
of the Teacher's Technical College in Ankara (Ankara Teknik Ogretmen
Okulu)

All other furnishings, including textiles and lamps, were imported from
fourteen different countries.”

" Wharton, A.J. (2001). p:27

8 Wharton, A.J. (2001). pp.28-29
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\igure 2.27 and 2.28 Sanitary Appliaces in the bathrooms
At this point, one may ask the reasons of the contradiction between the
public outlook and the private experience:

When the whole body of the composition perceived, one may
consider that, by exposing the pastiches in public areas, the feeling of
“orientalism” is created. The “oriental” is dissimilar and unusual. The “other”
is a good medium for the Western guest to experience anxiety and
excitement but what the guest expects in private is what he/she is familiar
with in daily life. For a guest, in this case, the expectation is tasting the
authentic tastes as much as he/she controls it, and it may continue as much
as he/she wants. As Wharton interprets, the Istanbul Hilton reproduced the
experience of the alien within the controlled environment of the modern.”
In this context, even in the level of pastiches and representations, the
invasion of the “other” in intimate space can not be considered.

The hotel represents both a public and a private mask. It is a kind of
double identity, a sharp distinction between the two worlds under the roof of
the commercial institution. Esra Akcan also discusses the bipolar yet

intertwined relation and says:

“Western” comfort standards and technology as prestigious cards,
such as “the slick efficiency of the hotel room shaft”, the existence of a
private bath in each room, New-York designed kitchen, English
furniture, aluminum framed glass doors, refrigerated garbage and

" Wharton, A.J. (2001). p:27
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hygienic service areas. On the other hand, “the oriental athmosphere”

introduced to interior with the Karagbz Bar, Turkish motifs, Kitahya

tiles and Konya carpets- supervised by the interior designer Devis

Allen- also seduced the writers: the “Tulip Room” with all rich trappings

of an Arabian Night Harem” the patio with Skidmore’s idea of “lead-

roofed domes reminiscent of older Turkish courtyards” or “cupolas

crowned with pinnacles”. The entrance canopy attached the main block

as a pretty metonymic image of flying carpet, supposedly “inspired by a

gate of old Seraglio” which was designed by Eldem and characterized

by Bonatz as an “extremely cheerful innovation”; the dining hall
attached to the rear side of the main block, reminiscent of a Sadirvan

In the istanbul Hilton Hotel